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Education and Professional Experience 

• Current Positions 

• Vice President, Charles River Associates 

• Adjunct Lecturer, University of Southern California 

• Education 

• A.B. in Economics and Environmental Studies, The I cH~fcX12o 
University of Chicago 

• M.B.A., with Honors, The University of Chicago 

• M.S. in Applied Economics, Johns Hopkins 
University 

• Graduate survey methodology coursework 
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Assignment 

Review and analyze evidence and materials from the FTC's 

investigation of and litigation against Meta, concerning 

consumers' usage of and attitudes towards Meta's 

services and other online services, and design and conduct 

my own consumer survey on issues relating to usage of 

these services. 

CD A Charles.River 
l'l""\.. Associates 

PX9006, Expert Report of Michal Malkiewicz (July 24, 2023) ffl[ 8-9. 
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Summary of Opinions 

• When asked about their most important reason for using these services, users 

selected "to keep up with [their] friends' and family's lives in one place" more 

than any other reason for Facebook, lnstagram, and Snapchat. 

• In contrast, "to keep up with [their] friends' and family's lives in one place" was not 

the most commonly selected most important reason for any of the other services 

included in the survey (besides Me We). 

• The results of my survey are consistent with those conducted by Meta and other 

third parties in the case, affirming that users are more likely to use Facebook, 

lnstagram, and Snapchat for sharing information and keeping up with their friends 

and fami ly than for any other reason , in contrast to the other services surveyed. 

D n 
CD A Charles_River 

l'l""\.. Associates 
PX9006, Expert Report of Michal Malkiewicz (July 24, 2023) 1[ 11 . 
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Designing the consumer survey 

Review the available evidence 

Incorporate design principles to 
ensure reliability 

Identify the relevant target 
population 

Design proper survey questions 

Analyze survey results 

CD A Charles.River 
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Most Important Reason Survey Question - Example of User View 

• Block 2, Q1 : Use Cases 

YouGov 
What is the most important reason why you use Facebook? 

Please select one option 

o To buy or sell products on line 

o To make or maintain professional connections 
o To keep up to date on happenings in my local area 

o To follow or interact with public figures (e.g., celebrities, influencers, etc.) 

o To enjoy entertainment content (e.g., memes, videos. etc.) 
o To meet new people on line 
o To communicate privately with my contacts (e.g., sending messages, sharing 

photos, etc.) 

o To keep up with my friends' and fam ily's lives in one place (e.g., seeing life updates 
from friends and family, sharing life updates, etc.) 

o To obtain and/or share news and information about my interests (e.g., news about 
politics, sports, business, etc.) 

o Other, please specify 

I 
o I don't know 

PX9006 at 124, Expert Report of Michal Malkiewicz (July 24. 2023) Schedule 3.2. 
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PX9006 at 037, Expert Report of Michal Malkiewicz (July 24, 2023) Table 5. 

Survey Results - Facebook 

Reason Count Percentage 1 

To keep up with m'f mends ' and fanily's lives in one place 
(e.g., seeing life updates from!iiends or fanily, sharing life 1,129 00.1%• ·· 
updates, etc.) 

To enjoy entertaimrent content (e.g ., m,,res, videos, etc.) 154 8.2%••· 

To obtain and/or share news and infomation about my 
139 7.4%••· 

interests (e.g ., news about politics , sports, business, etc.) 

To comwnicate privately with m'f contacts (e.g., sending 
113 6.0%••· 

11ESsages, sharing photos , etc.) 

To keep up to date on happewngs in m'f local area 110 5.9%••· 

2 Miscellaneous reasons 191 10.2%• ·· 

! don't m ow 43 2.3%••· 

Total Responses 1,879 100.00/o 

*p<O.l; **p<0.05; •••p<0.01 

Notes: 
(I) The percentage of users t>ilo indicated that the most i,q>ortant reason why they used Facebookin 
the last 12 months was determined by dividing the nwmer of individuals t>ilo chose that specific 
reason for this i:ntemet service by the totalnuni>er of respondents v.'110 ans\\-ered this question 
pertainmg to that particular service. 

(2) Miscellaneous reason con:prise options that are selected by less than 5% of the Facebook users as 
the most iiq>ortant reason behind their usage. These options include "Other" (3.0%***), "To buy or 
sell products online" (2.8%***), "To mike or maintain professional connections" (1.8%***). "To nEet 
new people online" (1.4%***), "To follow or interact with public figures (e.g ., celebrities, influencers, 
etc.)" (1.2%***). CD A Charles.River 

l'l""\.. Associates 
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70.00% 

Respondents' Most Important Reason for Using Facebook, lnstagram, Snapchat, Twitter/X, YouTube, 
and TikTok 
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Respondents' Most Important Reason for Using Linkedln, Reddit, Nextdoor, and Pinterest 
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PX9006 at 145, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 4.7. 
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Keeping Up with Friends' and Family's Lives as Respondents' Most Important Reason for Using Different Apps 
70.00% 

0 
60.00% 

50.00% 

40.00% 

D 
30.00% 

20.00% 

10.00% 

a 
0.00% -Keep up with friends' and family's lives 

■ Facebook ■ lnstagram Snapchat ■Twitter ■ YouTube ■TikTok ■ Linkedln ■ Pinterest ■ Reddit 

PX9006 at 145, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 4.7. 
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App First Choice 

0 Keep up with friends' and family's lives, 60.1 % (1129) 

@ Keep up with friends' and family's Uves, 36. 7% (411) 

D Keep up with friends' and family's Uves, 34.1 % (143) 

a Entertainment, 63.9% (1361) 

ct Entertainment, 63.4% (350) 

• Obtain/share news about my interests, 42.9% (349) 

C Obtain/share news about my interests, 47.9% (257) 

Im Make or maintain professional connections, 71.8% (534) 

G) Keep up to date on happenings in my local area, 77.8% (395) 

® Other, 29.2% (190) 

0 Communicate private ly with contacts, 58.6% (824) 

(9 Communicate private ly with contacts, 51.8% (296) 

- Communicate privately with contacts, 61.7% (1549) 

. . .. 
Keep up with friends' and family's Uves, 22.9% (8) MeWe 

PX9006 at 144-145, Expert Report of Michal Malkiewicz (July 24, 2023) Schedules 4.6 and 4.7. 

Second Choice 

Enterta inment, 8.2% (154) 

Entertainment, 26.1 % (293) 

Communicate private ly with contacts, 31.0% (130) 

Obtain/share news about my interests, 13.9% (297) 

Obtain/share news about my interests, 9.1 % (50) 

Entertainment, 16.7% (136) 

Entertainment, 27.4% (147) 

Other, 7.8% (58) 

Obtain/share news about my interests, 5.9% (30) 

Entertainment, 27.2% (177) 

Keep up with friends' and family's lives, 25.7% (362) 

Keep up with friends' and family's lives, 25.2% (144) 

Keep up with friends' and family's lives, 25.0% (628) 

Entertainment & News about my interests, 20.0% (7) 

CD A Charles_River 
.I'C\. Associates 
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PX9006 at 039, Expert Report of Michal Malkiewicz (July 24, 2023) Table 6. 

Survey Results - lnstagram 

Reason 

To keep up with my mends' and family 's lives in one p lace 
(e.g ., seeing life updates from!iiends or family, sharing life 
updates, etc.) 

To enjoy entertainment content (e.g ., iremos, videos, etc.) 

To follow or interact with public figures (e.g., celebrities, 
influencers, etc.) 

To obtain and/or share news and infonmtion about my 
interests (e.g., news about politics, sports, business, etc.) 

To comwnicate privately with my contacts (e.g., sending 
112ssages, sharing photos, etc.) 

Miscellaneous reasons 2 

I don't know 

Total Response< 

Count 

411 

293 

85 

n 

61 

151 

43 

1121 

Percentage 1 

36.'JOA,••· 

26.t%•·· 

7.6%··· 

6.90/4••· 

5.4%··· 

13.5%··· 

3.8%··· 

100.0% 

*p<O.l ; **p<0.05; •••p<0.01 

Notes: 

[! ] The percentage of users who indicated that the most in:portant reason why they used Ins ta gram in 
the last 12 months was detennined by dividing the nun:ber of individuals who chose that specilic 
reason for this internet seivice by the totalnuaberofrespondents who ans\\'ered this question 
pertaining to that particular service. 

[2] Miscellaneous reason co,q,rise options that are selected by less than 5% of the Instagram users as 
the m>st Ull'ortant reason behind their usage. These options include "To mike or maintain 
professional connections" (3.5%•••). "Other" (3.1%***), "To nEetnewpeopJe online" (2.So/4•••). 
"To keep up to date on happenings in my local area" (23%* •*), "To buy or sen products online" 
(1.8%***). CD A Charles.River 

l'l""\.. Associates 
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PX9006 at 041, Expert Report of Michal Malkiewicz (July 24, 2023) Table 7. 

Survey Results - Snapchat 

Reason 

To keep up with my friends ' and family's lives in one place 
(e.g., seeing life updates from friends or family, sharing life 
updates, etc.) 

To commnicate privately with my contacts (e.g., sending 
=ssages, sharing photos, etc.) 

To enjoy entertain=nt content (e.g., ==s, videos , etc.) 

Miscellaneous reason/ 

I don't know 

Total Responses 

Count 

143 

130 

51 

81 

14 

419 

Percentage 

34.1%0 * 

31.()% ... 

12.2%0 * 

19.3% 

3.3%*** 

100.0% 

I 

*p<0.1; **p<0.05; 0 *p<0.01 

Notes: 

[l] The percentage of users who indicated that the nDst in:portant reason why they used Snapchat in 
the last 12 nDnths was detennined by dividing the nllllDer of individuals "'ho chose that specific 
reason for this intemet service by the total nllllDer of respondents who answered this question 
pertaining to that particular service. 

[2] Miscellaneous reason colll)rise options that are selected by less than 5% of the Snapchat users as 
the nDst DJ:4)0rtant reason behind their usage. These options include "To =et new people" 
(4.3%0 *), "Other" (3.8%0 *), "To follow or interact with public figures" (3.8%0 *), "To obtain 
and/or share news and infonnation about my interests" (2.6%0 *), "To keep up to date on happenings 
in my local area" (1.9%0 *), "To make or maintain professionalconnections" (1.9%***), "To buy or 
sell products online" (1.0%0 ). CD A Charles.River 
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Respondents' Most Important Reason for Using Messaging Apps 
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Keep up with Entertainment Obtain/share Communicate Follow or Meet new Buy or sell 
friends' and news about my privately with interact with people products 
family's lives interests contacts public figures 

D Messenger ■WhatsApp ■ Text Messaging 

PX9006 at 059, 060, 062, Expert Report of Michal Malkiewicz (July 24, 2023) Tables 16-18. 
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Other 
□-■ 
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Messaging Apps - Meta's Surveys 

Summary of FoA preference or preference like tracking surveys 

The FB/IG preference defines use cases on purpose more broadly, closer to what people are trying to achieve across 
multiple types of apps (Facebook, WhatsApp, Reddit, TikTok, among others) to reflect market opportunities and are not 
based on features or specific products, whereas WA/M tracking studies define use cases and modalities that are more 
specific in a messaging and communication context. For example, 'participate in conversations with F&F' - in the FB/IG 
survey - compared to 'exchange messages with one person at a time' - in WA/M t racker shown below. To put it another 
way, FB app may not feature in some modalities, even if people could substitute WA for FB app to achieve a particular 
outcome (for example, 'make voice calls'). 

Which is better depends on the question you are trying to answer and how substitutable 'messaging' and non­
messaging apps are - there is a spectrum with messaging at one end and FB app at the other. 

CD A Charles.River 
l'l""\.. Associates 

PX9012, Rebuttal Expert Report of Michal Malkiewicz (December 5, 2023) t] 103; PX12990-004, Email from I. Badea to F. Simo et al. (June 10, 2021), FTC-META-010851205. 
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Public/Private Sharing Question - Example of User View 

• Block 2, Q4 

YouGov 

You indicated that t he most important reason you use Facebook and WhatsApp is to keep up with your friends' and family's 

lives in one place (e.g., seeing life updates from friends or family, sharing life updates, etc.). Please select t he Internet 

service that yo u th in k is b est for the following purposes. Selec t o n e opt ion on each row. 

To publicly share casual moments with 

people you know 

To privately share special moments in your 

life with people you know 

To publicly share special moments in your life 

w ith people you know 

To privately share casual moments with 

people you know 

To see photos, videos, and life updates from 

people you know in one place 

Facebook 

0 

0 

0 

0 

0 

WhatsApp None of t hem 

0 0 

0 0 

0 0 

0 0 

0 0 

CD A Charles.River 
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Respondents' Comparison of Messaging Services and Facebook for Public Versus Private Sharing Among Users 
who Selected "To Keep Up with My Friends and Family's Lives in One Place" as Their Most Important Reason 

0 

-To see photos, videos, and life updates in 
one place 

0 0 

To publicly share casual moments To publicly share special moments in your 
life 

To privately share casual moments To privately share special moments in your 
life 

To keep up with my friends' and family's lives in one place CD A Charles.River 
l'l""\.. Associates ■ Facebook ■ Messaging Services ■ None of them 

PX9006 at 065, Expert Report of Michal Malkiewicz (July 24, 2023) Table 19. 
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0.00% 

Respondents' Comparison of Messaging Services and Facebook for Public Versus Private Sharing Among Users 
who Selected "To Communicate Privately with My Contacts" as Their Most Important Reason 

0 

-To see photos, videos, and life updates in 
one place 

0 

To publicly share casual moments 

0 

To publicly share special moments in your 
life 

To communicate privately with my contacts 

■ Facebook ■ Messaging Services ■ None of them 

-To privately share casual moments -To privately share special moments in your 
life 

CD A Charles.River 
l'l""\.. Associates 

PX9006 at 065, Expert Report of Michal Malkiewicz (July 24, 2023) Table 19. 
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My Survey Is Not A "Matching Game" - Exemplary Setup 

Boston 

New York 

Birmingham 

Los Angeles 

PX9012 at 014, Rebuttal Expert Report of Michal Malkiewicz (December 5, 2023) Figure 1. 

Basketball Team 

Squadron 

Lakers 

Knicks 

Celtics 

CD A Charles.River 
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My Survey Is Not A "Matching Game" - Exemplary Subsequent Selections 

New York 

Birmingham 

Los Angeles 

PX9012 at 015, Rebuttal Expert Report of Michal Malkiewicz (December 5, 2023) Figure 3. 
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My Survey Results Are Consistent with Ordinary Course Surveys 
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Meta Survey - March 2008 

Facebook' s benefits: Facebook delivers on promise to 
keep people connected facebook 

• Users easily rattle off a long list of benefits to using Facebook. 
• First and foremost is the ability to connect with friends and family. 
• Functional benefits clear the way for emotional benefits . 

What 's positive? l r Benefits --. ,.-----------. 

Emotional 
• Easily see what my 

I friends are up to 
• Can find old friends 
• Can stay up to date 

Functional 
• Easy to use 
• Well organized 
• Can do a lot of things 
• Can block certain people 
• Must " accept" friends 
• High number of users 

overall increases 
likelihood of finding 
someone 

Emotional benefits 
• Connect 
• Stay in touch 
• Rekindle old friendships 
• Maintain relationships 
• Be part of friends' and 

families ' lives 
• Stay updated 
• Be in the know 
• Be happy 
Functional benefits 
• Save time 
• Be in control 
• Maintain privacy 

·~ CO g n it O I Facebook Srand st udy, March 2008 

PX2640 at 010, FB_FTC_CID_02440837 (Meta, "Facebook Brand Positioning Study." Apr.7, 2008). 

"When I sisn in, I have a 
sense of anticipation, I 
wonder "what's new?"' 

"I love seeing a new 
picture of my friend's 
baby." 

"It makes me happy to see 
what my friends are 
doing." 

ORAfT FOil ALVlfW 8 

CD A Charles.River 
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Meta Survey - May 2017 
Message 

From: - @fbworkmail.com) 

Sent: 5/30/2017 2:04:17 AM 
To: Research Insights §)groups.fbworkmail.com] 
BCC: Mark Zuckerberialllll@fb.mail.onmicrosoft.com] 
Subject: [Research Insights) # Understanding Value Prop of Social Apps: Which ... 

Understanding Value Prop of Social Apps: Which 
Activities are BEST done on FB? 

Posting research that aimed to understand which activities people feel are best done on Facebook, 
Twitter, lnstagram, Snapchat, WhatsApp, and YouTube, and the reasons why. 

TLDR 

• Facebook was seen as the best app to keep up with family/friends who are far away. 
• lnstagram was seen as the best app for seeing interesting photos/videos shared by friends. 

• YouTube was seen as the best app for being entertained, relaxing/winding down from a 
stressful day, and learning something new. 

• Twitter was seen as the best app for reading/watching news to learn what's happening in the 
world. 

• WhatsApp was seen as the best app for having meaningful communication with a friend. 

CD A Charles_River 
1'C\.. Associates 

PX3431, FTC-META-004676091 at 091 (Meta, "[Research Insights] # Understanding Value Prop of Social Apps: Which ... ," May 30, 2017). 
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4S% 
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Meta Survey - August 2018 
Q: In the post month, which activity did you do the lfil2il.with the feed feature on {APP}? 

The primary use cases of Feed on FB, IG and other competitors in US 

r--···················1 

r.···························· ·~ 
: : . ' : : . ' 
' ' 

r·· ....... .. . ..... ........ ..... ·: 
. . 

2S% 

20% 

1S% 

10% .. IL~ ···11;~· ···~ .. 
°" 111. 

: : . ' ' ' . ' 

~. I l~l l~f ! ■L ~~ ... ~·-·· .. ~ .. ······~-~aJ 
see daily See special Share Connect like• News Express Stay Share casual Get Explore or Follow Learn how-to 

casual moments interesting/In minded myself informed moments entertainmen search for celebraties 
moments formative about issues interesting 

things 

■ Facebook ■ lnstagram ■ Twitter ■ You Tube SnapChat 

• Those whose primary SNS is SnapChat used its Discovery (Feed feature) mainly for private content consumption. The use 
cases are also the two top primary use cases of the Feed of Facebook/lnstagram. 

• Among people who use Twitter as their primary SNS, about half of them perceived its Feed mainly for consuming news. 

• In US, there are a big proportion of respondents indicate they use YouTube the most often (18% adults and 26% teens). 
YouTube Feed is perceived as a place to get entertainment among people who use it the most. 

"[A] set of work that we did to understand how - how users think about and use the apps, the elements of the families of 
apps, similarly or differently, with the intent of better understanding what the users' intent were around behaviors that they were 
doing consistently on both apps, so that we could increase the - or enhance the user experience." 

PX12992 at --044, Meta presentation: "The product territories of the Family of Apps" (Aug. 21 , 2018), 
FTC·META·003599293; PX6087, Cobb (Meta) Oep. Tr. 249:5-17 (emphasis added). 

CD A Charles_River 
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Meta Survey - November 2021 

Estimated (Weighted) proportion of intent 
q: In general, what is the main reason you use lnstagram? 

I.IS 

34.7% 

15.8% 

6.2% 5.2% 

To connector share with people rm close to I To follow or keep upwllh celebrldes,creators, social I To connect wilh new people 
Primary Intent media stars, alhle\es, or experts . 

I To oxploro my interests orhobbios I To share my creaUve work (e.g .. lash,on. beauly , art I To browso content I mightliko from IM)Ople ldon1 lollow 
ontonamroont) 

To promote my business or prolessional work 

Other (ploaso spocily) 

PX3401 at -018. Meta: Workplace post by Kevin Cochran. (Nov.16.2021), FTC-META-012193165. 
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Twitter/X Research Findings 
"Q. Do you have any data, nonpublic data about the proportion of users 
that use Facebook for friends and family versus news? 
A. I don't have the -- I don't know the proportion. But we spend a lot of 
time talking to our customers to understand what they -- what they 
did in their lives and what products -- what products filled those roles. 
And I recall very consistently hearing that products like Facebook, 
lnstagram and Snap were used to see what friends and family were 
doing as their primary use case. And that was, let's say, in contrast to 
seeing news or what Twitter's main use was, and is, of seeing what's 
happening in the world, which is more akin to news." 

"Q. If we wanted to know for certain, we could just look at Facebook's data 
about what content people actually look at on Facebook. Would that be the 
best way to do it? 
A. If I were to assess -- you know, this is in my capacity as someone who 
builds Twitter and has built products like this. If I were to assess what -­
whether a product was filling a use case, I'd want to try to find out 
from customers what they were actually doing with it and why they 
were bringing it into their lives." 

PX6144. Coleman (Twitter) Dep. Tr. 51 :8-22. 52:1-15 (emphasis added). 

CD A Charles.River 
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TikTok Surveys and User Research 

I would say that lnstagram and Facebook, from when I was at 

TikTok, we'd see that those would be apps that people would 

primarily use to connect with people that they already know, 

in some way or another, versus TikTok was a little bit more 

random than that and not necessarily serving that need to 

connect to people that you already know. 

Q . Okay. And did you see that distinction in surveys? 

A. Yeah. 

Q . Did you see that distinction in other types of user research as 

well? 

A. Yeah, constantly. 

PX6162, Morrison (TikTok) Dep. Tr., 192:14-193:9 (emphasis added). 
CD A Charles.River 
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TI K TO K POLLING 
PRESENTAT I ON 

User Profile 
& Use Cases 

~ MORNING CONSULT 

SLIDE / 6 

Third Party Survey- TikTok Survey 2019 

Similar to YouTube, Tumblr, and Reddit, TikTok is seen as an entertainment 
platform. 
What is the primary reason you use the following platforms? 

Twitter 

VSCO 

T1kTok 

lnstagram 

To check 
specmc 

• influencer/ 
celebnly 
acoounls 

TO slay To slay up 10 To create 
• cx,nnecled lo • dale wth whafs • and •hare my 

:~:;,~• and trending personal content 

19% 26% 9% 

30% m 41 % 

For msptration 

28% 

25% 

11% 

I 
Reddrt - 5% 

L.:.Y:ou:.:,T:ube:_•llilL:::.:::.l!!!!!!!!!li!IM!!!!!IL.-___ 9_% _ _, 

9% 

44% 

1so;. ID 21o;. 

Facebook 69% 

25% 

14% 

48% 

8% 13% 

CD A Charles.River 
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PX13608, TIK-00006531 at 536 (TikTok, "Morning Consult Tik Tok Polling Presentation," Dec. 12, 2019). 
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Third Party Survey- TikTok Survey 2019 

llKTOK POLLING 
PR:ESE MTA T IOfJ 

User Profile 

& Use Cases 

~ MORNING CO NSULT 

SLIDE I 7 

Compared to other platform users, TikTok users are more prone to follow 
platform-influencers. 
What types of C1ccou11ts do you follow most on the following platforms? 

e Influencers (>.!'I th• ptatform • Branda 

H:..s.htags or 1n!erest ... 
relttt~ account~ (t'tUCh 
as sporls teams. tood 
eccount,. etc.) 

Faceboo~ 

$n~pc_hal 

Twitter 

TikTok i 
vsco 

PinWW 

YOJiUbe i 

Redd~ . fHtr4CmM911m 

75% 

68% 

17% ', 10% 

30% 

15¾ 

11¾ 

31% 

28¾ 

15¾ 

aBl4o/0MtiM 
Dlll 5¾ CW· 

14% 

10% -,-

28% 

33% 

31% 

31% 

35% 

39¾ 

ti· 

CD A Charles.River 
~ Associates 

PX13608, TIK-00006531 at 537 (TikTok, "Morning Consult Tik Tok Polling Presentation," Dec. 12, 2019). 
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My Survey Results Are Consistent with Academic Research 

CD A Charles.River 
l'l""'\. Associates 
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Academic Literature - 2016 Study 
Table 1. Spearman's rank correlation indicators between the general frequency of using 
Facebook and the frequency of performin~ particular communication activities 

us 
Mark Communication activities 

R 

Cl 
I m.1intain contacts with 0.401· 
friends 

C2 
I m.1intain contacts with 0.379" 
family 

C3 
I meet new people 0.013 
with similar interests 

C4 
I exchange opinions 

0.029 
o n different topics 

cs I comment on entries 
made by o thers 

0.234" 

I look through photo-
C6 graphs and watch films 0.21A• 

uploodcd by others 

CJ 
I uplood my own photo- 0.30-1• 
graphs and films 

C8 
I visit websites recommend-

0.171 " 
ed by o thers 

• Correlation is signa'icant at the p O,Q.5 level 

Malgorzata Bartosik-Purgat, "The use of social networking websites in the international 
market: example of Facebook from the perspective of individual users," 35 INTERNATIONAL 
BUSINESS AND GLOBAL ECONOMY 235, 240-45 (2016). 

Mark Communication activities 

C9 
I recommend interesting 
websites to others 

Cl0 
I invite friends to various 
kinds of events 

Cll 
I am being invited by 
friends to various events 

C12 
I share information I am 
interested in 

C13 
I comment on the informa-

lion shared by other users 

C14 
I ' like' the information 
shared by other users 

C15 I belong to therrotic groups 

C16 
I look for current informa-
Lion about different even ts 

us 

R 

0.130· 

0_259• I 
o.33r 

0.190· I 
0.174'" 

0.146" 

0.169· ' 

0.186" 

CD A Charles_River 
l'l""\.. Associates 
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Academic Literature - 2018 Study 

Mirror of celebrity: Social interaction 

Participants interact with others to maintain relationships on lnstagram. Social interaction on Instagram 
has two distinctive purposes: First, similar to other social media, the participants use Instagram to main­
tain relationships with current friends in their daily lives; second, the participants also use Instagram to 
interact with celebrities and gain celebrity-like experiences. 

On the one hand, similar to Facebook usage, participants' Instagram use is directly centered on friend­
ships. Participants were motivated to use lnstagram due to a friend's reference or recommendation. All 
participants named "friends" as their main followers, and people they follow. Many users also utili.ze 
lnstagram as a way of seeking information about their followers or their social circle. For example, as 
Kim mentioned, Instagram is an important social media platform for her to manage her social relations: 

I mean, I don't know, it's a nice, easy way to like stay in touch with people and like know what they're doing day-to­
day or in their life, you know. Since I've graduated college I've got friends that have moved all over the country, and 
it's nice to look at their lnstagrams and know, like, oh, that's what their apartment looks like, or like that's their new 
hometown, their new friends and what they look like. That type of thing. So, I mean it's a nice way to stay in touch, 
I guess, and like I said, it's something to keep me busy when I have free time. (Kim, 22, female, office assistant) 

On the other hand, different from Facebook usage, the participants also use Instagram to build fame 
and reputation in order to gain celebrity-like experiences. Additionally, the participants also use Insta­
grarn to stalk, communicate, and interact with celebrities, whom they would not necessarily have the 
chance to interact with in the real world. In this way, Instagrarn creates an illusion for the participants of 
a closeness between themselves and celebrities. Rachel vividly described her celebrity-like experiences 
on Instagram: 

lf you look on Instagram or 1\vitter when people tweet at celebrities it is like begging them to tweet back or begging 
them to like their photo. Like you're looking for attention, you wam people to see that and then you-like one time 
I had Sbarro retweet me because, they tweeted at me or something because I burned my mouth on their pizza. And 
I was like, "Oh, I'm so sorry I at under 400 degrees.• I'm like I took a screenshot ofit and I Instagrammed it because 
I was like, "Oh, I'm so popular, Sbarro tweeted at me.• (Rachel, 21, female assistant manager) 

Huan Chen, College Aged Consumers' Perceptions of Social Media Marketing: The Story of 
lnstagram, 39 Journal of Current Issues & Research In Advertising 22, 30 (2018). 

CD A Charles.River 
l'l""\.. Associates 
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Pew Research - 2024 Study 

About 9 In 10 Facebook users say keeping up with 
friends, family Is a reason they use the platform; far 
fewer cite news or politics 
%0/U.S. Farrl>ook users who say rach ofth<' following isa_ n·ason th<·y 
IL«" Facroook 

Major Mlno, NET 
To keep up wnh 

93 fnends end family 

Because n's entertaining 76 

To connect With others 
who share their interests 74 

To get news 3 7 

To look at product reviews 
°' reconvnendauons 37 

To keep up w1th S9()(lS 
36 or pop culture 

To keep up With polltJCS 
or political issues 26 

Note O NET VII ues CSU 10 IOU a,ng. Those ... tlO did not give n 
onswt1 o, "'1l0 v otncr opuons are not~ 
Saum, Pnt R llrth Center Wf\'e)' al U.S. aclutts conducted M.vch 18-24 2024 

~ " onTikTOk.ll.f-bool,.analnslagram 

PEW4<NIGHT INITlATIVE 

PX0735, Colleen McClain et al., 3. How Facebook users view, experience the 
platform, PEW RESEARCH CENTER (Jun. 12, 2024), 
hHps-Jlwww.pewresearch.org/intemet/2024/06/12/how-facebook-users-view­
experience-the-platform/. 

Entertainment, keeping up with friends and family are 
main reasons people use lnstagram; relatively few say 
they use it for politics or news 
% of U.S. htstagram users who say each of the following is a reason they 
US<' Instagram 

Major Minor NET 

Because It's entertaining 86 

To keep up with friends 
83 and family 

To connect with others 
who share their interests 73 

To keep up with sports 
52 or pop culture 

To look at product reviews 
or recommendations 44 

To get news 33 

To keep up with politics 
or political issues 26 

Note· f s r y not qud up NET values due to round1rg. Those who did not ~rvtnm 
answer or gave other responses are not shown 
Source Pew Research Center survey of U.S. adu ts conducted Marth 18-24, 2024 

" • Nu•~ bes on TokTOk X Facebook and lnstagram• 

PEW-l<NIGHT INffiATIVE 

PX0735, Colleen McClain et al., 4. How lnstagram users view, experience the 
platform, PEW RESEARCH CENTER (Jun. 12, 2024), 
hHps-Jlwww.pewresearch.org/intemet/2024/06/12/how-instagram-users-view­
expenenc&-the-platform/. 

CD A Charles River 
1'["'\_ Associates 
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Pew Research - 2024 Study 

95% of TlkTok users say entertainment Is a reason for 
using the platform; only about a third say politics Is 
96 of U.S. 'IYkTok users who say roch of the fol/ouling is a_ rooson thl!!J U.<t' 

1Yk1'ok 

Major Minor NET 

Because ifs entertaining 95 

To connect with others 
who share their interests 65 

To look at product reviews 
62 or recommendatJons 

To keep up with sportS 
53 or pop culture 

To keep up with friends 44 
and family 

To get news 41 

To keep up with politics or 
36 political issues 

Note. F y .d NET va ucs due to rouncMg. Those w!lo did 11<> 1:1"" an 
answer or pvo other responses aie not shewn 
S,,Ur,,... Pt>w R ••ch C.,n!t!r SUM!)' OI US. aCJullS conducted M.lrefl 18-24, 2024. 
... "A N ' p, toes on Tok Tok. X. Facebook and lnsu,gram· 

PEW-KNIGHT INITIATIVE 

PX0735, Colleen McClain et al., 1. How TikTok users view; experience the 
platform, PEW RESEARCH CENTER (Jun. 12, 2024), 
https://www.pewresearch.org(ontemet/2024/06/12/how-tiktok-users-view­
experience-the-platform/. 

Most users are on X because It's entertaining, but 
majorities a lso use It for politics, news 
96 of U.S. X (formerly Twitter) users who say roch of the following is a _ 
r=n they = X 

M ajor Minor NET 

Because ifs entertaining 81 

To get news 65 

To connect with others who 
62 share their interests 

To keep up with SportS 
59 or pop culture 

To keep up with politics 
59 or political ,ssues 

To keep up with friends 33 
and family 

To look at product reviews 
29 or recommendations 

Ne, F , I\Elvalu duetoroundn&- Thosev.hodidnotC)vean 
&11$WCr o, ga,11 other responses are not stiov,n. 
Source p...., ReSMrch Center survey or U.S. adults conducted March 18·24, 2024 . 

• N " p, itJcs on T,kTOk. X. Fa«book and l11$!agrD • 

PEW-KNIGHT INITIATIVE 

PX0735, Colleen McClain et al., 2. How X users view, experience the platform, 
PEW RESEARCH CENTER (Jun. 12, 2024), 
https:J/www.pewresearch.org/intemet/2024/06/ 12/how-x-users-view-experience­
the-platform/. 

CD A Charles.River 
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Conclusions 

CD A Charles.River 
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Appendix A 

Additional Survey Results 

CD A Charles. River 
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PX9006 at 043, Expert Report of Michal Malkiewicz (July 24, 2023) Table 8. 

Survey Results - MeWe 

Reason 

To keep up with my friends' and famly's lives in one place 
(e.g., seeing life updates from friends or family, sharing life 
updates, etc.) 

To obtain and/or share news and information about my 
interests (e.g., news about politics, sports, business, etc.) 

To enjoy entertainmmt content 

To cotr1D1nicate privately with mt contacts 

Other 

To buy or sell products online 

To meet new people online 

~ cellaneous reasons1 

Total Responses 

Connt Percentage 

8 22.9%*** 

7 20.oo;.••• 

7 20.0%*** 

4 11.4%** 

5.7"/4 

5.7"/4 

5.7"/4 

8.6% 

35 100.0% 

I 

*p<0.l ; ••p<0.05; •••p<0.01 

Notes: 

[I] The percentage of users who indicated that the most i,q,ortant reason why they used Me\Ve in 
the last 12 months was detennined by dividing the number of individuals who chose that specific 
reason for~ internet service by the total number of respondents who answered this question 
pertaining to that particular service. 

[2] Miscellaneous reason coxq,rise options that are selected by less than 5% of the Me\Ve users as 
the ltl)St D.q)ortant reason behind their usage. These options inchlde "'To make or maintain 
professionalconnections" (2.9'/4), "To keep up to date on happenings in my local area" (2.9'/4), "To 
follow or interact with public figures" (2.9'/4). CD A Charles.River 

l'l""\.. Associates 
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PX9006 at 047, Expert Report of Michal Malkiewicz (July 24, 2023) Table 10. 

Survey Results - YouTube 

Reason 

To enjoy entertaimrent content (e.g., DEDES, videos, etc.) 

To obtain and/or share news and infonmtion about my 
interests (e.g., news about politics, sports, bus iness, etc.) 

Other 

To keep up with my friends' and funily's lives in one place 
(e.g., seeing life updates from friends or funily, sharing lire 
updates, etc.) 

Miscellaneous reasons2 

IdonHnow 

T otal Responses 

Count Percentage 1 

1361 63.9%*** 

13.9%*** 

226 10.6%*** 

59 2.8%*** 

144 6.8%*** 

43 2.001o•• · 

2,130 100.0% 

*p<O.l; · •p<0.05; ·•• p<0.01 

Notes: 
[I] The percentage of users ,wo indicated that the DDst iiq,ortant reason why they used You Tube in 
the last 1211Dnths was deternined by dividing the nuni>er of individuals who chose that specific 
reason for this internet service by the totalnuni>er of respondents ,wo answered this question 
pertaining to that particular s ervice. 

[2] Miscellaneous reason colll)rise options that are selected by less than 5% of the You Tube users as 
the DDst iiq,ortant reason behind their usage. These options include "To follow or interact with public 
figures" (2.3% • • *), "To keep up to date on happenings in my local area" (1.3% • • *), "To conmmicate 
privately with my contacts" (1.2%***), "To buy or sen products online" (0.8%***), "To =t new 
people online" (0.7%***), "To make or maintain professional connections" (0.5%***). 

CD A Charles.River 
l'l""\.. Associates 
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PX9006 at 045, Expert Report of Michal Malkiewicz (July 24, 2023) Table 9. 

Survey Results - TikTok 

Reason 

To enjoy entertaiwrent content (e.g., DEDES, videos, etc.) 

To obtain and/or share news and infonmtion about my 
interests (e.g., news about politics, sports, business, etc.) 

To follow or interact with public figures (e.g., celebrities, 
influencers, etc.) 

To keep up with my fi:iends ' and funily's lives in one place 
(e.g., seeing life updates fromfi:iends or funily, sharing life 
updates, etc.) 

MisceDaneous reasons2 

ldon,know 

Total Responses 

Count 

350 

50 

32 

25 

74 

21 

552 

P ercentage 

63.4%*** 

9.1%*** 

S.8% .. * 

4.5%*** 

13.4%*** 

3.8%*** 

100.00/o 

1 

*p<O.l ; • • p<0.05; • ••p<0.01 

Notes: 
[I] The percentage of users who indicated that the DDst iiq,ortant reason why they used TikTok in the 
last 12 DDnths was detemined by dividing the nuni>er of individuals who chose that specific reason 
for this internet service by the total nUJtDer of respondents who answered this question pertaining to 
that particular service. 

[2] MisceDaneous reason coD4>rise options that are selected by less than 5% of the TikTok users as 
the DDst iiq,ortant reason behind their usage. These options include "To keep up to date on 
happenings in my local area" (3.4%***), "Other" (3.1%***), "To conmmicateprivatelywithmy 
contacts" (20% • • *), "To llftt new people online" (2.0"/o • • *), "To buy or sell products online" 
(1.6% •• *), "To make or m1intain professional connections" (1.3% • • *). 

CD A Charles.River 
l'l""\.. Associates 
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PX9006 at 051, Expert Report of Michal Malkiewicz (July 24, 2023) Table 12. 

Survey Results - Twitter/X 

Reason Count Percentage 1 

To obtain and/or share news and infomation about my 
349 42.9%*** 

interests (e.g., news about politics, sports, business, etc.) 

To enjoy entertainment content (e.g., iremes, videos , etc.) 136 16.7%*** 

To follow or interact with public figures (e.g., celebrities, 97 11.9%*** 
influencers, etc.) 

To keep up with my !iiends ' and famly's tives in one place 
(e.g., seeing life updates from mends or fiunily, sharing life 45 5.5%*** 
updates, etc.) 

To keep up to date on happenings in my local area 43 5.3%*** 

2 Miscellaneous reasons 113 13.9%*** 

IdonH:now 31 3.8%*** 

Total Responses 814 100.00/o 

*p<O.l; • •p<0.05; ***p<0.01 

Notes: 

[! ] The percentage ofusers who indicated that the most i,q>ortant reason why they used Twitter in the 
last 12months was detemined by dividing the nU11Derofindividuals who chose that specilic reason 
for this intemet service by the total nuni>erofrespondents who answered this question pertaining to 
that particular service. 

[2] :Miscellaneous reason COll4lrise options that are selected by less than 5% of the Twitter us en as 
the most i,q>ortant reason behind their usage. These options inchde "Other" (4.4%***), "To 
com::mn.icate privately with my contacts" (3.3%***). "To mike or maintain professional connections" 
(3.3%* • *), "To meet new people online" (2.0%* **), "To buy or sell products online" (0.9%* **). 

CD A Charles.River 
l'l""\.. Associates 
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PX9006 at 055, Expert Report of Michal Malkiewicz (July 24, 2023) Table 14. 

Survey Results - Reddit 

Reason 

To obtain and/or share news and information about my 
interests (e.g.,news about politics, sports, business, etc.) 

To enjoy entertainment content (e.g., ireires, videos, etc.) 

Other 

To keep up with my mends ' and filnily's lives in one place 
(e.g., seeing life updates fromftiends orfunily, sharing life 
updates , etc.) 

Miscellaneous reasons2 

I don't know 

T otal Responses 

Count 

257 

147 

45 

6 

60 

21 

536 

Percentage 

47.9%*** 

27.4%*** 

8.4%*** 

1.1%** 

11.2% 

3.9"/4*** 

100 00/o 

I 

*p<O.l; **p<0.05; · • •p<0.01 

Notes: 
(I] The percentage ofusers who indicated that the m:>st iiq,ortant reason why they used Reddit in the 
last 12 m:>nths was detemined by dividing the nuni>er of individuals who chose that specific reason 
for this internet service by the total nuni>er of respondents who answered this question pertaining to 
that particular service. 

[2] Miscellaneous reason co~rise options that are selected by less than 5% of the Reddit users as the 
m:>st iiq,ortant reason behind their usage. These options include "To keep up to date on happenings 
inmy local area" (4.1%***), "To commnicate privately with my contacts" (1.9%***), "To meet new 
people online" (1.9%***), "To buy or sell products online" (0.9%**), and "To follow or interact with 
public figures" (0.9"/4**). CD A Charles.River 

l'l""\.. Associates 
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PX9006 at 053, Expert Report of Michal Malkiewicz (July 24, 2023) Table 13. 

Survey Results - Pinterest 

Reason 

Other 

To enjoy entertainnfflt content (e.g., irenEs, videos, etc.) 

To obtain and/or share news and infonmtion about my 
interests (e.g.,news about politics, sports, business, etc.) 

To keep up with my mends' and lanily's lives in one place 
(e.g., seeing life updates fromfiiends or family, sharing life 
updates, etc.) 

Miscellaneous reasons2 

ldonHnow 

T o tal R esponses 

Count 

190 

177 

171 

17 

65 

30 

650 

Perce ntage 

29.2%· · · 

27.2% ... 

26.3% ... 

2.6%*• • 

10.0% 

4.6'%*** 

lCl0.0% 

I 

•p<O.l ; .. p<0.05; * .. p<0.01 

Notes: 
[I] The percentage of users who indicated that the m:>st inportant reason ,my they used Pinterest in 
the last 12 m:>nths was detennined by dividing the nuni>er of individuals who chose that specific 
reason for this internet service by the total nuni>er of respondents who answered this question 
pertaining to that particular service. 

[2] Miscellaneous reason COJ14)rise options that are selected by Jess than 5% of the Pinterest users as 
the m:>st inportant reason behind their usage. These options include "To buy or sell products online" 
(3.8%• .. ), "To follow or interact with public figures" (2.0%• .. ), "To conmmicateprivatelywith my 
contacts" (1.5% .. *), "To keep up to date on happenings in my local area" (1.2"/o• *•), "To mike or 
maintain professionalconnections (l.1%• • •), "To ireet new people online" (0.3%). 

CD A Charles_River 
l'l""\.. Associates 
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PX9006 at 049, Expert Report of Michal Malkiewicz (July 24, 2023) Table 11 . 

Survey Results - Linkedln 

Reason 

To imke orimintain professional connections 

Other 

To keep up with my friends ' and famly's lives in one place 
(e.g., seeing life updates from friends or famly, sharing life 
updates, etc.) 

Miscellaneous reasons2 

I don't know 

Total Responses 

Count 

534 

58 

34 

94 

24 

744 

Pen:entage1 

71.8%0 * 

7.8%*0 

4.6%*0 

12.6% 

3.2%*0 

100.0% 

*p<0.1; **p<0.05; 0 *p<0.01 

Notes: 
[1] The percentage of users who indicated that the ODst inyortant reason why they used Linkedin in 
the last 12 nDnths was deternmed by dividing the nun:i>er of individuals who chose that specific 
reason for tlus intemet service by the total nllllDer of respondents who answered this question 
pertaining to that particular service. 

[2] Miscellaneous reason colll)rise options that are selected by Jess than 5% of the I.inkedln users as 
the ODS! inyortantreason behind their usage. These options include "To comrunicate privately with 
my contacts" (3.8%0 *), "To obtain and/or share news and infonmtion about my interests" 
(3.5%*0 ) , "To keep up to date on happenings in my local area" (1.9%***), "To enjoy entertain=nt 
content" (1.5%0 *), "To OEetnewpeople online" (1.3%***), "To buy or sell products online" 
(0.4%*), "To follow or interact with public figures" (0.3%). 

CD A Charles.River 
l'l""\.. Associates 
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PX9006 at 057, Expert Report of Michal Malkiewicz (July 24, 2023) Table 15. 

Survey Results - Nextdoor 

Reason 

To keep up to date on happenings in my local area 

To obtain and/or share news and infonmtion about my 
interests (e.g., news about politics, sports, business, etc.) 

To keep up with my friends ' and famly's lives in one place 
(e.g., seeing life updates from friends or famly, sharing life 
updates, etc.) 

Miscellaneous reasons 2 

I don't know 

Total Responses 

Count 

395 

30 

13 

61 

9 

Percentage1 

77.'i'f'/4 ... 

5.9%*** 

2.6%*** 

12.0% 

1.'i'f'/4*** 

1()()()% 

*p<0.1; **p<0.05; ... p<0.01 

Notes: 
[l) The percentage of users "'ho indicated that the nr:>st Dll)Ortant reason why they used Nel!ldoor in 
the last 12 nr:>nths was detemmed by dividing the nunDer of individuals "'ho chose that specific 
reason for this internet service by the total nuni>er of respondents who answered this question 
pertaining to that particular service. 

[2) Miscellaneous reason colll)rise options that are selected by Jess than 5% of the Nemloorusers as 
the nr:>st Dll)Ortant reason behind their usage. These options include "Other" (3.9% .. *), "To buy or 
sellproducts online" (3.7%***), "Tomakeormiintainprofessionalconnections" (1.4% .. *), "To 
commnicate privately with my contacts" (1.0%**), "To enjoy entertainnEnt content" (1.0% .. ), "To 
=etnewpeopleonline" (1.0% .. ). 

CD A Charles.River 
l'l""\.. Associates 
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Survey Results - Messenger 

Reason Count Pel'centage l 

To conurunicate privately with my contacts (e.g ., sending 
824 58.6%*** 

messages , sharing photos, etc.) 

To keep up with my friends ' and family 's lives in one place 
(e.g., seeing life updates from friends or family, sharing life 362 25.7%*** 
updates, etc.) 

Miscellaneous reasons 
2 196 13.9%*** 

I don 't know 25 1.8%*** 

Total Responses 1,407 100.0% 

*p<0.1; **p<0.05; ***p<0.01 

Notes: 

[!] The percentage of users who indicated that the most important reason why they used Facebook 
Messenger in the last 12months was determined by dividing the number of individuals who chose 

that specific reason for this internet service by the total number of respondents who answered this 

question pertairung to that particular service. 

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Messenger users 
as the most important reason behind their usage. These options include "To buy or sell products 
online" (4.3%***), "To obtain and/or share news and infoimation about my interests" (2.00/o***), "To 

enjoy entertainment content" (1.8%***), "Other" (1.6%***), "To make or maintain professional 
connections" (1.6%***), "To keep up to date on happenings in my local area" (1.0%***), "To meet 

newpoeple online" (0.9%***), "To follow or interact with public figures" (0.8%***). 

PX9006 at 059, Expert Report of Michal Malkiewicz (July 24, 2023) Table 16. 
CD A Charles.River 

l'l""\.. Associates 

PDX0081 -045 



Survey Results - WhatsApp 

Re ason 

To comwnicate privately with my contacts (e.g., sending 
messages, sharing photos, etc.) 

To keep up with my friends ' and famly's lives in one place 
(e.g., seeing life updates from friends or famly, sharing life 
updates, etc.) 

Miscellaneous reason/ 

I don't know 

Total Responses 

Count 

296 

144 

123 

8 

571 

Pe rcentage 

51.8%*** 

25.2%*** 

21.5%*** 

1.4%*** 

100.0% 

1 

*p<O.l; **p<0.05; ***p<0.01 

Notes: 

[l] The percentage of users who indicated that the IIX>St ~ortant reason why they used WhatsApp 
in the last 12 IIX>nths was detennined by dividing the nun:ber of individuals who chose that specific 
reason for this internet service by the total nun:ber of respondents who answered this question 

pertaining to that particular service. 

[2] Miscellaneous reason co~rise options that are selected by less than 5% of the Whats App users 
as the IIX>St ~ortant reason behind their usage. These options include "Other'' (4.9"/o***), "To make 

or maintain professional connections" (4.9"/o***), "To enjoy entertainment content" (3.2%***), "To 
obtain and/or share news and information about my interests" (2.6%***), "To buy or sell products 
online" (l.6%***), "To keep up to date on happenings in my local area" (l.6%***), "To meet new 
people online," (l.6%***), "To follow or interact with public figures" (l.2%***). 
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Survey Results - Text Messaging Function on Mobile Phone 

PX9006 at 062, Expert Report of Michal Malkiewicz (July 24, 2023) Table 18. 

Reas on Count Percentage 1 

To commnicate privately with my contacts (e.g., sending 
1549 61.7%0 * 

messages, sharing photos, etc.) 

To keep up with my friends ' and £unity's lives in one place 
(e.g., seeing life updates from friends or £unity, sharing life 628 25.0%0 * 
updates, etc.) 

2 
Miscellaneous reasons 277 11.0%0 * 

I don't know 55 2.2%*** 

Tot.al Respons es 2,509 100.0% 

*p<0.1; 0 p<0.05; 0 *p<O.Ol 

Notes: 

[1] The percentage ofusers who indicated that the most ~ortant reason why they used Tel!t 
Messaging function on their mobile phones in the last 12 months was detennined by dividing the 
number of individuals who chose that specific reason for this service by the total nuni>er of 

respondents who answered this question pertaining to that particular service. 

[2] Miscellaneous reason con:prise options that are selected by less than 5% of the Text Messaging 
function users as the most ~ ortant reason behind their usage. These options include "To make or 
maintain professional connections" (2.6%* 0 ), "To obtain and/or share news and information about 
my interests" (1.8%* 0 ), "To keep up to date on happenings in my local area" (1.6%***), "To enjoy 
entertainment content" (1.4%0 *), "Other" (L3%***), "To follow or interact with public figures" 
(1.0%0 *), "To meet new poeple online" (0.7%0 *), "To buy or sell products online" (0.6% 0 *). 
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Survey Sample Disposition 
Sample Disposition Code 

Process Count Sub Count 
Number of panelists who initiated the 4,798 
survey 

Number of panelists who were terminated 1,093 

QSl - Gender 27 
QS2 -Age 173 
QS3- Device 19 
QSS - Education 21 
QS6-Jncome 130 
QS7 - Employment 602 
QS8 - Internet Services Used 121 

Number of panelists who did not complete 
240 

the survey 

Number of panelists who failed YouGov's 
107 

quality checks 

Number of respondents who provided 119 
conflicting answers in QS2 and Block 3 - Q3 

Number of respondents who provided 11 
conflicting answers in Block 2 - Q l 

Final Sample 3,228 

PX9006 at 018, Expert Report of Michal Malkiewicz (July 24, 2023) Table 1. 
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Appendix B 

Survey Questionnaire 

CD A Charles. River 
LY""\.. Associates 

PDX0081-049 



Screening Question 1 - Gender 

YouGov 

What is your g ender? 

0 Male 

0 Female 

0 Prefer lo self-describe as: 

I 
0 Prefer not to say 

PX9006 at 112, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 2 - Age 

YouGov 

Into which of the following categories does your age fall? 

Please se/ecr one option. 

0 Under 18 

0 18 to 29 years old 

0 30 to 49 years old 

0 50 to 64 years old 

0 65 and older 

0 Prefer not to answer 

PX9006 at 113, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 3 - Device 

YouGov 

What type of electronic device are you using to complete this survey? 

Please select one option. 

0 Laptop computer 

0 Smartphone (e.g., Apple iPhone, Samsung Galaxy S21+, Google Pixel, etc.) 

0 Tablet computer (e.g., Apple iPad, Kindle Fire, Samsung Galaxy Tab, Microsof t Surface, etc.) 

0 Desktop computer 

0 Other mobile or electronic device 

0 Prefer not to answer 

PX9006 at 114, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 4 - Geographical Region 

YouGov 

What is your State of Residence? 

PX9006 at 116, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 5 - Education 

YouGov 

Whc1t j,s thR hiohR,st rlRQrRR m IP.VP.I of ,sr.h ool you hc1vP. r.omplP.tP.rl? 

Please select the option that best applies. 

0 No high school dip loma 

0 High school, no college 

0 Some college 

0 Bachelo r's degree or higher 

0 Prefer not to answer 

PX9006 at 117, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 6 - Income 

YouGov 

In the past 12 months, what was your total income (from all sources, such as wages, salary, commissions, bonuses, interest, 

d ividends, or t ips)? Please select the amount before taxes or other deductions. 

0 Lass than $25,000 

0 $25,000 • $49,999 

0 $50,000 • $99,999 

0 $100,000 • $149,999 

0 $150,000 o r more 

0 Prefer not to answer 

PX9006 at 118, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 7 - Employment 

YouGov 

Have you or has any rnember of your household worked for any o f the following types of companies or any of the following 

industries? 

Please select all that apply. 

0 A company that makes or sells sporting equipment 

0 An onl ine social platform company 

0 A pharmaceutical or healthcare company 

0 A market research or advertising agency 

0 A company that designs or sells women's clothing 

0 A federal government agency 

0 A restaurant or catering company 

0 None of these 

PX9006 at 119, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Screening Question 8 - Internet Service Use 
YouGov 

Which, if anY, of the following lnternat sarvicesh ave you used in ,he paet \ 2 mo,,tha? ~ ea~e e.elect all I nternet eGrvicea :hat 

you have uced, ew-n if you u~ the m rarefy. 

P/sase ss/scr aJ/ rh;r apply. 

□ \lextdoor 

□ TikTok 

□ \.teWe 

□ Pint :-re..t 

□ raoebook Meeaenger 

□ Qodd·: 

□ Snapctat 

□ faO(lbook 

□ Cro .ich!t 

□ -wtter 

□ Linkedh 

□ ki~t,lgu,m 

□ YouTube 

0 WhmApp 

0 Other, pleooe ::-pe,cify 

I 
0 \lot applicab•e-1 have no.t used any of the Internet services: abo\'<= ir the pas:, 12 momhs: 

0 I don't know 

PX9006 at 120, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Block 1 • Frequency of Use 

YouGov 

How often have you used the following Internet serv ice(s) in the past 12 months? 

Nol daily, Not weekly, 

but once or but onceo, Less than 
Multip le 

Once a day multiple multip le once a 
times a day 

times a times a month 

week month 

Snapchat 0 0 0 0 0 

Unkedln 0 0 0 0 0 

WhatsApp 0 0 0 0 0 

Facebook 0 0 0 0 0 

lnstagram 0 0 0 0 0 

PX9006 at 123, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 

I have not 

usod this 

service in 

the past 12 

months 

0 

0 

0 

0 

0 

I don't know 

0 

0 

0 

0 

0 
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Block 2, Q1 • Use Cases 

YouGov 

What is th~ most important reason why you use Facebook7 

Please .select one option. 

0 l o buy or sell products onl ine 

0 To make or maintain professional connections 

Q To keep up to date on happenings in my local area 

0 To follow O r' inte,act with public figures (e.g., celebdties, inf luencers, etc.) 

0 To enjoy entertainment content (e.g., memes, videos, etc.) 

0 To meet new people online 

0 To communk,ate private ly with my contacts (e.g,; sending me5..c.ages,. sharing photos, etc .) 

Q To keep up with my fr iends' and fam ily's l ives in one place {e.g., seeing life updates from friends or family, sharing 

life update,s, e tc.) 

0 To obtain and/or share news and information about my interests (e.g., news about politics, sports, business, etc.) 

0 Other, please specify 

I 
0 I don't know 

PX9006 at 124, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Block 2, Q2: Use Cases 

YouGov 

You stated that t he m ost import ant reason yo u use Facebook, WhatsApp and Snapchat is to keep up w ith your friends' and 

family 's li ves in one place (e.g., seeing life updates from friends or fami ly, sharing life updates, etc.). Do you current ly use 

anot her Internet Service to keep up w ith your friends' and family's lives in one place (e.g., seeing life updates from friends 

or family, sharing life updates, etc.)? 

0 Yes, ldo 

0 No, I don' t 

0 I don' t know 

CD A Charles.River 
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Block 2, Q3: Use Cases 

YouGov 

Currently, which, if any, of the follov,•in,g Internet SeNices below do you primarily use to keep up with your friends' :ind 
family's lives in one place (e.g., seeing life updates from friend s or family, s haring life updates, etc.) w hen you are not using 

Wha tsApp, F.1eabook and lnsta9n1m? 

0 Reddit 

0 YouTube 

0 Snapchat 

0 Facebook Messenger 

0 MeWe 

0 Nextdoor 

0 Twitter 

0 Text M essaging/iMessages 

0 Tiklok 

0 ?interest 

0 linkGd ln 

0 None of these 

0 I don't know 

PX9006 at 130, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2. 
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Block 2, Q4: Use Cases 

YouGov 

You ind icated that t he most im po rtant reason you use Facebook and WhatsApp is to keep up with your friends' and family's 

lives in one place (e.g., seeing life updates from friends or family, sharing life updates, etc.). Please select t he Internet 

serv ice that yo u th in k is b est for t he follo w ing purp o ses. Selec t o n e opt io n o n eac h row . 

To publicly share casual moments with 

people you know 

To privately share special moments in your 

life with people you know 

To publicly share special moments in your li fe 

w ith people you know 

To privately share casual moments with 

people you know 

To see photos, videos, and life updates from 

people you know in one place 

Facebook 

0 

0 

0 

0 

0 

WhatsApp None of t hem 

0 0 

0 0 

0 0 

0 0 

0 0 
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YouGov 

In w hich year were you born? 

D 
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