United States of America
FEDERAL TRADE COMMISSION

Washington, D.C. 20580

Division of
Advertising Practices

MEMORANDUM
Tex Public Records
Office of the Secretary
FROM: Bonnie McGregor

Division of Advertising Practices
DATE: December 17, 2015

SUBJECT:  Rotational Health Warnings for Cigarettes
File No. P854505

Please place the attached documents on the public record in the above-captioned matter.

1. October 21, 2014 letter from Neal N. Beaton on behalf of JT International U.S.A., Inc. to
Bonnie McGregor and William T. Ducklow.

2. October 23, 2014 letter from Mary K. Engle to Neal N. Beaton on behalf of JT
International U.S.A., Inc.

3 October 24, 2014 letter from Vardan Alumyan, AMVATRADE Corp. to Mary K. Engle.
4. October 31, 2014 letter from Mary K. Engle to Vardan Alumyan, AMVATRADE Corp.

5 August 19, 2014 letter from Travis G. Heron, Seneca Manufacturing Company to Mary
K. Engle.

6. November 24, 2014 letter from Mary K. Engle to Travis G. Heron, Seneca
Manufacturing Company.

T September 26, 2014 letter from Terri Albright, Premier Manufacturing, Inc. to Mary K.
Engle.

8. November 24, 2014 letter from Mary K. Engle to Terri Albright, Premier Manufacturing,
Inc.
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10.

11.

12.

November 19, 2014 letter from Karen E. Delaney, NASCO Products, LLC to Mary K.
Engle.

December 4, 2014 letter from Mary K. Engle to Karen E. Delaney, NASCO Products,
LEC.

December 19, 2014 letter from Arthur Montour, Native Wholesale Supply Co. to Mary
K. Engle.

December 19, 2014 letter from Mary K. Engle to Arthur Montour, Native Wholesale
Supply Co.
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Neal N. Beaton
(212) 513-3470
neal.beaton@hklaw.com

October 21, 2014
VIA E-MAIL

Ms. Bonme McGregor

Mr. William T. Ducklow

Bureau of Consumer Protection
Division of Advertising Practices
Federal Trade Commission

600 Pennsylvania Avenue, NW
Washington, D.C. 20580

Dear Ms. McGregor and Mr, Ducklow:

JT International U.S.A., Inc. received approval from the FTC on February 26, 2014 for its plan to
equalize warnings on its “Export ‘A’” brand {and other brands). JT International U.S. A, Inc. is
planning to introduce revised packages and “bundles” (the equivalent of cartons) to replace the
existing packaging for four of the brand styles within its “Export ‘A’” brand family, namely full
flavor, smooth taste, rich taste and ultra smooth taste.

We submitted under cover of our letter dated April 22, 2014 artwork for the revised packages
and bundles with all four health warnings for each such brand style and submitted under cover of
letter dated August 18, 2014 the actual revised package and bundles for them. The warmings will
appear on the packaging as shown on the materials submitted under cover of the letter dated
August 18, 2014,

The highlights of the revisions are as follows:
= Shape and profile of the “Lassie” figurine have been changed on various panels.

@ The “Class A Premium Cigarettes” copy has been changed (but remains on the package
slides) and moved.

*  Marks around 'A' in the "Export 'A" brand name have been changed on various panels,

Anchorage | Atlanta | Austin | Boston | Chicago | Dallas | Fort Lauderdale | Jacksonville | Lakeland | Los Angeles | Miami | New York
Northern Virginia | Orlando | Portland | San Francisco | Tallahassee | Tampa | Washingten, D.C. | West Palm Beach
Abu Dhabi | Bogota | Mexico City
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Ms. Bonnie McGregor
Mr. William T. Ducklow
Oclober 21, 2014
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* The color of the brand style name has been changed and it has been moved on various panels.

In response to Mr. Ducklow’s inquiry in such regard, the bundle samples will be folded and cut
so that the top panels will form the top of each bundle with the tear strip for opening going down
the center, the second panels from the top (with the bealth warning in the upper left) will form
the front of each bundle, the third panels from the top will form the bottom of each bundle and
the lowest panel (which is upside-down before the bundle is folded but which becomes right-side
up after the folding) will form each rear panel. Please find attached a picture of an actual bundle
which has been cut, folded around actual packages and opened.

In all other respects, JT International U.S.A., Inc. will maintain compliance with the approval
dated February 26, 2014 and the submittals on which it was based.

Please confirm that this packaging is approved. Our client would appreciate it if this review
could be handled as promptly as possible. We enclosed a Federal Express airway bill with our
letter dated August 18, 2014 which can be utilized to send an approval to me.

Thank you in advance for your kind and prompt consideration.

Very truly yours,
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Selected packaging samples from those
submitted with the plan.
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

October 23, 2014

Neal N. Beaton, Esqg.
Holland & Knight LLP
31 West 52nd Street
New York, NY 10019

Dear Mr. Beaton:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.S.C. §§ 1331-1341 (“the Cigarette Act™). Pursuant to that delegation, JT International
U.S.A., Inc.’s (“JTI”) February 25, 2014 plan for simultaneous display (i.e. the alternative to
quarterly rotation) of the four health warnings on packaging for certain varietics of the Wave,
Export ‘A’, and Wings brands of cigarettes was approved on February 26, 2014. As described i
your letter dated October 21, 2014, you now propose to modify the packaging for certain
varieties of the Export ‘A’ brand.

It appears that the health warnings on the sample packs and cartons for the Full Flavor,
Smooth Taste, Rich Taste, and Ultra Smooth Taste varieties of the Export ‘A’ brand submitted
with your letter dated August 18, 2014 continue to meet the requirements of the Cigarette Act in
force as of the date of this letter for size and conspicuousness.

I wish to remind you that the Commission’s February 26, 2014 approval of JTI’s plan for
simultaneous display of the warnings on packaging for its cigarettes runs through February 25,
2015 (or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first) and that this letter does not extend that approval period.

Please note that this letter only approves JTI's cigarette health warning statement rotation
plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment of
the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning the rotation,
size, and conspicuousness of the warnings on JTI's packaging. Moreover, it is not in any way an
approval of any other design element, statement, or representation made on packaging or in
advertising for JTI’s cigarettes. Nor does this letter purport to interpret or express any opinion
about the adequacy of JTI's packaging and advertising under the FSPTCA or any regulations that
have been or might be promulgated by the Department of Health and Human Services under that
statute, including but not limited to the Regulations Restricting the Sale and Distribution of
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Cigarettes and Smokeless Tobacco to Protect Children and Adolescents (published March 19,
2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

Please also note that Section 802 of the Tariff Suspension and Trade Act of 2000
prohibits the importation of cigarettes unless at the time of entry the importer presents a sworn
statement signed by the original cigarette manufacturer stating that the manufacturer has
submitted and will continue to submit the list of ingredients to FDA.

If you have any questions regarding this letter, please contact Will Ducklow at (202) 326-
2407.

Very truly yours,

Mary 1(@:;16 %

Associate Director


www.fda.gov/T
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AMVATRADZ COR> 290 Spagnoli Rd
Melville, NY 11747

T 631.524.5403
F 646.588.1986

amvatrade@gmail.com

] :
AMVATRADE

I#PORT DISTRIBUTION

October 24, 2014

Ms. Mary K. Engle

Asscciate Director

Division of Advertising Practices
Federal Trade Commission

600 Pennsylvania Avenue, NW
Washington, DC 20580

Re: Proposed Plan for Health Warning Labels on Cigarettes

Dear Ms. Engle:

AMVATRADE Corp. is a New York State licensed cigarette importer and pursuant to Section 1333(c)
of the Federal Cigarette Labeling and Advertising Act, 15 U.S.C. §§ 1331 ef seq (“Cigarette Act”)
seeks approval of its cigarette health warning statement rotation pian for packaging and cartons of
the following brand styles of Treasurer brand of cigarettes manufactured by The Chancellor Tobacco
Company (UK) Ltd -

1. Treasurer Luxury Black, 90mm long, hardpack and paper ¢arton
2. Treasurer Luxury Gold, 90rmm long, hardpack and paper carton

3. Treasurer Luxury Silver, 930mm long, hardpack and paper carton
4. Treasurer Luxury White, 20mm long, hardpack and paper carton
5. Treasurer Luxury Menthol, 90mm long, hardpack and paper carton
6. Treasurer Black, 80mm long, aluminum pack and paper carton

7. Treasurer Gold, 90mm long, aluminum pack and paper carton

8. Treasurer Silver, 90mm long, aluminum pack and paper carion

Pursuant to Secticn 1333(c)(2) AMVATRADE Corp. seeks approval of its plan to display the four
health warning statements an equal number of times on the packaging and cartons of the aforemen-
tioned brand styles of Treasurer brand of cigarettes for the ane year period beginning on the date of
the approval of this plan. AMVATRADE Corp.'s sales of cigarettes in the United States for the 2012
fiscal year was sticks of cigarettes. AMVATRADE Corp.’s sales of cigarettes in the United
States for the 2013 fiscal year was sticks of cigarettes. We anticipate our sales of Treasurer
brand of cigarettes for the 2014 fiscal year will be |l sticks of cigarettes. Our fiscal year extends
from January 1st through December 31st of each year. AMVATRADE Corp. does not intend to import
or manufacture any other brands of cigarettes at this time.

Each shipment as imported, contains an equal number of each of the four warmings on the packs and
cartons of each brand style of the Treasurer brand and each waming on each brand style will be used
in equal amounts.

We will keep records demonstrating compliance with this plan.


mailto:omvotrade@gmgil.cam

AMVATRADE Corp. will display the four health warning statements on the Treasurer Luxury Black,
Treasurer Luxury Gold, Treasurer Luxury Silver, Treasurer Luxury White, Treasurer Luxury
Menthol, Treasurer Black; Treasurer Gold and Treasurer Silver brand styles. Tha four health
warning statements that will appear on the packs and cartons are as follows:

A. SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphy-
sema, And May Complicate Pregnancy

B. SURGEON GENERAL'S WARNING: Quitting Smeking Now Greatly Reduces Serious Risks
to Your Health.

C. SURGEON GENERAL’S WARNING: Smoking By Pregnant Women May Result in Fetal In-
jury, Premature Birth, And Low Birth Weight.

D. SURGEQON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide.

AMVATRADE Corp. will continue to comply with the advertising plan that was submitted by letter
dated October 25, 2010 and approved by FTC by letter dated January 11, 2011.

AMVATRADE Corp. has submitted actual samples of packs and cartons for Treasurer Black, Treasur-
er Gold and Treasurer Silver brand styles of cigarettes with letters dated May 20, 2010 (Treasurer
Gold and Treasurer Silver) and July 30, 2010 (Treasurer Black). We will continue to import the same
packs and cartons without any changes.

AMVATRADE Corp. has submitted actual sampies of packs of Treasurer Luxury Black, Treasurer
Luxury Gold, Treasurer Luxury Silver, Treasurer Luxury White and Treasurer Luxury Menthol brand
styles of cigarettes with its letter dated June 15, 2011. We will continue to Import the same packs

without any changes.

AMVATRADE Corp. has submitted actual samples of cartons of Treasurer Luxury Black, Treasurer
Luxury Gold, Treasurer Luxury Silver, Treasurer Luxury White and Treasurer Luxury Menthol with its
letter dated July 26, 2012. We will continue to import the same cartons without any changes.

Vardan Alumyan
President, AMVATRADE Corp.

Cordially,

Page 2



United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

October 31, 2014

Mr. Vardan Alumyan
President
AMVATRADE Corp.
290 Spagnoli Road
Melville, NY 11747

Dear Mr. Alumyan:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
proposed plan filed by AMVATRADE Corp. (“AMVATRADE”) on October 24, 2014, calling
for simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on
packaging for certain varieties of the Treasurer brand of cigarettes.

AMVATRADE’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letters dated May 20, 2010 (Gold, Silver), July 30, 2010 (Biack), June 15,
2011 (Treasurer Luxury packs), and July 26, 2012 (Treasurer Luxury cartons) appear to meet the
requirements of the Cigarette Act in force as of the date of this letter for size and
conspicuousness.” Accordingly, AMVATRADE’s plan for simultaneous display of the four
health warnings on packaging is hereby approved for the following 90 mm varieties of the
Treasurer brand: Black (aluminum pack), Gold (aluminum pack), Silver (aluminum pack),
Luxury Black hard pack, Luxury Gold hard pack, Luxury Silver hard pack, Luxury White hard
pack, and Luxury Menthol hard pack.

Approval of the plan is contingent on its good faith im}glementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

‘ AMVATRADE stated in its October 24, 2014 letter that the four health warnings
will appear exactly as shown on the packs and/or cartons submitted on these dates.

= Knowingly and willfully making false statements to a federal government agency
is a crime punishable by a fine and/or imprisonment. 18 U.5.C. § 1001.
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Please note that this letter only approves AMVATRADE's cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on AMVATRADE’s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for AMVATRADE’s cigarettes. Nor does
this letter purport to interpret or express any opinion about the adequacy of AMVATRADE’s
packaging and advertising under the FSPTCA or any regulations that have been or might be
promulgated by the Department of Health and Human Services under that statute, including but
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless
Tobacco to Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/Resourcesfor You/ucm176164.htm.

Finally, please note that Section 802 of the Tariff Suspension and Trade Act of 2000
prohibits the importation of cigarettes unless at the time of entry the importer presents a sworn
statement signed by the original cigarette manufacturer stating that the manufacturer has
submitted and will continue to submit the list of ingredients to FDA.

This approval is effective on the date of this letter and runs through October 30,
2015, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

s d

Associate Director


www.fda.gov/TobaccoProducts/Resourcesfor
www.fda.gov/TobaccoProducts/default.htm
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SENECA MANUFACTURING COMPANY

MAKERS OF HERON CIGARETTES @

Phone: 716-945-4400

PO Box 496
716-945-4401

175 Rochester Street Fax:
Salamanca, NY 14779

August 19, 2014

Mary K. Engle, Associate Director
Division of Advertising Practices
Federal Trade Commission

600 Pennsylvania Avenue, NW
Washington, DC 20580

RE: Sands Cigarettes

Dear Ms. Engle:

Please consider this letter our annual compliance letter. Our plan for the
simultaneous display of the Surgeon General's warnings on packaging and the quarterly
rotation of the Surgeon General's warnings on advertising for Sands cigarettes was
originally submitted to the Federal Trade Commission on November 3, 2011, and was

approved on November 8, 2011.

The Sands cigarette brand will now be manufactured in the following varieties:

Red 100’s Soft Pack Red King Soft Pack

Gold 100’s Soft Pack Gold King Soft Pack

Silver 100’s Soft Pack Silver King Soft Pack
Menthol 100’s Soft Pack Menthol King Soft Pack
Menthol Blue 100’s Soft Pack Menthol Blue King Soft Pack
Red 100’s Box Red King Box

Gold 100’s Box Gold King Box

Silver 100’s Box Silver King Box

Menthol 100's Box Menthol King Box

Menthol Blue 100’s Box Menthol Blue King Box

These cigarettes are packaged in 200 count cartons (“Outer Carton”). Each
Outer Carton contains ten (10) packs of twenty (20) cigarettes each (“pack”). The
warnings will appear exactly as shown in samples provided to your office with our letter
dated March 21, 2011, except for the packaging that was revised. Those warnings will
appear as shown on the samples submitted on September 29, 2011.



Mary K. Engle, Associate Director
Division of Advertising Practices
Heron Cigarettes

August 19, 2014

Page 2

Seneca Manufacturing Company's low sales volume of cigarettes fits the criteria
for the alternative to quarterly rotation of warnings on packaging, provided for in Section
1333 (¢)(2) of the Federal Cigarette L.abeling and Advertising Act, 15 U.S.C. 1331. Our
total sales for each brand style of both the Heron and Sands brands for the 2013 fiscal
year (calendar year ending December 31, 2013) are set out in Exhibit A along with our

anticipated 2014 sales. We do not import any cigarettes.

If this plan for the alternafive to quarterly rotation of the warnings on the
packaging is approved, the four (4) cigarette health warnings will appear on the packs
and cartons of each Sands cigarette brand style an equal number of times for the one
year period beginning on the date of approval of this plan. To ensure the cigarette
health warnings appear on the Sands cigarette brand styles an equal number of times
throughout the plan year, raw material packaging inventory will be stored and loaded
into packaging machines alternating the health warnings. Seneca Manufacturing
Company will maintain records of compliance with approved plan. We will continue to
advertise according to our plan approved by the Federal Trade Commission on

November 8, 2011.

If you should have any questions or require any further information, please feel
free to contact this office.

Sincerely,

SENECA MANUFACFURING COMPANY

Travis G. Heron
Partner

TGH/cj
Enclosure



Brand

2013 Sales by Stick

Estimated 2014 Sales
by Stick

Heron Black No.33 Gold 100 Box

Heron BLK No. 33 Menthol 100 Box

Heron BLK No. 33 Red 100 Box

|

Heron BLK No. 33 Red King Box

Heron BLK No.33 Gold King Box

Heron BLK No.33 Menthol King Box

Heron Black No.33 Gold 100 SP

g

[
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Heron BLK No. 33 Mentho! 100.5P

i
i

Heron BLK No. 33 Red 100 SP

|i.
|
|

Heron BLK No. 33 Red King SP

Heron BLK No.33 Gold King SP

Heron BLK No.33 Mentho! King SP

I

Heron Crimson 100 Box

l| ‘

'Heron Crimson King Box

Heron Crimson 100 SP

Heron Crimson King SP

\
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Heron Gold 100 Box

Fi

Heron Gold 100 SP

Heron Gold King Box

"

'Heron Gold King SP

Heron Menthol 100 Box

Heron Menthol 100 SP

Do d

Heron Menthol Gold 100 Box

Heron Menthol Gold 100 SP

!

Heron Mentho! Gold King Box

Heron Menthol Gold King SP

B A

J, il

Heron Menthol King Box

Heraon Menthol King SP

i A
J

Heron Non Filter King Box
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Heron Non Filter King SP

Heron Red 100 Box

W

Heron Red 100 SP

Heron Red King Box -

|
J

¥

Heron Red King SP

[

Heron Silver 100 Box

']

Heron Silver 100 SP

[

Heron Silver King Box

|

i

Heron Silver King Sp

I1
|
B i

Grand Total




Brand

2013 Sales by Stick

Sands Gold 100 Box

Estimated 2014
Sales by Stick

Sands Gold 100 SP

Sands Gold King Box

Sands Gold King SP

Sands Menthol Blue 100 Box

Sands Menthol Blue 100 SP

Sands Menthol 100 Box

Sands Menthol 100 SP

Sands Menthol King Box

Sands Menthol King SP

Sands Menthol Blue King Box

Sands Menthol Blue King SP

Sands Red 100 Box

Sands Red 100 SP

Sands Red King Box

Sands Red King SP

Sands Silver 100 Box

Sands Silver 100 SP

Sands Silver King Box

Sands Silver King SP

Grand Total




United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

November 24, 2014

Mr. Travis G. Heron

Seneca Manufacturing Company
P.O. Box 496

175 Rochester Street

Salamanca, NY 14779

Dear Mr. Heron:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Seneca Manufacturing Company (“Seneca’”) on August 19, 2014,
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health
warnings on packaging for certain varieties of the Sands brand of cigarettes.

Seneca’s sales appear to qualify for the aforementioned alternative to quarterly rotation of
the warnings on packaging, and the warnings on the sample packs and cartons for the Sands
brand submitted with your letters dated March 21, 2011 and September 29, 2011 continue to
appear to meet the rec%uirements of the Cigarette Act in force as of the date of this letter for size
and conspicuousness.” Accordingly, Seneca’s plan for simultaneous display of the four health
warnings on packaging is hereby approved for the following twenty varieties of the Sands brand
(each offered in both box and soft pack varieties): Red (Kings and 100’s), Gold (Kings and
100’s), Silver (Kings and 100’s), Menthol (Kings and 100’s), and Menthol Blue (Kings and

100°s).

This approval pertains only to packaging that meets the requirements of the Cigarette
Act. Furthermore, the four health warnings must appear exactly as shown on the packs and
cartons that the Commission has previously approved.

: Seneca stated in its August 19, 2014 letter that the four health warnings will appear
exactly as shown on the packs and cartons submitted on these dates. Although the warnings on
the packs for the king size soft pack varieties submitted on March 21, 2011 did not meet the size
requirements of the Cigarette Act, corrected samples were submitted on September 29, 2011.
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Approval of the plan is contingent on its good faith im;zz:lementation. We may ask for
information demonstrating proper implementation of the plan.® The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Seneca’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”™) concerning
the rotation, size, and conspicuousness of the warnings on Seneca’s packaging. Moreover, it is
not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for Seneca’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of Seneca’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYow/ucm176164.htm.

This approval is effective on the date of this letter and runs through November 23,
2015, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first,

If you have any questions regarding this approval, please contact Arien Parham at (202)
326-2696.

Very truly yours,

Mary K. déle

Associate Director

& Knowingly and willfully making false statements to a federal government agency is a
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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September 26, 2014

Mary K. Engle, Associate Director
Federal Trade Commission
Division of Advertising Practices
600 Pennsylvania Avenue, NW
Mail Drop NJ 3212

Washington, DC 20580

Re: Premier Manufacturing, Inc. -Additional Brands Approval Request
Dear Ms. Mary Engle:

The purpose of this letter is to inform you that U.S. Flue-Cured Tobacco Growers, Inc. (USFC)
has assigned the 1839 brand and Traffie brand to Premier Manufacturing, Inc. (PMI).

PMI has received confirmation from Tobacco Tax and Trade Bureau (TTB) to use the existing
packaging. PMI hereby applies for approval to add 1839 and Traffic brand cigarettes to our
warning label rotation plan using the equal distribution method of displaying warning labels. PMI
inspected and verified the current packaging inventory that we have purchased of the 1839 and
Traffic brands and all four warnings were printed to comply with the equal distribution method
of warning label rotation. Premier Manufacturing would like to display the four health warnings
an equal number of times on the packs and cartons for the 1839 brand and Traffic brand for the
one-year period beginning on the date of approval of this plan. PMI will keep records
demonstrating compliance with this plan,

The warnings on the packs and cartons of 1839 and Traffic Brands will appear exactly as shown
on the packaging samples provided with the letter dated August 12,2014,

PMI does not manufacture or import any additional brands of cigarettes other than 1839, Traffic
and the brands listed in our April 15, 2014 p:lan:.l-“ Class, Ultra Buy, Wildhoerse and Shield. PMI
will manufacture the following brand styles of 1839 and Traffic in the United States:

Eleven varieties of the 1839 brand: Red Box (Kings and 100’s), Blue Box (Kings and
100’s), Silver Box (Kings and 160°s), Menthol Green Box (Kings and 100°s), Menthol Blue
Box (Kings and 100’s), and Non-Filter Kings Soft Pack;

Nine varieties of the Traffic brand: Red Box (Kings and 100’s), Blue Box (Kings and
100’s), Menthel Green Box (Kings and 100°s), Silver 160°s Box (medium blue packaging),
Mentho! Silver 100°s Box (medium green packaging), and Non-Filter Kings Soft Pack.

(1

www.GoPremier.com
17998 Chesterfield Airport Road. « Chesterfield, Missouri 63005 o (636) 537-5348 » Fax (636) 537-3359 o emal: info@gopremiet.com
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PREMIER

MANUFACTURING, [RE.
The four warnings that will be displayed are:

1. SURGEON GENERAL’'S WARNING: Smoking Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

2. SURGEON GENERAL’S WARNING: Quitting Smoking Now Greatly Reduces Serions
Risks to Your Health.

3. SURGEON GENERAL’S WARNING: Smoking By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Birth Weight.

4. SURGEON GENERAL’S WARNING: Cigarette Smoke Contains Carbon Monoxide,

Our sales for the fiscal year 2013 did not exceed ‘mcks for any one brand style that we
manufactured. We do not anticipate sales to exceed sticks for any ene brand style of
cigarettes that we manufacture during the one-year period covered by this plan,

We wish to also advertise, including Internet advertising, the 1839 and Traffic brands. We will
use the warning formats that were submitted with the 1985 plans of the five leading US cigarette
manufacturers and we will place the warnings as specified in those plans. The warnings will be
rotated quarterly according to the schedule set out below. Copies of the formats PMI will be using
were snbmitted with our letter of May 23, 2003 and the size of our advertisements will not exceed
10.4 sq. feet.

WILDHORSE/

- 18T ULTRA MULTIPLY

~ CLASS BUY | SHIELD | BRANDS 1839 | TRAFFIC
1st QTR. (JAN - MAR) A B | ¢ D A c
2ND QTR. (APR. -
JUNE} 8 c D A B D
3RD QTR. (JULY-SEPT. | € D A B | ¢ A
(ATHQTR. (OCT.DEC)| D | A B 't D B

A SURGEON GENERAL’S WARNING: Smoking Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

B SURGEON GENERAL’S WARNING: Quitting Smoking Now Greatly Reduces Serious
Risks to Your Health.

C SURGEON GENERAL’S WARNING: Smoking By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Birth Weight.

D SURGECN GENERAL’S WARNING: Cigarette Smoke Contains Carbon Monoxide.
@
www.GoPremier.com
17998 Chesterfield Airport Road. « Chestarfield, Missouri 83005 » {636) 537-5348 e Fax (636) 537-3369 = email info@gopremier.com
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PREMIER

MANUFACTURING, INT

Premier will continue to comply with the advertising rotation plans previously filed for its brands
on November 25, 2002, May 23, 2003 and July 16, 2003.

In internet advertising, the warnings will be displayed in an unavoeidable manner on every web
page, where they may be viewed without scrolling and shall net be accessed through hyperlinks,
popups, interstitials, or other similar means. We will use the warnings format that were
submitted with the 1985 plans of the five leading US cigarette manufacturers, and the size of the
warnings shall be proportionate to those warnings formats. The warnings will be rotated
quarterly aceording to the schedule set out above. The warnings in internet advertising for the
1839 and Traffic Brands will appear just as they do in internet advertising for our other brands
(Wildhorse, Shield, 1" Class and Ultra Buy) for which the internet advertising was approved on
July 16, 2003. You can see the sample of the warnings at www.gopremier.com.

We submit and confirm that the foregoing complies with the Act. Please call me should you have
any questions or require additional information.

Sincerely,

ﬁ

/ £, / Ve

Terri Albright
Operations/Compliance Manager
Direct Phone: 636-337-6823

Fax: 636-530-1362

Email: talbright@gopremier.com

&

www.GaoPremier.com
17998 Chesterfield Airport Road. o Chesterfield, Missouri 63005 e (636) 537-5348 « Fax {636} 537-3359 « email: info@topremier.com
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Selected packaging samples from those
submitted with the plan.
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

November 24, 2014

Ms. Terri Albright

Operations/ Compliance Manager
Premier Manufacturing, Inc.
17998 Chesterfield Airport Road
Chesterfield, MO 63005

Dear Ms. Albright:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authotity to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.8.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Premier Manufacturing, Inc. (“Premier”) on September 26, 2014,
calling for: ( 1) quarterly rotation of the four health warnings in print advertising up to 10.4
square feet in size and Internet advertising for the 1839 and Traffic brands; and (2) simultaneous
display (1.e., the alternative to quarterly rotation) of the four health warnings on packaging for
certain varieties of the 1839 and Traffic brands.

Premier’s plan for rotation and display of the four health warnings in the aforementioned
advertising for the 1839 and Traffic brands of cigarettes is hereby approved. Approval of the
plan assumes that the plan is implemented in good faith. With respect to the question of whether
it is legal to advertise cigarettes on the Internet, Section 1335 of the Cigarette Act prohibits
advertising cigarettes on any medium of electronic communication subject to the jurisdiction of
the Federal Communications Commission. The enforcement of that provision is the
responsibility of the Department of Justice and you should contact thern directly (Lashanda
Freeman at 202-307-0052) to determine whether such advertising on the Internet is permissible.

Premier’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with
your letter dated August 12. 2014 appear to meet the requirements of the Cigarette Act in force
as of the date of this letter for size and conspicuousness. '

' Premier stated in its September 26, 2014 letter that the four health warnings will appear
exactly as shown on the sample packs and cartons submitted on August 12, 2014.



Ms. Terri Albright
November 24, 2014
Page 2

Accordingly, Premier’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following varieties:

& Eleven varieties of the 1839 brand: Red Box (Kingsand 100’s), Blue Box (Kings and
1007s), Silver Box (Kings and 100°s), Menthol Green Box (Kings and 100’s), Menthol
Blue Box (Kings and 100°s), and Non-Filter Kings Soft Pack; and

» Nine varieties of the Traffic brand: Red Box (Kings and 100’s), Blue Box (Kings.and
100’s), Menthol Green Box (Kings and 1007s), Silver 100°s Box (medium blue
packaging), Menthol Silver 100’s Box (medium green packaging), and Non-Filter Kings
Soft Pack.

This approval of your plan for simultaneous display of the warnings on packaging is
effective on the date of this lettexr and runs through November 23, 2015, or until the
authority to approve cigarette health warning statement plans moves fron the FTC to the
FDA, whichever comes first.

Approval of the plan is contingent on its good faith implementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Premier’s cigarefte health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings in advertising and on packaging for
Premier’s cigarettes. Moreover, it is not in any way an approval of any other design element,
statement, or representation made on packaging or in advertising for Premier’s cigarettes. Nor
does this letter purport to interpret or express any opinion about the adequacy of Premier’s
packaging and advertising under the FSPTCA or any regulations that have been or might be
promuigated by the Department of Health and Human Services under that statute, including but
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless
Tobacco to Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/Resourcesfor Youw/ucm176164.htm.

d Knowingly and willfully making false statements to a federal government agency is a
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.


www.fdagovffobaccoProducts/ResourcesforYou/ucm:l
www.fdagovffobaccoProducts/default.htm

Ms. Terri Albright
November 24, 2014
Page 3

If you have any questions regarding this approval, please contact Bonnie McGregor at
(202) 326-2356.

Very truly yours,




321 Farmington Road, Mocksville, North Carolina 27028 @ Phone: 336-940-3769 @ Fax: 336-940-3669

November 19, 2014

Ms. Mary K. Engle

Federal Trade Commission
Division of Advertising Practices
600 Pennsylvania Avenue, N.W.
Room NJ-3212

Washington, DC 20580

RE. Cigarette Health Warning Rotation Plan

Dear Ms. Engle,

This letter is being submitted for approval of NASCO Products, LLC’s plan to use the alternative method to the
quarterly rotation of Surgeon General’s Warging- on packaging of the SF cigarette brand. SF brand will be
manufactured by NASCO Products, -LLC:- Upon approval of this plan, the manufacturer intends to sell these
cigarettes under the authority of the Alcohol & Tobacco Tax and Trade Bureau (Manufacturer of Tobacco

Products License TP-NC-15033). . - .

The SF cigarette brand will be manufactured in 2 variety of styles. The following eleven (11) varieties will be
manufactured:

Red King Box

Blue King Box

Gray King Box
Menthol Dark Green King Box
Menthol Pale Green King Box

Non-Filter King Soft Pack

Red 100's Box

Biue 100's Box
, Gray 100's Box
' Menthol Dark Green 100”5‘ _

. Box - - )

Menthol Pale Green 100's Box

These cigarettes will be packaged in 200 count cartons {(“Outer Cartons™). Each Outer Carton will contain 10
packs of 20 cigarettes each (“Pack™).

Page L of 2



The Surgeon General Warnings will be on each Pack and Outer Carton of cigarettes in the form and content
dictated by the Federal Cigarefte Labeling and Advertising Act. The warnings will be printed directly on the
packaging in a legible and conspicuous manner and will be of a size, format, and type required by the Cigarette
Act. The warnings will be placed on the product in a location which complies with applicable labeling statutes.
The warnings will appear exactly as they do on the packs and cartons submitted with our letter dated November

11,2014

NASCO Products, LLC believes that its low sales volume of cigarettes fits the criteria for the alternative to
quarterly rotation of warnings on packaging, provided for in Section 1333 (c¢)(2) of the Federal Cigarette
Labeling and Advertising Act, 15 U S.C. §§ 1331. While NASCO Products, LLC has never manufactured the
SF cigarette brand, anticipated sales volumes for the brand styles of SF are shown in Exhibit A. We do not
anticipate sales to exceecl-sticks for any one brand style of cigarettes for the one year period covered

by this plan.

If this plan for the alternative to quarterly rotation of warnings on packaging 1s approved, the four cigarette
health warnings will appear on the packs and cartons of each SF cigarette brand style an equal number of times
throughout the plan year. To ensure the cigarette health warnings appear on the SF cigarette brand styles an
equal number of times throughout the plan year, raw material packaging inventory will be stored and loaded
into packaging machines alternating the four health warnings.

At this time NASCO Products, LLC will do no advertising, in any form, of the SF cigarette brand. If NASCO
Products, LLC decides to engage in advertising, NASCO Products, LLC will submit a plan to the FTC.

NASCO Products, LLC, the manufacturer, is aware of the requirements set forth by the FTC in the Cigarette
Labeling and Advertising Act and the company’s efforts are always o be fully compliant with the Cigarette
Act. NASCO Products, LLC will maintain record of compliance with the approved plan. The submitted carton
and pack label for each brand style bearing each Surgeon General waming satisfies the requirement of package
submission. If there are any questions or concerns regarding this plan, please contact me at 716-270-1523
(phone), 716-877-3064 (fax), kdelaney@xxiicentury.com (email), or 9530 Main Street, Clarence, NY 14301

(mailing address).

Karen E. Delaney
Tax Compliance Manager

Page 2 of 2
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EXRIBIT A

PRODUCT

SF Red King Size Box

SF Blue King Size Box

SF Gray King Size Box

SF Mentho!l Dark Green King Size Box
SF Mentho!l Pale Green King Size Box
SF Non-Filter King Size Soft Pack

SF Red 100's Box

SF Blue 100's Box

SF Gray 100's Box _

SF Menthol Dark Green 100’s Box

SF Menthol Pale Green 100's Box
“Estimated 2015 Annual Stick Sales Figures




Selected packaging samples from those
submitted with the plan.
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United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

December 4, 2014

Ms. Karen E. Delaney
NASCO Products, LLC
321 Farmington Road
Mocksville, NC 27028

Dear Ms. Delaney:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.S8.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by NASCO Products, LLC (“NASCO”) on November 19, 2014,
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health
warnings on packaging for certain varieties of the SF brand of cigarettes.

NASCO’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of warnings on packaging, and the warnings on the sample packs and cartons submitted with
your November 11, 2014 letter appear to meet the requirements of the Cigarette Act in force as
of the date of this letter for size and conspicuousness.’

Accordingly, NASCO’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following eleven varieties of the SF brand: Red Box
(Kings and 100’s), Blue Box (Kings and 100’s), Gray Box (Kings and 100’s), Menthol Dark
Green Box2 (Kings and 100’s), Menthol Pale Green Box (Kings and 100’s), and Non-Filter Kings
Soft Pack.

! NASCO stated in its November 19, 2014 letter that the four health wamings will appear
exactly shown on the packs and cartons submitted on this date.

4 As set forth in its November 19, 2014 letter, NASCO is using colors to identify its
cigarette varieties (e.g., “Menthol Dark Green 100°s”). We note that the color names and the
word “menthol” are not printed on the packaging (e.g., the words “Menthol Dark Green” do not
appear on the packaging of the “Menthol Dark Green 100°s” variety); however, the color used
for a variety’s packaging does conform to the color used in its name.



Ms. Karen E. Delaney
December 4, 2014
Page 2

Approval of the plan is contingent on its good faith img)lementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

If NASCO decides to advertise in the future, 1t must submit a plan detailing how 1t will
comply with the requirements of the Cigarette Act with respect to display of the health warning
statements in advertisements.

Please note that this letter only approves NASCO’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”™) concerning
the rotation, size, and conspicuousness of the warnings on NASCO’s packaging. Moreover, it is
not 1n any way an approval of any other design element, statement, or representation made on
packaging for NASCO’s cigarettes. Nor does this letter purport to interpret or express any
opinion about the adequacy of NASCO’s packaging under the FSPTCA or any regulations that
have been or might be promulgated by the Department of Health and Human Services under that
statute, including but not limited to the Regulations Restricting the Sale and Distribution of
Cigarettes and Smokeless Tobacco to Protect Children and Adolescents (published March 19,
2010).

_ Because the FSPTCA imposes ad,dition_a'l' legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional i_nforniation at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/Resourcesfor You/ucm176164.htm. '

This approval is effective on the date of this letter and runs through December 3,
2015, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

¥ Knowingly and willfully making false statements to a federal government agency is a
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.


www.fda.gov/TobaccoProducts/Resourcesfor
www.fda.gov/TobaccoProducts/default.htm
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PO Box 214 L EATWEWEOLISALESCIRY 20, e 1.877.NATIVE3
Gowanda, New York 14070 EENECA NATION TERRITCRY Fax: 716.532.6137

December 19, 2014

Federal Trade Commission
Advertising Practices

601 New Jersey Avenue North West
Washington, D.C. 20001

Mail Stop N13212

Dear Mary Engle:

Native Wholesale Supply imports the Couture brand of cigarettes manufactured by Grand River
Enterprises Six Nations Ltd. Native Wholesale Supply requests approval for its 2014 plan for Surgeon
General Warning Display, as provided by Section 1333C(2) of the Cigarette Act on packaging for its
Couture brand of cigarettes. We are located at 10955 Logan Road, Perrysburg, NY 14129. The president
of Native Wholesale Supply is Arthur Montour.

With this letter we are now seeking approval for the following brand styles:

Couture 100 Slims Ruby Box
Couture 100 Slims Amethyst Box
Couture 100 Slims Diamond Box
Couture 100 Slims Sapphire Box
Couture 100 Slims Turquoise Box
Couture 100 Slims Aquamarine Box

We enclosed packaging for each pack and carton brand style listed above with our |etter dated
November 57, 2014.

We have carefully read the Act and feel our products will still he in full compliance with the “Cigarette
Act” Warning Label Display Requirements,

Our sales for 2013 by brand style was submitted with our Jetter dated june 23, 2014.

We comply with the “Cigarette Act” by having our suppiier, White House Graphics, print the four
surgeon general warnings simultaneously in equal numbers at the time of both the pack and carton
print runs. The four warnings will be displayed on the packs and cartons of the above Couture brand
styles, an equal number of times during the one year period following the date of approval of this plan
by the Federal Trade Commission. We will keep records demonstrating compliance with this plan. The
warnings will appear exactly as shown on the sample packs and cartons for the Couture brand submitted
with our November 5, 2014 letter.



The four warnings that will appear on the packs and cartons are:

SURGEQON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heéart Disease, Emphysema, And May
Complicate Pregnancy.

SURGEON GENERAL’S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health.

SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, Premature
Birth, And Low Birth Weight.

SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide.

ADVERTISING

NWS currently has an advertising plan on file with the FTC and will maintain compliance with its May 2,
2006 plan approved May 3, 2006 and its November 19, 2009 plan appraved December 9, 2003.

Please advise as guickly as possible of the approval of this ptan. Thank you for your kind and prompt
attention to this matter.

Yours truly,

Arthur Montour, President



Selected packaging samples from those
submitted with the plan.
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

December 19, 2014

Mr. Arthur Montour
President

Native Wholesale Supply Co.
P.O.Box 214

Gowanda, NY 14070

Dear Mr. Montour:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Native Wholesale Supply Company (“N'WSC”) on December 19,
2014, calling for simuitaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the Couture brand of cigarettes.

NWSC’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of warnings on packaging, and the warnings on the sample packs and cartons submitted with
your November 5, 2014 letter appear to meet the requirements of the Cigarette Act in force as of
the date of this letter for size and conspicuousness.'

Accordingly, NWSC’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following six varieties of the Couture brand: 100 Slims
Ruby Box, 100 Slims Amethyst Box, 100 Slims Diamond Box, 100 Slims Sapphire Box, 100
Slims Turquoise Box, and 100 Slims Aquamarine Box.

Approval of the plan is contingent on its good faith implementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

! NWSC stated in its December 19, 2014 letter that the four health warnings will appear
exactly as shown on the packs and cartons submitted on this date.

2 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Mr. Arthur Montour
December 19, 2014
Page 2

Please note that this letter only approves NWSC’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA™) concerning
the rotation, size, and conspicuousness of the warnings on NWSC’s packaging. Moreover, it is
not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for NWSC’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of NWSC’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, or
www.fda.gov/TobaccoProducts/ResourcesforY ow/Forlndustry/default.htm, and sign up for FDA
email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/uecm176164.htm.

Please note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the
importation of cigarettes unless at the time of entry the importer presents a sworn statement
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will
continue to submit the list of ingredients to the FDA.

This approval is effective on the date of this letter and runs through December 18,
2015, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,
Mary ngle

Associate Director


www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.govffobaccoProducts/ResourcesforYou/Forlndustry/default.htm
http:www.f<la.gov



