















































respect for the legal profession and, in turn, for the courts and the institutions of justice. We do
not doubt the importance of maintaining public respect for the integrity of the judicial system.
But broad rules to enforce criteria of “dignity” may prevent the communication of useful,
nondeceptive information and thus inhibit competition and consumer choice. Strict rules to
enforce “dignity” may not give consumers enough credit, for consumers apparently respond
more positively to advertising that would be considered “dignified.” And consumers appear to
be less offended by certain supposedly undignified methods than professionals themselves are.
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