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An enforcement perspective on
the work of Robert L. Steiner:
why retailing and vertical
relationships matter

BY PAMELA JONES HARBOUR*

I. Introduction

The question of why economists traditionally neglect retailing and the
“competition” between retailers and manufacturers is of great interest
to me in my enforcement role at the Federal Trade Commission.! The
fundamental insight of Robert Steiner’s writings—which argue that
such a neglect can result in mistaken applications of the antitrust laws

*  Commissioner, Federal Trade Commission.

AUTHOR’S NOTE: The views expressed herein are mine and do not reflect the
views of the Commission or any other Commissioner. I am grateful to advi-
sors Avishalom Tor and Tara Isa Koslov for their assistance in preparing
these comments.

! For evidence of this neglect see Michael P. Lynch, Why
Economists Are Wrong to Neglect Retailing and How Steiner’s Theory
Provides an Explanation of Important Regularities in this issue of The
Antitrust Builletin. See also William S. Comanor, Steiner’s Two-Stage
Vision: Implications for Antitrust Analysis, in this isssue of The Antitrust
Bulletin at section I (describing how, despite some giving early attention
to vertical relationships, “economists and policy-makers had ignored
these insights . . . [and] the competitive significance of vertical
relationships was downplayed”).
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