
LOOPHOLES IN TODAY'S 
CONTACT LENS ONLINE MARKETPLACE 

The contact lens retail marketplace has changed significantly since the enactment of the Fairness to Contact 
Lens Consumers Act (FCLCA) and Contact Lens Rule over ten years ago. Unfortunately, loopholes in today's 
marketplace have resulted in a system that often side-steps the physician oversight of these FDA-regulated 
medical devices. According to a recent survey of on line contact lens consumers\ here is the reality of today's 
contact lens marketplace: 

Consumers believe it's important to receive the exact lenses they order and rely on the FCLCA's 
existing safeguards to ensure they receive the lenses prescribed by their eye doctor. 

94% say it's important they receive the think online retailers 
0 exact brand of contact lenses 65% should be required to verify 

they order. consumer prescriptions with 
their eye doctor prior to 
completing a sale. 00 

Unfortunately, some online retailers send patients lenses that don't match their prescription 
or advise them to substitute another brand, without notifying the prescribing doctor. 

1 in 4 C) 1 in3 
consumers reported receiving a different brand reported their online retailer had advised 
of contact lenses than they had ordered without them to substitute non-prescribed lenses 
any advance warning. due to supply issues. 

It's time to modernize, strengthen, and enforce the FCLCA and Contact Lens Rule's 
existing safeguards in order to better protect patients' vision health and safety and 

maintain consumer access to retail options in today's marketplace. 

'From September 24-0ctober 2, 2015 APCO Insight conducted a n Online quanUtative survey among 500 U.S. consumers who have purchau d contacts online in the last six months, on behalf of Johnson & Johnson Vision Care. 
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