
United States of America 

FEDERAL TRADE COMMISSION 


Washington, D.C. 20580 


Division of 
Advertising Practices 

MEMORANDUM 


TO: Public Records 

Office of the Secretary 


FROM: Bonnie McGregor 

Division ofAdvertising Practices 


DATE: October 27, 2015 


SUBJECT: Rotational Health Warnings for Cigarettes 

File No. P854505 

Please place the attached documents on the public record in the above-captioned matter. 

l . 	 October 21 , 2013 letter from Dong Won Lee, Global Trading, Inc. to Mary Engle. 

2. 	 October 25, 2013 letter from Mary K. Engle to Dong Won Lee, Global Trading, Inc. 

3. 	 October 30, 2013 Jetter from Vardan Alumyan, AMVATRADE, Corp. to Mary K. Engle. 

4. 	 November 4, 2013 letter from Mary K. Engle to V ardan Alumyan, AMVA TRADE, 
Corp. 

5. 	 November 5, 2013 letter from Jorge Fernandez, Stein Imports, Inc. to Mary K. Engle. 

6. 	 November 8, 2013 letter from Mary K. Engle to Jorge Fernandez, Stein Imports, Inc. 

7. 	 November 5, 2013 letter from Anoush Sarkisyan on behalfof U.S. Cigaronne, Inc. to 
Mary K. Engle. 

8. 	 November 6, 2013 letter from Mary K. Engle to Anoush Sarkisyan on behalf of U.S. 
Cigaronne, Inc. 

9. 	 December 11 , 2013 letter from Stephen M. Johnson, Tabacos USA, Inc. to Mary K. 

Engle. 
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10. December 12, 2013 letter from Mary K. Engle to Stephen M. Johnson, Tabacos USA, 
Inc. 

11. 	 December 12, 2013 letter from Millie P. Lukose, Commonwealth Brands, Inc. to Mary K. 
Engle. 

12. December 12, 2013 letter from Mary K. Engle to Millie P. Lukose, Commonwealth 
Brands, Inc. 

13. 	 December 23, 2013 letter from C. Randall Nuckolls on behalfof Santa Fe Natural 
Tobacco Company, Inc. to Mary K. Engle. 

14. 	 December 30, 2013 letter from Mary K. Engle to C. Randall Nuckolls on behalfofSanta 
Fe Natural Tobacco Company, Inc. 



~l9bal Trading, Inc. 
2605 North Van Buren, Enid, OK 73703 Tel: 580-23 7-5600 Fax: 580-237-0610 

:- : 
From: Global Trading, Inc. 

2,§05 N<;>rth.,Van Buren 

Enid; OK .73703 


Tel: 580~237-5600 


Fax: 580-237-061.0 


To: Ms. Mary Engle 

Attn: Ms. Mariel Woods 

Associate Director, Division ofAdvertising Practices 

Federal Trade Commission 

601 New Jersey Ave. NW Room NJ 3212 

Washington, DC 20580 

Tt'.I: 202-326-3225 

Fax: 202-326-3259. 
· , . f' . · , •• 

.,_ 

October 21, 2013 

. . ··:.,,, ' . •\': 
Dear Ms: Mary Engle, 

November 1st of 2010 the FTC approved Global Trading. Inc. 's plan for the quarterly rotation of the 

Surgeon General's Warning Labels on packaging for the Carnival brand as required by the Federal 

Cigarette Labeling and Advertising Act. 

We would like to change the packaging for those brand styles. 

1. The Brand ofCarnival styles: 

Carnival Red I 00 Soft 

Carnival Blue 100 Soft 

Carnival Silver 100 Soft 

Carnival Menthol 100 Soft 

Carnival Menthol Green 100 Soft 



Carnival Red 100 Box 

Carnival Blue 100 Box 

Carnival Silver IOO Box 

Carnival Menthol 100 Box 

Carnival Menthol Green 100 Box 

Carnivai Red King Box 

Carnival Blue King Box 

Carnival Silver King Box 

Carnival Menthol King Box 

Carnivaf Menthol Green King Box 

2. The Brand ofCarnival Packing: 

Specifications and rotation of the warning labels wi11 comply with the specifications stated in the Federal 

Cigarette Labeling and Advertising Act. We will keep records demonstrating compliance with this plan. 

Warning Label Size and Location: We will display the four health warnings on the cigarette packs and 

cartons exactly as shown on the samples sent to the FTC with our letter dated July 22, 2013. (Included 

Actual Packages). 

Warning Label Rotation: Beginning on the date of approval of this plan, we will rotate the warnings on 

the packs and cartons of the Carnival brand based upon production date of the packaging according to the 

schedule set out below. 

The following will be the Surgeon GeneraPs rotation schedule for the Carnival cigarettes: 

Carnival Brand 

1st Quarter (Jan. - Mar.) B 

2"d Quarter (Apr. -June) D 

3rd Quarter (July - Sept.) c 

4th Quarter (Oct. - Dec.) A 



A. 	 SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, 

And May Complicate Pregnancy 

B. 	 SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to 

Your Health. 

C. 	 SURGEON GENERAi .'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, 

Premature Birth, And Low Birth Weight. 

D. SURGEON GENERAL'S \\'ARNING: Cigarette Smoke Contains Carbon Monoxide. 

Also, we wiJI start using a new packaging for the Carnival brand cigarettes when the current packaging 


being used runs out. 


We hope everything is to your satisfaction and look forward to your approval. 


Thank you for your consideration. 


Date: /O-:J-f- ::><'l 3 
Dong Won Lee 

President 



Selected packaging samples from those 

submitted with the plan. 
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United States o.f America 


FEDERAL TRADE COMMISSION 

Washington, D .C. 20580 


Division of . 
Advertislrlg Practices . 

October 25, 2013 

Mr. Dorig Won Lee 

President 

Glo~al Trading, Inc. 

2605 North Val1 Buren 

Enid, OK 73703 


·.. ;'..· ·~- :...." 

bear Mr. L~~: . 


·· th~ Fe.deral Trade Co~is.sion has delegated to the As~ocfate ~irector for Advertising 
Praetices iis authority to re,vi.ew cigarette health warning qisplay plans submitted to the ·.. 
·Corrut1iss1oI1 pursuant to Section 1333(c) of the Federal Cigarette :Labeling· llnd Advertising Act, 
15U.s.c.• §§ 1331-1341 ("the Cigarette Acfl). Pursuantto thatdelegation, Gl-0bal Trading, 
Inc. 's (ilGlob~lTrading") Octob~r. 26, 20I 0 plan for quarterly rotation of the four health 
watriings on packaging for fifteen yaneties of the Carnlvalb~and ·ofcigarettes was approved on 
November .1, 2010, As d€!sc:ribed .in your letter dated .October 21 ~ .2013, younow propose to 
modify the packaging design fo:r the Carnival brand. . . . .. 

•, . - :. .. . - .. 

· ·Itappears that the wafuings on the sample packsanq cm-to~s submittedwith your letter ·· 
dated July22, 2013 for the following fifteen varieties ofthe Carnival brand continue to meet the 
requirements ofth~ Cigarette Act irt force as of the date of this letter for size and 
conspituousness: Red 100 (Soft & Box\ Blue 100 (Soft & Box)~ Silver l 00 (Soft & Box), .··• 
Menthol 100 (Soft & Box), Menthol Green 100 {Soft & Box), Red King Box, BlueKiI)g Box, 
Silver King:Box, Menthol King Box,and Menthol Ore.enKing Box~ 

Please.note that this letter is not an approval of any other design element, statement, or 
representation made on packaging for Global Trading's cigarettes. Nor does this letter purport to 
interpret ot .express any opinion about the adequacy of Global Trading's packaging or 
advertising underthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") or any · 
regulations that have been or might be promulgated by the Department ofHealth and Human 
Ser'Vices under that statute, including but not limited to the Regulations Restricting the Sale. and 
Distribution ofCigarettes and Smokeless Tobacco to Protect Children and Adolescents 
(published March 19,2010). · · · ·· · 

.Because the FSPTCA imposes additional.legal .requirements op.th~ marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, .the use ofcertain characterizing flavors. (other than tobaccc or · · 
menthol) in cigarettes has been pl'ohibiied. YOU can find additional infonnation. at . 

http:Octob~r.26
http:re,vi.ew
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www.fda.govffobaccoProducts/defau.lt.htm, and sign up for FDA email updates at 
www.fda. gov tTobaccoProducts/ResourcesforYou/ucm 176164.htm. 

Please note that Section 802 of the TariffSuspension and Trade Act of2000 prohibits the 
importation ofcigarettes unless at the time ofentry the importer presents a sworn statement 
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will 
continue to submit the list of ingredients to FDA. 

If you have any questions regarding this letter, please contact Caitlyn Brady at 
(202) 326-2848. 

Very truly yours, 

r~. "O~ ~/G_ 
Mary(jngle . 6 
Associate Director 

www.fda.gov!fobaccoProducts/default.htm


290 Spagnoli RdAMVATRADI! CORP. 
Melville, NY 11747 

T 646.50.t.8008 
F646.588.1986 
"mvotrade-W9moil.com 

I MP Olf · 01STl11 UTIO N 

October 30, 2013 

Ms. Mary K. Engle 
Associate Director 
Division of Advertising Practices 
Federal Trade Commission 
600 Pennsylvania Avenue, NW 
\/Vashington, DC 20580 

Re: Proposed Plan for Health Warning Labels on Cigarettes 

Dear Ms. Engle: 

AMVATRADE Corp. is a New York State licensed cigarette importer and pursuant to Section 1333{c) 
of the Federal Cigarette Labeling and Advertising Act, 15 U.S.C. §§ 1331 .et gg. ("Cigarette Acr) 
seeks approval of its cigarette health warning statement rotation plan for packaging and cartons of 
the following brand styles of Treasurer brand of cigarettes manufactured by The Chancellor Tobacco 
Company (UK) Ltd.: 

1. Treasurer Luxury Black, 90mm long, hardpack and paper carton 
2. Treasurer Luxury Gold, 90mm long, hardpack and paper carton 
3. Treasurer Luxury Silver, 90mm long, hard pack and paper carton 
4. Treasurer Luxury White, 90mm long, hardpack and paper carton 
5. Treasurer Luxury Menthol, 90mm long, hardpack and paper carton 
6. Treasurer Black, 90mm long, aluminum pack and paper carton 
7. Treasurer Gold, 90mm tong, aluminum pack and paper carton 
8. Treasurer Silver, 90mm long, aluminum pack and paper carton 

Pursuant to Section 1333(c)(2) AMVATRADE Corp. seeks approval of its plan to display the four 
health warning statements an equal number of times on the packaging and cartons of the aforemen­
tioned brand styles of Treasurer brand of cigarettes for the one year period beginning on the date of 
the approval of this plan. AMVATRADE Corp.'s sales of cigarettes in the United States for the 2011 
fiscal year was II >sticks of cig~MVATRADE Corp.'s sales of cigarettes in the United 
States for the 2012 fiscal year was.._,sticks of cigarettes. We anticipate our sales of Treasurer 
brand of cigarettes for the 2013 fiscal year will be sticks of cigarettes. Our fiscal year extends 
from January 1st through December 31st of each year. AMVATRADE Corp. does not intend to import 
or manufacture any other brands of c igarettes at this time. 

Each shipment as imported, contains an equal number of each of the four warnings on the packs and 
cartons of each brand style of the Treasurer brand and each warning on each brand style will be used 
in equal amounts. 

We will keep records demonstrating compliance with this plan. 

mailto:�mvatrade@9moil.com


AMVATRAOE Corp. will display the four health warning statements on the Treasurer Luxury Black, 
Treasurer Luxury Gold, Treasurer Luxury Silver, Treasurer Luxury White. Treasurer Luxury 
Menthol, Treasurer Black, Treasurer Gold and Treasurer Silver brand styles. The four health 
warning statements that will appear on the packs and cartons are as follows: 

A. 	 SURGEON GENERAL'S WARNING: Smoking Causes lung Cancer, Heart Disease. Emphy­
sema, And May Complicate Pregnancy. 

B. 	 SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks 
to Your Health. 

C. 	 SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal In­

jury, Premature Birth, And Low Birth Weight. 


D. 	 SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 

AMVATRADE Corp. will continue to comply with the advertising plan that was submitted by letter 

dated October 25, 2010 and approved by FTC by letter dated January 11, 2011. 


AMVATRADE Corp. has submitted actual samples of packs and cartons for Treasurer Black, Treas­
urer Gold and Treasurer Silver brand styles of cigarettes with letters dated May 20, 2010 (Treasurer 
Gold and Treasurer Silver) and July 30, 2010 (Treasurer Black). We will continue to import the same 
packs and cartons without any changes. 

AMVATRADE Corp. has submitted actual samples of packs of Treasurer Luxury Black, Treasurer 
Luxury Gold, Treasurer Luxury Silver, Treasurer Luxury White and Treasurer Luxury Menthol brand 
styles of cigarettes with its letter dated June 15, 2011. We will continue to import the same packs 
without any changes. 

AMVATRADE Corp. ha~ submitted actual samples of cartons of Treasurer Luxury Black, Treasurer 
Luxury Gold, Treasurer Luxury Silver, Treasurer Luxury White and Treasurer Luxury Menthol with its 
letter dated July 26, 2012. We will continue to import the same cartons without any changes. 

clordially, I ()1 \_ 
\I~~~ 
Vardan Alumyan 
President, AMVATRADE Corp. 

Page2 



United States of America 


FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 


Division of 
Advertising Practices 

November 4, 2013 

Mr. V ardan Alumyan 
President 
AMVATRADE Corp. 
290 Spagnoli Road 

Melville, NY 11747 


Dear Mr. Alumyan: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 (''the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by AMVATRADE Corp. ("AMVATRADE") on October 30, 2013, 
calling for simultaneous display (i.e., the alternative to quarterly rotation) ofthe four health 
warnings on packaging for certain varieties of the Treasurer brand of cigarettes. 

AMVATRADE's sales appear to qualify for the aforementioned alternative to quai-terly 
rotation ofthe warnings on packaging, and the warnings on the sample packs and cartons 
submitted with your letters dated May 20, 2012 (Gold, Silver), July 30, 2010 (Black), June 15, 
2011 (Treasurer Luxury packs), and July 26, 2012 (Treasurer Luxury cartons) appear to meet the 
requirements of the Cigarette Act in force as of the date ofthis letter for size and 
conspicuousness. 1 Accordingly, AMVATRADE's plan for simultaneous display of the four 
health warnings on packaging is hereby approved for the following 90 mm varieties of the 
Treasurer brand: Black (aluminum pack), Gold (aluminum pack), Silver (aluminum pack), 
Luxury Black hard pack, Luxury Gold hard pack, Luxury Silver hard pack, Luxlliy White hard 
pack, and Luxury Menthol hard pack. 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

AMVATRADE stated in its October 30, 2013 letter that the four health warnings 
will appear exactly as shown on the packs and/or cartons submitted on these dates. 

2 Knowingly and willfully making false statements to a federal government agency 
is a crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Please note that this letter only approves AMVATRADE's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on AMVATRADE's 
packaging. Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for AMVATRADE's cigarettes. Nor does 
this letter purport to interpret or express any opinion about the adequacy of AMVATRADE's 
packaging and advertising under the FSPTCA or any regulations that have been or might be 
promulgated by the Department of Health and Human Services under that statute, including but 
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless 
Tobacco to Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda. gov/To baccoProducts/Resourcesfor Y ou/ucm 176164 .htm. 

Finally, please note that Section 802 of the Tariff Suspension and Trade Act of 2000 
prohibits the importation of cigarettes unless at the time of entry the importer presents a sworn 
statement signed by the original cigarette manufacturer stating that the manufacturer has 
submitted and will continue to submit the list of ingredients to FDA. 

This approval is effective on the date of this letter and runs through November 3, 
2014, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact Arien Parham at (202) 
326-2696. ' 

Very truly yours, 
, ...);, l/ <..- 1 

t LL·~t~,L4 C~J-e)l-.;.z_ 
Mary K. Jingle 6 
Associate Director 

www.fda.gov/TobaccoProducts/default.htm
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Stein Imports, Inc. OR l Gl~JAL 
8620 SW 85 Avenue 

Miami, FL 33143 

786-486-0821 

TTB#FL-TI-15277 


November 5, 2013 


Ms. Mazy K. Engle 


Associate Director, 


Divi3ion of Advertising Practices, 


Federal Trade Commission, 


600 Pellllsylvania A venue, 


NW, Washington, DC 20580 


Cigarette Health Wammg Rotation Plan Submitted by 

Stein l mJ!f!rh, InC'­

Dear Ms. Engle, 

On behalf ofour company, Stein Imports, Inc. (Stein Imports) we submit our Surgeon General 
Rotation plan a.s required under the Federal Cigarette Labeling and Advertising Act of 1984 {15 
u.s.c 1331,et seq). 

The cigarettes covered by this proposed Plan are cigarettes made in Canada which are produced 
to our specifications and are complete with health warnings that comply with the Surgeon 
General W81'lling language set forth in the statute. 

Tue cigarettes covered by thia plan are: FUTURE red soft pack l OOmm; FUTURE gold soft pack 
lOOmm; FUTURE silver soft pack 1 OOmm; FUTURE dark green soft pack 100 mm and 
FUTUR.E U~ green soft pack lOOm.m. (Please note the varieties are differentiated by color 
only. Packages and canons do not indicate the varieties in writing.) The warnings will appear 
exactly as shoWll on the sample packs and cartons that were enclosed with the April s"' 2011 
letter. We antfoipat.e that the volume of cigarettes imported and sold in 2013 will not exceed. 

- sticks for any single brand style. 

We respectfully submit that the cigarettes imported by Stein Imports qualify for the requested 
:rotation plan in so far as all requirements set forth in section 1333 have been met. 

.igarettes were imported in 2012. 



#855 Pag e 02/0211/ 07/ 20 13 01 . 58am 

Warning Label Rotation 

Stein lmports wishes to use the option provided by Section 1333© (2), and display the four 
Surgeon General' s Health Warning an equal number oftimes on the packs and cartons for each 
brand style of the FUTURE brand during the oni: year period beginning on the date ofapproval 
of this plan. 

ln order to comply with the rotation requirements for this brand, Stein Imports will rotate the 
warnings as follows: 

For all production, Stein Imports will print equal amount (25% of each ofthe four warnings for 
both individuaJ packages and cartons) ofea.ch ofthe following health warnings. The packages 
will be printed in quantities that will be used in less than 12 months from the date of approval of 
this plan thereby ensuring that there will be an equal distribution of the health warnings in 
production and distribution. 

1. 	 SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious 
Risks to Your Health. 

2. 	 SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disea.5e, 
Emphysema, And May Complicate Pregnancy. 

3. 	 SURGEON GENERAL' S WARNING: Smoking By Pregnant Women May Result in 
.Fetal lqju.ry, Premature Birth, And Low Birth Weight. 

4. 	 SURGEON GENERAL' S WARNING; Cigarette Smoke Contams Carbon Monoxide. 

The Packs and Cartons will be printed and received with all four Health Warnings evenly. Each 
Health Warning labels will represent 25% ofeach order. 

Records ofCompliance 

Stein Imports will maintain tbl1 records to demonstrate compliance with this plan. 

Advertising 

Stein Imports does not and will not advertise the product to conswners. IfStein Imports decides 
to advertise Stein Imports will submit an advertising plan. 

We submit that the foregoing complies with the requirements set forth in the Federal Cigarette 
Labeling and Advertising Act, as amended, and request expedited approval of this request. 
Should this request conform to your requirements, we request that the letter evidencing approval 
be faxed to the undersigned at the above fax number. 

Should you require any additional information with respect to the foregoing, please contact the 
undersigned at the above address. 

http:Disea.5e


United States of America 


FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 


Division of 
Advertising Practices 

November 8, 2013 

Mr. Jorge Fernandez 
Stein Imports, Inc. 
8620 S.W. 85 Avenue 
Miami, FL 33143 

Dear Mr. Fernandez: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Stein Imports, Inc. ("Stein Imports") on November 5, 2013, 
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health 
warnings on packaging for certain varieties of the "Future" brand of cigarettes. 

Stein Imports' sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted with your letter dated April 8, 2011 appear to meet the requirements of the Cigarette 
Act in force as of the date of this letter for size and conspicuousness .1 Accordingly, Stein 
Imports' plan for simultaneous display of the four health warnings on packaging for the 
following five soft pack varieties of the Future brand is hereby approved effective on the date of 
this letter: Red IOO's, Gold lOO's, Silver IOO's, Dark Green lOO's, and Light Green lOO's.2 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
infonnation demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Stein Imports stated in its November 5, 2013 letter that the four health warnings will 
appear exactly as shown on the packs and cartons submitted on these dates. 

2 As set forth in its November 5, 2013 letter, Stein Imports is using colors to identify its 
cigarette varieties. We note that the color names are not printed on the pcickaging; however, the 
color used for a variety's packaging does conform to the color used in its name. 

3 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001 . 
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If Stein Imports decides to advertise in the future, it must submit a plan detailing how it 
will comply with the requirements of the Cigarette Act with respect to display of the health 
warning statements in advertisements. 

Please note that this letter only approves Stein Imports' cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Stein Imports' packaging. 
Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging for Stein Imports' cigarettes. Nor does this letter purport to 
interpret or express any opinion about the adequacy of Stein Imports' packaging under the 
FSPTCA or any regulations that have been or might be promulgated by the Department of 
Health and Human Services under that statute, including but not limited to the Regulations 
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children 
and Adolescents (published March 19, 20 l 0). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/T o baccoProducts/Resourcesfor Y ou/ucm 176164 .htm. 

Please note that Section 802 of the Tariff Suspension and Trade Act of2000 prohibits the 
importation of cigarettes unless at the time ofentry the importer presents a sworn statement 
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will 
continue to submit the list of ingredients to FDA. 

This approval is effective on the date of this letter and runs through November 7, 
2014, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

r: . )/\ r-\/ 
f \..t_,(z,v.,~ f-~ , 
M~y · K. (n le 
Associate irector 

http:www.fda.gov
www.fda.gov/TobaccoProducts/default.htm
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Anoush Sarkisyan 
739 E. Walrlul St . Suite 204 
Piu;adana, CA 911C.U 

Phone: {626) 78'}-0000 
Fax: (626) 844-6550 
anoUBh@sarkisyanlawxroup.oom 
www.ijllrkih")'~11lawgroup.1:om 

November S, 2013 

Mary K. Engle 
William Ducklow 
Associate Director 
Division ofAdvertising Practices 
Federal Trade Commission 
600 Pennsylvania A venue, NW 
Washington, DC 20580. 

Re: U.S. Cigaronne, Inc.; Health Warning Rotation PJan - 2013 Renewal 

Dc:ar Mrs. Engle & Mr. Ducklow: 

Our firm represents U.S. Cigaronnc, Inc. ("Cigaronne"), an importer and distributor ofcigarettes 
manufactured in Armenia for distribution throughout California. The ChiefExecutive Officer 
for Cigaronne is Norik: Bagdasaryan. The corporate address for Cigaronne is 140 E. Tujunga 
Ave., Burbank CA 91502. Pursuant to the Federal Trade Commission's Division ofAdvertising 
Practices guidelines regarding Health Warning Rotation Plans for cigarette importers, 
Cigaronne's fonnercounsel , Varand Gourjian, Esq. ofthe Gourjian Law Group, prepared and 
submitted Cigaronne' s 2011 Health Warning Rotation Plan on July 19, 2011. On July 21, 2011, 
Cigaronne received the Federal Trade Conunission's approval of its plan pertaining to five brand 
styles ofthe Cigaronne bran<" and two brand styles of the Lady brand ofcigarettes. Cigaronne 
received approval on November 8, 2012, for its November 2, 2012 plan. 

. i 
U.S. Cigaronne. Inc. seeks renewal Health Warning Plan approval for the following brand styles 
of cigarettes: 

1. CigaroIUie White Slims 
2. Cigaronne Diamond Slims (Ivory) 
3. Cigaronne Diamond Slims (Blue) 
4. Cigaronne Diamond Slims (Maroon) 
5. Lady (Red) 
6. Lady Menthol (Green) 

All of the above-referenced brand styles are Kine; Size & Hard Packs. Please be advised that the 
"Cigaronne Black" style of cigarettes has not been fire-safe certified and will not be currently 
sold in California. As a result, Cigaronne does not seek renewal Health Warning Plan approval 
for this brand style. 

http:18/ST.11
www.ijllrkih")'~11lawgroup.1:om
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ALL WARNINGS WILL APPEAR EXACTLY AS SHOWN ON THE SAMPLES 
SUSMl'TTED WITH THE GOUlUlAN LAW GROUP'S MAY 17, 2011 LETrER AS WELL 
AS nIE JUNE 7~ 2011 LEITER, CONTAINING SAMPLE PACKAGING FOR THE LADY 
MENTHOL BRAND OF CTGARETrES, 

Please be advised that in 2012. Cigaronne sold ~nits of cigarettes. The company expects 
to have similar sales figures. ~11 'the -upcoming calendar yeat. As such, Cigaronne does not seek to 
make any changes to it8 201 i Health Warning Rotation Plan. As a reminder, pursuant to Section 
1332(c)(2) of the Federal Cigarette Labeling and Advertising Act. IS U.S.C. §§1331-1340 (the 
'"Cigarette Act"), Cigaronne has .elected to comply with the alternative to quarterly rotation 
warnings on packaging, as its fls~ year 2012 sltles volume was significo.ntly lower than the 
threshold described in Section 133'2(c)(2). Cigaronne will continue to ensure compliance with 
the health warning rotation plan by printing equal quantities ofeach of the four warnings te be 
distril>uted and using its hired ~onnel to maintain sufficient records that demonstrate 
compliance with this plan. 

Cigaronne will ensure that all four warnings will be displayed equally on the packs and cartons 
ofeach- brand style for the one•year period beginning on the date the plan is approved. 
Cigaronnc will ensure that each impo.rt ofproduct contains an equal number ofeach ofthe four 
warnings on packs ~d cartons for eru;:h brand style. Cigarette packs and partons Will only be 
distributed to ~"Wres· for consumer purchase in quimtities that contain equal amounts of the four 
warnings. 

Further, please note that Cigaronnc wil1 only be distributing its previo11sly approved brand styles 
of cigarettes, with the exception of the Cigaronne Black slims, wluch wi1111ot be distn1mtc:d. All 
packaging and health wat"rlini' lahels will appear exactly as described in the 2012 submission. 

Please note that this applica~on does notaddress the Federal Tr-c.tde Commission's advertising 
requirements,~ Cigaronne will not advertise its produc~. 

Upon review ofthis letter, please confirm that we have complied with all requirements set forth 
in the FTC Division ofAdvertising Practices Guidelines and advise us as to anyadditfonal 
documents or infonnution necessary for renewal ofCigaronne's FTC approval. 

Cc: Client 

http:1?/ST.11


United States of America 


FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 


Division of 
Advertising Practices 

November 6, 2013 

Anoush Sarkisyan, Esq. 

Sarkisyan Law Group 

739 E. Walnut St. 

Suite 204 

Pasadena, CA 9110 I 


Dear Ms. Sarkisyan: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegatjon, I have reviewed a 
revised proposed plan filed on behalfof U.S. Cigaronne, Inc. ("Cigaronne") on November 5, 
2013, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain varieties of the "Cigaronne" and "Lady" brands of 
cigarettes. 

Cigaronne's sales appear to qualify for the aforementioned alternative to quarterly 

rotation ofthe warnings on packaging, and the warnings on the sample packs and cartons 

submitted with your letters dated May 17, 2011 and June 7, 2011 continue to meet the 

requirements of the Cigarette Act in force as of the date of this letter for size and 

conspicuousness. 1 


Accordingly, Cigaronne's plan for simultaneous display of the four health warnings on 

packaging is hereby approved for the following varieties: 


• 	 Four king size, hard pack varieties of the Cigaronne brand: White Slims, Diamond Slims 
(Ivory), Diamond Slims (Blue), and Diamond Slims (Maroon); and 

• 	 Two king size, hard pack varieties of the Lady brand: (Red) Slims, and Menthol (Green) 
Slims. 

Cigaronne stated in its November 5, 2013 letter that the four health warnings will 
appear exactly as shown on the packs and cartons submitted on these dates. 



Anoush Sarkisyan, Esq. 
November 6, 2013 
Page2 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
infonnation demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

IfCigaronne decides to advertise in the future, it must submit a plan detailing how it will 
comply with the requirements of the Cigarette Act with respect to display of the health warning 
statements in advertisements. 

Please note that this letter only approves Cigaronne' s cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and conspicuousness ofthe warnings on Cigaronne 's packaging. Moreover~ it 
is not in any way an approval ofany other design element, ·statement, or representation made on 
packaging for Cigaronne' s cigarettes. Nor does this letter purport to interpret or express any 
opinion about the adequacy of Cigaronne's packaging under the FSPTCA or any regulations that 
have been or might be promulgated by the Department of Health and Human Services under that 
statute, including but not limited to the Regulations Restricting the Sale and Distribution of 
Cigarettes and Smokeless Tobacco to Protect Children and Adolescents (published March 19, 
2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforY ou/ucml 76164.htm. 

Finally, please note that Section 802 of the Tariff Suspension and Trade Act of2000 
prohibits the importation of cigarettes unless at the time of entry the importer presents a sworn 
statement signed by the original cigarette manufacturer stating that the manufacturer has 
submitted and will continue to submit the list of ingredients to FDA. 

This approval is effective on the date of this letter and runs through November 5, 
2014, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

2 Knowingly and willfully making false statements to a federal government agency 
is a crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001 . 

www.fda.gov/TobaccoProducts/ResourcesforY
www.fda.gov/TobaccoProducts/default.htm
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Ifyou have any questions regarding this approval, please contact Mariel Woods at (202) 
326-3225. 

Very truly yours, 

/~~.~ 
Mary KQgle . ~ 
Associate Director 
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TABACOS USA, INC 
4500 William Penn Highway• Easton, PA 18045 

' . ~' ' ' ~ 
··._Phone 871-614-9722 •Fax 877-261-9992 

·, ,. Zl. 

December 11, 2013 

Ms. Mary K. Engle 
Associate Director 
Division ofAdvertising Practices 
Federal Trade Commission 
601 New Jersey Avenue, NW 
Washington, D.C. 20001 
VIA FAX to (202) 326·3259 

RE: Pending request for packaging approval for Palermo SHORT SIZE SOFT non filter 
brand style-Follow Up 

Dear Ms. Engle: 

Pursuant to my recent conversation with Mariel Woods of the FTC, I am writing to follow up on 
a long-pending request for approval ofnew packaging for the Palermo SHORT SIZE SOFT non 
filter brand style. 

A complete set of factory produced packaging "flats" in Small Size was submitted in letter dateci 
December 19, 2012. The required four (4) warning labels will appear exactly as they do on these 
submitted sample packaging "flats." 

We wish to follow a quarterly rotation schedule for this Palermo non filter brand style as well as 
all eight (8) previously approved brand styles. These previously approved brand styles are 
Palermo Red King, Palermo Blue King, Palermo Green King, Palermo Red l 00s, Palermo Blue 
IOOs, Palermo Green 100s, Palermo Silver 1 OOs and Palermo Silver Green 1 OOs . There has been 
no change to the packaging for these eight (8) brand styles. 

The rotation schedule for the brand PALERMO in the applied-for brand style as well as the 
previously approved eight (8) brand styles listed above will be quarterly, as now, as follows: 

1st Quarter (Jan.-Mar.): Warning A: SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, Emphysema, and May Complicate Pregnanr.y. 

2"d Quarter (April-June): Warning B: SURGEON GENERAL'S WARNING: Quitting 
Smoking Now Greatly Reduces Serious Risks to Your Health. 
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3rd Quarter(Juiy-Sept.): Warning C: SURGEON GENERAL'S WARNING: Smoking by 

Pregnant Women May Result in Fetal Injury, Premature Birth, and Low Birth Weight. 

4th Quarter (Oct.-Dec.): Warning D: SURGEON GENERAL'S WARNING: Cigarette 

Smoke Contains Carbon Monoxide. 

Date ofmanufacture will determine the printing of the warning labels particular to each quarter. 

Tabacos USA, Inc. will keep detailed records demonstrating compliance with this plan. 
I ' . • I. • • 

Tabacos USA, Inc. will not be engaging in advertising. Any advertising for these products will 

be conducted by Tabacalera del Este, S.A. (TABESA) which has submitted an advertising plan 
to the FTC under separate cover and has received FTC approval by letter dated April 27, 2005. 

Thank you for your attention to this request. 

Director and Secretary 

cc: Caitlyn Brady 



Selected packaging samples from those 

submitted with the plan. 
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United States of America 

FEDERAL TRADE COMMISSION 


Washington, D.C. 20580 


Division of 
\dvertising Practices 

December 12, 2013 

Mr. Stephen M. Johnson 
Director and Secretary 
Tabacos USA, Inc. 
4500 William Penn Highway 
Easton, PA 18045 ­

·... :.;bear Mr. Johnson: 

· The Federal Trade Commission has delegated to the Associate Ofrector for Advertising 
Practices its authority to review cigarette health warning display plans submitted· to the· 
Commission pursuant to Section• 1333( c) ofthe F ederaI Cigarette L<ibeling. and Advertising· Act, 
15U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, !have reviewed a 
revised proposed plan filed by Tabacos USA,Inc.(''Tabacos USA") onDecember l l , 2013, 
calling for an expansmn to Tabacos USA's previously approved plan for quarterly rotation of the 
four health warnings on packaging for the Palermo brand ofciga.rettes to include one additional 
va..riety of the Palermo brand (non-filter short size soft pack). 

The warnings on the sample packs and cartons submitted with your letter dated 
December 19, 2012 appear to meettherequirements of the Cigarette Actin force as ofthe date 
of this letter for size and conspicuousness. Accordingly,. Tabacos USA's expansionofits plan 
for quarterly rotation of the four healthwarnirtgs onpackaging is hereby approved for the non­
filter short size soft pack variety ofthe Palermo brand. 

. · ~pproval ofthis_ plan is co~tingent on i:s good faith implement~tion. We,may a.sk for 
mformat1on demonstratmg proper unplementatwn ofthe plan. The Cigarette Act prov1des that 
any person who violates its provisions is guilty ofa misdemeanor. 

IfTabacos USA.Jnc. decides to advertise in the future, it must submit a plan detailing 
how itwill complywith the requirements of the Cigarette Act with respect to display ofthe 
health warning statements in advertisements. · · 

Knowingly and willfully making false statements fo a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 

I 
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Please note that this letter only approves the expansion of Tabacos USA's cigarette health 
warning statement rotation plan with respect to the statutory requirements in force prior to the 
June 22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act 
("FSPTCA") concerning the rotation, size, and conspicuousness of the warnings on Tabacos 
USA's packaging. Moreover, it is not in any way an approval of any other design d cment, 
statement, or representation made on packaging for Tabacos USA's cigarettes. Nor doP.s this 
ietter purport to interpret or express any opinion about the adequacy of Tabacos USA's 
packaging under the FSPTCA or any regulations that have been or might be promulgated by the 
Department ofHealth and Human Services under that statute, including but not limited to the 
Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to 
Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing ±lavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov!TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

Please also note that Section 802 of the Tariff Suspension and Trade Act of 2000 
prohibits the importation ofcigarettes unless at the time ofentry the importer presents a sworn 
statement signed by the original cigarette manufacturer stating that the manufacturer has 
submitted and will continue to submit the list of ingredients to FDA. 

Ifyou have any questions regarding this approval, please contact Caitlyn Brady at (202) 
326-2848. 

Very truly yours, 

}'k ('. ~-C. cz:;_of-9­
(' ; _: . 

Mary K:-Engle v 
Associate Director 

,. 
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Commonwealth 

B R A N D S, l N C. 


December 12, 2013 

Ms. Mary K Engle 

A~sociate Director .·. . 

Division of Advertising Practices · ·· 

Federal Trade Commissiph 

Mail Drop N.J"-3212 · 

600 Pennsylvania Avenue 

1>Vashingtbn, DC 20580 


RE: COMMONwEALTH BRANDS INC. ··. .·.·.·· . :. ··• ·..·• · · .·· ···. :·. . ·· . • 
. ' : : .·:,_ - . . :·... ·. ' ' .. . ·.. ·:· ·. ,'. : '' . :' -. '::··. . .·, . ' . - . .' . . ' . ... ' . ... : ·. ' ' ' . . . ·. ·..· .._ - . ·.,• 

·· · .REQUEST F;OR C~G4RETTE LABELING ROTATI9N PLAN EXPANSION- USA GqLD ··· 

Dear'Ms. Engle:· 

.	·dn March 8, 2013, in corres~dndence to Rhondetta Walton, you advi~ed that Cornmon~ealth Br~~ds; 
plan tor the display of the.four health ·warnings for all its packaging, including packaging for the USA .·• · · 
G.old brand lladbeen ~pproved · qommonwealth submitted a.plan tQ modify·packaging on August.2, 

. 201awhichwas approvedonAugustS, 4013. · · 	 · 

CommonwealthBrands hereby requ~sts to expand its current pl~n to add p~ck and carton designs 

called "Glid~ Tee" tor the following three (3) USA Qold brand styles: · · · 


.	USA.GOLO BRAND STYLES 

Red Filter King Size Box 

Gold Filter King Size Box ··.·.. · •• .···. .. . . . 

MentholFilter King Slze Box (Dark Green Packaging} 


Each ofthe three brand sfyles listed above will be offered for sale in the current King Siz~ Box 
.p;:iC;kaging and in the Glide Tee packagi6g.. The Glide Tee pack characteristics for all three brand .. · · 
stylesinclude: ·· 

• Gold Glide Tee design on left panel; 
• "USA GOLD" logo on front, top, left, and bottom panels with White "USA" and gold "GOLD"; 
• "MADE IN AMERICA'.'.text on front panel; . . 
• 	 Health warnings ar~ similafin appearance to those foreach brand style in the curreotKing 

..Size Box.packaging and ar~ printed int~ sarnefont co1or on a solid colored background. 

The Glide Tee packaging will ·~ ~eferr~d· to in the following manner: · 
• 	· . Red Filter King .S~e Glide Te<;.Box . ··• <· 
• ·:.. Gold Filter King Siie Glide Tee aox .·.. •·.•. .· 

,. Menthol FilterKing Size Glide]"ecHox (Dark Green Packe1girig) .•.. 


P.o>~ox '4011 ;~ Fort La~derdale, FL 33340-7130 Ph. (954) 772-9000 · .. · < 

... ; 

·· . www.commonwealthprarids.com ·· 
An IMPERIAL TOBACCO CROUP company 

www.commonwealthbrands.com


As of the date of this letter, Commonwealth Brands plans to offer only the three styles listed above in 
the Glide Tee pack. Commonwealth Brands plans to print the Glide Tee packs and cartons in the 
fourth quarter 2013 and begin distribution in first quarter 2014. !here is no scheduted end date for 
production and distribution of Glide Tee packs. 

Sample Glide Tee outer packs and cartons for the three brand styles affected by this request were 
submitted to your office in correspondence dated September 30, 2013, and sample inner packs for 
the three brand styles affected by this request were submitted on November 25, 2013. The four 
health warnings will appear exactty as shown on the submitted samples. The warnings read precisely 
as required by the Federal Cigarette Labeling and Advertising Act.. Commonwealth Brands will 
display the four health warnings an equal number of times on the Glide Tee packs and cartons for 
each brand style for the one year period beginning on the date of approval of this plan. 
Commonwealth Brands will keep records demonstrating compliance with this plan. 

A listing of a11 Commonwealth Brands' styles is attached at Exhibit A. The sales figures for each of 
Commonwealth Brands' styles during Commonwealth's most recent fiscal year preceding submission 
of this application are reported in the attached Exh!blt C. Industry sales for the corresponding one-
year period ending September 30. 2013, were - nits. The source of industry sal~ 
infomtation is The Maxwell Reoort. Fourth Quarter 2012 and First. Second and Third Quarlers. 2013. ...•• 
Commonwealth Brands' total sales volume during its most recent fiscal year preceding submissiortof ·o~ 
~tion was- units and its estimated totat sales volume for the next fiscal year is 
--units. Commonwealth Brands' sales volume is measured on a fiscal year. 

Based on the sales volume for the one-year period ending September 30, 2013, none of the USA 
Gold brand styles listed above will exceed one fourth of one percent (0.25%) of cigarettes sold in the 
United States for th~ one year period covered by our eXisting plan approved on March 8, 2013. The 
warnings on all other USA Gold brand styles will continue to be equalized in accordance with 
Commonwealth Brands' March 8, 2013 plan. 

Commonwealth Brands will continue to be in compliance with the previously approved advertising 
plans for the USA Gold brand. 

lf you require any additional information. please contact me. 

Sincerely, 

~~/~ 
Miltie P. Lukose 
Legal Counsel 

Exhibit A- List of Brand styleS FollOWing Approval of this Plan Expansion 
Exhibit B - Quarterly Warning Rotation Plan for Advertisements 
Exhibit c -Cigarette Volume 10/0112012- 09/3012013 



EXHIBIT A 

COMMONWEALTII BRANDS ROTATION PLAN 

PACKAGING AND CARTON LABELS 


BRAND STYLES FOLLOWING APPROVAL OF THIS PLAN EXPANSION 

BRAND STYLES UTILIZING THE EQUAL NUMBER OF TIMES WARNING STATEMENT ROTATION (15 
U.S.C. §J333(c)(2)(C)): 

CROWNS 
RED KING SIZE BOX 
GOLD KCNG SIZE BOX 
BLUE KING SIZE BOX 
MENTHOL DARK GREEN KING SIZE BOX 
MENTHOL GREEN KING SIZE BOX 
RED IOOsBOX 
GOLD I OOs BOX 
BLUE 1 OOs BOX 
MENTHOL DARK GREEN I OOs BOX 
MENTHOLGREENIOOsBOX 
NON-FILTER KING SIZE SOFT PACK 

DAVIDOFf 
CLASSIC FILTER LUXURY LENGTH BOX 

GOLD FILTER LUXURY LENGTH BOX 

MENTHOLFILTERLUXURYLENGTHBOX 

MENTHOL SILVER FILTER LUXURY LENGTH BOX 

GOLD SLIMS FILTER LUXURY LENGTH BOX 

MENTHOLSILVERSLIMSLUXURYLENGTHBOX 


FORTUNA 
RED FILTER KING SIZE BOX 
RED FILTER 100s BOX 
BLUE FILTER KING SIZE BOX 
BLUE FILTER lOOsBOX 
MENTHOL FILTER DARK GREEN KING SIZE BOX 
MENTHOL FILTER DARK GREEN l OOs BOX 
PALE BLUE FILTER KING BOX 
PALE BLUE FILTER IOOs BOX 
MENTHOL GREEN FILTER KING BOX 
MENTHOL GREEN FILTER 1 OOs BOX 
NON-FILTER KING SIZE SOFT PACK 

GAULOISES 
BLUE FILTER KING SIZE BOX 
RED FILTER KING SIZE BOX 
YELLOW FILTER KING SIZE BOX 



GITANES 
DARK BLUE FILTER KING SJZE BOX 
BLUE FILTER KING SIZE BOX 

MALIBU 
BLUE SLIMS FILTER lOOs BOX 
PfNK SLIMS FILTER IOOs BOX 
MENTHOL GREEN SUMS FlLTER I OOs BOX 
BLUE SUMS FILTER 120'S BOX 
PINK SLIMS FILTER 120'S BOX 
MENTHOL GREEN SLIMS FILTER 120'S BOX 

MONTCLAIR 
BLACK FILTER lOOs BOX 
BLUE FILTER KrNG SIZE BOX 
BLUE FILTER I 00s BOX 
GRAY FILTER KING SIZE BOX 
SILVER FfL TER lOOs BOX 
MENTHOL GOLD FILTER I OOs BOX 
PURPLE SLIMS FILTER I OOs BOX 
MENTHOL GREEN SLIMS FILTER I OOs BOX 

RAVEN 
RED KING SIZE BOX 
GOLD KlNG SIZE BOX 
BLUE KING SIZE BOX 
MENTHOL DARK GREEN KING SIZE BOX 
MENTHOL GREEN KING SIZE BOX 
RED IOOs BOX 
GOLD I OOs BOX 
BLUE lOOs BOX 
MENTHOL DARK GREEN lOOs BOX 
MENTHOL GREEN lOOs BOX 
NON-FILTER KJNG SIZE SOFT PACK 

RIVIERA 
RED KrNG SIZE BOX 
GOLD KING SfZE BOX 
BLUE KING SIZE BOX 
MENTHOL DARK GREEN KfNG SIZE BOX 
MENTHOL GREEN KING SIZE BOX 
RED IOOsBOX 
GOLD lOOs BOX 
BLUE I 00s BOX 
MENTI-IOLDARKGREENIOOsBOX 
MENTHOL GREEN l OOs BOX 
NON-FLLTER KJNG SIZE SOFT PACK 



RED FILTER KING-SIZE BOX 
BLUE FILTER KING-SIZE BOX 
GRAY FJLTER KING-SIZE BOX 
MENTHOL DARK GREEN FlLTER K1NG-S1ZE BOX 
MENTHOL GREEN FfLTER KING-STZE BOX 
RED FILTER IOOs BOX 
BLUE FILTER IOOs BOX 
GRAY FTLTER 1OOs BOX 
MENTHOL DARK GREEN FILTER lOOs BOX 
MENTHOL GREEN FILTER 1OOs BOX 
NON-FILTER KING-SIZE SOFT PACK 

SONOMA 
RED FJLTER KING SIZE BOX 
RED FJLTER 100s SOFT PACK 
RED FILTER lOOs BOX 
GOLD FILTER KING SIZE BOX 
GOLD FILTER IOOs SOIT PACK 
GOLD FJL TER IOOs BOX 
BLUE F1LTER l 00s SOFT PACK 
BLUE FILTER KING SIZE BOX 
MENTHOL GREEN FILTER lOOs SOFT PACK 
MENTHOL GREEN FILTER KING S'JZE BOX 
MENTHOL DARK GREEN FILTER KING SIZE BOX 
MENTHOL DARK GREEN FILTER 100s SOFT PACK 
MENTHOL DARK GREEN FILTER 100s BOX 
NON FILTER KING SIZE SOFT PACK 

TUSCANY 
RED KING SIZE BOX 
GOLD KING SIZE BOX 
BLUE KING SIZE BOX 
MENTHOL DARK GREEN KING SIZE BOX 
MENTHOL GREEN KJNG S1ZE BOX 
RED IOOs BOX 
GOLD lOOs BOX 
BLUE lOOs BOX 
MENTHOL DARK GREEN IOOs BOX 
MENTHOL GREEN lOOs BOX 
NON-FILTER KING SIZE SOFT PACK 

USA GOLD 
RED FILTER KING SIZE SOFT PACK 
RED FILTER KJNG SIZE BOX 
RED FILTER KING SIZE GLIDE TEC BOX 
RED FILTER IOOs SOFT PACK 
RED FILTER IOOs BOX 
GOLD FILTER KING SIZE SOFT PACK 
GOLD FILTER KING SIZE BOX 
GOLD FILTER KING SIZE GLIDE TEC BOX 
GOLD FfLTER I 00s SOFT PACK 
GOLD FILTER IOOs BOX 
BLUE FILTER KING SIZE SOFT PACK 

( 

F-. 



BLUE FlLTER KING SIZE BOX 
BLUE FILTER IOOs SOFT PACK 
BLUE FILTER I OOs BOX 
MENTHOL GOLD FILTER KING SIZE SOFT PACK 
MENTHOL GOLD FILTER IOOs BOX 
MENTHOL GOLD FILTER lOOs SOFf PACK 
MENTHOL FILTER KING SIZE SOFT PACK (DARK GREEN PACKAGING) 
MENTHOL FILTER KING SIZE BOX (DARK GREEN PACKAGING) 
MENTHOL FILTER KING SIZE GLIDE TEC BOX (DARK GREEN PACKAGING) 
MENTHOL FILTER lOOs SOFT PACK (DARK GREEN PACKAGING) 
MENTHOL FILTER lOOs BOX (DARK GREEN PACKAGING) 
NON FILTER KING SIZE SOFT PACK 

WEST 
RED FILTER KING SIZE BOX 
BLUE FILTER KING SIZE BOX 
MENTHOL DARK GREEN FILTER KING SIZE BOX 
MENTHOL GREEN FILTER KING SIZE BOX 
RED FILTER lOOs BOX 
BLUE FILTER 1 OOs BOX 
GRAY FILTER KING SIZE BOX 
GRAY FlL TER lOOs BOX 
MENTHOL DARK GREEN FILTER lOOs BOX 
MENTHOL GREEN FILTER 1 OOs BOX 
NON FILTER KING SIZE SOFT PACK 



EXHIBITB 
COMMONWEALTH BRANDS 

ADVERTISING ROTATION PLAN 

QUARTER IN WHICH WARNING NOTICE UTILIZED 
MATERIALS ARE PRODUCED 

BRAND 

USA GOLD RIVIERA SONOMA MONTCLAIR 

I st Q (Jan - Mar) A B c D 
2nd Q (Apr. - June) B c D A 
3rrl Q (July- Sept.) c D A B 
4th Q (Oct.-Dec.) D A B c 

DAVIDOFF TUSCANY WEST MALIBU 

l st Q (Jan - Mar) A B c D 
2nd Q (Apr. - June) B c D A 
3n1 Q (July- Sept.) c D A B 
4th Q (Oct. -Dec.) D A B c 

FORTUNA GAULOISES GITANES RAVEN 
lsr Q (Jan - Mar) A B c D 
2nd Q(Apr. -June) B c D A 
3rd Q (July- Sept.) c D A B 
4th Q (Oct. - Dec.) D A B c 

SF CROWNS 
1st Q (Jan-Mar) B c 
2nd Q (Apr. -J\Jne) c D 
3rd Q (July - Sept.) D A 
4th Q (Oct. - Dec.) A B 

MULTIPLE BRANDS/ 
NON-BRAND SPECIFIC 

1st Q (Jan - Mar) A 
2"d Q (Apr. - June) B 
3n1 Q (July - Sept.) c 
41 

" Q (Oct. - Dec.) D 

A -- SURGEON GENERAL'S WARNJNG: Smoking Causes Lung Cancer, Heart Disease, 
Emphysema, and May Complicate Pregnancy. 

B -- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious 
Risks to Your Health. 

C -- SURGEON GENERAL'S WARNING: Smoking by Pregnant Women May Result in 
Fetal Injury, Premature Birth, and Low Birth Weight. 

D - SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 

~= tC 



LEXHIBlT---­
Fiscal Year 2013 

BRAND PRODUCT G~OSS UN!TS 
~~~~~~~~~~~~~~~~~~~~~~~~~~-

USA GOLD 

SONOMA 

FORTUNA 

USA GOLD BLUE 100 BOX - 31213 

USA GOLD BLUE 100 SOFT - 31219 

USA GOLD BLUE KINGS BOX - 31267 

USA GOLD BLUE KINGS SOFT - 31218 

USA GOLD MN DK GRN 100 BOX - 31214 

USA GOLD MN DK GRN 100 SOFT - 31237 

USA GOLD MN DK GRN KINGS BOX - 31212 

USA GOLD MN DK GRN KINGS SOFT - 31208 

USA GOLD GOLD 100 BOX - 31210 

USA GOLD GOLD 100 SOFT - 31228 

USA GOLD GOLD KINGS BOX - 31217 

USA GOLD GOLD KINGS SOFT - 31233 

USA GOLD MN GRN 100 BOX - 31232 

USA GOLD MN GRN 100 SOFT - 31236 

USA GOLD MN GRN KINGS SOFT - 31235 

USA GOLD NF KINGS SOFT - 31215 

USA GOLD RED 100 BOX - 31211 

USA GOLD RED 100 SOFT - 31209 

USA GOLD RED KINGS BOX - 31216 

USA GOLD RED KINGS SOFT - 31234 

SONOMA BLUE 100 SOFT - 34280 

SONOMA BLUE KINGS BOX - 34268 

SONOMA MN DK GRN 100 BOX - 34269 

SONOMA MN DK GRN 100 SOFT - 34279 

SONOMA MN DK GRN KINGS BOX - 34274 

SONOMA GOLD 100 BOX - 34285 

SONOMA GOLD 100 SOFT - 34281 

SONOMA GOLD KINGS BOX -34284 

SONOMA MN GRN 100 SOFT - 34278 

SONOMA MN GRN KINGS BOX - 34275 

SONOMA NF KINGS SOFT - 34283 

SONOMA RED 100 BOX - 34277 

SONOMA RED 100 SOFT - 34282 

SONOMA RED KINGS BOX - 34276 

FORTUNA BLUE 100 BOX - 30290 

FORTUNA BLUE KINGS BOX - 30239 

FORTUNA MN DK GRN 100 BOX - 30291 

FORTUNA MN DK GRN KINGS BOX -30243 

FORTUNA MN GRN 100 BOX - 30244 

FORTUNA MN GRN KINGS BOX - 30246 

FORTUNA NF KINGS SOFT - 30241 

FORTUNA PALE BLUE 100 BOX - 30242 

FORTUNA PALE BLUE KINGS BOX - 30240 

FORTUNA RED 100 BOX - 30289 



Fiscal Year 2013 
BRAND 	 PRODUCT GROSS UNITS 
~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

FORTUNA RED KINGS BOX - 30238 

CROWNS 	 CROWNS BLUE 100 BOX - 39369 

CROWNS BLUE KINGS BOX - 39363 

CROWNS MN DK GRN 100 BOX - 39367 

CROWNS MN DK GRN KINGS BOX - 39361 

CROWNS GOLD 100 BOX - 39368 

CROWNS GOLD KINGS BOX - 39362 

CROWNS MN GRN 100 BOX - 39370 

CROWNS MN GRN KINGS BOX - 39364 

CROWNS NF SOFT - 39365 

CROWNS RED 100 BOX - 39366 

CROWNS RED KINGS BOX - 39360 

SMOKER FRIENDLY 	 SMK FRIENDLY BLUE 100 BOX - 39338 

SMK FRIENDLY BLUE KINGS BOX - 39332 

SMK FRJENDLYDK GRN 100 BOX - 39337 
..-fSMK FRIENDLY DK GRN KNIGS BOX - 39331 

SMK FRIENDLY GRAY 100 BOX - 39339 . _~ 

SMK FRIENDLY GRAY KINGS BOX - 39333 

SMK FRIENDLY NF KINGS SOFT - 39335 

SMK FRIENDLY PALE GRN 100 BX - 39340 

SMK FRIENDLY PALE GRN KINGS BX- 39334 

SMK FRIENDLY RED 100 BOX - 39336 

SMK FRIENDLY RED KINGS BOX - 39330 

MONTCLAIR 	 MONTCLAIR BLACK 100 BOX - 33293 

MONTCLAIR BLUE KINGS BOX - 33292 

MONTCLAIR BLUE 100 BOX - 33295 

- -MONTCLAIR GRAY KINGS BOX -33294 

MONTCLAIR MN GOLD 100 BOX - 33297 

MONTCLAIR SILVER 100 BOX - 33296 

MALIBU 	 MAUBU BLUE SUMS 100 BOX - 30204 

MALIBU BLUE SUMS 120 BOX - 30200 

MAUBU MN GRN SLIMS 100 BOX - 30206 

MALIBU MN GRN SLIMS 120 BOX - 30207 

MALIBU PINK SLIMS 100 BOX - 30205 

MALIBU PINK SLIMS 120 BOX - 30201 

WEST 	 WEST BLUE 100 BOX - 37264 

WEST BLUE KINGS BOX - 37260 
WEST MN .OK GRN 100 BOX - 37265 · -- · 

WEST MN DK GRN KINGS BOX - 37263 

WEST GRAY 100 BOX - 37266 

WEST GRAY KINGS BOX - 37259 

WEST MN GRN 100 BOX - 37251 

WEST MN GRN KINGS BOX - 37252 

WEST RED 100 BOX - 37262 



Fiscal Year 2013 
BRAND 	 PRODUCT 

WEST RED KJNGS BOX - 37258 

DAVIDOFF 	 DAVIDOFF CLASSIC BOX - 06253 

DAVIDOFF GOLD BOX - 06254 

DAVIDOFF SLIMS GOLD BOX - 36270 

DAVIDOFF MN GRN BOX - 06256 

TUSCANY 	 TUSCANY BLUE 100 - 39328 

TUSCANY BLUE KINGS - 39322 

TUSCANY MN DK GRN 100 -39326 

TUSCANY MN DK GRN KJNGS - 39320 

TUSCANY GOLD 100 - 39327 

TUSCANY GOLD KINGS - 39321 

TUSCANY MN GRN 100 - 39329 

TUSCANY MN GRN KINGS - 39323 
s~. TUSCANY NF - 39314 

·TUSCANY RED 100 - 39325 ........ -.... ,. ­
TUSCANY RED KINGS ~ 39319 

-RAVEN 	 RAVEN BLUE-100.- 39384 ~-·· ..../ 
RAVEN BLUE KINGS - 39378 

RAVEN MN DK GRN 100 - 39382 

RAVEN MN DK GRN KINGS - 39376 

RAVEN GOLD 100 - 39383 

RAVEN GOLD KINGS - 39377 

RAVEN MN GRN 100 - 39385 

RAVEN MN GRN KINGS - 39379 

RAVEN NF - 39380 
J..,_ RAVEN RED 100 - 39381 . ..... 

RAVEN RED KINGS - 39375 

RIVIERA 	 RIVIERA BLUE 100 - 39398 

RIVIERA BLUE KINGS - 39392 

RIVIERA MN DK GRN 100 - 39396 

RIVIERA MN DK GRN KINGS - 39390 

RIVIERA GOLD 100 -39397 

RIVIERA GOLD Kl NGS - 39391 

RJVIERA MN GRN 100 - 39399 

RIVIERA MN GRN KINGS - 39393 

RIVIERA NF - 39394 

RIVIERA RED 100 - 39395 

RIVIERA RED KINGS - 39389 

GAULOISES 	 GAULOISES BLUE KINGS - 37500 

GAULOISES RED KINGS - 37501 

GAULOISES YELLOW KJNGS - 37502 

GITANES GITANES BLUE KINGS - 37506 

GITANES ClASSIC KINGS - 37505 

GRAND TOTAL 

GROSS UNITS. 



Selected packaging samples from those 

submitted with the plan. 








United States of America 


FEDERAL TRADE COMMlSSION 

Washington, D.C. 20580 


Division of 

· Ailvc:rtising Praccice$ 


December 12, 20B 

Millie P. Lukose. Esq. 
Commonwealth Brands, Inc. 
P.O. Box 407130 

Fort Lauderdale, FL 33340~7130 


Dear Ms. Lukose: 

. The Federal Trade Conu:mssion has delegated to the A,ssociate Director for Advertising 
Practices its authorit)'Jo review cigarette health warning disv,laY plans submitted to the 
Commission pursuantto Section .1333(c) .of the Federal Cigarette Labeling and Advertising Act, 

' '• 
15 U.S.C. §§ 13JL-lJ4l («tlie Cig(lfette Act"). Ptirs$.nt to that deleg~tion, Commonwealth 

. . ·. 
· •. Brands, lnc~'s ("Commonwealth") March 7, 2013 plan for simultaneous dispiay (i,?'., .the . · 

alternative to quarterly rotation) ofthe four health .warnings onpackaging.for c~rtl:lln varieti~s of 
. : ·.. •' , the Crowns, Davidoff, Fo®n~ Gauloises,.Gitanes, Maiibu, Montclair, Raven, Riviera, SF, 

Sonoma, Tuscany, USA Gold~ and West brands ofcigarettes was approved, as were 
Commonwealth'sJuJy _2 and August 2, 2013 proposed name change and packaging 

; '._modifications for certain varieties ofthe Montclair and USA Gold brands, respectively. 

By letter dated December 12, 2013, you now propose to ex.pand Commonwealth's plan 
for simultaneous display of the.four health warnings on packagingto i.nclude three new varieties 
·of the USA Gold brand in Glide Tee packagmg. · · 

Conunonwealth's sales appear to qualify for the afore~entioned alternative to quarterly 
rotation ofwarnings on packaging, and the warnings on the sample packs and cartons submitted 
with your letters dated September 30, 2013 and November 25, 2013 appear to meet the 
requirements .of the Cigarette Act in force as of the date ofthis letter for size and 
conspicuousness. Accordingly, Commonwealth's expansion ofits plan for siIT1ultaneous display 
ofthe four health warnings on pa,ckaging is hereby approved for the followfog three varieties of 
the USA Gold brand: Red Filter King Size Glide Tee Box, Gold Filter King Size Glide Tee Box, 
and Menthol Filter King Size Glide Tee Box (Dark Green Packaging). 

A:pproval oftb.e_plan is con_tingent on it~ gooa [a-;th imVIemen~tion. We may a~k for 
mformauon demonstratmg proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty ofa misdemeanor. 

Knowingly and willfully making false statements to afederal government agency is a 
cnme punishable by·a. fine·and/or impnsonment. 18 U.S.G. § lOOL . 

http:Ptirs$.nt


Millie P. Lukose, Esq. 
December 12, 2013 
Page 2 

I wish to remind you that the Commission's March 8, 2013 approval of Commonwealth's 
cigarette health warning statement rotation plan for packaging of certain varieties of its brands 
runs through March 7, 2014 (or until the authority to approve cigarette health warning statement 
plans moves from the FTC to the FDA, whichever comes first) and that this Jetter does not 
extend that approval period. 

Please note that this letter only approves the expansion ofCommonwealth's cigarette 
health warning statement rotation plan with respect to the statutory requirements in force prior to 
the June 22, 2009 enactment of the Family Smoking Prevention and Tobacco Control Act 
("FSPTCA") concerning the rotation, size, and conspicuousness of the warnings on packaging 
for Commonwealth's cigarettes. Moreover, it is not in any way an approval ofany other design 
element, statement, or representation made on packaging or in advertising for Commonwealth's 
cigarettes. Nor does this letter purport to interpret or express any opinion about the adequacy of 
Commonw~alth's packaging and advertising under the FSPTCA or any regulations that have 
been or might be promulgat~d by the Department ofHealth and Human Services under that 
statute, including but not limited to the Regulations Restricting the Sale and Distribution of 
Cigarettes and Smokeless Tobacco to Prot.ect Children and Adolescents (published March 19, 
2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/T obaccoProducts/Resourcesfor Y ou/ucm 176164. htm. 

Th.is approval is effective on the .date of this letter and runs through December 11, 
2014, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

If you have any questions regarding this approval, please contact Caitlyn Brady at (202) 
326-2848. 

Very truly yours, 

~;:7i~. ~-~~ea_ 
Associate Director 

... 


www.fda.gov/T
www.fda.gov/TobaccoProducts/default.htm


McKenna Long Albany O range Coun ty 

Al.Ianta R• ncho Santa Fe &AldridgeLLP 
Brtissels San Dieg o 

1900 K Street, NW 
Denver San FranciscoWashington, DC 20006 
Los Angeles Washington, DCTel: 202.496.7500 
N~w York mckenna!ong .com 

C. RANDALL NUCKOLLS EMAIL ADDRESS 
(202) 496-7176 rnuckolls@mckennalong.com 

December 23, 2013 

Ms. Mary K. Engle, Associate Director 
Division of Advertising Practices 
Federal Trade Commission 
601 New Jersey Avenue, N.W., 3rd Floor 
Washington, D.C. 20001 

Re: Updated Warning Label Rotation Plan for Natural American Spirit Brand Styles 

Dear Ms. Engle: 

I serve as the Washington Counsel for Santa Fe Natural Tobacco Company, Inc. (''SFNTC"), 
located at I Plaza La Prensa, Santa Fe, NM 85707. SFNTC is the manufacturer of Natural American 
Spirit ("NAS") cigarettes. Pursuant to 15 U.S.C. § 1333(c)2 of the Federal Cigarette Labeling and 
Advertising Act (the "Cigarette Act"), please accept this letter to update the Surgeon General Warning 
Label Rotation Plan for the packaging ofNAS brand styles effective January 1, 2014. 

NAS Brand Styles Currently Manufactured by SFNTC 


NAS Full Bodied Taste Cigarettes (King Size/Hard Pack/Carton) (currently in quarterly rotation) 

NAS Balanced Taste Cigarettes (King Size/ Hard Pack/Carton) 

N AS Mellow Taste Cigarettes (King Size/Hard Pack/Carton) (currently in quarterly rotation) 

NAS Smooth Mellow Taste Cigarettes (King Size/Hard Pack/Carton) 

NAS Menthol Full-Bodied Taste Cigarettes {King Size/Hard Pack/ Carton) 

NAS Menthol Mellow Taste Cigarettes (King Size/Hard Pack/ Carton) 

NAS Non-Filtered Cigarettes (King Size/Hard Pack/Carton) 

NAS Perique Blend Rich Robust Taste Cigarettes (King Size/Hard Pack/Carton) 

NAS Perique Blend Rich Taste Cigarettes (King Size/Hard Pack/Carton) 

NAS Made with Organic Tobacco Full-Bodied Taste Cigarettes (King Size/ Hard Pack/Carton) 

NAS Made with Organic Tobacco Mellow Taste Cigarettes (King Size/Hard Pack/Carton) 

NAS I 00% U.S. Grown Tobacco Full-Bodied Taste Cigarettes (King Size/ Hard Pack/Carton) 

NAS 100% U.S. Grown Tobacco Mellow Taste Cigarettes (King Size/Hard Pack/Carton) 


Current packaging for these brand styles was provided to the FTC on August 22, 2013 and you 
indicated in your letter of September 30, 2013 that the warnings submitted "appear to meet the 
requirements of the Cigarette Act in force as of the date ofthis letter for size and conspicuousness". 

mailto:rnuckolls@mckennalong.com
http:mckenna!ong.com
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Previous ly, as stated in your letter of September 30, 2013 , the FTC has approved quarterly 
rotation for NAS Mellow Taste king size hard pack and NAS Full Bodied Taste king size hard pack 
varieties. On January I, 2014 SFNTC will begin quarterly rotation of the four health warnings for its 
eleven additional brand styles. SFNTC will continue to follow a B, C, D, A rotation sequence for its 
packaging and it advertising. Pursuant to this established sequence, the health warnings will rotate on 
these additional varieties as follows, based on the date of packaging for each brand style: 

l st Quarter, 2014 - B - Quitting Smoking Now Greatly Reduces Serious Risks to Your Health (January 
February, l\1arch) 

2nd Quarter, 2014- C - Smoking By Pregnant Women May Result in Fetal Injury, Premature Birth, And 
Low Birth Weight. (April, May, June) 

3rd Quarter, 2014 - D - Cigarette Smoke Contains Carbon Monoxide (July, August, September) 
4th Quarter, 2014- A - Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate 

Pregnancy. (October, November, December) 

Packaging for each brand style will bear the health warning as st:t forth above for the quarter in 
which the cigarettes were packaged. SFNTC will maintain records to demonstrate compliance with its 
rotation plans for both advertising and packaging. 

The transition to quarterly rotation ofeleven additional brand styles at one time continues to 
present major challenges for a small manufacturer such as SFNTC. To further assist SFTNC in its 
adjustment to quarterly rotation of all its varieties, SFNTC asks for modest flexibility in its rotation plan 
during 2014 to address significant storage space issues and to minimize unnecessary waste of packaging 
as it refines its process for ordering packaging and adjusts its production schedules to quarterly rotation 
for all brand styles. SFNTC requests with respect to the eleven brand styles beginning quarterly rotation 
on January 1, 2014, that at the beginning of the second, third and fourth quarters of 2014 that SFNTC be 
allowed to begin us ing packaging bearing the subsequent quarter's health warning statement up to five (5) 
production days prior to the commencement of such quarter and continue to use packaging bearing the 
prior quarter's health warning statement up to five (5) production days after the end of such quarter. This 
grace period within the approved rotation plan would expire on December 31, 2014. 

Ifyou have any questions regarding this updated SFNTC packaging plan please contact me at 
(202) 496-7176. 

Sincerely, 
.1 1 ,7 

' \ . 
: I 1 ~ -~ • '.* -~ _. .­! \ t //C. r--·£> ;{_,(,· ~ 

I \ 

C. Randall Nuckolls 

Attachment 
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united States of America 

FEDERAL TRADE COMMISSION 


Washington, D.C. 20580 


Division of 
Advertising Practices 

December 30, 2013 

C. Randall Nuckolls, Esq: 

McKenna Long & Aldridge, LLP 

1900 K St., N .W. 

Washington, D.C. 20006-1108 


Dear Mr. Nuckolls: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed on behalf of Santa Fe Natural Tobacco Company, Inc. ("Santa Fe") 
on December 23, 2013, calling for quarterly rotation ofthe four health warnings on packaging 
for certain varieties of the Natural American Spirit ("NAS") brand ofcigarettes. 

The warnings onthe sample packs and cartons submitted with your August 22, 2013 
letter appear to meet the requirements of the Cigarette Act in force as of the date of this letter for 
size and c..onspicuousness. Santa Fe' s plan for quarterly rotation of the four health warnings on 
packaging is hereby approved for the following eleven king size hard pack varieties of the NA.S 
brand1

: . Balanced Taste; Smooth Mellow Taste; Menthol Full-Bodied Taste; Menthol Mellow 
Taste; Non-Filtered; Perique Blend Rich Robust Taste; Perique Blend Rich Taste; "Made With 
Organic Tobacco Full-Bodied Taste"; "Made With Organic Tobacco Mellow Taste"; "100% 
U.S. Grown Tobacco Full-Bodied Taste"; and "100% U.S. Grown Tobacco Mellow Taste." 

Approval of the plan is contingent on its good faith implementation. We may ask for 
information demonstrating proper implementation of the plan.2 The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

1 By letters dated August 24, 2010 and October 20, 2011, respectively, the Mellow Taste king 
size hard pack and Full-Bodied Taste king size hard pack varieties were approved for quarterly 
rotation, which does not need to be re-approved annually. 

2 Knowingly and willfully making false statements to a federal government agency is a crime 
punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Please note that this letter only approves Santa Fe' s cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCN') concerning 
the rotation, size, and conspicuousness of the warnings on Santa Fe's packaging. Moreover, it is 
not in any way an approval of any other design element, statement, or representation made on 
packaging or in advertising for Santa Fe' s cigarettes, including, but not limited to, "organic," 
"natural," and "additiv~:-free." Nor does this letter purport to interpret or express any opinion 
about i!lie adequacy of Santa Fe' s packaging and advertising under the FSPTCA or any 
regulations that have been or might be promulgated by the Department ofHealth and Human 
Services under that statute, including but not limited to the Regulations Restricting the Sale· and 
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents 
(published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov!f obaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/Resourcesfor Y ou/ucml 76164.htm. 

Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

~It_ ·~(~ 
Mary K. Engle 
Associate Director 

www.fda.gov/TobaccoProducts/Resourcesfor
www.fda.govffobaccoProducts/default.htm



