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merly made np the "Wellman Company as a Yiable competitive
entity in the friction materials and sintered metal friction ma
terials industries in the United States.
It is fw·ther ordered, That respondent shall not sell or transfer
the aforesaid stock or assets, directly or indirectly, to anyone who
at the time of divestiture is a stockholder, officer, director, em
ployee, or agent of or otherwise directly or indirectly connected
with or under the control or influence of respondent.
It is further ordered, That pending divestiture, respondent
shall not make any changes nor permit any deterioration in any
of the plants, machinery, buildings, equipment or other property
or assets of the former 'iVellman Company which nrny impair
present rated capacity or their market value, unless such capacity
or value is restored prior to clivestitme.
It is further 01·de1wl, That for a period of ten (10) years from
the date of issuance of this order, respondent shall cease and
desist from acquiring, direct.ly or indirectly. through subsidiaries
or otherwise, without the prior apprnval of the Federal Trade
Commission, the whole or any part of the stock, share capital, or
assets of any corporation engaged in commerce and in the pro
duction or sale of sintered metal friction material.
It is fitrther orcle1°ecl, That the hearing examiner's initial decision,
as modified and supplemented by the findings and conclusions embodied
in the accompanying opinion, be, ancl it hereby is, adopted as the
decision of the Commission.
It is furthe1" 01•dered, That respondent shall, within sixty ( 60)
days after service upon it of this order, file with the Commission a
report in writing, setting forth in detail the manner and form in
which it has complied with the provisions in the order set forth herein.
Commissioner Nicholson did not participate for the reason oral
argument was heard prior to his appointment to the Commission.
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ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COl\DIISSION ACT

Docket 8754. Complaint, Jan. 5, 1968-Decis-ion, April 10, 1968

. Order requiring a Washington, D.C., retailer of telel'ision sets, and tele-dsion,
radio and phonograph combinations to cease using bait advertising, deceptive
offer~ of free merchandise, rnisre>presenting metal cabinets as wood, and
using other deceptive sales practices.
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CmrPLAINT
Pursuant to the provisions of the Federal Trade Commission Act,
and by virtue of the authority vested in it by srLicl Act, the Federal
Tm.de Commission, having reason to believe that Lawrence TV Cor
poration, a corporation, and George Harris, individually ~ncl as an
employee of said corporation, hereinafter referred to as respondents,
have violated the proYisions of srLicl Act, and it rrppearing to the Com
mission that a proceeding by it in respect thereof would be in the
public interest, hereby issues its complaint stating its charges in that
respect as follows:
PARAGRAPH 1. Respondent. Lawrence TV Corporation is a corpora
tion organized, existing and doing business under and by virtue of
the laws of the State of Virginia, with is principal office and place of
business located at 5832 GeorgirL Avenue, NW., in ·washington, D.C.
Respondent corporation is the franchised Muntz TY dealer in the
greater ""\Vashington, D.C.. metropolitan area.
Respondent George Harris is an indivichrnl and 1murnges the busi
ness of the corporate respondent. He :formulates, directs and controls
the acts and practices of the corporate respondent, including the acts
and practices hereinafter set forth. His business address is the same
as that of the corporate respondent. Respondent, George Harris, has
managed the Muntz TV franchise deal~rship for the greater "'\Yash
ington, D.C., metropolitan rrre::i rrt former business locations of 1203
N. Highland Street, Arlington, Virginia, 635 H. Street, ="E., 1Yash
ington, D.C., and 601 King Street, Ale:s:anclria, Virginia.
P.rn. 2. Respondents are. now, and for some time last prrst have been,
engaged in the advertisting. offering for sale, sale and distribution of
television sets: and television, radio and phonograph combinations to
the public.
PAR. 3. In the course and conduct of their busine~s as aforesaid,
respondents now cause, and for some time last pa::t han causect thefr
said products, when sold, to be shipped from their place of business
in the District of Columbia to purchasers thereof located in various
States of the United States and in the District of Columbia, and main
tain, and at all times mentioned herein han nrnintainec1, a snbstantial
course of trade in said products in commerce, as ;;commerce'' is defined
in the Federal Trade Commission )1..ct.
P.1.R. 4. In the course and conduct of their aforesaid business 1 and
for the purpose of inducing the pnrclrn3e of their television sets and
teleYision, radio and phonograph combinations, the respondents have
made, nnd are now making~ numerous ,otatements and representation,,
in advertisements inserted in newsprrpers of 11hich the following are
:typical and illustrative, but not rrll inclusive thereof:
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PAR. 5. By and through the use of the above-quoted statements and
representations, and others of similar import and meaning but not ex
pressly set out herein, the respondents have represented, and are now
representing, directly or by implication that:
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1. The offers set forth in said advertisements are bona fide offers to

seU the advertised products at the prices and on the terms and condi
tions stated.
2. The respondents will give a free home demonstration of the products advertised.
·
3. The respondents have sufficient quantities of the advertised prod
ucts available for purchase.
4. Purchasers of the advertised television, radio and stereo combi
nation will receive free record albums.
PAR. 6. In truth and in fact:
1. The offers set forth in said advertisements were not bona fide
offers to sell the advertised products at the prices and on the terms and
conditions stated. Respondents' salesmen, who called upon persons re
sponding to the advertisements, did not display the advertised prod
uct. Instead, respondents' salesmen disparaged the advertised product
and attempted to sell a higher priced product. By these and other tac
tics, purchase of the advertised product was discouraged and respond
ents frequently sold a higher priced product.
:2. In a number of instances, the respondents did not gi ,·e a free
home demonstration of the products advertised.
;:i. In a number of instances, the respondents advertised a product
when they did not have sufficient quantities on hand to make it avail
able for purchase.
4. Purchasers of the achertised television, radio and stereo combi
nation did not receive free record albrnm1.
Therefore, the statements and representations as set forth in Para
grnphs Four and Five hereof ,Yere and are false, misleading and
deceptive.
P.rn. 7. In the conrse and conduct of their aforesaid business, rrncl
for the purpose of inducing the purchase of their television sets, the
respondents have placed, and are now placing, numerous illustrated
advertisements in newspapers in 11·hich the cabinets of the television
sets advertised are depicted as having a grain like the natural grain
appearing in wood.
Typical, but not all inclusive thereof, are the illustrations set out
in Paragraph Four hereof.
P.rn. 8. By and through the use of the aforementioned illustrations,
and others of similar nature but not set out herein, the respondents
have represented, and are now representing, directly or by implica
tion that the cabinets of the achertised television sets are wood.
PAR. 9. In truth and in fact, the cabinets of the advertised television
sets were not wood, but were metal.
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Therefore, the illustrations and representations as set forth in Para
graphs Four, Seven and Eight hereof were and are false, misleading
and deceptive.
PAR. 10. In the course and conduct of their aforesaid business, and
at all times mentioned herein, respondents have been, and now are, in
substantial competition, in commerce, with corporations, firms and
individuals in the sale of television sets and television, radio and pho
nograph combinations of the same general kind and nature as those
sold by respondents.
PAR. 11. The use by respondents of the aforesaid false, misleading
and deceptive statements, representations and practices has had, and
now has, the capacity and tendency to mislead members of the pur
chasing public into the erroneous and mistaken belief that said state
ments and representations ,,ere and are true and into the purchase of
substantial quantities of respondents' products by reason of said erro
neous and mistaken belief.
PAR. 12. The aforesaid acts and practices of respondents, as herein
alleged, were and are all to the prejudice and injury of the public and
of respondents' competitors and constituted, and now constitute, un
fair methods of competition in commerce and unfair and deceptive acts
and practices in commerce in violation of Section 5 of the Federal
Trad'° Commission Act.

Jfr. William E. Ba1·r, supporting the complaint.
p1'0 se, representing respondents.

Ji r. George H arr·is,

INITIAL DEcrsroK BY ELDON

P.

ScHRUP, HEARIKG E:s:Al\IINER

FEBRUARY 28, 1968
STATE::\IENT OF PROCEEDINGS

The Federal Trade Commission on January 5, 1968, issued its com
plaint charging the respondents 11ith unfair methods of competition
in commerce, and unfair and decepti·rn acts and practices in com
merce, in violation of Section 5 of the Federal Trade Commission Act.
Respondents, following an informal prehearing conference on Febru
ary 2, 1968, filed ansTT"er on February 8, 1968, admitting all material
allegations of the complaint to be true.
The Federal Trade Commission's Rules of Practice for Adjudica
tive Proceedings, Section 3.12, subparagraph (2) states: If allegation.!
of complaint are adm.itted.-If the respondent elects not to contest the
allegations of fact set forth in the complaint, his answer shall consist
of a statement that he admits all of the material allegations to be true.
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Such an ans,Yer shall constitute a waiver of hearings as to the facts
alleged in the complaint, and together with the complaint will provide
a record basis on which the hearing e:-.aminer shall file an initial de
cision containing appropriate Tu7.dings and conclusions and an appro
priate order disposing of the proceeding. In such an answer, the re
spondent may, however, resen-e the right to submit proposed findings
and conclusions under § 3.46 and the right to appeal the initial deci
sion to the Co1runission m1der § 3.52. Respondents' answer in this pro
ceeding waives the right to submit. proposed findings and conclusions
and the right to appeal the initial decision to the Commission.
FIXDIXGS OF FACT

1. Respondent La"TT"rence TV Corporation is a corporation orga
nized, existing and doing business under and by virtue of the laws
of the State of Virginia, with its principal office and place of business
located at 5832 Georgia A Yenue, X"\V., "\Vashington, D.C. Respondent
corporation is the franchised ).luntz TV dealer in the greater ,Vash
ington, D.C., metropolitan area.
Respondent George Harris is an individual and manages the busi
ness of the corporate respondent. He formulates, directs and controls
the acts and practices of the corporate respondent, including the acts
and practices hereinafter set :forth. His business address is the same
::is that of the corpornte respondent. Respondent, George Harris, has
man::igecl the l\Iuntz T'/ franchise dealership for the greater ,Vash
:ington, D.C., metropolitan area. at former business locations of 1203
X. Highland Street, Arlington. Virginia; 635 H Street, XE., ·wash
ton, D.C., ancl 601 King Street, Alexandria, Virginia.
2. Respondents are now, and for some time last past have been, en
gaged in the aclvertising\ o:ffei·ing for sale, sale and distribution of
teleYision sets, and teleYision, rndio and phonogmph combinations to
the public.
3. In the course and conduct of their business, respondents now
cause, and for some time hst pf:st have caused, their products, when
sold, to be shipped from their place of business in the District o:f Co
lumbia to purchasers located in ntrious States of the United StD.tes
and in the District of Co}nmbi1L and maintain, nnd at rtll times men
tioned herein have maintained, a. substantial course of trade in said
products in commerce, as "commerce'' is defined in the Federal Trade
Commission Act.
4. In the course and conduct of their bu;:;iness and for the purpose of
inducing the purchase of their television sets ancl television, radio and
phonograph combinations, the re;:,ponclents have made, and are now
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making, numerous statements and representations in ach·ertisements
inserted in newspapers of which the :following are typical and illustra
tive, but not all inclusive thereof. [See page 689.J
5. By and through the use of the aborn-quoted statements and
representations, and others of similar import and meaning but not
expressly set ont herein, the respondents have represented, and are
now representing, directly or by implication that:
(1) The offers set forth in said aclYertisements are bona fide offers
to sell the ad,-ertised products at the prices and on the terms and
conditions stated.
('2) The respondents will girn a free home demonstration of the
products ad,·ertised.
(3) The respondents haYe sufficient quantities of the adYertisecl
products available for purchase.
(4) Purchasers of the advertised television, radio and stereo com
bination will receive free record albums.
6. In truth and in fact:
(1) The offers set forth in said advertisements were not bona fide
offers to sell the advertised products at the prices and on the terms
and conditions stated. Respondents' salesmen, who called upon persons
responding to the advertisements. did not display the advertiE,ecl
product. Instead, respondents' salesmen disparaged the advertised
product ancl attempted to sell a higher priced product. By these and
other tactics, purchase of the advertised product was discouraged and
respondents frequently sold a higher priced product.
(2) In a nnmber of instances, the respondents did not give a free
home demonstration of the products aclrnrtisecl.
(3) In a number of instances, the respondents advertised a product
when they did not haYe sufficient quantities on hand to make it avail
ab]e for purchase.
(4) Purchasers of the advertised tele,·ision: radio and stereo com
bination did not receive free record albums.
Therefore, the statements and representations as set forth in Find
ings 4 and 5 hereof were and are false, misleading and deceptive.
7. In the course and conduct of their aforesaid business, and for
the purpose of inducing the purchase of their television sets, the
respondents have placed, and are now placing, numerous illustrated
advertisements in newspapers in which the cabinets of the television
sets advertised are depicted as having a grain like the natural grain
appearing in -..,oocl.
Typical, but not all inclusive thereof, nm the illnstrations set out
in Finding 4 hereof.
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S. By rmd through the use of the aforementioned illustrations, and
others of similar nature but not set out herein, the respondents l1,1ve
represented, and are now representing, directly or by implication that
the cabinets of the advertised te1evision sets are wood.
0. In truth and in fact, the cabinets of the advertised television sets
were not ,,ood, but were metal
Therefore, the illustrations and representations as set forth in Find
ings 4, , and 8 hereof were and are false, misleading and decepti-ve.
10. In the course and conduct of their aforesaid business, and at all
times mentioned herein, respondents haYe been 1 and now are, in snb
s.tantial competition, in commerce, with corporations, firms and indi
Yiduals in the sale of television sets and television, radio and phono
gra,ph combinations of the same general kind and nature as those rn1d
by respondents.
11. The nse b_v respondents of the aforesaid false, misleading and
deceptive statements, representations and practices has had, and 1>.ow
has, the. capacity and tendency to rni::leacl members of the pm·cha2-ing
public into the erroneous and mistaken belief that said statements and
representations were and are true and into the purchase of substantial
quantities of respondents' products by reason of said erroneous and
mistaken belie:f.
CO="<CLUSIONS

1. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and over the respondents.
2. The complaint herein states a cause of action and the proceeding
is in the public interest.
3. The aforesaid acts and practices of the respondents as found in
the foregoing Findings of Fact were and are to the prejudice and
injury of the public and of respondents' competitors and constituted,
and now constitute, unfair methods of competition in commerce and
unfair ancl deceptiYe acts and practices in commerce in violation of
Section i5 of the Federal Trade Commission Act.
ORDER

It i8 ordered, That respondents Lawrence TV Corporation, a corpo
ration, and its officers, and George Harris, individually and as an
employee of said corporation, and respondents' agents, representatives
and employees, directly or through any corporate or other deYice. in
connection with the advertising, offering for sale, sale or distribution
of teleYision sets, television, radio and phonograph combinations. or
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other products, in commerce, as "commerce'' is defined in the Federal
Trade Commission Act, do forthwith cease and desist from:
1. l;sing in any manner, a sales plan, scheme or device wherein
false, misleading Ol' clecepti-rn statements or representations are
made in order to obtain leads or prospects for the sale of
merchandise.
2. Discouraging the pnrchase of, or disparaging, any products
,,hich are achertisec1 or offered for saJe.
:3. Representing, directly or by implication, that any products
are offered for sale "·hen such ofter is not a bona fide offer to se 11
snch products.
4. Representing, directly or by implication, that any product
will be clelin,recl to prospecti-rn customers for a free home demon
stration, unless such products al'e demonstrated without charge
or obligation to prospective customers in their homes in e,·ery
instance ,,here the prospective customer so requests.
5. Representing, directly or by implication, that any products
are offered for sale, unless sufficient quantities of such products
are available in stock to satisfy reasonably anticipated demand:
Pro oided, ho,ce1•er, That items available only in limited supply
may be acb-ertisecl if such advertising clearly and conspicuously
discloses the number of units in stock and the duration of the
offer.
6. Representing, directly or by implication, that fres merchan
dise ,,-ill be given to purchasers of products, unless such free mer
clrnndise is tendered or clelinred to the purchasers in enry
instance.
,. Representing, clirectl:-- or by implication, through illustra
tion that a product has a cabinet with a grain similar in appear
ance to natural ,Yoocl when the cabinet is not ,Yoocl. unless,
(1) the illustration accurately depicts the appearance of
the cabinet and
(2) the composition of the cabinet is clearly and con,;pic
uously disclosed in immediate conjunction with such illus
tration.
8. rsing any ilh1strntion of a prodnct pnrportecll:-· offered for
sale by respondents unless the illustration accurately depicts such
product.
9. Misrepresenting, in any manner, the composition of a11.y
product.
10. Failing to deliver a copy of this Order to cease a11d desist to
all present and future salesmen or other persons engaged in the
0
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sale of the respondents' products, and failing to secure from each
such salesman or other person a signed statement acknowledging
receipt of said Order.
Fn,-AL ORDER

Ko appeal from the initial decision of the hearing examiner having
been filed, and the Commission ha,ing determined that the case should
not be placed on its m,n docket for review and that pursuant to Section
3.51 of the Commission's Rules of Practice ( effective July 1, 1967), the
initial decision should be adopted and issued as the decision of the
Commission:
It is f,athei' Ol'dered, That Lawrence TY Corporation, a corpora
on the 10th day of April 1968, become the decision of the Commission.
lit u: fnrthel' Ol'dered, That Lawrence TV Corporation, a corpora
tion, and George Harris, incfo·idnally and as an employee of said cor
poration, shall, within sixty ( 60) days after service of this order upon
them, file with the Conm1ission a report in -,vriting, signed by such re
spondents, setting forth in detail the manner and form of their com
plirmce -,vith the order to cease and desist.
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OF

DAVID & DAYID, IXC., ET AL.
COXSENT ORDETI, ETC., I:'.'l" REGARD TO THE .\LLEGED YIOL..\TIOcs- OF THE
FEDEP~,L TK\DE COl\DIISSION .\ND THE FL.BDL\BLE FABRICS ACTS

Docket C-13,?1.

Complaint, April 15, 1968-Dccision. April 15, 1968

Consent order requiring a Long Island City, X. Y.. manufacturer of ladies' llair
pieces to ce,9.se importing or selling- any dangerously flammable article of
~·earing apparel.
CmrPLAIXT

Pursuant to the provisions of the Federal Trade Commi:=osion Act and
the Flammable Fabrics Act, and by Yirtue of the authority yested in it
by said Acts, the Federal Trade Commission, having reason to believe
that David & David, Inc., a corpora.tion, and Stanley Dombroff, indi
Yichrnlly and as an officer of said corporation, hereinafter referred to as
respondents, haYe violated the provisions of said Acts and the Rules and
Regulations promulgated under the Flammable Fabrics Act, and it
appearing to the Commission that a proceeding by it in respect thereof
would be in the public interest, hereby issues its complaint, stating its
charges in that respect as follo-,vs:

