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print that must be used for disclosures in print advertisingl?
and wording of disclosures to be contained in catalogs.l8
Becauss it may be costly for a firm to tallor its national
advertising on the basis of distinct state requirements, the
provisions ultimataly adopted in Massachusetts may have the
practical effect of chilling the disseminaticn of advertising
that is permitted in other states and under federal law. We
believe that you may wish to examine carefully these likely
effects of the Regulations before adopting them.

E. gConclusion

The staff of the Bureau of Consumer Protection share the
concern of the Massachusetts Attorney General that advertising be
truthful and substantiated. We hope that you will find these
comments helpful. We would be pleased to provide you with a more
detailed analysis of the provisions of the proposed Regulations
if requested.

Sincerely,
' William C. MacL;éggkzakﬁngEQZ;%4¢7
Director .

17 gee Section 6.01 (2).

18  see section 6.05 (10) (a) (1).
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