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Assignment

Review and analyze evidence and materials from the FTC’s
iInvestigation of and litigation against Meta, concerning
consumers’ usage of and attitudes towards Meta’s
services and other online services, and design and conduct
my owhn consumer survey on issues relating to usage of

these services.

C Charlcs‘ River
Associates

PX9006, Expert Report of Michal Malkiewicz (July 24, 2023) 1§ 8-9.
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Summary of Opinions

* When asked about their most important reason for using these services, users
selected “to keep up with [their] friends’ and family’s lives in one place” more

than any other reason for Facebook, Instagram, and Snapchat.

» In contrast, “to keep up with [their] friends’ and family’s lives in one place” was not
the most commonly selected most important reason for any of the other services

included in the survey (besides MeWe).

* The results of my survey are consistent with those conducted by Meta and other
third parties in the case, affirming that users are more likely to use Facebook,
Instagram, and Snapchat for sharing information and keeping up with their friends

and family than for any other reason, in contrast to the other services surveyed.

(© 8

C Charlcs‘ River
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PX9006, Expert Report of Michal Malkiewicz (July 24, 2023) § 11.
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Designing the consumer survey

Review the available evidence
Incorporate design principles to
ensure reliability

|dentify the relevant target
population
Design proper survey questions
Analyze survey results

CIQA(:haI'lC‘S‘ River
Associates
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Most Important Reason Survey Question — Example of User View

* Block 2, Q1 : Use Cases

YouGov

What is the mostimportant reason why you use Facebook?
Please select one option

To buy or sell products online

To make or maintain professional connections

To keep up to date on happenings in my local area

To follow or interact with public figures (e.g., celebrities, influencers, etc.)

To enjoy entertainment content (e.g., memes, videos, etc.)

To meet new people online

To communicate privately with my contacts (e.g., sending messages, sharing

photos, etc.)

o Tokeep up with my friends’ and family’s lives in one place (e.g., seeing life updates
from friends and family, sharing life updates, etc.)

o To obtain and/or share news and information about my interests (e.g., news about
politics, sports, business, etc.)

o Other, please specify

O 0O O O 0O O O

o ldon’tknow

C Charlcs‘ River
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PX9006 at 124, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2.
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PX9006 at 037, Expert Report of Michal Malkiewicz (July 24, 2023) Table 5.

Survey Results — Facebook

Reason Count Percentagel
To keep op with niy fiends’ and family’s lives in one place
(e.g.. seeing life updates from friends or family, shanng life 1129 60.1%***
updates, etc.)
To enjoy entertainment content (e.g.. memes, videos. etc.) 154 8 Mg+
To obtam and/or share news and mformation about nry 139 7 upres
interests (e.g.. news about politics, sports, business, etc.) 7
To commmnicate privately with my contacts (e.z., sending 13 6.0%**=
messages. sharmg photos, efc.) i
To keep up to date on happenmgs m my local area 110 599+
Miscellaneous reasons’ 191 10 2%+
Idon’t know 43 23%***
Total Responses 1.879 100.0%

*p=<0.1; **p=<0.03; ***p=0.01

Notes:

[1] The percentage of users who indicated that the most important reason why they used Facebook in

the last 12 months was determmed by dividing the number of individuals who chose that specific
reason for this internet service by the total mumber of respondents who answered this question

pertaming to that particolar service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Facebook nsers as
the most important reason behind theirusage. These options include "Other" (3.0%***), "To buy or
sell products online” (2.8%***), "To make or mamtam professional connections” (1.8%***), "To meet
new people onhne” (1.4%***), "To follow or interact with public figures (e.g.. celebmiies. mfinencers.

etc )" (1.2%%*++).
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Respondents’ Most Important Reason for Using Linkedin, Reddit, Nextdoor, and Pinterest
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PX9006 at 145, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 4.7.

Communicate
news about my privately with

contacts

Follow or
interact with
public figures

mLinkedin = Reddit

©
._l -|‘ .|I Bee - m um._

Meet new
people

Nextdoor

N
in]

Buy or sell Make or  Keep up to date Other | don’t know
products maintain on happenings
professipnal in my local area )
Sepneckions C Charles River
mPinterest Associates

PDX0081-009



Keeping Up with Friends’ and Family’s Lives as Respondents’ Most Important Reason for Using Different Apps
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First Choice Second Choice

>
=)
=]

Entertainment, 8.2% (154)

Entertainment, 26.1% (293)

Communicate privately with contacts, 31.0% (130)

Obtain/share news about my interests, 13.9% (297)

Obtain/share news about my interests, 9.1% (50)

Obtain/share news about my interests, 42.9% (349) Entertainment, 16.7% (136)

Obtain/share news about my interests, 47.9% (257) Entertainment, 27.4% (147)

Other, 7.8% (58)

Keep up to date on happenings in my local area, 77.8% (395) Obtain/share news about my interests, 5.9% (30)

80000808000

Other, 29.2% (190) Entertainment, 27.2% (177)
Communicate privately with contacts, 58.6% (824) Keep up with friends' and family's lives, 25.7% (362)
Communicate privately with contacts, 51.8% (296) Keep up with friends' and family's lives, 25.2% (144)
Communicate privately with contacts, 61.7% (1549) Keep up with friends' and family's lives, 25.0% (628)

C Charles River
Associates

PXS9006 at 144-145, Expert Report of Michal Malkiewicz (July 24, 2023) Schedules 4.6 and 4.7.
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PX39006 at 039, Expert Report of Michal Malkiewicz (July 24, 2023) Table 6.

Survey Results — Instagram

Reason Count Pencentagpl
To keep up with my fnends’ and family’s lives i one place
(e.g., seeing life npdates from friends or family, sharmg hfe 411 36. T+
updates, etc)
To enjoy entertainment content (e.g.. memes. videos._ etc.) 293 26.1%*+++
To follow or mteract with publc fisures (e.g., celebmiies, 85 T
influencers, etc.) i
To obtan and/or share news and infornmtion about oy 77 60955
interests {e.g., news about politics, sports, business. etc.) :
Toc e wvately with my contacts (e.g., ding 51 5405
messages, shanng photos. efe.)
Miscellaneous reasons” 151 13.5%***
Idon’t kmow 43 38% T
Total Responses 1121 100.0°%

*p<l1; **p<0.05; ***p=0.01

Notes:

[1] The percentage of nsers who indicated that the most myportant reason why they nsed Instagramm
the last 12 months was determined by dividing the number of individual who chose that specific
reason for this mtemet service by the total number of respondents who answered this question

pertaming to that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Instagram users as
the most important reason behind their usage. These options inchide "To make or mamtain
professional connections” (3.5%%**), "Other" (3.1%**¥). "To meet new people online" (2 8%**¥),
"To keep up to date on happenings in my local area” (23%***), "To buy or sell products online”

(1.8%***).
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PX9006 at 041, Expert Report of Michal Malkiewicz (July 24, 2023) Table 7.

Survey Results -

Snapchat

Reason Count Perce utagel
To keep up with my frends” and famly’s hves in one place
(e.g., seemg life updates from fends or family, shanng life 143 34.1%***
updates, etc)
To conm.lmcatf: pravately with my contacts (e.g., sending 130 31.0%***
messages, sharng photos, etc)
To enjoy entertamment content (e.g., memes, videos, etc ) 51 12.29%%**
Miscellaneous reasons” 81 19.3%
Idon't know 14 33%%**
Total Responses 419 100.0%

*p<0.1; **p=0.05; ***p=<0.01

Notes:

[1] The percentage of users who mdicated that the most important reason why they used Snapchat m
the lIast 12 months was detenmned by dividing the number of mdwviduals who chose that specific
reason for this mtemet service by the total number of respondents who answered this question

pertammg to that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Snapchat users as
the most mportant reason behind their usage. These options mclide "To meet new people”
(4.3%:***)_"Other" (3.8%***), "To follow or mteract with pubhc figures" (3.8%***), "To obtam
and/or share news and mfonmation about my mterests" (2.6%***), "To keep up to date on happenmgs
m my local area” (1.9%***), "To make or mamtam professional connections” (1.9%***), "To buy or

sell products onlne" (1.0%**).
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Respondents’ Most Important Reason for Using Messaging Apps
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Keep up with Entertainment Obtain/share Communicate Follow or Meet new Buy or sell
friends’ and news about my privately with  interact with people products
family's lives interests contacts public figures

PX9006 at 059, 060, 062, Expert Report of Michal Malkiewicz {July 24, 2023) Tables 16-18.
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Messaging Apps — Meta’s Surveys

Summary of FoA preference or preference like tracking surveys

The FB/IG preference defines use cases on purpose more broadly, closer to what people are trying to achieve across
multiple types of apps (Facebook, WhatsApp, Reddit, TikTok, among others) to reflect market opportunities and are not
based on features or specific products, whereas WA/M tracking studies define use cases and modalities that are more
specific in a messaging and communication context. For example, ‘participate in conversations with F&F - in the FB/IG
survey - compared to ‘exchange messages with one person at a time’ - in WA/M tracker shown below. To put it another
way, FB app may not feature in some modalities, even if people could substitute WA for FB app to achieve a particular
outcome (for example, ‘make voice calls’).

Which is better depends on the question you are trying to answer and how substitutable ‘messaging’ and non-
messaging apps are - there is a spectrum with messaging at one end and FB app at the other.

C Charlcs‘ River
Associates

PX9012, Rebuttal Expert Report of Michal Malkiewicz (December 5, 2023) Y 103; PX12990-004, Email from I. Badea to F. Simo et al. (June 10, 2021), FTC-META-010851205.
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Public/Private Sharing Question — Example of User View

- Block 2, Q4

YouGov

You indicated that the mostimportant reason you use Facebook and WhatsApp is to keep up with your friends” and family’s
lives in one place (e.g., seeing life updates from friends or family, sharing life updates, etc.). Please select the Internet
service that you think is best for the following purposes. Select one option on each row.

Facebook WhatsApp None of them
To publicly share casual moments with ~ = e
1 ]
people you know s ) e
To privately share special momeants in your , 2 =
o & 3 o
life with people you know = =
To publicly share special moments in your life = ~ ~
() ) )
with people you know e e e
To privately share casual moments with = =y =
| &) ) |
people you know e = o
To see photos, videos, and life updates from P = £
= [ (
people you know in one place b — )

P

PX3006 at 136, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2.
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Respondents’ Comparison of Messaging Services and Facebook for Public Versus Private Sharing Among Users
who Selected “To Keep Up with My Friends and Family’s Lives in One Place” as Their Most Important Reason

90.00% o
80.00% o o
70.00%
60.00% Q q
50.00%
40.00%
30.00%
20.00%
al Emf

0.00% -

To see photos, \gggojﬁgd life updates in To publicly share casual moments To publicly share sq;gial moments in your To privately share casual moments To pnvately share s?i?ecial moments in your

To keep up with my friends’ and family's lives in one place (_11“]31‘169 RiVCI‘
mFacebook mMessaging Services ®MNone of them ASS()C 1 ates

PX9006 at 065, Expert Report of Michal Malkiewicz (July 24, 2023) Table 19.
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Respondents’ Comparison of Messaging Services and Facebook for Public Versus Private Sharing Among Users
who Selected “To Communicate Privately with My Contacts” as Their Most Important Reason
90.00%

80.00%

70.00%

)

Lf ]
P (f o
60.00%
50.00%
40.00%
30.00%
20.00%
10.00%

To see photos, videos, and life updates in To publicly share casual moments To publicly share special moments in your To privately share casual moments To privately share special moments in your
one place life life

To communicate privately with my contacts C (_‘ h arl es 1{ iV er

mFacebook ®Messaging Services ®MNone of them A SSOC 1 ates
PX9006 at 065, Expert Report of Michal Malkiewicz (July 24, 2023) Table 19.
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My Survey Is Not A “Matching Game” — Exemplary Setup

City Basketball Team
Boston Squadron
New York Lakers
Birmingham Knicks
Los Angeles Celtics

CIQA(_: harles River
Associates

PX9012 at 014, Rebuttal Expert Report of Michal Malkiewicz (December 5, 2023) Figure 1.
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My Survey Is Not A “Matching Game” — Exemplary Subsequent Selections

City Basketball Team
Squadron
New York Lakers
Birmingham Knicks
Los Angeles

CM( “harles River
Associates

PX9012 at 015, Rebuttal Expert Report of Michal Malkiewicz (December 5, 2023) Figure 3.
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My Survey Results Are Consistent with Ordinary Course Surveys

Reviewed Conducted
academic and my own

other publicly
avallable consumer

research survey

Reviewed ordinary
course evidence
produced by Meta
and third parties

C Charlcs_ River
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Meta Survey — March 2008

Facebook’s benefits: Facebook delivers on promise to
facebook

keep people connected

* Users easily rattle off a long list of benefits to using Facebook.
* First and foremost is the ability to connect with friends and family.
* Functional benefits clear the way for emotional benefits.

What'’s positive? ‘ Benefits
Emaotional Emotional benefits = “When I sign in, | have a
. Easily see what my « Connect sense of anticipation, |
friendsareupto 5 Stay SR wonder “what’s new?’”
+ Can find old friends + Rekindle old friendships = “ love seeing a new
| ° Ca.m stay up to date + Maintain relationships phhs oy o fieats
Functional - Be part of friends” and i
* Easy to use families’ lives « “It makes me happy to see
+ Well organized - Stay updated what my friends are
+ Can do a lot of things - Be in the know deing<=
+ Can block certain people - Be happy
* Must “accept” friends Functional benefits
+ High number of users .« Save time
overall increases « Be in control
likelihood of finding + Maintain privacy
someone
cognito | Facebook Brand study, March 2008 DRAFT FOR REVIEW 8

C Charlcs‘ River
Associates

PX2640 at 010, FB_FTC_CID 02440837 (Meta, “Facebook Brand Positioning Study,” Apr.7, 2008).
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Meta Survey — May 2017

Message

fom: I N © -v.orkrmai.com)

Sent: 5/30/2017 2:04:17 AM

To: Research Insights || 2 <oups.foworkmail.com)

BCC: Mark ZuckerbergJj@fb. mail.onmicrosoft.com]

Subject: [Research Insights] # Understanding Value Prop of Social Apps: Which...

Understanding Value Prop of Social Apps: Which
Activities are BEST done on FB?

Posting research that aimed to understand which activities people feel are best done on Facebook,
Twitter, Instagram, Snapchat, WhatsApp, and YouTube, and the reasons why.

TLDR

o Facebook was seen as the best app to keep up with family/friends who are far away.

e |nstagram was seen as the best app for seeing interesting photos/videos shared by friends.

e YouTube was seen as the best app for being entertained, relaxing/winding down from a
stressful day, and learning something new.

 Twitter was seen as the best app for reading/watching news to learn what's happening in the
world.

= WhatsApp was seen as the best app for having meaningful communication with a friend.

C Charles River
Associates

PX3431, FTC-META-004676091 at 091 (Meta, “[Research Insights] # Understanding Value Prop of Social Apps: Which_..,” May 30, 2017).
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Meta Survey — August 2018

Q: In the past month, which activity did you do the most with the feed feature on [APP]?

(I

The primary use cases of Feed on FB,IG and other competitors in US

50%

as% — : - /‘ -
/ \ H

40% | ! '
35% .Y ' '
30% ‘/‘ H !
H '
25% [ E .:
20% ! i : !
15% { J :
| EE S SR J \ ¥ !
10% I s e L e J
he Li. il Lil 0 L. 1 [ N T R | R
0% L '- m - [ | ' . ] - I l — | | - =0 -.l. e e
See daily See special Share Connect like- News Express Stay Share casual Get Explore or Follow Learn how-to
casual moments  interesting/in minded myself informed moments entertainmen search for celebraties
moments formative about issues 1 interasting
things

M Facebook M Instagram M Twitter [ YouTube | SnapChat

* Those whose primary SNS is SnapChat used its Discovery (Feed feature) mainly for private content consumption. The use
cases are also the two top primary use cases of the Feed of Facebook/Instagram.

= Among people who use Twitter as their primary SNS, about half of them perceived its Feed mainly for consuming news.

= In US, there are a big proportion of respondents indicate they use YouTube the most often (18% adults and 26% teens).
YouTube Feed is perceived as a place to get entertainment among people who use it the most.

= “IA] set of work that we did to understand how — how users think about and use the apps, the elements of the families of
apps, similarly or differently, with the intent of better understanding what the users' intent were around behaviors that they were
doing consistently on both apps, so that we could increase the — or enhance the user experience.”

C Charles River
PX12992 at 044, Meta presentation: “The product territories of the Family of Apps” (Aug. 21, 2018), A SSOC1 atcs
FTC-META-003599293; PX6087, Cobb (Meta) Dep. Tr. 249:5-17 (emphasis added).
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Meta Survey — November 2021

Estimated (Weighted) proportion of intent
q: In general, what is the main reason you use Instagram?

us

34.7%

15.8%
106% '26%

T T T T

To follow or keep up with calebrities, creators, soclal I To connect with new peopie l To promole my business or prolessional work

l To connect or share with people Im close to media stars, athletes, of expers )
To share my creative work (2.9., fashion, beauty, a. Bl 15 nrowsa contant | might like from peopla 1 don't follow . Other (ploaso specify)

l To explore my interests or hobbies priicor 0

74% 75% 62% 529,

Primary Intent

C Charlcs_ River
Associates

PX3401 at -018, Meta: Workplace post by Kevin Cochran, (Nov.16, 2021), FTC-META-012193165.
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Twitter/X Research Findings

"Q. Do you have any data, nonpublic data about the proportion of users
that use Facebook for friends and family versus news?

A. | don't have the -- | don't know the proportion. But we spend a lot of
time talking to our customers to understand what they -- what they
did in their lives and what products -- what products filled those roles.
And I recall very consistently hearing that products like Facebook,
Instagram and Snap were used to see what friends and family were
doing as their primary use case. And that was, let's say, in contrast to
seeing news or what Twitter's main use was, and is, of seeing what's
happening in the world, which is more akin to news.”

"Q. If we wanted to know for certain, we could just look at Facebook's data
about what content people actually look at on Facebook. Would that be the
best way to do it?

A_If | were to assess -- you know, this is in my capacity as someone who
builds Twitter and has built products like this. If | were to assess what --
whether a product was filling a use case, I'd want to try to find out
from customers what they were actually doing with it and why they
were bringing it into their lives."

C Charles River
Associates

PX6144, Coleman (Twitter) Dep. Tr. 51:8-22, 52:1-15 {emphasis added).
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TikTok Surveys and User Research

| would say that Instagram and Facebook, from when | was at
TikTok, we'd see that those would be apps that people would
primarily use to connect with people that they already know,
in some way or another, versus TikTok was a little bit more
random than that and not necessarily serving that need to

connect to people that you already know.

Q. Okay. And did you see that distinction in surveys?

A. Yeah.

Q. Did you see that distinction in other types of user research as

well?

A. Yeah, constantly.

C Charlcs‘ River
Associates

PX6162, Morrison (TikTok) Dep. Tr., 192:14-193:9 (emphasis added).
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Third

TIKTOK POLLING
PRESENTATION

User Profile

& Use Cases

™ MORNING CONSULT

SLIDE/! 8

PX 13608, TIK-00006531 at 536 (TikTok, “Moming Consult Tik Tok Polling Presentation,”

Party Survey — TikTok Survey 2019

Similar to YouTube, Tumbir, and Reddit, TikTok is seen as an entertainment
platform.
What is the primary reason you use the following platforms?

To check

To stay
specific To stay up to To create
@ influencer @ ?:nn:cleddlo @ cdatewthwhats @ and share my =) Tc'lb;a‘rm For inspiration
celebrity HOPES o0 trending personal content A
family
accounts

VSCO 22%

"
-

TikTok i R

Instagram

Reddit 41%

YouTube

Snapchat

| Tumblr

Pinterest

Facebook

P

Dec. 12, 2019).

Charlcs‘ River
Associates
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Third Party Survey — TikTok Survey 2019

User Profile

& Use Cases

M MORNING CONSLULT

SLIDE £ 7

PX 13608, TIK-00006531 at 537 (TikTok, “Morning Consult Tik Tok Polling Presentation,”

Compared to other platform users, TikTok users are more prone to follow
platform-influencers.

What fypes of aceounts do you jollow most on the following platforms?

Friends, family_ and " e | dhon't follow any accounts
@ porcordizeqisinteress @ Celebites @ News outiets @ o thic plation

Hashtags or inferest.
. related sccounts (such
@ Influencers or i r ~ds
@ Influencers on the platform @ Brards 35 S00HS less - food
accounts, etc.)

| Facaticok

Snspchat
i

| nstagram

Twritter
i ey
i THKTak

¥5C0

{YouTube

>

Dec. 12, 2019).

Charles River

Associates
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My Survey Results Are Consistent with Academic Research

Reviewed
academic and Conducted

other publicly my own

available
research consumer

survey

Reviewed ordinary
course evidence
produced by Meta
and third parties

P
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Academic Literature — 2016 Study

Table 1. Spearman’s rank correlation indicators between the general frequency of using
Facebook and the frequency of performing particular communication activities

us
Mark | Communication activities
R
cl I fnaintain contacts with 0.401*
friends
) | m.?intain contacts with 0.379*
family
I meet new people
. with similar interests e
I exchange opinions
X on different topics =
I comment on entries
0.234*
b made by others
I look through photo-
C6 |graphs and watch films 0.224*
uploaded by others
I upload my own photo- "
b graphs and films o,
I visit websites recommend-
0.171*
i ed by others

us
Mark | Communication activities
R
I recommend interesting "
o websites to others \ptod
I invite friends to various
c10 kinds of events 0259
I am being invited by
C11 .332*
friends to various events .
ci2 l share inl't?rmation lam 0.190°
interested in
I comment on the informa-
€ tion shared by other users 0.17¢
I “like’ the information M
e shared by other users i
C15 |1 belong to thematic groups | 0.169*
Cl6 I look for current informa- 0.186*

tion about different events

* Correlation is significant at the p = 0,05 level

Malgorzata Bartosik-Purgat, “The use of social networking websites in the intemational
market: example of Facebook from the perspective of individual users,” 35 INTERNATIONAL

BUSINESS AND GLOBAL ECONOMY 235, 240-45 (2016).

P

Charles River

Associates
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Academic Literature — 2018 Study

Mirror of celebrity: Social interaction

Participants interact with others to maintain relationships on Instagram. Social interaction on Instagram
has two distinctive purposes: First, similar to other social media, the participants use Instagram to main-
tain relationships with current friends in their daily lives; second, the participants also use Instagram to
interact with celebrities and gain celebrity-like experiences.

On the one hand, similar to Facebook usage, participants’ Instagram use is directly centered on friend-
ships. Participants were motivated to use Instagram due to a friend's reference or recommendation. All
participants named “friends” as their main followers, and people they follow. Many users also utilize
Instagram as a way of seeking information about their followers or their social circle. For example, as
Kim mentioned, Instagram is an important social media platform for her to manage her social relations:

I mean, I don't know, it's a nice, easy way to like stay in touch with people and like know what they’re doing day-to-
day or in their life, you know. Since I've graduated college I've got friends that have moved all over the country, and
i’s nice to look at their Instagrams and know, like, oh, that’s what their apartment looks like, or like that's their new
hometown, their new friends and what they look like. That type of thing. So, I mean it's a nice way to stay in touch,
I guess, and like I said, it’s something to keep me busy when I have free time. (Kim, 22, female, office assistant)

On the other hand, different from Facebook usage, the participants also use Instagram to build fame
and reputation in order to gain celebrity-like experiences. Additionally, the participants also use Insta-
gram to stalk, communicate, and interact with celebrities, whom they would not necessarily have the
chance to interact with in the real world. In this way, Instagram creates an illusion for the participants of
a closeness between themselves and celebrities. Rachel vividly described her celebrity-like experiences
on Instagram:

If you look on Instagram or Twitter when people tweet at celebrities it is like begging them to tweet back or begging
them to like their photo. Like you're looking for attention, you want people to see that and then you—like one time
I had Sbarro retweet me because, they tweeted at me or something because 1 burned my mouth on their pizza. And
I was like, “Oh, I'm so sorry I at under 400 degrees.” I'm like I took a screenshot of it and I Instagrammed it because
I was like, "Oh, I'm so popular, Sbarro tweeted at me.” (Rachel, 21, female assistant manager)

C Charles River
Huan Chen, College Aged Consumers’ Perceptions of Social Media Marketing: The Story of A SsOcCl1ates

Instagram, 39 Joumal of Current Issues & Research In Advertising 22, 30 (2018).
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Pew Research — 2024 Study

About 9 in 10 Facebook users say keeping up with
friends, family is a reason they use the platform; far
fewer cite news or politics

% of U.S. Facebook users who say each of the following is a
use Facebook

reason they

Major Minor NET
To keep up with 03
friends and family
Because it's entertaining 76
To connect with others
who share their interests 74
To get news ar
To look at product reviews 37
or recommendations
To keep up with sports 36
Of pop culture
To keep up with politics 26

or poltical issues

PEW-KNIGHT INITIATIVE
PX0735, Colleen McClain et al.,, 3. How Facebook users view, experience the
platform, PEW RESEARCH CENTER (Jun. 12, 2024),

https:/fwww_pewresearch_ orgfintemet/2024/06/12/how-facebook-users-view-
expenience-the-platform/.

Entertainment, keeping up with friends and family are
main reasons people use Instagram; relatively few say
they use it for politics or news

% of U.S. Instagram users who say each of the following is a__ reason they
use Instagram

Major

Minor NET

Because it's entertaining

To keep up with friends
and family

To connect with others
whao share their interests

To keep up with sports
or pop culture

To look at product reviews
or recommendations

To get news

To keep up with politics
or political issues

1y not add up to the NET values due to rounding. Thosa wha did not give ar

not shown

of LS, adults conducted March 18-24, 2024

rw Americans Navigate Pe

PEW-KNIGHT INITIATIVE

PX0735, Colleen McClain et al., 4. How Instagram users view, experience the
platform, PEW RESEARCH CENTER (Jun. 12, 2024),
hiips:/fwww pewresearch org/intemnet/2024/06/12/how-instagram-users-view-

expernence-the-platform/.
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Pew Research — 2024 Study

95% of TikTok users say entertainment is a reason for
using the platform; only about a third say politics is

% of U.S. TikTok users who say each of the follouing is a___ reason they use
TikTok

Major Minor NET
To connect with others 7.
Pt - | = o
To look at product reviews
p s .
To keep up with sports -
oz I =
To keep up with friends ‘o -
potted - -
oeeres [ERER .
To keep up with politics or 36

political issues

PEW-KNIGHT INITIATIVE

PX0735, Colleen McClain et al., 1. How TikTok users view, expenence the
platform, PEW RESEARCH CENTER (Jun. 12, 2024),
https:/iwww_pewresearch.orgfintemet/2024/06/12/how-tiktok-users-view-
experience-the-platform/.

Most users are on X because it's entertaining, but
majorities also use it for politics, news

% of U.S. X (formerly Twitter) users who say each of the following isa___

reason they use X
Major Minor

Because it's entertaining

To get news

To connect with others who
share their interests

To keep up with sports
or pop culture

To keep up with politics
or political issues

To keep up with friends [
and family

To look at product reviews
or recommendations

g. Those wh

Politics on TikTok. X

“How Amerncans Mavigate
PEW-KNIGHT INITIATIVE
PX0735, Colleen McClain et al., 2. How X users view, expenence the platform,

PEW RESEARCH CENTER (Jun. 12, 2024),
https//www_pewresearch.org/internet2024/06/1 2lhow-x-users-view-experience-

the-platform/.

81

65

59
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Conclusions

Reviewed
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other publicly own consumer
available survey
research

Reviewed ordinary
course evidence
produced by Meta
and third parties
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Appendix A

Additional Survey Results
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PX9006 at 043, Expert Report of Michal Malkiewicz (July 24, 2023) Table 8.

Survey Results — MeWe

Reason Count Pe |'tentagel
To keep up with my friends’ and family s lives In one place
(e.g., seemg life updates from fnends or family, sharmg hfe g 1O+
updates, etc)
To obtam and/or share news and mformation about my 7 200%%**
mterests (e.g., news about politics, sports, business. etc_) A
To enjoy entertamment content 7 200%***
To commmnicate privately with my contacts 4 11 4%**
Other 2 57%
To buy or sell products onlne 2 5%
To meet new people online 2 5.T%
Miscellaneous reasons” 3 86%
Total Responses 35 100.0%

*p=0.1; **p=0.05; ***p=0.01

Notes:

[1] The percentage of users who mdicated that the most mmportant reason why they used MeWe m
the last 12 months was determmed by dividing the number of mdividuals who chose that specific
reason for this internet service by the total number of respondents who answered this question

pertammg to that particular service.

[2] Miz cellaneous reason comprise options that are selected by less than 5% ofthe MeWe users as
the most important reason behind their usage. These options nchide " To make or mamtan
professional connections” (2.9%), " To keep up to date on happenmgs m my local area” (2.9%), "To

follow or mteract with public fipures” (2.9%).

CIQA(
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PX9006 at 047, Expert Report of Michal Malkiewicz (July 24, 2023) Table 10.

Survey Results — YouTube

Reason Count Perceuiage]
To enjoy entertamment content (e.g.. memes. videos, etc_) 1361 63.0%***
To obtain and/or share news and information about my 297 13.9%*+=
interests (e.g.. news about politics, sports, business, efc.) 22
Other 26 10.6%***
To keep up with my friends” and family’s lives in one place
(e.g., seeing life updates fromfriends or family, shanng life 59 28%***
updates, etc)
Miscellineous reasons” 144 6.8%***
Idon't know 43 2P *+
Total Responses 2130 100.0%

*p<0.1; **p<0.05; ***p=<0.01

Notes:

[1] The percentage of users who indicated that the most important reason why they used YouTube in
the Iast 12 months was determined by dividing the number of individuals who chose that specific
reason for this mtemet service by the total number of respondents who answered this question

pertaining to that particular service.

[2] Mis cellaneous reason comprise options that are selected by less than 5% ofthe YouTube users as
the most important reason behind their usage. These options include "To follow or interact with public
figures" (2.3%***), "To keep up to date on happenings in my local area” (1.3%***), "To communicate
privately with my contacts" (1.2%%*¥), "To buy or sell products online” (0.8%***), "To meet new
people online” (0.7%***), "To make or mamtain professional connections” (0.5%***).
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PX9006 at 045, Expert Report of Michal Malkiewicz (July 24, 2023) Table 9.

Survey Results — TikTok

Reason Count Pen:entagel
To enjoy entertainment content (e.g.. memes. videos, efc.) 350 063.4%***
To obtain and/or share news and infommtion about ny 50 g joet
mterests (e.g.. news about politics, sports, business, etc.) 2
To follow or interact with public figures (e.g.. celebrities, 2 5 gupee=
mfluencers, etc.) i
To keep up with nry fiends” and family’s lives in one place
(e.g.. seeing life updates from filends or family, shanng life 25 4.5%***
updates, etc.)
Miscellaneous reasons’ 4 134%*=*
Idon't know pal 3.8%**
Total Responses 552 100.0°%%

*p<0.1; **p<0.05; ***p=0.01

Notes:

[1] The percentage of users who indicated that the most important reason why they used TikTok n the
Iast 12 months was determined by dividing the number of individuak who chose that specific reason
for this intemet service by the total number of respondents who answered this question pertaining to

that particular service.

[2] Miscellaneous reason compnise options that are selected by less than 5% of the TikTok users as
the most important reason behind their usage. These options inchide "To keep up to date on
happenings in my local area” (3.4%***), "Other” (3.1%***), "To communicate privately with ny
contacts” (2.0%***), "To meet new people online” (2.0%***), "To buy or sell products onlne"
(1.6%***), "To nuke or mamntain professional connections™ (1.3%***).
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PX39006 at 051, Expert Report of Michal Malkiewicz (July 24, 2023) Table 12.

Survey Results — Twitter/X

Reason Count Pen;entagel

To obtain and/or share news and information about nry

349 ol e

interests (e.g., news about politics. sporis, business, etc.)

To enjoy entertamment content (e.g_, memes_ videos, etc.) 136 16.Pa***

To follow or mteract with public fipures (e.g.. celebnties. 97 1L0+s+

influencers. etc.) S

To keep up with oy friends” and famly’s kves in one place

(e.g., seemg life updates from friends or famity, shanng life 45 550+

updates. etc_)

To keep up to date on happenings in oy local area 43 53T

Miscellaneous reasons’ 113 13.9%***

I don't know 31 3B+

Total Responses 814 100.0%
*p<0.1; **p<0.03; ***p<0.01

Notes:

[1] The percentage of users who indicated that the most important reas on why they nsed Twitter in the
Iast 12 months was detemsned by dividing the number of mdividuals who chose that specific reason
for this imtemet service by the total number of respondents who d this question pertaining to
that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Twitter users as
the most important reason behind their usage. These options imchide "Other" (4.4%%**), "To
commmnicate privately with my contacts” (3.3%***), "To make or maintain professional connections”
(3.3%***). "To meet new people online” (2.0%***), "To buy or sell products online” (0.9%***).

CRA'

“harles River
Associates

PDX0081-040



PX39006 at 055, Expert Report of Michal Malkiewicz (July 24, 2023) Table 14.

Survey Results — Reddit

Reason Count Pe rcentagel
To obtain and/or share news and mformation about ny 957 4700 xx
x- ]
interests (e.g.. news about politics, sports. busmess, etc.)
To enjoy entertainment content (e.g.. memes, videos, etc.) 147 27 4op***
Other 45 B4 =*
To keep up with ny friends” and family’s lives in one place
(e.g.. seemg life updates from fnends or family, shanng life 6 1.1%**
updates, etc.)
Miscellaneous reasons’ 60 11.2%
Idon't kmow 21 J o
Total Responses 536 100.0%
*p<0.1; **p=003; ***p=0.01
Notes:

[1] The percentage of users who indicated that the most important reason why they used Reddit in the
last 12 months was determined by dividing the number of mdividuals who chose that specific reason
for this internet service by the total number of respondents who answered this question pertaming to

that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Reddit users as the
most important reason behind their usage. These options include "To keep up to date on happenings
in 1y Jocalarea” (4.1%**¥), "To commmnicate privately with my contacts” (1.9%**¥), "To meet new
people online” (1.9%***), "To buy or sell products online” (0.9%**). and "To follow or interact with

public fisures" (0.9%**).
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PX39006 at 053, Expert Report of Michal Malkiewicz (July 24, 2023) Table 13.

Survey Results — Pinterest

Reason Count Percentage 1
Other 190 290%***
To enjoy enterfamment content (e.g., memes, videos, etc.) 177 L

To obtain and/or share news and information about oy

171 26.3%***
interests (e.g.. news about politics, sports, business, etc.)
To keep up with my fiends’ and family’s lives in one place
(e.g., seemg life updates from fiends or family, sharmg life 17 D@et2E
updates, etc.)
Miscellaneous reasons” 65 10.0%a
Idon't know 30 4.@%***
Total Responses 650 100.0%

*p<0.1; **p<0.05; ***p=<0.01

Notes:

[1] The percentage of users who indicated that the most important reason why they used Pinterest in
the last 12 months was determmed by dividing the number of mdividuaks who chose that specific
reason for this intemet service by the total nuniber of respondents who answered this question
pertaining to that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Pmterest users as
the most important reason behind their usage. These options include "To buy or sell products online”
(3.8%***), "To follow or mteract with public fisures" (2.0%%**), "To conmmmnicate privately with my
contacts” (1.5%***), "To keep up to date on happenings in my local area” (1.2%***), "To make or
maintain professional connections (1.1%%***). "To meet new people online™ (0.3%).
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PX39006 at 049, Expert Report of Michal Malkiewicz (July 24, 2023) Table 11.

Survey Results — LinkedIn

Reason Count Percentage’
To make or namtam professional connections 534 T1B%***
Other 58 78%***
To keep up with my fniends” and famuly’s lives m one place
(e.g., seemg life updates from fiends or family, shanng life 34 4.6%***
updates, etc.)
Miscellaneous reasons’ M 12.6%
Idon't know 24 329**
Total Responses 744 100.0%

*p=<0.1; **p=0.05; ***p=<0.01

Notes:

[1] The percentage of users who mdicated that the most important reason why they used LinkedIn in
the last 12 months was determined by diwviding the number of mdmwiduals who chose that specific
reason for this mtemet service by the total number of respondents who answered this question

pertammg to that particular service.

[2] Miscellaneous reason compnse options that are selected by less than 5% of the LinkedIn users as
the most mmportant reason behnd thewr usage. These options mclude "To communicate privately with
my contacts” (3.8%***), "To obtam and/or share news and mformtion about my mterests"
(3.53%%**), "To keep up to date on happenmgs m my local area” (1.9%***), "To enjoy entertamment
content"” (1.5%***), "To meet new people onlne” (1.3%**¥), "To buy or sell products onhne"

(0.4%*), "To follow or nteract with pubhlc fisures" (0.3%).
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Survey Results — Nextdoor

Reason Count Pe l‘centa,gel

To keep up to date on happenings in my local area 395 T18%***

To obtam and/or share news and mformation about ny

2 i - 30 590p%**

mterests (e.g.. news about politics, sports, busmess, etc.) &

To keep up with n1y fnends” and family’s lives m one place

(e.g_, seemg life updates from fiends or family, shanng life 13 2.6%***

updates, etc.)

Miscellaneous reasons’ 61 12.0%

Idon't know 9 1.8%***

Total Responses 508 100.0%
*p=<0.1; **p=0.05; ***p=<0.01

Notes:

[1] The percentage of users who indicated that the most important reason why they used Nextdoor in
the last 12 months was determned by dividing the number of mdividuals who chose that specific
reason for this mtemet service by the total number of respondents who answered this question
pertammg to that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the Nextdoor users as
the most important reason behnd their usage. These options mclude "Other” (3.9%***), "To buy or
sell products online” (3.7%***), "To make or mamtam professional connections"” (1.4%***), "To
communicate privately with ny contacts” (1.0%**), " To enjoy entertamment content” (1.0%%*), "To
meet new people onlne” (1.0%**).

C Charles River
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Survey Results — Messenger

Reason Count Pe 11:entﬂge1

To commmnicate privately with my contacts (e.g.. sending

E 824 38.6%***
messages, sharing photos, etc.)
To keep up with my fnends” and famuly 's lives m one place
(e.g.. seeing life updates from friends or family, sharing life 362 25.7%***
updates, etc.)
Miscellaneous reasons’ 196 13 Gog**=
Idon’t know 25 1.8%***
Total Responses 1.407 100.0%

*p=<0.1; **p=<0.05; ***p=<(.01

Notes:

[1] The percentage of users who mdicated that the most important reason why they used Facebook
Messenger m the last 12 months was determmed by dividing the number of mdividuals who chose
that specific reason for this intemet service by the total number of respondents who answered this
question pertammg to that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% ofthe Messenger users
as the most mportant reason behmd theirusage. These options mclude "To buy or sell products
onhne"” (4.3%***), "To obtamn and/or share news and mformation about niy mterests” (2.0%***), "To
enjoy entertamment content” (1.8%***), "Other" (1.6%***), "To make or mamntam professional
connections” (1.6%***), "To keep up to date on happenmngs m my localarea” (1.0%***), "To meet
new poeple online" (0.9%***), "To follow or mteract with public figures" (0.8%***).
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Survey Results — WhatsApp

Reason Count Perce ntagel

To commminicate privately with niy contacts (e.g., sending 296 51.89%%**
-t o

messages, shanng photos, etc.)

To keep up with my fnends’ and family s hves m one place

(e.g.. seemg hife updates from fiiends or family, sharmg life 144 25 2%***
updates, etc.)

Miscellaneous reasons’ 123 21.5%***
Idon’t know 8 1 40p%**
Total Responses 571 100.0%

*p<0.1; **p<0.05; ***p<0.01

Notes:

[1] The percentage of users who mdicated that the most important reason why they used WhatsApp
m the last 12 months was determmed by dividng the number of mdrviduals who chose that specific
reason for this mtemet service by the total number of respondents who answered this question
pertaming to that particular service.

[2] Miscellaneous reason comprise options that are selected by less than 5% of the WhatsApp users
as the most mportant reason behmnd their usage. These options mchude "Other” (4.9%***), "To make
or maintain professional connections” (4.9%***), "To enjoy entertamment content” (3.2%***) "To
obtam and/or share news and mformation about my mterests” (2.6%***), "To buy or sell products
onkne" (1.6%***), "To keep up to date on happenings i my local area” (1.6%***), "To meet new
people online.” (1.6%***), "To follow or mteract with public figures” (1.2%**¥).
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Survey Results — Text Messaging Function on Mobile Phone

PX9006 at 062, Expert Report of Michal Malkiewicz (July 24, 2023) Table 18.

Reason Count Percentage 5
To conxmmcat_e prvately with my contacts (e.g.. sendmg 1549 6170555
messages, sharmg photos, etc)
To keep up with my fends’ and family’s lives i one place
(e.g., seeng hife updates from fnends or famuly, sharmg life 628 25.0%***
updates, etc.)
Miscellaneous reasons” 277 11.0%***
Idon’t know 55 22%***
Total Responses 2,509 100.0%

*p<0.1; **p<0.05; ***p=<0.01

Notes:

[1] The percentage of users who mdicated that the most important reason why they used Text
Messagmg function on thewr mobile phones m the last 12 months was determmed by dividing the
number of mdividuals who chose that specific reason for this service by the total number of

respondents who answered this question pertammng to that particular service.

[2] Miscellaneous reason comprse options that are selected by less than 5% of the Text Messaging
function users as the most mportant reason behind thewr usage. These options mclude "To make or
mamtamn professional connections" (2.6%***), "To obtain and/or share news and mformation about
my mterests” (1.8%***), "To keep up to date on happenmgs m my local area” (1.6%***), "To enjoy
entertamment content” (1.4%***), "Other" (1.3%***), "To follow or mteract with publc fisures"
(1.0%***), "To nmeet new poeple onlne™ (0.7%***), "To buy orsell products onlme" (0.6%***).
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Survey Sample Disposition
Sample Disposition Code

Process Count Sub Count

Number of panelists who mitiated the
survey

4,798

Number of panelists who were terminated 1.093

QS1 - Gender 27
QS2-Age 173
QS35 - Device 19
QS5 - Education 21
QS6 - Income 130
QS7 - Employment 602
QS8 - Intemet Services Used 121

Number of panelists who did not complete
the survey

240
Number of panelists who failed YouGov's
quality checks

Number of respondents who provided
conflicting answers in QS2 and Block 3 - Q3

Number of respondents who provided
conflicting answers in Block 2 - Q1

107

119

11

Final Sample 3,228

C Charlcs‘ River
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Appendix B

Survey Questionnaire
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Screening Question 1 - Gender

YouGov

What is your gender?

) Male
"D Female

= =
|} Prefer to self-describe as:

() Prefer not to say

C Charlcs‘ River
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Screening Question 2 - Age

YouGov

I kil Gh R Gl Wiy B e e R S R
Please select one option.
O underis
";) 18 to 28 yeare old
) 30 to 49 years old
) 50to64 ysars old
) 65and older

\_J Prefer not to answer

C Charlcs‘ River
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Screening Question 3 - Device

YouGov

What type of elsctronic device are you using to complete this survey?
Piease select one option.
O ta ptop computer
L) Smartphone (e.g., Apple iPhone, Samsung Galaxy 521+, Google Pixel, etc.)
CJ Tablet computer (e.g., Apple iFad, Kindle Fire, Samsung Galaxy Tab, Microsoft Surface, etc.)
() Desktop computer
() Other mobile ar electronic davies

(:) Prefer not to answer

C Charlcs‘ River
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Screening Question 4 — Geographical Region

YouGov

What is your State of Residence?

i ‘

C Charlcs‘ River
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Screening Question 5 - Education

YouGov

What is the highest degree or level of school you have completed?

Please select the option that best applies.

O No high school diploma

O High school, no college

(:’ Some college

r .

k_‘) Bachelor's degree or higher

(_) Prefer not to answer

C Charlcs‘ River
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Screening Question 6 - Income

YouGov

In the past 12 months, what was your total income (from all sources, such as wages, salary, commissions, bonuses, interest,
dividends, or tips)? Please select the amount before taxes or other deductions.

() Lees then $25,000
(O $25,000 - $49,999
() $50,000 - $99,999
(O $100,000 - $149,999
() $150,000 or more

L Prefer not to answer

PX9006 at 118, Expert Report of Michal Malkiewicz (July 24, 2023) Schedule 3.2.

C

Charlcs‘ River
Associates

PDX0081-055



Screening Question 7 - Employment

YouGov

Have you or has any member of your household worked for any of the following types of companies or any of the following
industries?

Please select sl that apply.

& company that makss or sells sporting eguipment
An online social platfarm company

& pharmacsutical or healthcare company

A market research or advertising agenay

A company that designs or sells women's clothing

OO 0Oogaod

A federal government egency

4 restaurant or catering company

’: Mone of theaa

Charlcs‘ River
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Screening Question 8 - Internet Service Use

YouGov

Which, if any, of the foliowing Internet esrvicea have you used in the paet 12 montha? Please eslea all Internet servicea that
vou have usad, aven if wou usad tham raraly

Bloase select 8l that ooy

O
i
i
g

MaiWe

Pintarest

Faceook Meesangsar

Raddiz

Snapchat

facebook

Crouchit

Twitter

Linkeclin

instagram

YouTube

WhatsApp

5 O e N O I I A ) < 3

Other, plesse specify

O

Mot appliceble - | nave not used any of the Internet senvices sbove in the past 12 months

o i Charlcs‘ River
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Block 1: Frequency of Use

YouGov

How often have you used the following Internet servicels) in the past 12 months?

Not daily, Mot weekly, | have not
butonce or butonceor Lessthan used thie
Multiple
Onceaday multiple multiple oncea garvicain | don't know
times a day ) X
times a timesa month the past 12
week month months
Snapehat /; C} ;:) (:J :) (:l |':}
et I r ' 3 Y | o

Linkedin @) o @) 3 O ) )
WhatsApp O O O 0, O @) O
Facebook f\:: t':) \:\J IC} :) CI i:)
Instagram £ k] ® ) ] ) )

C Charlcs‘ River
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Block 2, Q1: Use Cases

YouGov

What is the most important reason why you use Faceboaok?

Pleace salact one option.

) Ta buy or sell predusts enline

A

ey
)

To make or maintain professional connections

O To keep up to date on happenings in my local arss

() Tofollow ar interact with public figures (2.q., celebrities. influsncers, ate.)

O 10 enjoy entartainmant content (e.0. memes, videos, etc.)

() Tomest new peopls onling

) Tecommunizate privately with my contacts (2.9., sending messages, sharing photos, etc.)

() Tokeep up with my frisnds’ end family’s lives in one place {e.0.. seeing life updates trom friends or family, sharing
life updates, etc)

) Toabtain and/ar share news and informaticn about my interests (e.g., newe sbout politics, sports, business, etc.)

O Othar, please spacify

o
(J Identknow

Charlcs_ River
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Block 2, Q2: Use Cases

YouGov

You stated that the most important reason you use Facebook, WhatsApp and Snapchat is to keep up with your friends’ and
family’s lives in one place (e.g., seeing life updates from friends or family, sharing life updates, etc.). Do you currently use
another Internet Service to keep up with your friends’ and family’s lives in one place (e.g., seeing life updates from friends
or family, sharing life updates, ete.)?

(__,' Yes, | do
() No,|dont

'i_,' | don’t know

C Charlcs‘ River
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Block 2, Q3: Use Cases

YouGov

Currently, which. if any. of the following Internet Services below do you primarily use to keep up with your friends’ and
family’s lives in one place (e.g., seeing life updates from friends or family, sharing life updates, etc.) when you ar= not using

WhatsApp, Facebook and Instagram?

O reddit

C: YouTuize

: Snapchat

/) Facebook Massenger
MeWe

(D Mextdoor

I:_, Twitter

I Text Messaging/iMessages
i) TikTok

|/ Pintarest

{7 Linkedin

\_/ MNone of thesa

L ldontknow

Charlcs‘ River
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Block 2, Q4: Use Cases

YouGov

You indicated that the mostimportant reason you use Facebook and WhatsApp is to keep up with your friends” and family’s
lives in one place (e.g., seeing life updates from friends or family, sharing life updates, etc.). Please select the Internet
service that you think is best for the following purposes. Select one option on each row.

Facebook WhatsApp None of them

To publicly share casual moments with

®) O O

people you know s = =

To privately share special momeants in your

) O e

life with people you know =

To publicly share special moments in your life

: O O O
with people you know b ! r
To privately share casual moments with = =y vy

) L L
people you know = ==
To see photos, videos, and life updates from = a p=]
&) () (
people you know in one place ez - )
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Block 3: Verification

YouGov

In which yvear were you born?

]

C Charlcs‘ River
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