J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Green:
Made Green:
with Made
Renew- _with
New and able  Renew-
mp- Mater- _able
Total proved Green ials  Energy

Q268. Gender

Eco-
friend-
Green: ly:
Made Made
with with
Re- Renew-
cycled Eco- able

later- Friend- Mater-
ials ly ials

Energy

Renew-

ble

al
Energy

(@ (b) (© (d) (¢

Unweighted Base 3777 473 471 470 471
Weighted Base 3777 473 471 470 471
Male 1823

Female 1954 235 257 238 253

52% 50% 5f5% 51% 54%

p
Sigma

238 214 232 218
48% 50% 45% 49% 46%
m m

3777 473 471 470 471
100%  100%  100%  100%  100%

® (] (M)

468 472 471
468 472 471

243 227 223
52% 48% 47%
cmn

245

225 248
48% 52% 53%

468 472 471
100%  100%  100%

Proportions/Means: Columns Tested (5% fisk level) - b/c/dlelfgIiTjTKITm/n/olplq
Overlap formulae used.
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ials ials
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475 475
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45% 48%
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475 475
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471
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

18 - 34 (NET)

18-19
20-24
25-29
30-34

35 - 44 (NET)

35-39
40-44

45 - 54 (NET)

45 - 49
50 - 54

55 - 64 (NET)

55 -59
60 - 64

65 and over

MEAN

STD. DEV
STD. ERR
MEDIAN

Q280. Age
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: y: friend- y: able: tain- able:
Made Green: Made Made y: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials Energy ials ly ials  Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e) U] ) (h) (M )] k) 0} (m) () (0) ( (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1290 177 169 174 144 149 144 167 152 176 150 170 172 162 148 168 158
34% 37% 36% 37% 31% 32% 31% 35% 32% 37% 32% 36% 36% 34% 31% 36% 33%
ego eg ego g
69 10 10 9 7 7 7 10 8 12 7 9 10 15 5 5 7
2% 2% 2% 2% 1% 1% 1% 2% 2% 3% 1% 2% 2% 3% 1% 1% 1%
op
336 47 42 45 31 42 34 49 44 47 42 40 46 41 43 42 37
9% 10% 9% 10% 7% 9% 7% 10% 9% 10% 9% 8% 10% 9% 9% 9% 8%
e e
579 81 83 78 62 73 73 71 59 79 60 73 72 73 73 82 66
15% 11% :LE% 17% 13% 16% 15% 15% 13% 17% 13% 15% 15% 15% 15% J._K% 14%
i i i
306 39 34 42 44 27 30 37 41 38 41 48 44 33 27 39 48
8% 8% 7% 9% 9% 6% 6% 8% 9% 8% 9% 10% 9% 7% 6% 8% 10%
fo fgo fo fgo
709 92 78 71 95 96 95 98 76 97 98 82 84 89 99 89 79
19% 19% 17% 15% 23% Zé% 23% Zé% 16% Zé% Zé% 17% 18% 19% Zé% 19% 17%
399 58 50 39 58 50 49 50 42 64 51 48 48 53 55 37 46
11% éz% 11% 8% éZ% 11% 10% 11% 9% d1_4% 11% 10% 10% 11% 12% 8% 10%
P P p p
310 34 28 32 37 46 46 48 34 33 47 34 36 36 44 52 33
8% 7% 6% 7% 8% 10% 10% 10% 7% 7% 10% 7% 8% 8% 9% 11% 7%
c c c c ¢ bcedijlq
693 89 78 91 90 91 95 74 96 82 87 89 83 92 73 90 86
18% 19% 17% 19% 19% 19% 20% 16% 20% 17% 18% 19% 18% 19% 15% 19% 18%
o o
438 55 55 50 58 58 69 45 55 44 53 59 57 58 44 64 52
12% 12% 12% 11% 12% 12% r%5% 10% 12% 9% 11% 12% 12% 12% 9% #4% 11%
jo jo
255 34 23 41 32 33 26 29 41 38 34 30 26 34 29 26 34
7% 7% 5% 9% % % 6% 6% 9% 8% 7% 6% 6% 7% 6% 6% 7%
cgmp c c
532 53 77 61 71 62 76 68 68 58 75 53 67 66 75 56 78
14% 11% tﬁﬁ% 13% 15% 13% 1&% 14% 14% 12% 1[3% 11% 14% 14% 1&% 12% tiﬁ%
p p
267 30 36 28 36 34 36 37 28 33 37 22 35 33 43 26 40
7% 6% 8|% 6% 8|% 7% SI% 8I% 6% % 8|% 5% 7% 7% IQ% 6% 8|%
p
265 23 41 33 35 28 40 31 40 25 38 31 32 33 32 30 38
% 5% é)_% % % 6% g% 7% g% 5% g% 7% 7% 7% 7% 6% E%
)
553 62 69 73 71 70 62 64 79 60 64 80 66 66 80 68 72
15% 13% 15% 16% 15% 15% 13% 14% 17% 13% 14% 17% 14% 14% 17% 14% 15%
44.2 42.6 44.1 44.1 45.2 44.6 447 435 45.6 42.7 44.7 443 43.6 43.9 452 43.7 451
bj b b bj bj bj bj
16.41 16.07 16.81 16.87 15.96 16.71 15.76 16.53 16.98 16.37 15.99 16.57 16.27 16.41 16.78 16.29 16.10
0.27 0.74 0.77 0.78 0.74 0.77 0.73 0.76 0.78 0.75 0.73 0.76 0.75 0.75 0.77 0.75 0.74
43 40 42 43 44 43 44 41 46 39 44 43 41 43 43 43 44

Proportions/Means: Cglumns Tested (5% TSk [evel) - bic/arenTgMmTKITmmiolpiq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Sigma
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Table 2

Q280. Age
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made y: Made Made able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ial Energy ials
@ ® © @ @ O @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risK 1evel) - bic/arengjIKITmmiolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Yes, of Hispanic origin

No, not of Hispanic origin

Decline to answer

Sigma

Q4074.

Are you of Hispanic or Latino origin?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
able  Renew- cycl -CO- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved lals  Energy als ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ @ @© O @ O [0) 0 ® O m ® © ©® @
3777 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 470 471 468 472 471 471 473 474 474 472 475 475 471 473
213 31 30 28 30 19 23 29 27 30 28 24 27 33 25
6% 7% 6% 6% 6% 4% 5% 6% 6% 6% 6% 5% 6% Z% 5%
3462 422 430 426 431 439 436 431 438 437 426 440 436 424 436
92% 90% 91% 91% 91% 93% 93% 91% 92% 92% 90% 93% 92% 90% 92%
102 17 11 14 11 13 12 13 9 7 18 11 12 14 12
3% 4|% 2% 3% 2% 3% 3% 3% 2% 1% 4|% 2% 3% 3% 3%
3777 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: cglumn—r—t‘s ested (5% TisK [evel) - bic/aleltig/nTRITmInTolpla

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

White

Black or African American
Asian

American Indian or Alaska
Native

Native Hawaiian or Other
Pacific Islander

Decline to Answer

Sigma

Q4080. Please choose one or more categories to indicate your race. Are you...?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ O @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3269 403 403 411 409 406 404 416 406 404 414 407 403 422 405 419 406
87% 85% 86% 87% 87% 87% 86% 88% 86% 85% 87% 86% 85% 89% 85% 89% 86%
225 35 29 23 36 27 30 22 29 25 30 23 34 24 38 16 29
6% 7% 6% 5% 8% 6% 6% 5% 6% 5% 6% 5% 7% 5% 8% 3% 6%
p p hp p p p p hip p
131 16 14 19 12 10 22 15 17 19 18 23 15 17 14 15 16
3% 3% 3% 4% 3% 2% Sf% 3% 4% 4% 4% Sf% 3% 4% 3% 3% 3%
e
53 8 4 11 7 6 8 4 3 8 8 8 7 7 4 6 7
1% 2% 1% 2% 1% 1% 2% 1% 1% 2% 2% 2% 1% 1% 1% 1% 1%
i
13 1 1 - 2 1 3 3 - 1 1 2 4 3 1 2 1
% * * R % * 1% 1% R * * r 1% 1% * > *
di
157 22 26 17 14 24 21 18 21 22 14 21 23 13 18 20 20
4% 5% k6% 4% 3% 5% 4% 4% 4% 5% 3% 4% 5% 3% 4% 4% 4%
n
3848 485 477 481 480 474 488 478 476 479 485 484 486 486 480 478 479
102% 103% 101% 102% 102% 101% 103% 101% 101% 101%  102%  102%  103%  102% 101% 101% 101%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigMTKITmInIolplq

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

White

Black or African American
Hispanic

Asian

American Indian or Alaska

Native

Native Hawaiian or Other
Pacific Islander

Decline to Answer/None of the
above

Sigma

Q4085. Final Race/Ethnicity

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ O @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3117 390 393 387 385 384 382 403 389 385 392 386 384 404 388 393 389
83% 82% 83% 82% 82% 82% 81% 86% 83% 81% 83% 81% 81% 85% 82% 83% 82%
217 32 29 22 36 26 28 22 28 25 28 21 34 22 37 15 29
6% 7% 6% 5% 8% 6% 6% 5% 6% 5% 6% 4% 7% 5% 8% 3% 6%
p p hinp p p p p dhinp p
213 21 21 31 30 28 30 19 23 29 27 30 28 24 27 33 25
6% 4% 4% 7% 6% 6% 6% 4% 5% 6% 6% 6% 6% 5% 6% Z% 5%
122 16 12 18 12 10 20 14 16 17 17 22 11 16 14 14 15
3% 3% 3% 4% 3% 2% 4% 3% 3% 4% 4% Sf% 2% 3% 3% 3% 3%
40 6 4 8 6 6 6 4 2 4 6 5 7 5 2 4 5
1% 1% 1% 2% 1% 1% 1% 1% * 1% 1% 1% 1% 1% * 1% 1%
12 1 1 - 2 1 2 3 - 1 1 2 4 2 1 2 1
% * * z % * % 1% B * * rt 1% r * rd *
di
113 18 17 13 8 19 16 13 16 16 10 14 17 9 10 15 15
3% 4% 4% 3% 2% 4% 3% 3% 3% 3% 2% 3% 4% 2% 2% 3% 3%
e e
3834 484 477 479 479 474 484 478 474 477 481 480 485 482 479 476 479
102% 102% 101% 102% 102% 101% 103% 101% 101% 101% 101% 101% 103% 101%  101% 101% 101%

Proportions/Means: Cglumns Tested (5% risk 1evel) - b/ciareffigMTIKITmInTolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SPE NVIRONMENTAL
EESS ( )

Made from recycled materials
Made with
renewable/green/clean energy
Recyclable

Made with renewable
materials

Degradable/biodegradable/dec
omposes quickly

Made from natural materials
Made with plant materials
Non-toxic

Other specific environmental
response mentions

Made from sustainable
resources

Made from recyclable
materials
Reusable

Does not contain petroleum

Compostable

0 you about the product
1. All Products

What, if anythlng does this statement suggest or imply
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Table 6

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad ade
witl Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) H  ® O m ® © @ @
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
4050 17 241 299 260 290 259 306 254 269 117 299 245 309 318 272 295
54% 4% 51% 64% 55%  62% 55% 65% 54% 57% 25%  63% 52% 65% 67% 58%  62%
bk bcegijkm bk bcegikm bk bcegijkmp bk bk b bcegikm bk beegijkmp bcegijkmp bck bcegikm
2352 12 98 265 143 149 91 233 31 149 76 279 148 79 271
31% 3% 35A) 35% 21% 57% 30%  32% 19% 49% 7%  31% 16% 59%  31% 17% 57%
beikmp belkmp bk bedeghikmop  beikmp  beikmp bk bedeghikimop b beikmp bk bedeghikmop  beikmp bk  bedeghijimop
579 - 20 112 - 7 3 121 - 1 2 130 - 3 174 2
8% - 4% _1% 24% 1% 1% 26% - * * 28% - 1% 37% *
bdfghjkinog bfjn  bedfghikinog bfikn bedfghjkinog bedfghjkinog bedefghijkimnog
463 2 26 55 8 11 36 60 13 13 19 63 8 27 83 7 12
6% * . 6% 12% 4% 2% 8% 13% 3% 3% 4% 13% 4% 6% 17% 1% 3%
bfijpg  beefgikmnpg bp b befijkmpq beefgikmnpg b b bp  beefgikmnpg bp bfijpq  vederghifkmnpg b
420 - 23 57 0 10 21 61 19 5 36 58 1 12 58 14 5
6% - 5% 12% 4% 2% 4% 13% 4% 1% 8% 12% 4% 3% 12% 3% 1%
bfjq  beefgikmnpg bjq b bfjq  beefgikmnpg bjq b befgijmnpg bcetgukmnpq bfiq b beefgikmnpg bjq b
259 3 28 13 13 8 78 27 23 21 9 5 5 8 2 2
3% 1% 6% 3% 3% 2% 17% 6% 5% 4% 30 1% 1% 2% * *
bdefkimnopg bpg bpg bedefhijimnopg bde'k\mnupq bfkmnopg bfkmnopg pq bmnpq
91 - 19 5 5 2 13 3 3 1 2 1 1
1% - 4% 1% 1% * 3% 2% 1% 1% 1% 2% * o 2% * *
bdefijkmnpg b b bfljmnpq bfmnpq b bfmnpq bfijmnpq
88 - 5 11 6 3 - 4 18 3 3 15 1 3
1% - 1% 2% 1% 1% 1% . 2% 1% - 1% 4% 1% 1% 3% * 1%
bj bfgijmnpg bj bjnp bj beefgikmnpg beefgijkmnpg
82 - 22 6 6 3 25 9 3 4 - - - 1 1 2 -
1% - 9 1% 1% 1% 5% 2% 1% 1% - - - * * * -
pdehijgmnopg  DKIMQ bkimq bdefhijimnopg DKIMNopq bkimq
73 - 4 8 5 4 5 7 4 8 3 4 4 2 6 2
1% - 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% * 1% * 1%
b b b b b b b b b b b b
73 - 5 8 2 3 6 4 - 1 16 10 6 7 3 1 1
1% - 1% 2% * 1% 1% 1% - * 3% 2% 1% 1% 1% * *
bi bijpg bi bi beefghiimopq  DeIjpq bi bijpg
69 - 6 13 4 2 6 10 3 1 1 9 2 1 6 3 2
1% - 1% 3% 1% * 1% 2% 1% * * 2% * * 1% 1% *
b befikmnpg b b bfjkmng bfikmnq b
45 - - 3 6 2 1 6 2 1 5 5 1 1 10 - 2
1% - - 1% 1% * * 1% * * 1% 1% * * 2% - *
bep bep bcp bep befgiimnpg
15 - - - - - 1 2 - - 3 - 2 4 - -
* - - 1% - - - * * - - 1% - * 1% - -
beefgjkmpq
S T
1821 7 200 122 128 148 151 122 123 154 57 88 107 109 92 80 133
24% 1% 42% 26% 27% 32% 32% 26% 26% 33% 12% 19% 23% 23% 19% 17% 28%
baefghikimnopg bklop bklop bkimnop bdhikimnop bklop bklop bdhikimnop b bk bkp bkp bk bk klop

Proportions/Means: Columns Tested (5% risK 1evel) - bic/aleNiIgMTjIKITminiolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Good for/helps/beneflts the
environment

No harm/harmless/safe for the

environment/won’t hurt the
environment

The company is
environmentally conscious

Saves natural resources

Saved/Used less energy to
produce

Better for environment than
[other products]

Healthy/not harmful to my
health

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

New improved better design
Lasts a long time

Better than what was available

before

Used a different/eco-friendly
material

Good/Good Idea
Better/Higher quality

Easy to maintain/clean

Cheap/Less expensive

Q652. Suppose you see a product advertised or labeled as .
0 you about the product

1. All Products

What, if anythlng does this statement suggest or imply
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Table 6

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: ly: friend- ly: able tain- able:
Made Green: Made Made ly: Made Made  able: Made Mad ade
with Made with with Made with with Made with with Made with
Renew-  wi Re- Renew- _with Re- Renew- _with Re-  Renew- _wi e-
New and able  Renew- cycled Eco- ble Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ ® @ O [0) 0 ® O m ® © @ @
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1159 4 128 79 81 94 73 77 80 101 32 63 80 72 62 47 86
15% 1% 27% 17% 17% 20% 15% 16% 17% 21% 7% 13% 17% 15% 13% 10% 18%
baefghikimnopg bkp bkp  bkinop bkp bkp bkp bghkinop b bk bkp bkp bk b bklop
396 2 59 25 27 28 77 34 28 30 16 15 6 15 13 1 10
5% * 13% 5% 6% 6% 16% 7% 6% 6% 3% 3% 1% 3% 3% 2% 2%
pdethikimnops - DMOPQ  bmopg blImnopq  beemixmnopa bkimnopg bimnopq  bkimnopg bm bm bm b b b
124 - 2 6 8 12 4 5 10 7 2 1 13 10 2
2% - * 1% 2% 3% 1% 1% 2% 1% * * 3% 2% 3% 2% 4°/
b bl begkl b b bekl bl begkl bekl begkl bckl bcdeghl]k\n
105 - 3 11 2 11 2 3 2 13 2 9 6
1% - 1% 2% * 2% * 1% * 3% 2°/ 3% * 2% 1% 1% 3%
bceghimp bceghimp bceghimp bceghimp bceghimp begim b bceghimop
56 - 12 2 12 1 1 - - 1 6 2 1 7
1% - 3% * 3% * * * 2% - - * 1% * * 1% *
bdfghjkinog bdfghjkinog bfghjklo bjk bfghjklo
50 1 2 3 3 6 5 3 8 1 4 2 2 3
1% * * 1% 1% 1% * 1% 1% 2% - * 1% 1% * * 1%
k k ki k k
12 - 3 2 1 - 1 - 2 1 1 - - 1 - - -
* - 104) * * - * - * * * — - * - - -
785 318 12 18 6 8 22 14 9 25 179 32 25 43 20 14 0
10% 67% 3% 4% 1% 4% 5% 3% 4% 5% 38% 7% 5% 9% 4% 3% 4%
cdefghijimnopq e e e e ce cdefghijmnopg  cdefhp CE cdefghijmopq e e
223 75 1 2 - - - 1 - 2 89 13 10 24 1 4
3% 16% * * - - - * - * 19% 3% 2% 5% * * 1%
cdefghijimnopg cdefghijmnopg  cdefghijopg  cdefghijop  cdefghijmopg efgl
147 137 - - 1 1 - - 1 2 1 - 2 - 1 - 1
2% 29% N N * * N N * % * N % N * N *
cdefghijkimnopg
118 12 - - - - 2 - 1 - 78 11 2 1 -
2% 3% - - - - * - * - 16% 2% * * -
cdefghijopq bedefghijmnopa cdefhjq cdefh]q cdefghuupq
84 79 - - 1 - - 1 - - 1 - - 1 1 -
1% 17% - - * - - * - - * - B B * * B
cdefghijkimnopg
78 27 5 6 2 1 4 5 3 3 5 1 1 3 2 -
1% 6% 1% 1% * * 2% 1% 1% 1% 1% 1% * * 1% * -
cdefghikimnopa q q efmnopq q q q
47 2 1 3 1 4 2 3 4 6 2 3 2 4 2 4 4
1% * * 1% * 1% * 1% 1% 1% * 1% * 1% * 1% 1%
39 24 1 3 - 1 1 - - 1 3 - 3 1 1 - -
1% 5% * 1% - * * - - * 1% - 1% * * - -
cdefghijkimnopg
37 12 1 - - - - - - 12 3 - 1 3 - -
* 3% * - - - 1% - - - 3% 1% - * 1% - -
cdefhijlmnopq defhijmpq cdefhijimnopg
36 2 1 - 1 6 2 3 3 5 - 1 - - 5 6
* * * - * 1% * 1% 1% 1% - * - - 1% 1%
dkmn dkmn dkmn dkmn

Proportions/Means: Columns Tested (5% risK 1evel) - b/CIareffgmmIKITmInTolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised ?r labeled as .... What, ifta})nything, does this statement suggest or imply

0 you about the produc
1. All Products

Base: All Qualified Respondents

fhighd-  Eco  frignd B osus
riend- Cco- riend- ain- us- ain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
anh Made vlgth anh Matcrl1e v}gth anh Matcg]e vg{lth anh Mat%e with
enew- Wi e- enew- Wi e- enew- Wi e- enew- Wi e-
New and Mabtle Reg?w- C ctled FE_co-d N?btle REB?W- C ctled tSus- Mabtle Reg?w- C ctled Mabtle Reg(lew- C ctled
mp- ater- _able ater- Friend- Mater- _able ater-  tain- ater- _able ater- ater- _able ater-
Total pm\Ped Green ials  Energy ials ly ials  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ ® @ O [0) 0 ® O m ® © @ @
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
_S?metigir&g | woulrgi be 2 : i i i g% : 2 ‘11'% Z% B 2 2 :f% i : 2
interested’in purchasing bgkp bedegkop
. 39 14 2 3 - 2 1 1 2 - 4 - 1 - 2 4 3
Other general positive B B B B
mentiogns - nonp»environmental 10{’69,%%”02% * 1% * ) ) ) ejl%% * * ejl%% 1%
NEGATIVE MENTIONS 508 46 23 41 37 36 23 35 42 42 16 21 26 32 28 28 32
(NET) % 10% 5% 9% 8% 8% 5% 7% 9% 9% 3% 4% 6% 7% 6% 6% 7%
cgklmop cgkl ki ki k  cgkim  cgklm k k
. 192 8 6 19 16 17 8 15 17 26 1 8 10 12 9 9 11
More expensive 3% 2% 1% 4% 3% 4% 2% 3% 4% 5% * 2% 2% 3% 2% 2% 2%
k begkl ck ck k ck ¢k begkimnopg k k k k k k
i i 255 37 16 19 20 14 14 20 18 12 14 6 16 12 10 20 7
Other negative mentions 3% 8% 3% A% 4% 3% 3% 4% 4% 3% 3% 1% 3% 3% 2% 4% 1%
cdefghikimnopg | (o] [o] Iq Iq | Iq
104 4 1 7 5 8 1 6 8 2 9 2 4 2 16
Cheap/Less durable/not as 1% 1% * 1% 1% 2% * i 2% 2% * 2% * 2% % * 3%
good quality cg cg cgkmp cg cgkmp cgkmp bcegkmp bceghkmp
Don’t understand/No idea of 106 5 4 2 14 1 5 2 14 1 14 6 18 5 4 11 -
what the statement suggests 1% 1% 1% * 3% * 1% * 3% * 3% 1% 4% 1% 1% dfh'2% -
q q bedfghjnog q bedfghjnog bedfghjnoq Qg bcdfghjinoq q q ]
More information needed 90 7 3 9 6 11 3 2 6 8 5 5 4 11 2 3 5
1% 1% 1% h2% 1% h 2% 1% * 1% 2% 1% 1% 1% h 2% * 1% 1%
0 cghop cghop
Other 249 32 24 8 21 12 13 12 17 17 24 14 7 16 11 13 8
3% 7%dfh 5% 2% d 4% 3% 3% 3% 4% 4%dfh 5% 3% 1% 3% 2% 3% 2%
dighijimnopg moq mq m m moq
None/Nothing 541 50 27 28 30 22 34 25 32 23 61 6 26 23 46 30
% 11% 6% 6% 6% 5% 7% 5% 7% 5% 13% 89 109 5% 5% 10% 6%
cdefhijnog cdefghijinog fio cdfhjno cdfhjno
Don’t Know 272 8 14 6 15 6 18 14 2 37 26 38 9 16 34 6
4% 2% 3% 1% 3% 1% 4% 3% 5% * 8% 5% 8% 2% 3% 7% 1%
] dfiq bdfijq j  bdfjng bdfingq j dfiq bedefghjnog
Declined to answer 41 2 2 3 - 4 2 1 2 4 - 7 - 3 3 1
1% * * 1% - 1% * * * 1% - 1% 1% - 1% 1% *
ekn ekn ehkng  ehknq
Sigma 9241 561 642 597 564 578 624 594 579 577 543 590 552 603 566 522 549
122% 119% 136% 127% 120% 124% 132% 126% 123% 122% 115% 124%  117% 127% 119% 111% 116%

Proportions/Means: Columns Tested (5% risk 1evel) - b/ciareffTgimKITm/molplq
Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q652. Suppose you see a product advertised or labeled as .
0 you about the product

2. Kitchen flooring

What, if anythlng does this statement suggest or imply

flignd- Eco-  frignd B sus
riend- co-  friend- ain- us- ain-
Green Green ly: friend- ly: able: tain- able:
W e Yo mide i Vb fhde Wi Wk Mad h
WI ade Wi WI ade wi Wi ade Wi Wi ade Wi
Renew- _ wit Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- abl Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
€ (b) (c) (d) (e) () (9) (h) (0] @) (k) U] (m) (n) (0) (9] (@)
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SPECIF C NVI RONMENTAL 1213 5 69 88 85 69 71 83 37 73 85 85
RESPONSES (NET) 48% 3% 44% 56% 53% 58% 44% 60% 45% 53% 24% 62% 46% 54% 56% 54% 58%
bk bcgk bk bcgikm bk bcgikm bk bk b ngI m bk bk cgl bk cgl m
: 622 4 32 37 31 26 23 71 8 16 75 19
Made from recycled materials 25% 3%  20%  24%  19% Boe 120 . DL T YR ) 5% 3% Tow 4w do% 1w oaw
bkmp bikmp bkm  bedeghikimop bk  bikmp bk bedeghikimop bgikm| p b bedeghikimop bkm p bk bedeghikimop
i 186 - 8 25 14 6 13 25 5 4 11 4 5 2
M';‘de- ‘“l"th renewable 7% - 5%  16% 9% % 8%  16% 3% 3% T 7% 36 3% 3% 1%
materials b befgiimnpg  bijnpq b bjng befgiimnpg b b bcfunpq bcfumnpq bq b bcfunpq b
Made ‘g’lit;‘ o 7% : % 1 9% - 1% 1 3% : : 1o 3w : 1 3% 1o
renewable/green/clean energy bdfghjkinog bedfghjkinog bedfghjkinog bedfghjkinog bedefghijkimnog
Recyclable 108 1 6 16 5 2 4 2 1 17 5 7 20 - 1
4 4% 1% 4% 10% 3% 1% 4% 9% 3% 1% 1% 11% 3% 4% 13% - 1%
P beefikmpg p bkpq befijkmpqg beefgijkmnpg p bkpq  beefgikmnpg
i 51 - 14 3 5 - 5 6 - 3 2 3 1 2 5 1 1
Made from natural materials 2% - 9% 2% 3% - 3% b?_% : 2% 1% 2% 1% o 3% 1% 1%
bdefgijkimnopg 1 1 1
i i 45 - 2 3 1 2 3 - 2 8 1 3 6 - 2
Made with plant materials 2% - 1% %o 2% 1% 1% S0 2% - o 5% 1% 2% | A% - 1%
Jp Jp fimp ip
Non-toxic oo - Y% 3% 2% e 8% 3w : ) - - - - 1o - -
bdfijkimnopg bikimnpqg bdethikimnopg  DIKIMNpQ
i 39 - 5 3 1 2 11 4 2 2 2 3 2 - - 1 1
Degradable/ bl'(‘l’degradab'e/ dec 2% - 3% 2% 1% 1% 7% 3% 1% 1% 1% 2% 1% - : 1% 1%
omposes quickly bno bdefijimnopg bno
ifi i 24 - - 2 1 2 2 1 - 3 2 1 2 - 1 2 5
rgs‘;g;:fer;'efr:ggr’:;’ ironmental 1% - - 1% 1% 1% 1% 1% - 2% 1% 1% 1% - 1% o 3%
cin
i 31 - 3 3 2 2 4 2 - 1 3 5 3 2 - - 1
rzggﬂicfergm sustainable 1% - 2% 2% 1% o 3% 1% - 1% 2% 3% 2% 1% - - 1%
iop iop
22 - 2 5 1 2 2 2 - 1 1 3 1 1 1 - -
rm::grel;rsom recyclable 1% - o 3% 1% 1% 1% 1% - 1% 1% 2% 1% 1% 1% - -
Ipq
11 - - 1 1 - - 3 1 - - 1 1 - 3 - -
Reusable * : : 1% 1% : : 2% 1% : : 1% 1% : 2% : :
Does not contain petroleum 1 z z z z z z z 1 z z z z z z z z
- - - - - - - 1% - - - - - - - -
Compostable : : : : : : : : : : : : : : : : :
GENERAL 666 1 73 49 51 48 57 48 48 53 24 31 48 33 33 23 46
ENVIRONMENTAL 26% 1% 46% 31% 32% 31% 36% 31% 31% 34% 15% 20% 30% 21% 21% 15% 29%
RESPONSES (NET) bdeiimnops ~ DKINOP ~ bkinop ~ bkinop  bkinop bklp bklp  bkinop b b bkip b b b bkp

Proportions/Means: Columns Tested (5% risK 1evel) - bic/arengMTIKITmniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Good for/helps/beneflts the
environment

No harm/harmless/safe for the

environment/won’t hurt the
environment

The company is
environmentally conscious

Saves natural resources

Saved/Used less energy to
produce

Better for environment than
[other products]

Healthy/not harmful to my
health

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

Lasts a long time

New improved better design
Easy to maintain/clean

Used a different/eco-friendly

material

Better than what was available
before

Cheap/Less expensive

Good/Good Idea

Better/Higher quality

Q652. Suppose you see a product advertised or labeled as .

0 you about the product

What, if anythlng does this statement suggest or imply

2. Kitchen flooring

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made  Mad Made
with Mad with with Made with with Made with with Made with
Renew- _ witl e- Renew- _with Re- Renew- _with Re- Renew- _ wi e-
New and able  Renew- cycled Eco- ble Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- later- _able later- Mater- _able ater-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] () (h) 0} @ k) 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
424 1 37 33 38 31 25 32 32 33 11 20 38 21 22 17 33
17% 1% 23% 21% 24% 20% 16% 20% 20% 21% 7% 13% 24% 13% 14% 11% 21%
bkinop bkp  bkinop bkp bk bkp bkp bkp b b bkinop b bk b bkp
161 - 32 11 8 12 31 14 12 8 10 4 2 6 6 - 5
6% - 20% 7% 5% 8% 20% 9% 8% 5% 6% 3% 1% 4% 4% - 3%
bdefhijimnopq bmp bp blmp  baetijimnopq blmpq blmp bp bmp bp bp bp bp
39 - - 4 2 2 2 3 2 1 1 4 4 4 3 6
2% - - 3% 1% 1% 1% 1% 2% 1% 1% 1% 3% 3% 3% 2% 4%
bc bc bc bc bc
36 - 1 3 1 2 - 1 2 6 4 - 1 2 2 3
1% - 1% 2% 1% 1% - 1% 1% 4% 3% 5% - 1% 1% 1% 2%
m bgm bceghmn
20 - 6 - 4 - 1 - 2 - - 4 1 1 1 -
1% - 4% - 3% - 1% - 1% - - 3% 1% 1% 1% -
bdfhikiq bdfhjkiq bdfhjkig
14 - - 1 - 2 1 1 5 - - 2 2 - - -
1% - - 1% - 1% - 1% 1% 3% - - 1% 1% - - -
bcegklopq
6 - 2 1 - - 1 - 1 - - - - 1 - - -
* - 1% 1% - - 1% - 1% - - - - 1% - - -
306 107 6 6 3 6 14 7 11 10 66 14 9 18 1 8 10
12% 67% 4% 4% 2% 4% 9% 4% 7% 6% 42% 9% 6% 11% 7% 5% 6%
cdefghijimnopq e e € cdefghijimnopq e cdefhp e e
68 21 1 1 - - - 1 - 1 23 6 3 8 - 1 2
3% 13% 1% 1% - - - 1% - 1% 15% 4% 2% 5% - 1% 1%
cdefghijimnopq cdefghijimnopg efglo cdefghijop
58 7 - - - - 1 - 1 - 32 4 2 8 2 1 -
2% 4% - - - - 1% - 1% - 20% 3% 1% 5% 1% 1% -
cdefghijpg vederghiimnops — CAEFhj cdefghijpg
44 37 - - 1 1 - - - 1 1 - 1 - 1 - 1
2% 23% - - 1% 1% - - - 1% 1% - 1% - 1% - 1%
cdefghijkimnopg
7 12 1 - - - - - - 12 3 - 1 3 - -
1% 8% 1% - - 3% - - - 8% 2% - 1% 2% - -
cdefhijlmnopq defhijmpq cdefhijimnopg
35 16 2 6 1 2 1 - - - 1 1 1 -
1% 10% 1% 1% 1% 4% 1% 1% 1% - - - 1% 1% 1% -
cdefghijkimnopg fklmq
31 29 - - - - - 1 - - 1 - - - - - -
1% 18% - - - - - 1% - - 1% - - - - - -
cdefghijkimnopg
21 2 1 - 1 2 1 3 2 3 - - - - 2 1 3
1% 1% 1% - 1% 1% 1% 2% 1% 2% - - - - 1% 1% 2%
20 2 - - - 3 - 2 3 2 - 1 1 2 1 - 3
1% 1% - - - 2% - 1% 2% 1% - 1% 1% 1% 1% - 2%
17 11 - 1 - - 1 - - - 2 - 2 - - - -
1% 7% - 1% - - 1% - - - 1% - 1% - - - -

cdefghijimnopq

Proportions/Means: Columns Tested (5% risk 1evel) - b/cIareffgmmKITmInIolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .
0 you about the product

2. Kitchen flooring

Base: All Qualified Respondents

What, if anythlng does this statement suggest or imply

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade ade
with ade witl with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- ble Renew- cycled able  Renew- cycled
mp- Mater- _able ater- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly ials  Energy ials able lals  Energy ials ials  Energy ials
(@ (b) (©) (d) (e) U] ) (h) () )] k) U} (m) () (0) (P (@
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
6 - 1 - - - - - 2 2 - 1 - - - - -
Something | would be
mterestedgm purchasing > i 1% N i i ° i 1% 1% B 1% ° ° B B B
15 2 - 2 - - 1 - 1 - 1 - - 2 1
Other general positive - - B - R - -
mentlogns nonp environmental 1% 1% 1% 1% 1% 1% 1% 1% Cefhj'ﬁ% 1%
NEGATIVE MENTIONS 190 13 7 13 10 18 10 16 19 18 4 6 10 16 12 5 13
(NET) 8% 8% 4% 8% 6% 12% 6% 10% 12% 11% 3% 4% 6% 10% 8% 3% 8%
k k cklp klp cklp cklp kip k k
. 71 2 1 6 5 7 5 6 7 11 - 2 4 4 4 2 5
0 0 () () () () () (] (] (] - (] (] 0 (] (] 0
More expensive 3% 1% 1% 4% 3% 4% 3% 4% 4% 7% 1% 3% 3% 3% 1% 3%
k k ck k k ck bckip k k k k
. : 80 11 6 6 2 6 4 9 7 3 3 - 6 6 6 2 3
Other negative mentions 3% 1% 4% 4% 1% 4% 3% 6% 4% 2% 2% - 4% 4% 4% 1% 2%
ejklpg | | | | elp | | | |
50 - - 3 3 7 1 3 5 4 1 4 1 8 3 1 6
gcggg%éﬁsfyd“fab'u”o‘ as 2% - - 2% 2% 4% 1% 2% 3% 3% I 3% 1 5% 2% I 4%
cgkmp c c c cg p c
More information needed 43 3 2 4 4 2 1 1 2 3 2 3 4 1 1 1
2% 2% 1% 3% 3% 1% 1% 1% 1% 2% 1% 2% 3°/f ik 6°/ 1% 1% 1%
cighi Opq
Don’t understand/No idea of 31 2 2 - 4 1 3 1 1 - 3 1 6 3 2 -
what the statement suggests 1% 1% 1% - d_3% 1% 2% 1% 1% - 2% 1% d_4% 1% 2% 1% -
q Iq
Other 93 15 11 6 6 9 3 5 6 5 6 4 1 4 4 5 3
0 0 0 () 0 () (] () (] (] (] (] (] (] (] (] (]
4% 9% 7% 4% 4% 6% 2% 3% 4% 3% 4% 3% 1% 3% 3% 3% 2%
deghijkimnopg gmq m
None/Nothing 202 12 10 9 6 5 16 12 13 11 25 17 11 12 12 19 12
8% 8% 6% 6% 4% 3% 1(%% 8% 8% 7% 16% llf% 7% 8% 8% 121‘% 8%
e bedefhijmnog e e
Don’t Know 110 3 7 2 7 3 9 5 11 1 4 13 14 6 6 15 4
4% 2% 4% 1% 4% 2% 6% 3% 7% 1% 3% 8% 9% 4% 4% 9% 3%
j ] dj bdfj bdfikg bdfhjkq bdfhjknog
Declined to answer 18 1 1 1 - - 1 - 2 2 - 4 3 - 2 1 -
1% 1% 1% 1% - - 1% - 1% 1% - fhk 3% 2% - 1% 1% -
efhknq
Sigma 3109 194 214 201 193 193 206 206 195 194 184 203 188 201 182 167 188
123% 122% 135% 128% 121% 124% 130% 131% 124% 123% 117% 130% 119% 127% 115% 106% 118%

Proportions/Means: Columns Tesied (5% risk level) - brciarertig/m7kiTm/niolplq
Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SPE NVIRONMENTAL
REsrOl ( )

Made from recycled materials
Made with
renewable/green/clean energy
Recyclable

Made with renewable
materials

Degradable/biodegradable/dec
omposes quickly

Made from recyclable
materials

Made from natural materials
Non-toxic
Other specific environmental

response mentions

Made from sustainable
resources
Made with plant materials

Reusable

Does not contain petroleum

Compostable

0 you about the product

What, if anythlng does this statement suggest or imply

3. A laundry basket
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Table 8

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad ade
witl Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) Q ® o m ® © @ @
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1361 4 81 102 84 96 86 97 90 89 35 101 87 106 111 93 99
54% 3% 52% 65% 54% 62% 54% 62% 57% 57% 22% 64% 55% 66% 70% 60% 63%
bk bci k bk bk bk bk bk bk b bck bk bcegkm bcegijkmp bk bek
810 57 36 85 48 32 79 7 46 36 99 60 26 93
32% % 37% 35% 23% 54% 31° 31% 20% 50% 4% 29% 23% 62%  38% 17% 60%
beikmp belkmp bk bedeghikimop bi p bikp bk bedeghikimop bkp bk bedeghikmop  beikmp bk bedeghikimop
202 - 7 37 - 2 40 - - - 50 - - 59 1
8% ) 4% 2% 24% - 2% 1% 25% - - - 32% - - 38% 1%
bfikinog bedfghjkinog bedfghjkinog bedfghjkinog bedefghijkinog
165 1 9 22 6 3 17 18 5 4 9 25 3 9 28 2 4
7% 1% 6% 14% 4% 2%  11% @ 11% 3% 3% 6% 16% 2% 6% 18% 1% 3%
bp  beefikmnpg befijmpqg befijmpq bp  beefijkmnpg bp  beefijkmnpg
128 - 12 17 3 3 6 20 7 1 8 20 2 3 19 6 1
5% - . 8% 11% 2% 2% 4% 13% 4% 1% 5% 13% 1% 2% 12% 4% 1%
befimng befgijmnpg b befgikmnpg bjq bjq befgijkmnpg befgijkmnpg b
83 1 8 3 5 6 21 8 6 3 5 - 2 5 1 -
3% 1% 5% 2% 3% 4% 13% 5% 6% 4% 2% 3% - 1% 3% 1% -
bmpq mqg MQ seemikmops ~ DMPQ  bmnpq mq mq mq
30 - 3 6 2 - 4 3 1 - - 4 1 - 3 2 1
1% - 2% 4% 1% 3% 2% 1% - 3% 1% - 2% 1% 1%
bfjkn bfjkn bfikn
27 - 2 1 2 6 2 3 - 1 6 - 4 - -
1% - 1% 1% - 1% 4% 1% 2% - 1% 4% - - 3% - -
bejmnpqg bejmnpq bejmnpq
23 - 2 1 1 4 3 2 1 - - - 1 - 2 -
1% - 4% 1% 1% 1% 3% 2% 1% 1% - - - 1% - 1% -
bkimoq bkimog
40 - 4 4 4 2 3 6 2 5 - 3 - 2 3 - 2
2% - 3% 3% 3% 1% 2% 4% 1% 3% - 2% - 1% 2% - 1%
bkmp bkmp bkmp bkmp bkmp
18 - - 2 - 1 1 2 - - 5 2 1 2 1 1 -
1% - - 1% - 1% 1% 1% - - 3% 1% 1% 1% 1% 1% -
bceijq
16 - - 2 1 - 1 2 - - 1 - 2 - -
1% - - 1% 1% - 1% 1% - - % 4% 1% - 1% - -
bcfijnpg
13 - - 1 1 1 1 2 - 1 3 1 - 1 1 - -
1% - - 1% 1% 1% 1% 1% - 1% 2% 1% - 1% 1% - -
11 - - 3 - - - 1 1 - - 3 - - 3 - -
* - - 2% - - - 1% 1% - - 2% - - 2% - -
593 3 70 39 38 54 48 37 52 17 29 29 40 29 25 43
24% 2% 45% 25% 24% 35% 30% 24% 259 33% 11% 18% 18% 25% 18% 16% 28%
bdeghikimnopa bk bk behkimop  bkimop bk bkp  bkimop b bk bk bkp bk b bkp

Proportions/Means: Columns Tested (5% risK 1evel) - bic/arelTgMjIKITmmiolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Good for/helps/beneflts the
environment

No harm/harmless/safe for the
environment/won’t hurt the
environment

The company is
environmentally conscious

Saves natural resources

Saved/Used less energy to
produce

I? Eﬁeerrfp?rro e C&rcinment than

Healthy/not harmful to my
health

GENERAL POSITIVE MENTI
ON-ENVIRONMENTAL
(NET)

Strong/Durable

New improved better design
Lasts a long time

%%v&rethan what was available
Used a different/eco-friendly
material

Good/Good Idea
Better/Higher quality

Something | would be
interested in purchasing

Cheap/Less expensive

Q652. Suppose you see a product advertised or labeled as .

0 you about the product
3. A laundry basket

What, if anythlng does this statement suggest or imply

Proportions/Means: Columns Tested (5% MSK 1evel) - biclalerfIgIiTKITminIolpiq

Overlap formulae used.

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with with with Made with with Made with with Made with
Renew- Re- Renew- _with Re- Renew- _with Re- Renew- _ wi e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- later- _able ater- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
381 2 48 24 23 34 25 25 22 36 12 24 19 28 20 13 26
15% 1% 31% 15% 15% 22% 16% 16% 14%  23% 7% 15% 12% 18% 13% 8% 17%
bdeghikimnopg bk bk  bkmop bkp bkp b bikmop b bk b bkp b b bkp
130 - 9 12 9 24 10 12 11 5 4 1 6 6 4 2
5% 10°/ 6% 8% 6% 15% 6% 8% 7% 3% 3% 1% 4% 4% 3% 1%
bklmnopq bmq  bimpg bmq baetijmnopq bmq  bimpg bmq b b b b b
44 - - 2 8 1 - 2 4 - - 6 3 2 3 11
2% - 1% - 1% 5% 1% - 1% 3% - - 4% 2% 1% 2% %
bdghkl bdhkl bdhkl bedeghikinop
22 - 2 - 3 - - - 1 - 3 2 3 2 - 2
1% - 1% 3 () - 2% - - - 1% - 2% 1% 2% 1% - 1%
beghlkp
20 - 3 - - - 4 - - 1 - - - 4 2
1% - 3% 1% 2% - - - 3% - - 1% - - - 3% 1%
bfghjkmno bfghjkmno bfghjkmno
19 1 1 2 - 2 1 2 2 2 - - 1 1 - 2 2
1% 1% 1% 1% - 1% 1% 1% 1% 1% - - 1% 1% - 1% 1%
4 - 1 1 1 - - - 1 - - - - - - - -
* - 1% 1% 1% - - - 1% - - - - - - - -
268 118 4 7 2 4 5 6 4 8 66 9 9 15 6 2 3
11% 75% 3% 4% 1% 3% 3% 4% 3% 5% 41% 6% 6% 9% 4% 1% 2%
cdefghijkimnopg cdefghijimnopg ep ep cefghiopq
78 20 - 1 - - - - - 1 34 4 11 1 - 1
3% 13% - 1% - - - - - 1% 21% 3% 3% 7% 1% - 1%
cdefghijimopg vedetaniimnops  CEfghip — cefghip  cdefghijopq
69 69 - - - - - - - - - - - - - - -
3% 44% - - - - - - - - - - - - - - -
cdefghijkimnopg
41 4 - - - - 1 - - - 32 1 2 1 - - -
2% 3% - - - - 1% - - - 20% 1% 1% 1% - - -
cdefhijopq bedefghijimnopa
31 29 - - 1 - - - - - - - - - 1 - -
1% 18% - - 1% - - - - - - - - - 1% - -
cdefghijkimnopg
26 5 2 2 - 1 3 2 2 2 3 3 - 1 - -
1% 3% 1% 1% - 1% 2% 1% 1% 1% 2% 2% - - 1% - -
emnpq
13 - 1 2 - - - 1 1 2 1 - 1 2 - -
1% - 1% 1% - - - 1% 1% 1% 1% - 1% 1% - 1% -
11 6 - 1 - 1 - - 1 - - 1 - 1 - -
* 4% - 1% - 1% - - - 1% - - 1% - 1% - -
ceghikinpg
11 - - 1 1 - - 2 - 2 - - 1 1 1 - 2
* - - 1% 1% - - 1% - 1% - - 1% 1% 1% - 1%
6 - - - - 1 1 - 1 1 - - - - 2 - -
* - - - - 1% 1% - 1% 1% - - - - 1% - -
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J35309 - FTC Green Marketing Survey

Harris Interactive Inc.

Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Weighted Base

Easy to maintain/clean

Other general positive
mentions - non-environmental

NEGATIVE MENTIONS
(NET)

More expensive
Other negative mentions

Cheap/Less durable/not as
good quality

Don’t understand/No idea of
what the statement suggests
More information needed
Other

None/Nothing

Don’t Know

Declined to answer

Sigma

Q652. Suppose you see a product advertised or labeled as .

What, if anythlng does this statement suggest or imply

0 you about the product
3. A laundry basket

Page 15

19 Nov 2009
Table 8

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad
wit] ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wi -
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled abl Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
11 5 1 - - 1 - 1 - - 3 - - - - - -
* 3% 1% - - 1% - 1% - - 2% - - - - - -
degijimnopg
163 11 9 17 13 11 11 13 7 11 5 9 7 7 8 15 9
6% % 6% ik 11% E% 7% 7% E% 4% 7% 3% 6% 4% 4% 5% 12% 6%
ikmn
61 3 2 11 3 6 3 5 3 6 1 3 2 4 2 3 4
2% 2% 1% % 2% 4% 2% 3% 2% 4% 1% 2% 1% 3% 1% 2% 3%
bcegikimop
96 9 6 6 11 5 8 9 5 5 5 3 6 2 - 13 3
4% 6% 4% 4% 7% 3% 5% 6% 3% 3% 3% 2% 4% 1% - 8% 2%
no o o Inoq [¢] o] no o o o o kinoq
25 1 1 2 1 1 - 3 - - - - 1 8 - 3
1% 1% 1% 1% 1% 1% - 2% - - - . 3% - 1% 5% - 2%
gijkmp beefgijkmnp
41 1 1 - - 1 1 6 1 8 3 5 1 1 4 -
2% 1% 1% - % - 1% 1% 4% 1% 5% 2% 3% 1% 1% 3% -
bedfghjnog dfq bedfghjnog dfq
18 2 1 3 - 3 1 - 3 2 1 1 - - - - 1
1% 1% 1% 2% - 2% 1% - 2% 1% 1% 1% - - - - 1%
75 7 2 1 13 1 5 3 5 5 8 2 3 8 5 6 1
3% 4% 1% 1% 8% 1% 3% 2% 3% 3% 5% 1% 2% 5% 3% 4% 1%
dfq cdfhimq dfq dfq
166 15 8 9 10 8 12 7 9 8 17 12 16 8 5 11 11
% 10% 5% 6% 6% 5% 8% 4% 6% 5% %1% 8% 10% 5% 3% 7% 7%
o 0 o
83 2 4 2 3 1 5 6 7 1 15 5 13 2 5 10 2
3% 1% 3% 1% 2% 1% 3% 4% 4% 1% 9% 3% . 8% 1% 3% 6% 1%
fi bedefghjinog bcdefjng bdefjnq
10 - 1 1 - 1 - 1 - - - 2 - 1 2 1
* - 1% 1% - 1% - 1% - - - - 1% - 1% 1% 1%
3058 185 212 204 188 190 207 195 187 188 182 195 179 201 193 176 176
122% 118% 136% 130% 121% 122% 131% 124%  119%  120%  113%  124% 114% 126% 122% 113% 113%

ProporionsIMeans: Cotumns Tested (5% sk 1evel) - brcTarelTgTRITMIATOTprq

Overlap formulae use




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SPE NVIRONMENTAL
EESS ( )

Made from recycled materials
Made with
renewable/green/clean energy
Recyclable
Degradable/biodegradable/dec
omposes quickly

Made with renewable
materials

Made with plant materials

Made from sustainable
resources

Reusable

Other specific environmental
response mentions

Made from recyclable
materials

Non-toxic
Made from natural materials
Compostable

Does not contain petroleum

Q652. Suppose you see a product advertised or labeled as .

0 you about the product
4. Wrapping paper

What, if anythlng does this statement suggest or imply

Eco- Eco- Sus- Sus-
friend- _Eco-  friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able
Made Green: Made Made ly: Made Made  able: Made ad
witl Made with with Made with with Made with with Made with
Renew- _ witl Re- Renew- _with Re- Renew- _with Re-  Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- abl Renew- cycled abl Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] () (h) 0} 0] (k) (U] (m) ) (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1476 8 91 109 91 104 104 115 93 97 45 101 85 118 118 94 103
59% 5% 58% 70% 58% 67% 67% 73% 59% 61% 29% 63% 54% 75% 74% 60% 66%
bk bcekm bk bkm bkm  bceijkimp bk bk b bk bk bceijkimp bceijkimp bk bkm
920 31 100 68 62 36 83 16 60 24 105 53 34 95
37% 4% 48/ 46% 20% 64%  44%  39% 23% 53% 10%  37% 15% 67%  33% 22% 61%
beikmop beikmop bk bedeghikmop  beikmp  beikmp bk behikimop b beikmp b bedeghikmop  bEikmMp bk bedeghikimop
201 - 6 - 45 - 3 - 43 - 1 1 45 - 5 -
8% - 4% - 29% - 2% - 27% - 1% 1% 29% - 1% 35% -
bdfhjngq bedfghjkinog bedfghjkinog bedfghjkinog bedfghjkinog
190 - 11 17 7 6 12 28 4 7 9 21 10 11 35 5 7
8% - 7% 11% 4% 4% 8% 18% 3% 4% 6% 13% 6% 7% 22% 3% 4%
b  befijpg b b bi beefgikmnpg b b b befijkmpg b b bedetgikimnpg b b
137 2 15 7 7 - 46 15 12 13 4 6 3 3 3 - 1
5% 1% 10% 4% 4% - 29% 10% 8% 8% 3% 4% 2% 2% 2% - 1%
bfkimnopq fpq fpq bedethijmnopa bkimnopg  bfkmnopq  bfkmnopq fp fp
106 - 3 15 3 1 2 16 7 - 7 16 8 5 18 3 2
4% - 2% 10% 2% 1% 1% 10% 4% - 4% 10% 5% 3% 11% 2% 1%
beefgjnpq beefgjnpq bfj bfj bcefgjnpg bfj bj beefgikmnpg
27 - 3 3 2 2 - 2 - - 1 4 1 - 7 1 1
1% - 2% 2% 1% 1% - 1% - - 1% 2% 1% - 4% 1% 1%
bgijn bgijkmnpg
24 - 2 3 - - 1 - 3 2 3 2 - -
1% - 1% 2% - - 1% - - - 5% 2% 1% 2% 1% - -
befghijpg
21 - - 1 1 - 1 1 - 2 3 - 2
1% - - 1% 3°/ 1% - 1% 1% - 1% 2% - - 4% - 1%
bcgjmnp bcgjmnp
9 - - - - - - 2 - 1 - 2 - 2 - -
* - - 1% - - - - 1% - 1% - 1% - 1% - -
17 - 1 2 1 - - 2 - - 2 - - 2 1 1
1% - 1% 1% 1% - - 3% 1% - - 1% - - 1% 1% 1%
bfgjkmn
16 - 5 1 - 1 6 2 1 - - - - - - - -
1% - 39 1% - 1% 4% 1% 1% - - - - - - - -
bejkimnopqg bejkimnopq
13 - 3 1 - - 2 2 - - - - - -
1% - 2% 1% - - 1% 1% - - 1% 1% - - 1% - -
3 - 1 - 1 - - - 1 - - - - - - - -
* - 1% - 1% - - - 1% - - - - - - - -
3 - - - - - - - - - - - - 2 1 - -
* - - - - - - - - - - - - 1% 1% - -
562 3 57 34 39 46 46 37 35 49 16 28 30 36 30 32 44
22% 2% 36% 22% 25% 29% 29% 24% 22% 31% 10% 17% 19% 23% 19% 20% 28%
bdehikimnop bk bk  bkimo  bkimo bk bk bkimop b b bk bk bk bk bkl

Proportions/Means: Columns Tested (5% risK 1evel) - bic/areNiTgMTjIKITminiolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q652. Suppose you see a product advertised or labeled as .
0 you about the product

4. Wrapping paper

Base: All Qualified Respondents

What, if anythlng does this statement suggest or imply

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able
Made Green: Made Made ly: Made Made  able: Made Made Made
with with with Made with with Made with with Made with
Renew- Re- Renew- _with Re- Renew- _with Re- Renew- _ wi e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- later- _able ater- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] () (h) () ) () 0} (m) (W] (0) ( (@
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
354 1 43 22 20 29 23 20 26 32 9 19 23 23 20 17 27
Good f0r/helps/b9nef't5 the 14% 1%  27%  14%  13%  19%  15%  13%  1/%  20% 6%  12%  15%  15%  13% @ 11%  17%
environment hdegrikimnopg bk bk bk bk bk bk bkip b b bk bk bk b bk
105 2 12 5 7 7 22 10 4 11 1 7 3 3 1 7 3
No harm/harmlessisafe for the 2% 1w 8% 3% A% 4% 1a% 6% 3% 7% 1% 4% 2% 2% 1% 4% 2%
environment bikmnog ko KO baemiimnopg  Dkmnoq bkmnoq ko ko
47 - - 4 1 6 2 2 1 - 5 2 1 10
Saves natural resources 2% - - 3% 1% A% 1% 1% - A% A% 1% - 3% 1% 1% 6%
bcim bcim bcim  bceilmp bcim bceghilmop
41 - - 2 4 2 1 4 5 1 1 - 3 3 6 5 4
The compan R - -
enwronrr?ent%lly conscious 2% 1% bc?:l% 1% 1% bgl% bgl% 1% 1% 2% 2% béll% bgl% bgl%
i 17 - 1 - 3 2 - 2 - - 1 1 3 2 - 1
Better for environment than 1% - 1% - 5% 2% - % - 1% - 10 10 506 1% - 1%
[other products]
16 - 1 1 1 - 1 2 - - - 2 1 - 2 -
Sa‘éed/ Used less energy to 1% : T 1w 3% 1w : 1w 1% : : : T 1% : 1% :
proauce bgjklog
2 - - - - - - - - 1 1 - - - - - -
hHeezﬁ!(thhy/not harmful to my * R R R B B B B R 1% 1% R - - - - -
GENERAL POSITIVE MENTI 211 93 2 5 1 3 4 7 47 9 7 10 3 4 7
- 8% 59% 1% 3% 1% 5% 2% 1% 3% 4% 30% 6% 4% 6% 2% 3% 4%
&I\IIZ:_IE)NVIRONMENTAL cdefghikimnopa eh eh cdefghijmnopq ceh eh  cegho eh
77 34 - - - - - - - - 32 2 3 5 - - 1
Strong/Durable % 2% - - - - - - - - 21% 1% 2% 3% - - 1%
cdefghijimnopq cdefghijimnopg cdefghijop
New improved better design 3‘11% S’%% : : : A B B %% %% B B %% : : : :
cdefghijkimnopg
Begter than what was available 2%% %% : : B B B B B B B ) N N N %% -
cdefghijkimnopg
" 19 1 - - - - - - - - 14 1 1 2 - - -
Lasts a long time 1% 1% - - - - - - - - 9% 1% 1% 1% - - -
bedefghijimnopg
: : 17 6 1 2 - - 1 1 1 - - 2 1 - 1 1 -
Used a different/eco-friendly 1% 4% 1% 1% - - 1% 1% 1% - - 1% 1% - 1% 1% -
material ef]knq
14 - - 1 1 1 2 - - 2 1 2 - - 1 2 1
Good/Good Idea 1% - - 1% 1% 1% 1% - - 1% 1% 1% - - 1% 1% 1%
i 12 - - - - 3 - - 2 3 - 1 1 2 - - -
e e A T T I
Better/Higher quality 1 % 1o 1o B N B B B B Loo B B Yo B B :
cdefghijkimnopg
Cheap/Less expensive 9 B N B B 3% ) B ) 1% B %% B : %% : 3%

Proportions/Means: Columns Tested (5% sk 1evel) - b/cIalelfTgmmKITmInIolplq

Overlap formulae used.

Page 17

19 Nov 2009
Table 9




J35309 - FTC Green Marketing Survey Page 18
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
19 Nov 2009
Table 9

Q652. Suppose you see a product advertised or labeled as .... What, if anythlng does this statement suggest or imply
0 you about the product

4. Wrapping paper

Base: All Qualified Respondents

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials

@ (b) © (d) () ® @ (M) @ 0} () ) (m) (m © () (@

Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157

Easy to maintain/clean - - _ B R R R R R R R - R R - - -

13 7 1 1 - - - - - - - - - - 2
Other general positive - _ _ - R - - - - -
mentlogns nonp environmental 10/2’“%””1% 1% 1% 1% 1% 1%
NEGATIVE MENTIONS 155 22 7 11 14 7 2 6 16 13 7 6 9 9 8 8 10
(NET) 6% 14% 4% 7% 9% 4% 1% 4% 10% 8% 4% 4% 6% 6% 5% 5% 6%
cdfghkimnopg g g ghl g g g g
N 60 3 3 2 8 4 - 4 7 9 - 3 4 4 3 4 2
More expensive 2% 2% 2% 1% 5% 3% - 3% 4% 6% - 2% 3% 3% 2% 3% 1%
gk gk gk gk dgkq gk gk gk
: : 79 17 4 7 7 3 2 2 6 4 6 3 4 4 4 5 1
Other negative mentions 3% 11% 3% 4% 4% 2% 1% 1% 4% 3% 4% 2% 3% 3% 3% 3% 1%
cdefghikimnopg q q
29 3 - 2 1 - - - 4 4 1 1 1 1 3 1 7
Cheap/L ess durable/not as 1% 2% - 1% 1% - - - 3% 3% 1% 1% 1% 1% 2% 1% 4%
good quality cfgh cfgh cefghkimnp
Don’t understand/No idea of 34 2 1 2 2 - 1 - 7 - 3 2 2 - -
what the statement suggests 1% 1% 1% 1% 1% - 1% - 4% - 2% 1% ° 1% - . 3% -
cfghjoq cfghjoq fhjoq
More information needed 29 2 - 2 2 6 1 1 1 3 2 - 2 1 2 3
1% 1% - 1% 1% 4% 1% 1% 1% 2% 1% 1% - 1% 1% 1% 2%
cm
Other 81 1 2 2 5 4 6 7 10 8 3 4 2 2 4
3% 60/ 7% 1% 1% 1% 3% 3% 4% 4% 6% 5% 2% 3% 1% 1% 3%
defmop defmop d defm op d
None/Nothing 173 23 10 14 9 6 6 10 4 9 19 6 6 16 7
% 15% 6% 6% 9% 6% 4% 4% 6% 3% 12°/ 6%  12% 4% 4% 10% 4%
cdfghijinog j cfghjlnoq cgh]lnoq ghjno
Don’t Know 79 3 3 2 5 2 4 3 5 - 18 8 1 5 9 -
3% 2% 2% 1% 3% 1% 3% 2% 3% - 12% 5% 7/0 1% 3% 6% -
jq jq jq bedefghijinog jnq bcdfhjnq jq dfingq
Declined to answer 13 1 - 1 - 3 1 - - 2 - 3 - - - -
1% 1% - 1% - 2% 1% - - 1% - 2% 1% - - - -
Sigma 3074 182 216 192 183 195 211 193 197 195 177 192 185 201 191 179 185
122% 116% 138% 123% 117% 125% 135% 123%  125%  123%  113% 119% 118% 128% 120% 114% 118%

Proportions/Means: Columns Tested (5% risk Ievel) - b/c/a’efigimifkiim/niolpiq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_1. Suppose you see a product advertised or labeled as .... Whi

u thi

nk are suggested or implied by this’ advertlsmg or lab

1. All Products
SUMMARY OF SUGGESTED

ch, if any, of thlese characteristics do

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad ade
with ade with with Made Wlth with Made with with Made with
Renew- _with Re- Renew- _with Renew- _with Re- ~ Renew- _with Re-
New and able Renew- cycled Eco- able  Renew- '\Xcled Sus- abl Renew- cycled abl Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ " @ O [0) 0 ® O m ® © @ @
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
5107 104 390 345 271 439 370 355 268 446 180 306 222 447 317 203 444
68% 22% 83% 73% 58% 94% 78% 75% 57% 94% 38%  65% 47% 94%  67% 43% 94%
bdehikimop beiklmop bkmp  bedeghikimop beikimop  beikimop bkmp  bedeghikimop b beikmp bk bedeghikimop  beikmp b bedeghikimop
4955 105 359 431 287 288 346 429 278 291 234 433 270 283 419 234 268
66% 22% 76% 92% 61% 62% 73% 91% 59% 62% 49% 91% 57% 60% 88% 50% 57%
befikmnpg  beefgijkmnpg bkp bkp  befikmnpq  beefgikmnpg bkp bkp b beefgikmnpg bkp bKp  beefgijkmnpg b bkp
4814 105 383 361 260 330 374 373 257 365 202 339 225 346 355 187 352
64% 22% 81%  71% 71% 79% 79% 1% 43%  72% 48%  73%  75% 40%  74%
befikimnopg  befikmp bkmp belkmp befikimnp befikimnp bkmp beflklmp b beikmp bp beikmp beikmp b beikmp
3777 72 298 210 413 153 241 215 412 156 162 174 418 132 181 417 123
50% 15% 63%  45% 88% 33% 46% 87% 33% 34% 37% 89% 28% 38% 89% 26%
bdfghikinog  bfjklnog bedfghikinog bg bekInoq bekInoq bedfghikinog bq bng bng  bedghikinog b bnqg bedghikinog b
3331 87 336 245 205 182 345 270 223 216 160 221 164 153 218 139 167
44% 18% 71% 52% 44% 39% 73% 57% 47% 46% 34% 47% 35% 32% 46% 30% 35%
bdethikimnopq befikmnpg  bkmnpg bnp sdetnijkmnopa befijkimnopg bfkmnpg bfkmnpqg b bfkmnpq b b bfkmnpq b b
2900 109 321 204 185 166 332 222 183 191 139 162 137 134 156 112 147
38% 23% 68% 43% 39% 35% 70% 47% 39% 40% 29% 34% 29% 28% 33% 24% 31%
bdethikimnopq bfkimnopg bkmnopg  bkmnp  sdetijmnopa befikimnopg  bkmnpq bkimnopq b bnp b bp bp
2761 74 262 199 174 159 277 202 181 184 135 193 134 142 186 109 150
37% 16% 56% 42% 37% 34% 59% 43% 38% 39% 28% 41% 28% 30% 39% 23% 32%
baemijimnopq Bfkmnpg  bkmnp bp  beemikmnopa bfkmnpg  bkmnpg  bkmnpg b bfkmnpg b bp bkmnpq b bp

Proportions/Means: Cé)lumns ested (5% risk level) - bic/dleTgTKITmin/olpiq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

non-toxic

compostable

biodegradable

made with renewable energy

recyclable

made with renewable materials

made from recycled materials

Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
u think are suggested or implied by this’ advertlsmg or label?

1. All Products
SUMMARY OF NOT SUGGESTED

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- : able tain- able:
Made Green: Made Made ly: Made Made  able: Made ad
with Made with with Made Wlth with Made with with Made with
Renew- _with e- Renew- _with Renew- _with Re- ~ Renew- _with e-
New and able Renew- cycled Eco- able  Renew- '\Xcled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials Energy ials ials Energy ials
@ ® © @ @ ® @ O [0) G O m ® © @ @
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3485 302 81 207 228 225 87 183 219 222 227 227 252 264 229 282 250
46% 64% 17% 44% 48% 48% 18% 39% 46% 47% 48% 48% 53% 56% 48% 60% 53%
cdefghijimnoq cg cgh cgh cg cgh cgh cgh cgh  cdghij cdefghijkio cgh cdefghikimog cdgh
3445 335 120 189 223 225 120 190 213 223 220 192 238 247 200 274 236
46% 71% 25% 40% 47% 48% 25% 40% 45% 47% 46% 41% 50% 52% 42% 58% 50%
cdefghiiimnopq cg cdghl cdghl cg cg cdghl cg cg cdghlo cdghilo Cg cdefghikimog  cdghlo
3141 322 78 164 211 213 77 151 195 202 203 179 226 249 185 258 228
42% 68% 17% 35% 45% 46% 16% 32% 41% 43% 43% 38% 48% 52% 39% 55% 48%
cdelghijimnopq cg cdghl  cdghlo cg cdgh cdgh cdgh cg cdghilo cdefghuklu cgh cdefgnikimog ~ cdghilo
2700 334 90 203 28 234 152 199 25 249 204 211 18 264 214 16 259
36% 71%  19%  43% 6% 50%  32% . 42% 5% 53%  43%  45% 4% 56%  45% 3% 55%
cdefghikimnopa eimp cegimp cdeghikmp ~ ceimp  cegimp cdeghikimop ~ CEgimp  cegimp cdeghikimop ~ C€gimp cdeghikimop
2021 307 46 76 173 101 55 70 169 85 170 91 184 91 94 225 84
27% 65% 10% 16% 37% 22% 12% 15% 36% 18% 36% 19% 39% 19% 20% 48% 18%
cdefghikimnopa cg cdfghjinog cdgh C cdfghjinog cg cdfghjinog cg cdfghjinog cg cgh cdefghijimnog cg
1854 308 50 18 144 125 73 23 156 138 145 15 146 135 36 186 156
25% 65% 11% 4% 31% 27% 15% 5% 33% 29% 31% 3% 31% 28% 8% 39% 33%
cdefghiimnopa dhl cdghlo  cdghlo cdhlo cdfghlo  cdghlo  cdghlo cdghlo  cdghlo dl caetgniumnoq — cdfghl
1806 309 40 96 167 11 60 87 169 13 185 129 189 9 122 210 10
24% 65% 8%  20% 35% 2%  13%  18% 36% 3% 39%  27% 40% 2%  26% 45% 2%
cdefghikimnopa fing  cfgjnq cdfghjinog cfing  cfgjng cdfghjinog cdfghjinog cdfghjng cdfghjinog cfghjng cdefghijnog

Proportions/Means: Cé)lumns ested (5% risk level) - bic/aleTgTKITmin/o7pliq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
u think are suggested or implied by this’ advertlsmg or label?

1. All Products
SUMMARY OF MEANS

Eco- Eco- Sus- Sus-

friend- Eco- friend- tain- Sus- tain-

Gree Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _ witl Re- Renew- _with Re- Renew- _with Re- ~ Renew- _witl Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3.1 18 3.3 3.2 2.7 3.8 3.2 3.1 2.7 3.8 2.4 .29 25 3.8 3.0 24 3.9
bdeghikimop beiklmop bkmp  bedeghikimop beikimop  beikimop bkmp  bedeghikimop b beikmp b bedegnikimop  beikmp b bedeghikimop
3.0 1.8 3.2 3.7 2.8 2.9 3.1 3.7 2.7 R 2.7 3.7 2.8 2.9 3.6 2.5 2.8
befgijkmnpq  beefgikmnopg bp bip befijkmnpg  beefgijkmnpg b bip bp  beefgikmnopq bp bip  beefgijkmnpg b bp
2.9 1.8 33 31 2.6 3.0 33 3.2 26 31 25 30 25 31 31 23 31
bdefiiimnopg ~ beikmp bp beikmp befikimnop befikimop bmp beikmp bp beikmp b beikmp beikmp b beikmp
2.7 1.7 3.0 2.5 3.7 2.2 2.6 2.5 3.7 2.2 2.3 2.3 3.8 2.0 . . 2.1
bdfghikinog  bfjklnoq  bedfghikinog bn bfhjkinog bfijkinoq bedfghikinog b bng bnq bedfghikinog b bjng  bedefghikinog b
2.4 1.7 3.1 2.6 2.4 2.3 3.1 2.7 2.4 25 2.3 25 2.2 2.2 25 21 2.3
bdefhijkimnopg  befijkmnpg bmnp bnp sdetnikmnopa befijkimnopg  bkmnpg  bfkmnpg bp bfkmnpqg b b bfkmnpqg b bp
2.3 18 3.1 2.4 2.3 2.3 3.1 25 2.3 2.3 2.2 2.2 2.0 21 2.2 1.9 2.2
bdethijimnopg  DKIMNoOpQ bmnp bmnp  baemijimnopq  befijkimnopg bmnp bkmnpq bp bmp b bp bmp bp
2.3 1.7 29 2.4 2.2 2.2 29 25 2.3 2.3 2.2 2.4 1 2.1 2.3 2.0 2.2
bdethijkimnopq  befikmnpg bmp bp bdetixmnopg befikmnpg  bmnp  bkmnpq bp bkmnpq b bp bkmnpq b bp

Proportions/Means: Columns Tested (5% risk level) - b/c7dreffigiifkiiminiolpiq

Overlap formulae used.

Page 21

19 Nov 2009
Table 12




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _1 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
1. All Products
1. recyclable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
frlend— Eco-  friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able
Made Green: Made Made y: Made Made  able: Made ad
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (®) U] (9) (h) 0} @ (9] 0} (m) () (0) (P (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 4814 105 383 361 260 330 374 373 257 365 202 339 225 346 355 187 352
64% 22% 81%  71% 55% 71% 79% 79% 55%  71% 43%  72% 48%  73%  15% 40%  74%
befikimnopg  befikmp bkmp  beikmp befikimnp befikimnp bkmp befikimp b beikmp bp beikmp beikmp b beikmp
4 Definitely Suggested 2329 28 184 180 120 192 208 117 190 71 146 80 190 172 84 192
(O] 31% 6%  39%  38% 25% 41% 44% 25%  40% 15%  31% 17%  40%  36% 18%  41%
beikimp beikimp bkmp  beikimp belklmp befikimop bkmp  beikimp b bikmp b beikimp beikmp b beikimp
©)] Probably Suggested 2485 77 199 181 140 155 182 165 140 175 131 193 145 156 183 103 160
33% 16% 42%  39% 30% 33%  39% 35% 30%  37% 28% 41% 31% 33%  39% 22% 34%
befhikmnpg ~ beikmp bp bp beikmp bkp bp beikmp bp befikmnpq bp bp beikmp b bkp
NOT SUGGESTED (NET) 2021 307 46 76 173 101 55 70 169 85 170 91 184 91 94 225 84
27% 65% 10% 16% 37% 22% 12% 15% 36% 18% 36% 19% 39% 19% 20% 48% 18%
cdefghikimnopg cg cdfghjinog cdgh C cdfghjinog cg cdfghjinog cg cdfghjinog cg cgh cdefghijimnog cg
2 Probably Not Suggested 808 93 29 35 55 44 27 27 62 37 76 46 67 36 54 81 39
@ 11% 20% 6% 7% 12% 9% 6% 6% 13% 8% 16% 10% 14% 8% 11% 17% 8%
cdefghijimnog cdghjn gh cdghjng cdfghjlnog cgh cdfghjing cdghn' cdefghjinog
@) Definitely Not Suggested 1213 214 17 41 118 57 28 43 107 48 94 45 117 55 40 144 45
16% 45% 4% 9% 25% 12% 6% 9% 23% 10% 20% 9% 25% 12% 8% 31% 10%
cdefghiiimnopg C cdfghjinog cg C cdfghjinog Cg cdfghjinog Cg cdfghjinog cg C cdfghijkimnog cg
Not sure 719 61 42 33 38 37 43 28 45 23 102 44 63 38 26 59 37
0%  13% 9% 7% 8% 8% 9% 6% 10% 5% 22% 9% 13% 8% 5%  13% 8%
defhjnoq jo j jo hjo bedefghilmnopg JO cdefghjinoq j defhjnoq
MEAN 2.9 1.8 33 31 26 3. 33 3.2 26 31 25 30 25 31 31 23 3.1
bdefiiimnopg  beikmp bp beikmp befikimnop befikimop bmp beikmp bp beikmp b beikmp beikmp b beikmp
STD. DEV 1.07 0.97 0.76 0.92 1.16 1.02 0.84 0.94 1.14 0.96 1.07 0.93 1.10 1.01 0.92 1.15 0.96
STD. ERR 0.01 0.05 0.04 0.04 0.06 0.05 0.04 0.04 0.05 0.05 0.06 0.04 0.05 0.05 0.04 0.06 0.05
Sigma 7554 473 471 47 471 468 472 471 471 47 47. 47. 472 47! 47! 47 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/niirykITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Q656 _1 2. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
1. All Products
2. made from recycled materials
Eco- Eco- Sus- Sus-
frlend— Eco- friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able
Made Green: Made Made ly: Made Made  able: Made ad Mad
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (®) U] (9) (h) 0} @ (9] 0} (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
468 472 471 471 473 474 474 472 475 475 471 473

Weighted Base

SUGGESTED (NET)

7554 473 471 470 471

345

5107 104 390 271
68% 22% 83% 73% 58%
bkmp bedeghikimop beikimop  beikimop

bdehikimop beiklmop

4 Definitely Suggested 3211 27 192 208 141
(O] 43% 6%  41% 44%  30%
beiklmp begikimop
1896

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested

) Definitely Not Suggested

1034

77 198 137 130
25%  16% 42% 29%  28%
fing beemiwmnopa  bfjnpg  bfjnpg

1806 309

40 96 167
24% 65% 8%  20% 35%
cdefghikimnopa fing  cfgjng cdfghjinog
772 96 25 57 64
10% 20% 5% 12% 14%
cdefghijing fing cfghjng cfghjng
15 39 103
3% 8% 22%
cfinq cdfghjinoq

213
14% 45%

cdefghikimnopa

Not sure 641 60 41 29 33
8% 13% 9% 6% 7%

cdefhijinog finq j fing

MEAN 3.1 1.8 3.3 .
bdeghikimop beiklmop

STD. DEV 1.08 0.96 0.74 0.96 1.15

STD. ERR 0.01 0.05 0.04 0.05 0.06

Sigma 7554 473 471 470 471
100% 100% 100% 100% 100%

roportions/Means: Columns Teste
Overlap formulae used.

bkmp  bedeghikimop

2.7 3.8 3.2 3.
bkmp  bedeghikimop beikimop  beikimop

439 370 355 268
94% 78% 75% 57%

388 172 198 120
83%  36% 42% 25%
beikmp beikimop
51 198
11% 42%
bdefhijkimnopg
11 60 87 169
2%  13%  18% 36%
cfing  cfgjng cdfghjinog

157 148
33%  31%
bfiknpg  bfjnpg

4 29 36 66
1% 6% 8%  14%
fing fing cfghjnq
7 31 51 103
1% 1% 1% 22%
cfing cngnq cdfghjinog
18 42 29 34
4% 9% 6% 7%
fing ] fing

0.51 0.85 0.99 112
0.02 0.04 0.05 0.05

468 472 471

7
100%  100%  100%  100%

% TiSK Tevel) - BIcTarengMKITmInToIprg

bkmp  bedeghikimop

446 180 306
94% 38%  65%
b beikmp

398 56 155
84% l%% bi 33%

bkm  bedeghikimop ikmp

48 124 151
10% 26%  32%
bfing  bfinpg

13 185 129
3% 39% 27%

cdfghjlnog cdfghjng cdfghjinog

4 90 63
1% 19% 13%
cdefghijing

9
2%

cfghjng cfghjng

20% 4% 2
cdfghjlnog cdfg]nq cdfghjinog

222 447 317
47%  94%  B7%
bk bedeghikimop  beikmp

83 399 167
18%  84% _ 35%

bk bedeghikimop bikmp

139 48 150
T29%  10% | 32%

bfjnpg bfinpg

189 9 122
40% 2% 26%

77 2

16% *

112 7 48
4% 1% 10%

19 36
13% 4% 8%

0.53 1.03 1.05
0.02 0.05 0.05

473 474

474
100%  100%  100%

25 3.8 3.0
b bedegnikimop  beikmp

1.10 0.49 0.99
0.05 0.02 0.05

472 475
100%  100%

14 109 39 61
3% 23% 8%
fing
2.7 3.8 24 29
bkmp  bedeghikimop b beikmp

47
100%

cfghjnq ?:dfghjnq

203 444
43% 94%
b bedeghikimop
102 405
22% 86%
bk bedeghikimop
101 39
21% 8%
bfing
210 10
45% 2%

cfghjng cdefghijnog

82 3
17% 1%

128 7
27% 1%

cfgjng cdfghjkinog

58 19
12% 4%

fing defhijinogq

2.4 3.9
b bedeghikimop
1.17 0.48
0.06 0.02
471 473
100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _1 3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
1. All Products
3. biodegradable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- i Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able ater- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) () 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 3331 87 336 245 205 182 345 270 223 216 160 221 164 153 218 139 167
44% 18% 71% 52% 44% 39% 73% 57% 47% 46% 34% 47% 35% 32% 46% 30% 35%
bdethikimnopq befikmnpg  bkmnpg bnp bdetijmnopa befijkimnopg bfkmnpg bfkmnpg b bfkmnpq b b bfkmnpq b b
4 Definitely Suggested 1205 16 141 74 88 64 170 94 76 90 42 66 49 54 69 48 64
(O] 16% 3% 30% 16% 19% 14% 36% 20% 16% 19% 9% 14% 10% 11% 15% 10% 14%
bdethikimnopg  DKMNP  bfkimnpg bk besemikmnopa bfkimnopg  bkmnp bfkimnpq b bk b b bkp b bk
©)] Probably Suggested 2126 71 195 171 117 118 175 176 147 126 118 155 115 149 91 103
28% 15% 41% 36% 25% 25% 37% 37% 31% 27% 25% 33% 24% 21% 31% 19% 22%
befikimnopg  befikmnpg bp bp befikmnpg befijkmnpg befkmnpg bnp bp befikmnpg b b befkmnpg b
NOT SUGGESTED (NET) 3141 322 78 164 211 213 77 151 195 202 203 179 226 249 185 258 228
42% 68% 17% 35% 45% 46% 16% 32% 41% 43% 43% 38% 48% 52% 39% 55% 48%
cdefghikimnopg cg cdghl  cdghlo cg cdgh cdgh cdgh cg cdghilo cdefghijkio cgh cdefghikimog ~ cdghilo
2 Probably Not Suggested 1384 94 54 99 78 96 45 73 73 95 96 97 83 108 99 98 96
@ 18% 20% 11% 21% 17% 21% 10% 15% 15% 20% 20% 20% 18% 23% 21% 21% 20%
cg cghi cg cghi g g cg cg cghi cg ceghim cghi cghi cg
@) Definitely Not Suggested 1757 228 24 65 133 32 78 122 43 141 86 160 132
23% 48% 5% 14% 28% 25% 7% 17% 26% 23% 23% 17% .30% -30% 18% 34% 28%
cdefghijimnopa cg cdghjklo cdghlo cg cdghlo cdghl cdghl cg cdghjklo cdghjklo cg cdfghiklog  cdghlo
Not sure 1082 64 57 61 55 73 50 50 53 55 111 74 82 73 72 74 78
14% 14% 12% 13% 12% 16% 11% 11% 11% 12% 23% 16% 17% 15% 15% 16% 16%
gh bedefghijmnopa ghi  ceghij gh gh ghi eghij
MEAN 2.4 1.7 3.1 2.6 2.4 2.3 31 2.7 2.5 2.3 25 2.2 2.2 25 21 23
bdefhijimnopq  befikmnpg bmnp bnp  baemikimnopq befijkimnopg bkmnpq bfkmnpg bp bfkmnpg b b bfkmnpqg b bp
STD. DEV 1.08 0.89 0.83 0.96 1.14 1.07 0.89 1.02 1.09 1.09 1.01 1.00 1.07 1.05 1.01 1.06 1.09
STD. ERR 0.01 0.04 0.04 0.05 0.06 0.05 0.04 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
Sigma 7554 473 471 470 471 468 472 471 471 473 7 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TISK TeVel) - bicrdrerfig/miijkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _1 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
1. All Products
4. non-toxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (®) U] (9) (h) 0} @ (9] (U] (m) (m (0) (P (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 2900 109 321 204 185 166 332 222 183 191 139 162 137 134 156 112 147
38% 23% 68% 43% 39% 35% 70% 47% 39% 40% 29% 34% 29% 28% 33% 24% 31%
bdethikimnopg bfkimnopg bkmnopg  bkmnp  bdetijmnopa befikimnopg  bkmnpq bkimnopq b bnp b bp bp
4 Definitely Suggested 1111 34 158 67 90 62 159 91 74 76 40 43 37 50 41 32 57
(O] 15% % 34% 14% 19% 13% 34% 19% 16% 16% 8% 9% 8% 11% 9% 7% 12%
bdethikimnopg  DKIMOp bkimop bkimnop bkimnop p bmp
3 Probably Suggested 1789 75 163 137 95 104 173 131 109 115 99 119 100 84 115 80 90
24% 16% 35% 29% 20% 22% 37% 28% 23% 24% 21% 25% 21% 18% 24% 17% 19%
befhijkimnopq befikmnpg bp  bdethijimnopq befkmnpg bnp bnpq b bnpq b bnp
NOT SUGGESTED (NET) 3485 302 81 207 228 225 87 183 219 222 227 227 252 264 229 282 250
46% 64% 17% 44% 48% 48% 18% 39% 46% 47% 48% 48% 53% 56% 48% 60% 53%
cdefghijkimnog cg cgh cgh cg cgh cgh cgh cgh cdghij cdefghijkio cgh' cdefghijkimog cdgh
2 Probably Not Suggested 1434 94 47 96 77 96 48 80 84 90 105 106 87 111 101 105 107
@ 19% 20% 10% 20% 16% 21% 10% 17% 18% 19% 22% 22% 18% 23% 21% 22% 23%
cg cg cg cg cg cg cg cegh cegh cg ceghi cg cegh cegh
@) Definitely Not Suggested 2051 208 34 111 129 39 103 135 132 122 121 165 153 128 177 143
27% 44% 7% 24% 32% 28% 8% 22% 29% 28% 26% (] 35% 32% 27% 38% 30%
cdefghikimnopa cg cdghkl cgh cg cgh cgh cg cg cdfghijklo  cdghkl cg cdfghijklog dgh
Not sure 1169 62 69 59 58 77 53 66 69 60 108 85 83 77 90 77 76
15% 13% 15% 13% 12% 16% 11% 14% 15% 13% 23% 18% 18% 16% 19% 16% 16%
g bedefghimnpq bdegj degj g bdeghj [¢} g
MEAN 2.3 18 3.1 2.4 2.3 2.3 3.1 25 2.3 2.3 2.2 2.2 2.0 21 2.2 1.9 2.2
bdethijimnopg  DKIMNoOpQ bmnp bmnp  baemijimnopq  befijkimnopg bmnp bkmnpq bp bmp b bp bmp bp
STD. DEV 1.10 1.00 0.92 1.05 1.17 1.08 0.93 1.10 1.12 111 1.01 1.01 1.03 1.05 1.01 0.99 1.07
STD. ERR 0.01 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
Sigma 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/niijikITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

o) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o risl

Q656 _1 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
1. All Products
5. compostable
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- i Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able ater- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] (U] (m) () (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
2761 74 262 199 174 159 277 202 181 184 135 193 134 142 186 109 150
37% 16% 56% 42% 37% 34% 59% 43% 38% 39% 28% 41% 28% 30% 39% 23% 32%
bdethikimnopg Dfkmnpg  bkmnp bp baemixmnops bfkmnpg  bkmnpg bkmnpq b bfkmnpq b bp bkmnpq b bp
928 21 101 53 66 52 111 80 62 69 35 39 42 52 51 40 54
12% 4% 21% 11% 14% 11% 24% 17% 13% 15% 7% 8% 9% 11% 11% 8% 11%
bdefikimnopq bk  bkimp bk bdetnijamnopa bdfkimnopg  bkimp ~ bkimp b b b b b bk
1833 53 161 146 108 107 166 122 119 115 100 154 92 90 135 69 96
24% 11% 34% 31% 23% 23% 35% 26% 25% 249 21% 32% 19% 19% 28% 15% 20%
befhijkmnpg  befijkmnpg bp bp befhikmnopg  bmnpq bmnp bp bethijkmnpq bp b bkmnpqg bp
3445 335 120 189 223 225 120 190 213 223 220 192 238 247 200 274 236
46% 71% 25% 40% 47% 48% 25% 40% 45% 47% 46% 41% 52% 42% 58% 50%
cdefghikimnopg cg cdghl cdghl cg cg cdghl cg cg cdghlo cdghllo Cg cdefghikimog  cdghlo
1531 104 84 107 80 100 74 94 82 104 106 97 96 105 92 106 100
20% 22% 18% 23% 17% 21% 16% 20% 17% 22% 22% 20% 20% 22% 19% 23% 21%
g egi 9 9 eg eg eg g
1914 231 36 82 143 125 46 96 131 119 114 95 2 142 108 168 36
25% 49% 8% 17% 30% 27% 10% 20% 28% 25% 24% 20% 30% 30% 23% 36% 29%
cdefghiiimnopa cg cdghklo cdghl cg cdghl cdg cdg cg cdghklo cdghklo cdg cdfghiklog  cdghlo
1348 64 89 82 74 84 75 79 77 66 119 89 100 86 89 88 87
18% 14% 19% 17% 16% 18% 16% 17% 16% 14% 25% 19% 21% 18% 19% 19% 18%
bj bedefghiinopq bj begj bj bj b
2.3 17 2.9 2.4 2.2 2.2 2.9 25 2.3 2.3 2.2 2.4 21 21 2.3 2.0 2.2
bdefhijimnopq  befikmnpg bmp bp  bemikimnopq  befikmnpg bmnp bkmnpqg bp bkmnpq b bp bkmnpq b bp
1.06 0.89 0.92 0.97 111 1.05 0.96 1.07 1.09 1.07 0.99 0.96 1.04 1.06 1.02 1.02 1.06
0.01 0.04 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

&Vel) - BICIaTeTTgITTRITTTATOTRIG
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

o) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

akproduct advertised or labeled as .
in

Which, if any, of these

are suggested or implied by this advertising or label?

1. All Products

6. made W|th renewable energy

656_1 6. Suppose you see
Q char_cterigtFi’cs dc))/you thi
Green:

Made Green:

with Made

Renew- _with
New and able  Renew-

Imp- Mater- _able

Total proved Green ials  Energy

Eco-
frlend— Eco-
en: friend-
Made Made ly:
with with Made
Re- Renew- _with
cycled Eco- able  Renew-
later- Friend- Mater- _able
ials ly ials  Energy

Eco- Sus-
friend- tain- Sus-
y able: tain-
Made Made able
with with Made
- Renew- _with
cycled Sus- able  Renew-
ater-  tain- Mater- _able
ials able ials  Energy

Sus-

tain-

able:

Made ad

with with Made with
- Renew- _wi Re-

Energy ials

olumns Teste o rsl

@ (b) (© (d) (€

7554 473 471 470 471
7554 473 471 470 471

3777 72 298 210 413
50% 15% 63%  45% 88%

bdfghikinog  bfjklnog  bedfghikinog

2143 18 117 81 340
28% 4% 25%  17% 2%

bdfghjkinog  bfjklnog bedfghikinog

1634 54 181 129 73
22% 11% 38% 27% 15%

bdefhijkimnopq - befijmnpq

2700 334 90 203 28
36%  71%  19%  43% 6%

cergnmops €IMP cegimp
1249 103 62 118 18
17% 22%  13%  25% 4%

ceimp  eimp cegimp mp
1451 231 28 85 10
19% 49% 6%  18% 2%
cergnkmops €IMP - ceimp c
1077

67 83 57 30
14% 14% 18% 12% 6%
eimp dehimp eimp

2.7 1.7 30 25 3.7
bdfghikinog  bfjklnoq  bedfghikinog

1.15 0.87 0.87 1.03 0.66
0.01 0.04 0.04 0.05 0.03

7554 473 471 470 471
100%  100%  100%  100%  100%

cdeghikmp

® (V] (h) ®

468 472 471 471
468 472 471 471

153 241 215 412
33% 46% 87%
bg bfjklnoq bfjklnoq bedfghjkinog

52 76 88 350
11% 16% 19% 74%
b bfiking bfjklnoq bedfghjkinog
101 165 127 62
. 22% 35% 27% 13%
beimpq baemiumnops beimnpg
234 152 199 25
50%  32%  42% 5%
ceimp cegimp
109 84 98 14
T23% 18%  21% 3%
cegimp ceimp  ceimp

125 68 101 11
27% 14%  21% 2%

degimp  ceimp cegimp
81 79 57 34
17%  17% 12% 7%

dehimp dehimp eimp
2.2 26 25 3.7
bn bfhjkinog bfijkinoq bedfghikinog
1.04 0.98 1.08 0.65

0.05 0.05 0.05 0.03

468 472 47 471
100%  100%  100%  100%

GVel) - BICIaTeTTgITTRITTTATOTRIG

cdeghikimop  C€QimMp ~ cegimp

cdeghikimop  CE€GIMP ~ cegimp

0} k) 0] (m)

473 474 474 472
473 474 474 472

156 162 174 418
33% 34% 37% 89%
bq bng bng bedghikinog
53 46 51 358
11% 10% 11% 76%

b b b bedfghjkinog

103 116 123 60
22% 24% 26% 13%

beimpg beimnpq beimnpq

249 204 211 18
53%  43% . 45% 4%

106 95 102 8
22% . 20% 22% 2%
ceimp ceimp  ceimp
143 109 109 10
30% 23% 23% 2%
68 108 89 36
14% 23% 19% 8%
eimp bederghimnop ~ dehimp

2.2 2.3 2.3 3.8
b bng bnq bedfghjkinog

1.05 1.02 1.02 0.60
0.05 0.05 0.05 0.03

473 474 474 472
100%  100%  100%  100%

cdefghikimop Cdegimp

Q) (0) () (@

475 475 471 473
475 475 471 473

132 181 417 123
28% 38% 89% 26%
b bnq bedighjkinog b
42 58 364 49
9% 12% 7% 10%
b b bedfghjkinog b
90 123 53 74

19%  26% 11% 16%

bimp beimnpq p

264 214 16 259
56%  45% 3% 55%

cdeghikimop ~ C€QIMpP cdeghikimop

106 101 7 118
T22%  21% 1%  25%

ceimp  ceimp cegimp

9 141
2% 30%
cdeghikimop

158 113
33% 24%

79 80 38 91
1% 17% 8% 19%
dehimp dehimp bdehijmp

2.0 2.3 3.8 2.1
b bjng  bedefghikinog b

1.03 1.04 0.57 1.04
0.05 0.05 0.03 0.05

475 47 47 473
100%  100%  100%  100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _1 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
1. All Products i
7. made with renewable materials
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad
with Made with with Made with with Made with with Made with
Renew- i Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able ater- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] 0} (m) () (0) ( (@
Unweighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 4955 105 359 431 287 288 346 429 278 291 234 433 270 283 419 234 268
66% 22% 76% 92% 61% 62% 73% 91% 59% 62% 49% 91% 57% 60% 88% 50% 57%
befikmnpg  beefgijkmnpg bkp bkp befikmnpq  beefgikmnpg kp bkp b beefgikmnpg bkp bkp  beefgikmnpg b bkp
4 Definitely Suggested 2958 32 166 358 144 130 149 352 129 145 112 353 144 150 333 114 147
(O] 39% % 35% 76% 31% 28% 32% 75% 27% 31% 24% 4% 31% 32% 70% 24% 31%
fikp  beefgijkmnopa bkp b bkp  beefgikmnpg b bkp b beefgikmnpg bkp bkp  beefgijkmnpg b bkp
3 Probably Suggested 1997 73 193 73 143 158 197 77 149 122 80 133 86 120 121
26% 15% 41% 16% 30% 34% 42% 16% 32% 31% 26% 17% 27% 28% 18% 25% 26%
biefhijdmnopq bdhlo bdhkimopq  beethijimnopa bdhklopqg bdhlo bdhlo bdhlo bdhlo bdhlo bdhlo
NOT SUGGESTED (NET) 1854 308 50 18 144 125 73 23 156 145 15 146 135 36 186 156
25% 65% 11% 4% 31% 27% 15% 5% 33% 29% 31% 3% 31% 28% 8% 39% 33%
cdefghikimnopa dhl cdghlo  cdghlo cdhlo cdfghlo  cdghlo  cdghlo cdghlo  cdghlo dl caetgniumnog ~ cdfghlo
%) Probably Not Suggested 773 91 32 9 46 59 41 11 53 70 71 6 49 63 22 69 81
10% 19% 7% 2% 10% 13% 9% 2% 11% 15% 15% 1% 10% 13% 5% 15% 17%
cdefghilmno dhl dhlo cdhlo dhlo cdhlo cdeghimo cdeghimo cdhlo  cdghlo dl cdeghlmo cdeghilmo
@) Definitely Not Suggested 1081 217 18 9 98 6 32 12 103 68 74 9 97 14 117 75
14% 46% 4% 2% 21% 14% 7% 3% 22% 14% 16% 2% 21% 15% 3% 25% 16%
cdefghiimnopa cdfghikinog  cdghlo cdhlo cdfghikinog ~ cdghlo  cdghlo cdfghjkino  cdghlo cdfghikinog  cdghlo
Not sure 745 60 62 21 40 55 53 19 37 44 95 26 56 57 20 51 49
10% 13% 13% 4% 8% 12% 11% 4% 8% 9% 20% 5% 12% 12% 4% 11% 10%
dehilo  dehilo dho dhilo dhlo dho |0 bedefghijmnopa hilo dhilo dhlo dhlo
MEAN 3.0 18 3.2 3.7 2.8 2.9 31 3.7 2.7 2.9 2.7 3.7 2.8 2.9 3.6 25 2.8
befgijkmnpg  beefgikmnopg bp bip befijkmnpq beefgikmnpg b bip bp  beefgikmnopg bp bip  beefgikmnpg b bp
STD. DEV 1.09 0.99 0.78 0.60 1.14 1.04 0.87 0.65 1.13 1.06 1.09 0.59 1.16 1.09 0.72 1.16 1.10
STD. ERR 0.01 0.05 0.04 0.03 0.05 0.05 0.04 0.03 0.05 0.05 0.06 0.03 0.06 0.05 0.03 0.06 0.05
Sigma 7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/niifkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made with renewable materials

made from recycled materials

recyclable

made with renewable energy

biodegradable

non-toxic

compostable

Q656_2. Suppose you see a product advertised or labeled as .... Whi

u think are suggested or implied by this’ advertlsmg or lab

2. Kitchen floorin

ch, if any, of tr}ese characteristics do

SUMMARY OF SUGGESTED
Eco- Eco- Sus- Sus-
frlend— Eco- friend- tain- Sus- tain-
Green: een: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Mad
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] (U] (m) (m (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1666 29 123 145 112 92 119 143 90 89 84 141 94 94 139 80 92
66% 18% 78% 92% 70% 59% 75% 91% 57% 56% 54% 90% 59% 59% 88% 51% 58%
bfijkmnpq  beefgikmnpg  bfijkmnpg b bfijkmnpq  beefgikmnpg b b b beefgikmnpg b beefgijkmnpg b b
1655 28 124 118 98 146 123 107 87 147 55 98 68 143 103 60 150
66% 18% 78%  75% 62% 94% 78%  68% 55% 93% 35% 63% 43% 91% 65% 38% 94%
behikimop  beiklmp bkmp bedeghikimop  beikimop bikmp bkmp bedeghikimop b bkmp b bedeghikimop bkmp b bedeghikimop
1482 26 115 108 93 97 116 112 82 105 57 111 72 100 111 55 122
59% 16%  73% _ 69% 58% 62% 73% 71% 52% _ 66% 36%  71% 46%  63% _ 70% 35% 76%
befikmp  bikmp bkmp bkmp befikmp beikmp bkp  bikmp b beikmp b bikmp beikmp b befikmnp
1288 22 101 70 138 53 88 74 137 51 57 59 138 45 68 140 47
51% 14% 64% A45% 87% 34% 56% A7% 87% 32% 36% 38% 87% 28% 43% 89% 29%
bdfhjkinog bjng  bedghikinog b bdfikinog bfjng bedfghikinog b b b bedfghjkinog b bjnq  bedfghjkinog b
1023 23 114 78 7 52 112 72 70 62 52 70 54 37 69 35 46
41% 14% 2% 50% 48% 33% 71% 46% 45% 39% 33% 45% 34% 23% 44% 22% 29%
naemijkimnopq Bfkmnpg bfkmnpg bp  bemimnopg bfkmnpg  bfknpg bnpg bp  bfknpq bnp b bnpq b
991 31 107 69 68 53 117 75 69 68 48 55 52 45 53 32 49
39% 19% 68% 44% 43% 34% 74% 48% 44% 43% 31% 35% 33% 28% 34% 20% 31%
ndetijkimnopa DKMNPQ  bknpq bp  baemimnopg bfkimnopg  bkmnpg  bknpg bp bp bp bp bp
835 17 80 58 67 47 89 57 55 49 41 64 44 36 65 28 38
33% 11% 51% 37% 42% 30% 56% 36% 35% 31% 26% 41% 28% 23% 41% 18% 24%
bdfhikmnpg  bknpg  bfikmnpg bp  bdethijimnopq bnpq bnpq bp b bfkmnpq bp b bfkmnpq b

Proportions/Means: Cé)lumns ested (5% risk level) - bic/dlefTgTKITmIn/opliq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

compostable

non-toxic

biodegradable

made with renewable energy
recyclable

made from recycled materials

made with renewable materials

Q656_2. Suppose you see a product advertised or labeled as .... Which, if any, of tr}ese characteristics do

u thi

nk are suggested or implied by this’ advertlsmg or lab

Kitchen floorin
SUMMARY OF NOT SUGGESTED

Eco- Eco- Sus- Sus-
frlend— Eco- friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with - Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@ (b) (© (d) (e) ® (9 (h) 0] (0)] (k) 0} (m) (n) (0) () (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1193 118 44 69 67 71 43 74 74 84 78 57 82 85 59 99 89
47% 74% 28% 44% 42% 46% 27% 47% 47% 53% 50% 37% 52% 54% 37% 63% 56%
cdefghikimnopa cg cg cg cg cg cglo cglo cglo ceglo cdefghiklo  cdeglo
1112 106 26 66 70 68 23 60 65 70 79 69 77 84 69 98 82
44% 67% 16% 42% 44% 44% 15% 38% 41% 44% 50% 44% 49% 53% 44% 62% 51%
cdefghijimnog cg cg cg cg cg cg cgh cg cg cdghi Cg cdefghijkimo cgh
1097 116 25 60 63 71 26 65 67 76 69 57 87 63 96 79
43% 73% 16% 38% 40% 46% 16% 41% 43% 48% 44% 37% 55% 40% 61% 49%
cdefghikimnopg cg cg cg cg cg cgl cg cg cgl cdeghlklo CQ cdefghijkimog cdgl
861 115 30 66 11 70 47 64 8 82 66 59 6 83 66 4 84
34% 2%  19% @ 42% 7%  45%  30% @ 41% 5%  52%  42%  38% 4%  53%  42% 3%  53%
cdefghikimnopa eimp cegimp cegimp ceimp cegimp ceghilmp cegimp  ceimp ceghilmp cegimp ceghilmp
751 111 24 36 54 39 24 31 60 42 63 27 62 37 34 82 25
30% 70% 15% 23% 34% 25% 15% 20% 38% 27% 40% 17% 39% 23% 22% 52% 16%
cdefghijimnopq cdghinog cgq cdfghjlnoq cglg cdfghjlnog cdfghjlnoq cdefghijkimnog
628 111 18 49 4 20 37 61 3 67 67 3 43 75 2
25% 70% 11% () 31% 3% 13% 4% 39% 2% 43% 26% 42% 2% 27% 47% 1%
cdefghikimnopa fing fan cdfgjng fing cngnq cdfghjinog cdefghjinog  Cfgjng cdefghjinog cdfgjng cdefghjinog
595 110 16 7 38 40 21 7 57 49 41 4 4 40 11 59 51
24% 69% 10% 4% 24% 26% 13% 4% 36% 31% 26% 3% 28% 25% 7% 37% 32%
cdelghikimnopa | cdghlo  cdghlo dhl cdefghino  cdghlo  cdghlo cdghlo  cdghlo cdefghkino  cdghlo

Proportions/Means: Cé)lumns ‘ested (5% risk level) - bic/alefTgTKITmIn/olpiq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_2. Suppose you see a product advertised or labeled as .
u think are suggested or implied by this’ advertlsmg or lab

2. Kitcl hen ﬂoorln
SUMMARY OF MEANS

. Which, if any, of tr}ese characteristics do

Eco- Eco- Sus- Sus-

friend- Eco- friend- tain- Sus- tain-

Green reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
3.0 1.7 3.2 .31 2.8 3.8 .31 3.0 2.6 3.8 2.3 .29 2.4 3.8 3.0 2.3 3.9
beikimop beikimp bkmp  bedeghikimop  beikimp bikmp bKp  bedeghikimop b bikmp b bedeghikimop bikmp b bedeghikimop
3.0 1.7 3.2 3.7 3.0 2.8 3.1 3.7 2.7 2.8 2.8 3.7 2.9 2.8 3.6 2.5 2.8
befikmnpg  beefgijkmnpg bip bp bfijkmnpg  beefgikmnpg b b bp beefgijkmnpg bp b beefgikmnpg b bp
2.8 16 32 30 27 29 31 31 26 29 23 31 25 30 30 22 32
beijkmp beikmp bkp beikmp beijkmp beikmp bkp  bikmp b beikmp b beikmp beikmp b beijkmp
2.7 1.6 3.0 3.6 2.3 2.7 2.5 3.7 2.2 2.3 2.4 3.7 2.0 2.4 3.8 2.2
bdfghjkinog bjnq bedfghjkinog bn bfikinog bjnqg bedfghikinog b bn bn ' bedfghikinog b bn ' bedefghikinog b
2.4 1.6 3.1 25 2.3 31 25 2.4 2.3 2.2 2.5 21 1.9 25 2.0 2.2
bdefhijdmnopq bkmnpq bkmnpg bnp beemikmnops  bkmnpg  bmnp bnp b bkmnpq b b bkmnpq b b
2.3 18 3.1 2.4 2.4 2.4 3.2 25 2.4 2.4 2.1 2.3 21 2.0 2.2 1.9 2.2
bdethijmnopg  DKMNP  bkmnp bmnp veemikmnops bkmnopq  bkmnp  bkmnp b bnp b bp bp
2.2 15 2.8 2.3 2.4 2.2 2.8 2.3 2.3 2.2 2.1 2.4 2.1 1.9 2.4 1.9 2.0
bdeikimnopg  DKNPQ bknpg bnp  bdetnijimnopg bnpq bnp bnp b bkmnpq b b bkmnpq b b

Proportions/Means: Columns Tested (5% risk level) - b/c7dre/figiifkiiminiolpiq

Overlap formulae used.
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Table 23

Q656 _2 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kltchen flooring
1. recyclable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) () 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1482 26 115 108 93 97 116 112 82 105 57 111 72 100 111 55 122
59% 16%  73%  69%  58%  62%  73%  71%  52%  66%  36% _ 71%  46%  63% _ 70% = 35% 76%
befikmp  bikmp bkmp bkmp befikmp beikmp bkp  bikmp b beikmp b bikmp beikmp b befikmnp
0 Definitely Suggested 671 5 51 50 39 51 51 65 36 49 14 46 27 52 52 21 62
27% 3% 32% 32% 25% 33% 32%  41% 23% 31% 9% 29% 17%  33%  33% 13%  39%
bkmp bkmp bkp bkmp bkmp beikimp bkp kmp b bkmp bk  bikmp  bikmp b beikmp
©)] Probably Suggested 811 21 64 58 54 46 65 47 46 56 43 65 45 48 59 34 60
32% 13%  41% 37% 34% 29% 41% 30% 29% 35% 27% 42% 28% 30% 37% 22% 38%
bfikmp bp bp b bfhikmnp b b bp b bfhikmnp b b bp bp
NOT SUGGESTED (NET) 751 111 24 36 54 39 24 31 60 42 63 27 62 37 34 82 25
30% 70% 15% 23% 34% 25% 15% 20% 38% 40% 17% 39% 23% 22% 52% 16%
cdefghijkimnopq cdghinog cgq cdfghjlnoq Cglq cdfgh]lnoq cdfghjlnoq cdefghijkimnog
@ Probably Not Suggested 319 28 19 18 19 19 13 13 25 18 25 16 24 16 21 33 12
13% 18% 12% 11% 12% 12% 8% 8% 16% 11% 16% 10% 15% 10% 13% 21% 8%
ghg ghg ghg q cdefghjing
@) Definitely Not Suggested 432 83 5 18 35 20 11 18 35 24 38 11 38 21 13 49 13
17% 52% 3% 11% 22% 13% 7% 11% 22% 15% 24% 7% 24% 13% 8% 31% 8%
cdefghiiimnopg C cdfghlnog C C cdfghlnoqg cgl cdfghjinog cdfghjlnog c cdfghjlnoq
Not sure 291 22 19 13 12 20 18 14 15 11 37 18 24 21 13 21 13
12% 14% 12% 8% 8% 13% 11% 9% 10% 7% 24% 12% 15% 13% 8% 13% 8%
] bedefghijinopg (S]]
MEAN 2.8 16 32 30 27 29 31 31 26 29 23 31 25 30 30 22 32
beijkmp beikmp bkp beikmp beijkmp beikmp bkp  bikmp b beikmp b beikmp beikmp b beijkmp
STD. DEV 1.08 0.88 0.79 0.99 1.11 1.05 0.87 1.02 1.12 1.05 1.04 0.88 1.11 1.06 0.93 1.09 0.91
STD. ERR 0.02 0.07 0.07 0.08 0.09 0.09 0.07 0.09 0.09 0.09 0.09 0.07 0.10 0.09 0.08 0.09 0.08
Sigma 2524 159 15 157 159 156 158 157 157 158 15 156 158 15 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miikITmIniolplq

Overlap formulae used.
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Table 24

Q656 _2 2. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kitchen flooring
2. made from recycled materials
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@ (b) © (d) (e) ® (9 (h) 0] (0)] k) 0] (m) (n) (0) () (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1655 28 124 118 98 146 123 107 87 147 55 98 68 143 103 60 150
66% 18% 78%  75% 62% 94% 78%  68% 55% 93% 35% 63% 43% 91% 65% 38% 94%
behikimop beikimp bkmp  bedeghikimop beikimop bikmp bkmp  bedeghikimop b mp b bedeghikimop kmp b bedeghikimop
4 Definitely Suggested 999 6 53 58 48 126 48 61 37 132 14 47 28 123 54 29 135
(O] 40% 4% 34% 3% 30% 81% 30% _ 39% 24% 84% 9% 30% 18% 78%  34% 18% 84%
bkmp bikmp bkmp  bedeghikimop bkmp bikmp bk bedeghikimop bkmp bk bedeghikimop bikmp bk bedeghikimop
©)] Probably Suggested 656 22 71 60 50 20 75 46 50 15 41 51 40 20 49 31 15
26% 14% 45% 38%  31% 13% AT%  29%  32% 9 26%  33%  25% 13%  31% 20% 9%
vethijimnopg bfjkmnpg  bfjnpq vemikmnopg  bfjnpg  bfjnpq bfing  bfjnpg bfing bfinpg iq
NOT SUGGESTED (NET) 628 111 18 27 49 4 20 37 61 3 67 41 67 3 43 75 2
25% 70% 11% 17% 31% 3% 13% 24% 39% 2% 43% 26% 42% 2% 27% 47% 1%
cdefghikimnopa finq fing cdfgjnqg fing  cfgjng cdfghjinog cdefghjinog  Cfgjnqg cdefghjinog cdfgjng cdefghjinog
2 Probably Not Suggested 269 30 13 14 19 1 10 15 29 1 31 20 25 - 33 1
@ 11%  19% 8% 9%  12% 1% 6%  10% _ 18% 1% 20%  13%  16% - 17% 21% 1%
cdfghjnq finq finq finq fing fing cdfghjnq cdfghjnq fing  cfgjnq cdfgjng cdefghjng
@) Definitely Not Suggested 359 81 5 13 3 3 10 22 3 2 21 42 3 16 42 1
14% 51% 3% 8%  19% 2% . 6% 14%  20% 1% 23% 13% 27% 2% 10% 27% 1%
cdefghikimnopa fing cdfgjnoq jng  cfgjng cdfgjnoq cdfghjlnog  cfgjng cdfghjinog cfing cdfghjinog
Not sure 241 20 16 12 12 6 15 13 9 8 35 17 23 12 12 23 8
10% 13% 10% 8% 8% 4% 9% 8% 6% 5% 22% 11% 15% 8% 8%  15% 5%
fijq f f bedefghijinog f  efijnoq efijnoq
MEAN 3.0 7 3.2 31 2.8 3.8 31 3.0 2.6 3.8 2.3 29 24 3.8 3.0 2.3 3.9
beikimop beikimp bkmp  bedeghikimop  beikimp bikmp bKp  bedeghikimop b bikmp b bedeghikimop bikmp b bedeghikimop
STD. DEV 1.09 0.90 0.75 0.92 1.11 0.55 0.82 1.07 1.08 0.47 1.01 1.04 1.13 0.53 1.00 1.14 0.41
STD. ERR 0.02 0.08 0.06 0.08 0.09 0.04 0.07 0.09 0.09 0.04 0.09 0.09 0.10 0.04 0.08 0.10 0.03
Sigma 2524 159 158 157 159 156 158 157 157 158 157 15 158 158 158 5 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdlerfig/miijIkITmIniolplq

Overlap formulae used.
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Q656 _2_3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kitchen flooring
3. biodegradable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1023 23 114 78 77 52 112 72 70 62 52 70 54 37 69 35 46
41% 14% 2% 50% 48% 33% 71% 46% 45% 39% 33% 45% 34% 23% 44% 22% 29%
pdethikimnopg Dfkmnpg bfkmnpg bp baetmixmnops bfkmnpg  bfknpg bnpq bp  bfknpg bnp b bnpq b
4 Definitely Suggested 346 5 44 16 32 21 47 27 28 24 9 17 14 9 22 15 16
(O] 14% 3% 28% 10% 20% 13% 30% 17% 18% 15% 6% 11% 9% 6% 14% 9% 10%
bafhijkimnopq b bdkimnpg bkn' beetmikmnops  bkmnp  bkmnpg bkn b b bkn b b
©)] Probably Suggested 677 18 70 62 45 31 65 45 42 38 43 53 40 28 47 20 30
27% 11% 44% 39% 28% 20% 41% 29% 27% 24% 27% 34% 25% 18% 30% 13% 19%
befhijkmnopq  befhijkmnpg npq b befhijkmnopg bnpqg bp bp bnp  bfnpq bp bfnpg
NOT SUGGESTED (NET) 1097 116 25 60 63 71 26 65 67 76 69 57 77 87 63 96 79
43% 73% 16% 38% 40% 46% 16% 41% 43% 48% 44% 37% 49% 55% 40% 61% 49%
cdefghikimnopg cg cg cg cg cg cgl cg cg cgl cdeghiklo CQ cdefghijkimog cdgl
2 Probably Not Suggested 484 30 19 36 24 32 15 29 25 37 28 30 28 34 36 43 38
@ 19% 19% 12% 23% 15% 21% 9% 18% 16% 23% 18% 19% 18% 22% 23% 27% 24%
g cg cg 9 cg 9 9 9 cg cg cegikm cg
@) Definitely Not Suggested 613 86 6 24 39 39 11 36 42 39 41 27 49 53 27 53 41
24% 54% 4% 15% 25% 25% 7% 23% 27% 25% 26% 17% 31% 34% 17% 34% 26%
cdefghiiimnopa cg cdg cdg cg cdglo cdg cdg cg cdglo  cdghlo cg cdghlo cdg
Not sure 404 20 19 19 19 33 20 20 20 20 36 29 27 34 26 27 35
16% 13% 12% 12% 12% 21% 13% 13% 13% 13% 23% 19% 17% 22% 16% 17% 22%
bcdeghij bcdeghij bcdeghij bcdeghij
MEAN 2.4 16 3.1 25 2.5 2.3 3.1 2.5 2.4 2.3 2.2 2.5 21 1.9 2.5 2.0 2.2
pdethikmnops  DKMNPQ  bkmnpq bnp baemikmnops  kmMNpq bmnp bnp b bkmnpq b b bkmnpq b b
STD. DEV 1.07 0.85 0.79 0.91 1.13 1.09 0.88 1.08 1.13 1.07 0.99 0.97 1.05 0.97 1.00 1.01 1.03
STD. ERR 0.02 0.07 0.07 0.08 0.10 0.10 0.07 0.09 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.09
Sigma 2524 159 158 157 159 156 158 157 157 158 15 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdlerfig/niifjIkITmIniolplq

Overlap formulae used.
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Table 26

Q656 _2_ 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kitchen flooring
4. non-toxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 991 31 107 69 68 53 117 75 69 68 48 55 52 45 53 32 49
39% 19% 68% 44% 43% 34% 74% 48% 44% 43% 31% 35% 33% 28% 34% 20% 31%
bdehikimnopg DKMNPQ bknpg bp bdetmikmnopa bfkimnopg bkmnpqg  bknpq bp bp bp bp bp
4 Definitely Suggested 387 13 50 25 32 26 57 33 31 25 12 18 15 9 11 12 18
(O] 15% 8% 32% 16% 20% 17% 36% 21% 20% 16% 8% 12% 9% 6% 7% 8% 11%
bdethikimnopg  DKNOP  bkimnopg ~ bKNOp  baetijmnopa bkimnopq bkimnopg ~ bknop
©)] Probably Suggested 604 18 57 44 36 27 60 42 38 43 36 37 37 36 42 20 31
24% 11% 36% 28% 23% 17% 38% 27% 24% 27% 23% 24% 23% 23% 27% 13% 19%
befikimnpg bfp bp befhijkimnopg bfp bp bfp bp bp bp bp bfp b
NOT SUGGESTED (NET) 1112 106 26 66 70 68 23 60 65 70 79 69 77 84 69 98 82
44% 67% 16% 42% 44% 44% 15% 38% 41% 44% 50% 44% 49% 53% 44% 62% 51%
cdefghijimnogq cg cg cg cg cg cg cgh cg cg cdghi Cg cdefghijkimo cgh
2 Probably Not Suggested 426 28 18 26 24 32 15 23 22 26 31 32 20 26 28 35 40
@ 17% 18% 11% 17% 15% 21% 9% 15% 14% 16% 20% 21% 13% 16% 18% 22% 25%
g cg cg cg g cgm ceghim
@) Definitely Not Suggested 686 78 8 40 46 36 8 37 43 44 48 37 57 58 41 63 42
27% 49% 5% 25% 29% 23% 5% 24% 27% 28% 31% 24% 36% 37% 26% 40% 26%
cdefghikimnog cg cg cg cg cg cg cg cg cdfghl cdfghlog cg cdefghijlog cg
Not sure 421 22 25 22 21 35 18 22 23 20 30 32 29 29 36 28 29
17% 14% 16% 14% 13% b 22% 11% 14% 15% 13% 19% 21% 18% 18% b 23% 18% 18%
eg) 9 eghj
MEAN 2.3 18 3.1 2.4 2.4 2.4 3.2 25 2.4 2.4 2.1 2.3 21 2.0 2.2 1.9 2.2
bdethijmnopg  DKMNP  bkmnp bmnp veemigmnops bkmnopq  bkmnp  bkmnp b bnp b bp bp
STD. DEV 1.11 1.01 0.86 1.10 1.17 1.12 0.84 1.14 1.17 1.11 1.02 1.05 1.09 1.01 1.01 1.00 1.04
STD. ERR 0.02 0.09 0.07 0.09 0.10 0.10 0.07 0.10 0.10 0.09 0.09 0.09 0.10 0.09 0.09 0.09 0.09
Sigma 2524 159 158 15 159 156 158 157 15 158 157 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/niifkITmIniolplq

Overlap formulae used.
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Table 27

Q656 _2 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kitchen flooring
5. compostable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Mad
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 835 17 80 58 67 47 89 57 55 49 41 64 44 36 65 28 38
33% 11% 51% 37% 42% 30% 56% 36% 35% 31% 26% 41% 28% 23% 41% 18% 24%
bdfhikmnpg  bknpg  bfikmnpg bp  bdethijimnopa bnpq bnpq bp b bfkmnpq bp b bfkmnpq b
4 Definitely Suggested 251 4 27 13 22 14 33 22 21 16 9 10 15 6 16 12 11
(O] 10% 3% 17% 8% 14% 9% 21% 14% 13% 10% 6% 6% 9% 4% 10% 8% 7%
bdfkimnpg b bking b bdfjkimnopg bking bkin bn bn bn b
©)] Probably Suggested 584 13 53 45 45 33 56 35 34 33 32 54 29 30 49 16 27
23% 8% 34% 29% 28% 21% 35% 22% 22% 21% 20% 35% 18% 19% 31% 10% 17%
bfhikmnpg  bmnpq mpq bp  bthijkmnpg bp bp bp bp  bthijkmnpg bp bp bfikmnpq b
NOT SUGGESTED (NET) 1193 118 44 69 67 71 43 74 74 84 78 57 82 85 59 99 89
47% 74% 28% 44% 42% 46% 27% 47% 47% 53% 50% 37% 52% 54% 37% 63% 56%
cdefghijimnopa cg cg cg cg cg cglo cglo cglo ceglo cdefghiklo  cdeglo
2 Probably Not Suggested 539 29 35 40 25 32 25 36 31 45 35 28 35 31 25 43 44
@ 21% 18% 22% 25% 16% 21% 16% 23% 20% 28% 22% 18% 22% 20% 16% 27% 28%
ego beglo ego eglo
@) Definitely Not Suggested 654 89 9 29 42 39 18 38 43 39 43 29 47 54 56 45
26% 56% 6% 18% 26% 25% 11% 24% 27% 25% 27% 19% 30% 34% 22% 35% 28%
cdefghiimnopa c cg cg cg cg cg cg c cdgl cdglo cg cdfghjlo cdgl
Not sure 496 24 34 30 25 38 26 26 28 25 38 35 32 37 34 31 33
20% 15% 22% 19% 16% Zg% 16% 17% 18% 16% Zé% 22% 20% 23% 22% 20% 21%
MEAN 2.2 15 2.8 2.3 2.4 2.2 2.8 2.3 2.3 2.2 21 2.4 21 1.9 2.4 1.9 2.0
pdethijmnops - DKNPQ bknpq bnp  bdemikimnopg bnpg bnp bnp b bkmnpqg b b bkmnpq b b
STD. DEV 1.03 0.79 0.87 0.94 1.09 1.03 0.97 1.07 1.09 1.00 0.97 0.94 1.04 0.94 1.02 0.97 0.96
STD. ERR 0.02 0.07 0.08 0.08 0.09 0.09 0.08 0.09 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.09
Sigma 2524 159 158 15 159 156 158 157 157 158 157 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miijIkITmIniolplq

Overlap formulae used.
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Table 28

Q656 _2 6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kitchen flooring
6. made with renewable energy
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
Wit Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) () 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1288 22 101 70 138 53 88 74 137 51 57 59 138 45 68 140 47
51% 14% 64% 45% 87% 34% 56% 47% 87% 32% 36% 38% 87% 28% A43% 89% 29%
bdfhjkinog bjng bedfghjkinog b bdfikinog bfjng  bedighikinog b b b bedfghjkinog b bjng  bedfghikinog b
4 Definitely Suggested 714 6 36 22 111 16 30 115 15 16 16 117 10 23 128 20
(O] 28% 4%  23% 14% 70% 10% . 19% 21% 73% 9% 10% 10% 4% 6% 15% 81% 13%
bdfiking bn' bedighjkinog b bfjkin bfjking  bedfghjkinog b b b bedfghjkinog bn ' bedefghikinog b
©)] Probably Suggested 574 16 65 48 27 37 58 41 22 36 43 21 35 45 12 27
23% 10% 41%  31% 17%  24% 37%  26% 14%  23%  26% . 28% 13% 22%  28% 8% 17%
vehijimnopg  Deimpq p bimp befhikmnpg  beimpq bimp beimpg beimpqg bmp beimpq p
NOT SUGGESTED (NET) 861 115 30 66 11 70 47 64 8 82 66 59 6 83 66 4 84
34% 2%  19%  42% 7%  45%  30% @ 41% 5%  52%  42%  38% 4%  53%  42% 3%  53%
cdefghikimnopa eimp cegimp cegimp ceimp cegimp ceghilmp cegimp  ceimp ceghilmp cegimp ceghilmp
2 Probably Not Suggested 387 28 24 40 7 34 23 30 5 39 27 31 1 28 26 2 42
@ 15%  18%  15%  25% 4%  22%  15%  19% 3%  25%  17%  20% 1%  18%  16% 1%  26%
eimp eimp cegimp m eimp eimp eimp cegimp eimp eimp eimp eimp cegimop
@) Definitely Not Suggested 474 87 6 26 4 36 24 34 3 43 39 28 5 55 40 2 42
19% 55% 4% 1% 3%  23%  15% = 22% 2%  27%  25%  18% 3% 35%  25% 1%  26%
cdefghikimnopa ceimp ceimp ceimp  ceimp cdegimp cegimp  ceimp cdefghiimp ~ cegimp cdegimp
Not sure 375 22 27 21 10 33 23 19 12 25 34 38 14 30 24 14 29
15% 14% 1% 13% 6%  21% 15% 12% 8% 16%  22% 24% 9%  19% 15% 9%  18%
e eimp e ehimp e el ehimp bdeghimop eimp ei eimp
MEAN 2.7 1.6 3.0 25 3.6 23 27 25 3.7 2.2 2.3 2.4 3.7 2.0 24 3.8 2.2
bdfghjkinog bjnQg bedfghjkinog bn bfikinog bjnqg bedfghjkinog b bn bn bedfghjkinog b bNn  bedefghikinog b
STD. DEV 1.15 0.86 0.80 0.98 0.70 1.02 1.01 111 0.63 1.01 1.05 1.00 0.65 1.01 1.09 0.49 1.05
STD. ERR 0.02 0.07 0.07 0.08 0.06 0.09 0.09 0.09 0.05 0.09 0.09 0.09 0.05 0.09 0.09 0.04 0.09
Sigma 2524 159 158 157 159 156 158 157 157 158 15 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK 1eVel) - bicrdrerfig/miijIkITmIniolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _2_ 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
2. Kitchen flooring
7. made with renewable materials
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (© (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
Weighted Base 2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
SUGGESTED (NET) 1666 29 123 145 112 92 119 143 90 89 84 141 94 94 139 80 92
66% 18% 78% 92% 70% 59% 75% 91% 57% 56% 54% 90% 59% 59% 88% 51% 58%
bfijkmnpq  beefgikmnpg  bfijkmnpg b bfijkmnpq  beefgikmnpg b b b beefgikmnpg b b beefgikmnpg b b
4 Definitely Suggested 984 11 52 119 62 39 46 123 44 45 42 114 57 39 111 32 48
(O] 39% 7%  33%  76%  39%  25%  29% 78%  28%  28% = 27%  73%  36%  25%  70%  20%  30%
bp beefgikmnpg  bfijknp b b beefgikmnpg b b b beefgikmnpg bfnp b beefgikmnpg b bp
©)] Probably Suggested 682 18 71 26 50 53 73 20 46 44 42 27 55 28 48 44
27% 11% 45% 17% 34% 46% 13% 29% 28% 27% 17% 35 % 18% 30% 28%
bdefhijkimopg bdhlo bdhlmo bdefhijimnopq dhlo bdhlo bdhl bh bdh bdhlo bdhlo
NOT SUGGESTED (NET) 595 110 16 7 40 21 7 57 49 41 4 40 11 59 51
24% 69% 10% 4% 24% 26% 13% 4% 36% 31% 26% 3% 28% 25% 7% 37% 32%
cdefghijimnopa | cdghlo  cdghlo dhl cdefghino  cdghlo  cdghlo cdghlo  cdghlo cdefghkino  cdghlo
2 Probably Not Suggested 215 29 11 3 7 15 10 2 22 21 17 1 11 13 5 22 26
@ 9% 18% 7% 2% 4% 10% 6% 1% 14% 13% 11% 1% 7% 8% 3% 14% 16%
cdefghimno hi | dhlo dhl cdeghimo  deghlo dehlo dhl dhl cdeghlmo cdeghimno
@) Definitely Not Suggested 380 81 5 4 31 25 11 5 35 28 3 33 27 6 37 5
15% 51% 3% 3% 19% 16% 7% 3% 22% 18% 15% 2% 21% 17% 4% 23% 16%
cdefghiimnopa cdghlo  cdghlo | cdghlo  cdghlo  cdghlo cdghlo  cdghlo cdghlo  cdghlo
Not sure 263 20 19 5 9 24 18 7 10 20 32 11 20 24 8 19 17
10% 13% 12% 3% 6% 15% 11% 4% 6% 13% 20% 7% 13% 15% 5% 12% 11%
deho deho dehilo ho deho  cdeghilopq deho ehilo eho dh
MEAN 3.0 17 3.2 3.7 3.0 2.8 3.7 2.7 2.8 2.8 3.7 2.9 2.8 3.6 25 2.8
befikmnpq  beefgijkmnpg bip bp bfukmnpq beefgijkmnpg b b bp  beefgikmnpg bp b beefgijkmnpg b bp
STD. DEV 1.10 0.97 0.74 0.64 1.14 1.07 0.84 0.65 1.14 1.12 1.10 0.58 1.20 1.08 0.74 1.12 1.09
STD. ERR 0.02 0.08 0.06 0.05 0.09 0.09 0.07 0.05 0.09 0.09 0.10 0.05 0.10 0.09 0.06 0.09 0.09
Sigma 2524 159 158 157 159 5 158 157 157 158 157 156 158 5 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/niifykITmIniolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_3. Suppose you see a product advertised or labeled as .... Which, if any, of tr}ese characteristics do

u thi

Green:
Made
with

New and able

mp- Mate
Total proved Green ials

nk are suggested or implied by this’ advertlsmg or lab

3. A laundry basket
SUMMARY OF SUGGESTED

Eco- Eco-
frlend— Eco- friend-
en: friend- :
Green: Made Made ly: Made
Made with with Made with
with Re- Renew- _with Re-
Renew- cycled Eco- able  Renew- cycled
able later- Friend- Mater- _able later-
Energy ials ly ials  Energy ials

(@ (b) (© (d)

2516 157 156 157
2516 157 156 157

36 131 114

1698
67% 23% 84%  73%

bdeikimop ~ beikmp
1623

beikmnpq beefgijkmnpg
1582

beikimopg ~ beikmp
1246

39 114 141
65% 25% 73% 90%

32 129 123
63% 20% 83%  78%

22 98 69
50% 14% 63% 44%

() ® (V] (M) ® 0}

156 156 158 157 157 157
156 156 158 157 157 157

89 148 120 121 79 145
57% 95%  76% 77% 50% 92%
bKp bedeghikimop  beikimp  beikimop b bedeghikimop

89 99 114 139 85 100
57% 63% 2% 89% 54% 64%
b bkpg beikmnpg beefgikmnpg b bkpqg
79 117 121 125 79 124
51%  75% _ 771% _ 80% 79%
bkp beikmp beikmp beikmpqg bkp belkmpq

140 54 73 69 133 51
90% 35%  46% 44% 85% 32%

bdfghjkinog bjng  bedghikinog bg  bfikng bjng  bedghikinog q

965 23 96 71
38% 15% 62% 45%

bdefikimnopg  bKMINpQ

944 32 107 68
38% 20% 69% 43%

bdethikimnopg DIKMNPQ
745

bdethikimnopg  DKMNPQ

19 75 55
30% 12% 48% 35%

56 55 98 87 62 61
36% 35% 62% 55% 39% 39%

bq bq befikmnopq befikimnopg  bknpgq bkng

62 108 81 51 58
9% 40% 68% 52% 32% 37%

bmnpq bmnpg sdemikmnopg befijkimnopg b bmpq

44 50 71 56 45 51
28% 32% 45% 36% 29% 32%

b bkpg befikmnopg  bkmnpg b bkmpq

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/careffigimTKITmnIolplq

Overlap formulae use

142
91%
b bdeghikimop

80
51%
b

58 107
%  69%
beikmp

33
21%
37
24%
b
39
25%

34
22%
b
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

compostable

non-toxic

biodegradable

made with renewable energy
recyclable

made with renewable materials

made from recycled materials

Q656_3. Suppose you see a product advertised or labeled as .

. Whi

ch, if any, of tr}ese characteristics do

Page 40
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u think are suggested or implied by this’ advertlsmg or lab
3. A laundry basket
SUMMARY OF NOT SUGGESTED
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1300 122 45 71 88 86 58 72 82 79 81 70 85 98 79 94 90
52% 78% 29% 45% 56% 55% 37% 46% 52% 50% 50% 45% 54% 61% 50% 60% 58%
cdefghikimnopa c cdgl cg c cg cg cg c cg cdghklo cg cdghl cdghl
1194 106 24 74 79 79 33 59 80 73 71 75 95 74 92 90
47% 68% 15% 47% 51% 51% 21% 38% 51% 46% 44% 48% 59% 47% 59% 58%
cdefghijklo cg cgh cgh cg cgh cg cg cg ghk cdghjklo cg cdghjklo cghjk
1177 114 36 61 83 82 43 54 73 73 74 62 80 95 70 90
47% 73% 23% 39% 53% 53% 27% 34% 46% 46% 46% 39% 51% .59% 44% 56% .58%
cdefghikimnopa cg cdghl cdghl c cgh cgh cgh cg cdghl cdghijklo cg cdghlo cdghijklo
931 114 27 73 7 84 59 72 11 79 68 77 5 90 68 6 91
37% 73%  17%  46% 4%  54%  37%  46% 7%  50%  42%  49% 3% 56%  43% 4% 58%
cdefghikimnopa eimp  ceimp cegikmp  ceimp  ceimp cegimp  ceimp cegimp cegikmop  ceimp cdeghikmop
693 109 11 21 64 31 23 23 60 23 62 31 64 27 35 75 34
28% 69% 7% 13% 41% 20% 15% 15% 38% 15% 39% 20% 41% 17% 22% 48% 22%
cdefghiiimnopg cdfghjlnoq C c C cdfghjinog C cdfghjinog C cdfghjinog c cd cdfghjinog c
637 101 20 5 54 44 9 51 42 49 4 52 46 61 57
25% 64% 13% 3% 35% 28% 19% 6% 32% 27% 30% 3% 33% 29% 8% 39% 37%
cdefghiimnopa dhl cdghlo cdhlo dhlo cdghlo cdhlo  cdghlo cdghlo  cdghlo | cdfghjlo  cdghlo
607 104 11 34 59 - 26 28 59 7 58 46 60 4 38 68 5
24% 66% %  22% 38% - 16%  18% 38% 4% 36%  29% 38% 3%  24% 44% 3%
cdefghikimnopa f cfing cdfghjnoq cfing cfing cdfghjnoq f cdfghjnog  cfghjng cdfghjnog f cfing cdfghjinog f

Proportions/Means: Cé)lumns ested (5% risk level) - bic/aleTTgTKITmIn/olpiq

Overlap formulae use




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base

Weighted Base

made from recycled materials
made with renewable materials
recyclable

made with renewable energy
biodegradable

non-toxic

compostable

Q656_3. Suppose you see a product advertised or labeled as .

. Which, if any, of tr}ese characteristics do

u think are suggested or implied by this’ advertlsmg or lab
3. A laundry basket
SUMMARY OF MEANS
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Gree reen: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Rene with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Rene cycled able  Renew- cycled
mp- Mater- _able ater- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
3.1 18 3.4 .32 2.7 3.9 .31 .31 25 3.8 25 .29 2.6 3.9 3.0 24 3.8
beghikimop beikimp bp bedegnikmop  beikmp  beikimp b bedeghikimop b bikmp b bedegnikimop  beikmp b bedeghikimop
3.0 1.8 . 3.7 2.7 2.9 3.0 3.7 2.6 2.9 2.7 3.8 2.8 2.9 3.6 2.5 2.6
befijkmnpg beefgikmnpg b bipg beikmpq beefgikmnpg b bipg b beefgijkmnopg b bip  beefgijkmnpg b b
2.8 1.8 33 32 25 31 .32 32 25 32 25 30 25 31 31 23 30
befikimnopg ~ beikmp b beikmp beikmp beikmp b beikmp b beikmp b beikmp beikmp b beikmp
2.7 1.6 3.0 2.4 3.7 2.3 2.5 2.4 3.7 2.2 2.3 2.2 3.8 2.1 2.4 3.7 1.9
bdfghjkinog bng bedfghikinog bq bfilngq bnq bedfghikinog bq bq bq  bedfghikinog b bnq bedghikinog b
2.3 16 3.0 25 2.2 2.3 2.9 2.6 2.2 2.4 2.2 2.5 2.2 21 2.4 2.0 2.0
bdethikimnopq befikmnpg b b bdethijimnopq befijkmnopq bq bnpq b bmnpg b b bnpq b b
2.3 18 3.2 2.3 2.3 2.2 3.0 2.6 2.2 2.3 2.3 2.2 2.0 2.2 2.3 1.9 2.0
bdefhijimnopq bmpq bmp bmp  baemijimnopq  befikimnopg b bmpq bmp bp b bmp
2.1 1.6 2.8 2.3 2.0 2.1 2.6 2.3 2.0 2.1 2.1 2.2 2.0 2.0 2.1 1.9 1.9
bdethikimnopg  beikmnpg b b bdefikimnopg beikmnpg b bp b bpq b b b b b

Proportions/Means: Cé)lumns Tested (5% risk Tevel) - bic7dreffigiminkimmiolpiq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _3 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
1. recyclable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
frlend— Eco-  friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (9] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 1582 32 129 123 79 117 121 125 79 124 63 112 74 125 114 58 107
63%  20% 83%  78%  51% _ 75% _ 77% _ 80%  50% _ 79%  39% _ 71%  47% 78% _ 72%  37% _ 69%
beikimopg  beikmp bkp beikmp beikmp beikmpqg bkp beikmpq b beikmp b beikmp beikmp b beikmp
4 Definitely Suggested 751 8 62 58 39 59 60 61 35 66 27 49 24 60 63 27 53
(O] 30% 5%  40% _ 37% 25%  38%  38%  39% 22%  42% 17% 31% 15%  38%  40% 17%  34%
beikmp  beikmp bm beikmp beikmp beikmp b beikimp b bkmp b beikmp beikmp b bikmp
©)] Probably Suggested 831 24 67 65 40 58 61 64 44 58 36 63 50 65 51 31 54
33% 15%  43% 41% 26% 37% 39% 41% 28% 37% 22% 40% 32% 1% 32% 20% 35%
beikmp  beikp b beikp  beikp b bekp beikp bp belkp bkp bkp
NOT SUGGESTED (NET) 693 109 11 21 64 31 23 23 60 23 62 31 64 27 35 75 34
28% 69% 7% 13% 41% 20% 15% 15% 38% 15% 39% 20% 41% 17% 22% 48% 22%
cdefghiiimnopg cdfghjlnoq C c C cdfghjinog C cdfghjinog C cdfghjinog c cd cdfghjinog c
2 Probably Not Suggested 283 35 5 10 18 17 8 9 17 11 32 17 31 12 17 27 17
@ 11% 22% 3% 6% 12% 11% 5% 6% 11% 7% 20% 11% 20% 8% 11% 17% 11%
cdefghijinog cg c c c ¢ cdghjn c
@) Definitely Not Suggested 410 74 6 11 46 14 15 14 43 12 30 14 33 15 18 48 17
16% 47% 4% 7% 29% 9% 9% 9% 27% 8% 19% 9% 21% 9% 11% 31% 11%
cdelghiiimnopq cdfghikinog c cdfghjinoq cdfghijin cdfghjlinoq c C cdfghjkinoq c
Not sure 241 16 16 13 13 8 14 9 18 10 36 14 19 8 9 23 15
10% 10% 10% 8% 8% 5% 9% 6% 11% 6% 22% 9% 12% 5% 6% 15% 10%
fn bedefghijimnog no fhjno
MEAN 2.8 1.8 33 32 25 31 .32 32 25 32 25 30 25 31 31 23 30
befikimnopg ~ beikmp b beikmp beikmp beikmp b beikmp b beikmp b beikmp beikmp b beikmp
STD. DEV 1.07 0.93 0.74 0.87 1.20 0.94 0.93 0.91 1.18 0.90 1.08 0.93 1.04 0.93 1.01 1.16 0.99
STD. ERR 0.02 0.08 0.06 0.07 0.10 0.08 0.08 0.07 0.10 0.07 0.10 0.08 0.09 0.08 0.08 0.10 0.08
Sigma 2516 157 156 15 156 156 158 157 157 15 16 157 157 16 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK Tevel) - bicrdrerfig/miirTkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _3 2. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
2. made from recycled materials
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad ade
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (© (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 1698 36 131 114 89 148 120 121 79 145 65 102 79 154 106 67 142
67% 23% 84%  73% 57% 95%  76% 7% 50% 92% 40% = 65% 50% 96%  67% 43% 91%
bdeikimop ~ beikmp bkp  bedegnikimop  beiklmp  beikimop b bedeghikimop b ikmp b bedeghikimop  bikmp b bdeghikimop
4 Definitely Suggested 1068 10 65 8 53 131 54 64 35 129 21 50 26 142 54 29 127
(O] 42% 6%  42% 50% _ 34% 84%  34%  41% 22% 82% 13% 32% 17% 89%  34% 19% 81%
bikmp begikimop  bikmp  bedeghikimop  bikmp bikmp bk bedeghikimop b bkmp b bedeghikimop bikmp b bedeghikimop
3 Probably Suggested 630 26 66 36 6 17 66 57 44 16 52 12 52 38 15
25% 17% 42%  23%  23% 11% 42% 36%  28% 10%  27%  33%  34% 8%  33% 24% 10%
n bdefijknpg finq finq bdefijknpq bdefjnpq bfing bfing bdefing bdefing bdfijng fing
NOT SUGGESTED (NET) 607 104 11 34 59 - 26 28 59 7 58 46 60 4 38 68 5
24% 66% %  22% 38% - 16%  18% 38% 4% 36%  29% 38% 3%  24% 44% 3%
cdefghikimnopg f cfing cdfghjnoq cfinq cfing cdfghjnoq f cdfghjnog  cfghjng cdfghjnog f cfing cdfghjinog f
2 Probably Not Suggested 264 30 7 22 21 - 10 12 17 2 31 27 34 1 24 24 2
@ 10% 19% 4% 14% 13% - . 6% 8% 11% 1% 19% 17% 22% 1% 15% 15% 1%
cfghijng fn  cfgjng  cfgjng finq finq cfing cfghijng cfghjng cfghijng cfghjng cfghjng
@) Definitely Not Suggested 343 74 4 38 - 16 16 42 5 27 26 3 14 44 3
14% 47% 3% 8% 24% - 10% 10% 27% 3%  17% 17% 2% 9% 28% 2%
cdefghikimnopa f cfng cdfghjinog cfing cfing cafghikimnog f cdfjnoq cf]nq cdfjnoq cfing cdrghikimnog
Not sure 211 17 14 9 8 8 12 8 19 5 38 9 18 2 14 21 9
8% 11% 9% 6% 5% 5% 8% 5% 12% 3% 24% 6% 11% 1% 9% 13% 6%
jn jn n n efhjin bedefghijmnopa n efhjn jn defhjing n
MEAN 3.1 18 3.4 .32 2.7 3.9 31 .31 25 3.8 25 29 2.6 3.9 3.0 24 3.8
beghikimop beikimp bp bedegnikmop  beikmp  beikimp b bedeghikimop b bikmp b bedegnikimop  beikmp b bedeghikimop
STD. DEV 1.08 0.98 0.71 0.98 1.20 0.32 0.94 0.96 1.17 0.64 1.02 1.02 1.00 0.50 0.97 1.15 0.55
STD. ERR 0.02 0.08 0.06 0.08 0.10 0.03 0.08 0.08 0.10 0.05 0.09 0.08 0.08 0.04 0.08 0.10 0.05
Sigma 2516 157 156 15 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miifIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_3 3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
3. biodegradable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able
Made Green: Made Made ly: Made Made able: Made ad ade
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _wit Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 965 23 96 71 56 55 98 87 62 61 45 69 49 45 66 45 37
38% 15% 62% 45% 36% 35% 62% 55% 39% 39% 28% 44% 31% 28% 42% 29% 24%
bdefiiimnopg  DKMNpPQ bq bq baefikimnopq befijkimnopg  bknpq bknq b bkmnpq b b bknpqg b b
4 Definitely Suggested 341 2 38 22 26 23 45 27 16 24 14 19 14 20 20 14 17
(O] 14% 1% 24% 14% 17% 15% 28% 17% 10% 15% 9% 12% 9% 13% 13% 9% 11%
bdfijkimnopq b bkmp b bdeiimnopq bkmp b b b b b b b b b
3 Probably Suggested 624 21 58 49 30 32 53 60 46 37 31 50 35 25 46 31 20
25% 13% 37% 31% 19% 21% 34% 38% 29% 24% 19% 32% 22% 16% 29% 20% 13%
befikmnpg  befknpg befkmnpg befikmnpg ~ beknq bq befknpq bq beknq
NOT SUGGESTED (NET) 1177 114 36 61 83 82 43 54 73 73 74 62 80 95 70 87 90
47% 73% 23% 39% 53% 53% 27% 34% 46% 46% 46% 39% 59% 44% 56% .58%
cdefghijimnopa cg cdghl cdghl c cgh cgh cgh cg cdghl cdghuklo cg cdghlo cdghijklo
2 Probably Not Suggested 527 30 28 37 31 39 23 27 26 37 41 33 38 41 33 32 31
@ 21% 19% 18% 24% 20% 25% 15% 17% 17% 24% 25% 21% 24% 26% 21% 21% 20%
g 9 9 9 9 gl
@) Definitely Not Suggested 650 84 8 24 52 43 20 27 47 36 33 29 42 54 9
26% 54% 5% 15% 33% 28% 13% 17% 30% 23% 20% 18% 27% 34% 23% 35% 38%
cdefghiimnopa c cdghjkl cdgh c c cdghl cg c c cdgh cdghjklo cg cdghjklo cdghjkimo
Not sure 374 20 24 25 17 19 17 16 22 23 42 26 28 20 22 24 29
15% 13% 15% 16% 11% 12% 11% 10% 14% 15% 26% 17% 18% 13% 14% 15% lEh)%
bedefghijinop
MEAN 2.3 1.6 30 25 2.2 2.3 2.9 2.6 2.2 2.4 2.2 25 2.2 21 2.4 2.0 2.0
bdefhijimnopq  befikmnpg b bq betikimnopq  befijkmnopg bq bnpq b bmnpq b b bnpq b b
STD. DEV 1.07 0.80 0.86 0.98 1.14 1.08 1.02 1.00 1.06 1.07 0.98 0.99 1.01 1.07 1.04 1.04 1.08
STD. ERR 0.02 0.07 0.08 0.08 0.10 0.09 0.09 0.08 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.10
Sigma 2516 157 156 157 156 156 158 157 157 157 16 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste o risl

evel) - bic/dlerfTgTKITmInTolplq
Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_3 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
. non-toxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 944 32 107 68 61 62 108 81 51 58 49 53 38 44 56 37 39
38% 20% 69% 43% 39% 40% 68% 52% 32% 37% 30% 34% 24% 28% 35% 24% 25%
bdethikimnopg DIKMNPQ — bmnpg  bmnpg baethijimnopq ~befijkimnopg b bmpqg b b bmpq
4 Definitely Suggested 362 9 56 19 29 18 49 32 23 24 18 10 9 23 16 11 16
(O] 14% 6% 36% 12% 19% 12% 31% 20% 15% 15% 11% 6% 6% 14% 10% 7% 10%
bdefhijimnopa bm bimopq bdehiiimnopq  bdfkimopg blmp blmp bimp
©)] Probably Suggested 582 23 51 49 32 44 59 49 28 34 31 43 29 21 40 26 23
23% 15% 33% 31% 21% . 28% 37% 31% 18% 22% 19%  27% 18% 13% 25% 17% 15%
beijkmnpg beikmnpg bimnpg beijkmnopg beikmnpq n binpq bng
NOT SUGGESTED (NET) 1194 106 24 74 7 79 33 59 80 73 71 75 90 95 74 92 90
47% 68% 15% 47% 51% 51% 21% 38% 51% 46% 44% 48% % 59% 59% 58%
cdefghijkio cg cgh cgh cg cgh cg cg cg cghk cdghjklo cg cdghjklo cghjk
2 Probably Not Suggested 519 36 13 35 24 31 18 27 29 34 37 37 41 50 36 33 38
@ 21% 23% 8% 22% 15% 20% 11% 17% 18% 22% 23% 24% 26% 31% 23% 21% 24%
cg cg cg c c cg cg cg ceg cefghip cg cg ceg
@) Definitely Not Suggested 675 70 11 55 48 15 32 51 39 34 38 49 45 38 59 52
27% 45% 7% 5% 35% 31% 9% 20% 32% 25% 21% 24% 31% 28% 24% 38% 33%
cdighijkimnog cg cdghjklo cgh cg cghk cg cg cg cghk cg cg cdghjklo cghk
Not sure 378 19 25 15 16 15 17 17 26 26 41 29 29 21 28 27 27
15% 12% 16% 10% 10% 10% 11% 11% 17% 17% 25% 18% 18% 13% 18% 17% 17%
bcdefghn def def df df df
MEAN 2.3 18 3.2 2.3 2.3 2.2 3.0 2.6 2.2 2.3 2.3 2.2 2.0 2.2 2.3 1.9 2.0
bdefhijimnopq bmpq bmp bmp  baemikimnopq  befikimnopg b bmpq bmp bp b bmp
STD. DEV 1.09 0.95 0.92 1.02 1.18 1.06 0.95 1.08 1.13 1.09 1.04 0.96 0.95 1.06 1.02 1.00 1.04
STD. ERR 0.02 0.08 0.08 0.09 0.10 0.09 0.08 0.09 0.10 0.10 0.09 0.08 0.08 0.09 0.09 0.09 0.09
Sigma 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miiryIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _3 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
5. compostable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with ade with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 745 19 75 55 44 50 71 56 45 51 34 54 35 39 50 33 34
30% 12% 48% 35% 28% 32% 45% 36% 29% 32% 21% 34% 22% 24% 32% 21% 22%
bdethikimnopg  DKMNPQ b bkpq befikmnopq  bkmnpq b mpq b mpq b b kpq b b
4 Definitely Suggested 249 6 32 12 20 18 25 22 13 16 11 8 9 21 11 13 12
(O] 10% 4% 21% 8% 13% 12% 16% 14% 8% 10% 7% 5% 6% 13% 7% 8% 8%
bdfijkimopg blm bl bdikimopg  bkimo b bim
©)] Probably Suggested 496 13 43 43 24 32 46 34 32 35 23 46 26 18 39 20 22
20% 8% 28% 27% 15% 21% 29% 22% 20% 22% 14% 29% 17% 11% 25% 13% 14%
bekmnpg bekmnpg bn bekmnpg bnp bn bnp bekmnpq b beknpq
NOT SUGGESTED (NET) 1300 122 45 71 88 86 58 72 82 79 81 70 85 98 79 94 90
52% 78% 29% 45% 56% 55% 37% 46% 52% 50% 50% 45% 54% 61% 50% 60% 58%
cdefghijimnopa c cdgl cg c cg cg cg c cg cdghklo cg cdghl cdghl
2 Probably Not Suggested 559 38 30 41 28 36 34 36 27 31 42 36 41 43 31 33 32
@ 22% 24% 19% 26% 18% 23% 22% 23% 17% 20% 26% 23% 26% 27% 20% 21% 21%
I
@) Definitely Not Suggested 741 84 15 30 50 24 36 48 39 34 44 55 61
29% 54% 10% 19% 38% 32% 15% 23% 35% 31% 24% 22% 28% 34% 30% 39% 37%
cdelghikimnopa ¢ cdghkl cdgl ¢ cdghkl cdg cg c cg cdghkl cdg cdghkim  cdghkl
Not sure 471 16 36 31 24 20 29 29 30 27 46 33 37 23 29 29 32
19% 10% 23% 20% 15% 13% 18% 18% 19% 17% 29% 21% 24% 14% 18% 19% 21%
bfn b b b b befghijnop b bfn b b b
MEAN 2.1 1.6 . 2.3 2.0 2.1 2.6 2.3 2.0 2.1 21 2.2 2.0 2.0 2.1 1.9 1.9
bdethijimnopg  Deikmnpq b b bdefikimnopg beikmnpg b bp b bpq b b b b b
STD. DEV 1.04 0.83 0.99 0.94 1.12 1.06 1.01 1.07 1.05 1.06 0.96 0.93 0.94 1.07 1.01 1.02 1.02
STD. ERR 0.02 0.07 0.09 0.08 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.08 0.09 0.09 0.09 0.09 0.09
Sigma 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miiryikITmIniolplq

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

SUGGESTED (NET)

o) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o risl

Q656_3 6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
6. made with renéwable energy
Eco- Eco- Sus- Sus-
frlend— Eco-  friend- tain- Sus- tain-
Green en: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad
with ade with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (9] 0} (m) () (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1246 22 98 69 140 54 73 69 133 51 55 57 143 45 66 138 33
50% 14% 63% 44% 90% 35%  46% 44% 85% 32% 34% 36% 91% 28% 42% 88% 21%
bdfghjkinog bjnqg bedfghjkinog bg  bfikng bjng bedfghjkinog bq bq bq  bedighikinog b bng bedighjkinog
719 7 43 27 117 22 22 25 116 19 16 16 125 18 23 115 8
29% 4% 28% 17% 75% 14% 14% 16% 74% 12% 10% 10% 80% 11% 15% 74% 5%
bdfghjkinog b bedghikinog bg bg b bedfghikinog bq bedfghikinog bq b bedghikinog
527 15 55 42 23 51 44 17 32 41 18 27 43 23 25
21% 10% 35%  27% 15% 21% 32% 28% 11% 20% 26% 11% 17%  27% 15% 16%
befijkmnpg beimnpqg bim  befijimnpg beimnpq bim belmp belmnpq beimnpq
931 114 27 73 7 84 59 72 11 79 68 77 5 90 68 6 91
37% 73%  17%  46% 4%  54%  37%  46% 7%  50%  42%  49% 3% 56%  43% 4% 58%
cdefghikimnopa eimp  ceimp cegikmp  ceimp  ceimp cegimp  ceimp cegimp cegikmop  ceimp cdeghikmop
443 36 16 39 4 43 36 39 6 37 35 35 2 42 33 3 37
18%  23%  10%  25% 3%  28%  23%  25% 4%  24%  22%  22% 1%  26%  21% 2%  24%
ceimp eimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp ceimp
488 78 11 34 3 41 23 33 5 2 3 42 3 48 35 3 54
19% 50% 7%  22% 2%  26%  15% @ 21% 3%  27% 20% 27% 2%  30%  22% 2% 35%
cdefghikimnopa emp ceimp cegimp ceimp ceimp cegimp ceimp cegimp cegimp  ceimp cdeghikmop
339 21 31 15 9 18 26 16 13 27 38 23 9 25 24 12 32
13% 13% . 20% 10% 6% 12% . 16% 10% 8% 17% 24% 15% 6% _16% 15% 8% 21%
em defhimp eimp deimp bdefhilmp em eimp emp defhimp
2.7 1.6 3.0 2.4 3.7 2.3 25 2.4 3.7 2.2 2.3 2.2 3.8 2.1 2.4 3.7 1.9
bdfghjkinog bng bedfghikinog bq bfilng bnq bedfghjkinog bq bq bq  bedfghikinog b bnq bedghjkinog b
1.15 0.87 0.91 1.05 0.61 1.05 0.97 1.04 0.71 1.06 1.01 1.03 0.56 1.04 1.06 0.60 0.94
0.02 0.08 0.08 0.09 0.05 0.09 0.08 0.09 0.06 0.09 0.09 0.09 0.05 0.09 0.09 0.05 0.08
2516 157 156 157 156 156 158 157 157 15 161 157 157 160 158 15 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _3 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
3. A laundry basket
7. made with renewable materials
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (© (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
Weighted Base 2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
SUGGESTED (NET) 1623 39 114 141 89 99 114 139 85 100 76 145 88 98 141 75 80
65% 25% 73% 90% 57% 63% 2% 89% 54% 64% 47% 92% 56% 61% 89% 48% 51%
beikmnpq  beefgijkmnpg b bkpq beikmnpg beefgikmnpg b bkpq b beefgikmnpg b bkp  beefgikmnpg b b
4 Definitely Suggested 964 12 54 116 44 52 49 114 39 49 34 118 43 57 108 37 38
(O] 38% 8% 35% 74% 28% 33% 31% 73% 25% 31% 21% 75% 27%  36% 68% 24% 24%
bkpq  beefgikmnpg b bk bk beefgijkmnpg b bk b beefgikmnpg b bikpq beefgijkmnpg b b
©)] Probably Suggested 659 27 60 25 45 47 65 25 46 51 42 27 45 41 33 38 42
26% 17% 38% 16% 29% 30% 41% 16% 29% 32% 26% 17% 29% 26% 21% 24% 27%
bdhkinopg bdhl bdhl  baetikimnopq bdhl bdhlo dh bdhl dh bdhl
NOT SUGGESTED (NET) 637 101 20 5 44 30 9 51 42 49 4 52 46 2 6 57
25% 64% 13% 3% 35% 28% 19% 6% 32% 27% 30% 3% 33% 29% 8% 39% 37%
cdefghijimnopa dhl cdghlo cdhlo dhlo cdghlo cdhlo  cdghlo cdghlo  cdghlo | cdfghjlo  cdghlo
2 Probably Not Suggested 270 27 15 3 18 25 14 4 10 22 25 2 21 8 22 27
@ 11% 17% 10% 2% 12% 16% 9% 3% 6% 14% 16% 1% 17% 13% 5% 14% 17%
dghilo dhl dhlo dhilo dhl dl dhilo dhilo dghilo dhilo dhilo  cdghilo
@) Definitely Not Suggested 367 74 5 2 36 19 16 5 41 20 24 2 25 25 4 39 30
15% 47% 3% 1% 23% 12% 10% 3% 26% 13% 15% 1% 16% 16% 3% 25% 19%
edelghikimnopa cdfghjlo  cdhlo  cdhlo cdighiimno ~ cdhlo ~ cdhlo cdhlo  cdhlo cdfghikimno  cdghlo
Not sure 256 17 22 11 13 13 14 9 21 15 36 8 17 16 5 20 19
10% 11% 14% 7% 8% 8% 9% 6% 13% 10% 22% 5% 11% 10% 3% 13% 12%
o dhlo o hlo O bdefghijmnopq o [¢) hlo hlo
MEAN 3.0 18 3.2 3.7 2.7 2.9 3.0 3.7 2.6 2.9 2.7 3.8 2.8 2.9 3.6 25 2.6
befikmnpq  beefgijkmnpg b bipg beikmpq beefgikmnpg b bipq b beefgikmnopg b bip  beefgikmnpg b b
STD. DEV 1.09 1.02 0.79 0.56 1.16 1.04 0.94 0.69 1.19 1.03 1.07 0.54 1.08 1.11 0.71 1.17 1.11
STD. ERR 0.02 0.09 0.07 0.05 0.10 0.09 0.08 0.06 0.10 0.09 0.10 0.04 0.09 0.09 0.06 0.10 0.09
Sigma 2516 157 156 157 15 5 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miifkITmIniolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

made from recycled materials
recyclable

made with renewable materials
biodegradable

made with renewable energy
compostable

non-toxic

Q656_4. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
u think are suggested or implied by this’ advertlsmg or label?

Wrapping pa
SUMMARY%’F&J% ESTED

Eco- Eco- Sus- Sus-
frlend— Eco- friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] (U] (m) (m (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1754 40 135 113 84 145 127 127 102 154 60 106 75 150 108 76 152
70% 25% 86% 2% 54% 93% 81% 81% 65% 97% 38% 66% 48% 96% 68% 48% 97%
bdeikimop  bekmp bk bedegnikimop beiklmop beikimop  bekmp  bedeghikimop b bekmp b bedeghikimop  bekmp b bedeghikimop
1750 47 139 130 88 116 137 136 96 136 82 116 79 121 130 74 123
70% 30% 89%  83% 56% _ 74% 88% 87% 61% 86% 53%  72% 50%  77% _ 82% 47%  78%
befikimnpg  beiklmp b beikmp befikimnpg befikimnp bp befikimnp b beikmp b beikmp beikimp b beikmp
1666 37 122 145 86 97 113 147 103 102 74 147 88 91 139 79 96
66% 24% 78% 93% 55% 62% 2% 94% 66% 65% 47% 91% 56% 58% 87% 50% 61%
befikmnpg  beefgijkmnpg b bkp bekmnpq beefgikmnpg bkp bkp b beefgikmnpg b b beefgikmnpg b bk
1343 41 126 96 72 75 135 111 91 93 63 82 61 71 83 59 84
53% 26% 80% 62% 46% 48% 87% 1% 58% 59% 40% 51% 39% 45% 52% 38% 54%
bdefikimnopq befkmnp b b baemiimnopq befikimnopg bekmnp  bekmnp b bmp b b bkmp b kmp
1243 28 99 71 135 46 80 72 142 54 50 58 137 42 47 139 43
49% 18% 63%  46% 87% 29% 519 46% 90% 34% 32% 36% 87% 27% 30% 89% 27%
bdfghijkinog  bfjknog bedfghikinog b bekInoq bfjknoq bedfghjkinog b b b bedfghjkinog b bedfghjkinog b
1181 38 107 86 63 62 117 89 81 84 60 75 55 67 71 48 78
47% 24% 68% 55% 40% 40% 75% 57% 52% 53% 38% 47% 35% 43% 45% 31% 50%
bdethikimnopq DEfkMNp b b bdemiumnopq befkmnop  befkmp  befkmp b bmp b bp bp kmp
965 46 107 67 56 51 107 66 63 65 42 54 47 45 47 43 59
38% 29% 68% 43% 36% 33% 69% 42% 40% 41% 27% 34% 30% 29% 30% 27% 38%
baetijimnops OKMNOP  bknop  bkmnop k

bdethikimnopg  DKMNOP

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alerfIgIiKITmin/olpiq

Overlap formulae used.
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Base: All Qualified Respondents

J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Unweighted Base
Weighted Base

non-toxic

compostable

made with renewable energy
biodegradable

made with renewable materials
recyclable

made from recycled materials

Q656_4. Suppose you see a product advertised or labeled as .
nk are suggested or implied by this’ advertlsmg or lab

Wraﬁ)ﬁ 9 gLPGGESTED

SUMMARY O

u thi

. Whi

ch, if any, of tr}ese characteristics do

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1179 90 31 67 79 78 31 64 74 79 77 83 85 85 86 92 78
47% 57% 20% 43% 51% 50% 20% 41% 47% 50% 49% 52% 54% 54% 54% 59% 50%
cdgh cg cg cg cg cg cg cg cg cdgh cdgh cdgh cdghi cg
952 95 31 49 68 19 44 57 60 61 65 71 64 62 81 57
38% 61% 20% 31% 44% 44% 12% 28% 36% 38% 39% 40% 45% 41% 39% 52% 36%
cdefghijkimnoq cg cdgh cdgh g cg cg cgh cgh cdgh cgh cgh cdghijklog cg
908 105 64 10 80 46 63 6 88 70 75 7 91 80 6 84
36% 67% 1% 41% 6% 51% 29% 40% 4% 56% 45% 47% 4% 58% . 50% 4% 54%
cdefghikimopg elmp cegimp ceghimp eimp cegimp cdeghimp cegimp cegimp cdeghikimp ~ cegimp cdeghimp
867 92 17 43 65 60 8 32 55 53 60 60 69 67 52 75 59
34% 59% 11% 28% 42% 38% 5% 20% 35% 34% 38% 37% 44% 43% 33% 48% 38%
cdefghikimnog cg cdgh cdgh cg cgh cgh cdgh cgh  cdgho cdgh cgh cdghijo cgh
622 97 14 6 41 22 7 47 55 7 49 13 66 48
25% 62% 9% 4% 33% 26% 14% 4% 31% 30% 35% 4% 32% 31% 8% 42% 31%
cdefghiimnopa cdghlo  cdghlo dhl cdghlo  cdghlo  cdghlo cdghlo  cdghlo cdfghijinog  cdghlo
577 87 11 19 55 31 8 16 49 20 45 33 58 27 25 68 25
23% 55% 7% 12% 35% 20% 5% 10% 31% 13% 29% 20% 37% 17% 16% 43% 16%
cdefghikimnopa g cdfghjinog cgh cdfghjlnog g cdghjnoq cdgh cdfghjinog cg Cg cdfghijkinog cg
571 94 11 35 59 7 14 22 49 3 60 42 62 2 41 67 3
23% 60% 1%  22% 38% 4% 9%  14%  31% 2% 38%  26% 39% 1%  26% 43% 2%
cdefghikimnopa jng  cfgjng cdfghjinog jng cfing cfghjnq cdfghjinog ~ cfghjng cdfghjinog cfghjng cdfghijinog

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/carerfigmTKITmInTolplq

Overlap formulae use
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ov
Q656_4. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do Table 42
u think are suggested or implied by this’ advertlsmg or label?

SUMVMTQ‘?IH% paIgANS

Base: All Qualified Respondents

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (€ ® (V] () ® 0} K 0] (m) Q) (0) () (@

Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
made from recycled materials 3.1 1.9 34 .32 2.6 3.8 34 3.3 2.8 3.8 24 2.9 24 3.9 3.0 25 3.9
bdeikimop  beikmp b bedeghikimop bdeikimop beikimop bKm  bedeghikimop b bekmp b bedeghikimop  bekmp b bedeghikimop
made with renewable materials 3.0 1.9 3.3 3.8 2.7 2.8 3.2 3.7 2.8 29 27 3.7 27 29 3.6 . .
befikmnpg  beefgijkmnpg b b befikmnpq beefgikmnpg b bp b beefgikmnpg b bp beefgijkmnpg b bekmp
recyclable 3.0 2.0 3.4 33 2.7 31 35 3.4 2.8 33 2.7 3.0 25 3.2 31 2.4 .33
befikimop beikimp b beikmp bdefikimnopq befikimop bmp beikimp b bekmp b beikmp beikmp b beikimp
made with renewable energy 2.7 18 30 26 3.7 21 27 25 3.7 21 2.2 2.3 3.7 2.0 2.2 3.8 2.1
bdfghikinog  bfjklnoq  bedfghikinog b bfikinog bfjknoq bedfghikinog b b bn bedfghjkinog b b bedfghjkinog b
biodegradable 2.6 1.9 3.2 2.8 24 24 35 3.0 2.6 2.7 24 2.6 2.2 2.4 2.7 2.2 2.6
baefhijimnopq befkmnpg b b begemigamnopa befijkimnopg bmp befkmnp b bmp b b bkmp b bmp
compostable 25 1.9 3.0 2.7 24 24 3.2 2.8 2.6 2.6 24 2.5 2.2 2.5 2.5 2.1 2.6
baefiiimnopg - befkmp b bp  bedetmikmnopq  befkimnop bmp befkmp bp bmp bmp bmp bmp
non-toxic 2.3 2.0 3.0 2.4 2.3 2.2 3.0 2.4 2.3 2.3 2.1 2.2 2.0 2.1 2.1 2.0 2.2
bdethiikimnopg DKIMNOpP bp bdethiikimnopg DKIMNOpP bmp bmp bp

Proportions/Means: Columns Tested (5% risk level) - b/c7dre/figiifkiiminiolpiq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _4 1. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. WrapplnP gaper
recycla
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) Q) (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 1750 47 139 130 88 116 137 136 96 136 82 116 79 121 130 74 123
70%  30% 89% . 83%  56% _ 74%  88%  87/%  61%  86%  53% _ 72%  50%  77% _ 82%  47%  78%
befikimnpg  beiklmp b beikmp befikimnpg befikimnp bp befikimnp b beikmp b beikmp beikimp beikmp
0 Definitely Suggested 907 15 71 72 42 65 81 82 46 75 30 51 29 78 57 36 77
36% 10%  45%  46% 27% . 42% 52% 52% 29% 47% 19% 32% 18% 50% 36% 23% 49%
beiklimp beiklmp b beikmp beikimop beikimop bkm  beikimop b bkm b beikimop bkmp b beikimop
3 Probably Suggested 843 32 68 58 46 51 56 54 50 61 52 65 50 43 73 38 46
34% 20% ~ 43% 37% 29% 33% 36% 34% 32% 39% 33% 40% 32% 27% 46% 24% 29%
beimnpq bp b bp bp b bnp b enpq b befhikmnpg
NOT SUGGESTED (NET) 577 87 11 19 55 31 8 16 49 20 45 33 58 27 25 68 25
23% 55% % 12% 35% 20% 5% 10% 31% 13% 29% 37% 17% 16% 43% 16%
cdefghikimnopg g cdfghjinog cgh cdfghjinog g cdghjnoq cdgh cdfgh]lnoq cg Cg cdfghijkinog cg
2 Probably Not Suggested 206 30 5 7 18 8 6 5 20 8 19 13 12 8 16 21 10
@ 8% 19% 3% 4% 12% 5% 4% 3% 13% 5% 12% 8% 8% 5% 10% 13% 6%
cdfghjimnog cdfghjn cdfghjn cdfghjn cgh cdfghjng
@) Definitely Not Suggested 371 57 6 12 37 2 11 29 12 26 20 46 19 9 47 15
15% 36% 4% 8% 24% 15% 1% 7% 18% 8% 17% 12% 29% 12% 6% 30% 10%
cdefghijkinog g cdfghjinog  cdghjo g cdghjoq g cdghjo €go  cdfghijkinog cgo g cdfghijkinog cg
Not sure 187 23 7 7 13 9 11 5 12 2 29 12 20 9 4 15 9
% 15% 4% 4% 8% 6% 7% 3% 8% 1% 19% 7%  13% 6% 3% 10% 6%
cdfghijinog jo j j jo cdefghijinopg jo cdfhjnoq j hjo j
MEAN 3.0 0 34 33 27 31 35 3.4 28 33 27 3.0 25 32 31 24 33
befikimop beikimp b beikmp bdefikimnopq befikimop bmp beikimp b bekmp b beikmp beikmp b beikimp
STD. DEV 1.06 1.06 0.74 0.88 1.16 1.06 0.65 0.86 1.10 0.88 1.05 0.99 1.16 1.03 0.83 1.19 0.97
STD. ERR 0.02 0.09 0.06 0.07 0.10 0.09 0.05 0.07 0.09 0.07 0.09 0.08 0.10 0.08 0.07 0.10 0.08
Sigma 2514 157 157 156 156 156 5 157 157 15 15 16 15 15 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miiykITmIniolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

o) Definitely Suggested

Q656_4 2. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. Wrapping paper
2. made from?’gcy%lg materials
Eco- Eco- Sus- Sus-
frlend— Eco- friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) () 0} @ (V] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
127 127 154 76

1754 40
70% 25%

bdeikimop

1144 11
46% 7%

beikimp  beikmp

135 113 84 145
86% 72% 54% 93% 81%
bekmp bk bedeghikmop beikimop  bei

74 72 40 131 70
47%  A6%  26%  BA% _ 45%

bk bedeghivmop ~ beikmp  beikmp

102
81% 65%

kimop  bekmp bedeghikimop b ekmp

73 48
46% 31%

bkm  bedeghikimop

60 106 75 150
97% 38% 66% 48% 96%
beki b bedeghikimop
137 21 58 29 134
87% 13% 36% 18% 85%
bekm

b bedeghikimop

©) Probably Suggested 610 29 61 41 44 14 57 54 54 17 39 48 46 16
24% 18% 39% 26%  28% 9%  37%  34%  34% 11%  25%  30%  29% 10%
fng bdefiknpg finq bfing bfiknpg  bfinpg  bfjnpq finq bfing bfing
NOT SUGGESTED (NET) 571 94 11 35 59 7 14 22 49 3 60 42 62 2
23% 60% 1%  22% 38% 4% 9%  14%  31% 2% 38%  26% 39% 1%
cdefghikimnopa jng  cfgjng cdfghjinog jng cfing cfghjnq cdfghjlnog ~ cfghjng cdfghjinog
2 Probably Not Suggested 239 36 5 21 24 3 9 9 20 1 28 16 18 1
@ 10%  23% 3%  13%  15% 2% 6% 6%  13% 1%  18%  10%  11% 1%
cdfghijimng q cfghjng cfghjnqg jng jng cfghjng cfghjing cfing cfing
) Definitely Not Suggested 332 58 6 14 35 4 5 13 2 2 32 26 44 1
13% 37% 4% 9% 22% 3% 3% 8% 18% 1% 21% 16% 28% 1%
cdefghijkinog fgjng cdfghjnoq fing cdfghjnq cdfghjnog  cfghjng cdfghijinog
Not sure 189 23 11 8 13 4 15 8 6 1 36 13 20 5
8%  15% 7% 5% 8% 3%  10% 5% 4% 1% 23% 8% 13% 3%
cdfhijnoq ja j fiq fijngq j cdefghijimnopq fig  dfhijngq
MEAN 3.1 3.4 .32 2.6 3.8 3.4 3.3 2.8 3.8 2.4 2.9 2.4 3.9
bdeikimop  beikmp b bedeghikimop bdeikimop beikimop bKm  bedeghikimop b bekmp b bedeghikimop
STD. DEV 1.08 0.99 0.75 0.99 1.14 0.60 0.76 0.92 1.09 0.47 1.07 1.10 1.15 0.42
STD. ERR 0.02 0.09 0.06 0.08 0.10 0.05 0.06 0.08 0.09 0.04 0.10 0.09 0.10 0.03
Sigma 2514 157 157 156 156 156 156 157 157 158 156 161 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK Tevel) - brcrarerfig/miirkNTm/nio/plq

Overlap formulae used.

108 152
68% 48% 97%
bekmp b bedeghikimop

59 44 143
I?7% 28% 91%

bekm bkm' bedeghikimop
49 32 9
31%  20% 6%
bfjnpg fing
41 67 3
26% 43% 2%

cfghjng cdfghijinog

23 25
14%  16%
cfghjng  cfghjnqg

42 3
11% 27% 2%
cfgjng cdfghjinog

10 14 2
6% 9% 1%
i finq
3.0 2.5 3.9
bekmp b bedeghikimop
1.02 1.21 0.47
0.08 0.10 0.04

157 157

159
100%  100%  100%
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656 _4 3. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. Wrapping paper
3. blogggr%) k?le
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
frlend— Eco-  friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _witl Re-
New and able  Renew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 1343 41 126 96 72 75 135 111 91 93 63 82 61 71 83 59 84
53% 26% 80% 62% 46% 48% 87% 71% 58% 59% 40% 51% 39% 45% 52% 38% 54%
baefiiimnopq befkmnp b b bdemikimnopa befikimnopg  bekmnp  bekmnp b bmp b b kmp b kmp
4 Definitely Suggested 518 9 59 36 30 20 78 40 32 42 19 30 21 25 27 19 31
(O] 21% 6% 38% 23% 19% 13% 50% 25% 20% 27% 12% 19% 13% 16% 17% 12% 20%
bdetmijmnopg  Dfkmp b b begemiamnopa ~ bfkmnp bp bfkmnop b b b b b b b
©)] Probably Suggested 825 32 67 60 42 55 57 71 59 51 44 52 40 46 56 40 53
33% 20% 43% 38% 27% 35% 37% 45% 38% 32% 28% 32% 25% 29% 35% 25% 34%
bekmnp  bemp b bmp bejkimnpg ~ bemp b b b b
NOT SUGGESTED (NET) 867 92 17 43 65 60 8 32 55 53 60 60 69 67 52 75 59
34% 59% 11% 28% 42% 38% 5% 20% 35% 34% 38% 37% 44% 43% 48% 38%
cdefghikimnog cg cdgh cdgh cg cgh cgh cdgh cgh  cdgho cdgh cgh cdghljo cgh
@ Probably Not Suggested 373 34 7 26 23 25 7 17 22 21 27 34 17 33 30 23 27
15% 22% 4% 17% 15% 16% 4% 11% 14% 13% 17% 21% 11% 21% 19% 15% 17%
cghm cg cg cg cg cg cg cg cghm cg cghm  cghm cg cg
@) Definitely Not Suggested 494 58 10 17 35 1 15 33 2 33 26 52 34 22 52 32
20% 37% 6% 11% 27% 22% 1% 10% 21% 20% 21% 16% 33% 22% 14% 33% 20%
cdfghijkinog g g cdghlo cdgho [¢] cdgh cdgh cdgh cg cdfghijkinog dgh cg cdfghijkinog cdgh
Not sure 304 24 14 17 19 21 13 14 11 12 33 19 27 19 24 23 14
12% 15% 9% 11% 12% 13% 8% 9% 7% 8% 21% 12% 17% 12% 15% 15% 9%
] cdeghijing cghijq ] ]
MEAN 2.6 19 3.2 2.8 2.4 2.4 35 3.0 2.6 2.7 2.4 2.6 2.2 24 2.7 2.2 2.6
bdethijkimnopa  befkmnpg b D bedetmikimnopa  befijkimnopg bmp befkmnp b bmp b b bkmp b bmp
STD. DEV 1.07 0.98 0.83 0.95 1.14 1.03 0.63 0.91 1.07 111 1.05 1.02 1.14 1.05 0.98 1.11 1.06
STD. ERR 0.02 0.08 0.07 0.08 0.10 0.09 0.05 0.08 0.09 0.09 0.09 0.09 0.10 0.09 0.08 0.10 0.09
Sigma 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/niiyIkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_4 4. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. Wrapplng paper
. non-toxic
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 965 46 107 67 56 51 107 66 63 65 42 54 47 45 47 43 59
38% 29% 68% 43% 36% 33% 69% 42% 40% 41% 27% 34% 30% 29% 30% 27% 38%
bdefhijimnops  DKMNOP pdethikimnops OKMNOp ~ bknop  bkmnop k
4 Definitely Suggested 362 12 52 23 29 18 53 26 20 27 10 15 13 18 14 9 23
(O] 14% 8% 33% 15% 19% 12% 34% 17% 13% 17% 6% 9% 8% 11% 9% 6% 15%
biefhijkimnopg bkp  bkimop bdefhijimnopq  DKMOP p bkimop bkp
©)] Probably Suggested 603 34 55 44 27 33 54 40 43 38 32 39 34 27 33 34 36
24% 22% 35% 28% 17% 21% 35% 25% 27% 24% 21% 24% 22% 17% 21% 22% 23%
befikimnopq en befikimnopq en
NOT SUGGESTED (NET) 1179 90 31 67 79 78 31 64 74 79 77 83 85 85 86 92 78
47% 57% 20% 43% 51% 50% 20% 41% 47% 50% 49% 52% 54% 54% 54% 59% 50%
cdgh cg cg cg cg cg cg cg cg cdgh cdgh cdgh cdghi cg
2 Probably Not Suggested 489 30 16 35 29 33 15 30 33 30 37 37 26 35 37 37 29
@ 19% 19% 10% 22% 19% 21% 10% 19% 21% 19% 24% 23% 17% 22% 23% 24% 18%
cg cg cg cg cg cg cg cg cg cg cg cg cg
@) Definitely Not Suggested 690 15 32 50 45 16 34 41 49 40 46 50 49 55 49
27% 38% 10% 21% 32% 29% 10% 22% 26% 31% 26% 29% 38% 32% 31% 35% 31%
cdghik cg cdgh cg cg cg cdg cg cg cdghik cdgh cdg dgh cdg
Not sure 370 21 19 22 21 27 18 27 20 14 37 24 25 27 26 22 20
15% 13% 12% 14% 13% 17% 12% 17% 13% 9% 24% 15% 16% 17% 16% 14% 13%
] J bedegijlpg J J
MEAN 2.3 2.0 3.0 2.4 2.3 2.2 3.0 2.4 2.3 2.3 21 2.2 2.0 21 21 2.0 2.2
pdethijimnopg DKIMNOP bp pdemijimnopg DKIMNOpP bmp bmp bp
STD. DEV 1.09 1.03 0.97 1.04 1.17 1.07 0.98 1.09 1.05 1.13 0.97 1.02 1.05 1.07 1.02 0.97 1.11
STD. ERR 0.02 0.09 0.08 0.09 0.10 0.09 0.08 0.10 0.09 0.09 0.09 0.09 0.09 0.09 0.09 0.08 0.10
Sigma 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdlerfig/niifkITmIniolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q656_4 5. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. Wrapping paper
5. compostable
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
SUGGESTED (NET) 1181 38 107 86 63 62 117 89 81 84 60 75 55 67 71 48 78
47% 24% 68% 55% 40% 40% 75% 57% 52% 53% 38% 47% 35% 43% 45% 31% 50%
bdethikimnopq DEfkMNpP b b bdemiumnopq befkmnop  befkmp  befkmp b bmp b bp bp kmp
4 Definitely Suggested 428 11 42 28 24 20 53 36 28 37 15 21 18 25 24 15 31
(O] 17% % 27% 18% 15% 13% 34% 23% 18% 23% 10% 13% 11% 16% 15% 10% 20%
befkimnop bkp b bemijmnopq  DTKIMP bkp  bfkimp b b bkmp
©)] Probably Suggested 753 27 65 58 39 42 64 53 53 47 45 54 37 42 47 33 47
30% 17% 41% 37% 25% 27% 41% 34% 34% 30% 29% 34% 24% 27% 30% 21% 30%
befikmnopg  bemnp b befijkmnopg bmp bmp b b bp b b b
NOT SUGGESTED (NET) 952 95 31 49 68 68 19 44 57 60 61 65 71 64 62 81 57
38% 61% 20% 31% 44% 44% 12% 28% 36% 38% 39% 40% 45% 41% 39% 52% 36%
cdefghikimnog cg cdgh cdgh g cg cg cgh cgh cdgh cgh cgh cdghijklog cg
2 Probably Not Suggested 433 37 19 26 27 32 15 22 24 28 29 33 20 31 36 30 24
@ 17% 24% 12% 17% 17% 21% 10% 14% 15% 18% 19% 20% 13% 20% 23% 19% 15%
cghm g9 cg g ] cg g cghm g
@) Definitely Not Suggested 519 58 12 23 41 36 4 22 33 32 32 32 51 33 26 51 33
21% 37% 8% 15% 26% 23% 3% 14% 21% 20% 21% 20% 32% 21% 16% 32% 21%
cdefghijkinog g cg cdgho cgh [¢] cg cg cg cg cdghijkinog cg cg cdghijkinoq cg
Not sure 381 24 19 21 25 26 20 24 19 14 35 21 31 26 26 28 22
15% 15% 12% 13% 16% 17% 13% 15% 12% 9% d 2__2|% 13% 20% 17% 16% 18% 14%
J cagyj J J J J
MEAN 25 1.9 .0 2.7 2.4 2.4 3.2 2.8 2.6 2.6 2.4 25 2.2 25 25 21 2.6
baefikimnopg - efkmp b bp  bedetmikmnopq  befkimnop bmp befkmp bp bmp bmp bmp bmp
STD. DEV 1.07 0.99 0.89 0.99 1.11 1.05 0.76 1.03 1.07 1.10 1.01 1.01 1.12 1.07 1.00 1.06 1.10
STD. ERR 0.02 0.09 0.08 0.09 0.10 0.09 0.06 0.09 0.09 0.09 0.09 0.09 0.10 0.09 0.09 0.09 0.09
Sigma 2514 157 157 15 15 5 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miijIkITmIniolplq

Overlap formulae used.

Page 56

19 Nov 2009
Table 47




J35309 - FTC Green Marketing Survey Page 57

Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
19 Nov 2009

Q656_4 6. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. Wrapping paper
6. made wnh%ne%v%b‘lje energy
Base: All Qualified Respondents
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

(@ (b) (© (d) (€ ® (V] () ® 0} K 0] (m) Q) (0) () (@

Unweighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157

Weighted Base 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157

SUGGESTED (NET) 1243 28 99 71 135 46 80 72 142 54 50 58 137 42 47 139 43
49% 18% 63%  46% 87% 29% 519 46% 90% 34% 32% 36% 87% 27% 30% 89% 27%

bdfghikinog ~ bfjknog  bedfghikinog b bfjklnoq bfjknoq bedfghikinog b b b bedfghjkinog b bedfghjkinog b

4 Definitely Suggested 710 5 38 32 112 14 24 30 119 19 14 19 116 14 12 121 21
O] 28% 3% 24% 21% 2% 9% 15% 19% 76% 12% 9% 12% 74% 9% 8% 7% 13%

bfikinog  bfjkino  bedfghikinog b bo bfkno bedghjkinog b b b bedfghjkinog b bedfghjkinog b

©) Probably Suggested 533 23 61 39 23 32 56 42 23 35 36 39 21 28 35 18 22
21% 15% 39%  25% 15% 21% 36%  27% 15% 22% 23% 24% 13% 18% 22% 11% 14%

bdefhijimnopg  DEIMPQ P bdefimnopg  beimpq mp mpq beimpq mp

NOT SUGGESTED (NET) 908 105 33 64 10 80 46 63 6 88 70 75 7 91 80 6 84
36% 67% 21%  41% 6%  51%  29%  40% 4% 56%  45%  AT% 4% 58%  50% 4% 54%

cdefghikimopq eimp cegimp ceghimp eimp cegimp cdeghimp cegimp cegimp cdeghikimp ~ cegimp cdeghimp

2 Probably Not Suggested 419 39 22 39 7 32 25 29 3 30 33 36 5 36 42 2 39
@ 17%  25%  14%  25% 4%  21%  16%  18% 2%  19%  21% @ 22% 3%  23%  26% 1%  25%

ceimp eimp  ceimp eimp eimp eimp eimp eimp eimp ceimp cegimp ceimp

(1 Definitely Not Suggested 489 66 11 25 3 48 21 34 3 58 37 39 2 55 38 4 45
19% 42% % 16% 2% 31%  13%  22% 2% 37%  24%  24% 1% 35%  24% 3%  29%

cdefghikimopg eim  ceimp cdegimp eimp  ceimp cdeghikimop  CE€GIMp ~ cegimp cdeghikimop ~ C€GiMp cdegimp

Not sure 363 24 25 21 11 30 30 22 9 16 36 28 13 24 32 12 30
14% 15%  16% 13% 7%  19%  19% 14% 6% 10% 23% 1% 8% 15%  20% 8%  19%

eip eimp i eijmp eijmp el dehijmp eimp eip  eijmp eijmp

MEAN 2.7 1.8 30 26 3.7 21 27 25 3.7 2.1 2.2 2.3 3.7 2.0 2.2 3.8 2.1

bdfghikinog  bfjklnoq  bedfghikinog b bfikinog bfiknoq bedfghjkinog b b bn bedfghjkinog b b bedighjkinog b

STD. DEV 1.15 0.87 0.89 1.05 0.66 1.04 0.97 1.10 0.60 1.09 1.02 1.04 0.59 1.03 0.97 0.61 1.08

STD. ERR 0.02 0.08 0.08 0.09 0.06 0.09 0.09 0.09 0.05 0.09 0.09 0.09 0.05 0.09 0.09 0.05 0.10

Sigma 2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % TisK Tevel) - b/craleffTgImiiKITmIn/olp/q
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

o) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

olumns Teste o risl

Q656 _4 7. Suppose you see a product advertised or labeled as .... Which, if any, of these
characteristics do you think are suggested or implied by this advertising of label?
4. Wrapping pa|
7. made with rgﬂevga%lg materials
Eco- Eco- Sus- Sus-
frlend— Eco-  friend- tain- Sus- tain-
Green: en: friend- ly: able: tain- able:
Made Green: Made Made : Made Made  able: Made ad Mad
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able ater- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (© (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1666 37 122 145 86 97 113 147 103 102 74 147 88 91 139 79 96
66% 24% 78% 93% 55% 62% 2% 94% 66% 65% 47% 91% 56% 58% 87% 50% 61%
befikmnpg  beefgijkmnpg b bkp bekmnpq beefgikmnpg bkp bkp b beefgikmnpg b b beefgikmnpg b bk
1010 9 60 123 38 39 54 115 46 51 36 121 44 54 114 45 61
40% 6% 38% 79% 24% 25% 35% 73% 29% 32% 23% 75% 28% 34% 2% 29% 39%
befk beefgikmnpg b b bek  beefgijkmnpg b b b beefgikmnpg b bk beefgikmnpg b befkm
656 28 62 22 59 32 57 51 38 26 44 37 25 34 35
26% 18% 39% 14% 31% 37% 38% 20% 36% 32% 24% 16% 28% 24% 16% 22% 22%
bdhkimnopg bdhlo bdhkinopg bdhkinopg bdhkinopq bdhlopq d bdlo d
622 97 14 6 41 22 7 48 47 55 7 50 49 13 66 48
25% 62% 9% 4% 33% 26% 14% 4% 31% 30% 35% 4% 32% 31% 8% 42% 31%
cdefghijimnopa cdghlo  cdghlo dhl cdghlo  cdghlo  cdghlo cdghlo  cdghlo cdfghijinog  cdghlo
288 35 6 3 21 19 17 5 21 27 29 3 11 29 9 25 28
11% 22% 4% 2% 13% 12% 11% 3% 13% 17% 19% 2% 7% 18% 6% 16% 18%
cdefghilmo cdhlo cdhlo cdhl cdhlo cdhimo cdhimo dl  cdhimo cdhimo  cdhimo
334 62 8 3 31 22 5 2 27 20 26 4 39 20 4 41 20
13% 39% 5% 2% 20% 14% 3% 1% 17% 13% 17% 2% 25% 13% 3% 26% 13%
cdefghiimnopa cdghlo  cdghlo cdghlo  cdghlo  cdghlo cdfghjinog  cdghlo cdfghikinog  cdghlo
226 23 21 5 18 18 21 3 6 9 27 7 19 17 7 12 13
9% 15% 13% 3% 12% 12%  13% 2% 4% 6%  17% 4%  12% 11% 4% 8% 8%
dhijlop dhijlo ilo dhilo dhijlo dhijlopg hijlo hilo h h
3.0 19 33 3.8 2.7 2.8 3.2 3.7 2.8 2.9 2.7 3.7 2.7 2.9 3.6 2.6 3.0
befikmnpq  beefgijkmnpg b b befikmnpq beefgijkmnpg b bp b beefgijkmnpg b bp  beefgikmnpg b bekmp
1.07 0.97 0.80 0.59 111 1.02 0.80 0.60 1.06 1.03 1.09 0.63 1.20 1.08 0.71 1.20 1.09
0.02 0.08 0.07 0.05 0.09 0.09 0.07 0.05 0.09 0.08 0.10 0.05 0.10 0.09 0.06 0.10 0.09
2514 157 157 156 156 156 156 157 157 158 15 16 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

&Vel) - BICIaTeTTgITTTRITTTATOTRIG
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

OMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
implies that there'is no

TSR enl impact

The statement suggests or
implies that this product
causes less negative
environmental impact than
other products, but may still
cause some negative impact to
the environment.

The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_1. Thinking again about a product advertised or labeled as ..., which of the following most accurately

describes what this statement suggests or implies to you about any negative environmental impact

that may come from

1. All Products

is product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able Made ad Made
with Made with with Made with with Made with with Made with
Renew- i Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] (U] (m) Q) (0) (P (@
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
4671 67 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
62% 14% 7% 71% 65% 67% 7% 73% 66% 69% 43% 62% 62% 61% 63% 58% 62%
bdefijkimnopq bekimnopg kp bkp  bdefikimnopq  befikimnopg bkp bkimnopq b bk bk bk bk bk bk
1552 32 160 130 107 87 161 131 99 109 66 85 74 74 84 82 71
21% % 34% 28% 23% 19% 34% 28% 21% 23% 14% 18% 16% 16% 18% 17% 15%
bdethijimnopq  bfikimnopg  bkmnpgq b bdemimnop bfikimnopgq ~ bkmng bkmnopq b b b b b b b
3119 35 204 206 197 225 203 215 213 216 139 209 218 215 213 189 22
41% % 43% 44% 42% 48% 43% 46% 45% 46% 29% 44% 46% 45% 45% 40% 47%
bk bk bk bkp bk bk bk bk b bk bk bk bk bk bkp
2091 349 71 100 110 114 69 96 113 100 166 120 111 149 131 152 140
28% 74% 15% 21% 23% 24% 15% 20% 24% 21% 35% 25% 24% 31% 28% 32% 30%
cdefghikimnopg cg cg cg cg cg cg cdefghijimo cg cg cdefghijim cdghj cdefghijim cdeghjm
156 15 6 6 16 8 6 9 11 7 19 9 12 8 12 7 5
2% 3% 1% 1% 3% 2% 1% 2% 2% 1% = 4% 2% 3% 2% 3% 1% 1%
cdgq cdgq cdfgjnpg
636 42 30 28 41 34 33 20 35 41 84 51 57 29 35 41 35
8% 9% 6% 6% 9% 7% 7% 4% 7% 9% 18% 11% 12% 6% 7% 9% 7%
h h h h h bederghiimnops — €dghin- cdfghinog h h h
7554 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns TESted (5% fisK 16vel) - BICIaTeTTg/TKITIAToTpIg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

OMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
implies that there'is no

TSR enl impact

The statement suggests or
implies that this product

R AEFINSact than

other products, but may still
cause some negative impact to
the environment.

The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_2. Thinking again about a product advertised or labeled as ..., which of the following most accurately
describes what this statement suggests or implies to you about any negative environmental impact

that may come from

2. Kitchen flooring

is product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
1504 24 123 110 111 102 120 108 102 101 70 93 95 85 88 84 88
60% 15% 78% 70% 70% 65% 76% 69% 65% 64% 45% 60% 60% 54% 56% 53% 55%
bfijkimnopg  bknopg  bknopg bknp bfikimnopg  bknopq bknp bk b bk bk b bk b b
489 10 48 39 43 32 51 43 32 32 22 27 26 18 22 24 20
19% 6% 30% 25% 27% 21% 32% 27% 20% 20% 14% 17% 16% 11% 14% 15% 13%
bfiikmnopg  bknopg bkimnopq bn bfikimnopg bkimnopg bn bn b b b b b
1015 14 75 71 68 70 69 65 70 69 48 66 69 67 66 60 68
40% 9% 47% 45% 43% 45% 44% 41% 45% 44% 31% 42% 44% 42% 42% 38% 43%
bk bk bk bk bk bk bk bk b bk bk bk bk b bk
736 121 18 39 27 43 22 39 39 40 55 40 37 60 50 51 55
29% 76% 11% 25% 17% 28% 14% 25% 25% 25% 35% 26% 23% 38% 32% 32% 34%
cdefghijkimnopq cg ceg cg cg cg cdeghim cg cg cdeghijlm ceg ceg cegm
57 4 4 2 4 1 3 4 4 2 6 2 4 3 8 4 2
2% 3% 3% 1% 3% 1% 2% 3% 3% 1% 4% 1% 3% 2% .'-'%% 3% 1%
227 10 13 6 17 10 13 6 12 15 6 21 22 10 12 19 15
9% 6% 8% 4% 11% 6% 8% 4% 8% 9% 17% 13% 14% 6% 8% 12% 9%
dh dh bedfghino bdfhn bdfhn dh dh
2524 159 158 157 159 156 158 157 157 158 157 156 158 158 158 158 160
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns TESted (5% isK 1evel) - BICIaTeTTg/TKITIAToTpG

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

OMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
implies that there'is no

TSR enl impact

The statement suggests or
implies that this product

R AEFINSact than

other products, but may still
cause some negative impact to
the environment.

The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_3. Thinking again about a product advertised or labeled as ..., which of the following most accurately
describes what this statement suggests or implies to you about any negative environmental impact

that may come from

is product?

3. A laundry basket

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (9] 0} (m) (m (0) (P (@
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
1563 20 119 111 99 111 121 116 101 103 66 98 100 103 104 90 101
62% 13% 76% 71% 63% 71% 7% 74% 64% 66% 41% 62% 64% 64% 66% 58% 65%
beijkimnopg bkp bk bkp  beijkimnopg beklp bk bk b bk bk bk bk bk bk
506 8 54 41 34 25 57 38 32 37 21 30 23 29 28 27 22
20% 5% 35% 26% 22% 16% 36% 24% 20% 24% 13% 19% 15% 18% 18% 17% 14%
befhikimnopg  bfkmq bk b befhijkimnopg kmq b kmq b b b b b b b
1057 12 65 70 65 86 64 78 69 66 45 68 77 74 76 63 79
42% 8% 42% 45% 42% 55% 41% 50% 44% 42% 28% 43% 49% 46% 48% 40% 51%
bk bk bk beegijklp bk bk bk bk b bk bk bk bk bk bk
698 121 27 32 37 33 29 30 38 36 56 42 38 43 43 51 42
28% 7% 17% 20% 24% 21% 18% 19% 24% 23% 35% 27% 24% 27% 27% 33% 27%
cdefghijimnopq cdefghijm c c c cdfgh c
47 7 - 2 8 3 1 3 4 3 4 3 4 1 2 1 1
2% 4% - 1% 5% 2% 1% 2% 3% 2% 2% 2% 3% 1% 1% 1% 1%
cgnpq cgnpq c c c
208 9 10 12 12 9 7 8 14 15 35 14 15 13 9 14 12
8% 6% 6% 8% 8% 6% 4% 5% 9% 10% 22% 9% 10% 8% 6% 9% 8%
bedefghiimnopg
2516 157 156 157 156 156 158 157 157 157 161 157 157 160 158 156 156
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: Columns TESted (5% isK 1evel) - BICIaTeTTg/TKITIAToTpIG

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

OMETHING ABOUT
NEGATIVE
ENVIRONMENTAL IMPACT
(NET)

The statement suggests or
implies that there'is no

TSR enl impact

The statement suggests or
implies that this product

R AEFINSact than

other products, but may still
cause some negative impact to
the environment.

The statement does not suggest
or imply anything about the
negative environmental impact
from this product or how it may
compare to other kinds of
products.

Other
Not sure

Sigma

Q660_4. Thinking again about a product advertised or labeled as ..., which of the following most accurately
describes what this statement suggests or implies to you about any negative environmental impact

that may come from

is product?
4. Wrapping paper

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) () 0} @ (V] 0} (m) () (0) (P (@
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
1604 23 122 115 94 99 123 122 109 121 69 103 97 101 105 97 104
64% 15% 78% 74% 60% 63% 79% 78% 69% 7% 44% 64% 62% 64% 66% 62% 66%
befkimnopg ~ bekmp bk bk bk b bk bk bk bk k bk
557 14 58 50 30 30 53 50 35 40 23 28 25 27 34 31 29
22% 9% 37% 32% 19% 19% 34% 32% 22% 25% 15% 17% 16% 17% 21% 20% 18%
befijkimnopg  befkimnopg b b befikimnopg befkimnopg b bkm b b b b b
1047 9 64 65 64 69 70 72 74 81 46 75 72 74 71 66 75
42% 6% 41% 42% 41% 44% 45% 46% 47% 51% 29% 47% 46% 47% 45% 42% 48%
bk bk bk bk bk bk bk bk b bk bk bk bk bk bk
657 107 26 29 46 38 18 27 36 24 55 38 36 46 38 50 43
26% 68% 17% 19% 29% 24% 12% 17% 23% 15% 35% 24% 23% 29% 24% 32% 27%
cdefghikimnopa cdghj o] g cdfghijimo g g cdghj g cdghj cghj
52 4 2 2 4 4 2 2 3 2 9 4 4 4 2 2 2
2% 3% 1% 1% 3% 3% 1% 1% 2% 1% 6% 2% 3% 3% 1% 1% 1%
cdghjopq
201 23 7 10 12 15 13 6 9 11 23 16 20 6 14 8 8
8% . 15% 4% 6% 8% 10% 8% 4% 6% 7% 15% 10%  13% 4% 9% 5% 5%
cdhijnpq hn cdehijnpg hn  chinpq
2514 157 157 156 156 156 156 157 157 158 156 161 157 157 159 157 157
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: Columns TESted (5% TisK 1evel) - BICIaTeTTg/TKITIAToTpIg

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_1. When you indicated that the statement ... sug?ests or implies that the product has no negative environmental

impact or less negative environmental impact than other products, how were you thinking about the
negative environmental impact that may result from this product?

1. All Products

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Page 63

19 Nov 2009
Table 54

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
RWlth Mat(?]e V|¥\,Ith RWlth Mat%e vl\gth anh Ma’[(lj1e with RW|th Mag]e \A}gth
enew- Wi e- enew- Wi e- enew- Wi e- enew- Wi e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 4671 67* 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
Weighted Base 4671 67* 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
THOUGHT ABOUT SPECIFIC 2675 40 218 190 172 166 194 194 181 177 121 166 181 175 151 179 170
STAGES OF LIFECYCLE 57% 60% 60% 57% 57% 53% 53% 56% 58% 54% 59% 56% 62% 61% 51% 66% 58%
(NET) o fgo o defghijlo

: 949 17 94 79 54 58 83 70 62 64 43 50 68 59 39 55 54
ler%%%%gﬁf’alftimSanc?%ﬁgﬁnay 200  25%  26%  24%  18%  19% = 23%  20%  20%  20%  21%  17% = 23% = 20%  13%  20%  18%
QFGHsateach of the stages of o efiog lo ° ° ° ° ° ° ° °

ifecyCle.

: 1726 23 124 111 118 108 111 124 119 113 78 116 113 116 112 124 116
ég(‘,%%'};gﬁ%;‘imea%%%ﬁgy%ay 37%  34% 34% 33%  39%  35%  30%  36%  38% 35%  38%  39%  39%  40%  38% % 40%
occur at some, but not all of 9 9 9 9 9 cdfghj 9
the stagnes of the lifecycle.
| thought about negative 1632 19 121 119 108 120 142 123 109 118 65 116 86 92 124 67 103
enVIrorllmentalblur{]géilé:tnlgte%hink 35% 28% 33% 35% 36% 38% 39% 36% 35% 36% 32% 39% 29% 32%b « 42% 25% 35%

eneral sense m| m| m| ckmn
gbout impact at specific stages P P P P P P P P P P P
of the lifecycle.
Other 78 1 4 8 6 7 5 8 4 4 1 2 6 6 6 7 3
2% 1% 1% 2% 2% 2% 1% 2% 1% 1% * 1% 2% 2% 2% 3% 1%
Not sure 286 7 21 19 18 19 23 21 18 26 18 10 19 16 16 18 17
6% 10|% 6% 6% 6% 6% 6% 6% 6% 8|% QI% 3% 7% 6% 5% 7% 6%
Sigma 4671 67 364 336 304 312 364 346 312 325 205 294 292 289 297 271 293
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c7dreffiginifkiimniolpiq
Overlap formulae used. * small base




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_2. When

Unweighted Base
Weighted Base

THOUGHT ABOUT SPECIFIC
STAGES OF LIFECYCLE
(NET)

| thought about the neg%ative
environmental impact that may

QREU: i%tc %%?Q. of the stages of

| thought about the ne%atlve
environmental impact that may
occur at some, but not all of
the stagnes of the lifecycle.

| thought about negative
environmental impactina
general sense but did not think
about impact at specific stages
of the lifecycle.

Other
Not sure

Sigma

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

ou indicated that the statement ... sug
impact or less negative environmental impac

?ests or implies that the product has no negative environmental
ow were you thinking about the

) than other products, i
negative environmental impact that may result from this product?

2. Kitchen flooring

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
1504 24 123 110 111 102 120 108 102 101 70* 93* 95* 85* 88* 84* 88*
1504 24 123 110 111 102 120 108 102 101 70* 93* 95* 85* 88* 84* 88*
888 13 80 66 58 52 68 67 58 55 47 50 63 55 50 57 49
59% 54% 65f% 60% 52% 51% 57% 62% 57% 54% 67f% 54% 6&‘;% 65% 57% 68f% 56%
e ef ef
306 7 35 26 19 15 28 23 19 22 11 11 20 18 13 21 18
20% 29% ﬂﬁs% 24|% 17% 15% 2?i% 21% 19% 22% 16% 12% 21% 21% 15% 251% 20%
efklo
582 6 45 40 39 37 40 44 39 33 36 39 43 37 37 36 31
39% 25% 37% 36% 35% 36% 33% 41% 38% 33% d 51% 42% 45% 44% 42% 43% 35%
cdegjq
501 10 34 36 43 40 40 32 37 36 17 39 25 27 32 19 34
33% 42% 28% 33% 39% 39% 33% 30% 36% 36% 24% 42% 26% 32% 36% 23% 39%
kp kp p ckmp p
26 - 1 3 2 3 1 5 2 2 - 1 1 - 2 3 -
2% - 1% 3% 2% 3% 1% 5% 2% 2% - 1% 1% - 2% 4% -
nq
89 1 8 5 8 7 11 4 5 8 6 3 6 3 4 5 5
6% 4% % 5% % 7% 9% 4% 5% 8% 9% 3% 6% 4% 5% 6% 6%
1504 24 123 110 111 102 120 108 102 101 70 93 95 85 88 84 88
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/drefiig/MjKim/n/ol
Overlap formulae used. * small base; ** very small base (under 30f ineligible

?/q . .
or sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_3. When

ou indicated that the statement ... sug
impact or less negative environmental impac

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Unweighted Base
Weighted Base

| thought about the neg%ative
environmental impact that may

QREUE i%tc %%?Q. of the stages of

| thought about the negative
environmental impact hlat rfnay
SR EL 0o R e

| thought about negative
environmental impactina
general sense but did not think
about impact at specific stages
of the lifecycle.

Other
Not sure

Sigma

?ests or implies that the product has no negative environmental

) than other products, i
negative environmental impact that may result from this product?

3. A laundry basket

ow were you thinking about the

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (9] 0} (m) (m (0) (P (@
1563 20* 119 111 99* 111 121 116 101 103 66* 98* 100 103 104 90* 101
1563 20* 119 111 99* 111 121 116 101 103 66* 98* 100 103 104 90* 101
899 13 72 62 56 59 72 71 65 55 35 53 58 53 53 59 63
58% 65% 61% 56% 57% 53% 60% 61% 64% 53% 53% 54% 58% 51% 51% 66% 62%
no
340 4 34 30 17 25 33 22 21 22 16 19 24 21 17 16 19
22% 20% 29% 27% 17% 23% 27% 19% 21% 21% 24% 19% 24% 20% 16% 18% 19%
eo
559 9 38 32 39 34 39 49 44 33 19 34 34 32 36 43 44
36% 45% 32% 29% 39% 31% 32% 42% 44% 32% 29% 35% 34% 31% 35% 48% 44%
d d cdfgjkn d
544 5 40 41 34 45 42 38 26 41 26 41 32 41 41 22 29
35% 25% 34% 37% 34% 41% 35% 33% 26% 40% 39% 42% 32% 40% 39% 24% 29%
p p p p p p
27 - 3 1 2 2 1 1 2 1 1 - 3 3 3 2 2
2% - 3% 1% 2% 2% 1% 1% 2% 1% 2% - 3% 3% 3% 2% 2%
93 2 4 7 7 5 6 6 8 6 4 4 7 6 7 7 7
6% 10% 3% 6% 7% 5% 5% 5% 8% 6% 6% 4% 7% 6% 7% 8% 7%
1563 20 119 111 99 111 121 116 101 103 66 98 100 103 104 90 101
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/crareriTgiy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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J35309 - FTC Green Marketing Survey Page 66
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q665_4. When you indicated that the statement ... sug?ests or implies that the product has no negative environmental Table 57
impact or less negative environmental impact than other products, how were you thinking about the
negative environmental impact that may result from this product?

4. Wrapping paper

Base: Respondents Who Think Claim Implies Something About Negative Environmental Impact

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

(@ (b) (© (d) () ® (V] (M) ® 0} K 0] (m) Q) (0) () (@

Unweighted Base 1604 23* 122 115 94* 99* 123 122 109 121 69* 103 97* 101 105 97* 104
Weighted Base 1604 23* 122 115 94* 99* 123 122 109 121 69* 103 97* 101 105 97* 104
THOUGHT ABOUT SPECIFIC 888 14 66 62 58 55 54 56 58 67 39 63 60 67 48 63 58
STAGES OF LIFECYCLE 55% 61% 54% 54% 62% 56% 44% 46% 53% 55% 57% 61% 62% 66% 46% 65% 56%
(NET) gho gho gho gho gho

: 303 6 25 23 18 18 22 25 22 20 16 20 24 20 9 18 17
| thought about the negative
envirognmental impact%hat may 19% 26% 28% 28% lg% lg% lg% 28% Zg% 17% 22% lg% 23% Zg% 9% lg% 16%

QREUE i%tc %%?Q. of the stages of

: 585 8 41 39 40 37 32 31 36 47 23 43 36 47 39 45 41
| thought about the ne%atlve 36% 35% 34% 34% 43% 37% 26% 25% 33% 39% 33% 42% 37% 47% 37% 46% 39%
environmental impact that may gh gh gh ghi gh gh
occur at some, but not all of
the stagnes of the lifecycle.

| thought about negative 587 4 47 42 31 60 53 46 41 22 36 29 24 51 26 40

environmental impactina 37% 17% 39% 37% 33% 35%  49% 43% 42% 34% 32% 35% 30% 24%  49% 27% 38%

general sense but did not think n n efikimnp mnp np ejkimnp n

about impact at specific stages

of the lifecycle.

Other 25 1 - 4 2 2 3 2 - 1 - 1 2 3 1 2 1
2% 4% - 3% 2% 2% 2% 2% - 1% - 1% 2% 3% 1% 2% 1%

c

Not sure 104 4 9 7 3 7 6 11 5 12 8 3 6 7 5 6 5

6% 17% % 6% 3% 7% 5% 9% 5% 10|% 12|% 3% 6% 7% 5% 6% 5%
el
Sigma 1604 23 122 115 94 99 123 122 109 121 69 103 97 101 105 97 104
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/ciareriTgiy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_1. When you indicated that the statement ... suggests or implies that the %roduct has no negative environmental
that may result from this product?

impact, hdow were you thinking about the negative environmental impact

1. All Products

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made  able: Made ad ade
with Made with with Made with with Made with with Made with
Renew- _ wi e- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) H  ® O m ® © @ @
Unweighted Base 1552 32* 160 130 107 87* 161 131 99* 109 66* 85* 74* 74* 84* 82* 71*
Weighted Base 1552 32* 160 130 107 87+ 161 131 99* 109 66* 85* 74* 74* 84* 82+ 71*
THOUGHT ABOUT SPECIFIC 728 19 87 59 42 35 79 65 44 48 27 36 35 41 36 43 32
(S':‘I'EA_P)ES OF LIFECYCLE 47% 59% 54#% 45% 39% 40% 49% 50% 44% 44% 41% 42% 47% 55% 43% 52% 45%
e e e
: 374 47 34 17 14 46 33 27 26 11 19 19 22 13 18 15
| thought about the negative 24%  41%  29%  26% 16%  16%  29%  25%  27/%  24%  17% = 22%  26%  30% 15% 22% 21%
environmental %mrllaact hat n}a efkopq efko ofo e efo
QreifgRagE of the stages o
: 354 6 40 25 25 21 33 32 17 22 16 17 16 19 23 25 17
éﬁ@%%%gﬁg‘flmeaﬁ ﬁgyfpay 2% 9%  25%  To%  23%  24%  20% 24w 17% 200 24% 2% 2% 2% 2% 30%  2a%
G YeaheoTruR Rl e
| thought about negative 624 7 60 55 52 38 67 48 44 46 26 42 23 23 41 26 26
environmental impactina 40% 22% 38% 42% 49% 44% 42% 37% 44% 42% 39% 49% 31% 31% 49% 32% 37%
general sense but did not think b bmnp b b b b bmnp bmnp
about impact at specific stages
of the lifecycle.
Other 36 1 3 7 2 3 3 2 1 1 1 1 3 2 - 5 1
2% 3% 2% 5% 2% 3% 2% 2% 1% 1% 2% 1% 4% 3% - 6% 1%
0 jo
Not sure 164 5 10 9 11 11 12 16 10 14 12 6 13 8 7 8 12
11% 16% 6% 7% 10% 13% 7% 12% 10% 13% 18% 7% 18% 11% 8% 10% 17%
cdgl cdgl cdg
Sigma 1552 32 160 130 107 87 161 131 99 109 66 85 74 74 84 82 71
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% riSK 1evel) - b/c/dleNiTgMjIKITmIniolplq

Overlap formulae used. * small base
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_2. When you indicated that the statement ... suggests or implies that the
impact, hdow were you thinking about the negative environmental impact

2. Kitchen flooring

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

%roduct has no negative environmental
that may result from this product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
anh M_at%e with with Mat%e v}gth anh Matcg]e with RW|th Ma%e with
enew- Wi e- enew- Wi e- enew- Wi e- enew- Wi -
New and able  Renew- cycled Eco- able  Renew- cycled Sus- abl Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e) U] () (h) 0} 0] k) 0} (m) () (0) (P (@
Unweighted Base 489 10** 48* 39* 43* 32* 51* 43* 32* 32* 22%* 27 26** 18** 22 24** 20**
Weighted Base 489 10%* 48* 39* 43* 32% 51* 43* 32% 32% 22%* 27%* 26%* 18+ 22%% 24%* 20%*
THOUGHT ABOUT SPECIFIC 240 7 33 14 16 10 33 27 15 12 8 11 14 8 12 11 9
(SJIEA'IG)ES OF LIFECYCLE 49% 70% dG?_% 36% 37% 31% d6]§% dﬁ?_% 47% 38% 36% 41% 54% 44% 55% 46% 45%
ef) ef) ef)
: 117 5 19 8 5 3 19 12 10 7 - 3 8 3 6 5 4
'erﬁf\}?h‘)gnhnggg%;‘imga"c? ﬁg;’fna 24% 50% AQ% 21% 12% 9% 37f% 28% 31f% 22% - 11%  31% 17% 27% 21% 20%
e e el
GREYS faetc%tfg of the stages of
: 123 2 14 6 11 7 14 15 5 5 8 8 6 5 6 6 5
1 thought about the ne ﬁg;/fnay B 20% 2% 15% 2% 2% 2% 36 16%  16%  36% 0% 23% 2% 20% 2% 2%
G g eoTeun Rl !
| thought about negative 182 3 11 19 22 14 13 11 14 15 9 15 9 7 7 6 7
envnrorlmr;weenr;tglbmggagt r:gt?h'nk 37% 30% 23% 4%% 5%% 44% 25% 26% 44% 47% 41% 56% 35% 39% 32% 25% 35%
eneral ut di i c c c
gbout impact at specific stages 9 9 &
of the lifecycle.
Other 10 - - 2 1 1 - 1 - 1 - - 1 - - 3 -
2% - - 5% 2% 3% - 2% - 3% - - 4% - - 13% -
Not sure 57 - 4 4 4 7 5 4 3 4 5 1 2 3 3 4 4
12% - 8% 10% 9% 22% 10% 9% 9% 13% 23% 4% 8% 17% 14% 17% 20%
Sigma 489 10 48 39 43 32 51 43 32 32 22 27 26 18 22 24 20
100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100% 100%  100%  100% 100%  100%

Proportions/Means: Columns Tested (5% rSK [evel) - b/c/dle/flg/hn/f/k/Ilm/n/o/ 7q

Overlap formulae used. * small base; ** very small' base (under 30) ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_3. When you indicated that the statement ... suggests or implies that the
impact, hdow were you thinking about the negative environmental impact

3. A laundry basket

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

%roduct has no negative environmental
that may result from this product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _ witl e- enew- _with Re- Renew- _with e-  Renew- _with -
New and able  Renew- cycled Eco- able Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) H  ® O m ® © @ @
Unweighted Base 506 8rx 54* 41* 34* 25%* 57* 38* 32* 37* 21% 30* 23** 29** 28** 27 22%*
Weighted Base 506 i 54* 41* 34%  25% 57* 38* 32+ 37+ 21% 30%  23%  29%  28%  27m 22m
THOUGHT ABOUT SPECIFIC 239 4 26 21 13 12 27 21 14 21 8 10 9 16 14 13 10
(S':‘I'EA_P)ES OF LIFECYCLE 47% 50% 48% 51% 38% 48% 47% 55% 44% 57% 38% 33% 39% 55% 50% 48% 45%
: 132 3 16 14 5 6 18 11 7 10 5 7 6 12 3 5 4
'e”\‘/ci’rught abf’ll“-‘he "ce%a“%’e y 26%  38%  30%  34%  15%  24%  32% = 20%  22%  27%  24%  23%  26%  41%  11%  19% = 18%
RSN dRAC R BR
the lifecycle. 107 1 10 7 8 6 9 10 7 11 3 3 3 4 11 8 6
| thought about the negative 21%  13%  19%  17%  24%  24%  16%  26%  22%  30%  14%  10%  13%  14%  39%  30% = 27%
RAPATEINRL TRRAGS AR 872
the stages of the lifecycle.
| thought about negative 206 2 23 17 15 12 25 14 13 12 10 18 6 9 12 11 7
environmental impactina 41% 25% 43% 41% 44% 48% 44% 37% 41% 32% 48% 60% 26% 31% 43% 41% 32%
general sense but did not think j
about impact at specific stages
of the lifecycle.
Other 12 - 3 1 - - 1 - 1 - 1 - 1 1 - 2 1
2% - 6% 2% - - 2% - 3% - 5% - 4% 3% - 7% 5%
Not sure 49 2 2 2 6 1 4 3 4 4 2 2 7 3 2 1 4
10% 25% 4% 5% 18% 4% 7% 8% 13% 11% 10% 7% 30% 10% 7% 4% 18%
c
Sigma 506 8 54 41 34 25 57 38 32 37 21 30 23 29 28 27 22
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% rSK [evel) - b/c/dle/flg/hn/f/k/Ilm/n/o/ 7q

Overlap formulae used. * small base; ** very small' base (under 30) ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_4. When you indicated that the statement ... suggests or implies that the %roduct has no negative environmental
impact, how were you thinking about the negative environmental impact that may result from this product?

4. Wrapping paper

Base: Respondents Who Think Claim Implies There Is No Environmental Impact From Product

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re-  Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e) U] () (h) (M 0] k) (U] (m) ) (0) (P (@
Unweighted Base 557 14%* 58* 50* 30* 30* 53* 50* 35* 40* 23** 28** 25%* 27 34* 31* 29**
Weighted Base 557  14% 58* 50* 30* 30* 53* 50* 35+ 40* 237 28" 5% 27 34* 31 290
THOUGHT ABOUT SPECIFIC 249 8 28 24 13 13 19 17 15 15 11 15 12 17 10 19 13
(S':‘I'EA_P)ES OF LIFECYCLE 45% 57% 48% 48% 43% 43% 36% 34% 43% 38% 48% 54% 48% 63% 29% ﬁl% 45%
gho
: 125 5 12 12 7 5 9 10 10 9 6 9 5 7 4 8 7
étf\}?rught abotllt.the "ce%a“%’e y 22%  36%  21%  24%  23%  17%  17%  20%  29%  23%  26%  32% = 20% = 26% 12% 26%  24%
RSN dRAC R BR
the lifecycle. 124 3 16 12 6 8 10 7 5 6 5 6 7 10 6 11 6
1 thought about the ne ﬁg;/fnay 22% 2% 28% 2% 20%  20%  19% 4%  14%  15%  22%  21%  28% 3%  18% 3%  21%
Rl SOPu R iR A Of
| thought about negative 236 2 26 19 15 12 29 23 17 19 7 9 8 7 22 9 12
environmental impactina 42% 14% 45% 38% 50% 40% 55% 46% 49% 48% 30% 32% 32% 26% 65% 29% 41%
general sense but did not think p dp
about impact at specific stages
of the lifecycle.
Other 14 1 - 4 1 2 2 1 - - - 1 1 1 - - -
3% % - 8% 3% 7% 4% 2% - - - 4% 4% 4% - - -
c
Not sure 58 3 4 3 1 3 3 9 3 6 5 3 4 2 2 3 4
10% 21% 7% 6% 3% 10% 6% 18% 9% 15% 22% 11% 16% 7% 6% 10% 14%
Sigma 557 14 58 50 30 30 53 50 35 40 23 28 25 27 34 31 29
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% rSK [evel) - b/c/dle/flg/hn/f/k/Ilm/n/o/ 7q

Overlap formulae used. * small base; ** very small' base (under 30) ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_1. When you indicated that the statement ... suggests or implies that the product has less negative ?nvironmental

impact than other products, htow were you thinkinct]nabout the negative environmental impac
is

hat may result from product?

1. All Products

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with e- Renew- _with Re- enew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- 'a/cled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (© (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 3119 35* 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
Weighted Base 3119 35* 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
THOUGHT ABOUT SPECIFIC 1947 21 131 131 130 131 115 129 137 129 94 130 146 134 115 136 138
STAGES OF LIFECYCLE 62% 60% 64% 64% 66% 58% 57% 60% 64% 60% 68% 62% 67% 62% 54% 2% 62%
(NET) o o o [¢] go go fghjinoq
: 575 4 47 45 37 44 37 37 35 38 32 31 49 37 26 37 39
ler%%%%gﬁf’alftimSanc?%ﬁgﬁnay 8% 11% 23 2%  lo% 0% 8% 1/ lew 1% 2% 15% 2% 1% 1% 20% 8%
o o [¢} o o o
QREUE f%tc %%?Q. of the stages of
: 1372 17 84 86 93 87 78 92 102 91 62 99 97 97 89 99 929
ém%%%gﬁtoa%mea%%%ﬁgy%ay 44%  49%  41% @ 42%  4T% 39% 38%  43%  48%  42%  45%  47T%  44%  45% 42% 52% 45%
occur at some, but not all of cdfgjo
the stagnes of the lifecycle.
| thought about negative 1008 12 61 64 56 82 75 75 65 72 39 74 63 69 83 41 77
environmental impactina 32% 34% 30% 31% 28% 36% 37% 35% 31% 33% 28% 35% 29% 32% 39% 22% 35%
general sense but did not think p p p p p p p p ekmp p
about impact at specific stages
of the lifecycle.
Other 42 - 1 1 4 4 2 6 3 3 - 1 3 4 6 2 2
1% - * * 2% 2% 1% E% 1% 1% - * 1% 2% ﬁ% 1% 1%
Not sure 122 2 11 10 7 8 11 5 8 12 6 4 6 8 9 10 5
4% 6% 5% 5% 4% 4% 5% 2% 4% 6|% 4% 2% 3% 4% 4% 5% 2%
Sigma 3119 35 204 206 197 225 203 215 213 216 139 209 218 215 213 189 222
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/c/dreffigiifkiiminiolpiq
Overlap formulae used. * small base
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_2. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than other products, htow were you thmklnct]nabout the negative environmental impact
is

hat may result from product?

2. Kitchen flooring

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made y: Made Made able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with e- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- later- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 1015 14** 75* 71* 68* 70* 69* 65* 70* 69* 48* 66* 69* 67* 66* 60* 68*
Weighted Base 1015 14* 75+ 71* 68* 70* 69* 65* 70* 69* 48+ 66* 69* 67* 66* 60* 68
THOUGHT ABOUT SPECIFIC 648 6 47 52 42 42 35 40 43 43 39 39 49 47 38 46 40
STAGES OF LIFECYCLE 64% 43% 63% 73% 62% 60% 51% 62% 61% 62% 81% 59% 71% 70% 58% 7% 59%
(NET) g cefghijlog g g fgloq
: 189 2 16 18 14 12 9 11 9 15 11 8 12 15 7 16 14
ler%%%%gﬁf’alftimSanc?%ﬁgﬁnay 1% 12%  2l% 2% 21 17% 1% 1% 1% 2% 2% 12%  17% 2% 1% 2% 21%
0 ilo
QREUE f%tc %%?Q. of the stages of
: 459 4 31 34 28 30 26 29 34 28 28 31 37 32 31 30 26
ém%%%gﬁtoa%mea%%%ﬁgy%ay 45% 29%  41%  48%  41%  43% 38%  45%  49%  41% 58%  47% 54%  48% 47% 50% 38%
occur at some, but not all of 9q
the stagnes of the lifecycle.
| thought about negative 319 7 23 17 21 26 27 21 23 21 8 24 16 20 25 13 27
environmental impactina 31% 50% 31% 24% 31% 37% 39% 32% 33% 30% 17% 36% 23% 30% 38% 22% 40%
general sense but did not think k kmp k k dkmp
about impact at specific stages
of the lifecycle.
Other 16 - 1 1 1 2 1 4 2 1 - 1 - - 2 - -
2% - 1% 1% 1% 3% 1% 6% 3% 1% - 2% - - 3% - -
mnq
Not sure 32 1 4 1 4 - 6 - 2 4 1 2 4 - 1 1 1
3% % 5% 1% 6% - 9% - 3% 6% 2% 3% 6% - 2% 2% 1%
fn fhn fn fn
Sigma 1015 14 75 71 68 70 69 65 70 69 48 66 69 67 66 60 68
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/ciareriTgiy lklllm(n/o/?/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_3. When you indicated that the statement ... suggests or implies that the product has less negative ?nvironmental

impact than other products, how were you thinkinct]nabout the negative environmental impac
that may result from this product?

3. A laundry basket

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- r- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] 0} (m) () (0) ( (@
Unweighted Base 1057 12% 65* 70* 65* 86* 64* 78* 69* 66* 45* 68* 77 74* 76* 63* 79*
Weighted Base 1057 12+ 65* 70* 65* 86* 64* 78* 69* 66* 45+ 68* 77* 74% 76% 63* 79%
THOUGHT ABOUT SPECIFIC 660 9 46 41 43 47 45 50 51 34 27 43 49 37 39 46 53
STAGES OF LIFECYCLE 62% 75% 1% 59% 66% 55% 70% 64% 14% 52% 60% 63% 64% 50% 51% 73% 67%
(NET) fino jno fino fino no
: 208 1 18 16 12 19 15 11 14 12 11 12 18 9 14 11 15
ler%%%%gﬁf’alftimSanc?%ﬁgﬁnay 20% 8% 8% 23w 18% 2% 2% 14% 2%  18% 24 18% 2% 12%  18%  17%  19%
n
QREUE i%tc %%?Q. of the stages of
: 452 8 28 25 31 28 30 39 37 22 16 31 31 28 25 35 38
| thought about the negative 3%  67%  43%  36%  48%  33%  47%  50%  54%  33%  36%  46%  40%  38%  33%  56%  48%
envlljronmen a |nJ atl:) Iaorfnay fio dfio dfikno t
QR BL SO TR RS
| thought about negative 338 3 17 24 19 33 17 24 13 29 16 23 26 32 29 11 22
environmental impactina 32%  25%  26%  34%  29%  38%  27%  31%  19%  44%  36%  34%  34%  43% = 38% 17% 28%
general sense but did not think ip ip cgipq ip ip ip cgipq ip
about impact at specific stages
of the lifecycle.
Other 15 - - - 2 2 - 1 1 1 - - 2 2 3 - 1
1% - - - 3% 2% - 1% 1% 2% - - 3% 3% 4% - 1%
Not sure 44 - 2 5 1 4 2 3 4 2 2 2 - 3 5 6 3
4% - 3% 7% 2% 5% 3% 4% 6% 3% 4% 3% - 4% 7% 10% 4%
m m m m
Sigma 1057 12 65 70 65 86 64 78 69 66 45 68 77 74 76 63 79
100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/crdreriTgmiy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30f ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q665_4. When you indicated that the statement ... suggests or implies that the product has less negative ?nvironmental

impact than other products, how were you thinkinct]nabout the negative environmental impac
that may result from this product?

4. Wrapping paper

Base: Respondents Who Think Claim Implies Product Causes Less Environmental Impact Than Other Products

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Mad ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with e- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- later- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) (m (0) (P (@
Unweighted Base 1047 [l 64* 65* 64* 69* 70* 72% 74% 81* 46* 75* 72% 74* 71* 66* 75*
Weighted Base 1047 9w+ 64* 65* 64* 69* 70% 72% 74% 81* 46* 75* 72* 74* 71* 66* 75*
THOUGHT ABOUT SPECIFIC 639 6 38 38 45 42 35 39 43 52 28 48 48 50 38 44 45
(Sl:lrEA‘IG)ES OF LIFECYCLE 61% 67% 59% 58% 70% 61% 50% 54% 58% 64% 61% 64% 67% 68% 54% 67% 60%
go [¢] [¢]

: 178 1 13 11 11 13 13 15 12 11 10 11 19 13 5 10 10
'erﬁf\}%%'}]‘qgﬁgftimga"&’%ﬁgﬁnay 17%  11%  20%  17%  17%  19%  19%  21%  16%  14%  22%  15%  26%  18% 7%  15%  13%
accur at each of the stages of 0 ° ° ° ° log
the lifecycle.

: 461 5 25 27 34 29 22 24 31 41 18 37 29 37 33 34 35
ém%%%gﬁtoa%mea%%%ﬁgy%ay 4%  56% 3% 4%  S3% 4% 3D%  33% 4% Dl%  39%  49%  40%  BO%  46% 2% 47%
accur at some, but not all of 9 9 9 9 9
the stagnes of the lifecycle.

I thought about negative 351 2 21 23 16 23 31 30 29 22 15 27 21 17 29 17 28

environmental impactina 34% 22% 33% 35% 25% 33% 44% 42% 39% 27% 33% 36% 29% 23% 41% 26% 37%

BBt mpact o Speciic Stages e " "

a

ofthe lifseycie. °P 9

Other 11 - - - 1 - 1 1 - 1 - - 1 2 1 2 1
1% - - - 2% - 1% 1% - 1% - - 1% 3% 1% 3% 1%

Not sure 46 1 5 4 2 4 3 2 2 6 3 - 2 5 3 3 1
4% 11% 8|% Gl% 3% GI% 4% 3% 3% 7I% 7I% - 3% 7|% 4% 5% 1%

Sigma 1047 9 64 65 64 69 70 72 74 81 46 75 72 74 71 66 75

100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/crareriTg/iy l.klllm/.nlolg)/q . R
Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q668_1. Which stages in the product’s |IfEC¥C|

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

1. All Products

e did you consider when thlnkmg about the negative environmental impact
hat may result from this product?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
witl Made with with Made with with Made with with Made with
Renew- _with Re- enew- _with Re- Renew- _with e-  Renew- _with e-
New and able  Renew- cycled _Eco- able  Renew- cled  Sus- able Renew- cycled able Renew- cycled
Imp- Mater- _able ater- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able ater-
Total proved Green ials Energy ials ly ials Energy ials able ials Energy ials ials Energy ials
(@ (b) (© (d) (e) U] (9 (h) 0} 0] k) 0} (m) () (0) (P (@
Unweighted Base 1726 23** 124 111 118 108 111 124 119 113 78* 116 113 116 112 124 116
Weighted Base 1726 23 124 111 118 108 111 124 119 113 78* 116 113 116 112 124 116
Production/manufacture 1074 8 76 67 69 61 65 76 72 73 57 71 68 80 72 79 80
62% 35% 61% 60% 58% 56% 59% 61% 61% 65% 7fS% 61% 60% 69% 64% 64% 69%
efg
Transportation/distribution 598 7 39 36 37 44 31 39 47 37 27 45 42 46 42 47 32
35% 30% 31% 32% 31% 41% 28% 31% 39% 33% 35% 39% 37% 40% 38% 38% 28%
gq
Usage/consumption 572 9 48 35 36 42 42 42 34 31 28 37 39 45 28 38 38
33% 39% 39% 32% 31% 39% 38% 34% 29% 27% 36% 32% 35% 39% 25% 31% 33%
0 o o o
Disposal 958 12 79 58 56 62 63 71 38 56 60 61 60 64 65
56% 52% 64% 52% 47% 57% 65 53% 63% 49% 48% 53% 53% 54% 52% 56%
ekl eklp deklnp el
Other 21 - - 2 - 2 1 - - 1 4 2 2 2 1
1% - - 2% - 2% 1% 2% 1% - - 1% 4% 2% 2% 2% 1%
cej
Not sure 35 1 5 3 1 - 1 3 5 1 - 4 3 2 2 2 2
2% 4% A#% 3% 1% - 1% 2% A%% 1% - 3% 3% 2% 2% 2% 2%
Sigma 3258 37 247 201 199 211 212 244 222 213 150 214 216 236 206 232 218
189% 161% 199% 181% 169% 195% 191% 197% 187%  188%  192%  184%  191%  203% 184% 187% 188%

Proportions/Means: Columns Tested (5% risk Tevel) - b/c7drefiig/mnlKNminiol|
Overlap formulae used. * small base; ** very small base (under 30}

ineligible

?or sig testing
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J35309 - FTC Green Marketing Survey Page 76

Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
19 Nov 2009

Q668_2. Which stages in the product’s |Ifec¥0|? did you clcg?sme{r\]/vhen tglnkmg about the negative environmental impact
may result from this product?

2. Kitchen flooring

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _ wi e- Renew- _with Re- Renew- _with Re-  Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able ater- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able ater-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials

@ (b) © (d) () ® (] (M) @ @ () ) (m) Q) (0) ) (@

Unweighted Base 582 6** 45* 40* 39* 37* 40* 44* 39* 33* 36* 39* 43* 37* 37* 36* 31*

Weighted Base 582 6** 45* 40* 39* 37* 40* 44* 39* 33* 36* 39* 43* 37 37 36* 31*

Production/manufacture 377 3 29 25 24 23 21 25 22 24 26 26 31 25 24 23 26
65% 50% 64% 63% 62% 62% 53% 57% 56% 73% 2% 67% 2% 68% 65% 64% 8#_%

eghi

Transportation/distribution 203 3 13 8 13 15 11 14 15 10 9 17 20 17 15 18 5
35% 50% 29% 20% 33% 41% 28% 32% 38% 30% 25% 44% 47% 46% 41% 50% 16%
q q dq dq dq q dgkq
Usage/consumption 205 1 18 11 16 16 15 16 10 10 11 13 15 17 9 15 12
35% 17% 40% 28% 41% 43% 38% 36% 26% 30% 31% 33% 35% 46% 24% 42% 39%

Disposal 311 4 28 20 17 19 21 27 22 23 18 23 18 18 18 19 16

53% 67% 62% 50% 44% 51% 53% 61% 56% 70% 50% 59% 42% 49% 49% 53% 52%
em
Other 13 - - 2 - - 1 2 1 - - - 4 1 1 1 -
2% - - 5% - - 3% 5% 3% - - - 9% 3% 3% 3% -
C

Not sure 16 1 1 1 - - 1 2 3 1 - - 2 2 2 - -

3% 17% 2% 3% - - 3% 5% 8% 3% - - 5% 5% 5% - -

Sigma 1125 12 89 67 70 73 70 86 73 68 64 79 90 80 69 76 59
193%  200%  198%  168%  179% 197%  175%  195%  187%  206%  178%  203% 209% 216% 186% 211%  190%

Proportions/Means: Columns Tested (5% risk level) - b/c/arefigin/il /k/llm/n/o/? . R
Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q668_3. Which stages in the product’s |IfEC¥C|e did you consider when thlnkmg about the negative environmental impact Table 68
hat may result from this product?

3. A laundry basket

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re-  Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able Renew- cycled able  Renew- cycled
Imp- Mater- _able ater- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able ater-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials

@ (b) © (d) () ® (O] M) 0] @ () ) (m) Q) (0) ) (@

Unweighted Base 559 or* 38* 32* 39* 34* 39* 49* 44 33* 19** 34* 34* 32* 36* 43* 44
Weighted Base 559 Sl 38* 32* 39* 34* 39* 49* 44 33* 19** 34* 34* 32* 36* 43* 44

Production/manufacture 347 3 25 19 21 19 26 33 27 21 13 22 19 1 23 0 5
62% 33% 66% 59% 54% 56% 67% 67% 61% 64% 68% 65% 56% 66% 64% 70% 57%

Transportation/distribution 190 2 16 10 13 17 10 12 16 10 7 8 13 9 16 19 12
34% 22% 42% 31% 33% r?IO% 26% 24% 36% 30% 37% 24% 38% 28% 44% 44% 27%
ghlq

Usage/consumption 149 4 11 11 7 13 15 15 11 9 8 7 9 8 5 9 7
27% 44% 29% 34% 18% 38% 38% 31% 25% 27% 42% 21% 26% 25% 14% 21% 16%
oq eoq
Disposal 331 5 25 21 17 25 30 34 23 19 8 16 20 21 20 21 26
59% 56% 66% 66% 44% 7|4% _7|7% 6|9% 52% 58% 42% 47% 59% 66% 56% 49% 59%
elp eilp elp
Other 3 - - - - - - 1 - - - - - 1 - - 1
1% - - - - - - 2% - - - - - 3% - - 2%
Not sure 9 - 2 - - - - 1 1 - - 2 - - - 1 2
2% - 5% - - - - 2% 2% - - 6% - - - 2% 5%
Sigma 1029 14 79 61 58 74 81 96 78 59 36 55 61 60 64 80 73
184%  156%  208%  191%  149% 218% 208%  196% 177% 179% 189%  162% 179% 188% 178%  186%  166%

Proportions/Means: Columns Tested (5% risk level) - b/c/arefigi/il /k/llm/n/o/? . R
Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q668_4. Which stages in the product’s |IfEC¥C|e did you consider when thlnkmg about the negative environmental impact Table 69
hat may result from this product?

4. Wrapping paper

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re-  Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able ater- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able ater-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials

@ (b) © (d) () ® (] (M) 0] @ () ) (m) Q) (0) ®) (@

Unweighted Base 585 8** 41* 39* 40* 37* 32* 31* 36* 47 23* 43* 36* a7+ 39* 45*% 41*
Weighted Base 585 8** 41* 39* 40* 37* 32* 31* 36* 47 23** 43* 36* a7+ 39* 45*% 41*

Production/manufacture 350 2 22 23 24 19 18 18 23 28 18 23 18 4 25 6 9
60% 25% 54% 59% 60% 51% 56% 58% 64% 60% 78% 53% 50% 2% 64% 58% 71%
m
Transportation/distribution 205 2 10 18 11 12 10 13 16 17 11 20 9 20 11 10 15
35% 25% 24% 46% 28% 32% 31% 42% 44% 36% 48% 47% 25% 43% 28% 22% 37%
cp p cp p

Usage/consumption 218 4 19 13 13 13 12 11 13 12 9 17 15 20 14 14 19
37% 50% 46% 33% 33% 35% 38% 35% 36% 26% 39% 40% 42% 43% 36% 31% 46%

i j

Disposal 316 3 26 17 22 18 21 20 18 29 12 17 22 22 22 24 23
54% 38% 63|% 44% 55% 49% 66|% 65|% 50% 62|% 52% 40% 61% 47% 56% 53% 56%

Other 5 - - - - 2 - - - - - 1 - - 1 1 -

1% - - - - 5% - - - - - 2% - - 3% 2% -

Not sure 10 - 2 2 1 - - - 1 - - 2 1 - - 1 -

2% - 5% 5% 3% - - - 3% - - 5% 3% - - 2% -

Sigma 1104 11 79 73 71 64 61 62 71 86 50 80 65 96 73 76 86
189% 138% 193% 187% 178% 173% 191%  200% 197%  183% 217%  186%  181%  204% 187% 169% 210%

Proportions/Means: Columns Tested (5% risk level) - b/c/arelfigi/il /k/llm/n/o/? . R
Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Page 79

19 Nov 2009
Q670_1. Thinking once again about a product that is advertised or labeled as being ..., which of the following most Table 70

accurately describes what this statement suggests or implies

Base: All Qualified Respondents Not Assigned To Certain Claims

making the product ...~
1. All Products

40 you about how much of the ... used in

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ad Made
witl Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
Unweighted Base 5664 B ol 470 471 468 B 471 471 473 Bl 474 472 475 475 471 473
Weighted Base 5664 - - 470 471 468 - 471 471 473 - 474 472 475 475 471 473
STATEMENT SUGGESTS 4484 - - 388 356 371 - 399 358 389 - 383 351 377 380 354 378
THING ABOUT 79% - - . 83% 76% 79% - . 85% 76% . 82% - 81% 4% 79% 80% 75% 80%
PRODUCT (NET) eimp efimnp eimp mp m m
2021 - - 184 184 167 - 180 169 164 - 180 167 166 147 159 154
Thelstatteﬁmusupgneﬁs or 36% - - 39% 39%  36% - 38% 36%  35% - 38% 35%  35%  31%  34%  33%
implies that all of the ... .... oq oq ° °
1059 - - 96 79 98 - 101 80 107 - 79 80 82 96 72 89
.Thel'smimem ngget;ts or 19% : : 200  11%  21% : 21%  11%  23% : 17%  11%  17%  20%  15%  19%
implies that most of the ... .... p P P eilmnp P
The statement suggests or 1404 - - 108 93 106 - 118 109 118 - 124 104 129 137 123 135
implies that some of the ... .... 25% - - 23% 20% 23% - 25% 23% 25% - 22% 22% 2;% defizrg% 22% ef2[%%
The statement does not suggest 860 - - 64 85 74 - 51 89 60 - 53 82 78 72 80 72
or imply anything about how 15% - - 14% 18% 16% - 11% 19% 13% - 11% 17% 16% 15% 17% 15%
much of the ... were ... hjl hl dhijl hil hi h hl h
Not sure 320 - - 18 30 23 - 21 24 24 - 39 20 23 37 23
6% - - 4% 6% 5% - 4% 5% 5% - 8% 8% 4% 5% 8% 5%
dhnoq dfhjnoq dhn
Sigma 5664 - - 470 471 468 - 471 471 473 - 474 472 475 475 471 473
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level

Overlap formulae used. ** very small base (under

5

b/cTdTertgIiTTKITA/n/olpla
) ineligiblé for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
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Q670_2. Thinking once again about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in
making the product ...?

2. Kitchen flooring

Base: All Qualified Respondents Not Assigned To Certain Claims

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green reen: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made able: Made ad Made
witl Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
Unweighted Base 1892 B ol 157 159 156 ok 157 157 158 i 156 158 158 158 158 160
Weighted Base 1892 Eaid Eaid 157 159 156 Sl 157 157 158 Sl 156 158 158 158 158 160
STATEMENT SUGGESTS 1463 - - 125 116 124 - 135 118 124 - 116 116 123 123 114 129
THING ABOUT 7% - - 80% 73%  79% - B6% 75%  78% - 4% T3% 8%  78%  72%  81%
PRODUCT (NET) eilmp
636 - - 53 54 59 - 49 62 51 - 52 54 54 41 52 55
The statement suggests or 34% - - 3%  34%  38% - 31%  39%  32% - 33%  34%  34%  26%  33%  34%
implies that all ofqgne ....... ° °
341 - - 29 28 37 - 34 21 35 - 21 29 27 35 16 29
i;';ﬁ;gﬁﬂ;f&iﬁ'%%e@f or 18% : : % 10%  24% : 26 13%  22% : L 18%  1r%  22%  10% 1%
"""" p ip p ip p ip p
The statement suggests or 486 - - 43 34 28 - 52 35 38 - 43 33 42 47 46 45
implies that some of the ... .... 26% - - 27f% 21% 18% - ef?ne;% 22% 24% - 28f% 21% 27% 3Of% 2%% 28f%
The statement does not suggest 306 - - 26 31 26 - 18 32 24 - 22 29 25 25 26 22
or imply anything about how 16% - - 17% 19% 17% - 11% 20% 15% - 14% 18% 16% 16% 16% 14%
much of the ... were .... h h
Not sure 123 - - 6 12 6 - 4 7 10 - 18 13 10 10 18 9
% - - 4% 8% 4% - 3% 4% 6% - 12% 8% 6% 6% 11% 6%
h dfhi h dfhi
Sigma 1892 - - 157 159 156 - 157 157 158 - 156 158 158 158 158 160
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level

Overlap formulae used. ** very small base (under

5

b/cTdTerfgITTTKITM/n/olpla
) ineligiblé for sig testing
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Q670_3. Thinking once again about a product that is advertised or labeled as being ..., which of the following most
accurately describés what this statement sll(J_ggetshts or |g1pl{es,§o you about how much of the ... used in
making the product ...7

3. A laundry basket

Base: All Qualified Respondents Not Assigned To Certain Claims

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ad Made
witl Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (9] 0} (m) (m (0) (P (@
Unweighted Base 1884 B ol 157 156 156 B 157 157 157 Bl 157 157 160 158 156 156
Weighted Base 1884 Eaid Eaid 157 156 156 Sl 157 157 157 Sl 157 157 160 158 156 156
STATEMENT SUGGESTS 1481 - - 132 119 130 - 128 114 129 - 133 112 124 130 114 116
THING ABOUT 79% - - 84% 76%  83% - 82% 73% 82% - 85% 71% 78% 82% 73% 74%
PRODUCT (NET) impq imp m im impq im
684 - - 64 61 54 - 64 53 59 - 71 54 60 52 46 46
mgﬁgtﬁg‘;fg}ﬁgpgnegts or 36% - - 41%  39%  35% - 41%  34%  38% - 45%  34%  38%  33%  29%  29%
"""" Pq 2] opq
The statement suggests or 345 - - 31 28 32 - 33 30 31 - 26 25 21 37 25 26
: : 18% - - 20% 18% 21% - 21% 19% 20% - 17% 16% 13% 23% 16% 17%
implies that most of the ... ... ° ° ° ° ° ° ° ° ° 0 n 0 0
452 - - 37 30 44 - 31 31 39 - 36 33 43 41 43 44
imel Slatemient suggests or 24% : : 24% 1%  28% : 20%  20%  25% : 23% 1%  21%  26%  28%  28%
The statement does not suggest 295 - - 19 28 20 - 20 33 19 - 13 30 29 25 29 30
or imply anything about how 16% - - 12% 18% 13% - 13% 21% 12% - 8% 19% 18% 16% 19% 19%
much of the ... were ... [ djl | | | | |
Not sure 108 - 6 9 6 - 9 10 9 - 11 15 7 3 13 10
6% - - 4% 6% 4% - 6% 6% 6% - 7% 10% 4% 2% 8% 6%
[¢] o dfo o o
Sigma 1884 - - 157 156 156 - 157 157 157 - 157 157 160 158 156 156
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proporfions/Means: Columns Tested (5% risk level

Overlap formulae used. ** very small base (under

5

b/cTaTerfgIiTTKITM/n/olpla
) ineligiblé for sig testing

Page 81

19 Nov 2009
Table 72
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Interview Dates: 8/18/09 - 8/26/09
Q670_4. Thinking once again about a product that is advertised or labeled as being ..., which of the following most
accurately describés what this statement sll(J_ggetshts or |g1pl{es,§o you about how much of the ... used in
making the product ...7

4. Wrapping paper

Base: All Qualified Respondents Not Assigned To Certain Claims

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green reen: ly: friend- ly: able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ad Made
witl Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] 0} (m) (m (0) (P (@
Unweighted Base 1888 B ol 156 156 156 ok 157 157 158 Bl 161 157 157 159 157 157
Weighted Base 1888 Eaid Eaid 156 156 156 Sl 157 157 158 Bl 161 157 157 159 157 157
STATEMENT SUGGESTS 1540 - - 131 121 117 - 136 126 136 - 134 123 130 127 126 133
THING ABOUT 82% - - 84% 78% 75% - 87% 80% 86% - 83% 78% 83% 80% 80% 85%
PRODUCT (NET) ef f f
701 - - 67 69 54 - 67 54 54 - 57 59 52 54 61 53
The statement suggests or 37% - - 43%  44%  35% - 43%  34%  34% - 35%  38%  33%  34%  39%  34%
implies that all Pt o ° ° 0 ° ° ° ° ° ° 0 0 0 0
The statement suggests or 373 - - 36 23 29 - 34 29 41 - 32 26 34 24 31 34
: : 20% - - 23% 15% 19% - 22% 18% 26% - 20% 17% 22% 15% 20% 22%
implies that most of the ... ... emo
The statement suggests or 466 - - 28 29 34 - 35 43 41 - 45 38 44 49 34 46
implies that some of the ... .... 25% - - 18% 19% 22% - 22% 25% 26% - 23% 24% 52% gé% 22% gg%
The statement does not suggest 259 - - 19 26 28 - 13 24 17 - 18 23 24 22 25 20
or imply anything about how 14% - - 12% 17% 18% - 8% 15% 11% - 11% 15% 15% 14% 16% 13%
much of the ... were .... h h h
ot sure - - - -
Not 89 6 9 11 8 7 5 9 11 3 10 6 4
5% - - 4% 6% 7% - 5% 4% 3% - 6% 7% 2% 6% 4% 3%
n n
Sigma 1888 - - 156 156 156 - 157 157 158 - 161 157 157 159 157 157
100% - - 100% 100% 100% - 100% 100% 100% - 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level

Overlap formulae used. ** very small base (under

5

b/cTdTerfgIiTTKITM/n/olpla
) ineligiblé for sig testing
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Q711. Suppose an advertisement for a compan ) r
solar/wind power facility.” Which of the following, if an)[/ do you think a
suggested or implied by this statement?

SUMMARY OF SUGGESTED

Base: All Qualified Respondents

’s product includes the statement "Our manufacturing plant hosts a
re
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Table 74

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
There is a solar/wind power 3217 405 403 409 399 389 402 399 401 399 398 403 394 402 408 415 408
facility on the company’s 85% 86% 86% 87% 85% 83% 85% 85% 85% 84% 84% 85% 83% 85% 86% f88% 86%
premises m
Solar/Wind power is used in 2332 279 306 312 288 276 326 277 288 303 296 283 281 271 294 304 280
making the products 62% 59% 65% 66% 61% 59% 69% 59% 61% 64% 62% 60% 60% 57% 62% 65% 59%
hn bfhimng befhikimnog n n
A group of solar/wind power 454 61 58 54 67 50 62 53 63 67 58 57 51 53 56 55 43
producers meets in the 12% 13% 12% 11% 14% 11% 13% 11% 13% 14% 12% 12% 11% 11% 12% 12% 9%
q q q q

company’s conference room

Proportions/Means: Columns Tested (5% risk [evel) - b/c/drefi7g/mjIKITminiolplq
Overlap formulae used.
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

A group of solar/wind power
producers meets in the
company’s conference room

Solar/Wind power is used in
making the products

There is a solar/wind power
facility on the company’s
premises

Q711. Suppose an advertisement for a compan )
solar/wind power facility.” Which of the followin

, if an)[/bdo you think are

suggested or implied by this statemen

SUMMARY OF NOT SUGGESTED

’s product includes the statement "Our manufacturing plant hosts a
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Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] 0} (m) () (0) ( (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
2886 373 356 376 350 354 365 355 351 354 360 363 363 357 364 357 374
76% 79% 76% 80% 74% 76% 7% 75% 75% 75% 76% 7% 7% 75% 7% 76% 79%
eij
1111 161 116 128 145 150 112 150 145 135 139 141 142 157 141 121 139
29% 34% 25% 27% 31% 32% 24% 32% 31% 29% 29% 30% 30% 33% 30% 26% 29%
cdgp cg cgp cgp cg ] g cg  cdgp g g9
335 47 38 42 42 44 43 43 46 47 43 36 47 44 44 29 35
9% 10% 8% 9% 9% 9% 9% 9% 10% 10% 9% 8% 10% 9% 9% 6% 7%
p p p p

Proportions/Means: (,é)lumns Tested (5% risK 1evel) - bic/arerfgMmTKITmnIolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

There is a solar/wind power
facility on the company’s
premises

Solar/Wind power is used in
making the products

A group of solar/wind power
producers meets in the
company’s conference room

Q711. Suppose an advertisement for a compan
solar/wind power facility."

s product includes the statement "Our manufacturing plant hosts a

Which of the following, if an)[/bdo you think are

suggested or implied by this statemen
SUMMARY OF MEANS

Eco- Eco- Sus- Sus-

friend- Eco- friend- tain- Sus- tain-

Greel reen: . friend- ly: able: tain- able

Made Green: Made Mad ly: Made Made able Made

with Made wit with Made with with Made with

Renew- e- Renew- _with Re- Renew- _with Re-

New and able Renew- cycled Eco- able  Renew- '\cxcled Sus- able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later- tain- Mater- _able later-

Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials

@ (b) (© (d) (€

3777 473 471 470 471 468 472 471 471 473 474 474 472 475
3777 473 471 470 471 468 472 471 471 473 474 474 472 475

35 3.4 35 3.5 35 35 35 3.5 3.5 3.5 3.5 3.5 35 3.5

b b
2.8 2.7 2.9 2.8 2.7 2.7 2.9 2.7 2.7 2.8 2.8 2.7 2.8 2.7
befhilmnoqg befhilmnoq
15 16 16 15 16 15 1.6 15 1.6 15 15 15 15 15
q q

® (V] (M) 0] 0} K 0] (m) M

Proportions/Means: Columns Tested (59 1Sk 1evel) - bcTarergMmKITminioTprq

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q711_1. Suppose an advertisement for a co_mpan%s_product includes the statement "Our manufacturing plant hosts a Table 77
solar/wind power facility.” Which of the following, if an)[/ do you think are
suggested or implied by this statement?

1. Solar/Wind power is used in making the product

Base: All Qualified Respondents

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
SUGGESTED (NET) 2332 279 306 312 288 276 326 277 288 303 296 283 281 271 294 304 280
62% 59% 65% 66% 61% 59% 69% 59% 61% 64% 62% 60% 60% 57% 62% 65% 59%
hn bfhimng befhikimnog n n
4 Definitely Suggested 894 105 116 112 115 115 130 106 106 111 120 104 107 112 111 115 103
(O] 24% 22% 25% 24% 24% 25% 2|8% 23% 23% 23% 25% 22% 23% 24% 23% 24% 22%
q
©)] Probably Suggested 1438 74 190 200 173 161 196 171 182 192 176 179 174 159 183 189 177
38% 37% 40% 4#3% 37% 34% 4#2% 36% 39% 41% 37% 38% 37% 33% 39% 40% 37%
n n n n n
NOT SUGGESTED (NET) 1111 61 116 128 145 150 112 150 145 135 139 141 142 157 141 121 139
29% 34% 25% 27% 31% 32% 24% 32% 31% 29% 29% 30% 30% 33% 30% 26% 29%
cdgp cg cgp cgp cg g g cg  cdgp g g
2 Probably Not Suggested 511 75 66 59 58 68 50 77 69 57 63 62 72 71 60 54 61
@ 14% 16% 14% 13% 12% 15% 11% 16% 15% 12% 13% 13% 15% 15% 13% 11% 13%
ap gp 9 9
@) Definitely Not Suggested 600 86 50 69 7 82 62 73 76 78 76 79 70 86 81 67 78
16% 18% 11% 15% 18% 18% 13% 15% 16% 16% 16% 17% 15% 18% 17% 14% 16%
cg cg c c c c c c c cg c c
Not sure 334 33 49 30 38 42 34 44 38 35 39 50 49 47 40 46 54
9% % 10% 6% 8% 9% 7% 9% 8% 7% 8% 11% 10% 10% 8% 10% 11%
d bd d d d bdgj
MEAN 2.8 2.7 2.9 2.8 2.7 2.7 2.9 2.7 2.7 2.8 2.8 2.7 2.8 2.7 2.7 2.8 2.7
befhilmnog befhilmnog bn
STD. DEV 1.02 1.04 0.95 0.99 1.06 1.06 0.98 1.02 1.02 1.02 1.04 1.03 1.01 1.07 1.04 1.00 1.03
STD. ERR 0.02 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05 0.05
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - bicrdrerfig/miirikITmIniolplq

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q711_2. Suppose an advertisement for a co_mpan%s_product includes the statement "Our manufacturing plant hosts a Table 78
solar/wind power facility.” Which of the following, if an)[/ do you think are
suggested or implied by this statement?

2. A group of solar/wind power producers meets in the company’s conference room

Base: All Qualified Respondents

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (€ ® (V] () ® @ K 0] (m) Q) (0) () (@

Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 4TS 475 4Tl 473
Weighted Base 3777 473 471 470 471 468 472 471 ATl 473 474 474 472 4TS 475 ATl 473
SUGGESTED (NET) 454 61 58 54 67 50 62 53 63 67 58 57 51 53 56 55 43
129  13%  12%  11%  14% 1%  13%  11%  13%  14%  12%  12%  11%  11%  12%  12% 9%
q q q q
4) Definitely Suggested 116 21 15 14 19 9 14 16 18 9 13 17 11 17 14 17 8
(O] % A% 3% 3% 4% 2% 3% 3% 4% 2% 3% 4% 2% 4% 3% 4% 2%
ig ja q
(3) Probably Suggested 338 40 43 40 48 0 48 37 45 58 45 40 40 36 42 38 35
9% 8% 9% 9%  10% 9%  10% 8%  10%  12% 9% 8% 8% 8% 9% 8% 7%
bdhimnpq
NOT SUGGESTED (NET) 2886 373 356 376 350 354 365 355 351 354 360 363 363 357 364 357 374
76% T9% 76%  80%  74%  76% 7%  75% 5% 75%  76% 7%  11% 75%  77%  76%  79%
eij
5y Probably Not Suggested 804 111 102 104 95 91 112 89 98 86 95 96 108 86 118 109 108
@ 2% 23% 2% 2% 20% 9% 2k 9%  21%  18%  20%  20% 23% 8%  2%% 3% 23%
in in in i

@) Definitely Not Suggested 2082 262 254 272 255 263 253 266 253 268 265 267 255 271 246 248 266
55% 55% 54% 58% 54% 56% 54% 56% 54% 57% 56% 56% 54% 57% 52% 53% 56%

Not sure 437 39 57 40 54 64 45 63 57 52 56 54 58 65 55 59 56

12% 8% 12% 9% 11% 14% 10% 13% 12% 11% 12% 11% 12% 14% 12% 13% 12%
b bdg bd b bd  bdg bd
MEAN 15 16 16 15 16 15 16 15 16 15 15 15 15 15 16 16 15
q q

STD. DEV 0.81 0.85 0.82 0.80 0.86 0.77 0.82 0.82 0.85 0.81 0.81 0.83 0.78 0.82 0.80 0.82 0.73

STD. ERR 001 004 004 004 004 004 004 004 004 004 004 004 004 004 004 004 004

Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/crdlelfTgIniiKITmIn/olp/q
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

SUGGESTED (NET)

o) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste

Overlap formulae used.

Q711_3. Suppose an advertisement for a compan
solar/wind power facility.

i

roduct includes the statement "Our manufacturing plant hosts a
ich of the following, if an)[/ do you think are
suggested or implied by this statement?

3. There is a solar/wind power facility on the company’s premises

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad
with Made with with Made with with Made with with Made with
Renew- i Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e U] (9) (h) 0} @ (V] 0} (m) (m (0) (P (@
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3217 405 403 409 399 389 402 399 401 399 398 403 394 402 408 415 408
85% 86% 86% 87% 85% 83% 85% 85% 85% 84% 84% 85% 83% 85% 86% f88% 86%
m
2263 262 273 295 295 270 275 275 290 281 277 291 277 294 295 288 288
60% 55% 58% 68% Gg% 58% 58% 58% 6%% 59% 58% 61% 59% 6t2)% 6t2)% 61% 61%
954 3 130 114 104 119 127 124 111 118 121 112 117 108 113 127 120
25% d _|3000 28% 24% 22% 25% 27% 26% 24% 25% 26% 24% 25% 23% 24% 27% 25%
eilno
335 47 38 42 42 44 43 43 46 47 43 36 47 44 44 29 35
9% 10% 8% 9% 9% 9% 9% 9% 10% 10% 9% 8% 10% 9% 9% 6% 7%
P p p p
177 24 22 27 17 27 24 24 20 26 25 17 28 20 18 17 18
5% 5% 5% 6% 4% 6% 5% 5% 4% 5% 5% 4% 6% 4% 4% 4% 4%
158 23 16 15 25 17 19 19 26 21 18 19 19 24 26 12 17
4% 5% 3% 3% 5% 4% 4% 4% 6% 4% 4% 4% 4% 5% 5% 3% 4%
p p p p
225 21 30 19 30 35 27 29 24 27 33 35 31 29 23 27 30
6% 4% 6% 4% 6% bg% 6% 6% 5% 6% (7]% sz% 7% 6% 5% 6% 6%
35 3.4 35 3.g 35 35 35 35 35 35 35 3.2 35 35 35 S.S S.E
0.79 0.81 0.75 0.75 0.82 0.78 0.78 0.79 0.83 0.81 0.78 0.77 0.80 0.81 0.82 0.70 0.75
0.01 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.03 0.04
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
% TisK Tevel) - bicralelIgInTTKITmInoTplq
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Wind Power

Unweighted Base
Weighted Base

There is a wind power facility
on the company’s premises

Wind power is used in making
the products

A group of wind power
producers meets in the
company’s conference room

Q711. Suppose an advertisement for a com
wind power facility.

Y

dg you think are

's product includes the statement "Our manufacturing plant hosts a
ich of the following, if any, h
suggested or implied by this statenmient?

SUMMARY OF SUGGESTED
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Table 80

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e U] (9) (h) 0} 0] (V] 0} (m) Q) (0) (P (@
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1575 208 205 207 196 188 184 182 211 186 201 208 192 202 178 210 192
84% 86% 86% 86% 84% 82% 81% 82% 85% 81% 83% 85% 84% 83% 83% 88% 85%
¢]]
1172 153 160 167 137 139 158 132 154 142 151 150 137 148 129 152 135
63% 63% 67% 70% 59% 61% 70% 59% 62% 62% 62% 61% 60% 61% 60% 63% 60%
efhmnoq efhmnoq
219 33 27 28 34 22 30 21 34 28 31 26 25 25 23 27 24
12% 14% 11% 12% 15% 10% 13% 9% 14% 12% 13% 11% 11% 10% 11% 11% 11%

Proportions/Means: (,é)lumns Tested (5% risK 1evel) - bicrarerfgMmTKITmInIolplq

Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q711. Suppose an advertisement for a cqmpw’s product includes the statement "Our manufacturing plant hosts a
wind power facility."” ich of the following, if any, do you think are
suggested or implied by this'statement?

SUMMARY OF NOT SUGGESTED

Base: Respondents Assigned To Wind Power

Eco- Eco- Sus- Sus-

friend- Eco- friend- tain- Sus- tain-

Green: Green: ly: friend- ly: able: tain- able:

Made Green: Made Made ly: Made Made  able: Made

with Made with with Made with with Made with

Renew- _with Re- Renew- _with Re- Renew- _with Re-

New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later-

Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials
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@ (b) (© (d) (€ ® (V] (h) ® 0} k) 0] (m) Q)

223 248 230 242 244 229 244

Unweighted Base 1875 242 238 240 234 229 227
244 229 244

Weighted Base 1875 242 238 240 234 229 227 223 248 230 242

A group of wind power 1427 191 187 191 171 176 166 169 181 176 184 186 178 181
producers meets In the 76% 79% 79% 80% 73% 7% 73% 76% 73% 7% 76% 76% 78% 74%
company’s conference room

Wind power is used in making 531 72 57 57 75 68 48 68 73 73 71 67 68 72
the products 28% 30% 24% 24% 32% 30% 21% 30% 29% 32% 29% 27% 30% 30%
g dg g g ] dg ] g g
There is a wind power facility 185 25 21 22 23 22 26 26 26 29 26 15 21 28
on the company’s premises 10% 10% 9% 9% 10% 10% 11I% 1|2% 10% 1I3% 11% 6% 9% 11|%
P P

Proportions/Means: Columns Tested (5% risk [evel) - b/c/drefi7g/mjIKITminiolplq
Overlap formulae used.

171
76%
61
27%

19
8%
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Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q711. Suppose an advertisement for a cqmpw’s product includes the statement "Our manufacturing plant hosts a Table 82
wind power facility."” ich of the following, if any, do you think are
suggested or implied by this'statement?

SUMMARY OF MEANS

Base: Respondents Assigned To Wind Power

Eco- Eco- Sus- us-
friend- Eco- friend- tain- Sus- tain-
Green reen . friend- ly: able: tain- able
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re- ~ Renew- _wi e-
New and able  Renew- cycled _Eco- able  Renew- '\cxcled Sus- able  Renew- '\c/YcIed able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later- tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (€ ® (V] (M) 0] 0} K 0] (m) M © () (@

Unweighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
Weighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
There is a wind power facility 35 34 35 35 35 35 34 34 34 34 34 3.6 3.5 35 3.4 35 35
on the company’s premises bghij

Wind power is used in making 2.8 2.8 2.9 2.9 2.7 2.8 3.0 2.8 2.7 2.7 2.8 2.8 2.8 2.8 2.7 2.8 2.8
the products ehijlmnopq

A group of wind power 16 16 15 15 16 15 1.6 15 1.6 15 1.6 1.6 1.6 15 1.6 15 15

producers meets in the
company’s conference room

Proportions/Means: Columns Tested (5% risk level) - b/c/d7effgimKITm/nTolplq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Wind Power

Unweighted Base
Weighted Base

SUGGESTED (NET)
o) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means:
Overlap formulae used.

1. Wind power is used in making the product

o you think are
t?

Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, h
suggested or implied by this statenmien
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Table 83

olumns Teste

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later- tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (®) U] (9) (h) 0} 0] (9] (U] (m) (m (0) (P (@
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1172 153 160 167 137 139 158 132 154 142 151 150 137 148 129 152 135
63% 63% 67% 70% 59% 61% 70% 59% 62% 62% 62% 61% 60% 61% 60% 63% 60%
efhmnoq efhmnoq
474 68 58 58 58 66 74 53 54 53 67 61 56 58 53 61 50
25% 28% 24% 24% 25% 29%dh__ 33% 24% 22% 23% 28% 25% 24% 24% 25% 25% 22%
cdhijmng
698 85 102 109 79 73 84 79 100 89 84 89 81 90 76 91 85
37% 35% 43% 45% 34% 32% 37% 35% 40% 39% 35% 36% 35% 37% 35% 38% 38%
ef befhkimno f
531 72 57 57 75 68 48 68 73 73 71 67 68 72 66 66 61
28% 30% 24% 24% 32% 30% 21% 30% 29% 32% 29% 27% 30% 30% 31% 28% 27%
g dg g g g dg g g g g
255 37 30 29 35 33 23 37 32 34 36 33 37 35 27 28 24
14% 15% 13% 12% 15% 14% 10% 17% 13% 15% 15% 14% 16% 14% 13% 12% 11%
9 9
276 35 27 28 40 35 25 31 41 39 35 34 31 37 39 38 37
15% 14% 11% 12% 17% 15% 11% 14% 17% 17% 14% 14% 14% 15% 18% 16% 16%
cg
172 17 21 16 22 22 21 23 21 15 20 27 24 24 20 22 29
9% 7% 9% 7% 9% 10% 9% 10% 8% 7% 8% 11% 10% 10% 9% 9% blt?%
J
2.8 2.8 2.9 2.9 2.7 2.8 3.0 2.8 2.7 2.7 2.8 2.8 2.8 2.8 2.7 2.8 2.8
ehijlimnopq
1.02 1.03 0.94 0.94 1.06 1.06 0.98 1.01 1.02 1.03 1.03 1.02 1.01 1.02 1.07 1.04 1.04
0.02 0.07 0.06 0.06 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.07 0.08 0.07 0.07
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
% TisK Tevel) - bicTalelfIgInTTTKITmInoTplq




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned to Wind Power

Unweighted Base
Weighted Base

SUGGESTED (NET)

@) Definitely Suggested

@) Probably Suggested
NOT SUGGESTED (NET)
@ Probably Not Suggested
) Definitely Not Suggested
Not sure

MEAN

STD. DEV
STD. ERR
Sigma

roportions/Means: Columns Teste

Overlap formulae used.

o you think are
t?

2. A group of wind power producers meets in the company’s conference room

Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, h
suggested or implied by this statenmien

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made ad
with Made with with Made with with Made with with Made with
Renew- _wit Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9) (h) 0} @ (9] (U] (m) (m (0) (P (@
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
219 33 27 28 34 22 30 21 34 28 31 26 25 25 23 27 24
12% 14% 11% 12% 15% 10% 13% 9% 14% 12% 13% 11% 11% 10% 11% 11% 11%
70 12 7 8 11 8 10 7 11 4 8 13 7 10 8 9 7
4% 5% 3% 3% 5% 3% 4% 3% 4% 2% 3% 5% 3% 4% 4% 4% 3%
J
149 21 20 20 23 14 20 14 23 24 23 13 18 15 15 18 17
8% 9% 8% 8% 10|% 6% 9% 6% 9% lOI% 10% 5% 8% 6% 7% 8% 8%
1427 191 187 191 171 176 166 169 181 176 184 186 178 181 168 178 171
76% 79% 79% 80% 73% 7% 73% 76% 73% 7% 76% 76% 78% 74% 78% 74% 76%
402 59 53 52 48 48 45 42 49 45 55 53 57 46 59 48 45
21% 24% 22% 22% 21% 21% 20% 19% 20% 20% 23% 22% 25% 19% h27% 20% 20%
ijn
1025 132 134 139 123 128 121 127 132 131 129 133 121 135 109 130 126
55% 55% 56% 58% 53% 56% 53% 57% 53% 57% 53% 55% 53% 55% 51% 54% 56%
229 18 24 21 29 31 31 33 33 26 27 32 26 38 24 35 30
12% 7% 10% 9% 12% 14% 14% 15% 13% 11% 11% 13% 11% 16% 11% 15% 13%
b b bd b b bd bd b
1.6 1.6 15 15 16 15 1.6 15 1.6 15 1.6 1.6 1.6 15 1.6 15 15
0.83 0.87 0.80 0.81 0.89 0.80 0.87 0.79 0.87 0.78 0.83 0.86 0.80 0.83 0.81 0.83 0.80
0.02 0.06 0.05 0.05 0.06 0.06 0.06 0.06 0.06 0.05 0.06 0.06 0.06 0.06 0.06 0.06 0.06
1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
% TisK Tevel) - bicTaleIgImTTTKITmInoTplq
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, h
suggested or implied by this statenmien

3. There is a wind power facility on the company’s premises

Base: Respondents Assigned to Wind Power

o you think are
t?
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Table 85

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Mad
with Made with with Made with with Made with with Made with
Renew- i Re- Renew- _with Re- Renew- _with e-  Renew- ith Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (®) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
Unweighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
Weighted Base 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
SUGGESTED (NET) 1575 208 205 207 196 188 184 182 211 186 201 208 192 202 178 210 192
84% 86% 86% 86% 84% 82% 81% 82% 85% 81% 83% 85% 84% 83% 83% 88% 85%
¢]]
4 Definitely Suggested 1091 134 130 148 145 125 126 124 147 136 139 150 130 147 125 146 130
(O] 58% 55% 55% 62% 62% 55% 56% 56% 59% 59% 57% 61% 57% 60% 58% 61% 58%
©)] Probably Suggested 484 74 75 59 51 63 58 58 64 50 62 58 62 55 53 64 62
26% 31% 312% 25% 22% 28% 26% 26% 26% 22% 26% 24% 27% 23% 25% 27% 28%
ejn ejin
NOT SUGGESTED (NET) 185 25 21 22 23 22 26 26 26 29 26 15 21 28 25 16 19
10% 10% 9% 9% 10% 10% l:li% :Ii2% 10% :IiS% 11% 6% 9% l]i% 12|% 7% 8%
p p
2 Probably Not Suggested 107 16 14 17 12 16 14 14 11 16 15 9 15 13 13 10 9
@ 6% % 6% 7% 5% 7% 6% 6% 4% 7% 6% 4% 7% 5% 6% 4% 4%
@) Definitely Not Suggested 78 9 7 5 11 6 12 12 15 13 11 6 6 15 12 6 10
4% 4% 3% 2% 5% 3% 5% 5% dE‘i% g% 5% 2% 3% dIB% 6% 3% 4%
p
Not sure 115 9 12 11 15 19 17 15 11 15 15 21 16 14 12 14 14
6% 4% 5% 5% 6% g% 7% 7% 4% 7% 6% l?% 7% 6% 6% 6% 6%
|
MEAN 35 3.4 35 35 35 35 3.4 3.4 3.4 3.4 3.4 bSHE_S_ 35 35 3.4 35 35
ghij
STD. DEV 0.80 0.79 0.75 0.73 0.81 0.76 0.85 0.85 0.85 0.87 0.82 0.70 0.75 0.87 0.86 0.71 0.79
STD. ERR 0.02 0.05 0.05 0.05 0.06 0.05 0.06 0.06 0.06 0.06 0.05 0.05 0.05 0.06 0.06 0.05 0.05
Sigma 1875 242 238 240 234 229 227 223 248 230 242 244 229 244 215 240 225
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

roportions/Means: Columns Teste % risk Tevel) -

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Solar Power

Unweighted Base
Weighted Base

There is a solar power facility
on the company’s premises

Solar power is used in making
the products

A group of solar power
producers meets in the
company’s conference room

Q711. Suppose an advertisement for a comga\;%’_s Rroduct includes the statement "Our manufacturing plant hosts a
ic

solar power facility. X A
suggested or implied by this Statement?

of the following, if any, g you think are

SUMMARY OF SUGGESTED
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Table 86

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- ith Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
(@) (b) (©) (d) (e) U] (9) (h) 0} @ (V] 0} (m) () (0) (P (@
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1642 197 198 202 203 201 218 217 190 213 197 195 202 200 230 205 216
86% 85% 85% 88% 86% 84% 89% 88% 85% 88% 85% 85% 83% 87% 88% 89% 87%
1160 126 146 145 151 137 168 145 134 161 145 133 144 123 165 152 145
61% 55% 63% 63% 64% 57% 69% 58% 60% 66% 63% 58% 59% 53% 63% 66% 58%
n n bn fhimng bfln n bn bfn
235 28 31 26 33 28 32 32 29 39 27 31 26 28 33 28 19
12% 12% 13% 11% 14% 12% 13% 13% 13% 16% 12% 13% 11% 12% 13% 12% 8%
q q q q q q q

Overlap formulae used.

Proportions/Means: (,é)lumns Tested (5% risK 1evel) - bIcarerfgMmTKITmnIolpIq
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
19 Nov 2009

Q711. Suppose an advertisement for a compav\X‘ Rroduct includes the statement "Our manufacturing plant hosts a
solar power facmty ich of the following, if any, do you think are
uggested or implied by this Statement?

SUMMARY OF NOT SUGGESTED

Base: Respondents Assigned To Solar Power

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with e- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (¢ ® (V] () 0] 0} K 0] (m) Q) (0) () (@

248 223 243 232 230 243 231 260 231 248

Unweighted Base 1902 231 233 230 237 239 245

Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
A group of solar power 1459 182 169 185 179 178 199 186 170 178 176 177 185 176 196 179 203
producers meets in the 7% 79% 73% 80% 76% 74% 81% 75% 76% 73% 76% 7% 76% 76% 75% 7% 82%
company’s conference room cj cj cfj
Solar power is used in making 580 89 59 71 70 82 64 82 72 62 68 74 74 85 75 55 78
the product: 30%  39% 25% 31% 30% 34% 26% 33% 32% 26% 29% 32% 30% 37% 29% 24% 31%

cegjkop cgjp p p p cgjop
There is a solar power facility 150 22 17 20 19 22 17 17 20 18 17 21 26 16 19 13 16
on the company’s premises 8% 10% 7% 9% 8% 9% 7% 7% 9% 7% 7% 9% 11% 7% 7% 6% 6%
p

Proportions/Means: Columns Tested (5% risk [evel) - b/c/drefi7gImj/KITminiolplq
Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Solar Power

Unweighted Base
Weighted Base

There is a solar power facility
on the company'’s premises

Solar power is used in making
the products

A group of solar power
producers meets in the
company’s conference room

Q711. Suppose an advertisement for a comp
solar power facility."

Which

SUMMARY OF MEANS

g you think are

roduct includes the statement "Our manufacturing plant hosts a
.of the following, if any, h
suggested or implied by this Statement?
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Table 88

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Gree reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad ade
with ade with with Made with with Made with with Made with
Renew- _with Re- enew- _with Re- Renew- _with Re- ~ Renew- _with e-
New and able  Renew- cycled Eco- able  Renew- '\cxcled Sus- able  Renew- '\c/YcIed able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (©) (d) (e) U] (9 (h) 0} 0] k) 0} (m) ()] (0) (P (@
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
3.5 3.4 35 35 35 35 35 35 35 35 35 35 35 3.6 3.6 S.E 3.g
2.7 25 2.9 2.7 2.7 2.6 2.8 2.7 2.7 2.8 2.7 2.6 2.7 2.6 2.8 2.9 2.7
bfhin b b bn b b b b b bfln
15 16 1.6 1.5 16 15 16 16 16 1.6 1.5 1.5 1.5 1.5 1.6 1.6 1.5
q

Proportions/Means: Columns Tested (5% risK 1evel) - b/clarerfigmiTKITmMIo7plq

Overlap formulae used.
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Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table
solar power facility.” Which_ of the following, if any, do you think are
suggested or implied by this Statement?

1. Solar power is used in making the product

Base: Respondents Assigned to Solar Power

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (¢ ® (V] (M) ® @ K 0] (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248
SUGGESTED (NET) 1160 126 146 145 151 137 168 145 134 161 145 133 144 123 165 152 145
Y 58% 60% 66% 63% 58% 59% 53% g3% 66% 58%
n

61% 55% 63% 63% 64% 57% 69%
bn thimng bfln n bfn

4 Definitely Suggested 420 37 58 54 57 49 56 53 52 58 53 43 51 54 58 54 53

4 22% 16% 2%% 28% Zé% 21% 23% 21% 2%% Zé% 23% 19% 21% 2?)% 22% Zg% 21%

©) Probably Suggested 740 89 88 91 94 88 112 92 82 103 92 90 93 69 107 98 92

39% 39% 38% 40% 40% 37% 46% 37% 37% 42% 40% 39% 38% 30% 41% 42% 37%
n n n fng n n n n n

NOT SUGGESTED (NET) 580 89 59 71 70 82 64 82 72 62 68 74 74 85 75 55 78

30%  39% 25% 31% 30% 34% 26% 33% 32% 26% 29% 32% 30% 37% 29% 24% 31%
cegjkop calp p p p cgjop
Probably Not Suggested 256 38 36 30 23 35 27 40 37 23 27 29 35 36 33 26 37
2
@ 13% 16% 15% 13% 10% 15% 11% 16% 17% 9% 12% 13% 14% 16% 13% 11% 15%
€ ] € € €

(1 Definitely Not Suggested 324 51 23 41 47 47 37 42 35 39 41 45 39 49 42 29 41
17% 22% 10% 18% 20% 20% 15% 17% 16% 16% 18% 20% 16% 21% 16% 13% 17%

cgp c cp cp c c c c cp c cp c c

Not sure 162 16 28 14 16 20 13 21 17 20 19 23 25 23 20 24 25
9% % éZ% 6% % 8% 5% 8% 8% 8% 8% 10% 10% 10% 8% 10% 10%

9 9 9 9 9 9

MEAN 2.7 2.5 2.9 2.7 2.7 2.6 2.8 2.7 2.7 2.8 2.7 2.6 2.7 2.6 2.8 2.9 2.7

bfhin b b bn b b b b b bfin

STD. DEV 1.03 1.04 0.95 1.04 1.07 1.06 0.98 1.03 1.02 1.01 1.04 1.04 1.02 1.11 1.01 0.96 1.03

STD. ERR 0.02 0.07 0.07 0.07 0.07 0.07 0.06 0.07 0.07 0.07 0.07 0.07 0.07 0.08 0.07 0.07 0.07

Sigma 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/crdleffTgImiiKITmIn/olp/q
Overlap formulae used.
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Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table 90
solar power facility.” Which_ of the following, if any, do you think are
suggested or implied by this Statement?

2. A group of solar power producers meets in the company’s conference room

Base: Respondents Assigned to Solar Power

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (€ ® (V] () ® 0} k) 0} (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

SUGGESTED (NET) 235 28 31 26 33 28 32 32 29 39 27 31 26 28 33 28 19
12% 12% 13% 11% 14%  12%  13%  13%  13%  16%  12%  13%  11%  12% 13% 12% 8%

q q q q q q q
4 Definitely Suggested 46 9 8 6 8 1 4 9 7 5 5 4 4 7 6 8 1
O] 2% 1% 3% 3% 3% * 2% 1% 3% 2% 2% 2% 2% 3% 2% 3% *
fq fq q fq fq fq fq fq

(3) Probably Suggested 189 19 23 20 25 27 28 23 22 34 22 27 22 21 27 20 18

10% 8% 10% 9% 1%  11%  11% 9%  10% %4% 9%  12% 9% 9% 10% 9% %
q

NOT SUGGESTED (NET) 1459 182 169 185 179 178 199 186 170 178 176 177 185 176 196 179 203
Tt%  79% 73%  80%  76%  74%  81%  75%  76%  73%  76%  17%  76%  76% 75% 1% 8%%

cj cj cf

) Probably Not Suggested 402 52 49 52 47 43 47 49 41 40 43 51 40 59 61 63
@ 21%  23%  21%  23%  20% = 18% 19%  22%  17%  17%  19%  21%  17% 23% 26% 25%

21% . ;
efhjkin fhijkin fikn

) Definitely Not Suggested 1057 130 120 133 132 135 132 139 121 137 136 134 134 136 137 118 140
56% 56% 52% 58% 56% 56% 54% 56% 54% 56% 59% 58% 55% 59% 53% 51% 56%

Not sure 208 21 33 19 25 33 14 30 24 26 29 22 32 27 31 24 26

11% 9% 14% 8% 11% 14% 6% 12% 11% 11% 13% 10% 13% 12% 12% 10% 10%
dg g9 [ g g g g g g g
MEAN 15 1.6 1.6 1.5 1.6 1.5 1.6 16 1.6 1.6 15 15 15 15 1.6 1.6 15
q

STD. DEV 0.80 0.83 0.85 0.78 0.84 0.74 0.77 0.84 0.82 0.84 0.79 0.79 0.76 0.82 0.80 0.82 0.66

STD. ERR 002 006 006 005 006 005 005 006 006 006 006 005 005 006 005 006 0.04

Sigma 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/cralefTgImiiKITmin/olp/q
Overlap formulae used.
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Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a Table 91
solar power facility.” Which_ of the following, if any, do you think are
suggested or implied by this Statement?

3. There is a solar power facility on the company’s premises

Base: Respondents Assigned to Solar Power

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) (€ ® (V] (M) 0] 0} k) 0] (m) Q) (0) () (@

Unweighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

Weighted Base 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

SUGGESTED (NET) 1642 197 198 202 203 201 218 217 190 213 197 195 202 200 230 205 216
86% 85% 85% 88% 86% 84% 89% 88% 85% 88% 85% 85% 83% 87% 88% 89% 87%

4 Definitely Suggested 1172 128 143 147 150 145 149 151 143 145 138 141 147 147 170 142 158
© 62% 55% 61% 64% 63% 61% 61% 61% Gg% 60% 59% 61% 60% 64% Gg% 61% 64%

©)] Probably Suggested 470 69 55 55 53 56 69 66 47 68 59 54 55 53 60 63 58
25% 30% 24% 24% 22% 23% 28% 27% 21% 28% 25% 23% 23% 23% 23% 27% 23%
i

NOT SUGGESTED (NET) 150 22 17 20 19 22 17 17 20 18 17 21 26 16 19 13 16
8% 10% % 9% 8% 9% % % 9% 7% % 9% 11% 7% 7% 6% 6%
p
2 Probably Not Suggested 70 8 8 10 5 11 10 10 9 10 10 8 13 7 5 7 9
@ 4% 3% 3% 4% 2% 5% 4% 4% 4% 4% 4% 3% 5% 3% 2% 3% 4%
o
@) Definitely Not Suggested 80 14 9 10 14 11 7 7 11 8 7 13 13 9 14 6 7
4% 6% 4% 4% 6% 5% 3% 3% 5% 3% 3% 6% 5% 4% 5% 3% 3%
Not sure 110 12 18 8 15 16 10 14 13 12 18 14 15 15 11 13 16
6% 5% g% 3% 6% % 4% 6% 6% 5% g% 6% 6% 6% 4% 6% 6%
MEAN 35 3.4 35 35 35 35 35 35 35 35 35 35 35 3.6 3.6 3.g S.S
STD. DEV 0.77 0.84 0.76 0.78 0.82 0.80 0.72 0.72 0.81 0.74 0.74 0.83 0.84 0.75 0.79 0.69 0.71
STD. ERR 0.02 0.06 0.05 0.05 0.06 0.05 0.05 0.05 0.06 0.05 0.05 0.06 0.06 0.05 0.05 0.05 0.05
Sigma 1902 231 233 230 237 239 245 248 223 243 232 230 243 231 260 231 248

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

roportions/Means: Columns Teste % TisK Tevel) - b/cTalerfigIniiKITmin/olp/q
Overlap formulae used.
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Base: All Qualified Respondents

Unweighted Base
Weighted Base

Carbon Neutral
Carbon Offsets

Sigma

Q715. Carbon Offsets vs. Carbon Neutral Section Assignment
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Table 92

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
50% 52% 49% 50% 52% 51% 49% 47% 51% 53% 48% 52% 51% 49% 50% 50% 49%
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
50% 48% 51% 50% 48% 49% 51% 53% 49% 47% 52% 48% 49% 51% 50% 50% 51%
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% sk 1evel) - bic/arengMTjIKITmmiolplq

Overlap formulae used.
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Base: Respondents Assigned To Carbon Offsets Section

Unweighted Base
Weighted Base

Financial way for a company to
offset carbon
emissions/greenhouse gases

Behavior to compensate for
carbon produced

Planting trees to offset carbon
output

Reduces greenhouse
gases/carbon emissions

Payment to use carbon

Something that balances the
negative effects of carbon in the
atmosphere

Measurement of carbon
used/produced/emitted

Reduces carbon footprint

Reduces neqative impact on the
environmen

Investing/Using alternative
energy

Way to comply with caps on
carbon emissions/usage

Compensating for pollution
Scam/Fraud/Trick

Encourages/Creates
environmentally friendly
process

Just another way to tax the
public

Tradeable
commodity/instrument

Gimmick/scam by Al Gore to
make money

Q800. As far as you know, what is a carbon offset? How does one work?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able tain- able:
Made Green: Made Made y: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
189 24 23 24 20 27 29 22 26 24 21 22 17 31 27 27 14
10% 11% 10% 10% 9% 12% 12% 9% 11% 11% 9% 10% 7% 13% 11% 11% 6%
q q q mq q q
157 20 21 21 15 21 15 22 24 13 16 25 12 25 18 22 24
8% 9% 9% 9% % 9% 6% 9% 10% 6% 6% 11% 5% 10% 8% 9% 10%
m jm m m
104 17 12 15 11 18 10 11 12 11 16 14 11 14 15 10 11
6% 8% 5% 6% 5% 8% 4% 4% 5% 5% 6% 6% 5% 6% 6% 4% 5%
104 13 20 17 11 8 13 11 7 12 11 7 12 14 12 17
6% 6% ﬁ% _7|% 5% 4% 5% 4% 3% 5% 4% 3% 5% fhll?I% 6% 5% _7|%
i i efhi i
73 12 11 10 10 7 7 7 9 9 4 8 10 11 14 6 11
4% E% 5% 4% 4% 3% 3% 3% 4% 4% 2% 3% 4% 5% E% 3% E%
67 9 7 8 9 10 5 5 9 12 11 13 4 6 7 9 10
4% 4% 3% 3% 4% 4% 2% 2% 4% 5% 4% h 6% 2% 3% 3% 4% 4%
m ghm
60 11 7 8 8 8 6 11 12 5 9 3 3 10 6 5 8
3% | 5% 3% 3% 4% 4% 2% I 4% | 5% 2% 4% 1% 1% 4% 3% 2% 3%
m m m
59 6 9 3 9 5 8 15 4 7 9 5 11 5 7 5 10
3% 3% 4% 1% 4% 2% 3% il 6% 2% 3% 4% 2% g% 2% 3% 2% g%
ilnp
57 3 13 7 5 4 8 8 6 6 12 6 5 11 6 8 6
3% 1% bf%% 3% 2% 2% 3% 3% 3% 3% g% 3% 2% g% 3% 3% 3%
57 4 7 5 8 5 5 12 5 4 8 9 10 12 5 12 3
3% 2% 3% 2% 4% 2% 2% 5% 2% 2% 3% 4% 4% 5% 2% 5% 1%
q q q q
49 1 10 7 5 10 4 6 7 3 8 6 4 9 9 4 5
3% * 4% 3% 2% 4% 2% 2% 3% 1% 3% 3% 2% 4% 4% 2% 2%
b b b b b b b
47 6 4 8 8 6 5 5 7 6 6 5 5 4 6 4 9
3% 3% 2% 3% 4% 3% 2% 2% 3% 3% 2% 2% 2% 2% 3% 2% 4%
40 6 3 5 5 4 3 3 3 5 5 4 2 8 7 8 9
2% 3% 1% 2% 2% 2% 1% 1% 1% 2% 2% 2% 1% 3% 3% 3% 4%
m
29 3 3 8 4 3 3 5 5 2 3 3 2 4 4 3 3
2% 1% 1% 3% 2% 1% 1% 2% 2% 1% 1% 1% 1% 2% 2% 1% 1%
jm
27 2 4 3 2 4 1 6 - 5 4 6 1 4 1 6 5
1% 1% 2% 1% 1% 2% * 2% - 2% 2% 3% * 2% * 3% 2%
i i i i gi i gi i
26 3 1 5 2 6 2 4 3 4 1 4 4 4 2 4 3
1% 1% * 2% 1% E% 1% 2% 1% 2% * 2% 2% 2% 1% 2% 1%
Ci
26 - 2 6 1 4 2 4 1 2 3 4 2 6 4 6 5
1% - 1% g% * g% 1% 2% * 1% 1% %% 1% g% 2% g% %%
|

Proportions/Means: Columns Tested (5% rsK 1evel) - b/c/dlengMmjIKITmIniolplq

Overlap formulae used.
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Base: Respondents Assigned To Carbon Offsets Section

Weighted Base

Lip service to/Substitution for
caring about environment

Similar to/Same as/Related to
carbon footprint

Based on bad/junk science
Minimizes the impact on the
environment

Carbon offset is measured in
metric tons of carbon d|OX|de
equivalent

Government ruse
Other

None

Don’t Know
Decline to answer

Sigma

Q800. As far as you know, what is a carbon offset? How does one work?

Eco- Sus- Sus-
frlend- Eco- frlend- tain- Sus- tain-
Green: Green: friend- able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Frlend Mater- _able later-  tain-  Mater- _able later- ater- _able ater-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
16 2 3 3 4 1 2 3 - 3 - - 1 5 2 2 1
1% 1% 1% 1% 'Iﬁ% * 1% 1% - 1% - - * ﬁ% 1% 1% *
i i
13 1 2 1 2 3 - 1 3 3 2 1 4 1 - 1 1
1% * 1% * 1% 1% - * 1% 1% 1% * 2% * - * *
go
10 - - 2 - 1 1 3 - 1 4 2 1 2 1 2 -
1% - - 1% - * * 1% - * 2% 1% * 1% * 1% -
cq
10 1 2 1 1 1 1 1 1 1 1 1 2 - 4 2 -
1% * 1% * * * * * * * * * 1% B 2% 1% B
nq
9 1 - 2 2 2 2 3 - - - 1 - 3 - 1 1
* * - 1% 1% 1% 1% 1% - - - * - 1% - * *
8 1 1 2 1 - - - 1 2 1 1 1 1 3 - 1
* * * 1% * B B B * 1% * * * * 1% B *
124 15 12 15 15 15 10 18 21 12 22 17 7 13 17 24 15
% % 5% 6% 7% % 4% 7% 9% 5% 9% 7% 3% 5% 7% . 10% 6%
m gm gm m m  cgjmn
68 7 17 6 5 9 11 8 10 5 7 11 11 8 8 6 7
4% 3% 7% 3% 2% 4% 5% 3% 4% 2% 3% 5% 5% 3% 3% 3% 3%
bdehjknpq
923 105 112 112 115 104 139 123 110 116 124 109 130 102 112 110 123
49% 47% 47% 47% 51% 46% 57% 50% 47% 52% 50% 48% 56% 43% 47% 47% 51%
bedfilnop n bedfnop
21 3 1 3 1 4 4 3 1 2 1 2 7 1 5 4 -
1% 1% * 1% * 2% 2% 1% * 1% * 1% = 3% * 2% 2% -
q q ceikng q q
2373 276 307 307 279 290 296 320 287 275 309 289 279 323 304 303 302
126% 123% 129% 130% 123% 128% 122% 129%  123%  124%  125%  126%  121% 135% 127% 128% 126%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigimTKITmInIolplq

Overlap formulae use
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Offsets Section

Unweighted Base
Weighted Base

INCORRECT (NET)

WRONG (NET)

A way of eliminating all

pollution that results from
using a product or service

A method for replacing
scarce carbon resources

A way of reducing chemical
pollutants in water

A way of making carbonated
soft drinks

A laundry additive for
removing pencil and ink
stains from clothing

None of the above

Not sure

A way of reducing carbon
dioxide and other'greenhouse
ases

Sigma

Q805. Thinking a bit more about carbon offsets, which of the following best describes what a ’carbon offset’ is?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) G O m ® © ©® @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1109 132 137 142 138 139 141 147 128 131 151 129 147 138 143 134 141
50% 59%  58%  60%  61%  61%  58%  59%  55%  59%  61%  56%  64%  58%  60%  57%  59%
442 56 55 65 57 52 44 62 42 45 65 57 48 61 60 59 56
24% 25% 23% 28% 25% 23% 18% 25% 18% 20% 26% 25% 21% 25% 25% 25% 23%
e} g g
130 18 22 19 19 15 13 15 5 19 27 13 15 13 16 20 11
% 8% 9% 8% 8% % 5% 6% 2% 9%  11% 6% 6% 5% % 8% 5%
i iq i i i i i ghing i i i i
77 12 10 10 11 7 10 10 7 6 7 12 9 13 8 12 10
4% 5% 4% 4% 5% 3% 4% 4% 3% 3% 3% 5% 4% 5% 3% 5% 4%
23 3 2 2 1 3 4 6 1 3 4 3 2 5 1 1 5
1% 1% 1% 1% * 1% 2% 2% * 1% 2% 1% 1% 2% * * 2%
8 2 2 1 1 1 - 1 3 1 1 1 - - 2 - -
* 1% 1% * * * - * 1% * * * - - 1% - -
7 - 2 1 1 1 - 2 2 - 2 - - - 2 1 -
* - 1% * * * - 1% 1% - 1% - - - 1% * -
197 21 17 32 24 25 17 28 24 16 24 28 22 30 31 25 30
10% 9% 7% 14% 11% 11% 7% 11% 10% 7% 10% 12% 10% 13% 13% 11% 13%
cg) ¢} cg cgl cg
667 76 82 77 81 87 97 85 86 86 86 72 99 77 83 75 85
35% 34% 34% 33% 36% 38% 4|0% 34% 37% 39% 35% 31% dhl43% 32% 35% 32% 36%
n np
770 93 101 94 88 88 101 101 105 91 96 100 84 102 96 102 98
41% 41% 42% 40% 39% 39% 42% 41% 45% 41% 39% 44% 36% 43% 40% 43% 41%
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risK 1evel) - biclalerfIgIiTKITmin/olpiq

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Offsets Section

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Q810. Have you ever purchased a carbon offset?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) G O m ® © ©® @
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
33 7 3 4 2 5 1 8 3 3 4 2 2 1 6 4 11
2% 3% 1% 2% 1% 2% * 3% 1% 1% 2% 1% 1% * 3% 2% 5%
gn gn cegijklmn
1176 138 153 142 138 150 139 169 133 131 159 146 142 152 156 159 145
63% 61% 64% 60% 61% 66% 57% 68% 57% 59% 64% 64% 61% 63% 65% 67% 61%
g e} g
670 80 82 90 86 72 102 71 97 88 84 81 87 87 77 73 83
36% 36% 34% 38% 38% 32% 42% 29% 42% 40% 34% 35% 38% 36% 32% 31% 35%
h h fhop fhop hp h
1879 225 238 236 226 227 242 248 233 222 247 229 231 240 239 236 239
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: cglumn—r—t‘s ested (5% TisK Tevel) - bic/aleltig/nTRITmInTolpla

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Q820. Have you ever noticed advertisements for carbon offsets?

Base: Respondents Who Have Never Purchased A Carbon Offset Or Don’t Know

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ (O © ® © O @ O [0) 0 ® O ™ ® © @ @
Unweighted Base 1846 218 235 232 224 222 241 240 230 219 243 227 229 239 233 232 228
Weighted Base 1846 218 235 232 224 222 241 240 230 219 243 227 229 239 233 232 228
Yes 195 25 26 25 17 23 19 34 23 24 32 21 20 35 18 28 20
11% 11% 11% 11% 8% 10% 8% 14% 10% 11% 13% 9% 9% 15% 8% 12% 9%
egmo eo egmoq
No 1384 157 167 172 170 171 189 172 170 167 175 172 166 177 183 176 184
75% 72% 71% 74% 76% 7% 78% 72% 74% 76% 72% 76% 72% 74% 79% 76% b hk81%
chkm
Not sure 267 36 42 35 37 28 33 34 37 28 36 34 43 27 32 28 24
14% 17% 18% 15% 17% 13% 14% 14% 16% 13% 15% 15% 19% 11% 14% 12% 11%
nq npq
Sigma 1846 218 235 232 224 222 241 240 230 219 243 227 229 239 233 232 228
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% fisk level) - b/c/dlefiTg/jIKITmIniolplq
Overlap formulae used.
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q825. What were you "offsetting” when you purchased the offset?

Base: Respondents Who Have Ever Purchased A Carbon Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
(@ (b) (© (d) (e) U] ) (h) () @ k) 0} (m) () (0) (P (@
Unweighted Base 33* 7** 3** 4** 2** 5** 1** 8** 3** 3** 4** 2** 2** l** 6** 4** ll**
Welghted Base 33* Tr* 3** 4x* 2** 5 ik 8** 3** 3** 4 2** 2** iR 6*)\— 4** 11%*
PRODUCT TO OFFSET 25 4 2 3 1 4 - 6 1 3 4 1 2 1 6 3 9
76% 57% 67% 75% 50% 80% - 75% 33% 100%  100% 50%  100%  100%  100% 75% 82%
. 7 1 1 - 1 1 - 1 1 1 1 - - 1 2 - 3
Airline Travel 21% 14% 33% - 50% 20% - 13% 33% 33% 25% - - 100% 33% - 27%
i 5 - 1 1 - - - 2 - - 1 - - - 2 - 3
Automobile Travel 15% - 33%  25% - - - 25% - - 25% - - - 33% - 27%
i 5 1 - - 2 - 2 1 - - 1 - - 1 -
Lightbulbs 15%  14% - 50% - 40% - 25% - 33% - - 50% - - 25% -
; 3 - 1 - - - - - - - 1 1 - - 1 1 1
Home heating 9% - 33% - - - - - - - 25%  50% - - 17%  25% 9%
ici i 3 - - 1 - - - - - - 1 - 1 - 1 - 2
Energy efficient appliances 3% _ _ 25% _ _ _ - - _ 250 B 50% B 17% 3 18%
issi 2 - 1 - - - - 1 - - - - - - 1 1 -
Carbon output/emissions &% _ 33% _ _ _ _ 13% - _ a B B B 17% 250 )
. 2 1 - - - 1 - - - 1 - - 1 - - - -
Planting trees 6% 14% R R R 20% R R R 33% R R 50% R R R R
2 1 - - - - - - - - 1 - - - 1 - 1
Other product 6% 14% - - - - - - - - 25% - - - 17% - 9%
REASON FOR OFFSET 17 4 1 2 - 4 - 5 1 1 2 1 2 1 4 2 4
52% 57% 33% 50% - 80% - 63% 33% 33% 50% 50%  100%  100% 67% 50% 36%
o 8 1 1 1 - 1 - 2 1 1 1 1 1 1 2 1 1
eRnﬁ?gsﬁggQ/ggoctg;?&" 24% 14% 33% 25% - 20% - 25% 33%  33% 25% 50% 50%  100% 33% 25% 9%
i 4 - - 1 - 1 - 1 - - 1 - 1 - 1 2
Use less energy consumption 12% : : 25% : 20% : 13% : : 25% : 50% : 17% : 18%
ion i i 1 1 - - - 1 - - - - - - - - - - -
Reduction in electric usage 3% 14% - - - 20% - - - - - - - - - - B
; 1 - - - - - - - - - - - - - 1 - 1
\I/De% Pc% have a new/hybrid 30 _ _ _ _ _ _ - - - - - - - 17% - 9%
3 2 - - - 1 - 2 - - - - - - - 1
Other reason 9%  28% - - - 20% - 25% - - - - - - - 25% -
Other 1 - 1 - - - - - 1 - - - - - - -
3% - 33% - - - - - 33% - - - - - - - -
None 2 - - 1 1 - - 1 - 1 - - - - -
6% - - 25% 50% - - - 33% - - 50% - - - - -

roportions/Means: Columns Teste % TisK Tevel) - brcralelfTg/mil/KITmIn/olp/q -
Overlap formulae used. * small base; ** very small' base (under 30{ ineligible for sig testing
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Interview Dates: 8/18/09 - 8/26/09
Q825. What were you "offsetting” when you purchased the offset?

Base: Respondents Who Have Ever Purchased A Carbon Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) G O m ® © ©® @
Welghted Base 33* T 3** 4** padd 5** 1x* 8** 3** 3** 4x* pidd pidd x* 6% 4x* 11%*
Don’t know 2 1 - - - - 1 - - - - - - - - 1 1
6% 14% - - - - 100% - - - - - - - - 25% 9%
Sigma 51 9 6 7 2 8 1 11 4 4 7 3 5 2 12 6 15
155% 129% 200% 175% 100% 160% 100% 138% 133% 133% 175% 150% 250% 200% 200% 150% 136%

Proportions/Means: Columns Tested (5% sk evel) - bic/alelfIgiiTKIImin/opla -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q831. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
it is purchasing will offset the greenhouse gas emissions from your flight.

SUMMARY OF AGREE

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ad Made
with Made with with Made with with Made with with Made with
Renew- _with Re- enew- _with Re- Renew- _with e-  Renew- _with -
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) H ® O m ® © @ @
Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
The equipment to capture the 407 50 55 54 38 45 54 44 53 53 42 56 46 55 52 59 58
methane is already installed 53% 54% 54% 57% 43% 51% 53% 44% 50% 58% 44% 56% 55% 54% 54% 58% 59%
and is operatm%. he methane ehk ehk ehk
represented by the offsets will
be captured and destroyed in
the next few months.
While the capture project has 215 24 26 22 26 20 31 25 31 22 25 32 29 32 31 28 26
been designed, the equipment to 28% 26% 26% 23% 30% 23% 31% 25% 30% 24% 26% 32% 35% 31% 32% 27% 27%

capture the methane is not
presently installed. The mining
company is using the money
raised from the sale of offséts to
pay the cost of purchasing and
installing the necessary
equipment. It will be several
years before the methane
represented by the offsets will
be captured and destrO)(ed,
because it will take that long to
raise the necessary funds and
install the equipmient.

Proportions/Means: Columns Tested (5% risk level) - b/cid7effTginKITm/nolplq
Overlap formulae used. * small base
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Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q831. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets Table 99
it is purchasing will offset the greenhouse gas emissions from your flight.

SUMMARY OF DISAGREE

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with e- Renew- _with Re- Renew- _with Re-  Renew- _with -
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials

@ (b) (© (d) (€ ® (] (M) 0] @ () U} (m) Q) (0) () (@

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*

While the capture project has 334 39 48 41 32 44 38 37 48 43 43 44 34 36 48 48 45
been designed, the equipment 43% 42% 48% 44% 36% 50% 38% 37% 46% 47% 45% 44% 40% 35% 50% 47% 46%
to capture the methane is not hn n

presently installed. The mining

company Is using the money

raised from the sale of offsets

to pay the cost of purchasing

and installing the necessary

equipment. It will be several

years before the methane

represented by the offsets will

be captured and destroyed,

because it will take that long to

raise the necessary funds and

install the equipmient.

The equipment to capture the 152 19 19 19 23 16 17 20 23 13 27 17 14 23 22 17 15
methane is already installed and 20% 20% 19% 20% 26% 18% 17% 20% 22% 14%  28% 17% 17% 23% 23% 17% 15%
is operating. The methane j jpg

represented by the offsets will
be captured and destroyed in the
next few months.

Proportions/Means: Columns Tested (5% risk level) - b/cd7effTginKITm/nTolplq
Overlap formulae used. * small base




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q831. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
it is purchasing will offset the greenhouse gas emissions from your flight.

SUMMARY OF MEANS

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with e-
New and able  Repew- cle Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ ® @ O [0) 0 ® O m ® © ©® @
Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
The equipment to capture the 3.6 35 3.7 3.6 3.3 3.6 3.7 34 35 3.8 3.2 3.7 3.6 35 35 3.8 3.7
methane is already installed k k ehk ek ehk ek
and is operating. The methane
represented by the offsets will
be captured and destroyed in
the next few months.
While the capture project has 2.6 2.6 25 25 2.7 25 2.8 2.7 2.6 2.4 25 2.7 2.9 2.8 2.7 2.6 2.6

been designed, the equipment
to capture the methane is not
presently installed. The mining
company is using the money
raised from the sale of offsets
to pay the cost of purchasing
and installing the necessary
equipment. [t will be several
years before the methane
represented by the offsets will
be captured and destroyed,
because it will take that'long to
raise the necessary funds and
install the equipment.

Proportions/Means: Columns Tested (5% risk level) - b/c7dreffigimfkiimimiolpiq
Overlap formulae used. * small base
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Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q831_1. For each of these please indicate whether you a%ree or disagree with the airline’s statement that the offsets Table 101
is purchasing will offset the greenhouse gas emissions from your flight.

1. The equipment to capture the methane is already installed and is operating. The methane represented by the offsets
will be captured and destroyed in the next few months.

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials

@ (b) (© (d) (¢ ® ()] (M) ® @ k) 0] (m) () © (V) (@

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*
AGREE (NET) 407 50 55 54 38 45 54 44 53 53 42 56 46 55 52 59 58
53% 54% 54% 57% 43% 51% 53% 44% 50% %ﬁ% 44% 56% 55% 54% 54% EE% EE%
e e e
201 20 29 25 20 21 27 24 25 29 18 31 22 28 22 32 29
(5) Strongly Agree 26% 22% 29% 27% 23% 24% 27% 24% 24% 3%% 19% 3%% 26% 27% 23% 3&% 30%
206 30 26 29 18 24 27 20 28 24 24 25 24 27 30 27 29
(4) Somewhat Agree 27% 3r21% 26% 31% 20% 27% 27% 20% 27% 26% 25% 25% 29% 26% 31% 26% 30%
(3) Neither Agree Nor disagree 127 16 15 13 16 15 16 24 19 12 17 15 13 16 16 15 16

16% 17% 15% 14% 18% 17% 16% 24% 18% 13% 18% 15% 15% 16% 17% 15% 16%

DISAGREE (NET) 152 19 19 19 23 16 17 20 23 13 27 17 14 23 22 17 15
20% 20% 19% 20% 26% 18% 17% 20% 22% 14% 28% 17% 17% 23% 23% 17% 15%

i irq
: 79 11 13 8 9 9 11 8 12 9 15 6 6 7 13 13 8
(2) Somewhat Disagree 10%  12%  13% 9%  10%  10%  11% 8% I 10%  16% 6% % % 1%  13% 8%
- 73 8 6 11 14 7 6 12 11 4 12 11 8 16 9 4 7
(1) Strongly Disagree 9% 9% 6%  12%  16% 8% 6%  12%  10% 4%  13%  11%  10% = 16% 9% 4% %
p cgjp p ip p cgip
Not sure 84 8 12 8 11 12 14 13 10 13 10 12 11 8 6 11 9
11% 9%  12% 9%  13%  14%  14% 13%  10%  14%  10%  12%  13% 8% 6%  11% 9%
MEAN 36 35 3.7 3.6 33 3.6 3.7 3.4 35 3.8 3.2 37 3.6 35 35 338 37
k k ehk ek ehk ek
STD. DEV 131 125 126 134 144 127 124 134 132 120 135 135 130 143 128 120 123
STD. ERR 005 014 013 014 016 015 013 014 014 014 015 014 015 015 014 013 0.3
Sigma

770 93 101 94 88 88 101 101 105 91 96 100 84 102 96 102 98
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/c7dreffigimnKiimmiolpiq
Overlap formulae used. * small base
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Interview Dates: 8/18/09 - 8/26/09 19 Nov 2009
ov
Q831_2. For each of these, please indicate whether you a%ree or disagree with the airline’s statement that the offsets Table 102
it is purchasing will offset the greenhouse gas emissions from your flight.

2. While the capture project has been designed, the equipment to capture the methane is not presently installed. The mining company is using the moneydraised

from the sale of offsets to Pay the cost of purchasing and installing the necessary equipment. It will be several years before the’methane represente
by the offsets will be captured and destroyed, because it will take that I6ng to raise the necessary funds and install the equipment.

Base: Respondents Who Know That A Carbon Offset Is A Way Of Reducing Carbon Dioxide And Other Greenhouse Gases

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials

@ (b) (© (d) (¢ ® @ () ® @ K 0] (m) () © (V) (@

Unweighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 98*

Weighted Base 770 93* 101 94* 88* 88* 101 101 105 91* 96* 100 84* 102 96* 102 08*

AGREE (NET) 215 24 26 22 26 20 31 25 31 22 25 32 29 32 31 28 26
28%  26%  26%  23%  30%  23%  31%  25%  30%  24%  26%  32%  35%  31% = 32%  2/% = 27%

59 4 5 6 9 8 10 7 5 5 6 13 12 7 11 4 6
(5) Strongly Agree 8% 4% 5% 6%  10% 9%  10% % 5% 5% 6% b 13% b 14% % 11% 4% 6%

cip cip p

156 20 21 16 17 12 21 18 26 17 19 19 17 25 20 24 20
(4) Somewhat Agree 20% 2%  21%  1r%  19%  14%  21%  18% 2%  19%  20%  19%  20%  25%  21%  24%  20%

(3) Neither Agree Nor disagree 127 18 16 19 19 14 16 22 16 15 14 14 9 22 12 11 17
6%  19%  16%  20%  22%  16%  16%  22%  15%  16%  15%  14%  11%  22%  13%  11%  17%

p mp p

DISAGREE (NET) 334 39 48 41 32 44 38 37 48 43 43 44 34 36 48 48 45

43% 4% 48%  44%  36%  50%  38%  37%  46%  47% 4%  44%  40%  35%  50%  47%  46%
n n

] 144 18 22 15 9 20 18 17 20 12 16 15 17 13 26 25 25
(2) Somewhat Disagree 19%  19%  22%  16%  10%  23%  18%  17%  19%  13%  17%  15% = 20% = 13% _2|7% 25%  26%

e e ejin ejn ejn

: 190 21 26 26 23 24 20 20 28 31 27 29 17 23 22 23 20
(1) Strongly Disagree 5% 2% 2% 2%  26%  27% 20%  20%  2r% | 34%  26%  2%% 0% 2%  23% 2% 20%

ghmg

Not sure 94 12 11 12 11 10 16 17 10 11 14 10 12 12 5 15 10

2%  13%  11%  13%  13% 1i% 16%  17%  10%  12%  15%  10%  14%  12% 5%  15%  10%
o] o o o o
MEAN 2.6 2.6 2.5 2.5 2.7 2.5 2.8 2.7 2.6 2.4 2.5 2.7 2.9 2.8 2.7 26 26
]
STD. DEV 134 125 128 132 140 135 136 128 131 136 135 147 145 131 137 127 125
STD. ERR 005 014 014 015 016 015 015 014 013 015 015 016 017 014 014 014 013
Sigma

770 93 101 94 88 88 101 101 105 91 96 100 84 102 96 102 98
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/cra’elfigimnKIim/niolpiq
Overlap formulae used. * small base
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Q850. As far as you know, what does it mean to say that a product or service is “carbon neutral"? Table 103

Base: Respondents Assigned To Carbon Neutral Section

Eco- Sus- Sus-
frlend- Eco- frlend- tain- Sus- tain-
Green: Green: friend- able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Frlend Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials

@ (b) (© (d) () ® ()] (M) @ @ () ) (m) Q) (0) ®) (@

Unweighted Base 1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
Weighted Base 1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
Does not emit 574 78 71 70 75 88 75 77 65 66 70 74 75 50 75 74 65
carbon/greenhouses gases 30% 31% 30% 30% 31% 3% 33% 35% 27% 26% 31% 30% 31% 21% 32% 31% 28%
into the'atmosphere/0zone n n n n ijng n n n n n n n

ayer

Safe/Not harmful/No positive or 537 68 68 68 56 74 67 71 70 67 58 64 67 77 67 74 58
negative impact on the 28% 27% 29% 29% 23% 31% 29% 32% 29% 27% 26% 26% 28% 33% 28% 31% 25%
environmen e e e

Carbon free/No Carbon added 366 53 45 42 51 55 46 53 45 36 47 41 52 38 46 48 34
19% 21% 19% 18% 21% 23% 20% 24% 19% 14% 21% 17% 22% 16% 19% 20% 15%

19 ] 1q nq 1q
Does not leave a carbon 185 22 15 29 18 22 27 18 25 22 17 30 24 28 19 25 29
footprin 10% 9% 6% 12% % 9% 12% 8% 11% 9% 7% 12% 10% 12% 8% 11% 12%
c [} ce Cc Cc
Carbon emissions are offset 111 16 14 18 14 14 13 11 14 24 9 11 19 11 15 12 7
(i.e., planting trees, etc.) 6% 6% 6% 8% 6% 6% 6% 5% 6% W 10% 4% 4% 8% 5% 6% 5% 3%
q npq q
| don’t understand/am not 38 2 3 7 5 3 7 4 5 5 4 5 3 12 4 - 7
familiar with the term 2% 1% 1% 3% 2% 1% 3% 2% 2% 2% 2% 2% 1% 5% 2% - 3%
p p p p p p p p bcthmop p p
Less/non-pollutant 35 4 5 5 6 2 4 3 4 7 4 5 4 4 4 4 5
2% 2% 2% 2% 2% 1% 2% 1% 2% 3% 2% 2% 2% 2% 2% 2% 2%
Carbon has a neutral part in 33 3 4 5 5 7 3 6 4 3 2 4 6 4 1 5 4
production 2% 1% 2% 2% 2% 3% 1% 3% 2% 1% 1% 2% 2% 2% * 2% 2%
o] o]
Fossil fuel (petroleum products) 27 2 6 4 3 4 2 3 5 4 1 5 2 4 2 4 3
not used to produce the product 1% 1% 3% 2% 1% 2% 1% 1% 2% 2% * 2% 1% 2% 1% 2% 1%
Scam/Glmmlck/Money making 26 6 2 2 3 1 3 4 2 4 4 4 3 6 3 3 2
ploy by Al G 1% 2% 1% 1% 1% * 1% 2% 1% 2% 2% 2% 1% 3% 1% 1% 1%
A meaningless 25 7 3 2 2 1 2 4 3 3 6 4 2 6 1 1 3
statemen doesn t make sense 1% ] 3% 1% 1% 1% * 1% 2% 1% 1% f3% 2% 1% 3% * * 1%
op o p
Doesn’t waste energy/uses as 15 - - 1 3 5 2 3 1 - 2 1 4 3 1 2 2
much energy as it puts out 1% - - * 1% b 2% 1% 1% * - 1% * b 2% 1% * 1% 1%
C Cj
Enwronmentally frlendly/Good 12 1 1 1 2 1 - 2 4 2 2 2 3 1 1 1 -
for the environment 1% * * * 1% * - 1% 2% 1% 1% 1% 1% * * * -
9q
Biodegradable 12 - 1 - 2 2 - 1 2 2 1 2 1 2 3 4 1
1% - * - 1% 1% - * 1% 1% * 1% * 1% 1% bd2% *
g
Recyclable 12 - 3 1 1 2 1 1 - 2 2 1 1 2 3 3 1
1% - 1% * * 1% * * - 1% 1% * * 1% 1% 1% *
Does not contribute to global 11 2 1 - 1 - 1 - 4 1 1 2 2 3 2 1 1
warming 1% 1% * - * - * - d2f% * * 1% 1% 1% 1% * *
Not coal based 9 - 1 2 2 2 - 1 1 3 - 1 2 - - 2 1
* - * 1% 1% 1% - * * 1% - * 1% - - 1% *

Proportions/Means: Columns Tested (5% risk level) - b/crarelfigimfkiim/niolpiq
Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Neutral Section

Weighted Base

Not toxic to the environment
Clean energy

Other

None

Don’t Know

Decline to answer

Sigma

Q850. As far as you know, what does it mean to say that a product or service is “carbon neutral"?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- y: able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
7 2 2 1 1 - - - 1 - 1 3 - - 1 2 -
* 1% 1% * * - - - * - * 1% - - * 1% -
6 - 1 - - 1 - 1 1 1 2 1 2 - 2 - -
* - * - - * - * * * 1% * 1% - 1% - -
31 7 1 2 4 4 9 4 1 5 2 3 6 6 3 3 2
2% 3% * 1% 2% 2% d'k4% 2% * 2% 1% 1% 2% 3% 1% 1% 1%
ci cdikq i
97 10 14 10 12 15 17 7 11 17 7 12 15 11 11 13 12
5% 4% 6% 4% 5% 6% hl% 3% 5% Z% 3% 5% 6% 5% 5% 6% 5%
498 66 64 63 68 56 50 59 59 65 69 62 56 58 69 61 71
26% 27% 27% 27% 28% 23% 22% 26% 25% 26% 30% 25% 23% 25% 29% 26% 30%
¢} g
14 1 2 2 1 1 1 - 1 2 1 6 3 1 1 2 3
1% * 1% 1% * * * - * 1% * th,% 1% * * 1% 1%
i
2681 350 327 335 335 360 330 333 328 341 312 343 352 327 334 344 311
141% 141% 140% 143% 137% 149% 143% 149% 138%  136%  137%  140%  146%  139% 142% 146% 133%

Proportions/Means: Columns Tested (5% rsk 1evel) - bic/alelfIgIiKITmin/olpiq

Overlap formulae used.
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Q855. Thinking a bit more about a product being carbon neutral, v,\)/hich of the following best describes what "carbon neutral”
means?

Base: Respondents Assigned To Carbon Neutral Section

Unweighted Base
Weighted Base

INCORRECT (NET)
WRONG (NET)

No pollution was generated
in making the product

CRERPD TSRO CE TR et

Water pollutants were
reduced to improve water
quality

Clothing that resists pencil
and ink'stains

Sofdrks bt g made
None of the above
Not sure

Greenhouse gases such as
carbon dioxide were offset

Sigma

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made Wlth with Made W|th with Made with with Made with
Renew- _with Renew- _with Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- I\/Yded Eco- able  Renew- 'chIed Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able ater— Friend- Mater- _able ater- tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] ) (h) 0} 0] k) 0} (m) ()] (0) (P (@
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1157 161 143 140 160 134 143 130 138 152 147 153 141 145 135 145 147
61% 65f% 61% 60% 65% 56% 62% 58% 58% 61% 65% 62% 59% 62% 57% 62% 63%
676 101 81 87 84 80 84 84 79 86 87 87 84 81 77 94 76
36% 41% 35% 37% 34% 33% 37% 38% 33% 34% 38% 36% 35% 34% 33% 40% 32%
313 44 40 38 34 35 38 42 41 44 40 44 32 37 33 47 37
16% 18% 17% 16% 14% 15% 17% 19% 17% 18% 18% 18% 13% 16% 14% 20% 16%
m
229 36 31 29 29 33 32 33 24 24 28 25 29 25 30 29 21
12% 15% 13% 12% 12% 14% 14% 15% 10% 10% 12% 10% 12% 11% 13% 12% 9%
q
17 5 2 1 2 1 4 1 4 3 1 3 3 2 2 - -
1% 2% 1% * 1% * 2% * 2% 1% * 1% 1% 1% 1% - -
Pq Pq Pq
8 1 1 4 1 - 1 - - - - 2 2 1 - 1 2
* * * 2% * - * - - - - 1% 1% * - * 1%
fijko
4 - 1 1 - - 1 1 - - 1 - - 1 - 1 1
* N * * N z * * z z * z z * N * *
105 15 6 14 18 11 8 7 10 15 17 13 18 15 12 16 15
6% 6% 3% 6% 7% 5% 3% 3% 4% 6% 7% 5% 7% 6% 5% 7% 6%
ch ch cgh c [ c
481 60 62 53 76 54 59 46 59 66 60 66 57 64 58 51 71
25% 24% 27% 23% dfﬁl% 22% 26% 21% 25% 26% 26% 27% 24% 27% 25% 22% dﬁo%
p p
741 87 90 94 85 107 87 93 100 99 80 92 100 20 101 920 87
39% 35% 39% 40% 35% b4ﬁ% 38% 42% 42% 39% 35% 38% 41% 38% 43% 38% 37%
el
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (59 TSk 1evel) - bcTarergMmKITminioTprg

Overlap formulae used.
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Interview Dates: 8/18/09 - 8/26/09

Base: Respondents Assigned To Carbon Neutral Section

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Page 117

19 Nov 2009
Q860. Have you ever purchased a product or service at Ieastr%flag tly because it was advertised or labeled as being “carbon Table 105
Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made W|th with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able Renew— cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- later- Friend- Mater- _able ater— tain- Mater- _able ater- Mater- _able ater—
Total proved Green |a|s Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) () ® (] ) ® 0} ) 0] (m) Q) (0) () (@

1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234

73 14 6 12 14 9 12 9 5 11 11 3 10 9 6 10 5
4% _|6% 3% Sl% _|6% 4% 5|% 4% 2% 4I% SI% 1% 4|% 4% 3% 4|% 2%
L] lq

1251 177 147 157 153 149 159 151 154 165 156 158 163 156 154 146 157

66% 7f1% 63% 67% 62% 62% 69% 68% 65% 66% 69% 64% 68% 66% 65% 62% 67%
cefp

574 57 80 65 78 83 59 63 79 75 60 84 68 70 76 79 72

30% 23% 34% 28% 3%% 34% 26% 28% 3%% 30% 26% 34% 28% 30% 3%% Sﬁ% 3%%
*] g g

1898 248 233 234 245 241 230 223 238 251 227 245 241 235 236 235 234
100%  100%  100%  100%  100%  100% 100%  100%  100%  100%  100%  100%  100% 100% 100% 100%  100%

ProporionsIMeans: Cotumns Tested (5% fisK 1evel) - brc/arelfTgTRITMIAToTpIq

Overlap formulae use
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Interview Dates: 8/18/09 - 8/26/09

Q865. Have you ever noticed advertisements for "carbon neutral” products or services?

Base: Respondents Who Have Never Purchased A Carbon Neutral Product/Service Or Don’t Know

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
1825 234 227 222 231 232 218 214 233 240 216 242 231 226 230 225 229
1825 234 227 222 231 232 218 214 233 240 216 242 231 226 230 225 229
189 25 22 24 16 26 30 24 26 28 20 27 26 24 25 14 21
10% 11% 10% 11% 7% 11% 14% 11% 11% 12% 9% 11% 11% 11% 11% 6% 9%
ep p
1290 175 171 154 171 156 151 149 153 178 159 170 160 152 151 165 165
71% 75% 75% 69% 74% 67% 69% 70% 66% 74% 74% 70% 69% 67% 66% 73% 72%
io ino 0 io
346 34 34 44 44 50 37 41 54 34 37 45 45 50 54 46 43
19% 15% 15% 20% 19% 2!3% 17% 19% §3% 14% 17% 19% 19% l:%2_% l:%3_% 20% 19%
J C C| C|
1825 234 227 222 231 232 218 214 233 240 216 242 231 226 230 225 229
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: cglumn—r—t‘s ested (5% TisK Ievel) - biclaleltig/nTRITmInTolpla

Overlap formulae used.
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Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Q870. What did you buy that was advertised obr labeled as being carbon neutral’? If you remember, what product or service was

eing advertised as carbon neutral?

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service Or Have Noticed Advertisements For Carbon Neutral Products/Services

Page 119
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Table 107

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- '\c/YcIed Eco- able  Renew- '\c/YcIed Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@) (b) (© (d) (e) U] (9 (h) 0} 0] k) 0} (m) () (0) (P (@
Unweighted Base 262 39* 28+ 36* 30* 35* 42% 33 31 39% 31 30* 36* 33 31 24%* 26%*
Weighted Base 262 39* 28** 36* 30* 35* 42 33* 31* 39* 31* 30* 36* 33* 31* 24*%* 26**
WHAT PURCHASED (NET) 94 16 10 13 13 16 13 14 9 12 9 7 15 12 10 10 9
36% 41% 36% 36% 43% 46% 31% 42% 29% 31% 29% 23% 42% 36% 32% 42% 35%
: 9 2 3 - 1 1 - 1 1 1 1 1 1 3 1 1 -
Automobiles 3% 5% 11% - 3% 3% - 3% 3% 3% 3% 3% 3% 9% 3% 4% -
8 4 - - 2 2 1 1 - - 1 - 1 - 1 -
Food/Beverage 3% 10% - 8% - 6% 5% 3% 3% - - 3% - 3% - 4% -
]
8 2 - 2 - 1 1 2 2 1 1 - 2 1 - 1 -
Laundry detergent/product 3% 5% - 6% - 3% 2% 6% 6% 3% 3% - 6% 3% - 4% -
: 7 - - - 1 3 1 - 1 - 1 - 1 1 1
Furniture/Household goods 3% - 7% - 7% - 2% 9% 3% - 3% - 3% - 3% 2% 2%
i i 6 1 - - 1 2 2 2 - - - - 3 - - 1 -
Cfe'gﬁg:"g supplies/Household 2% 3% - - 3% 6% 5% 6% - - : : 8% - - 1% -
Carbon offset/credits 2% %% 3% %% 18% B B B B é% B B : %% : : 411%
g
: : 5 - - 1 1 2 1 - - 1 - - - 1 2 - 1
Airplane flight 2% - - 3% 3% 6% 2% - - 3% - - - 3% 6% - 4%
irline Ti 5 2 - 1 2 2 - - - 2 - - - - 1 - -
Airline Tickets % 5% : 3% % &% : : : 5% : : : : 3% : :
: . ] 5 - - 1 2 - 1 2 - 1 - 1 2 - - -
Appliances (g['ggwaSheﬂ air 2% - R 3% 7% : 2% 6% - 3% - 3% 6% - - - -
i 5 1 - - 1 - 1 1 1 - 1 - - 1 1 - 2
Utilities/Fuel 2% 3% - - 3% - 2% 3% 3% - 3% - - 3% 3% - 8%
i 4 - 1 - - 1 - - - - 2 1 - - - 2 1
SIS S T
i 3 - - - - 1 - 2 - - - - 1 1 - 1
Clothing 1% : : : : 3% : 6% : : : : 3% 3% : % :
Concert/Event tickets E% : }1% : %% %% B B B é% B %% : : : : :
Paper goods/Office supplies %% %% : : %% : : B B %% B B B %% %,% : :
Conference/Meeting %% %% : : : : : : : %% : %% %% : : : 411%
3 - - - - 1 - - 1 - - 2 - - 1 1
CD/bVD 1% - - - - 3% - - 3% - - 7% - - 3% - 4%

Proportions/Means: Columns Tested (5% risk level) - b/c/al’eriiginiiy l_kll/m/_n/o/P/q R R
Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing




J35309 - FTC Green Marketing Survey

Harris Interactive Inc.

Interview Dates: 8/18/09 - 8/26/09

Q870. What did you buy that was advertised or labeled as being carbon neutral? If you remember, what product or service was
being advertised as carbon neutral?

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service Or Have Noticed Advertisements For Carbon Neutral Products/Services

Page 120
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Table 107

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green reen: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@ ® © @ @ ® @ O [0) 0 ® O m ® © ©® @
Weighted Base 262 39* 28** 36* 30* 35* 42 33* 31* 39* 31* 30* 36* 33* 31* 24** 26**

: 2 - - - 1 - 2 - - - - - - 1 - - -
Electronics (computer, cell B B - R R R R R - - - - -
Shect em')( p 1% 3% 5% 3%

Public transportation f% : : %% B %% %% B B B B B B : : : :
2 1 - - - - - - 1 - 1 - - - 1 - -
Bottled water 1% 3% R R R R R R 3% R 3% R R R 3% - -
: 2 - - - - 1 - - - 1 - - 1 - 1 - -
Light bulbs 1% - - - - 3% - - - 3% - - 3% - 3% - -
- 1 1 - 1 - - - - - - - - - - - - -
Personal items * 3% ; 30 _ ; _ B B B B B ; B _ B _
12 1 2 3 2 2 1 1 1 2 2 - 2 1 1 2 1

Other products 5% 3% 7% 8% 7% 6% 2% 3% 3% 5% 6% - 6% 3% 3% 8% 4%
REASON FOR PURCHASE 27 7 1 4 4 3 3 5 2 3 5 - 4 3 4 4 2

(NET) 10% 18|% 4% 11% l?i% 9% % lSI% 6% 8% lGI% - 11% 9% 13|% 17% 8%
. : 7 4 - 2 - 1 1 - 1 - 1 - 1 1 1 1 -
Environmental impact 3% 10% - 6% - 3% 2% - 3% - 3% - 3% 3% 3% 4% -

]

- 6 2 - 1 1 1 1 3 - - - - - 2 - - 1

Look for eco-friendly products 20 50 _ 3% 3% 3% 2% 9% _ B - _ - 6% - - 4%

iti i 5 1 1 - 1 1 - - 1 - 1 - 1 1 1 - 1
Competitive price % 3% 4% : 3% 3% : : 3% : 3% : 3% 3% 3% : 4%

i i 4 - - - - - 1 1 - - - 2 - 1 1 -

Protecting the environment 506 _ _ _ . &% . 3% 3% B 3 3 &% ) 3% % )
- : 4 2 - 1 1 - - 1 - 1 - - 1 - - - 1
god??ﬁggfgcﬁ”gﬁ%'es trying 2% 5% - 3% 3% - - 3% - 3% - - 3% - - - 4%
i i 2 1 - 1 1 - - - - - 1 - - - - - -
Seemed like a good idea 7% 3% _ 3% 3% . _ . ) 3 3% ) 3 3 ) ) )
Protecting the future L : : : : : : o : : : 9 : : : :
6 - 1 - - 1 - 1 2 3 - - - 2 2 -
Other reason 2% - 1% - - - 2% - 3% 5%  10% - - - 6% 8% -
Adverting mentions (saw an ad, 20 2 3 3 3 2 2 2 4 4 1 2 4 3 2 1 2
heard an ad, etc.) 8% 5% 11% 8% 10% 6% 5% 6% 13% 10% 3% 7% 11% 9% 6% 4% 8%
Don’t believe advertising/Don’t 9 2 - 1 1 1 1 - - 1 1 1 2 3 2 2 -
believe crisis 3% 5% - 3% 3% 3% 2% - - 3% 3% 3% 6% 9% 6% 8% -
Other 8 1 1 2 3 - 1 2 - 1 - - 1 1 1 2
3% 3% 4% 6% 10% - 2% 6% - 3% - - 3% 3% - 4% 8%

Proportions/Means: Columns Tested (5% rSK [evel) - b/c/d/e/r/g/hh/g/k/l/m/n/o/ 7

Overlap formulae used. * small base; ** very small base (under 30

ineligible o(r]sig testing




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09
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Q870. What did you buy that was advertised or labeled as being carbon neutral? If you remember, what product or service was Table 107
being advertised as carbon neutral?

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service Or Have Noticed Advertisements For Carbon Neutral Products/Services

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made W|th with Made Wlth with Made W|th
Renew- _with Re- Renew- _with Renew- Renew- _with
New and able  Renew- cycled Eco- able  Renew- cled Sus- able Renew- cled able Renew— l\/YCIed
Imp- Mater- _able ate r- Friend- Mater- _able ate r- tain- Mater- ater- Mater- _able ater-
Total proved Green ials  Energy ials ly ials  Energy ials able ials Energy ials ials  Energy ials
@) (b) (© (d) (e ® (9 (h) 0} 0] k) 0} (m) () (0) (P (@
Weighted Base 262 39* 28** 36* 30* 35* 42 33* 31* 39* 31* 30* 36* 33* 31* 24** 26**
None 18 1 1 1 1 4 4 2 3 1 2 3 3 2 1
% 3% 4% 3% 3%  11%  10% 6%  10% 3%  13%  10% 6% 9%  10% 8% 4%
Don’t Know

94 13 13 12 5 10 19 10 14 16 12 16 11 10 11 7 9

36% 33% 46% 33% 17% 29% 45% 30% 45% 41% 39% 53f% 31% 30% 35% 29% 35%
e €

Decline to answer 5 1 2 2 - 1 - - 1 - 1 - 1 - 1

2% 3% - 6% % - 2% - - 3% - 3% - 3% - - 4%

Sigma 293 48 31 40 37 40 45 37 34 42

112% 123% 111% 111% 123% 114% 107% 112% 110%  108%

Proportions/Means: Columns Tesied (5% risk level) - b/crdrefiTgmiiy /kll/m/n/ol?

Overlap formulae used. * small base; ** very small base (under 30} ineligible for sig testing

33 31 41 39 34 27 27
106%  103%  114%  118%  110% 113%  104%
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Q870. What did you buy that was advertised or labeled as being carbon neutral? Table 108

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials

@ (b) (© (d) () ® ()] (M) @ @ () ) (m) Q) (0) ®) (@

Unweighted Base 73* 14** 6** 12** 14** [l 12** grx Sl 11* 11** i 10** [l 6** 10** S

Weighted Base 73* 14** 6** 12%* 14** [l 12%* il 5** 11% 11+ il 10%* il 6** 10** 5**

WHAT PURCHASED (NET) 34 7 3 7 7 4 7 4 3 2 3 2 4 4 1 7 3
47% 50% 50% 58% 50% 44% 58% 44% 60% 18% 27% 67% 40% 44% 17% 70% 60%

6 3 - 3 - - 2 - 1 - - 1 - - 1 -

Food/Beverage 8%  21% - 25% - - 17% - 20% - - 33% - 11% - 10% -

: 6 - 2 - 1 - 1 2 1 - 1 - 1 - 1 1 1
Furniture/Household goods 8% - 33% - 7% - 8%  22%  20% - 3% - 10% - 17%  10%  20%

4 1 - 2 - - - 1 1 1 1 - 1 - - - -

Laundry detergent/product 506 7% _ 159 _ _ _ 11% 20% 3% 3% ) 10% N N N N

) ) 3 - - - 1 1 1 1 - - - - - - - -
gll(-:?nnelrng supplies/Household 1% - R - 7% 11% 8% 11% - - - - 20% R - - -

- 3 - - - - - - - - 1 1 - - - 2 1
Flooring ()(;illngd Céitfcp)etv floor 4% - 17% - - - - - - - 9%  33% - - - 20%  20%

i 2 1 - - 1 - - - - - - - - 1 - 1 -
Automobiles 5% 7% N N 7% B B R R - - - - 11% - 10% -
Airline Tickets 3o 1306 - : S 1l - : : : : : : : : : :
Carbon offset/credits 1 Lo : B Lo : B B B B B B B : : : :
Appliances (dishwasher, air %% : B : %% : %% B B B B B : : : : :
conditioner, etc.)

) 1 - - - - - - - - - - - - 1 - 1 -
Clothing 1% - - - - - - - - - - - - 11% - 10% -
Paper goods/Office supplies 1 ' ' B 1 ' ' ' ' B B ' B 1 B ) )

per g pp 1% - - - 7% - - : : : : - - 11% - - -
Personal items o L6 : 806 : : : : : : : : : : : : :
Electronics (computer, cell o : : : Tos : &% : : : : : : : : : :
one, etc.)

Airplane flight

Concert/Event tickets

Light bulbs

roportions/Means: Columns Teste % TisK Tevel) - brcraleffTg/milKITmIn/olp/q -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing
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Q870. What did you buy that was advertised or labeled as being carbon neutral?

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: iend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- ble later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly ials rgy als able lals  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] () (h) () )] k) 0} (m) W) (0) (P (@
Weighted Base 73*% 14%* 6** 12** 14** il 12** il Sl 11% 11* 3r* 10** il 6** 10** S
Conference/Meeting Z Z Z Z Z Z I I B I N B B B B B B
CD/DVD Z Z Z Z Z I I I B B B B B I B I I
Public transportation : : : : B B B B B B B ) : B B B :
Bottled water Z Z Z Z Z Z I I I I I I I B I I I
Utilities/Fuel Z Z Z Z Z Z I I I I I I I B I I I
4 - - 1 1 2 1 - - 1 - - - - - 1 1
Other products 5% - - 8% % 22% 8% - - 9% - - - - - 10%  20%
REASON FOR PURCHASE 27 7 1 4 4 3 3 5 2 3 5 - 4 3 4 4 2
(NET) 37% 50% 17% 33% 29% 33% 25% 56% 40% 27% 45% - 40% 33% 67% 40% 40%
. : 7 4 - 2 - 1 1 - 1 - 1 - 1 1 1 1 -
Environmental impact 10%  29% - 17% - 11% 8% - 20% - 9% - 10% 11% 17% 10% -
: 6 2 - 1 1 1 1 3 - - - - - 2 - - 1
Look for eco-friendly products 8% 14% - 8% 7% 11% 8% 33% - - - - - 22% - - 20%
iti i 5 1 1 - 1 1 - - 1 - 1 - 1 1 1 - 1
Competitive price % 1% 17% : 7% 1% : : 20% : 9% : 0% 1l%  17% : 20%
i i 4 - - - - 2 - 1 1 - - - 2 - 1 1 -
Protecting the environment 5% - - - - 250 - 11% 20% - - - 26% - 17% 10% -
. . 4 2 - 1 1 - - 1 - 1 - - 1 - - - 1
Togu ﬁe‘);}gﬁ%"gmg'es trying 5%  14% - 8% 7% - - 11% - 9% - - 10% - - - 20%
i i 2 1 - 1 1 - - - - - 1 - - - . . .
Seemed like a good idea 5% 7% - 8% 7% - - - - - 5% - B - _ _ _
Protecting the future o : : : B B B 1 B B B B 5% B : : :
6 - 1 - - 1 1 2 3 - - - 2 2
Other reason 8% - 17% - - - 8% - 20%  18% 2% - - - 33%  20% -
Don’t believe advertising/Don’t 1 - - - - - - - - - - - - 1 1
believe crisis 1% - - - - - - - - - - - - 11% - 10% -
Adverting mentions (saw an ad, - - - - - - - - - - - - - - - - -
heard an ad, etc.) - - - - - - - - - - - - - - - - -
Other 1 - - - 1 - - - - 1 - - - - - - -
1% - - - 7% - - - - 9% - - - - - - -

Proportions/Means: Columns Tested (5% rsK evell)b- b/c/d/e/f/glh/n/{lkll/m/n/o/ /q

Overlap formulae used. * small base; ** very small base (under 30

ineligible for sig testing
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Q870. What did you buy that was advertised or labeled as being carbon neutral?

Base: Respondents Who Have Ever Purchased A Carbon Neutral Product/Service

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _wit Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
Weighted Base 73*% 14%* 6** 12% 14** g** 12%* 9** 5** 11% 11% 3*+* 10** 9** 6** 10** 5**
None 8 1 1 - 1 2 2 1 1 1 1 - 2 1 1 1
11% 7% 17% - 7% 22% 17% 11% 20% 9% 9% - 20% 11% 17% 10% -
Don’t Know 11 2 2 2 1 1 1 1 - 3 3 1 3 1 1 - -
15% 14% 33% 17% 7% 11% 8% 11% - 27% 27% 33% 30% 11% 17% - -
Decline to answer 3 1 - 1 1 - 1 - - 1 - - - 1 - - -
4% % - 8% 7% - 8% - - 9% - - - 11% - - -
Sigma 95 23 8 15 17 12 14 12 8 11 13 3 15 12 8 13 6
130% 164% 133% 125% 121% 133% 117% 133% 160% 100% 118% 100% 150% 133% 133% 130% 120%

Proportions/Means: Columns Tested (5% risk level) - b/c/drertIg/mfKITmIniolplq -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing
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Unweighted Base
Weighted Base

WHAT PURCHASED (NET)

Automobiles

Airplane flight

Carbon offset/credits
Utilities/Fuel

Laundry detergent/product
Appliances (dlshwasher air
conditioner, etc.)

Cleaning supplies/Household

cleaner

Concert/Event tickets

Conference/Meeting

Airline Tickets

CD/DVD

Food/Beverage

Bottled water

Light bulbs

Paper goods/Office supplies

Public transportation

Q870. If you remember, what product or service was being advertised as carbon neutral?

Base: Have Noticed Advertisements For Carbon Neutral Products/Services

Eco- Sus- Sus-
friend-  Eco- frlend- tain- Sus- tain-
Green reen: ly: friend- able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] () (h) () )] k) 0} (m) () (0) ( (@
189 25%* 22%* 24* 16** 26** 30* 24 26** 28** 20** 27 26** 24*%* 25%* 14** 21
189 25%* 22%* 24% 16** 26** 30* 24 26** 28** 20%* 27 26** 24%* 25%* 14> 21
60 9 7 6 6 12 6 10 6 10 6 5 11 8 9 3 6
32% 36% 32% 25% 38% 46% 20% 42% 23% 36% 30% 19% 42% 33% 36% 21% 29%
7 1 3 - - 1 - 1 1 1 1 1 1 2 1 - -
4% 4% 14% - - 4% - 4% 4% 4% 5% 4% 4% 8% 4% - -
5 - - 1 1 2 1 - - 1 - - - 1 2 - 1
3% - - 4% 6% 8% 3% - - 4% - - - 4% 8% - 5%
5 - 2 1 2 - - - - 2 - - - 2 - - 1
3% - 9% 4% 13% - - - - 7% - - - 8% - - 5%
5 1 - - 1 - 1 1 1 - 1 - - 1 1 - 2
3% 4% - - 6% - 3% 4% 4% - 5% - - 4% 4% - 10%
4 1 - - - 1 1 1 1 - - - 1 1 - 1 -
2% 4% - - - 4% 3% 4% 4% - - - 4% 4% - 7% -
4 - - 1 1 - - 2 - 1 - 1 2 - - - -
2% - - 4% 6% - - 8% - 4% - 4% 8% - - - -
3 1 - - - 1 1 1 - - - - 1 - - 1 -
2% 4% - - - 4% 3% 4% - - - - 4% - - % -
3 - 1 - 1 1 - - - 2 - 1 - - - - -
2% - 5% - 6% 4% - - - 7% - 4% - - - - -
3 1 - - - - - - - 1 - 1 2 - - - 1
2% 4% - - - - - - - 4% - 4% 8% - - - 5%
3 - - 1 1 1 - - - 2 - - - - 1 - -
2% - - 4% 6% 4% - - - 7% - - - - 4% - -
3 - - - - 1 - - 1 - - 2 - - 1 - 1
2% - - - - 4% - - 4% - - % - - 4% - 5%
2 1 - - - 2 - 1 - - - - - - - -
1% 4% - - - 8% - 4% - - - - - - - - -
2 1 - - - - - - 1 - 1 - - - 1 - -
1% 4% - - - - - - 4% - 5% - - - 4% - -
2 - - - - 1 - - - 1 - - 1 - 1 - -
1% - - - - 4% - - - 4% - - 4% - 4% - -
2 1 - - - - - - - 1 - - - 1 1 - -
1% 4% - - - - - - - 4% - - - 4% 4% - -
2 - - 1 - 1 2 - - - - - - - - - -
1% - - 4% - 4% 7% - - - - - - - - - -

Proportions/Means: Columns 1ested (5% risK level) - blc/d/e/flg/h/l/{/kll/m/nlo/ /q

Overlap formulae used. * small base; ** very small'base (under 30

ineligible for sig testing
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Q870. If you remember, what product or service was being advertised as carbon neutral? Table 109

Base: Have Noticed Advertisements For Carbon Neutral Products/Services

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
(@ (b) (© (d) (e) U] () (h) () )] k) 0} (m) () (0) ( (@
Weighted Base 189 25** 22** 24* 16** 26** 30* 24 26** 28** 20** 27* 26** 24 25** 14 21**
h 2 - - - - 1 - 2 - - - - 1 - - - -
Clothing 1% - - - - 4% - 8% - - - - 4% - - - -
Furniture/Household goods 1% _ _ - 6% - - 2% - - - - - - - - -
Flooring (rug, carpet, floor o : B A B 4% B B B B Lo B B : : : :
mats, flooring, etc.)
Electronics (computer, cell B B B B R R R R R R R - - -
phone, etcA)( P 1% 3% %
Personal items Z Z Z Z Z Z I I I I I I I B I I I
8 1 2 2 1 - - 1 1 1 2 - 2 1 1 1 -
Other products 2% 2% 9% 8% 6% - - 2% 2% % 10% - 8% 2% 2% 7% -
Adverting mentions (saw an ad, 20 2 3 3 3 2 2 2 4 4 1 2 4 3 2 1 2
heard an ad, etc.) 11% 8% 14% 13% 19% 8% 7% 8% 15% 14% 5% 7% 15% 13% 8% % 10%
Don’t believe advertising/Don’t 8 2 - 1 1 1 1 - - 1 1 1 2 2 2 1 -
believe crisis 4% 8% - 4% 6% 4% 3% - - 4% 5% 4% 8% 8% 8% 7% -
REASON FOR PURCHASE - - - - - - - - - - - - - - - - -
(NET) - - - - - - - - - - - - - - - - -
Competitive price : : : : N N N N N N N B B B B B B
Environmental impact N N N z : : B B B B B B B B ; B )
Look for eco-friendly products z z z z : : : : : : : : : N N N N
Protecting the environment z z z : : : : : : : : B N N N N )
Protecting the future : : : : B B B B B B B N N N N N N
Seemed like a good idea N N N z : : B B B B B B B B ; ; B
To support companies tryin : : : : : : : : : : : : : : : : :
todo f?e right tr?ing ving
Other reason Z : : : : : : : : : : : : : : : :
Other 7 1 1 2 2 - 1 2 - - - - 1 1 - 1 2
4% 4% 5% 8% 13% - 3% 8% - - - - 4% 4% - 7% 10%

Proportions/Means: Columns Tested (5% risk evell) - brcrarerfigiKNTmIn/olplq -
Overlap formulae used. * small base; ** very small base (under 30; ineligible for sig testing
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Q870. If you remember, what product or service was being advertised as carbon neutral? Table 109

Base: Have Noticed Advertisements For Carbon Neutral Products/Services

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials

@ (b) (© (d) () ® ()] (M) @ @ () ) (m) Q) (0) ) (@

Weighted Base 189 25%* 22%* 24%% 16%* 26** 30* 24*% 26** 28** 20%* 27 26** 24% 25%% 14%* 21%

None 10 - - 1 - 2 2 1 2 - 3 3 - 2 2 1 1
5% - - 4% - 8% 7% 4% 8% - 15% 11% - 8% 8% 7% 5%

Don’t Know 83 11 11 10 4 9 18 9 14 13 9 15 8 9 10 7 9
44% 44% 50% 42% 25% 35% 60% 38% 54% 46% 45% 56% 31% 38% 40% 50% 43%

Decline to answer 2 - - 1 1 - - - - - - 1 - - - - 1
1% - - 4% 6% - - - - - - 4% - - - - 5%

Sigma 198 25 23 25 20 28 31 25 26 31 20 28 26 27 26 14 21
105%  100%  105%  104%  125%  108%  103%  104%  100% 111% 100% 104%  100% 113% 104% 100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/c/drertIg/mfKITmIniolplq -
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing
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Q875. Which of the following statements most accurately describes what thls suggests or implies to you about the greenhouse
g

asés that were offset?

Base: Respondents Who Think Carbon Neutral Means Greenhouse Gases Were Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able ate r- tain- Mater- _able later- Mater- _able ate r-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@ O © @ © o @ O [0) ) O m ™ © @ @
Unweighted Base 741 87* 90* 94* 85* 107 87* 93* 100 99* 80* 92* 100 90* 101 90* 87*
Weighted Base 741 87* 90* 94* 85* 107 87* 93* 100 99* 80* 92* 100 90* 101 90* 87*
STATEMENT SUGGESTS 654 75 78 81 74 96 75 85 87 88 71 80 87 79 920 84 78
SOMETHING ABOUT 88% 86% 87% 86% 87% 90% 86% 91% 87% 89% 89% 87% 87% 88% 89% 93% 90%
GREENHOUSE GASES (NET)
455 57 53 60 50 59 51 51 61 63 48 62 62 59 66 52 56
IThe f‘a‘emem Su gFEStS or 61% 66% 59% 64% 59% 55% 59% 55% 61% 64% 60% 67% 62% 66% 65% 58% 64%
H}Béﬁﬁéﬂéé és% esul'nng
frf(%m the product have been
199 18 25 21 24 37 24 34 26 25 23 18 25 20 24 32 22
The statement suggests or 27% 21% 28% 22% 28% 35% 28% 37% 26% 25% 29% 20% 25% 22% 24% 36% 25%
implies that some, but not bl bdin bdin
rb %%Sﬁc‘r% ¥e !;ases%sulnng
frfc%m the product have been
offset.
The statement does not suggfest 65 8 9 7 8 10 6 6 12 8 7 10 9 9 9 4 8
anything about how much 9% 9% 10% % 9% 9% % 6% 12% 8% 9% 11% 9% 10% 9% 4% 9%
gréenhouse gases associated
with this product were offset.
Other 8 3 2 3 1 - 3 - 1 1 1 - 1 - - - -
1% 3% 2% 3% 1% - 3% - 1% 1% 1% - 1% - - - -
Not sure 14 1 1 3 2 1 3 2 - 2 1 2 3 2 2 2 1
2% 1% 1% 3% 2% 1% 3% 2% - 2% 1% 2% 3% 2% 2% 2% 1%
Sigma 741 87 90 94 85 107 87 93 100 99 80 92 100 90 101 920 87
100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100%  100% 100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risK 1evel) - b/c/arengMTjIKITminiolplq

Overlap formulae used. * small base
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Q880. When you indicated that the statement "carbon neutral” suggests that all/'some of the greenhouse

a product were offset, how did you think aboutthe greenhouse gases that were offset?

Base: Respondents Who Think Claim Implies That Some Or All Greenhouse Gases Were Offset

ases associated with

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green reen: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- enew- _with Re- Renew- _with - Renew- _with Re-
New and able  Renew- '\c/YcIed -CO- able  Renew- cycled Sus- able  Renew- '\c/YcIed able  Renew- 'a/cled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@ ® © @ @ ® @ O [0) 0 ® O m ® © @ @
Unweighted Base 654 75* 78* 81* 74% 96* 75* 85* 87 88* 71* 80* 87 79* 90* 84 78*
Weighted Base 654 75* 78* 81* 74* 96* 75* 85* 87* 88* 71* 80* 87* 79* 90* 84* 78*
THOUGHT ABOUT SPECIFIC 430 56 51 60 48 63 48 55 54 59 48 48 61 57 52 54 46
(SJE\%ES OF LIFECYCLE 66% I75% 65% 74% 65% 66% 64% 65% 62% 67% 68% 60% 70% 2% 58% 64% 59%
oq oq o
244 37 27 41 29 34 30 30 30 31 25 28 31 36 26 28 25
| thought about the greenhouse 37%  49%  35%  51%  39%  35%  40%  35%  34%  35%  35%  35%  36%  46%  29%  33%  32%
gf ihe stages gf ihe lifecycte 186 IOll)g 24 dh"k‘molpgq 19 29 18 25 24 28 23 20 30 2(1) 26 26 21
| thought abo”t)‘che ?reesnhouse 28%  25%  31%  23%  26%  30%  24%  29%  28%  32%  32%  25%  34%  20%  29%  31%  27%
EERPA MRS
lifecycle.
| thO)L/Jghl about the greenhouse 189 16 21 18 21 26 22 26 26 26 18 28 22 19 30 29 30
gases In a general sense, but did 29% 21% 27% 22% 28% 27% 29% 31% 30% 30% 25% 35% 25% 24% 33% 35% 38%
not think about greenhquse bd
gases occurring at specific
Stages of the lifecycle.
Other 16 2 2 2 3 2 2 1 2 2 3 1 1 3 5 - 1
2% 3% 3% 2% 4% 2% 3% 1% 2% 2% 4% 1% 1% 4% 6% - 1%
P
Not sure 19 1 4 1 2 5 3 3 5 1 2 3 3 - 3 1 1
3% 1% 5% 1% 3% 5% 4% 4% 6% 1% 3% 4% 3% - 3% 1% 1%
n n n
Sigma 654 75 78 81 74 96 75 85 87 88 71 80 87 79 90 84 78
100%  100%  100%  100%  100%  100%  100%  100%  100% 100%  100%  100% 100%  100%  100% 100%  100%

Proportions/Means: Columns 1ested (5% risk level) - b/c7dle/flg/n/ijkiTmnlolp/q

Overlap formulae used. * small base
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Q880. When you indicated that the statement "carbon neutral” suggests that all of the greenhouse gases associated with
a product were offset, how did you think about tl t7?

Base: Respondents Who Think Claim Implies That All Greenhouse Gases Were Offset

Unweighted Base
Weighted Base

THOUGHT ABOUT SPECIFIC
GES OF LIFECYCLE

| thou%\t about the greenhouse

gases that may occur at each

of the stages of the lifecycle.

| thought about the greenhouse
ases that ma%/ occur at some,

gulx noa%ll of the stages of the
ffecycle.

| thought about the greenhouse
gases In a general sense, but did
not think about greenhquse
gases occurring at specific
Stages of the lifecycle.

Other
Not sure

Sigma

€ greenhouse gases that were offset”
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Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green reen: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- enew- _with Re- Renew- _with - Renew- _with Re-
New and able enew- '\c/YcIed -CO- able  Renew- cycled Sus- able  Renew- '\c/YcIed able  Renew- 'a/cled
Imp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@ (b) (© (d) (e ® (9) (h) 0} @ k) 0} (m) () (0) (V) (@
455 57* 53* 60* 50* 59* 51* 51* 61* 63* 48* 62* 62* 59* 66* 52* 56*
455 57* 53* 60* 50* 59* 51* 51* 61* 63* 48* 62* 62* 59* 66* 52* 56*
299 41 39 43 31 39 36 33 38 41 30 37 44 42 37 35 32
66% 2% 74% 2% 62% 66% 71% 65% 62% 65% 63% 60% 71% 71% 56% 67% 57%
o}
201 30 24 35 23 25 26 24 26 26 18 24 27 29 22 22 21
44% 53% 45% _k|58% 46% 42% 51% 47% 43% 41% 38% 39% 44% 49% 33% 42% 38%
o] jklog
98 11 15 8 8 14 10 9 12 15 12 13 17 13 15 13 11
22% 19% 28% 13% 16% 24% 20% 18% 20% 24% 25% 21% 2(71% 22% 23% 25% 20%
124 13 9 14 15 14 10 15 17 19 13 22 14 14 21 16 22
27% 23% 17% 23% 30% 24% 20% 29% 28% 30% 27% 35% 23% 24% 32% 31% d 39%
c cdgm
16 2 2 2 3 2 2 1 2 2 3 1 1 3 5 - 1
4% 4% 4% 3% 6% 3% 4% 2% 3% 3% 6% 2% 2% 5% 8% - 2%
p
16 1 3 1 1 4 3 2 4 1 2 2 3 - 3 1 1
4% 2% 6% 2% 2% 7% 6% 4% 7% 2% 4% 3% 5% - 5% 2% 2%
n n
455 57 53 60 50 59 51 51 61 63 48 62 62 59 66 52 56
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns 1ested (5% risk level) - b/c7d’elfig//ijkiTmniolp/q

Overlap formulae used. * small base
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Q880. When you indicated that the statement "carbon neutral” sug{ ests that some of the %reenhouse gases associated with Table 113
a product were offset, how did you think aboutthe greenhouse gases that were offset?

Base: Respondents Who Think Claim Implies That Some But Not Necessarily All Greenhouse Gases Were Offset

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with e- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled -Co- able  Renew- cycled Sus- able  Renew- cycled able  Renew- 'a/cled
Imp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) © (d) () ® (] ) ® @ K 0] (m) Q) (0) () (@

Unweighted Base 199 18** 25+ 21%* 24%* 37* 24%* 34 26%* 25%* 23%* 18+ 25%* 20%* 24%* 32% 22%*
Weighted Base 199 18+ 25%* 21%* 24%* 37% 24+ 34* 26** 25 23%* 18** 25%* 20%* 24%* 32% 22%*
THOUGHT ABOUT SPECIFIC 131 15 12 17 17 24 12 22 16 18 18 11 17 15 15 19 14
(S':I"E\%ES OF LIFECYCLE 66% 83% 48% 81% 71% 65% 50% 65% 62% 2% 78% 61% 68% 75% 63% 59% 64%
43 7 3 6 6 9 4 6 4 5 7 4 4 7 4 6 4
| thought about thg greenhouse 22% 39% 12% 29% 25% 24% 17% 18% 15% 20% 30% 22% 16% 35% 17% 19% 18%
GPe PR PO TR TR,
88 8 9 11 11 15 8 16 12 13 11 7 13 8 11 13 10
| thougqlln aboutg'c‘e %reerslhouse 44% 44% 36% 52% 46% 41% 33% 47% 46% 52% 48% 39% 52% 40% 46% 41% 45%
PRPAMAPHRS SR 9 e
lifecycle.
| thought about the greenhouse 65 3 12 4 6 12 12 11 9 7 5 6 8 5 9 13 8
gases In a general sense, but did 33% 17% 48% 19% 25% 32% 50% 32% 35% 28% 22% 33% 32% 25% 38% 41% 36%
not think about greenhquse
gases occurring at specific
Stages of the lifecycle.
Other - - - - - - - - - - - - - - - - -
Not sure 3 - 1 - 1 1 - 1 1 - - 1 - - - - -
2% - 4% - 4% 3% - 3% 4% - - 6% - - - - -
Sigma 199 18 25 21 24 37 24 34 26 25 23 18 25 20 24 32 22

100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% risk level) - b/c/d/el’r/glh/l/{l_k/l/m/n/ol

]
Overlap formulae used. * small base; ** very small' base (under 30) ineligible Polr]sig testing
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Q885. Which of the following stages in a product’s Iife%/%ﬁtdgg )é(f?fu consider when thinking about the greenhouse gases that Table
i

Base: Respondents Who Thought About Some But Not All Lifecycle Stages

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able ate r- tain- Mater- _able ater- Mater- _able ate r-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) © (d) () ® (] ) ® @ K 0] (m) Q) (0) () (@

Unweighted Base 186 19%* 24+ 19%* 19%* 29%* 18** 25%* 24%* 28** 23%* 20%* 30* 21%* 26%* 26%* 21%*

Weighted Base 186 19** 24%* 19%* 19%* 29%* 18** 25%% 24%% 28** 23* 20%* 30* 21% 26%* 26%* 21%

Production/manufacture 160 15 18 15 19 23 16 21 18 26 20 16 27 18 25 23 20
86% 79% 75% 79% 100% 79% 89% 84% 75% 93% 87% 80% 90% 86% 96% 88% 95%

Transportation/distribution 67 4 6 8 9 11 10 9 10 12 8 6 13 4 9 6 9
36% 21% 25% 42% A47% 38% 56% 36% 42% 43% 35% 30% 43% 19% 35% 23% 43%

Usage/consumption 58 5 9 5 8 12 5 8 5 8 8 6 12 7 8 7 3
31% 26% 38% 26% 42% 41% 28% 32% 21% 29% 35% 30% 40% 33% 31% 27% 14%

Disposal 44 3 8 7 6 7 5 6 5 5 7 4 8 6 4 3 4
24% 16% 33% 37% 32% 24% 28% 24% 21% 18% 30% 20% 27% 29% 15% 12% 19%

Other - - - - - - - - - - - - - - - - -

Not sure 1 - 1 - - - - - - - - - 1 - - - -

1% - 4% - - - - - - - - - 3% - - - -

Sigma 330 27 42 35 42 53 36 44 38 51 43 32 61 35 46 39 36
177%  142%  175%  184%  221%  183% 200% 176%  158%  182%  187%  160% 203% 167% 177% 150% 171%

Proportions/Means: Columns Tesied (5% risk level) - b/ciareftig/MlKiTm/n/olplq
Overlap formulae used. * small base; ** very small base (under 30{ ineligible for sig testing
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Q895. Throughout the course of taking this survey, did you consult any outside reference materials, including online
resour

Base: All Qualified Respondents

Green
Made Green
with Made
Renew- _with
New and able  Renew-
Mater- _able

Imp-
Total proved Green ials  Energy

Sus-
Sus- tain-
tain- able
able: Made
Made V\FI{Ith

Energy ials

Page 133

19 Nov 2009
Table 115

Made
with
Re-
cycled
ate r-
ials

@ (b) © (d) ()

Unweighted Base 3777 473 471 470 471

Weighted Base 3777 473 471 470 471

Yes 132 15 17 20 15
3% 3% 4% 4% 3%

No 3645 458 454 450 456
97% 97% 96% 96% 97%
n

Sigma 3777 473 471 470 471
100%  100%  100%  100%  100%

Proportions/Means: Columns Tested (5% Nk Tevel) - b/c/dlelfigIiTjKITm/n/olpiq
Overlap formulae used.

(m) Q)

472 475
472 475

13 27
3% 6%
egjkimoq

459 448
97% 94%
n

472 475
100%  100%

(@

473
473

14

3%
459

97%
n

473
100%
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Base: All Qualified Respondents

Unweighted Base
Weighted Base

AT LEAST SOMEWHAT
CONCERNED (NET)

EXTREMELY/VERY
CONCERNED (NET)

Extremely concerned
®)

Very concerned

@

(3) Fairly concerned
(2) Somewhat concerned
(1) Not at all concerned

MEAN

STD. DEV
STD. ERR
Sigma

Q900. How concerned are you personally about the current state of the environment?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3480 439 440 437 417 440 434 432 443 437 431 424 437 436 437 435 441
92% 93% 93% 93% 89% 94% 92% 92% 94% 92% 91% 89% 93% 92% 92% 92% 93%
e el e el el e e e el
1333 167 172 173 168 163 151 178 170 166 171 180 161 163 149 155 179
35% 35% 37% 37% 36% 35% 32% 38% 36% 35% 36% 38% 34% 34% 31% 33% 38%
o go go
441 58 59 64 61 56 51 53 60 54 39 64 61 49 50 44 59
12% 12% 13% 14% 13% 12% 11% 11% 13% 11% 8% 14% 13% 10% 11% 9% 12%
k k kp k k Kk kp k k
892 109 113 109 107 107 100 125 110 112 132 116 100 114 99 111 120
24% 23% 24% 23% 23% 23% 21% 27% 23% 24% 28% 24% 21% 24% 21% 24% 25%
mo gmo
1084 138 143 122 118 141 154 131 140 143 133 114 142 129 142 140 138
29% 29% 30|% 26% 25% 30|% d 3|3% 28% 30|% 30|% 28% 24% 30|% 27% 30|% 30|% 29%
eln
1063 134 125 142 131 136 129 123 133 128 127 130 134 144 146 140 124
28% 28% 27% 30% 28% 29% 27% 26% 28% 27% 27% 27% 28% 30% 31% 30% 26%
297 34 31 33 54 28 38 39 28 36 43 50 35 39 38 36 32
8% 7% 7% 7% 11% 6% 8% 8% 6% 8% 9% 11% 7% 8% 8% 8% 7%
bedfijmpg cfiq
3.0 3.0 3.1 3.1 3.0 3.1 3.0 3.1 3.1 3.0 3.0 3.0 3.0 3.0 3.0 3.0 3.1
0 o
1.14 1.14 1.12 1.17 1.22 1.11 111 1.14 1.12 1.13 111 1.22 1.14 1.13 1.12 1.10 1.13
0.02 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05 0.05 0.06 0.05 0.05 0.05 0.05 0.05
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigimTKITmInIolplq

Overlap formulae used.
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Base: All Qualified Respondents

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Page 135

19 Nov 2009

Q905. In the past year, have you made fmanual contributions to, or volunteered at, any organizations whose objective is Table 117

mproving the environment?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- ly: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able ate r- tain- Mater- _able later- Mater- _able ate r-
Total proved Green ials  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials

@ (b) (© (d) () ® (] ) ® 0} ) 0] (m) Q) (0) () (@

3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473

737 90 92 99 89 94 73 104 87 98 82 104 92 84 79 94 113
20% 19% 20% 21% 19% 20% 15% 22% 18% 21% 17% 22% 19% 18% 17% 20%  24%
g go g go gikno
2806 350 347 349 354 341 369 346 351 349 367 335 353 362 365 341 333
74% 74% 74% 74% 75% 73% fI78% 73% 75% 74% 7|7% 71% 75% 76% 7I7% 2% 70%
Pq q q q

234 33 32 22 28 33 30 21 33 26 25 35 27 29 31 36 27
6% 7% 7% 5% 6% 7% 6% 4% 7% 5% 5% 7% 6% 6% % dﬁ% 6%

3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100% 100% 100%  100%

ProporionsIMeans: Coumns Tested (5% fisK 1evel) - brcTarelfTgITRITMIATorprq

Overlap formulae use
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Base: All Qualified Respondents

Unweighted Base
Weighted Base

Yes
No
Not sure

Sigma

Q910. In the past six months, have you chosen to purcnase one product rather than another because the product is better for

e environment?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made Wlth with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able Renew— cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- later- Friend- Mater- _able ate r- tain- Mater- _able ater- Mater- _able ate r-
Total proved Green |a|s Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@ O © @ © o @ O [0) ) O m ™ © @ @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
53% 55% 52% 54% 50% 53% 53% 54% 52% 54% 53% 50% 53% 55% 49% 54% 53%
o o
1352 155 172 162 179 165 179 176 156 162 181 174 166 163 188 164 162
36% 33% 37% 34% 38% 35% 38% 37% 33% 34% 38% 37% 35% 34% 463% 35% 34%
|
428 56 54 53 58 54 43 41 68 55 41 63 56 50 54 52 58
11% 12% 11% 11% 12% 12% 9% 9% %ﬁ% 12% 9% %ﬁ% 12% 11% 11% 11% 12%
[¢] ¢]
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

ProporionsIMeans: Coumns Tested (5% fisK 1evel) - brcTarelfTgTRITMIATorprq

Overlap formulae use
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Interview Dates: 8/18/09 - 8/26/09

Q915. How many times in the past six months have you purchased a particular product because of its environmental benefits?

Base: Respondents Who Have Chosen Better For The Environment Product In Past Six Months

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
Unweighted Base 1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
Weighted Base 1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
1 115 18 13 13 10 19 14 15 16 10 23 12 18 14 11 12 12
6% % 5% 5% 4% 8% 6% 6% 6% 4% . 9% 5% 7% 5% 5% 5% 5%
ejoq
2-5 946 116 129 115 106 113 139 126 99 125 129 110 122 133 97 116 117
47% 44% 53% 45% 45% 45% 56% 50% 40% 49% 51% 46% 49% 51% 42% 45% 46%
io bdefilopg i i io io
6-10 311 40 38 36 43 40 33 39 45 48 40 36 29 33 43 40 39
16% 15% 16% 14% 18% 16% 13% 15% 18% 19% 16% 15% 12% 13% 18% 16% 15%
m m m m
More than 10 356 55 37 45 48 45 31 43 39 48 35 47 48 49 50 49 43
18% 21% 15% 18% 21% 18% 12% 17% 16% 19% 14% 20% 19% 19% 21% 19% 17%
gk gk 9 9 g g gk g
Not sure 269 33 28 46 27 32 33 31 48 25 25 32 33 33 32 38 42
13% 13% 11% 18% 12% 13% 13% 12% 19% 10% 10% 14% 13% 13% 14% 15% 17%
cejk bcefhjkn jk
Sigma 1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risk level) - b/crarefigimifkIim/niolpiq
Overlap formulae used.
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Q920. Thinking a little more about the times you purchased a product because of its enwronmental benefits, how many times
did you have to pay more or make a special trip to another store to get it

Base: Respondents Who Have Chosen Better For The Environment Product In Past Six Months

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: reen: ly: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made Made Made
with Made with with Made W|th with Made with with Made with
Renew- _with Re- Renew- _with Renew- _with e-  Renew- _with Re-
New and able enew- cycled Eco- able  Renew- cled Sus- able  Renew- cycled able  Renew- cycled
Imp- Mater- _able later- Friend- Mater- _able ate r- tain- Mater- _able ater- Mater- _able ate r-
Total proved Green lals  Energy ials ly ials  Energy ials able ials  Energy ials ials  Energy ials
@ (b) (© (d) (e ® (9) (h) 0} @ k) 0} (m) () (0) (V) (@
Unweighted Base 1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
Weighted Base 1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
EVER (NET) 1315 168 160 172 155 163 165 173 153 166 166 155 168 184 151 169 162
66% 64% 65% 67% 66% 65% 66% 68% 62% 65% 66% 65% 67% 70% 65% 66% 64%
I
792 103 96 98 102 91 110 93 90 99 100 99 96 109 99 97 102
HALF OR MORE (NET) 20% 39%  39%  38%  44%  37% 44%  37%  36%  39%  40%  42%  38%  42% A%  38%  40%
. 254 34 37 33 26 29 37 29 30 30 38 29 35 30 26 28 37
For all of the environmental 13% 13% 15% 13% 11% 12% 15% 11% 12% 12% 15% 12% 14% 11% 11% 11% 15%
products | bought
538 69 59 65 76 62 73 64 60 69 62 70 61 79 73 69 65
For at least half of the 27% 26% 24% 25% 32% 25% 29% 25% 24% 27% 25% 30% 24% 30% 31% 27% 26%
environmental products | cikm
WIS than half of the 523 65 64 74 53 72 55 80 63 67 66 56 72 75 52 72 60
environmental products | 26% 25% 26% 29% 23% 29% 22% eggé% 26% 26% 26% 24% 29% 29% 22% 28% 24%
bought
For none of the environmental 459 72 57 54 53 55 53 54 60 68 61 52 55 54 55 56 59
products | bought 23% 27% 23% 21% 23% 22% 21% 21% 24% 27% 24% 22% 22% 21% 24% 22% 23%
Not sure 223 22 28 29 26 31 32 27 34 22 25 30 27 24 27 30 32
11% 8% 11% 11% 11% 12% 13% 11% 14% 9% 10% 13% 11% 9% 12% 12% 13%
Sigma 1997 262 245 255 234 249 250 254 247 256 252 237 250 262 233 255 253
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

ProporionsIMeans: Cotumns Tested (5% TSk 1evel) - brc/arelTgTRITMIATorprq

Overlap formulae use
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Base: All Qualified Respondents

Q320. U.S. Region-Harris Interactive Definition

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
East 976 115 136 117 126 115 127 106 117 121 124 118 126 113 134 130 127
26% 24% 2r91% 25% 27% 25% 27% 23% 25% 26% 26% 25% 27% 24% 2ﬁ% 28% 27%
Midwest 975 134 113 137 124 122 110 116 126 121 125 133 116 117 122 115 119
26% 28% 24% 29% 26% 26% 23% 25% 27% 26% 26% 28% 25% 25% 26% 24% 25%
g
South 1042 144 125 106 137 138 130 138 130 144 122 129 123 145 128 121 124
28% 33% 27% 23% 23% 23% 28% 23% 28% 33% 26% 27% 26% 321.% 27% 26% 26%
West 784 80 97 110 84 93 105 111 98 87 103 94 107 100 91 105 103
21% 17% 21% b23_% 18% 20% 2%% g4% 21% 18% 22% 20% 2%% 21% 19% 25% 22%
ej e
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/crareffigiTKITmInTolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

LIGHT USERS (NET)

0 hours
1-7hours

MEDIUM USERS (NET)

8 - 14 hours
15 - 21 hours

HEAVY USERS (NET)

22 - 28 hours

29 - 35 hours
36 - 42 hours

43+ hours

MEAN

STD. DEV
STD. ERR
MEDIAN
MEAN (without 0)

STD. DEV (without 0)
STD. ERR (without 0)
MEDIAN (without 0)
Sigma

Q350. How many hours per week do you typically spend on the Internet or World Wide Web?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made able Made Made Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ial Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
900 116 124 114 108 112 105 119 92 120 114 121 115 122 112 109 97
24% 25% 26% 24% 23% 24% 22% 25% 20% 25% 24% 26% 24% 26% 24% 23% 21%
iq i i i i
12 - 2 1 1 1 1 3 1 2 4 1 3 - 2 1 1
% z % * * * * 1% * % 1% * 1% B r * *
bn
888 116 122 113 107 111 104 116 91 118 110 120 112 122 110 108 96
24% 25% 26% 24% 23% 24% 22% 25% 19% 25% 23% 25% 24% 26% 23% 23% 20%
i iq i i i iq
1819 224 221 226 235 224 235 223 238 223 235 219 227 210 224 231 243
48% 47% 47% 48% 50% 48% 50% 47% 51% 47% 50% 46% 48% 44% 47% 49% 51%
n n
868 111 114 114 99 106 103 110 123 111 113 91 116 104 103 117 101
23% 23% 24% 24% 21% 23% 22% 23% 26|% 23% 24% 19% 25|% 22% 22% 25|% 21%
951 113 107 112 136 118 132 113 115 112 122 128 111 106 121 114 142
25% 24% 23% 24% 29% 25% 28% 24% 24% 24% 26% 27% 24% 22% 25% 24% 30%
cjn n bedhijmnp
1058 133 126 130 128 132 132 129 141 130 125 134 130 143 139 131 133
28% 28% 27% 28% 27% 28% 28% 27% 30% 27% 26% 28% 28% 30% 29% 28% 28%
297 44 37 37 36 37 37 32 36 34 35 41 37 43 36 32 40
8% 9% 8% 8% 8% 8% 8% 7% 8% 7% 7% 9% 8% 9% 8% 7% 8%
389 50 49 46 51 42 51 40 62 41 46 48 45 56 55 47 49
10% 11% 10% 10% 11% 9% 11% 8% %Lr?% 9% 10% 10% 10% 12% 12% 10% 10%
Il
177 21 18 15 21 35 19 29 23 22 29 28 16 20 14 24 20
5% 4% 4% 3% 4% % 4% 6% 5% 5% 6% 6% 3% 4% 3% 5% 4%
bedgmnog dmo dmo do
195 18 22 32 20 18 25 28 20 33 15 17 32 24 34 28 24
5% 4% 5% 7% 4% 4% 5% 6% 4% 7% 3% 4% 7% 5% % 6% 5%
bfkl k befkl bfkl befikl k
18.3 17.3 17.5 18.8 18.1 18.0 18.2 18.2 18.9 18.4 17.5 18.1 18.1 17.9 19.0 19.0 19.%
15.18 13.39 14.38 17.45 14.27 14.60 14.09 15.44 15.70 15.57 13.61 15.13 15.08 14.57 16.83 17.39 14.68
0.25 0.62 0.66 0.80 0.66 0.67 0.65 0.71 0.72 0.72 0.62 0.69 0.69 0.67 0.77 0.80 0.68
15.0 15.0 14.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 17.0
18.3 17.3 175 18.8 18.2 18.0 18.2 18.3 18.9 18.5 17.7 18.2 18.2 17.9 19.1 19.0 19.%
15.17 13.39 14.37 17.44 14.26 14.59 14.08 15.42 15.69 15.56 13.57 15.12 15.06 14.57 16.82 17.39 14.67
0.25 0.62 0.66 0.81 0.66 0.68 0.65 0.71 0.72 0.72 0.63 0.70 0.70 0.67 0.77 0.80 0.68
15.0 15.0 14.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 15.0 17.5
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Proportions/Means: Columns Tested (5% risK 1evel) - bic/areniIgMjIKITminiolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

Employed full time

Employed part time
Self-employed

Not employed, but looking for

work

Not emEoned and not looking
for wor

Retired

Not employed, unable to work
due to a disability or illness
Student

Stay-at-home spouse or partner

Sigma

Q406. What is your employment status?

Eco- Sus- Sus-
frlend- Eco- frlend- tain- Sus- tain-
Green: Green: friend- able tain- able:
Made Green: Made Mad ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Frlend Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1860 244 207 240 238 231 243 229 227 237 222 210 236 234 232 251 239
49% 52|% 44% 51|% 5:Ii% 49% Sili% 49% 48% 50% 47% 44% 50% 49% 49% SI?I% 5]1%
c c c c c c c
874 110 113 101 112 96 116 98 100 124 120 117 103 98 120 108 112
23% 23% 24% 21% 24% 21% 25% 21% 21% 2f6% 25% 25% 22% 21% 25% 23% 24%
n
512 64 47 58 72 66 61 62 67 69 63 71 60 49 85 76 54
14% 14% 10% 12% 15% 14% 13% 13% 14% 15% 13% 15% 13% 10% 18% 16% 11%
cn C cn cn cdghkmnq cng
371 44 51 51 54 44 37 59 49 43 37 51 53 54 42 36 37
10% 9% 11% 11% 11% 9% 8% 13% 10% 9% 8% 11% 11% 11% 9% 8% 8%
gkpg gkpg ap
700 73 99 84 78 89 80 85 92 85 94 96 87 93 90 81 94
19% 15% 2%% 18% 17% 19% 17% 18% 20% 18% 20% Zg% 18% 20% 19% 17% 20%
679 69 85 83 77 87 91 85 89 79 86 92 82 88 95 78 92
18% 15% 18% 18% 16% 19% 18% 18% 19% 17% 18% 18% 17% 19% 28% 17% 18%
218 34 34 25 23 28 28 28 25 22 34 33 25 26 23 24 24
6% 7% 7% 5% 5% 6% 6% 6% 5% 5% 7% % 5% 5% 5% 5% 5%
559 76 68 82 62 67 72 75 70 68 54 75 85 76 62 68 58
15% 16% 14% 17% 13% 14% 15% 16% 15% 14% 11% 16% 18% 16% 13% 14% 12%
k kq k k ekoq k
381 48 60 49 38 53 50 49 38 48 52 40 54 49 41 53 40
10% 10% ,|13% 10% 8% 11% 11% 10% 8% 10% 11% 8% 11% 10% 9% 11% 8%
eilogq
6154 762 764 773 754 761 778 770 757 775 762 785 785 767 790 775 750
163% 161% 162% 164% 160% 163% 165% 163% 161%  164% 161%  166% 166%  161% 166% 165% 159%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigmTKITmInTolplq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

HIGH SCHOOL OR LESS
(NET)

Less than high school
Completed some high school
Completed high school

ATTENDED COL
COLLEGE DEGR

mr
mm
0]
m
o
)

Completed some college
Associate Degree
Completed College

ATTENDED GRADUATE
SCHOOL OR GRADUATE
DEGREE (NET)

Completed some graduate
school

Completed graduate school
MA, MS, MFA

MBA

Ph.D.,Psy.D.

J.D.

M.D.

Other graduate or professional
degree

Sigma

Q437. What is the highest level of education you have completed or the highest degree you have received?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
628 79 97 72 78 74 77 93 71 67 80 80 79 87 61 94 67
17% 17% 21% 15% 17% 16% 16% 20% 15% 14% 17% 17% 17% 18% 13% 20% 14%
dijoq joq [ ijoq
11 3 2 1 - 2 2 2 2 - 2 1 - 1 1 3 -
* 1% % * z % % % % B % * B * * 1% R
64 8 9 8 12 8 3 10 10 5 9 5 8 8 7 10 8
2% 2% 2% 2% 3% 2% 1% 2% 2% 1% 2% 1% 2% 2% 1% 2% 2%
g g
553 68 86 63 66 64 72 81 59 62 69 74 71 78 53 81 59
15% 14% 18% 13% 14% 14% 15% 17% 13% 13% 15% 16% 15% 16% 11% 17% 12%
dijog ioq [¢] [¢] ioq
2180 273 273 274 266 284 278 258 273 277 282 273 278 269 282 250 270
58% 58% 58% 58% 56% ﬁl% 59% 55% 58% 59% 59% 58% 59% 57% 59% 53% 57%
p p p
1056 137 141 127 123 141 135 113 140 117 132 126 153 134 140 118 135
28% 29% 32% 27% 26% 3ﬂ% 29% 24% 3ﬂ% 25% 28% 27% h3|2% 28% 29% 25% 29%
ehjip
336 41 43 43 44 40 49 47 38 38 38 56 40 39 3 41 42
9% 9% 9% 9% 9% 9% 10% 10% 8% 8% 8% 12% 8% 8% 7% 9% 9%
ijo
788 95 89 104 99 103 94 98 95 122 112 91 85 96 109 91 93
21% 20% 19% 22% 21% 22% 20% 21% 20% 26% 24% 19% 18% 20% 23% 19% 20%
begilmnpg m m
969 121 101 124 127 110 117 120 127 129 112 121 115 119 32 127 136
26% 26% 21% 26% 27% 24% 25% 25% 27% 27% 24% 26% 24% 25% 28% 27% 29%
c c c c c c
327 45 39 45 51 32 44 39 27 46 33 44 40 41 42 39 47
9% 10% 8% 10% %&% 7% 9% 8% 6% 10% 7% 9% 8% 9% 9% 8% 10%
| 1 1 I I I I
366 44 37 45 35 50 42 45 62 51 42 41 45 47 49 49 48
10% 9% 8% 10% % 11% 9% 10% 15% 11% 9% 9% 10% 10% 10% 10% 10%
ceg
139 17 9 20 22 13 14 22 15 17 19 19 18 16 21 15 21
4% 4% 2% 4% 5% 3% 3% 5% 3% 4% 4% 4% 4% 3% 4% 3% 4%
c c c c c c c
34 2 4 1 6 1 5 5 6 6 5 3 4 4 7 4 5
1% * 1% * 1% * 1% 1% 1% 1% 1% 1% 1% 1% dlf% 1% 1%
22 1 4 2 5 3 3 2 5 6 2 3 1 2 1 3 1
1% * 1% * 1% 1% 1% * 1% 1% * 1% * * * 1% *
m
23 1 2 1 4 3 3 2 - 3 1 4 2 5 6 5
1% * * 1% * 1% 1% 1% * - 1% * 1% * 1% _1|% 1%
] ] ] ] J J
6 3 2 1 2 - - - - - - 2 - 1 - 1 -
* 1% * * * _ _ _ - _ — * - * - * -
52 8 4 6 5 7 6 4 10 3 8 8 3 6 7 10 9
1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 2% 2% 1% 1% 1% 2% 2%
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Columns Tested (5% MsK 1evel) - b/c/arelfgIMiTTKITm/norpra

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive In

C.
Interview Dates: 8/18/09 - 8/26/09
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Q437. What is the highest level of education you have completed or the highest degree you have received?
Base: All Qualified Respondents

Table 124

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:

Made Green: Made Made ly: Made Made able: Made Made Made

with Made with with Made with with Made with with Made with

Renew- _with Re- Renew- _with Re- Renew- _with Re-  Renew- _with Re-

New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled

mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-

Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials

@ ® © @ © o @ O [0) 6}

k) 0] (m) Q) (0) () (@
471 471 473 474 474 472

Weighted Base 3777 473 471 470 471 468 472

475 475 471 473

Proportions/Means: Columns Tested (5% risk level) - b/cialeTgMiTKITm/n/olplq
Overlap formulae used.




J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Unweighted Base
Weighted Base

LESS THAN $35,000 (NET)

Less than $15,000

$15,000 to $24,999

$25,000 to $34,999

35,000 TO LESS THAN
75,000 (NET)

$35,000 to $49,999
$50,000 to $74,999

$75,000 OR MORE (NET)
$75,000 to $99,999
$100,000 to $124,999
$125,000 to $149,999
$150,000 to $199,999
$200,000 to $249,999

$250,000 or more

Decline to answer

Sigma

Q462. Which of the following income categories best describes your total household income after taxes?

Eco- Sus- Sus-
frlend- Eco- frlend- tain- Sus- tain-
Green Green: friend- able: tain- able:
Made Green: Made Mad ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Frlend Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials lals  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
997 127 124 114 132 133 122 124 138 109 136 124 134 114 131 111 121
26% 27% 26% 24% 28% 28% 26% 26% 29% 23% 29% 26% 28% 24% 28% 24% 26%
1p J J
285 48 41 28 33 38 32 36 41 31 47 35 36 28 35 33 28
8% d_10% 9% 6% 7% 8% 7% 8% 9% 7% d_10% 7% 8% 6% 7% 7% 6%
jnq inq
288 39 32 39 35 42 41 35 31 29 30 28 48 35 39 34 39
8% 8% 7% 8% 7% 9% 9% 7% 7% 6% 6% 6% _:].El% 7% 8% 7% 8%
]
424 40 51 47 64 53 49 53 66 49 59 61 50 51 57 44 54
11% 8% 11% 10% 1154% 11% 10% 11% bé4% 10% 1%% 18% 11% 11% 12% 9% 11%
p p
1321 156 175 177 152 160 164 163 160 155 167 159 166 175 174 174 165
35% 33% 37% 38% 32% 34% 35% 35% 34% 33% 35% 34% 35% 37% 37% 37% 35%
564 72 73 69 53 73 73 76 73 63 73 74 68 74 65 81 68
15% 15% 15% 15% 11% 16% 15% 16% 15% 13% 15% 16% 14% 16% 14% 17% 14%
e e e e e e
757 84 102 108 99 87 91 87 87 92 94 85 98 101 109 93 97
20% 18% 22% 2%% 21% 19% 19% 18% 18% 19% 20% 18% 21% 21% 2%% 20% 21%
1028 135 119 121 123 127 129 129 118 157 125 122 129 130 126 134 132
27% 29% 25% 26% 26% 27% 27% 27% 25% 33% 26% 26% 27% 27% 27% 28% 28%
cdefikimo
463 61 49 55 53 57 62 61 51 78 49 59 63 58 54 57 59
12% 13% 10% 12% 11% 12% 13% 13% 11% " _k16% 10% 12% 13% 12% 11% 12% 12%
cdeikop
264 35 33 33 38 32 33 31 29 36 38 41 26 33 34 30 26
7% % % 7% 8% 7% 7% 7% 6% 8% 8% 9% 6% 7% 7% 6% 5%
q
133 22 16 15 17 14 15 11 15 19 19 10 17 15 23 16 22
4% rﬁ% 3% 3% 4% 3% 3% 2% 3% 4% 4% 2% 4% 3% rﬁ% 3% 5|%
110 13 11 10 11 16 12 16 15 13 16 9 15 16 7 20 20
3% 3% 2% 2% 2% 3% 3% 3% 3% 3% 3% 2% 3% 3% 1% I4% I4%
o o o o
23 - 5 1 3 3 3 4 4 4 2 1 4 4 3 2 3
1% - 1% * 1% 1% 1% 1% 1% 1% * * 1% 1% 1% * 1%
b b b b b b
35 4 5 7 1 5 4 6 4 7 1 2 4 4 5 9 2
1% 1% 1% 1% * 1% 1% 1% 1% 1% * * 1% 1% 1% 2% *
ek ek eklq
431 55 53 58 64 48 57 55 55 52 46 69 43 56 44 52 55
11% 12% 11% 12% K 14% 10% 12% 12% 12% 11% 10% & 15% 9% 12% 9% 11% 12%
mo mo
3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk Tevel) - bic7dreffigiinkImmiolpiq

Overlap formulae use
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q364. What is your marital status?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made witl with Made with with Made with
Renew- _with Re- Renew- _with e- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycl able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain-  Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
@ ® © @ @ o @ O [0) 0 ® O m ® © ©® @
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Never married 1198 159 140 143 149 142 129 158 156 160 162 159 153 132 152 154 148
32% 34% 30% 30% 32% 30% 27% 34% 33% 34% 34% 34% 32% 28% 32% 33% 31%
gn gn gn gn 9
Married or Civil union 1790 233 229 226 219 225 232 220 211 215 225 221 221 235 218 221 229
47% 49% 49% 48% 46% 48% 49% 47% 45% 45% 47% 47% 47% 49% 46% 47% 48%
Divorced 361 41 43 47 51 42 52 38 49 44 45 43 46 54 43 39 45
10% 9% 9% 10% 11% 9% 11% 8% 10% 9% 9% 9% 10% 11% 9% 8% 10%
Separated 52 7 6 6 8 7 9 9 5 4 5 6 7 5 10 2 8
1% 1% 1% 1% 2% 1% 2% 2% 1% 1% 1% 1% 1% 1% 2% * 2%
p p p
Widow/Widower 130 12 19 16 15 12 16 17 23 14 13 19 12 15 23 18 16
3% 3% 4% 3% 3% 3% 3% 4% be% 3% 3% 4% 3% 3% 5% 4% 3%
Living with Partner 246 21 34 32 29 40 34 29 27 36 24 26 33 34 29 37 27
% 4% 7% 7% 6% bﬁ% 7% 6% 6% g% 5% 5% 7% 7% 6% g% 6%
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100%

Proportions/Means: Cglumns Tested (5% risk 1evel) - b/ciareffigmTKITmInIolplq

Overlap formulae used.
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J35309 - FTC Green Marketing Survey
Harris Interactive Inc.
Interview Dates: 8/18/09 - 8/26/09

Base: All Qualified Respondents

Q368. Including yourself, how many people age 18 or older live in your household?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with e-  Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
(@ (b) (© (d) (e) U] () (h) () )] k) 0} (m) () (0) ( (@
Unweighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
Weighted Base 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
1 930 112 115 110 113 120 102 120 139 113 122 118 129 104 130 100 113
25% 24% 24% 23% 24% 26% 22% 25% 30% 24% 26% 25% 27% 22% 27% 21% 24%
bdgnpq ap gnp
2 1965 239 244 253 244 240 256 239 239 244 248 240 248 251 236 250 259
52% 51% 52% 54% 52% 51% 54% 51% 51% 52% 52% 51% 53% 53% 50% 53% 55%
3 591 76 82 68 83 71 80 75 64 79 71 81 64 77 63 82 66
16% 16% 17% 14% 18% 15% 17% 16% 14% 17% 15% 17% 14% 16% 13% 17% 14%
4 216 36 21 26 25 27 29 26 23 24 27 26 20 33 37 26 26
6% 8% 4% 6% 5% 6% 6% 6% 5% 5% 6% 5% 4% 7% 8% 6% 5%
cm cm
5+ 75 10 9 13 6 10 5 11 6 13 6 9 11 10 9 13 9
2% 2% 2% 3% 1% 2% 1% 2% 1% 3% 1% 2% 2% 2% 2% 3% 2%
g
MEAN 21 2.2 21 2.2 21 2.1 2.1 21 2.0 2.2 2.0 2.1 2.1 2.2 2.1 2._& 2.1
i i i i i i i
STD. DEV 1.08 1.05 0.88 1.79 0.87 0.96 0.92 0.95 0.89 1.39 0.87 1.03 1.42 0.96 0.97 1.01 0.92
STD. ERR 0.02 0.05 0.04 0.08 0.04 0.04 0.04 0.04 0.04 0.06 0.04 0.05 0.07 0.04 0.04 0.05 0.04
MEDIAN 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2
Sigma 3777 473 471 470 471 468 472 471 471 473 474 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
roportions/Means: Columns Teste % TiSK TeVel) - brcrdrerfig/miifyTkITmIniolplq

Overlap formulae used.
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Base: All Qualified Respondents

Unweighted Base
Weighted Base

5+

MEAN

STD. DEV
STD. ERR
MEDIAN
MEAN (without 0)

STD. DEV (without 0)
STD. ERR (without 0)
MEDIAN (without 0)
Sigma

Q372. How many people under the age of 18 live in your household?

Eco- Eco- Sus- Sus-
friend- Eco- friend- tain- Sus- tain-
Green: Green: y: friend- y: able: tain- able:
Made Green: Made Made ly: Made Made  able: Made ade Made
with Made with with Made with with Made with with Made with
Renew- _with Re- Renew- _with Re- Renew- _with Re- ~ Renew- _with Re-
New and able  Renew- cycled Eco- able  Renew- cycled Sus- able  Renew- cycled able  Renew- cycled
mp- Mater- _able later- Friend- Mater- _able later-  tain- Mater- _able later- Mater- _able later-
Total proved Green lals  Energy ials ly lals  Energy ials able lals  Energy ials ials  Energy ials
(@ (b) (© (d) (e) U] () (h) () )] k) 0} (m) () (0) ( (@
3775 473 470 470 471 468 471 471 470 473 473 474 472 475 475 471 473
3775 473 470 470 471 468 471 471 470 473 473 474 472 475 475 471 473
2704 327 328 339 347 325 321 342 363 343 345 348 321 326 352 332 349
72% 69% 70% 72% 74% 69% 68% 73% 7% 73% 73% 73% 68% 69% 74% 70% 74%
befgmnp gmn gm
522 65 67 69 55 80 69 65 57 71 59 56 76 76 54 68 57
14% 14% 14% 15% 12% _k|17% 15% 14% 12% 15% 12% 12% 16% 16% 11% 14% 12%
eikloq eo eo
400 58 56 51 50 46 60 43 39 46 48 52 52 53 47 53 46
11% 12% 12% 11% 11% 10% 13% 9% 8% 10% 10% 11% 11% 11% 10% 11% 10%
i i
104 14 14 8 13 9 14 16 8 12 13 13 13 14 15 15 17
3% 3% 3% 2% 3% 2% 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% 4%
34 6 4 2 6 7 5 4 2 1 6 4 7 4 6 2 2
1% 1% 1% * 1% 1% 1% 1% * * 1% 1% 1% 1% 1% * *
J J
11 3 1 1 - 1 2 1 1 - 2 1 3 2 1 1 2
* 1% * * - * * * * - * * 1% * * * *
0.5 0.6 0.5 0.4 0.5 0.5 0.6 0.5 0.4 0.4 0.5 0.5 0.6 0.5 0.5 0.5 0.5
dij i i dij i i dij i i i
0.90 1.01 0.90 0.81 0.88 0.90 1.00 0.88 0.77 0.79 0.95 0.89 0.97 0.95 0.92 0.88 0.92
0.01 0.05 0.04 0.04 0.04 0.04 0.05 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04 0.04
1.7 1.8 1.7 1.6 1.8 1.6 1.8 17 1.6 1.6 1.8 1.8 17 17 1.8 17 1.8
dj i i dj i dj ]
0.89 1.00 0.81 0.74 0.83 0.89 0.99 0.86 0.79 0.69 0.98 0.86 0.94 0.96 0.93 0.82 0.94
0.03 0.08 0.07 0.06 0.07 0.07 0.08 0.08 0.08 0.06 0.09 0.08 0.08 0.08 0.08 0.07 0.08
2 2 2 1 2 1 2 1 1 1 2 2 1 1 2 2 2
3775 473 470 470 471 468 471 471 470 473 473 474 472 475 475 471 473
100% 100% 100% 100% 100% 100% 100% 100% 100%  100%  100%  100%  100%  100% 100% 100% 100%

Proportions/Means: Cé)lumns Tested (5% risk 1evel) - b/ciareffigiTIKITmInIolplq

Overlap formulae used.
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Q268. Gender

Q280. Age

Q4074. Are you of Hispanic or Latino origin?

Q4080. Please choose one or more categories to indicate your race. Are you...?
Q4085. Final Race/Ethnicity

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply
tlo X(ﬁupabgut tthe product?
. roducts

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply
to &Qu about the product?
2. Kitchen flooring

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply
to you about the product?
3. A laundry basket

Q652. Suppose you see a product advertised or labeled as .... What, if anything, does this statement suggest or imply
to Wu about the product?
4. Wrapping paper
Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
{ou think are suggésted or implied by this advertising or label?
. All Products
SUMMARY OF SUGGESTED

Q656_1. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
i/ou think are suggésted or implied by this advertising or label?

. All Products
SUMMARY OF NOT SUGGESTED

Q656_1. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
i/ou think are suggésted or implied by this advertising or label?

. All Products
SUMMARY OF MEANS

656_1_1. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

1. recyclable

(%1656_1__2. Suppose you see a product advertised or labeled as .... Which, if an);, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products .

2. made from recycled materials

656_1_3. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

3. biodegradable

656_1_4. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

4. non-toxic

%656_1__5. Suppose you see a product advertised or labeled as ..., Which, if an¥, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

5. compostable

656_1_6. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products

6. made with renewable energy

656_1_7. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

1. All Products X

7. made with renewable materials

Q656_2. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
gou think are suggésted or implied by this advertising or label?

. Kitchen floorini
SUMMARY OF SUGGESTED

Q656_2. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ﬁou think are suggésted or implied by this advertising or label?

. Kitchen floorini
SUMMARY OF NOT SUGGESTED

Q656_2. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ﬁou think are suggésted or implied by this advertising or label?

. Kitchen floorini
SUMMARY OF MEANS

656_2_1. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

2. Kitchen flooring

1. recyclable
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33 24 656_2_2. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring X
2. made from recycled materials

34 25 656_2_3. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
3. biodegradable

35 26 656_2_4. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
4. non-toxic

36 27 656_2_5. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
5. compostable

37 28 656_2_6. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring
6. made with renéwable energy

38 29 %656_2_7. .Su;%Fose you see a product advertised or labeled as ..., Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
2. Kitchen flooring i
7. made with renéwable materials

39 30 Q656_3. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ou think are su?(gested or implied by this advertising or label?
. A laundry basket
SUMMARY OF SUGGESTED

40 31 Q656_3. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
ou think are sugl;(gested or implied by this advertising or label?
. A laundry basket
SUMMARY OF NOT SUGGESTED

41 32 Q656_3. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
ou think are suggésted or implied by this advertising or label?
. A laundry basket
SUMMARY OF MEANS

42 33 (%1656_3_1. Suppose you see a product advertised or labeled as .... Which, if an);, of these
characteristics do you think are suggested or implied by this advertising or label?
3.A Iaundr?/ basket
1. recyclable

43 34 %656_3_,2. Suppose you see a product advertised or labeled as ..., Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3. Alaundry basket X
2. made from recycled materials

44 35 (%1656_3_3. Suppose you see a product advertised or labeled as ..., Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3. A laundry basket
3. biodegradable

45 36 %656_3_4. Suppose you see a product advertised or labeled as ..., Which, if an¥, of these
characteristics do you think are suggested or implied by this advertising or label?
3. A IaLind_ry basket
. non-toxic

46 37 (%1656_3__5. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3. A'laundry basket
5. compostable

47 38 (%1656_3__6. _Su;g!nose you see a product advertised or labeled as ..., Which, if an);, of these
characteristics do you think are suggested or implied by this advertising or label?
3.A Iaundr_%/ basket
6. made with renewable energy

48 39 656_3_7. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?
3.A Iaundr_%/ basket i
7. made with renewable materials

49 40 Q656_4. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
you think are suggésted or implied by this advertising or label?
4. Wrapplr:};gaper
SUMMAR F SUGGESTED

50 41 Q656_4. Suppose you see a product advertised or. labeled as .... Which, if any, of these characteristics do
you think are suggésted or implied by this advertising or label?
4. Wrapplr{(qgaper
SUMMARY OF NOT SUGGESTED

51 42 Q656_4. Suppose you see a product advertised or labeled as .... Which, if any, of these characteristics do
you think are suggésted or implied by this advertising or label?

4. Wrapping paper
SUMME\R?\?(?FPMEANS
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656_4_1. Suppose you see a product advertised or labeled as .... Which, if ang, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrapr)ln paper

1. recyclable

656_4_2. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrapping paper X

2. made from recycled materials

656_4_3. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrapping paper

3. biodegradable

656_4_4. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characterjstics do you think are suggested or implied by this advertising or label?
ﬁ' Wra;t)pmg paper

. non-toxic

656_4_5. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrapping paper

5. compostable

656_4_6. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrappln,g]pap r

6. made with renewable energy

656_4_7. Suppose you see a product advertised or labeled as .... Which, if anx, of these
characteristics do you think are suggested or implied by this advertising or label?

4. Wrappln%paper X

7. made with renewable materials

660_1. Thinking again about a product advertised or labeled as ..., which of the following most accurately

escribes what this Statement suggests or implies to you about any negative environmental impact
Ehegﬁngy ((j:ome from this product?

. roducts

2660 2. Thinking again about a product advertised or labeled as ..., which of the following most accurately
escribes what this Statement su’)qgests or implies to you about any negative environmental impact

that may come from this product?

2. Kitchen flooring

8660 3. Thinking again about a product advertised or labeled as ..., which of the following most accurately
lescribes what this Statement suggests or implies to you about any negative environmental impact
that may come from this product?

3. Alaundry basket

660_4. Thinking again about a product advertised or labeled as ..., which of the following most accurately
escribes what this statement suggests or implies to you about any negative environmental impact

that may come from this product?

4. Wrapping paper

Q665_1. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the
Tegﬁtle’/e gnV{ronmental impact that may result from this product?

. roducts

Q665_2. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the

ne%atlve environmental impact that may result from this product?

2. Kitchen flooring

Q665_3. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the

neﬂatlve environmental impact that may result from this product?

3. Alaundry basket

Q665_4. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact or less negative environmental impact than other products, how were you thinking about the
ne%mve environmental impact that may result from this product?
4. Wrapping paper
Q665_1. When you indicated that the statement ... suggests or implies that the product has no negative environmental
I:{n%llcg’ hgw were you thinking about the negative environmental impact that may result from this product?

. roducts

Q665_2. When you indicated that the statement ... suggests or implies that the product has no negative environmental
gn atCTH hmﬁ/ were you thinking about the negative environmental impact that may result from this product?
. Kitchen tlooring

Q665_3. When you indicated that the statement ... suggests or implies that the product has no negative environmental
impact, how were you thinking about the negative environmental impact that may result from this product?
3. Alaundry basket

Q665_4. When you indicated that the statement ... suggests or implies that the product has no negative environmental
L{n act, how were you thinking about the negative environmental impact that may result from this product?
. Wrapping paper
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Q665_1. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than other products, how were you thinking about the negative environmental impact

that may result from this product?

1. All Products

Q665_2. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than other products, how were you thinking about the negative environmental impact

that may result from this product?

2. Kitchen flooring

Q665_3. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than other products, how were you thinking about the negative environmental impact

that may result from this product?

3. A laundry basket

Q665_4. When you indicated that the statement ... suggests or implies that the product has less negative environmental
impact than othér products, how were you thinking about the negative environmental impact

that may result from this product?

4. Wrapping paper

%668_1. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
tl eﬁﬁngy (rjeSLtJIt from this product?
. roducts

%668_2. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
that may result from this product?
2. Kitchen flooring

%668_3. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
that may result from this product?
3. Alaundry basket

%668_4. Which stages in the product’s lifecycle did you consider when thinking about the negative environmental impact
that may result from this product?
4. Wrapping paper

Q670_1. Thinking once a?ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in
lmag(ﬁn thde ptroduct L2

. roducts

Q670_2. Thinking once a%;ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in

mak_m% the product ...?

2. Kitchen flooring

Q670_3. Thinking once a?ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in

making the product ...?

3. Allaundry basket

Q670_4. Thinking once a?ain about a product that is advertised or labeled as being ..., which of the following most
accurately describes what this statement suggests or implies to you about how much of the ... used in

making the product ...?

4. Wrapping paper

Q711. _Su(j)pose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

stﬂﬂaested or |mglled by this statement?

SUMMARY OF SUGGESTED

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

s%ﬁested or implied by this statement?

SUMMARY OF NOT SUGGESTED

Q711. _Sucijpose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

stﬂﬁaested or |mEIIied by this statement?

SUMMARY OF MEAN

Q711 1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility.” Which of the following, if any, do you think are

su%gested.or implied by this statement?
1. Solar/Wind power is’used in making the product

Q711 2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility.” Which of the following, if any, do you think are

su%gested or |mPI|ed‘ by this statement? .

2. A'group of solar/wind power producers meets in the company’s conference room

Q711 3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar/wind power facility." Which of the following, if any, do you think are

ested or implied by this statement? .
3. There is a solar/wind power facility on the company’s premises

Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, If any, do you think are

smested or |mg ied by this statement?

SUMMARY OF SUGGESTED
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90 81 Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, If any, do you think are
stﬂﬂaested or Ile ied by this statement?
SUMMARY OF NOT SUGGESTED

91 82 Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, If any, do you think are
suggested or Imk)/IIEegl\% this statement?

SUMMARY OF
92 83 Q711 _1. SquQ_se an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility.” Which of the following, if any, do you think are

iested or implied by this statement?
1. Wind power is used in making the product

93 84 Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, do you think are
su%gested or implied by this statement? ~
2. A'group of wind power producers meets in the company’s conference room

94 85 Q711 _3. Suqu_se an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
wind power facility." Which of the following, if any, do you think are
suggested or implied by this statement? .
3. There is a wind power facility on the company’s premises

95 86 Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility.” Which of the following, if any, do you think are
stﬂﬂaested or |mgled by this statement?
SUMMARY OF SUGGESTED

96 87 Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, If any, do you think are
suggested or |mR‘|ed by this statement?
SUMMARY OF NOT SUGGESTED

97 88 Q711. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, If any, do you think are
suggested or implied by this statement?
SUMMARY OF MEAN

98 89 Q711_1. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, if any, do you think are
su%gested or implied by this statement?

1. Solar power is used In making the product

99 90 Q711_2. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, if any, do you think are
su%gested or |mF led by this statement?
2. A'group of solar power producers meets in the company’s conference room

100 91 Q711_3. Suppose an advertisement for a company’s product includes the statement "Our manufacturing plant hosts a
solar power facility." Which of the following, if any, do you think are
sug}c};}ested or implied by this statement? i
3. There is a solar power facility on the company’s premises

101 92 Q715. Carbon Offsets vs. Carbon Neutral Section Assignment

102 93 Q800. As far as you know, what is a carbon offset? How does one work?

104 94 Q805. Thinking a bit more about carbon offsets, which of the following best describes what a 'carbon offset’ is?
105 95 Q810. Have you ever purchased a carbon offset?

106 96 Q820. Have you ever noticed advertisements for carbon offsets?

107 97 Q825. What were you "offsetting” when you purchased the offset?

109 98 Q83L1. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets

it is purchasing will offset the greenhouse gas emissions from your flight.
SUMMARY OF AGREE

110 99 Q83L. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
it is purchasing will offset the greenhouse gas emissions from your flight.
SUMMARY OF DISAGREE

111 100 Q83L1. For each of these, Please indicate whether you agree or disagree with the airline’s statement that the offsets
itis purchasm% will offset the greenhouse gas emissions from your flight.

SUMMARY OF MEANS

112 101 Q831_1. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
itis ﬁurcha_smg will offset the %reenhouse gas emissions from your flight.
1. The equipment to capture the methane is already installed and is operating. The methane represented by the offsets
will be captured and destroyed in the next few months.

113 102 Q831_2. For each of these, please indicate whether you agree or disagree with the airline’s statement that the offsets
it is purchasing will offset the greenhouse gas emissions from your flight. . . o . . .
2. While the caPture project has been designed, the equipment to capture the methane is not Fre_sently installed. The mining company is using the money raised
from the sale of offsets to pay the cost of purchasing an mstallln% the necessary equipment. It will be several years before the methane représented
by the offsets will be captured and destroyed, because it will take that long to raise the necessary funds and install the equipment.

114 103 Q850. As far as you know, what does it mean to say that a product or service is "carbon neutral"?

116 104 Q855. ])'hinking a bit more about a product being carbon neutral, which of the following best describes what "carbon neutral”
means?
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Q8€§[0. IH')ave you ever purchased a product or service at least partly because it was advertised or labeled as being "carbon
neutral"?

Q865. Have you ever noticed advertisements for "carbon neutral" products or services?

Q870. What did you buy that was advertised or labeled as being carbon neutral? If you remember, what product or service was
being advertised as carbon neutral?

Q870. What did you buy that was advertised or labeled as being carbon neutral?
Q870. If you remember, what product or service was being advertised as carbon neutral?

Q875. Which of the following statements most accurately describes what this suggests or implies to you about the greenhouse
gases that were offset?

Q880. When you indicated that the statement "carbon neutral" suggests that all/'some of the greenhouse gases associated with
a product were offset, how did you think about the greenhouse gases that were offset?

Q880. When you indicated that the statement "carbon neutral” suggests that all of theOgreenhouse gases associated with
a product were offset, how did you think about the greenhouse gases that were offset?

Q880. When you indicated that the statement "carbon neutral" suggests that some of the greenhouse gases associated with
a product were offset, how did you think about the greenhouse gases that were offset?

Q885. Which of the following stages in a product’s lifecycle did you consider when thinking about the greenhouse gases that
might be offset?

Q895. Thr;))ughout the course of taking this survey, did you consult any outside reference materials, including online
resources?

Q900. How concerned are you personally about the current state of the environment?

Q905. In the past year, have you made financial contributions to, or volunteered at, any organizations whose objective is
improving the environment?

%910. In the past six months, have you chosen to purchase one product rather than another because the product is better for
the environment?

Q915. How many times in the past six months have you purchased a particular product because of its environmental benefits?

8920. Thinking a little more about the times %/(_)u purchased a product because of its environmental benefits, how many times
id you have to pay more or make a special trip to another store to get it?

Q320. U.S. Region-Harris Interactive Definition

Q350. How many hours per week do you typically spend on the Internet or World Wide Web?

Q406. What is your employment status?

Q437. What is the highest level of education you have completed or the highest degree you have received?
Q462. Which of the following income categories best describes your total household income after taxes?
Q364. What is your marital status?

Q368. Including yourself, how many people age 18 or older live in your household?

Q372. How many people under the age of 18 live in your household?
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