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Convincing Joel Waldfogel his Gaming Paper is Important

Content hosting platforms are a
huge and growing industry

YouTube comprises 13.4% of US
watch time

The League of Legends World
Championship had nearly 6.7M
viewers on Twitch

Compare to MLB World Series
9.9M
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Casner and Teh (2025): Platform Business Models
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Hybrid appears to be more profitable
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Consumers search for content
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Discovery portals help with search and incentivize broad content
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Membership portals allow for value trasfer and incentivize niche content
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A monopolist always chooses hybrid or pure membership
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Competing platforms strategically differentiate
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So whither FTC?

Competition: Creator incentives impact platform business models and competition

Consumer protection: Platform design changes creator design incentives.
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This Session:

Yu and Lin:

Platforms aren’t the only players
Can think of game companies as upstream input suppliers
Content design changes with contractual terms for free supply of input
Key design point: Truthfulness of recommendations

Li:

Deeper investigation of creator incentives
Fainmesser and Galeotti (2020): Creators face a tradeoff between sponsorship
revenue and “Authenticity”
Key innovation here: Content design to obfuscate sponsorship
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