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Same Options, Different Price Formats

Drip

‘ Hotel A
i *kkok v (452 reviews)

F $127.50

Hotel B

L K kokok o (487 reviews)

$95.00

Hotel C

g Ul Fokkok (438 reviews)

=8 $102.00




Same Options, Different Price Formats

Drip

Partitioned
Hotel A Hotel A
i i Kkkok (452 reviews) Kok Kk (452 reviews)
$127.50 $127.50
Excludes: 14.75 % TAX, US$ 3.50 City
tax per night
Hotel B Hotel B
* %ok ki (487 reviews) * k% k3 (487 reviews)
$95.00 $95.00
Excludes: 14.75 % TAX, US$ 3.50 City tax
per night, US$ 41.25 Resort fee per night
Hotel C Hotel C
* %k kv (438 reviews) * %k kv (438 reviews)
$102.00 $102.00

Excludes: 14.75 % TAX, US$ 3.50 City tax
per night, US$ 43.00 Urban fee per night



Same Options,

Drip

Hotel A

* %k k v (452 reviews)

' $127.50

Hotel B

| Ak kk (487 reviews)

$95.00

Hotel C

* %k kv (438 reviews)

$102.00

Partitioned

Hotel A

* %k kv (452 reviews)

$127.50

Excludes: 14.75 % TAX, US$ 3.50 City
tax per night

Hotel B

* k% k3 (487 reviews)

$95.00

Excludes: 14.75 % TAX, US$ 3.50 City tax
per night, US$ 41.25 Resort fee per night

Hotel C

* %k kv (438 reviews)

$102.00

Excludes: 14.75 % TAX, US$ 3.50 City tax
per night, US$ 43.00 Urban fee per night

Different Price Formarts

All-Inclusive

Hotel A
i dok ok k e (452 reviews)

$149.81 including
taxes and fees

Hotel B

* k% ks (487 reviews)
$159.85 including
taxes and fees

Hotel C

* %k kv (438 reviews)

$169.89 including
tfaxes and fees



Surcharges Everywhere

Harrods faces legal action over £1-a-

Waffle House is passing along the sky head dining charge not going to staff
high cost of eggs to diners with a 50

cent surcharge

Americans Face Rising Costs

The Gap Between the Price You See and in the ‘Annoyance

What You Pay Is Getting Worse Econc_)my —Experts Explain
A mass unbundling of charges creates more surprise fees when it’s time to pay the H |dden EXpe nSES

By PETER GRATTON Published February 27,2026
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Consideration Sets

« With many opfions, consumers narrow
choices before deciding (i.e.,

consideration set) Beach 1993; Bettman & Park 1980;

Billings & Marcus 1983; Crow, Olshavsky, & Summers 1980; Payne
1976)

10



Consideration Sets

Booking.com usp List your property

. : & - o
( Stays > Flights % Flight + Hotel E Carrentals Attractions TE Airport taxis
* With mait Y OpTIOIIS consumers Nnarrow _—
/ = New York tate X | f£] Mon, Deca — Sat, Dec9 2 2adults - O children-1room v m

choices before deciding (i.e.,

Get inspiration for your next trip

Q
consideration set) (Beach 1993; Bettman & Park 1980; = o o

Billings & Marcus 1983; Crow, Olshavsky, & Summers 1980; Payne  wrm

5 stars 76
41 Sortby: Our Top Picks &

Your Budget (per night)

$40 - $700+ = e
Motto By Hilton New York City Times Square Good .
36 reviews
Manhattan, New York Showonmap ~Subway Access
[ SE——
GG Travel sustainable Level 3
1 " Flex Room with Wall Bed 5 nights, 2 adults
Popular Filters
P v Free cancellation $2,875
Breakfast included 903 /' No prepayment needed - pay at the property
All-inclusive 1 sn availability >
Hotels 1272
5stars 7%
The Roxbury (4 Wonderful
Ocean view 30 276 reviews
Roxbury - Show on map
No prepayment 183
Queen Room 5 nights, 2 adults
Free cancellation 1796 T queen bed $836
Breakfast & dinner included 1 Breakfast included

Only 1 room left at this price on our site See availability >

Travel Sustainable
Properties taking steps to make your
stay more sustainable

All Travel Sustainable

properties 823
Hostel Buffalo-Niagara Very Good
Level 2 and higher 515 171 reviews
Buffalo ~ Show on map
Level 3 and higher 279
Standard Quadruple Room 5 nights, 2 adults
Level 3+ 2 4 beds (11ul, 3 bunk beds)
Only 1 room left at this price on our site
Property rating
Includes stars and other ratings
1star 2
2stars 348
3stars 1292
Aistecs 64 SpringHill Suites by Marriott Tuckahoe Excellent 4
343 reviews
6 stars 7% Westchester County [
Tuckahoe - Show on may
Unrated 442 Pt o
GG Travel Sustainable Level 2
Fun Things To Do King Suite with Trundie Bed and Adapted Tub - Mobility & nights, 2 adults
and Hearing Accessible
Fitness center 216 9 $896
Private suite
Fitness on

2 beds (1king, 1sofa bed)
(ke . See availability >
Only 3 eft at this price on our site

.| .| Hiking 486
Golf course (within 2 miles) 414
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Consideration Sets

Booking.com ) ®  Listyour property m

With many options, consumers narrow U e e e

(=} New York tate x | ) Mon, Deca — sat, Dec9 2, 2adults - 0 children - 1 room
choices before deciding (i.e., R FE——

° ° piration for your next trip R
consideration set) (Beach 1993; Bettman & Park 1980; =
Billings & Marcus 1983; Crow, Olshavsky, & Summers 1980; Payne = wmes. @22 (g s

5 stars 76
41 Sortby: Our Top Picks &

Your Budget (per night)

$40 - $700+ = e
Motto By Hilton New York City Times Square
Manhattan, New York Showonmap ~Subway Access
.—.

GGG Teavel Sustainable Level 3

ar i Flex Room with Wall Bed
Popular Filters. +/ Free cancellation

Breakfast Included 903 /' No prepayment needed - pay at the property
All-inclusive 1
Hotels 1272
5 stars 76

The Roxbury 4
Ocean view 30 .y

Roxbury - Show on map
No prepayment 183

Queen Room

Free cancellation 1796 Tueen bed:
Breakfast & dinner included 1 Breakfast included

Travel Sustainable
Properties taking steps to make your
stay more sustainable

All Travel Sustainable

=

5 nights, 2 adults

$2,875

Wonderful
276 reviews

5 nights, 2 adults

$836

Only 1 room left at this price on our site See availabilty >

properties 823
Hostel Buffalo-Niagara Very Good
Level 2 and higher 515 171 reviews
Buffalo ~ Show on map
Level 3 and higher 279
Standard Quadruple Room 5 nights, 2 adults
Level 3+ o 4 beds (11ull, 3 bunk beds) 4475 $432 O 9

Only 1room left at this price on our site
Property rating
Includes stars and other ratings

1star 32
2stars 348
3stars 1292
astars 464 SpringHill Suites by Marriott Tuckahoe Excellent 4
343 reviews
5 stars 7% Westchester County [
Tuckahoe - Show on may
Unrated a42 - man
GG Travel Sustainable Level 2
Fun Things To Do King Suite with Trundle Bed and Adapted Tub - Mobility § nights, 2 adults
ind Hearing Ac 5ibl
Fitness center 916 and Hearing Accessible $896
Private suite
Fitness on 2veds :v king, 1 sofa bed)
his i
Hiking 186 Only 3 left at this price on our site

Golf course (within 2 miles) 414



Consideration Sets

« With many opfions, consumers narrow
choices before deciding (i.e.,

consideration set) Beach 1993; Bettman & Park 1980;

Billings & Marcus 1983; Crow, Olshavsky, & Summers 1980; Payne
1976)

13

2,654 properties found
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Consideration Sets

With many options, consumers narrow
choices before deciding (i.e.,

consideration set) Beach 1993; Bettman & Park 1980;
Billings & Marcus 1983; Crow, Olshavsky, & Summers 1980; Payne
1976)

Early inclusion/exclusion is consequential:
the final choice is typically drawn from
this set
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Consideration Sets

With many options, consumers narrow
choices before deciding (i.e.,

consideration set) (Beach 1993; Bettman & Park 1980;

Bi9”in5 s & Marcus 1983; Crow, Olshavsky, & Summers 1980; Payne
197

Early inclusion/exclusion is conseguential:
me finToI choice is typically drawn from
IS se

The attributes that drive consideration do

not drive choice (Chakravarti, Janiszewski, & UlkUmen
2006)



Consideration Sets

« Screening is offen guided by simple, noncompensatory rules
that rely on a limited subset of attributes (Payne, Bettman, & Johnson 1988)
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Consideration Sets

« Screening is offen guided by simple, noncompensatory rules
that rely on a limited subset of attributes (Payne, Bettman, & Johnson 1988)

* Price is a natural screening attribute because it Is salient, easy
to compare, and closely tied to budget constraints
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Consideration Sets

« Screening is offen guided by simple, noncompensatory rules
that rely on a limited subset of attributes (Payne, Bettman, & Johnson 1988)

* Price is a natural screening attribute because it Is salient, easy
to compare, and closely tied to budget constraints

« When mandatory fees are segregated, consumers may rely on
the most prominent early cue, the base price, rather than the
full total (Greenleaf et al. 2016 ; Morwitz, Greenleaf, & Johnson 1998)

18
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What We Already Know About Transparent and
Segregated Prices

Transparent & salient total price Partitioned & drip pricing
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What We Already Know About Transparent and
Segregated Prices

Transparent & salient total price Partitioned & drip pricing

»stronger response to total cost »>less weight on total cost
(Chetty et al. 2009)
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What We Already Know About Transparent and
Segregated Prices

Transparent & salient total price
»stronger response to total cost
(Chetty et al. 2009)

»shift toward lower total price
options

(Blake et al. 2021)

Partitioned & drip pricing
»>less weight on total cost

»systematically different choices

(Morwitz et al. 1998; Greenleaf et al. 2016;
Abraham & Hamilton 2018)
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What We Already Know About Transparent and
Segregated Prices

Transparent & salient total price
»stronger response to total cost
(Chetty et al. 2009)

»shift toward lower total price
options

(Blake et al. 2021)

»consumers can directly compare
the total amount they will pay

Partitioned & drip pricing
»>less weight on total cost

»systematically different choices

(Morwitz et al. 1998; Greenleaf et al. 2016;
Abraham & Hamilton 2018)

>»increase search costs

(Morwitz et al. 1998; Hamilton & Srivastava
2008)
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What We Think is Goinhg on

« When fees are segregated, consumers anchor on the base

price and only partially incorporate the surcharge (morwitz et al.
1998; Hamilton & Srivastava 2008)



What We Think is Goinhg on

« When fees are segregated, consumers anchor on the base

price and only partially incorporate the surcharge (morwitz et al.
1998; Hamilton & Srivastava 2008)

« Consumers may infer that fees are similar across options
(Santana, Dallas, & Morwitz 2020)

« Consumers may also infer that fees are correlated with
base prices

24
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What We Think is Goinhg on

« When fees are segregated, consumers anchor on the base

price and only partially incorporate the surcharge (morwitz et al.
1998; Hamilton & Srivastava 2008)

« Consumers may infer that fees are similar across options
(Santana, Dallas, & Morwitz 2020)

« Consumers may also infer that fees are correlated with
base prices

« Consumers underestimate total prices and, critically, total-
price differences across options
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What We Think is Goinhg on

« When fees are segregated, consumers anchor on the base

price and only partially incorporate the surcharge (morwitz et al.
1998; Hamilton & Srivastava 2008)

« Consumers may infer that fees are similar across options
(Santana, Dallas, & Morwitz 2020)

« Consumers may also infer that fees are correlated with
base prices

« Consumers underestimate total prices and, critically, total-
price differences across options

« Higher-total-cost options may survive screening and enter
the consideration set
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Research Questions

« Screening or final evaluatione

« Does segregated pricing distort consideration set formation, or
only later choice?
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Studies Overview

Study 1: Does surcharge presentation affect consideration sets and final choices? 301 prolific
Study 2: Base-price Dominance and Total-price Underestimation 307 prolific

Study 3a: Price Importance and Consideration Set Construction 302 proiific
Study 3b: Temporally Separated Price Importance 465 connect
Study 4: Price Format Across The Purchase Journey 200 proiific

Study 5: Price Format Under Explicit Budget Constraints 202 proific
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Studies Overview

Study 1: Does surcharge presentation affect consideration sets and final choices? 301 prolific
Study 2: Base-price Dominance and Total-price Underestimation 307 prolific

Study 3a: Price Importance and Consideration Set Construction 302 proiific
Study 3b: Temporally Separated Price Importance 465 connect
Study 4: Price Format Across The Purchase Journey 20 prolific

Study 5: Price Format Under Explicit Budget Constraints 202 proiific



Study 1

Participants considered a trip where most time would be
spent at one venue

Parficipants completed a three-stage process to select a
hotel (chakravarti, Janiszewski, & Ulkimen 2006)

30

N 301



hotel rates included fees
and taxes

31

Study 1
=

hotel rates showed the
base price and fees
separately

base price shown on the
first page; fees revealed
later

N 301



Study 1

Pre-test (N 30):

We asked consumers to rate hotel attributes for this trip (Dolnicar & Otter 2003)

32

N 301



Study 1

Pre-test (N 30):

«  We asked consumers to rate hotel attributes for this trip (Dolnicar & Ofter 2003)

Primary aftributes:
« Price, Distance to the venue, Safety, Cleanliness

33

N 301



Study 1

Pre-test (N 30):

We asked consumers to rate hotel attributes for this trip (Dolnicar & Otter 2003)

Primary afttributes:

Price, Distance to the venue, Safety, Cleanliness

Secondary aftributes:

Friendly staff, Known for service professionalism /quality, (24 hour) room service,
Comfortable bed, Known for its reputation, Includes restaurant facilities, Speedy
service, Bathroom amenities included, Quiet / soundproof rooms, Available
health /fitness facilities, On-site parking facilities, Known for the food and

beverage quality

34

N 301
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STAGE 1

« Rank 12 hotel attributes

by importance

Study 1

N 301
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STAGE 1

Rank 12 hotel attributes
by importance

Study 1

Please rank the following hotel attributes in terms of their
importance to you, where 1 is the most important, 2 is the second
most important, etc.

Speedy service
Comfortable bed
Available health /fitness facilities
Friendly staff
Includes restaurant facilities
Known for the food and beverage quality
On-site parking facilities
Bathroom amenities included
Known for service professionalism /quality
Known for its reputation
Quiet / soundproof rooms

(24 hour) room service

N 301
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Study 1

STAGE 1

« Rank 12 hotel attributes

by importance

STAGE 2

« Participants saw six

hotel descriptions and
short-listed three

* Included afttributes:

+ Cleanliness
« Safety

+ Distance

* Price

N 301
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Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F

Cleanliness
Safety
Time to walk
to the venue
Price per
night

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F

O O O O OJ OJ

N 301



Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe

Time to walk
to the venue

Price per
night
Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
O O O O O O

N 301



Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk |20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
OJ OJ OJ OJ OJ OJ

N 301



Study 1

y<

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk |20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
OJ OJ OJ OJ OJ OJ

N 301



Study 1

>y ye

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk|20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
O O O O O O

N 301
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Study 1

(3)

>y ye >y

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk|20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
O O O O O O

N 301
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@

Study 1

O,

(3)

©®

>y ye >y

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk|20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
O O O O O O

N 301
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Study 1

O,

(3)

©®

>y ye >y

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk|20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
:;;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
O O O O O

The best consideration set includes the cheapest and closest to the venue

N 301
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Study 1

O,

(3)

©®

>y ye >y

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk|20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
:;;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
O O O O O O

The best consideration set includes the cheapest and closest to the venue
DV: 1 = best consideration set; 0 = other

N 301
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Study 1

STAGE 1

« Rank 12 hotel aftributes
by importance

STAGE 2

« Participants saw six
hotel descriptions and
short-listed three

* Included afttributes:

Cleanliness
Safety
Distance
Price

STAGE 3

« Participants viewed full
hotel descriptions and
chose one from their
shortlist

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk to |0 minute walk. 15 minute walk 5 minute walk 20 minute walk 10 minute walk 25 minute walk
the venue Hotel of the venue
Price per night
Additional
Attribute
Additional
Attribute

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk to |0 minute walk. 15 minute walk 5 minute walk 20 minute walk 10 minute walk 25 minute walk
the venue Hotel of the venue
Price per night
Additional
Attribute Rank 1
Additional
Attribute Rank 2

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk to |0 minute walk. 15 minute walk 5 minute walk 20 minute walk 10 minute walk 25 minute walk
the venue Hotel of the venue
Price per night
Additional
Attribute Rank 3 Rank 1
Additional
Attribute RCIﬂk 4 chk 2

N 301



o1

Below are 6 hotels. You are planning to stay for 2 nights.

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk to |0 minute walk. 15 minute walk 5 minute walk 20 minute walk 10 minute walk 25 minute walk
the venue Hotel of the venue
Price per night
Additional
Attribute Rank 5 Rank 3 Rank 1
Additional
Attribute Rank 6 Rank 4 Rank 2

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk to |0 minute walk. 15 minute walk 5 minute walk 20 minute walk 10 minute walk 25 minute walk
the venue Hotel of the venue
Price per night
Additional
Attribute Rank 5 Rank 7 Rank 3 Rank 9 Rank 1 Rank 11
o Rank 6 Rank 8 Rank 4 Rank 10 Rank 2 Rank 12

N 301



53

Below are 6 hotels. You are planning to stay for 2 nights.

Cleanliness

Safety

Time to walk to
the venue

Price per night

Additional
Attribute

Additional
Attribute

Study 1

Hotel E

Very clean

Very safe

10 minute walk

Rank 1

Rank 2

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Cleanliness

Safety

Time to walk to
the venue

Price per night

Additional
Attribute

Additional
Attribute

Study 1

Hotel E

Very clean
Very safe

10 minute walk

Rank 1
Rank 2

Secondary attributes drive choice

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Hotel A
Cleanliness Very clean
Safety Very safe
Time to walk to |0 minute walk.
the venue Hotel of the venue
Price per night
Additional
Attribute Rank 5
Additional
Attribute Rank 6

Study 1

N 301
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Below are 6 hotels. You are planning to stay for 2 nights.

Hotel A
Cleanliness Very clean
Safety Very safe
Time to walk to |0 minute walk.
the venue Hotel of the venue
Price per night
Additional
Attribute Rank 5
Additional
Attribute Rank 6

Primary attributes drive choice

Study 1

N 301



hotel rates included fees
and taxes

$159.85 including taxes
and fees

S/

Study 1

N 301



hotel rates included fees
and taxes

$159.85 including taxes
and fees

58

Study 1
=

hotel rates showed the
base price and fees
separately

$95.00

Excludes: 14.75 % TAX, US$ 3.50 City
tax per night, US$ 41.25 Resort fee per
night

N 301



hotel rates included fees
and taxes

$159.85 including taxes
and fees

59

Study 1
=

hotel rates showed the
base price and fees
separately

$95.00

Excludes: 14.75 % TAX, US$ 3.50 City
tax per night, US$ 41.25 Resort fee per
night

base price shown on the
first page (stage 2); fees
revealed later (stage 3)

Stage 2
$25.00

N 301



hotel rates included fees
and taxes

$159.85 including taxes
and fees

60

Study 1
=

hotel rates showed the
base price and fees
separately

$95.00

Excludes: 14.75 % TAX, US$ 3.50 City
tax per night, US$ 41.25 Resort fee per
night

base price shown on the
first page (stage 2); fees
revealed later (stage 3)

Stage 3
$25.00

Excludes: 14.75 % TAX, US$ 3.50 City
tax per night, US$ 41.25 Resort fee per
night

N 301



Motto By Hilton New York City Times Square Good

36 reviews

Flex Room with Wall Bed 5 nights, 2 adults

v/ Free cancellation $2,875

v/ No prepayment needed - pay at the property
See availability >

) The Roxbury Wonderful
276 reviews
Roxbury Show on map
Queen Room 5 nights, 2 adults
1 queen bed $836

Breakfast included

Only 1 room left at this price on our site See availability >

Hostel Buffalo-Niagara Very Good
171 reviews
Buffalo Show on map
Standard Quadruple Room 5 nights, 2 adults
4 beds (1 full, 3 bunk beds) $475 $432 @ 9% off

Only 1 room left at this price on our site

See availability >




Flex Room with Wall Bed

Vv Free cancellation
v/ No prepayment needed - pay at the property

Roxbury Show on map

Queen Room
1 queen bed

Breakfast included
Only 1 room left at this price on our site

Hostel Buffalo-Niagara

Buffalo Show on map

Standard Quadruple Room
4 beds (1 full, 3 bunk beds)

Only 1 room left at this price on our site

Motto By Hilton New York City Times Square Good PP

36 reviews

5 nights, 2 adults

$2,875

See availability >

Wonderful 9.3

276 reviews

5 nights, 2 adults

$836

See availability >

Very Good

171 reviews

5 nights, 2 adults

$475 $432 © 9% off

See availability >



Motto By Hilton New York City Times Square Good PP

36 reviews

Manhattan, New York Show on map Subway Access

7 9 7 Travel Sustainable Level 3

5 nights, 2 adults

$2,875

See availability >

Flex Room with Wall Bed

Vv Free cancellation
v/ No prepayment needed - pay at the property

The Roxbury

Roxbury Show on map

Wonderful 9.3

276 reviews

Queen Room

Room Type Number of guests Price for 5 nights Your Choices Select
1 queen bed R
Breakfast included Queen Room - Hearing - $2,875 (P Breakfast $20 (optional) ©)
Only 1 room left at this price ¢ i '
y P Accessible v/ Free cancellation before December I'll reserve
(® Only 2 rooms left on our site Excluded: 14.75 % TAX, US$ 4,2023 « Confirmation is immediate
3.50 City tax per night, US$ v/ No prepayment needed — pay at the
1 queen bed == 34.42 P h
. roperty service charge property
ight
# Air conditioning pernia
%9 Private Bathroom % Free WiFi
H .~/ Free toiletries ~/ Shower -/ Safe
Hostel Buffalo-Niag: - ™
+/ Toilet v/ Hardwood or parquet floors
Buffalo Show on map / Towels +/ Linens .e
(P Breakfast $20 (optional) @
+/ Socket near the bed +/ Desk v TV - $2-950
. v i I
Standard Quadruple Room « Refrigerator Includes 20USD food/drink credit
4 beds (1 full, 3 bunk beds) » Interconnecting room(s) available Excluded: 14.75 % TAX, US$ | «/ Free cancellation before December
+/ Hairdryer 3.50 City tax per night, US$ 4,2023
Only 1 room left at this price ¢ , wake- ice/Al lock '
ake-up service/Alarm cloc 34.42 Property service charge « No prepayment needed — pay at the
»/ Cable channels per night property
+/ Upper floors accessible by elevator
+/ Toilet paper
+/ Single-room AC for guest
accommodation
+/ Hearing accessible



Motto By Hilton New York City Times Square Good P

36 reviews
Manhattan, New York Show on map Subway Access
- 7 9 7 Travel Sustainable Level 3
Flex Room with Wall Bed 5 nights, 2 adults

v/ Free cancellation $2,875

v/ No prepayment needed - pay at the property
See availability >

Q) The Roxbury Wonderful B

276 reviews

Roxbury Show on map

Queen Room
1 queen bed

Room Type Number of guests Price for 5 nights Your Choices Select

Rooms

Breakfast included

Queen Room - Hearing - $2,875 akfast $20 (optional) @
Only 1 room left at this price ¢ i '
y P Accessible e cancellation before December I'll reserve
(® Only 2 rooms left on our site Excluded: 14.75 % TAX, US$ po23 « Confirmation is immediate
3.50 City tax per night, US$ prepayment needed — pay at the
1 queen bed == 34.42 P h
. roperty service charge perty
ight
# Air conditioning pernia
%9 Private Bathroom % Free WiFi
+/ Free toiletries +/ Shower / Safe
+/ Toilet v/ Hardwood or parquet floors
+/ Towels / Linens
L] (P Breakfast $20 (optional) @ o0 ~
+/ Socket near the bed +/ Desk v TV - $2-950 -
. Vv i i
Standard Quadruple Room « Refrigerator Includes 20USD food/drink credit
4 beds (1 full, 3 bunk beds) » Interconnecting room(s) available Excluded: 14.75 % TAX, US$ | «/ Free cancellation before December
+/ Hairdryer 3.50 City tax per night, US$ 4,2023
Only 1 room left at this price ¢ , wake- ice/Al lock '
ake-up service/Alarm cloc 34.42 Property service charge « No prepayment needed — pay at the
»/ Cable channels per night property
+/ Upper floors accessible by elevator
+/ Toilet paper
~/ Single-room AC for guest
accommodation
+/ Hearing accessible




Motto By Hilton New York City Times Square Good

36 reviews

Flex Room with Wall Bed 5 nights, 2 adults

v/ Free cancellation $2,875

v/ No prepayment needed - pay at the property
See availability >

) The Roxbury Wonderful
276 reviews
Roxbury Show on map
Queen Room 5 nights, 2 adults
1 queen bed $836

Breakfast included

Only 1 room left at this price on our site See availability >

Hostel Buffalo-Niagara Very Good
171 reviews
Buffalo Show on map
Standard Quadruple Room 5 nights, 2 adults
4 beds (1 full, 3 bunk beds) $475 $432 @ 9% off

Only 1 room left at this price on our site

See availability >




Flex Room with Wall Bed

Vv Free cancellation
v/ No prepayment needed - pay at the property

Roxbury Show on map

Queen Room
1 queen bed

Breakfast included
Only 1 room left at this price on our site

Hostel Buffalo-Niagara

Buffalo Show on map

Standard Quadruple Room
4 beds (1 full, 3 bunk beds)

Only 1 room left at this price on our site

Motto By Hilton New York City Times Square Good PP

36 reviews

5 nights, 2 adults

$2,875

See availability >

Wonderful 9.3

276 reviews

5 nights, 2 adults

$836

See availability >

Very qud 8.4

5 nights, 2 adults

$475 $432 © 9% off

See availability >



Accommodation Type Number of guests Price for 5 nights

Motto By Hilton

Your Choices

Select
amount

Fan ./ Carpeted
Executive lounge access
Upper floors accessible by elevator

The Roxbury

Roxbury Show on map

Board games/puzzles

A N SRS

Books, DVDs or music for children

Queen Room
1 queen bed

Breakfast included
Only 1 room left at this price on our site

Hostel Buffalo-Niagara

Buffalo Show on map

Standard Quadruple Room
4 beds (1 full, 3 bunk beds)

Only 1 room left at this price on our site

Excluded: 14.5 % TAX

5 nights, 2 adults

$836

See availability >

Very Good

171 reviews

5 nights, 2 adults

$475 $432 © 9% off

See availability >

Standard Quadruple - $475 Non-refundable
Manhatt N York Sh Room $432© Pay in advance
anhatian, New Yor
~ @ Only 1room left on our site
7 9 @ Travel Sustainabl
1full bed and Excluded: 14.5 % TAX
Flex Room with Wall Be 3 Punk beds =l
v/ Free cancellation % Free WiFi
v No prepayment nee
Shower « Linens
.0 00
Ironing facilities = - $556 - Non-refundable
Shared bathroom ./ Heating $501 @ Pay in advance

« Confirmation is immediate



Accommodation Type

Motto By Hilton

Standard Quadruple
Room
Manhattan, New York Sh

@ Only 1room left on our site
7 9 @ Travel Sustainabl

Flex Room with Wall Be

1 full bed &=== and
3 bunk beds =]

Vv Free cancellation % Free WiFi

v/ No prepayment ne¢
Shower «/ Linens

Ironing facilities

Shared bathroom ./ Heating

Fan ./ Carpeted

Executive lounge access

Upper floors accessible by elevator

The Roxbury

Roxbury Show on map

Board games/puzzles

A N SRS

Books, DVDs or music for children

Queen Room
1 queen bed

Breakfast included
Only 1 room left at this price on our site

Hostel Buffalo-Niagara

Buffalo Show on map

Standard Quadruple Room
4 beds (1 full, 3 bunk beds)

Only 1 room left at this price on our site

Number of guests

Price for 5 nights

Your Choices

Select

amount

¥ $475 Non-refundable
$432©® Pay in advance
Excluded: 14.5 % TAX
= e $556 + Non-refundable
$501 @ Pay in advance

Excluded: 14.5 % TAX

5 nights, 2 adults

$836

See availability >

Very Good

171 reviews

5 nights, 2 adults

$475 $432 © 9% off

See availability >

« Confirmation is immediate



All inclusive

69

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk |20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $149.80 $179.93 $159.85 $189.97 $169.89 $199.73

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
OJ OJ OJ OJ OJ OJ

N 301



Drip Price and
Partitioned Price

/0

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk |20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
::;’:t per $127.50 $116.00 $95.00 $118.00 $102.00 $131.00

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
OJ OJ OJ OJ OJ OJ

N 301



Drip Price and
Partitioned Price

/1

Study 1

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
Cleanliness |Very clean Very clean Very clean Very clean Very clean Very clean
Safety Very safe Very safe Very safe Very safe Very safe Very safe
Time to walk|0 minute 15 minute 5 minute walk |20 minute 10 minute 25 minute
to the venue |walk. Hotel of jwalk walk walk walk

the venue
:;;’:t per $127.50 $116.00 $95.00 $118.00 $102.00 $131.00

Hotel A Hotel B Hotel C Hotel D Hotel E Hotel F
OJ OJ OJ OJ OJ

Hotel A did not have a Resort fee

N 301



Study 1

Proportion of participants who constructed the best consideration set

100% -
90% A :
80% 1
70%
60% -
50% -
40% A
30% A
20% A
10% o

0%

All Inclusive o
PRICE CONDITION

N 301



Study 1

Proportion of participants who constructed the best consideration set

100% A
?0% A
80% A
/0% A
60% -
50% A
40% A
30% A
20% A
10%

0% . . .
All Inclusive Partitioned Price Drip Price

PRICE CONDITION

=

N 301



Study 1

Proportion of participants who constructed the best consideration set

100% A
90%
80% A
70% -
60% -
50% A
40% A
30% A
20% A
10%

0% -

All Inclusive Partitioned Price Drip Price
PRICE CONDITION

N 301



Study 1

Proportion of participants who constructed the best consideration set

p.=.002

100% A
90%
80% A
70% -
60% -
50% A
40% A
30% A
20% A
10%

0% -

p <.001

All Inclusive Partitioned Price Drip Price
PRICE CONDITION

X2(2) = 15.80, p < .001
N 301
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Study 1

Proportion of participants who selected each hotel from the consideration set

100% A
90% -
80% A
70% A
60% A
50% A
40% -
30% A
20% -
10% A

0%

——

All Inclusive

X2(2) = 19.42, p < .001

Partitioned Price
PRICE CONDITION

Drip Price

@ Best Hotel
B Middle Hotel
B Worst Hotel

N 301
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Study 1

Proportion of participants who selected each hotel from the consideration set

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

[
l EBest Hotel
B Middle Hotel
B Worst Hotel
All Inclusive Partitioned Price Drip Price

PRICE CONDITION

X?(2) =3.5.14,p=.174

N 301



Study 1

Proportion of participants who selected each hotel from the consideration set

100% A
90% A
80% A
70% A
60% -
50% A
40% A
30% A
20% -
10% A

0%

——

@ Best Hotel
B Middle Hotel
B Worst Hotel

All Inclusive Partitioned Price Drip Price
PRICE CONDITION

X?(2)=4,p=.135
N 301
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Study 1

Proportion of participants who selected each hotel from the consideration set

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

p <.001

p=.010 1 p=.122

[
l EBest Hotel
B Middle Hotel
B Worst Hotel
All Inclusive Partitioned Price Drip Price

PRICE CONDITION

X2(4) = 20.53, p < .001

N 301
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Studies Overview

Study 1: Does surcharge presentation affect consideration sets and final choices? 301 prolific
Study 2: Base-price Dominance and Total-price Underestimation 307 prolific

Study 3a: Price Importance and Consideration Set Construction 302 proiific
Study 3b: Temporally Separated Price Importance 465 connect
Study 4: Price Format Across The Purchase Journey 200 proiific

Study 5: Price Format Under Explicit Budget Constraints 202 proific



Study 2 = ASPREDICTED

Participants completed the same task as in study 1

81

N 307



Study 2 = ASPREDICTED

Participants completed the same task as in study 1

Participants also estimated the price of the hotel they
chose, including taxes and fees

82

N 307



Study 2 =~ ASPREDICTED

Participants completed the same task as in study 1

Participants also estimated the price of the hotel they
chose, including taxes and fees

Recall Error = Participant's Estimate — Hotel’s True Price

33

N 307



Study 2 =~ ASPREDICTED

Participants completed the same task as in study 1

Participants also estimated the price of the hotel they
chose, including taxes and fees

Recall Error = Participant's Estimate — Hotel’s True Price
« Negative values indicate underestimation
« Positive values indicate overestimation

84

N 307



Study 2 =~ ASPREDICTED

Recall Error = Participant's Estimate — Hotel's True Price

$10 -
$0 |

-$10

-$20

-$30

-$40

-$50

-$60 -
All Inclusive Partitioned Price Drip Price
PRICE CONDITION

N 307



Study 2 =~ ASPREDICTED

Recall Error = Participant's Estimate — Hotel's True Price

p <.001

$10 -

p < .001 | p=.910

-$10

-$20

-$30

-$40

-$50

-$60 -
All Inclusive Partitioned Price Drip Price
PRICE CONDITION

F(2,299) = 188.0, p < .001
N 307



Study 2 =~ ASPREDICTED

Choose Best
Hotel

Partitioned Price |

All-Inclusive |

87 Multicategorical mediation (PROCESS Model 4; Hayes, 2022) N 307



All-Inclusive |

88  Multicategorical mediation (PROCESS Model 4; Hayes, 2022)
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Study 2

Underestimation

=~ ASPREDICTED

Choose Best
Hotel

N 307



Study 2 = ASPREDICTED

Indirect effect =-5.93, Clos% [-8.22, -4.52]

+ Underestimation
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Choose Best

All-Inclusive | Hotel

89 Multicategorical mediation (PROCESS Model 4; Hayes, 2022) N 307



Study 2 =~ ASPREDICTED

Choose Best
Hotel

All-Inclusive |

70 Multicategorical mediation (PROCESS Model 4; Hayes, 2022) N 307



21

All-Inclusive |

Study 2

Indirect effect = -6.21, Clos% [-8.48, -4.68]
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Research Questions

* Only inattentive consumers or also price-conscious
consumers?

- Are motivated consumers protected, or can the format mislead
them too?



93

Research Questions

* Only inattentive consumers or also price-conscious
consumers?

- Are motivated consumers protected, or can the format mislead
them too?

* More price-sensitive consumers allocate greater visual attention
to price information (Behe et al. 2014)
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Studies Overview

Study 1: Does surcharge presentation affect consideration sets and final choices? 301 prolific
Study 2: Base-price Dominance and Total-price Underestimation 307 prolific

Study 3a: Price Importance and Consideration Set Construction 302 proiific
Study 3b: Temporally Separated Price Importance 465 connect
Study 4: Price Format Across The Purchase Journey 200 proiific

Study 5: Price Format Under Explicit Budget Constraints 202 proific



Study 30 =~ ASPREDICTED

Participants completed the same task as in studies 1 and 2

Also rated the importance of each hotel attribute (1 =not at al

important to me; 7 = very important to me)

95

N 302



Study 30 =~ ASPREDICTED

Probability of constructing the best consideration set moderated by price importance

All Inclusive
L.
2 3 4 5 6 7

Importance of Price

N 302
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Study 3a

=~ *ASPREDICTED

Probability of constructing the best consideration set moderated by price importance

All Inclusive

e B B
2 3 4 5 6 7

b=1.63 z=2.388,p=.004

Importance of Price

N 302



Sfudy 30 =~ > ASPREDICTED

Probability of constructing the best consideration set moderated by price importance
2 3 4 5 6 7

I I I I
All Inclusive

e o B TR
4 5 6 7

Importance of Price

78 b=1632=288p=.004 b=-1.88 z=23.08 p=.002 N 302



Study 3a =~ ASPREDICTED

Probability of constructing the best consideration set moderated by price importance
2 3 4 5 6 7

I I I I
All Inclusive

11 1

e i e e
4 5 6 7 2 3 4 5} 6 7
Importance of Price

99 b=16327z=288p=.004 b=-1.8827z=3.08p=.002 b=-1.81,z=295 p=.003 N 302



Research Questions

» Corrected at checkout or persistent through purchase?

 Once the full total is revealed, do consumers recover, or do early
distortions persist?

100



Studies Overview

Study 1: Does surcharge presentation affect consideration sets and final choices? 301 prolific
Study 2: Base-price Dominance and Total-price Underestimation 307 prolific

Study 3a: Price Importance and Consideration Set Construction 302 proiific
Study 3b: Temporally Separated Price Importance 465 connect
Study 4: Price Format Across The Purchase Journey 200 proiific

Study 5: Price Format Under Explicit Budget Constraints 202 proiific

101



Study &

Limited conditions to:
 All-Inclusive
 Partitioned Price

Added a fourth stage:
check-out

102

=~ *ASPREDICTED

N 202



Limited conditions to:
 All-Inclusive
 Partitioned Price

Added a fourth stage:
check-out

Study 5

=~ > ASPREDICTED

Review Your Booking
You selected: Hotel C

Cleanliness:

Safety:

Time to walk to the venue:

Price per night:
Additional Attribute 1:
Additional Attribute 2:

Very clean
Very safe
5 minute walk.
$159.85 including taxes and fees
Comfortable bed

Known for its reputation

103

N 202



Study 5 =~ ASPREDICTED

« Participants were given a $300 lodging budget for a two-
night stay

« Under this constraint, only one hotel falls within the lodging
budget

104 N 202



Study &

=~ *ASPREDICTED

Main DV: proportion of participants who ultimately selected

and confirmed:

T
T

ne only hotel that met the budget

ne hotel with the lowest base price

105

N 202



Study &

=~ *ASPREDICTED

 Main DV: proportion of participants who ultimately selected

and confirmed:

0% in the all-inclusive condition rejected their selected offering
?.6% In the partitioned condition rejected their selected

T
T

ne only hotel that met the budget

ne hotel with the lowest base price

offering

106

N 202



Study 5 =~ ASPREDICTED

Proportion of participants who ultimately selected and confirmed the only hotel that met the budget

100% 1
90% A
80% A
70% A
60% -
50% A
40% A
30% A
20% A
10%

0% -

All Inclusive Partitioned Price
PRICE CONDITION

2(1) = 15.39, p < .001
107 x*(1) P N 202



Study 5 =~ ASPREDICTED

Proportion of participants who ultimately selected and confirmed the hotel with the lowest base price

108

100%
?0%
80%
70%
60%
50%
40%
30%
20%
10%

0%

All Inclusive Partitioned Price
PRICE CONDITION

2(1) =21.92, p <.001
X2(1) p N 200



Study 5 =~ ASPREDICTED

Budget deviation: the extent to which the confirmed booking exceeded the $300 limit

$20 1
$18 A
$16 1
$14 A
$12 A
$10 A
$8 -
$6 1
$4 1
$2 1
$0 -

All Inclusive Partitioned Price
PRICE CONDITION

109 }181.8) =2.13, p = .034, d = .31 N 202



Implications

« Policy implications
— Segregated fees can still harm consumers even when full
prices are eventually disclosed

— Full-price checkout disclosure may come too late
« Consumers remain more likely to confirm over-budget options under
segregated pricing
— The FTC has taken an important first step by requiring up-front
total-price disclosure in ticketing and short-term lodging

— Regulators should extend up-front pricing rules to other
markerts

110



Conclusion

« Partitioned and drip pricing distort screening, not just choice
¢ These effects are not limited to inattentive consumers

* And they persist through checkout, even under explicit
budget constraints

111



Thank You
Questions?

) qas01 6@gsb.columbia.edu



mailto:aalthenayyan27@gsb.columbia.edu
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