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What are consumers aware of online?

•Manipulative Design

•Ad Transparency

•Pricing
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Amazon Prime Signups
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Amazon Prime Signups
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Prime Cancellation Flow
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“Dark Patterns”: Manipulative Design
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UberOne: Uber’s Subscription Service
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UberOne Cancellation Flow
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UberOne Cancellation Flow
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Within 48 Hours: Alternative Flow
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Fake Reviews
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Fake Reviews
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Influencers
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Fraudulent Advertising
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What are consumers aware of online?
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Price Transparency: Apartment Rentals
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Rental Prices on Search Platforms
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Rental Prices on Search Platforms
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Rental Prices on Application Website
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Rental Fees on Lease
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Implicit Price: Privacy and Data Security

30



Geolocation Data
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Household Mapping
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Sensitive Characteristics
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Sensitive Locations
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Implicit Price: Privacy and Data Security
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Tools

1. Legal Authorities

2. Sources of Evidence
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FTC Dual Mandate (Section 5)

Unfair methods of competition

Unfair or deceptive acts or practices
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Deception

1. Representation, Omission, or Practice Likely   
to Mislead

2. Perspective of Reasonable Consumer

3. Material: Will it affect consumer’s decision?
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Unfairness

1. Substantial Injury to Consumers

2. Not Reasonably Avoidable

3. Not Outweighed by Countervailing Benefits to 
Consumers or Competition
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Unfairness
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State Partners
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New Laws for the Digital Economy

• Children's Online Privacy Protection Rule (1998)

•Health Breach Notification Rule (2009)

• Restore Online Shoppers' Confidence Act (2010)

• Consumer Review Fairness Act (2016)

• Better Online Ticket Sales Act (2016)

• Take it Down Act (2025)
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New Regulations for the Digital Economy
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Tools

1. Legal Authorities

2. Sources of Evidence
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Alternative Metrics: Surveys
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Alternative Metrics: Data Analytics
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Alternative Metrics: Experiments
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Final Question: Platform Governance?
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