
United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

Division of 
Advertising Practices 

MEMORANDUM 

TO: Public Records 
Office of the Secretary 

FROM: Bonnie McGregor 
Division of Advertising Practices 

DATE: October 31, 2016 

SUBJECT: Rotational Health Warnings for Cigarettes 
File No. P854505 

Please place the attached documents on the public record in the above-captioned matter. 

1. July 6, 201 5 letter from Gregory E. Cudjoe, Beedies LLC to Mary K. Engle. 

2. July 6, 201 5 letter from Mary K. Engle to Gregory E. Cudjoe, Beedies LLC. 

3. July 7, 201 5 letter from Joseph M. Zebrowski, Rock River Manufacturing to Mary K. 
Engle. 

4. July 10, 2015 letter from Mary K. Engle to Joseph M. Zebrowski, Rock River 
Manufacturing . 

5. July 13, 2015 letter from Michael Bell, Skookum Creek Tobacco Co., Inc. to Mary K. 
Engle. 

6. July 14, 2015 letter from Mary K. Engle to Cameron Goodwin, Skookum Creek Tobacco 
Co., Inc. 

7. July 9, 2015 letter from Cindy Gaines, Seneca-Cayuga Tobacco Company to Mary Engle. 

8. July 17, 2015 letter from Mary K. Engle to Cindy Gaines, Seneca-Cayuga Tobacco 
Company. 

9. July 13, 2015 letter from Jason Meinhart, Joseph M. Anderson d/b/a Smokin Joes to 
Mary K. Engle. 
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10. July 17, 201 5 letter from Mary K. Engle to Jason Meinhart, Smokin Joes. 

11. July 17, 2015 letter from William M. Sherman, Sherman's 1400 Broadway NYC, Ltd. to 
Mary K. Engle. 

12. July 17, 2015 letter from Mary K. Engle to William M. Sherman, Sherman's 1400 
Broadway NYC, Ltd. 

13. July 2, 2015 letter from Greta Marcinkeviciute, DK Distributors, Inc. to Mary K. Engle. 

14. July 27, 2015 letter from Mary K. Engle to Greta Marcinkeviciute, DK Distributors, Inc. 

15. July 27, 2015 letter from Eric Barkley Estes, Xcaliber International Ltd., LLC to Mary K. 
Engle. 

16. July 28, 2015 letter from Mary K. Engle to Eric Barkley Estes, Xcaliber International 
Ltd., LLC. 

17. July 30, 2015 letter from Neal N. Beaton on behalf of JT International U.S.A., Inc. to 
Caitlyn Brady. 

18. July 30, 2015 letter from Mary K. Engle to Neal N. Beaton on behalf of JT International 
U.S.A., Inc. 

19. August 11, 2015 letter from Kanim B. James, King Mountain Tobacco Company, Inc. to 
Mary K. Engle. 

20. August 11, 2015 letter from Mary K. Engle to Kanim B. James, King Mountain Tobacco 
Company, Inc. 

21 . August 12, 2015 letter from N ancyellen Keane on behalf of Cherokee Tobacco Company, 
LLC to Mary K. Engle. 

22. August 27, 2015 letter from Mary K. Engle to Nancyellen Keane on behalf of Cherokee 
Tobacco Company, LLC. 

23. August 26, 2015 letter from Mary Najjar, Marketing Group USA Inc. to Mary K. Engle. 

24. August 27, 2015 letter from Mary K. Engle to Mary Najjar, Marketing Group USA, Inc. 

25. August 31, 2015 letter from Rhondetta G. Walton, ITG Brands, LLC to Mary Engle. 

26. September 2, 2015 letter from Mary K. Engle to Rhondetta Walton, ITG Brands, LLC. 



Public Records 
October 31, 2016 
Page 3 

27. September 3, 2015 letter from William M. Sherman, Sherman's 1400 Broadway NYC, 
Ltd. to Mary K. Engle. 

28. September 8, 2015 letter from Mary K. Engle to William M. Sherman, Sherman's 1400 
Broadway NYC, Ltd. 



Beedies LLC 
1549 Shadow Oaks Road 

Kissimmee Fl 34744 
Ph. 407 893 3200 
Or 407 738 6187 
Fax 407 540 9559 

TTB Permit# FL-Tl-15119 
6 July 2015 

Ms. Mary K. Engle, Associate Director, 
Division of Advertising Practices, 
Federal Trade Commission. 
600 Pennsylvania Avenue. NW, 
Washington. DC 20580. 

Dear Madam, 

I am requesting renewal of the Health Vvanii~g Statement Rotation Pian for Ma~galoi'"e 
Ganesh Beed~es 501 (MGB 501), brand style beedi cigarette (soft cone pack) in the United States 
of America. This is the only brand style manufactured by Mangalore Ganesh Beedics Works located 
in Mysore India and the only brand style of cigarettes Beedies LLC imports. Beedies LLC does not 
manufacture any Cigarettes. No changes were made to the packaging. If in the future, a decision is 
made to import different brands, a separate request will be submitted at that time. 

Beedies LLC within the United States of America (USA) during Fyl4. The 
warnings will appear exactly as shown on the sample packs and cartons that were enclosed with my 
letter dated April 28 2010. We will display the four health warnings an equal number of times on 
the packs and cartons by printing the four health warnings simultaneously in equal numbers at the 
time of both the pack and carton print runs for the MGB 50 I brand. We will keen records 
demonstrating compliance with this plan. We do not anticipate sales to exceed-sticks of 
the MGB 501 Brand style for the USA and all its territories. we import for Fyl 5. 

We do not intend to advertise MGB 501 at this time. However if we decide to advertise in the 
future, we will submit an advertising plan to the FTC before. 



Division of 
Advertising Practices 

Mr. Gregory E. Cudjoe 
President and Owner 
Beedies LLC 
1549 Shadow Oaks Road 
Kissimmee, FL 34744 

Dear Mr. Cudjoe: 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

July 6, 2015 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Beedies LLC on July 6, 2015, calling for simultaneous display 
(i.e., the alternative to quarterly rotation) of the four health warnings on packaging for one 
variety of the Mangalore Ganesh Beedies 501 brand of cigarettes. 

Beedies LLC 's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the health warnings on the sample packs and cartons 
submitted with your letter dated April 28, 2010 continue to appear to meet the requirements of 
the Cigarette Act in force as of the date of this letter for size and conspicuousness. 1 Accordingly, 
Beedies LLC's plan for simultaneous display of the four health warnings on packaging for the 
Mangalore Ganesh Beedies 501 brand (cone shaped packs) is hereby approved. 

Approval of the plan is contingent on its good faith implementation. We may ask for 
information demonstrating proper implementation of the plan.2 The CigaretteAct provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Although some of the warnings on the sample packs and cartons previously submitted 
contained spelling or punctuation errors, or were not sufficiently conspicuous, corrected samples 
were submitted on April 28, 2010. Beedies LLC stated in its July 6, 2015 letter that the four 
health warnings will continue to appear exactly as shown on the corrected samples submitted on 
April 28, 2010. 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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IfBeedies LLC decides to advertise in the future, it must submit a plan detailing how it 
will comply with the requirements of the Cigarette Act with respect to display of the health 
warning statements in advertisements. 

Please note that this letter only approves Beedies LLC's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Beedies LLC's packaging. 
Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging for Beedies LLC's cigarettes. Nor does this letter purport to 
interpret or express any opinion about the adequacy ofBeedies LLC's packaging under the 
FSPTCA or any regulations that have been or might be promulgated by the Department of 
Health and Human Services under that statute, including but not limited to the Regulations 
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children 
and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing_and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

Please note that Section 802 of the Tariff Suspension and Trade Act of2000 prohibits the 
importation ofcigarettes unless at the time ofentry the importer presents a sworn statement 
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will 
continue to submit the list of ingredients to FDA. 

This approval is effective on the date of this letter and runs through July 5, 2016, or 
until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

·0"l~?J~ (f._, c __ /}· / c:., y~ 
Mary ngle O 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.gov/TobaccoProducts/default.htm
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Mary K. Engle 
Associate Director, Division of Advertising Practices 
Federal Trade Commission 
600 Pennsylvania Ave NW 
MailDrop CC-10528 
Washington, DC 20580 
Attn: William Ducklow 

July7,2015 

Re: Plan for Compliance with Federal Cigarette Labeling and Advertising Act for Rock 
River Manufacturing 

Dear Ms. Engle & Ms. McGregor: 

Please find enclosed Rock River Manufacturing renewal of its existing warning label plan 

for Silver Cloud, Seneca, Coutme, and Opal brands of cigarettes. 

I. PACKAGING 

This section addresses the plan for compliance with respect to the "Packaging" 

requirements of the FCLAA with regards to Silver Cloud, Seneca, couture, and Opal including a 

discussion of the warning label size and location, the warning label equalization and records of 

compliance. 

A. Warning Label Size and Location 

Silver Cloud, Seneca, Couture, and Opal 

In letters dated February 5, 2014, and April 21, 2014, the Federal Trade Commission 

(FTC) approved Rock River's equalization plan for the following brand styles which Rock River 

imports and manufactures: 

Seneca Full Flavor Soft King 
Seneca Blue Soft King 
Seneca Silver Soft King 
Seneca Menthol Soft King 
Seneca Smooth Menthol Soft King 

Seneca Full Flavor Soft 100 
Seneca Blue Soft 100 
Seneca Silver Soft 100 
Seneca Menthol Soft 100 
Seneca Smooth Menthol Soft 100 
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Seneca Full Flavor Box King 
Seneca Medium Box King 
Seneca Blue Box King 
Seneca Silver Box King 
Seneca Menthol Box King 
Seneca Smooth Menthol Box King 
Seneca Non-Filter Box King 
Seneca Chill Box King 

Seneca Full Flavor Box 120 
Seneca Smooth Box 120 
Seneca Ultra Box 120 
Seneca Menthol Box 120 
Seneca Smooth Menthol Box 120 

Couture Slims Ruby 100 Box 
Couture Slims Amethyst 100 Box 
Couture Slims Diamond 100 Box 
Couture Slims Sapphire 100 Box 
Couture Slims Turquoise 100 Box 
Couture Slims Aquamarine 100 Box 

Silver Cloud Red I 00 Box 
Silver Cloud Gold 100 Box 
Silver Cloud Silver 100 Box 
Silver Cloud Menthol 100 Box 
Silver Cloud Menthol Gold 100 Box 

Seneca Extra Smooth Menthol Soft 100 

Seneca Full Flavor Box 100 
Seneca Medium Box 100 
Seneca Blue Box 100 
Seneca Silver Box 100 
Seneca Menthol Box 100 
Seneca Smooth Menthol Box 100 
Seneca Extra Smooth Menthol Box 100 

Seneca Full Flavor 72 Box 
Seneca Blue 72 Box 
Seneca Menthol 72 Box 

Opal Full Flavor Box 120 
Opal Smooth Box 120 
Opal Ultra Box 120 
Opal Menthol Box 120 
Opal Smooth Menthol Box 120 

Included in previous letters dated January 30, 2015 and February 17, 2015 were samples 
of cartons and packages for the foregoing brand styles. Additional packaging for Seneca Full 
Flavor 120 cartons, Seneca Smooth 120 cartons, and Seneca Ultra 120 cartons were included in 
the letter dated June 15 2015. The cartons and packages were prepared in accordance with the 
precise wording, capitalization, and punctuation of the warnings under section 1333(a)(l) of the 
FCLAA and in compliance with the requirements for placement and size of the warnings on the 
packing under Section 1333(b) of the FCLAA. The required warnings will appear on both the 
actual packages and cartons of the foregoing Silver Cloud, Seneca, Couture, and Opal brand 
styles exactly as they appear on the samples that Rock River submitted on January 30, 2015, 
February 17, 2015, and June 15, 2015. Rock River Manufacturing does not import or 
manufacture any other brands than those listed above. 
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B. Warning Labe! Rotation: 1332(c)(2) Election 

Rock River wishes to employ the option for simultaneous display of the four health 
warnings by displaying the four required warning labels an equal number of times on the 
packages and cartons of each of the foregoing brand styles of Silver Cloud, Seneca, Couture, and 
Opal brands for the one year period beginning on the date of approval of this plan. 

Rock River's sales figures for all of the brand styles of the manufactured Silver Cloud 
and impo1ied Seneca, Couture, and Opal brands for January 1, 2014 through December 31, 2014 
by style by sticks are as follows: 

STYLE NUMBER OF STICKS 
-'--~~~~~~~~~~~~~~~~~~ 

Seneca Full Flavor Soft King 
Seneca Blue Soft King 
Seneca Silver Soft King 
Seneca Menthol Soft King 
Seneca Smooth Menthol Soft King 

Seneca Full Flavor Soft 100 
Seneca Blue Soft 100 
Seneca Silver Soft 100 
Seneca Menthol Soft 100 
Seneca Smooth Menthol Soft 100 
Seneca Extra Smooth Menthol Soft 100 

Seneca Full Flavor Box King 
Seneca Medirnn Box King 
Seneca Blue Box King 
Seneca Silver Box King 
Seneca Menthol Box King 
Seneca Smooth Menthol Box King 
Seneca Non-Filter Box King 
Seneca Chill Box King 

Seneca Full Flavor Box 100 
Seneca Medium Box 100 
Seneca Blue Box 100 
Seneca Silver Box 100 
Seneca Menthol Box 100 
Seneca Smooth Menthol Box 100 
Seneca Extra Smooth Menthol Box 100 
Seneca Full Flavor Box 120 

/, 
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STYLE NUMBER OF STICKS 
~~~~~~~~~~~~~~~~~~~ 

Seneca Smooth Box 120 
Seneca Ultra Box 120 
Seneca Menthol Box 120 
Seneca Smooth Menthol Box 120 

Seneca Full Flavor 72 Box 
Seneca Blue 72 Box 
Seneca Menthol 72 Box 

Silver Cloud Red 100 
Silver Cloud Gold 100 
Silver Cloud Silver 100 
Silver Cloud Menthol 100 
Silver Cloud Menthol Gold 100 

Couture Slims Ruby 100 Box 
Couture Slims Amethyst 100 Box 
Couture Slims Diamond 100 Box 
Couture Slims Sapphire 100 Box 
Couture Slims Turquoise 100 Box 
Couture Slims Aquamarine 100 Box 

Opal Full Flavor Box 120 
Opal Smooth Box 120 
Opal Ultra Box 120 
Opal Menthol Box 120 
Opal Smooth Menthol Box 120 

Based on the foregoing sales volume, it appears that each of the foregoing brand styles 
qualifies for warning label equalization as sales of each brand style were less than one-fourth 
(l/4th) of one percent (1 %) of all the cigarettes sold in the United States. 

· 1 ·e'.1 .: e ~ · 

Rock River has and will continue to comply with the Cigarette Act by having its supplier 
of packaging for its manufactured Silver Cloud brand, Copac Inc, and imported Seneca, Couture, 
and Opal brands, White House Graphics, print the four surgeon general warnings simultaneously 
in equal numbers at the time of both the pack and carton print runs. The four warnings have 
been and will continue to be displayed on the packs and cartons of each brand style of Silver 
Cloud, Seneca, Couture, and Opal an equal number ohimes during the one year period following 
the date of approval of this plan by the FTC. Rock River will keep records demonstrating 
compliance with this plan. 



C. Records of Compliance 

Rock River will maintain records demonstrating compliance with this plan at its principal 
place of business. 

lI ADVERTISING 

Rock River intends to follow the "Advertising" requirements of the FCLAA for the 
Silver Cloud brand. Rock River's April 10, 2014 plan for quarterly rotation of the four health 
warnings in print advertising up to l 0 square feet in size for the Silver Cloud brand was 
approved on April 21, 2014. Rock River will maintain compliance with this plan. 

A. Warning J_,abel Size and Placement 

Rock River is seeking an amendment to its advertising plan for its Silver Cloud brand to 
include advertisements not to exceed one hundred sixty (160) square feet. Included in the letter 
dated February 17, 2015 were the printed warnings for categories 8, 9, 10, and 11. Rock River 
will use the warnings formats that were submitted by the five leading U.S. cigarette 
manufacturers with their 1985 plans and we will place the warnings as specified in those plans. 
Accordingly, for its advertising, Rock River proposes the quarterly rotation of warnings labels in 
its advertisements set forth in the schedule below. 

W c currently do not intend to adve1iise Silver cloud on our website. In the future, if 
Rock River does wish to or decide to advertise on a company website, it will submit its 
advertisement plans along with website details for prior FTC approval. 

Rock River does not advertising the Seneca, Couture, or Opal brands. 

B. Warning Label Rotation 

Rock River will maintain the following quarterly rotation schedule for advertising of the 
Silver Cloud brand using the four required warning statements. 

A. SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Hea1i Disease, 
Emphysema And May Complicate Pregnancy. 

B. SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious 

Risks to Your Health. 

C. SURGEON GENERAL' S WARNING: Smoking By Pregnant Women May Result in 
Fetal Injury, Premature Birth And Low Birth Weight. 

L · 
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D. SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 

The schedule for quarterly rotation of the warnings in advertising is as follows: 

First Quarter (January- March): A 

Second Quarter (April - June): B 

Third Quarter (July-September): c 

Fourth Quarter (October-December): D 

Thank you for yom attention to this matter and your assistance. If you have any 
questions or comments with respect to any of the foregoing, please do not hesitate to contact me. 

Sincerely,//-3~ 
/ ~~./~ ,· ' /, 

/;~ / ,') .. / ·'/' /'.?': . ..---·7/ ./ . .,. · / // , 

/ ·/'J ofeph Jvf.,Zebrowski ' 
. 'Tiire<::tdr of Legal Contracts 

" 70 ( Buffalo Trail 
Winnebago, NE 68071 
Phone: 402-878-2300 

/ 
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Selected packaging samples from those 
submitted with the plan. 
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SURGEON GENERA~S WARNING: 
Smoking By Pregnant Women May Result 

in Fetal Injury, Premature Birth, 
And Low Birth Weight. 
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AN EXQUISITELY BLENDED TOBACCO SET IN A HIGHLY STYLIZED CIGARETTE CAN Ot~' 
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Division of 
Advertising Practices 

Mr. Joseph M. Zebrowski 
Director of Legal Contracts 
Rock River Manufacturing 
701 Buffalo Trail 
Winnebago, NE 68071 

Dear Mr. Zebrowski: 

United States of America 

FEDERAL TRADE COMMISSION 
Washington, D.C. 20580 

July 10, 2015 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed on behalf of Rock River Manufacturing ("Rock River") on July 7, 
2015, calling for: (1) quarterly rotation of the four health warnings in advertising up to one 
hundred sixty square feet in size for the Silver Cloud brand; and (2) simultaneous display (i.e., 
the alternative to quarterly rotation) of the four health warnings on packaging for certain varieties 
of the Seneca, Couture, Opal, and Silver Cloud brands of cigarettes. 

Rock River's plan for rotation of the warnings in advertising up to one hundred sixty 
square feet in size for the Silver Cloud brand of cigarettes is hereby approved. Approval of the 
plan assumes that the plan is implemented in good faith. 

Rock River's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted with Rock River's letters dated January 30, February 17, and June 15, 2015 appear to 
meet the requirements of the Cigarette Act in force as of the date of this letter for size and 
conspicuousness.1 Accordingly, Rock River's plan for simultaneous display of the four health 
warnings on packaging is hereby approved for the following varieties: 

• Thirty-four varieties of the Seneca brand: Full Flavor Kings (soft pack and box), Blue 
Kings (soft pack and box), Silver Kings (soft pack and box), Menthol Kings (soft pack 
and box), Smooth Menthol Kings (soft pack and box), Medium Kings box, Non-Filter 
Kings box, Chill Kings box, Full Flavor lOO's (soft pack and box), Blue IOO's (soft pack 

Rock River stated in its July 7, 2015 letter that the four health warnings will appear 
exactly as shown on the packs and cartons submitted on these dates. 
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and box), Silver lOO's (soft pack and box), Menthol lOO's (soft pack and box), Smooth 
Menthol 1 OO's (soft pack and box), Extra Smooth Menthol 1 OO's (soft pack and box), 
Medium IOO's box, Full Flavor 120's box, Smooth 120's box, Ultra 120's box, Menthol 
120's box, Smooth Menthol 120's box, Full Flavor 72's box, Blue 72's box, and Menthol 
72's box; 

• Six "Slims" IOO's box varieties of the Couture brand: Ruby, Amethyst, Diamond, 
Sapphire, Turquoise, and Aquamarine; 

• Five box varieties of the Opal brand: Full Flavor 120's, Smooth 120's, Ultra 120's, 
Menthol 120's, and Smooth Menthol 120's; and 

• Five box varieties of the Silver Cloud brand: Red lOO's, Gold lOO' s, Menthol IOO's, 
Menthol Gold IOO's, and Silver lOO's. 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Rock River's cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and conspicuousness of the warnings in Rock River's advertising for the Silver 
Cloud brand and on Rock River's packaging. Moreover, it is not in any way an approval of any 
other design element, statement, or representation made on packaging or in advertising for Rock 
River's cigarettes. Nor does this letter purport to interpret or express any opinion about the 
adequacy of Rock River's packaging or advertising under the FSPTCA or any regulations that 
have been or might be promulgated by the Department of Health and Human Services under that 
statute, including but not limited to the Regulations Restricting the Sale and Distribution of 
Cigarettes and Smokeless Tobacco to Protect Children and Adolescents (published March 19, 
2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/Resourcesfor Y ou/ucml 76164.htm. 

This approval is effective on the date of this letter and runs through July 9, 2016, or 
until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

MaryK. 
Associate Director 
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Ms. Mary K. Engle 
Division of Advertising Practices 
Federal Trade Commission 
600 Pennsylvania Ave NW 
NJ-3212 
Washington, DC 20580 

Via Facsimile and US. Mail 

Dear Ms. Engle: 

1041 W State Route 108 
Shelton, Washington 98584 

July 13, 2015 

Pursuant to the Federal Cigarette Labeling and Advertising Act (the Cigarette Act), Skookum Creek 
Tobacco Co., Inc., hereby submits a plan for the rotation of"Warnings" m1der Section 1333 (c) (2) of 
the Federal Cigarette Labeling and Adve1tising Act. 

Skookum Creek Tobacco Company cunently produces three brand families of cigarettes, "Complete," 
"Premis," and "Traditions" A rotation plan was approved August l, 2014, for these brand families. 

No changes are proposed to the Complete, Traditions or Premis brand families and brand styles. 
Warnings for existing brand styles will appear exactly as shoVlrn on the san1ple packaging previously 
submitted to and approved by the FTC. All Skook.'Um Creek brand styles arc identified in Exhibit A. 
We request re-approval for all of the Brand Styles in Exhibit A. 

No brand style manufactured by Skookum Creek Tobacco in fiscal year 2014 exceeded the sales 
limits in 15 U.S.C. § 1333(c)(2)(A)(i). A copy of Skookum Creek Tobaccos 2014 fiscal sales figures 
as well as cunent fiscal year sales to date and estimates for all brand styles is attached as Exhibit B. 
Units as shown are in sticks. Please note that the fiscal year for Skookml1 Creek Tobacco Company 
runs October 1 to September 30, concurrent with the federal fiscal year. 

Skook:um Creek Tobacco Company will ensure through controlled processes that all four warnings 
will be equally displayed on the packs and cartons of each of the brand styles for which approval is 
requested in this letter for the one year period beginning on the <late of approval of this plan. Skookum 
Creek Tobacco will maintain records to demonstrate compliance with this plan. 

Skookwn Creek Tobacco, through a pru1nership \Vith our sole producer of printed labels and cartons 
assures compliance within the guidelines of rotation through a "Mechanical Printing and Sorting" 
process. All printed good are produced using an equal distribution of the required four warnings 



within each print order and mechanically sorted to assure equa1 distribution on each pallet offinished 
print. Single pallets are utilized in our manufacturing process to assure equal distribution ofthe 
warnings on packs and cartons of each brand style. 

Skookurn Creek Tobacco Company continues to be in compliance with its plan for Internet 
advertising as approved October 8, 2008 for Traditions and July16, 2007 for Complete and Premis. 
Skookum Creek Tobacco Co., Inc. does not advertise its cigarettes in any other format or medium. 

Michael Bell 

Quality Assurance Manager/FDA, FTC Compliance Manager 

360-490-6852 

Skookum Creek Tobacco Company, 1041 W_ State Route 108, Shelton WA, 98584 
Administrative Contact: 

Michael Bell,Quality Assurance Manager 
360-229-3616 



Exhibit ;;, Skookum Creek Tobacco Co., inc Bram:! Fami!!es and Brc; i·H~s of Ciga;ettes 

I COMPLETE BRAND FAMILY 

,.('Full Flavor Kings - SO:=T PACK 
~Hgh Air Kings - SOFT PACK 
~ltra High Air Kings-SOFT PACK 
~tillenthol Kings - SOFT PACK 
ij.--Menthol High Air Kings - SOFT PACK 

f'Ull Flavor lOO's- SOFT PACK 
igh Air 100's-SOFTPACK 

'itra High Air 100's -SOFT PACK 

V1enthol 100' s - SOFT PACK 

enthol High Air lOO's- SOFT PACK 
Mon-Filtered Kings - SOFT PACK 

Full Flavor lOO's- HARD PACK 

;iigh Air 100's- HARD PAC( 
!tra High Air lOO's - HARD PACK 

'viienthol 100's - HARD PACK 
+Menthol High Air 100's - HARD PACK 

if-Full Fiavof Kings- HARD PACK Eigh Air Kings - HARD PACK 
ltra High Air Kings- HARD ?ACK 
~entho! Kings- HARD PACK 

+ l\Jlenthol High Air Kings - HARD PACK 
f '-t:m Filtered Kings - HARD PACK 

I 

TRADlTIONS BRAND FAMILY (Additive Free) 

· L"'igh Air Filter 100's- HARD PACK 
J;uil Flavor 100's- HARD PACK 
JA111enthol 100's- HARD PACK 

on Filt ered Kings - HARD PACK 
gh Air Filter Kings - HARD PACK 
enthol Kings- HARD PACK 

f-y.Jil Flavor Kings - HARD PACK 

i 

I PREMIS BRAND FAMlLY 
l 

ull Flavor Kings- HARD PACI< 
High Air Kings - HARD PACK 
· ltra High Air Kings- HARD PACK 
Menthol Kings - HARD PACK 

·Menthol High Air Kings - HARD PACK 
Full Flavor lOO's- HARD PACK 

igh Air lOO's- HARD PACK 
ltra High Air lOO's - HARD PACK 

i ienthol 100's - HARD PACK (,1 Menthol High Air 100' s - HARD PACK 

I 

TRADITIONS BRAND FAMILY ( l\lot Additive Free) 

· , Non Filtered Kings- HARD PAC:< 
trv'ienthol Kings - HARD PACK 

vt Full Flavor Kings - HARD PACK 

~
; High Air Kings - HARD PACK 

, Menthol 100's - HARD PACK 
, Full Flavor 100's- HARD PACK 
i High Air lOO's - HARD PACK 



Exhibit B Sales And Projections·"'·Skookum Creek Tobacco Co., Inc Brand Families and Brands of Cigarettes 

Product Item fl I Brand Family I Brand Name I Units Sold Projected Current FY Sales 

FY2014 FY 2015 10/2014-03/2015 

01-50000 Complete 85rnm Full Flavor Soft Complete 

01-SOOOl Complete 8Smm HA Soft Complete 

01-50002 Complete 85mm Ultra HA Soft Complete 

01-50003 Complete 8Smm Menthol Soft Complete 

01-50004 Complete 85mm Menth HA Soft Complete 

01-50005 Complete lOOmm FF Soft Complete 

Oi-50006 Complete lOOmm HA Soft Complete 

01-50007 Complete lOOmm Ultra HA Soft Complete 

01-50008 Complete lOOmm Menthol Soft Complete 

01-50009 Complete lOOmm Menth HA Soft Complete 

01-50010 Complete 85mm Non-Filter Soft Complete 

Ol-50011 Complete lOOmm FF Box Complete 

01-50012 Complete lOOmm HA Box Complete 

01-50013 Complete 100mm UHA Box Complete 

01-50014 Complete 100mm Menth Box Complete 

01-50015 Complete 100mm MHA Box Complete 

01·50017 Complete 85mm FF Box Complete 

01-50018 Complete 85mm HA BO)c Complete 

01-50019 Complete 85mm UHA Box Complete 

01-50020 Complete 85mm Menth Box Complete 

01-50021 Complete 85mm MHA Box Complete 

01-50022 Complete 85mm NF Box Complete 

01-50071 FSC Complete 100mm FF Box Complete 

01-50072 FSC Complete 100mm HA Box Complete 

01-50073 FSC Complete lOOmm UHA Box Complete 

01-50074 FSC Complete 100mm Menth Box Complete 

01-50075 FSC Complete lOOmm MHA Box Complete 

01·50076 FSC Complete 85mm FF Box Complete 



01-50077 FSC Complete 85mm HA Box Complete 

01-50078 FSC Complete 8Smm UHA Box Complete 

01-50079 FSC Complete 85mm Menth Box Complete 

01-50080 FSC Complet~ 85mrn MHA Box Complete 

01-50081 FSC Complete 8Smm NF Box Complete 

01·50023 Premis 8Smm FF Prem is 

01-50024 Premis 85mm HA Prem is 

01-50025 Premis 8Smm UHA Prem is 

01-50026 Premis 85mm Menthol Premis 

01·50027 Premis 85mm MHA Prem is 

01-50028 Pri:!'mis lOOmrn FF Prem is 

01-50029 Premis 100mm HA Prem is 

01-50030 Premis lOOmm UHA Prem is 

01-50031 Premis 100mm Menthol Prem is 

01·50032 Premis lOOmm MHA Prem is 

01-50123 Premis 85mm FF Prem is 

01-50124 Premis 8Smm HA Prem(s 

01-50125 Prem is 8Smm UHA Prem is 

01-50126 Prem is 85mm Menthol Prem is 

01-50127 Premis 85mm MHA Prem is 

01-50128 Premis lOOmm FF Prem is 

01·50129 Premis lOOmm HA Prem is 

01-50130 Premis lOOmm UHA Prem is 

01-50131 Premis 100mm Menthol Prem is 

01-50132 Premis lOOmrn MHA Prem ls 

01-50511 Traditions lOOmm FF Box Traditions 

01··50513 Traditions lOOmm High-Air Box Traditions 

01-50514 Traditions lOOmm Menthol Box Traditions 

01-50517 Traditions 8Smm FF Box Traditions 

01-50519 Traditions 8Smm High-Air Box Traditions 

01-50520 Traditions 8Smm Menthol Box Traditions 

01-50522 Tradit ions 85mm NF Box Traditions 

01·50530 KS Full Flavor Box Traditions 

01-50531 KS High Air Box Traditions 



01-50534 KS Menthol Box Traditions 

01-5053$ KS Non-Filter Box Traditions 

01-50537 lOOmm Fuil Flavor Box Traditions 

01-50538 lOOmm High-Air Box Traditions 

01-50539 100rnm Menthol Box Traditions 



Division of 
Advertisir.g Practices 

Mr. Cameron Goodwin 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

July 14, 2015 

Skookum Creek Tobacco Co., Inc. 
1041 W. State Route 108 
Shelton, WA 98584 

Dear Mr. Goodwin: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Skookum Creek Tobacco Co., Inc. ("Skookurn Creek") on July 
13, 2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain varieties of the Compiete, Prernis, and Traditions 
brands of cigarettes. · 

Skookum Creek's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted with your letters on the following dates continue to appear to meet the requirements of 
the Cigarette Act in force as of the date of this letter for size and conspicuousness: 1 

Brand 

Complete 

Premis 

Traditions 

Date(s) 

April 12, 2007 
June 9, 2008 
July 10, 2008 
March 11 , 2010 

July 1, 2014 

September 16, 2008 
September 30, 2008 
January 12, 2011 

Skookum Creek stated in its July 13, 2015 letter that the four health warnings will 
appear exactly as shown on the packs and cartons submitted on these dates. 



Mr. Cameron Goodwin 
July 14, 2015 
Page 2 

Accordingly, Skookum Creek's plan for simultaneous display of the four health warnings 
on packaging for the following varieties is hereby approved: 

• Twenty-two varieties of the Complete brand: Full Flavor Kings (soft pack and 
hard pack), Full Flavor 1 OO's (soft pack and hard pack), High Air Kings (soft pack 
and hard pack), High Air 1 OO's (soft pack and hard pack), Ultra High Air Kings 
(soft pack and hard pack), Ultra High Air lOO's (soft pack and hard pack), 
Menthol Kings (soft pack and hard pack), Menthol lOO's (soft pack and hard 
pack), Menthol High Air Kings (soft pack and hard pack), Menthol High Air 
lOO's (soft pack and hard pack), and Non-Filter Kings (soft pack and hard pack); 

• Ten hard pack varieties of the Premis brand: Full Flavor (Kings and 1 OO's ), High 
Air (Kings and 1 OO's ), Ultra High Air (Kings and 1 OO's ), Menthol (Kings and 
lOO's), and Menthol High Air (Kings and lOO's); 

• Fourteen hard pack varieties of the Traditions brand: 

• Seven "Additive Free" hard pack varieties: Full Flavor (Kings and 1 OO's ), 
High-Air Filter (Kings and lOO's), Menthol '(Kings and lOO's), and Non­
Filter Kings; and 

• Seven "Not Additive Free" hard pack varieties: Full Flavor (Kings and 
1 OO's ), High-Air Filter (Kings and 1 OO's ), Menthol (Kings and 1 OO's ), and 
Non-Filter Kings. 

This approval pertains only to packaging that meets the requirements of the Cigarette Act 
in force as of the date of this letter. Furthermore, the four health warnings must appear exactly 
as shown on the packs and cartons that the Commission has approved. 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Skookum Creek's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Skookum Creek's 
packaging. Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for Skookum Creek's cigarettes, including, 
but not limited to, "additive free." Nor does this letter purport to interpret or express any opinion 
about the adequacy of Skookum Creek's packaging and advertising under the FSPTCA or any 
regulations that have been or might be promulgated by the Department of Health and Human 

2 Knowingly and willfully making false statements to a federal government agency 
is a crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 



Mr. Cameron Goodwin 
July 14, 2015 
Page 3 

Services under that statute, including but not limited to the Regulations Restricting the Sale and 
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents 
(published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforY ou/ucm 176164.htm. 

This approval is effective on the date of this letter and runs through July 13, 2016, 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact Arien Parham at (202) 
326-2696. 

Very truly yours, 

,-n x~
Mar~e 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforY
www.fda.gov/TobaccoProducts/default.htm


VIA FACSIMILE 202-326-3259; 
VIA OVERNIGHT COURIER 

Ms. Mary Eng!e 
Associate Director 
Attn: Caitlyn Brady 
Division of Advertising Practices 
Federal Trade Commission · 
601 New Jersey Avenue, N.W. 
Room NJ3212 
Washington, DC 20001 

July 09, 2015 

Cigarette Heath Warning ?Ian 
Seneca-Cayuga Tobacco Company and SKYDANCER and GOLDEN BAY brands 

Dear Ms. Engle: 

This letter represents a request for renewal .of the Label Statement Rotation Plan of 
· Seneca-Cayuga Tobacco Company (uSCTC"}, we hereby submit a Surgeon General's 

Equalization Plan for SKYDANCER and GOLDEN BAY as required under the Federal Cigarette 
Lftbeling and Advertising Act of 1984 (15 U.S.C. § 1331 (1998), et seq.), as amended 
("FCLAA"), for all styles listed betow of SKYDANCER and GOLDEN BAY brand soft pack and 
hard pack varieties- SCTC previously $Ubmitted a 2014 Plan Renewal on July 03,2014 and your 
office approved the prior Plan on July 22, 2014 

SCIC is the mc,':lnufacturer of SKYbANCER and GOLOEN BAY brand cigarettes, SCTC 
does not manufacture or import any other brands. SCTC no longer manufactures five (5) soft 
brand styles. The location of the fac,1:ory is 65490 East 240 Road, Grove, OK 74S44. Cindy 
Gaines is Manager. 

SCTC requests that the following styles constitute the Plan: 

Skydancer Premium Black King (HP), Skydancer Premium Gold King (HP), Skydancer 
Premium Menthol King (HP), Skydancer Premium Menthol Gold K,ing (HP), Skydancer 
Premium Silver King (HP). Skydancer Premium Black 1 OO's {SP & HP), Skydancer Premium 
Gold 1 OO's (SP & HP), Skydancer Premium Menthol 1QO's (SP & HP), 

65490 East 240 Road· Grove, Oklahoma 74344 
918-787-7711 • 888-672-8518 •Fax 918-787-7722 or 888-740-2525 



SENECA - CAYUGA 
TOBACCO COMPANY 

M;>. Mary E11gle 
July OS, 2015 
Page 2 

Skydancer Premium Menthol Gold 1 OO's (SP & HP), Skydancer Premium Silver 1 OO's 
(SP &HP): 

Golden Bay Red King (SP & HP), Golden Bay Gold King (SP & HP), Golden Bay 
Menthol King {SP & HP), Golden Bay Red 100's (SP & HP), Golden Bay Gold 1 OQ's (SP & HP), 
Golden Bay Menthol 100's (SP & HP), Golden Bay Menthol Gold 100's (SP & HP), Golden Bay 
Silver 1 OO's (SP & HP). 

I="or ·fiso.at year 2014, our total sales were -strct<s of the SKYDANCER brand 
and - sttci<s of the GOLDEN BAYbranc!. Anticipated 2015 sales of SKYDANGER 
are and GOLDE:N BAY ls-sticks. 

Neither the packaging nor the appearance of the warnings has changed since the 
samples wars provided to your office by letter on J!Jne 17, 2010. The warnings wlll appear 
exactly as shown on those samples. 

Thefour health warning labelsare pnntedin equal numbers on each printed she.et of 
packaging for all of its packs and cartons so when tile sheets are die-cut, each Shipment is 
equalized for each brand style as manufactured. SCTC wiH k.eep records demonstrating 
compliance with the equalization of the warnings under this plan. 

For advertising materials, there are no chariges from the prior Plan and SCTC will 
maintain compliancewith the Plan. 

We submit that the foregoing complies with the requirements set forth in the FCLAA, and 
request expedited approval. Should this request conform to your requirements, we request that 
the letter evidencing approval be faxed to me at (918) 787-7722. Should you require any 
additional information with respect to the foregoing please contact me at (918) 787-7711. 

Very truly yours., 



Division of 
Advertising Practices 

Ms. Cindy Gaines 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

July 17, 2015 

Seneca-Cayuga Tobacco Company 
65490 East 240 Road 
Grove, OK 74344 

Dear Ms. Gaines: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section l333(c) of the Federal Cigarette Labeling andAdvertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Seneca-Cayuga Tobacco Company ("Seneca-Cayuga") on July 9, 
2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain varie~es of the Skydancer and Golden Bay brands of 
cigarettes. 

Seneca-Cayuga's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, a:n,d the warnings on the sample packs and cartons 
submitted with your letter dated June 17, 2010 continue to appear to meet the requirements of the 
Cigarette Act in force as of the date .of this letter for size and conspicuousness. 1 Accordingly, 
Seneca-Cayuga's plan for simultaneous display of the four health warnings on packaging is 
hereby approved for the following varieties: 

e Fifteen varieties of the Sky dancer brand: Premium Black King hard pack, Premium 
Black 1 OO's (soft pack and hard pack), Premium Gold King hard pack, Premium Gold 
lOO's (soft pack and hard pack), Premium Menthol King hard pack, Premium Menthol 
1 OO's (soft pack and hard pack), Premium Menthol Gold King hard pack, Premium 
Menthol Gold lOO's (soft pack and hard pack), Premium Silver King hard pack, and 
Premium Silver 1 OO's (softpack and hard pack); and 

Seneca-Cayuga stated in its July 9, 2015 letter that the four health warnings will continue 
to appear exactly as shown on the san1ple packs and cartons submitted on June 17, 2010. 



Ms. Cindy Gaines 
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ti Sixteen varieties of the Golden Bay brand: Red King (soft pack and hard pack), Red 
1 OO's (soft pack and hard pack), Gold King (soft pack and hard pack), Gold 1 OO's (soft 
pack and hard pack), Menthol King (soft pack and hard pack), Menthol IOO's (soft pack 
and hard pack), Menthol Gold lOO's (soft pack and hard pack), and Silver lOO's (soft pack 
and hard pack). 

Approval of the plan is contingent on its good faith implementation. We may ask for 
information demonstrating proper implementation of the plan.2 The Cigarette Act provides that 
any person who violates its provisions is guilty ofamisdemeanor. 

Please notethat this letter only approves Seneca,.Cayuga's cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and conspicuousness of the. warnings on Seneca-Cayuga's packaging. 
Moreover, it is not in any way an approval of any other design element, statement. or 
representation made on packaging or in advertising for Seneca-Cayuga's cigarettes. Nor does 
this letter purport to interpret or express any opinion about the adequacy of Seneca-Cayuga's 
packaging and advertising under the FSPTCA or any regulations that have been or might be 
promulgated by the Department of Health and Human Services under that statute, including but 
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless 
Tobacco to Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compli;;uice with those requirements .. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You .can find additional information at 
\\<WW.fda,gov/TobaccoProducts/d.efault.htm, and sign up for FDA email updates at 
·w-vvw.f da.gov/TobaccoProducts/ResourcesforY ou/ucml 76164 .htm. 

This approval is effective on the date of thisletter and runs through July 16, 2016, or 
until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

If you have any questions regarding this approval, please contact Bonne McGregor at (202) 
326-2356. 

Very truly yours, 

~~:CZ:~~Po 
Mary .{,Engle . r (J----. 
Associate Director 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/orimprisonment. 18 U.S.C. § 1001. 



July 13 . 2015 

Ms. Mary K. Engle 
federal Ti-ade Commission 
Division of Advertising Prattic~s 
600 Pennsylvania An:nui;:. N .W. 
R.ootn NJ-.3212 
Washington. DC 20580 

RE: Cigarette Health Warning R~Jt<.ttion Plan 

Ikar Ms. Engl0. 

Lt:wiston, i'\Y l·Hl92 
(71 6) 754w+OM 
Fax {716) 75-t-<t l 84 

Thi::> ktter ishdng submitted by foseph M. Am.lersori Joing busim:ss as Smokin Joi.:s for 
the alh~rnatl\\,; method to the 'quru:terly Surgeon Cien1::ral Warning mtation plan for 
packaging of the following t1ftcen ( 15') varii..:ties of thi:: Exact cigan;tt~ .brand. twelve \ 12) 
varieties of tht Exact Elifo cigarette brand. eighte0n .( 18) styles <•f the L\,;wiston cigarette 
brand. t\\Cnty (.'~Ol vnrietk-s t, f the Market cigan:tte brand. on~ i lJ St) 1~ of the :V1aple Lear 
dg;;irettc brand. two (2) styles 9f the Outdoor Free<lom cigan.:tk brand. tv./enty-two c2:;) 
styies of tht! Sm.okiri. Jo~s dgan:ttc brand: hv~nty-01ic { 21 ) styles of the Smokin Joes 
~atural cigar~tte brand, eighteen (18) styles of the Smokin Hies Ptt".mi1.1.m cigarette brand, 
atl<f iwo (2) Yaricties of the Nightdub cig.an:tt~ brand: 

i-=--·-- ·---'------ ··- -·- - ·-- - ~ 
1 Exact q:g~rette Bra~.~-----·- _ _ l 
t Exact C<J!nact1an Red Kmg-'.?l.~ Soft Pack -~~ j 
l_§xact Cana_~lan Blu~ Km_g_~ize So~ Pack ____ _ _ 

__ ;.~act Rt:!~:.19.9. S1z~ So!!. P~ck ·--- ·-· - · l 

[}~We~r~~: ii;:1~~-P-ack=-=---· -=·-i 
~ E_xact ?olgJ...Q_Q§1ze Softf§~!'. . . __ . : 
i Exact Gold 100 Size Box I 

t ~;~~: ~:i:·~:~;J;}:~~i£ac~ ~ ~~. _: __ ·_·-~l 
i E~C~':!.!b.9I 1_gO Size Sg.ft Pack_ - . . -- _J 
I E_x_act r>J.1entho! 100 St.~~,Box - . . j 

;. ~~~ct ~~t>::_1!th9tK1r.g ~ize $._c~.ftl??~!< ... _J 
Exact Menthol Gold 100 Size Soft Pack 

l. Ev.act Men!hol q;91ci.15mg SEe Soft P·ac~ _ 
!?)(<?Ct B!ueJ0..0 .. ~1ze Soft Pack 

... E~act.J5lite CJg~1~tte Bra!_l~ 
Exact E!iu.: Red 1 ClC Size Scf.!.. P?~k. 

~ 
{ 

·-I ·1 

80. 1-?. 7-t-80 1 0 
" ,, .v;smokbtjoc.com 

:EE . 



Exact Elite Red King Size Box 
Exact Elite Red King Size Soft Pack 
Exact Elite Gold 100 Size Soft Pack 
Exact Elite Gold King Size Box 
Exact Elite Gold Kinq Size Soft. Pack 
ExactElite Menthol 100 Size Soft Pack 
Exact Elite Menthol Kino Size Soft Pack 
Exact Elite Menthol Gold 100 Size Soft Pack 
Exact Elite Menthof Gold Kinq Size Soft Pack 
Exact Elite NonFilter KinQ Size Box 
Exact Elite Blue 100 Size Soft Pack 
Lewiston Cn~arette B.rand 
Lewiston Red 100 Size Soft Pack 
LeWiston Red 100 Size Box 
Lewiston Red King Size Box 
Lewiston Red King Site Soft Pack 
Lewiston Gold 100 Size Soft. Pack 
Lewiston Gold 1 oo Size Box 
Lewiston Gold Kina Size ··Box 
Lewiston Gold Kina Size Soft Pack 
Lewiston Menthol · 100 Size .Soft Pack 
Lewiston Menthol 100 Size Box 
Lewiston Menthol Kini:i Size Soft Pack 
Lewiston Menthol Kina Size Box 
Lewiston Menthol Gold 100 Size Soft Pack 
Lewiston Menthol Gold 100 Size. Box 
Lewiston Menthol Gold Kina Size SoftPack 
Lewiston NonFilter Kino Size Soft. Pack 
Lewiston Blue 100 Size Soft Pack 
Lewiston Blue 100 Size Box 
Maple LeafC~arette Brand 
Maple Leaf .Canadian Blue Kina Size Box 
Market (2:igarette Brand 
Market Red 100 Size Box 
Market Red 100 Size Soft Pack 
Market Red King Size Box 
Market Red King Size Soft Pack 
Market Gold 1 oo Size Box 
Market Gold 100 Size Soft Pack 
Market Gold King Size Box 
Market Gold King Size Soft Pack 
Market Menthol 100 Size Box 
Market Menthol 100 Size Soft Pack 
Mar~et Menthol King Size Soft Pack 
Market Menthol King Size Box 
Market Menthol Gold 100 Size Box 
MarkefMenthol Gold 100 Size Soft Pack 
Market Menthol Gold King Size Soft Pack 

2 



Market Menthol Blue 100 Size Box 
Market NonFllter King Slze Box 
Market Blue 100 Size Box 
Market Blue 100 Size SoftPack 
Market Blue King Size Box 

Outdoor .Freedom Cigarette Brand 
·-·-·--

Outdoor Freedom Original King Size Box 
Outdoor Freedom Smooth King Size Box 
Smoldn Joes Cigarette Brand 
Smokin Joes Red 100 Size.soft Pack 
Smokin Joes Red 100 Size Box 
Smokih Joes Red King Size Box 
Stnokin Joes Red King Size Soft Pack 
Smokin Joes Gold 100 Size Soft Pack 
Smokin Joes Gold 100 Size Box 
Smokin Joes Gold Kina Size Box 
Smokin Joes Gold KinQ Size Soft. Pack 
Smokin Joes Menthol 100 Size Soft Pack 
Smokin Joes Menthol 100 Size Box 
Smokin Joes Menthol King Size Soft Pack 
Srnokin Joes Menthol King Size Box 
Smokin Joes Menthol Gold 100SizeSoft Pack 
Stnokin Joes Menthol Gold 100 Size Box 
Smokin Joes Menthol Gold King Size Soft Pack 
Srnokin Joes Menthol Gold Kina ·Size Box 
Smokin Joes Non Filter Kina Size Soft Pack 
Smokin Joes Non Filter Kina Size sox 
Smokin Joes Blue 100 Size Soft Pack 
Smokin Joes Blue 100 SizEI Box 
Smokin Joes Blue Ki no Size. Soft Pack 
Smokin Joes Blue King Size Box 
Smokin Joes Natural Ch~arette Brand 
Smokin Joes Natural Purple 100 Size Soft Pack 
Smokin Joes Natural Purple 100 Size Box 
Smokin Joes Natural Purole Kiho Size Box 
Smokin Joes Natural Purple Kin!l Size Soft Pack 
Smokin Joes Natural Silver 100 Size Soft Pack 
Smokin Joes Natural Silver 100 Si:z:e Box 
Smokin Joes Natural Silver King Size Soft Pack 
Smokin Joes Natural Silver King Size Box 
Smokin Joes Natural Menthol 100 Size Soft Pack 
Smokin Joes Natural Menthol 100 Size Box 
Smokin Joes Natural Menthol King SJze Box 
Smokin Joes Natural Red 100 Size Soft Pack 
Smokin Joes Natural Red 100 Size Box 
Smokin Joes Natural Red Kino Size Soft Pack 
Smokin Joes Natura! Red Kina. Size Box 
Smokin Joes Natural Menthol Gold 100 Size Soft 
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following six (6) styles of the Lewiston cigarette brand, three (3) styles of the Smokin 
Joes Premium cigarette brand, three (3) styles of the Smokin Joes Natural cigarette brand, 
and two (2) styles of the Exact cigarette brand styles that wilI have the warnings appear 
exactly as shown on the actual pack labels and cartons submitted with my October 21, 
2011 letter: 

Exact C!2~r~tte Brand 
Exact Gold 100 Size Box 
Exact Menthol 100 Size Box 
Lewiston Ci2arette Brand 
Lewiston Red 100 Size Box 
Lewist<:>n Gold 100 Size Box 
Lewiston Menthol 100 Size Box 
Lewiston Menthol King Size Box 
Lewiston Menthol Gold 1 Oo Size Box 
Lewiston Blue too Size Box 

Smokin. Joes Natural Cigarette Brand 
Smokin Joes Natural Menthol 100 Size Box 
Smokin Joes Natural Red 100 Size Box 
Smokin Joes Natural Red Kin!:! Size Box 
Smokin Joes Premium Cb~arette Brand 
Smokin .Joes Premium Red 100 Size Box 
Smokin Joes Prernium Gold 1 oo Size Box 
Smokin Joes Premium Menthol 100 Size Box 

Smokin Joes believes that its low sales voll.lme of cigarettes fits the criteria for the 
alternative to quarterly rotation of warnings on packaging; provided for in Section l3'33 
(c)(2) of the Federal Cigarette Labeling and Advertising . Act,_ 15 U .S.C. §§ 1331; sales 
figures for all Smokin Joes manufactured and imported brands are provided on Exhibit A. 
Smokin Joes manufactures a number of cigarette brand styles and until October 2009 
imported the Lewiston Special cigarette brand and Exact Special cigarette brand. Smokin 
Joes no lo.Ilg er imports the Lewiston Special and Exact Special .. cigarette brands. Of all 
Smokin Joes manufactured cigarette brand styles for the fiscal year, from May l; 2014' 
thr. · ough.~e biggest seller was Smokin Joes Full Flavor 100 Size Box 
totaling~ 

Ifthis plan for the alternative to quarterly rotation of warnings on packaging is approved, 
the four cigarette health warning& will appear on the packs and cartons of each of the 
cigarette brand varieties listed above an equal number of times for the one year period 
beginning on the date this plan is approved. To ensure the cigarette health warnings 
appear on the cigarette brand styles an equal number of times throughout the plan year, 
raw material packaging inventory will be stored and loaded into packaging machines 
alternating the four health warnings. 

Smokin Joes will continue to comply with its May 1, 2007 amended plan for advertising 
the Exact, Lewiston, Market, Outdoor Freedom, and Smokin Joes cigarette brands as well 

5 



as its February 19, 2008 plan for advertising the Nightclub cigarette brand and its April 
16, 2009 plan for advertising the Maple Leaf cigarette brand. 

Smokin Joes, the manufacturer, is aware of the requirements set forth in the Cigarette 
Labeling and Advertising Act .and the company's efforts are always to be fully compliant 
with the Act. Smokin Joes will maintain record of compliance with the approved plan. 
The submitted carton and pack label for each brand style bearing each Surgeon General 
warning satisfies the requirement of package submission. If there are any questions or 
concer!lS regarding tll,is plan, please contact me at 716-754-4064 x225. 

Sincerely, 

d-~ 
~on Meinhart 
Power of Attorney 
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Division of 
Advertising Prat,-tices 

Mr. Jason Meinhart 
Smokin Joes 
4900 Indian Hill Road 
Lewiston, NY 14092 

Dear Mr. Meinhart: 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 · 

July 17, 2015 

The F~dera1 Trade Commission has delegated to the Associate Director fot Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Joseph M. Anderson d/b/a Smokin Joes {"Smokin Joes") on July 
B, 2015; calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain varieties of the Exact, Exact Elite, Lewiston, Maple 
Leaf, Market, Nightclub, Outdoor Freedom, Smokin Joes, Smokin foes Natural, and Smokin 
Joes Premium brands of cigarettes. 

Smokin Joes' sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted on the following dates continue to appear to meet the requirements of the Cigarette 
Act i11 force as of the date of this letter: 1 

Brand 

Exact 

Exact Elite 

Date{s) 

May 11, 2010 
October 21, 2011 

May 11, 2010 

Smokin Joes stated in its July 13, 2015 letter that the four health warnings will appear 
exactly as shown on the packs and cartons submitted on these dates. 
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July 17, 2015 
Page 2 

Brand Date(s) 

Lewiston Mayll,2010 
October 21, 2011 

Maple Leaf May 11, 2010 

Market May 11, 2010 

Nightclub May4, 2011 

Outdoor Freedom August 27, 2010 

SmokinJoes May 11,2010 

Smokin Joes Natural May 11,2010 
October 21, 20 U 

Smokin Joes Premium May 11, 2010 . 
October 21, 2011 

Accordingly, Smokin Joes' plan for simultaneous display of the four health warnings on 
packaging is hereby approved for the following varieties: 

;f} Fifteen varieties ofthe Exact ·brand: Canadian Red King Soft Pack, Canadian Blue Ki:r;i.g 
Soft Paqk, Red King Box~ Red Soft Pack (King and. 1OO's), Gold Box (King and 100's ), 
Gold Soft Pack (King and lOO's), Menthol Soft Pack (King and lOO's), Menthol IOO's 
Box, Menthol Gold Soft Pack (King and lOO's), andBlue lOO's Soft Pack; 

'1· Twelve varieties ofthe Exact Elite brand: Non"'.Filter King Box, Red King Box, Red Soft 
Pack (King and 1OO's), Gold King Box, Gold Soft Pack (King and lOO's), Menthol Soft 
Pack (King and IOO's), Menthol Gold SoftPack (King and IOO's), and Blue lOO's Soft 
Pack; 

$ Eighteen varieties ofthe Lewiston brand: Non,..filter King Soft Pack, Red Box (King and 
lOO's), Red Soft Pack (King and lOO's), Gold Box (King and lOO's), Gold SoftP_ack 
(King and lOO' s), Menthol Box (King and lOO' s), Menthol Soft Pack (King and lOO's), 
Menthol Gold lOO's Box, Menthol Gold Soft Pack (King and lOO's), and Blue lOO's 
(Box and Soft Pack); 

's One variety of the Maple Leafbrand: Canadian Blue King Box; 

·ei Two varieties of the Outdoor Freedom brand: Original King Box, and Smooth King Box; 

• Two varieties of the Nightclub brand: Rich King Box, and Smooth King Box; 



Mr. Jason Meinhart 
July 17, 2015 
Page 3 

~· Twenty varieties of the Market brand; Non-Filter King Box, Red Box (King and 1 OO's), 
Red Soft Pack (King and 1 OO's), Blue Box (King and 1 OO's), Blue 1 OO's Soft Pack, Gold 
Box (King and 100's}, Gold Soft Pack (King and lOO's), Menthol Box (King and lOO's), 
Menthol Soft Pack (King .and 100' s ), Menthol Gold Soft Pack (King and 100' s ), Menthol 
Gold 100's Box, and Menthol Blue lOO's Box; 

~. Twenty-two varieties of the Smokin Joes brand: Non-Filter King (Soft Pack and Box), 
Red King (SoftPack and Box), Red lOO's (Soft Pack and Box), Blue King (Soft Pack and 
Box), Blue 100's (Soft Pack and.Box), Gold King (Soft Pack and Box), Gold lOO's (Soft 
Pack and Box)~ Menthol King (Soft Packand Box), Menthol lOO's (Soft Pack and Box), 
Menthol Gold King (SoftPack and Box), wid Menthol Gold 1 OO's (Soft Pack and Box); 

·~·. Twenty-one varieties of the Smokin Joes Natural brand: Non-Filter King Soft Pack, Red 
King (Soft Pack and Box), Red IOO's (Soft Pack and Box), Purple King (Soft Pack and 
Box), Purple 1 OO's (Soft Pack and Box), SilverKing (Soft Pack and Box), Silver 1 OO's 
(Soft Pack and Box), White King Soft Pack, White lOO's (Soft Pack and Box), Menthol 
King Box, Menthol IOO's (Soft Pack and Box), Menthol Gold King Box, and Menthol 
Gold lOO's Soft Pack; and · 

ai Eighteen varieties of the SrnokinJoesPrernium brand: Non-Filter King Soft Pack, 
Canadian Red K ing Box, Canadian Blue King Box, Red King (Soft Pack and Box), Red 
lOO's (Soft Packand Box), Blue Soft Pack (King and lOO's), Gold King (SoftPack and 
Box), Gold 100' s (Soft Pack and Box), Menthol 1 OO's Box, Menthol Soft Pack (King and 
IOO's). and Menthol Gold Soft Pack (King and lOO's). 

Approval of Smokin Joes' plan is contingent on its good faith implementation. ·we may 
ask fodnf'ormation demonstrating proper implementation of the plan.2 The Cigarette Act 
provides that any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Smokin Joes' cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and, conspicuousness of the warnings on Smokin Joes' packaging. Moreover, it 
is not in any way an approval of any other design element, statement, or representation made on 
packaging orin advertising for Smokin Joes' cigarettes, including, but not limited to, "natural." 
Nor does this letterpurport to interpret or express any opinion about the adequacy of Srnokin 
Joes' packaging and advertising underthe FSPTCA or arty regulations that have been or might 
be promulgated by the Department of Health and Human Services under that statute, including 
but not limited to th<:! Regulations Restricting the Sale and Dfatribution of Cigarettes and 
Smokeless Tobacco to Protect Children and Adolescents (published March 19, 2010). 

2 Knowingly and v.rillfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/ default.htm, or 
www.fda.gov/TobaccoProducts/ResourcesforYou/Forlndustry/default.htm, and sign up for FDA 
email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/ucm 17 6164.htm. 

This approval is effective on the date of this letter and runs through July 16, 2016, 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact Bonnie McGregor at 
(202) 326-2356. 

Very truly yours, 

~T.
Macy~gle' 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforYou/ucm
www.fda.gov/TobaccoProducts/ResourcesforYou/Forlndustry/default.htm
www.fda.gov/TobaccoProducts


July 17, 2015 

Ms. Mary K. Engle 
Associate Director 
U.S. Federal Trade Commission 
Bureau of Consumer Protection 
Division of Advertising Practices 
600 Pennsylvania Avenue, NW, CC-10528 
Washington. DC 20580 

'i!NCE 

R~: Sherman's 1400 Broadway NYC, Ltd ("Sherman's 1400") 

Dear Ms. Engle, 

Sherman's 1400 Broadway NYC, Ltd. ("Sherman's 1400"} had its health warning display plan for packaging 
moc;t recently approved September 9, 2014 until September 8, 2015 and its current advertising plan approved 
on July 20, 2009. With thi!! letter, we seek approval for the following additional packaging formats for our 
Classic brand family jn order to comply with FCLAA: Classic FT Box {King - reddish brow(l color packaging), 
Classic Blue FT Box {King) and Classic Menthol FT Box (King). The 9ctual pi:l.:k and carton packaging, with each of 
the four health warnings, for the three additional packaging formats of Classic which were enclosed with our 
May 7, 2015 letter are in compliance with Section 911 of The Family Smoking Pn:~vention and Tobacco Control 
Act of 2009, which became effective June 22, 2010. The four health warnings will appear exactly as shown on 
t he packs and cartons submitted with our May 7, 2015 letter. 

Sherman's 1400 total domestic shipments for the twelve-month period ending April 30, 2015 (April 30th being 
the end of our fiscal y~ar} were - sticks and we anticipate next year's volume to be -
Sherman's 1400 manufactured and sold in each of its brands less than one-fourth of one (1%) percent of all 
cigarettes sold in the United States in its 2015 fiscai year, and expects to be below that fraction of sales in the 
present year. Thus, Sherman's 1400 will take advantage of the alternative to quarterfy rotation of the health 
warnings on its packaging for the three addlt1onal packaging formats, pursuant to S&tion 1333(c}(2). When 
printing our· packaging ma::erials, each of the four warnings will be equally produced then equally used in the 
production process (25% A, 25% B, et(:.) to ensure that we achieve simultaneous display of the Surgeon 
General'<> health four warnings on the three additional packaging formats. 

F ... . ~ ;. .:io H P f 0 W ':.,, H .) .J :.- !:: "- fl'-' l t, J..( - U .. l G 
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Health Warning Plan Page 2 

Sherman's 1400 will similarly display the four health warnings an equal number of times on the packs and 
cartons of each of the three additional packaging formats for the twelve-month period beginning on the date 
of the approval of this plan; or at such time as the authority to approve cigarette health warning statement 
plans move from the FTC to the FDA. Sherman's 1400 will maintain records that show compliance with its 
packaging and advertising plan. 

If you require any further information, please do not hesitate to contact me. at 201-735-9004. 

Sincerely, 

l •• l\ /J 
William M. Sherman 
Executive Vice President 

WMS/MWM/smw 

P:\Compliance\FTC\FTC 2015\New Classic Pkg 7-17-15 #4.docx 



Selected packaging samples from those 
submitted with the plan. 







Division of 
Advertising PractiCes 

Mr. William M. Sherman 
Executive Vice President 

United States of America 

FEDERAL TRADE COMMISSION 
Washington, D.C. 20580 

July 17, 2015 

Sherman's 1400 Broadway NYC, Ltd. 
2200 Fletcher A venue 
Fort Lee, NJ 07024 

Dear Mr. Sherman: 

The Federal Trade Commission has delegated to the AssociateDirector for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section l333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, on September 9, 
2014, I approved a plan filed by Sherman's 1400 Broadway NYC, Ltd. ("Sherman's 1400") 
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health 
warnings on packaging for certain varieties of the Black & Gold, Cigarettellos, Classic, Fantasia, 
Havana Ovals, Hint, MCD, Naturals, and New York Ctit brands of cigarettes. In a letter dated 
July 17, 2015, you now propose to expand Sherman's 1400's plan for the display of the warnings 
on packaging to include three additional varieties of the Classic brand. 

Sherman's 1400's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings ort the sample packs and cartons 
submitted with your May 7, 2015 letter appear to meet the requirements of the Cigarette Act in 
force as of the date of this letter for size and conspicuousness.1 Accordingly, Sherman's 1400's 
expansion of its plan for simultaneous display of the four health warnings on packaging is hereby 
approved for the FT Box king (in reddish-brownpackaging), Blue FT Box king, and Menthol FT 
Box king varieties of the Classic brand.2 

Sherman's 1400 stated in its July 17, 2015 letter that the four health warnings will appear 
exactly as shown on the packs and cartons submitted on this date. 

2 We note that "FT" does not appear on the packaging of the FT Box king, Blue FT Box 
king, or Menthol FT Box king varieties. 
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Approval of this plan is contingent on its good faith implementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Sherman's 1400's cigarette health waining 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Sherman's 1400's 
packaging. Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for Sherman's 1400' s cigarettes, including, 
but not limited to, "natural.'' Nor does this letter purport to interpret or express any opinion 
aboutthe adequacy of Sherman's 1400's packaging and advertising under the FSPTCA or any 
regulations that have been or might be promulgated by the Department of Health and Human 
Services under that statute, including but not limited to the Regulations Restricting the Sale and 
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents 
(published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
·www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforY ou/ucm 176164 .htm. 

This approval is effective on the date ofthis letter and runs through July 16, 2016, 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

If you have any questions regarding this approval, please contact Bonnie McGregor at 
(202) 326-2356. 

Very truly yours, 

/}A l 
l~ 
Mary K(§hg~e , 

Associate Director 

3 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonrrtent. 18 U.S.C. § 1001. 



Division of 
Advertising Practices 

Mr. William M. Sherman 
Executive Vi.ce President 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

July 17, 2015 

Sherman's 1400 Broadway NYC, Ltd. 
2200 Fletcher Avenue 
Fort Lee, NJ 07024 

Dear Mr. Sherman: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, on September 9, 
2014, I approved a plan filed by Sherman's 1400 Broadway NYC, Ltd, (''Sherman's 1400") 
calling for simultaneous display(i.e., the alternative to quarterly rotation) of the four health 
warnings on packaging for certain varieties ofthe Black & Gold, Cigarettellos, Classic,. Fantasia, · 
Havana Ovals, Hint, MCD, Naturals, and New York Cut brands of cigarettes. In a letter dated 
July 17, 2015, you now propose to expand Sherman's 1400's plan for the display of the warnings 
on packaging to include three additional varieties of the Classic brand. · 

Sherman's 1400's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the wamillgs on the sample packs and cartons 
submitted with your May 7, 2015 letter appear to meet the requirements of the Cigarette Act in 
force as of the date of this letter for size and conspicuousness.1 Accordingly, Sherman's 1400's 
expansion of its plan for simultaneous display of the four health warnings on packaging is hereby 
approved for the FT Box king (in reddish-brown packaging), Blue FT Box king, and Menthol FT 
Box king varieties of the Classic brand. 2 

Sherman's 1400 stated in its July 17, 2015 letter that the four health warnings will appear 
exactly as shown on the packs and cartons submitted on this date. 

2 We note that "FT" does not appear on the packaging of the FT Box king, Blue FT Box 
king, or Menthol FT Box king varieties. 
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Approval of this plan is contingent on its good faith implementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Sherman's 1400's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Sherman's 1400's 
packaging. Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for Sherman's 1400's cigarettes, including, 
butnot limited to, "natural.'~ Nor does this letter purport to interpret or express any opinion 
about the adequacy of Sherman's 1400' s packaging and advertising under the FSPTCA or .any 
regulations that have been or might be promulgated by the Department of Health and Human 
Services under that statute, including but not limited to the Regulations Restricting the Sale and 
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents 
(published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those reqµirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional. information at 
www.fda.gov/TobaccoProducts/default.btm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164 .htm. 

This approval is effective on the date of this letter and runs through July 16, 2016, 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

If you have any questions regarding this approval, please contact Bonnie McGregor at 
(202) 326-2356. 

Very truly yours, 

~~C,,4 
Mary K@;le , 0 
Associate Director 

3 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a firte and/or imprisonment. 18 U.S.C. § 1001. 



DK DISTRIBUTORS, INC. 

July znd, 2015 

1404 E LAS OLAS BLVD #2300 
FORT LAUDERDALE, FL 33301 

Ms. Mary K. Engle, Associate Director 
ATTN:Ms.ARIEN N. PARHAM 

Division of Advertising Practices 
Federal Trade commission 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 
Dear Ms Engle: 

TEL. (954) 646-4084 
EMAIL: DKDISTRIBUTORSINC@GMAIL.COf\I 

In accordance with the Federal Trade Commission's Memorandum to Potential Cigarette 
Manufacturers or Importers, I write to submit our company's plan for compliance with Section 1333 
of the Cigarette Act. This plan is limited to ten (10) Westport™ brand styles of cigarettes, including 
king size box and lOOs size box. 

DK Distributors, Inc was formed as a Florida corporation on December 19, 2009 and operates as a 
wholesale distribution company. For all correspondence matters please refer to our Corporate 
Address outlined in the header of this page. 

A. WARNING LABEL SIZE & LOCATION 

1. BRAND - DK Distributors, Inc. imports Westport TM brand of cigarettes. The company does 
not import or manufacture any cigarette brand other than Westport"'. 
2. BRAND STYLES-As part of this plan, we shall import the following ten (10) Westport™ brand 
styles: 

# Variety Style Packaging 
1. King Size (Red) BOX Packaging 
2. King Size (Blue) BOX Packaging 
3. King Size (Sky Blue) BOX Packaging 
4. King Size (Green) BOX Packaging 
5. King Size (Bright Green) BOX Packaging 
6. 1 OOs Size (Red) BOX Packaging 
7. lOOs Size (Blue) BOX Packaging 
8. 100s Size (Sky Blue) BOX Packaging 
9. lOOs Size (Green) BOX Packaging 

10. lOOs Size (Bright Green) BOX Packaging 

The four health warning labels will be printed on the cigarette packs and cartons of the Westport™ 
brand of cigarettes. Each cigarette pack will contain twenty cigarettes and each carton will contain 
ten packs. Each of the four warning labels has been designed to be of appropriate size, 



conspicuousness and contrast. The warnings will appear exactly as they do on the samples submitted 
with our letter of June 14th, 2010 and additional submission with a missing warning of July 13th 2010. 

B. WA~NING LABEL SIZE & LOCATION 

In order to satisfy the warning label rotation requirement, we have elected the option provided by 
Section 1333c(2) that allows us to display each of the flour ( 4) warnings an equal number oftimes 
during the year. We comply with the "Cigarette Act" by having our factory's suppliers print the four 
surgeon general warnings simultaneously in equal numbers at the time of both the pack and carton 
print runs. The four cigarette health warnings will appear on packs and cartons for each brand style 
of the Westport' ..™ brand of cigarettes an equal number of times during the one-year period 
following approval of this plan by the F.T.C. We qualify for this option because the sales of the 
cigarettes we imported in calendar year 2014 were less than one-fourth of one percent of all the 
cigarettes sold in the United States during the period. A chart showing DK Distributors, Inc. sales for 
this period is attached. WE estimate that our company's sales in calendar year 2015 will amount to 
-sticksof Westport1M brand of cigarettes. 

C. RECORDS OF COMPLIANCE 

DK Distributors, Inc. will maintain sufficient records to demonstrate compliance with this plan. 

II. ADVERTISING 

DK Distributors, Inc. filed a plan for the use of health warnings in advertising display on August 16th, 
2010. We intend to maintain compliance with the aforementioned plan. 

Ifyou require any additional information or assistance with this, or any other matters, please do not 
hesitate to contact me. 

Sinter.~¥, 
/' lJ) ,....,.....,~-~_·?;#~·~ 

,! /ft.-· f/ I _,/' , 
C~· l /. / / ,/[,,/l

/ ' / /' ,_,,,, _,,. . --~·-·--·-
/ l #-' 

r Gr~ Marcinkeviciute 
/ 

- 'General Manager 
DK Distributors, Inc. 
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Ar.crual Basis 

Inventory 

WEST-R100B 

IPJEST-B100B 

WEST-SB100B 

WEST-G100B 

WEST-BG100B 

WEST-RKB 

WEST-BKB 

1PJEST-SBKB 

WEST-GKB 

WEST-BGKB 

DK rnsti"~bll.ll~Oil'S , h'llc. 
Sa~es by item Summe3lry 
January til1ough December 2014 

Jan -Dec 14 
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Division of 
Advertising Practices 

Ms. Greta Marcinkeviciute 
General Manager 
DK Distributors, Inc. 
1404 E. Las Olas Blvd. #2300 
Fort Lauderdale, FL 33301 

Dear Ms. Marcinkeviciute: 

United States of America 

FEDERAL TRADE COMMISSION 
Washington, D.C. 20580 

July 27, 2015 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
proposed plan filed by DK Distributors, Inc. ("DK Distributors") dated July 2, 2015, calling for 
simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on 
packaging for certain varieties of the Westport brand of cigarettes. 

DK Distributors' sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted with your letters dated June 14 and July 13, 2010 continue to appear to meet the 
requirements of the Cigarette Act in force as of the date of this letter for size and 
conspicuousness. 1 

Accordingly, DK Distributors' plan for simultaneous display of the four health warnings 
on packaging is hereby approved for the following ten box varieties of the Westport brand: 
Kings (Red), lOO's (Red), Kings (Blue), lOO's (Blue), Kings (Sky Blue), lOO's (Sky Blue), 
Kings (Green), lOO's (Green), Kings (Bright Green), and lOO's (Bright Green).2 

DK Distributors stated in its letter dated July 2, 2015 that the four health warnings will 
appear exactly as shown on the samples submitted on these dates. 

2 As set forth in its letter dated July 2, 2015, DK Distributors is using colors to identify its 
varieties of the Westport brand of cigarettes (e.g., "King Size (Red)"). We note that the color 
names are not printed on the packaging (e.g., the word "Blue" does not appear on the packaging 
of the "lOOs Size (Blue)" variety); however, the color referenced in a variety's name does 
conform to the color used in its packaging. 
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Approval of DK Distributors' plan is contingent on its good faith implementation. We 
may ask for information demonstrating proper implementation of the plan. 3 The Cigarette Act 
provides that any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves DK Distributors' cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on packaging for the 
Westport brand. Moreover, it is not in any way an approval of any other design element, 
statement, or representation made on packaging or in advertising for DK Distributors' cigarettes. 
Nor does this letter purport to interpret or express any opinion about the adequacy of DK 
Distributors' packaging and advertising under the FSPTCA or any regulations that have been or 
might be promulgated by the Department of Health and Human Services under that statute, 
including but not limited to the Regulations Restricting the Sale and Distribution of Cigarettes 
and Smokeless Tobacco to Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforY ou/ucml 76164.htm. 

Please note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the 
importation of cigarettes unless at the time of entry the importer presents a sworn statement 
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will 
continue to submit the list of ingredients to FDA. 

This approval is effective on the date of this letter and runs through July 26, 2016, 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

If you have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

Mary 
Associ 

3 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Eric Barkley Estes 
General Counsel 

Ms. Macy K. Engle 
.Associate Director 
Division of Advertising Practices 
Federal Trade Commission 
601 New Jersey Avenue, N.W. 
Washington, D.C. 20001 

July 27, 2015 

Direct Dial: (918) 824-6641 
Email: cric@xcaliberintemational.com 

Re: 2015-2016 Plan for Compliance with the Federal Cigarette Labeling and 
Advertising Act, 15 U.S.C. §§ 1331, et seq. - Brand Styles "Echo," "Edgefield," and 
"Exeter" 

Dear Ms. Engle: 

Pursuant to the Federal Cigarette Labeling and Advertising Act (the "Act"), 15 
U .S.C. §§ 1331, et seq., Xcaliber International Ltd., L.L.C. ("Xcaliber"), submits the 
following narrative describing its plan to comply with the health warning display 
requirements. This plan represents the renewal of the plan previously approved by the 
Federal Trade Commission ("FTC") on July 29, 2014, for the packaging of the brand 
styles "Echo," "Edgefield," and "Exeter" (collectively, the .. Brands"). Through the date of 
this application, the Surgeon General's warnings on the brand styles' packaging have 
been equalized in accordance with the Act. All current Brands and their styles are listed 
on Attach..."nent A. All of the Brands for which this plan is submitted are manufactured 
in Pryor, Oklahoma, by Xcaliber. 

][, Packaging 

a. Warning Label Size and Location. Warnings will appear exactly as shown 
in the packs and cartons enclosed with Xcaliber's submissions, dated July 
29, 2013, and August 9, 2013. The warning statements are permanently 
imprinted on cigarette packs and cartons. The samples provided include 
each of the four warnings on packs and cartons for each brand style 
submitted. 

b. Warning Label Rotation. Pursuant to Section 1333(c)(2) of the Act, 
Xcaliber will display the four warnings an equal number of times on the 
packs and cartons for each of the brand styles of the Brands for one year 
beginning with the approval date of this plan. 

Please note Xcaliber's plan is based on the alternative to quarterly rotation 
provided in 15 U.S.C. Section 1333(c)(2). Xcaliber hereby states that the 
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yearly sales volume for each brand style of the Brands remains below the 
threshold under which the FTC may permit the plan to display the four 
warnings an equal number of times during the year. Xcaliber's sales for the 
fiscal year ending December 31, 2014, were sticks. A 
schedule is attached reflecting Xcaliber's sales for 2014 and the first 
quarter of 2015 sales. Tiris schedule is provided as A.lttadunen~ B. 

Xcaliber requires its print suppliers to produce packaging with all four 
warnings in a single print run. The 1oo's size soft pack labels are printed 
on a roll with an equal number of each warning within a 4-label space. The 
king size soft pack labels are printed using a press sheet with an equal 
number of each warning within a 32-label space. The king size box labels 
are printed using a press sheet with an equal number of each warning 
within a 28-label space. The 1oo's size box labels are printed using a press 
sheet that has a 21-label space. Because one extra space is left on the 1oo's 
size box print runs, the extra space rotates between the four warnings an 
equal number of times throughout the year. For cartons, the press sheet 
has a 6-label space in which the extra two spaces rotate between two 
warnings every other run to yield an equal number of warnings throughout 
the year. Xcaliber's print supplier palletizes the print by hand such that all 
warnings are randomized equally throughout an order. Xcaliber's print 
supplier also provides an affidavit with each print run that states that the 
order has been processed according to these standards. 

c. Records of Compliance. Xcaliber maintains a record of the affidavits 
provided by its print supplier confirming the procedures outlined above. 
When each order arrives, a set of samples of each warning from each 
brand style is kept along with the affidavit in Xcaliber's records. The 
affidavit, along with its order's associated samples, is kept by Xcaliber for a 
minimum of one year beyond the date of receipt of the print order. 

Xcaliber continues to be in full compliance with the advertising plan approved 
August 17, 2012. 

If you have any questions, or need anything further, please do not hesitate to 
contact me. 



Warmest Regards, 

Eric B. Estes 
General Counsel 

enclosures 



Attachment A 

Soft Pack 
ECHO 

Box 

Red 100 Red 100 

Gold 100 Gold 100 

Blue 100 Blue 100 

Menthol 100 (dark green pack) 

Menthol Gold l 00 (light green p

Red King 

Gold King 

Blue King 
Menthol King (dark green pack) 

Menthol Gold King (light green 

Non-Filter King (dark red pack) 

ack) 

pack) 

Menthol 100 (dark green pack) 

Menthol Gold 100 (light green pack) 

Red King 

Gold King 

Blue King 

Menthol King (dark green pack) 

Menthol Gold King (light green pack) 

Non-Filter King (dark red pack) 

EXETER 

Soft Pack Box 

Red 100 Red 100 

Gold 100 Gold 100 

Blue 100 

Mentho1100 (dark green pack) 

Menthol Gold 100 (light green p

Red King 

Gold King 

Blue King 

Menthol King (dark green pack) 

Menthol Gold King (light green 

Non-Filter King (dark red pack) 

ack) 

pack) 

Blue 100 

Menthol 100 (dark green pack) 

Menthol Gold 100 (light green pack) 

Red King 

Gold King 
Blue King 

Menthol King (dark green pack) 

Menthol Gold King (light green pack) 

Non-Filter King (dark red pack) 

EDGEFIELD 
Note: Edgefield is only available in a box. 

Red 100 Red King 

Gold 100 Gold King 

Silver 100 Silver King 

Menthol 100 (dark green pack) Menthol King (dark green pack) 

Menthol Gold 100 (light green pack) Menthol Gold King (light green pack) 

Non-Filter King (dark red pack) 



ItemID Description 

1111 Echo 100 Box Red 

1112 Echo 100 Box Gold 

1113 Echo 100 B"x Menthol Gold 

1114 Echo 100 Box Menthol 

1116 Echo 100 Box Blue 

1121 Echo King 6ox Red 

1122 Echo King Box Gold 

1123 Echo King 80• Menthol Gold 

1124 Echo King Box Menthol 

1125 Echo King Box Non Fiter 

1126 Echo King Box Blue 

1211 Echo 100 SP Red 

1212 Echo 100 SP Gold 

1213 Echo 100 SP Menthol Gold 

1214 Echo 100 SP Menthol 

1216 Echo 100 SP Blue 

1221 Echo King SP Red 

1222 Echo King SP GQld 

1223 f<:ho King SP Ml'nthol Gold 

122-t Echo King SP Menthol 

1225 Echo King SP Non Riter 

1226 Echo King SP Blue 

2111 Edgefield 100 Box Red 

2112 Edgefield 100 Box Gold 

2113 Edgefield 100 Box Menthol Gold 

2114 Edgefield 100 Box Menthol 

2116 Edgefield 100 Box Silver 

2121 Edgefield King Box Red 

2122 Edgefield King Box Gold 

2123 Edgefield Kng Box Menthol Gold 

2124 Edgefield King Box Menthol 

2125 Edgefield King Box Non Riter 

2126 Edgefield King Box Silver 

3111 Exete\' 100 Box Red 

3112 Exeter 100 Sox Gold 

J113 Exerer 100 Box Menthol Gold 

3U4 Exeter IUO Box Menthol 

3116 Exeter 100 Box Blue 

3121 Exeter King Box Red 

3122 Exeter King Box Gold 

3123 F.xeter King Box Menthol Gold 

312.4 Exeter King Box Menthol 

3125 Exeter King Box Non Filter 

3126 Exeter King Box Blue 

3211 Exeter 100 SP Red 

3212 Exeter 100 SP Gold 

3213 Exeter 100 SP Menthol Gold 

3214 E.-.oter 100 SP Menthol 

3216 Exeter 100 SP Blue 

3221 Exeter King SP Raf 

3222 Exeter King SP Gold 

3223 Exeter King SP Menthol Gold 

3224 Exel-er Kin-;i SP Menthol 

3225 Exeter King SP Non Filter 

3226 Exeter King SP Blue 

2014Cases 

XCALIBER INTERNATIONAL, LTD, LLC_ 
Attachment 8 - Sales 

For the Period From Jan 1, 2014 to March 31, 2015 

2014 Cartons 2014 Sticks 

pg_ 1of1 

1st Qtr 2015 Cartons 1st Qtr 2015 Sticks 



Division of 
Advertising Practices 

Mr. Eric Barkley Estes 
General Counsel 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

July 28, 2015 

Xcaliber International, Ltd., LLC 
One Tobacco Road 
Pryor, OK 74361 

Dear Mr. Estes: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Xcaliber International, Ltd., LLC ("Xcaliber") on July 27, 2015, 
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health 
warnings on packaging for certain varieties of the Echo, Exeter, and Edgefield brands of 
cigarettes. 

Xcaliber' s sales appear to qualify for the aforementioned alternative to quarterly rotation 
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with 
your letters dated July 29 and August 9, 2013 continue to appear to meet the requirements of the 
Cigarette Act in force as of the date of this letter for size and conspicuousness. 

Accordingly, Xcaliber's plan for simultaneous display of the four health warnings on 
packaging is hereby approved for the following varieties: 

• Twenty-two varieties of the Echo brand: Red Kings Box, Red Kings Soft Pack, Red 
IOO's Box, Red IOO's Soft Pack, Gold Kings Box, Gold Kings Soft Pack, Gold lOO's Box, 
Gold IOO's Soft Pack, Blue Kings Box, Blue Kings Soft Pack, Blue IOO's Box, Blue 
lOO's Soft Pack, Menthol Kings Box (dark green packaging), Menthol Kings Soft Pack 
(dark green packaging), Menthol IOO's Box (dark green packaging), Menthol IOO's Soft 

As set forth in its July 27, 2015 letter, Xcaliber is using colors in the names of a number 
of its cigarette varieties (e.g., "Echo Red IOO's Box"). We note, however, that the color names 
are not printed on the packaging (e.g., the word "Red" does not appear on the packaging of the 
"Echo Red IOO's Box" variety). The color used for a variety's packaging does conform to the 
color used in its name, except that the packaging for the "Menthol Gold" varieties is light green 
in color. 
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Pack (dark green packaging), Menthol Gold Kings Box (light green packaging), Menthol 
Gold Kings Soft Pack (light green packaging), Menthol Gold 1 OO's Box (light green 
packaging), Menthol Gold lOO's Soft Pack (light green packaging), Non-Filter Kings 
Box, and Non-Filter Kings Soft Pack; 

• Twenty-two varieties ofthe Exeter brand: Red Kings Box, Red Kings Soft Pack, Red 
lOO's Box, Red lOO's Soft Pack, Gold Kings Box, Gold Kings Soft Pack, Gold lOO's Box, 
Gold 100' s Soft Pack, Blue Kings Box, Blue Kings Soft Pack, Blue 1 OO's Box, Blue 
lOO's Soft Pack, Menthol Kings Box (dark green packaging), Menthol Kings Soft Pack 
(dark green packaging), Menthol lOO's Box (dark green packaging), Menthol lOO's Soft 
Pack (dark green packaging), Menthol Gold Kings Box (light green packaging), Menthol 
Gold Kings Soft Pack (light green packaging), Menthol Gold 1 OO's Box (light green 
packaging), Menthol Gold 1 OO's Soft Pack (light green packaging), Non-Filter Kings 
Box, and Non-Filter Kings Soft Pack; and 

• Eleven Box varieties of the Edgefield brand: Red Kings, Red 1 OO's, Gold Kings, Gold 
1 OO's, Silver Kings, Silver 1 OO's, Menthol Kings (dark green packaging), Menthol 1 OO's 
(dark green packaging), Menthol Gold Kings (light green packaging), Menthol Gold 
lOO's (light green packaging), and Non-Filter Kings. 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Xcaliber' s cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and conspicuousness of the warnings on Xcaliber's packaging. Moreover, it is 
not in any way an approval of any other design element, statement, or representation made on 
packaging or in advertising for Xcaliber's cigarettes. Nor does this letter purport to interpret or 
express any opinion about the adequacy ofXcaliber's packaging and advertising under the 
FSPTCA or any regulations that have been or might be promulgated by the Department of 
Health and Human Services under that statute, including but not limited to the Regulations 
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children 
and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforY ou/ucml 76164.htm. 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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This approval is effective on the date of this letter and runs through July 27, 2016, 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

/!kw~.~ 
Mary K.~gle 0 
Associate Director 



TJ" p ,'&K·. .0 '1'.!!-.to.t1ana .Lui1gnt 
31 West52ndStroot f New York, NY10019 I T212.513.3200 I F212.385.90i0 
Holland & Knight LLP l www.hklaw.com 

Neal N. Beaton 
(212)51~3470 

neal.beaton@hklaw.com 

July 30, 2015 

VIAE-1WAIL 

Ms. Caitlyn Brady 
Bureau ofConsumer Protection 
Division ofAdvertising Practices 
Federal Trade Commission 
600 PennsylvaniaAvenue, NW 
Mail Drop CC 10528 
Washington, D.C. 20580 

Dear Ms. Brady: 

JTlntemational U.S.A., Inc. (''JTI"}is planning to introduce limited editionpackages and 
cartons for two brand styles within its "Wave" brand family, namely Wave full flavor king size 
black pack (hard pack) and Wave menthol king size black pack (hard pack). We enclosed under 
cover ofiny letter datedJuty 9, 2015 individual packages and the cartons utilizing each ofthe 
four health warning for both brand styles. 

We submitted i.lnder cover ofmy letter dated December 19, 2014 artwork for these packages and 
cartons with all four health warnings for each brand style. · 

Thewarnings will appear on the packaging as shown on the materials submitted under cover of 
my letter datedJtilY 9, 2015. In all other respects, JT International U.S.A., Inc. will maintain 
compliance with the approval dated April 2, 2015 and the submittals on which it was based. 

In support of JTI's application for extension of Federal Trade Commission approval of its 
simultaneous display plan for packages and cartons to cover those packaging varieties, JTI affirms 
that: 

(a) the cigarettes sold by JTI in the U.S. continue to comply with the two-tiered test in Section 
4(c)(2) oftheAct. The total number of cigarettes imported by JTI and sol<l. in the United 

States durino JTI' s last .fiscal year ended D. ecem.?er 31, .2014. s le . . .wa. .s.s· than-. 
and the total number of cigarettes of an~ 

JTI and sold in the United States during such year was less than­
-iµrd therefore (i) each brand.style ofcigarettes wh1cn J1Aunported ana sou1 
~ess than one-fourth of one percent ofall cigarettes sold in the United States 
during the most recent completed year and (ii) more than one-half (i.e. ·all) ofthe cigarettes 
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imported by JTI for sale in the United States are packaged into brand styles which meet the 
requirements ofclause (i); 

(b) the statutorily mandated warnings will appear exactly as shown on the sample individual 
packages and cartons (or bundles) submitted to and approved by the Federal Trade 
Con;unission µniess and until revised sample individual packages and cartons are submitted 
to the Federal Trade Commission on JTI's behaif and approved by the Federal Trade 
Commission; an.d 

(c) JTI will equally display the fourwaming labels specified in Section 4(a)(l) ofthe Act on 
packages and cartons of cigarettes for each brand style for the one year period beginning 
on the date ofapproval for the Plan and JTI will keep records demonstrating compliance 
with the Plan. 

JTI will import and sell packages and cartons ofeach such brand style in equ~ numbers ofeach 
warning label throughout the onewyear period after this application isapproved as set forth on the 
Attachment. l hereto. As a result, ifrequirements for new warnings were to become effective on 
any date, the current warnings will hav;e been utilized in equal proportions prior to then on such 
brand styles. 

Please confiI'lll that this packaging is approved. Our client would appreciate it if this review 
could be handled as promptly as possible. We enclosed under cover ofmy letter dated July 9, 
2015 a Federal Express airway bill which can be utilized to send an approval to me; 

Thank you in advance for your kind and prompt consideration. 

Very truly yours, 

~ 



Attachment 1 

"Wave" packaging is printed using the offset method. Rotation ofwarnings is based on 
percentage on each sheet ofpackaging printed. With fol.ll' health warnings, equal distribution 
would be 25% of the sheet per warning. All packaging is preprinted and supplied to the factory 
where it is made into final consumer packaging. 

The round comer box utilizes two printing plates, each configured with 22 facings. The two 
plates are rotated so that they are used eql.J8.11Y and collectively have 44 ups in a rotation. Each 
warning is printed at 11 times per set oftwo sheets in a rotation, comprising 25% of the sheets. 

All round comer box share the same carton printing configuration .. The~e cartons are printed 
using plates with 4 facings. Each sheet is printed with 4 ups per rotation. Warnings A, B, C and 
D each comprise 25% of the sheet, appearing once. 

#36407301~v2 



Selected packaging samples from those 
submitted with the plan. 
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Division of 
AdYertising Practices 

Neal N. Beaton, Esq. 
Holland & Knight, tLP 
31 West 5211d Street 
New York, NY 10019 

Dear Mr. Beaton: 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

July 30, 2015 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review Cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act''). Pursuant to that delegation, on April 2, 2015, I 
approved a plan filed by Japan Tobacco International U.S.A., Inc. and its affiliates' (collectively 
"JTI") callingfpr simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain varieties of the Expo1t 'A,' Wave, and Wings btands of 
cigarettes. In a Jetter dated July 30, 2015, you now propose to expand JTI's plan for 
simultaneous display ofthewarnin~s on packaging to include two limited edition varieties of the 
Wave brand. · 

JTI's sales appear to qualify for the aforementioned alternative to quarterly rotation of the 
warnings on packaging, and the warnings on the sample packs and cartons submitted With your 
letter dated July 9, 2015 appear to meet the requirements of the Cigarette Act in force as ofthe 
date of this .Jetter for size and conspicuousness. 1 Accordingly, JTI's expansion of its plan for 
simultaneous display of the four health warnings on packaging is hereby approved for the 
following two king size, hard pack varieties of the Wave brand: Full Flavor Black Pack and 
Menthol Black Pack. 

Approval of JTl's plan is contingent on its good faiih implementation. We may ask for 
information demonstrating proper implementation of the plan. 2 The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

JTI stated in its July 30, 2015 letter that the four health warnings will appear exactly as 
shown on the packs and cartons suhrriitted on July 9, 2015. 

2 Knowingly and willfully making false statements to a federal government agency is a. 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Please note thatthis letter only approves the expansion of JTI's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCN') 
concerning the rotation, size, and conspicuousness of the warnings on JTI's packaging. 
Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for JTI's cigarettes. Nor does this letter 
purport to interpret or express any opinion about the adequacy of JTI' s packaging and 
advertising under the FSPTCA or any regulations that have been or might be promulgated by the 
Department of Health and Human Services under that statute, including but not limited to the 
Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to 
Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements ort the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain chara,cterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
v,1ww,fda.gov/Tobacc0Products/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htrn. 

Please also note that Section 802 of the Tariff Suspension and Trade Act of 2000 
prohibits the importation ofcigarettes un:less at the time of entry the importer presents a sworn 
statement signed by the original cigarette manufacturer stating that the manufacturer has 
submitted and will continue to submit the list of ingredients to FDA. 

This approval is effective on the date of this letter and runs through July 29, 2016; 
or until the authority to approve cigarette health warning statement plans moves from the 
FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this letter, please contact Bonnie McGregor at (202) 
326-2356. 

/~truly yours, 

K~· ~ 
Mary K. 'rtngle 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
https://v,1ww,fda.gov/Tobacc0Products/default.htm


~ King Mountain Tobacco Company Inc. KING 
P. 0. Box 422 

White Swan, Washington 98952 Mountain Phone: (509) 874-9935 Fax: (509) 874-3690 

August 11, 2015 

Ms. Mary K. Engle 
Associate Direct01· 
Bureau ofConsumer Protection 
Division ofAdvertising Practices 
Federal Trade Commission 
601 New Jersey Ave. NW 
Washington, DC 20580 

RE: King Mountain Tobacco Company, Inc. - King Mountain Cigarette Labeling 
Rotation Renewal Pursuant to 15 U.S.C. §1333(c)(2) 

Dear Ms. Engle, 

King Mountain Tobacco Company, Inc., is a manufacturer oftobacco products located at 
2000 Fort Simcoe Road; White Swan, WA 98952. Delbert Lauren Wheeler, Sr. is the President 
of.King Mountain Tobacco Company, Inc. 

This is an application pursuant to 15 U.S.C. §1333(c)(2) for annual approval ofthe plan of King 
Mountain Tobacco Company, Inc., for the display ofthe four health warnings on packaging for 
its King Mountain Cigarette Brand. Your Office last approved King Mountain's plan for the 
di~lay of the Health Warnings on the packaging ofthe King Mountain Cigarettes on August 
13 , 2014 and there has been no changes in packaging since that time. The four health warnings 
will appear exactly as shown on the packaging that was submitted June 23, 2015 for your review. 
Please note that we manufacture Fire Safe Cigarettes (FSC) and Non Fire Safe Cigarettes. Fire 
Safe Cigarettes can be identified by the letter "FSC" in bold font above the UPC code on both 
cartons and cigarette boxes. Non Fire Safe Cigarettes will not show any lettering above its UPC 
on both cartons and cigarette boxes. 

King Mountain Tobacco Company, Inc.; (KMT) confirms and warrants that it will conduct its 
operations so that the four warnings specified in 15 U.S.C. §1333(a)(l) will appear an equal 
number of times on the packs and cartons of each brand style of Fire Safe and Non Fire Safe 
King Mountain Cigarettes it manufacturers during the twelve month period following approval 
ofthis application. In order to ensure equal distribution of the four warnings specified in 15 
U.S.C. § 1333(a)(l ), KMT will require that one-fourth ofeach order ofpackage and carton 
material be printed with each of the four warnings. KMT will keep records demonstrating 
compliance with the plan (please see attachment A & B). Attachment A shows Press Run A and 
Press Run B, each press run is ran on an alternating sequence, for both Fire Safe and Non Fire 
Safe to ensure an equal amount ofthe Surgeon General Warning Labels per order ofpackaging. 
Attachment B indicates the warning labels that are used within Run A and Run B. Should there 
be any residual or additional packaging that is needed to be added or subtracted from inventory 



in order to obtain 100% compliance of the proper Surgeon General Warning Rotation as 
specified in 15 U.S.C. § 1333(a)(l) will be done manually if needed by King Mountain 
Employee's before the first day of the following year. Sales of King Mountain did not exceed 
one-fourth of one percent of cigarettes sold in the United States during the calendar year of 2014. 
KMT's fiscal year is the calendar year. 

KMT manufacturers King Mountain cigarettes under Tobacco Manufacturing License Number 
TP-WA-15000. King Mountain is the on1y brand of cigarettes KMT manufactures. 

As you know, cigarette labeling in the United States is governed in part by the Federal Cigarette 
Labeling and Advertising Act, as amended, 36 U.S.C. §§1331-41. The Conunission may grant 
the twelve months simultaneous display label rotation cycle that KMT requests if: 

{i)the number of cigarettes of such brand style sold in the fiscal year of the manufacturer 
or in1porter preceding the submission of the application is less than one-fourth of one 
percent of all the cigarettes sold in the United States in such year, and 

(ii)more than one-half of the cigarettes manufactw·ed or imp01ied by such manufacturer 
or importer for sale in the United States are packaged into brand styles which met the 
requirements of clause (i). 

15 U.S.C. §1333(c)(2)(A). The te1m "brand style" is defined in the statue to mean: 
A variety of cigarettes distinguished by the tobacco used, tar and nicotine content, 
flavoring used size of the cigarette, filtration on the cigarette, or packaging. 

I 5 U.S.C. § 1332(8) 
KMT plans to manufacture the following hard pack styles of King Mountain: 

Red King (Fire Safe) 
Gold King (Fire Safe) 
Blue King (Fire Safe) 
Menthol King (Fire Safe) 
Menthol Gold King (Fire Safe) 

Red King (Non Fire Safe) 
Gold King (Non Fire Safe) 
Blue King (Non Fire Safe) 
Menthol King (Non Fire Safe) 
Menthol Gold King (Non Fire Safe) 

Red lOO's (Fire Safe) 
Gold lOO's (Fire Safe) 
Blue lOO's (Fire Safe) 
Menthol lOO's (Fire Safe) 
Menthol Gold lOO's (Fire Safe) 

Red lOO's (Non Fire Safe) 
Gold lOO's (Non Fire Safe) 
Blue 10o·s (Non Fire Safe) 
Menthol lOO's (Non Fire Safe) 
Menthol Gold IOO's (Non Fire Safe) 

During 2014, KMT solo._ s i of the King Mountain Brand. King Mountain Red 
l OO's was the highest sel~t . ticks. This amount is clearly "less than one-
fourth of 1 percent of all cigarettes sold m e l Statesi n 2014, as required by 15 U.S.C. 
§1333(c)(2)(A)(i). Estimated sales for 2 . ticks, with King Mountain Red 
lOO's (hard pack) selling apfroximately "cks~KMT received approval for our 
advertising plan on June 251 , 2009 and there have been no changes in our advertising plan since 
that time and KMT will maintain compliance with that plan. 



Ifany additional information is needed please feel free to contact me directly. 

Sincerely, 

Kanim B. James 
Secretary 
reports@kingmountaintobacco.com 
(509) 874-9935 Office 
(509) 874-3690 Fax 

mailto:reports@kingmountaintobacco.com


/{i.ng Mountain Tobacco Co1npany Inc~KING P. O.Box422 
White Swan, Washington 98952 

Phone: (509) 874w9935 Fax: (509) 874-3690 Mountain 
ATTACHMENT A 

KING MOUNTAIN - SGW ROTATION 
PrllSs Run A 

85M.MCPBs NON FSC-ltun .30 UP BSMM CPBs FSC - llun.30 UP 
Warning A WamingB WarnJngC Warning D Warning A Warning B WarningC WarnlngD 
Rd 7 7 s 8 Red 8 8 7 7 
Gcid 8 8 7 7 iiold 7 7 8 g 
Menthol 7 7 8 8 · Menthol 8 g 7 7 
Blue 8 8 7 7 Blue 7 7 8 8 
Menthol 7 7 8 8 Menthol 8 B 7 7 
Gold Gold 
TOTAL: H 37 38 38 TOTAL: 38 38 37 37 

lOOMM CPBs NON FSC -Run 20 UP lOOMM CPBs FSC • Run 20 UP 
WarntngA WarnlngB WamingC Warning D Warning A Warning B WarningC WarnlngD 
Red 5 s 5 s lied 5 s s 5 
Golcl 5 5 s 5 Gold s 5 5 s 
Menthol 5 5 5 5 Menthol 5 5 s 5 
Blue 5 5 5 s Blue 5 5 5 5 
Menthol s 5 5 5 Menthol s 5 5 s 
Gold Gold 
TOTAL: 25 25 25 25 TOTAt: 25 25 25 2.S 

BSMM Outer Cartons NON FSC- Run 6 UP 85MM Outer Cartons FSC - Run 6 UP 
W;imingA WamingB WarnlngC WarningD Warning A Warning B WarnlngC Warnine o 
Red 1 l 2 z Red 2 2 1 l 
Gold 2 2 1 1 Gold 1 2 2 
Me~t~ol 1 1 2 2 Menthol 2 2 1 1 
Blue 1 2 2 Blue 2 2 1 1 
Me11thol 2 2 1 1 Menthol 1 1 2 2 
Gold Gold 
TDTAl: 7 7 8 8 TOTAL: 8 8 7 7 

lOOMM Outer Cartons NON FSC-Run 6 UP lODMM Outer Cartons FSC ·Run 6 UP 
WarntngA WarningB Warn·ingC warning D WamingA Warning B WamlngC Warning a 
Red 1 1 2 2 Red 2 2 1 l 
Gold 2 2 1 1 Gold 1 1 2 2 
Menthol 1 1 2 2 Menthol 2 2 1 1 
Rlue 2 :! l 1 Blue 1 1 2 2 
Menthol 1 1 2 2 fAenthol 2 2 1 1 
CJold Gold 
TOTAL: 7 7 8 8 TOTAi.: 8 s 7 7 



r,,11 J(ing Mountain Tobacco Company Inc."1~!1 

KING P.O. Box422 
White Swan, Washington 98952 

Phone: (509) 874-9935 Fax: (509) 874-3690 Mountain 
KING MOUNTAIN· SGW ROTATION 
Preu Run B 

8SMM CPas NON ~SC - Run 30 UP l!SMM CPBs FSC· Run 3ll UP 
VlamingA WamlnsB WamlngC Warning O Warning A Warning B Warning c Warning D 
Red 8 8 7 7 Red 7 7 8 8 
G1>fd 7 7 8 8 Gold 8 8 7 7 
Menthol 8 8 7 7 Menthol 7 7 8 8 
Blue 7 7 B Blue 8 7 7 
Menthol 8 8 7 7 Menth cl 7 8 8 
Gold Gold 
TOTAL: 38 38 37 37 TOTAL: 37 37 38 38 

UIOMM CPBs NON FSC • Run ZD UP lDOMM CPBs FSC-Run 2G UP 
Warning A Warnings WarningC WamingO Warning A Warning B WarnlngC Wamingo 
Red 5 5 5 5 Red 5 5 5 5 
Geld s s 5 5 .Gold s 5 s 5 
Menthol 5 s s 5 Menthol 5 5 5 5 
Blue s 5 5 5 B!ue 5 s 5 5 
Menthol 5 5 s 5 Menthol s 5 5 
Geld Gold 
TOfAL: 25 25 25 25 TOTAL: 25 25 25 25 

85!4M Outer Cntons NON FSC• Run 6 UP 85MM Outer Cartcn5 FSC - Run 6 UP 
Warning A WamingB WarningC Wamingo WarningA Warning B WarningC Warning D 
Reel 2 2 :I. 1 Red 1 2 2 
GoU 1 1 2 2 Gald 2. 2 1 l 
Menthol 2 2 1 Ma11thol 1 1 2 2 
Blue 2 2 1 1 Blue 1 1 2 2 
Mentilal 1 1 2 2 Menthol 2 2 1 1 
Gold Gotd 
TOTAL: 8 8 7 7 TOTA.!.: 7 7 8 g 

lOOMM Outer cartons NON FSC- Rull 6 UP 10CMM Outer Cartons FSC- Run 6 UP 
Warning A WamingB WarningC WarningO Warning A Warning B WarningC WnmingD 
Red 2 2 1 1 Red 1 1 2 2 
Gold 1 1 2 2 Golcl 2 1 1 
Menti\ of 2 2 l 1 Menthol 1 2 
Blue l 2 2 Blue 2 2 l 1 
Menthol 2 2 1 Menthol 1 l 2 2 
Gold Gold 
TOTA!: 8 8 7 7 TOTAL: 7 7 8 

TOTAlS (Between Pre•s 
Run A &BJ Warning A WarningB Warninll C Warning D 

BSMM CPBs NON FSC • 75 75 75 75 
Run30UP 
lODMM CPBs NON FSC • 50 50 so 50 
Run20UP 
BSMM Outer cartons 15 15 15 15 
NON FSC ·Run 6 UP 
lOOMM Outer Cartons 15 15 15 15 
NONFSC:·Run & UP 
85MM CPBs FSC • Run 75 75 75 75 
30UP 
lOOMM CPBs FSC • Run 50 50 so 50 
:tOUP 
SSMM Outer Cartons 15 15 15 15 

FSC - Run 6 UP 
100MM Outer CartoM 15 15 15 15 
fSC-Run 6UP 
BRAND TOTAL :!10 310 310 310 



King Mountain Tobacco Warnings 

A c 
SURGEON GENERAL'S WARNING; SURGEON GENERAL'S WARNING: Smoking By 

Smoking Causes Lung Carn:er, Heart Disease, Pregnant Women May Result in Fetal Injury, 
Emphysema, And May Complicate Pregnancy. Premature Birth, And Low Birth Weigllt. 

B D 
SURGEON GENERAL'S WARNING: SURGEON GENERAL'S WARNING; 

Quitting Smoking Now Greatly Cigarette Smoke 
Reduces Serious Risks to Your Health. Contains Carbon Monoxide. 



Selected packaging samples from those 
submitted with the plan. 
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Division of 
Advertising Practices 

Mr. Kanim B. James 

United States of America 

FEDERAL TRADE COMMISSION 
Washington, D.C. 20580 

August 11, 2015 

King Mountain Tobacco Company, Inc. 
P.O. Box 422 
White Swan, WA 98952 

Dear Mr. James: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by King Mountain Tobacco Company, Inc. ("KMTC") on August 11, 
2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain hard pack varieties of the King Mountain brand of 
cigarettes. 

KMTC' s sales appear to qualify for the aforementioned alternative to quarterly rotation 
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with 
your letter dated June 23, 2015 continue to meet the requirements of the Cigarette Act in force as 
of the date of this letter for size and conspicuousness.1 

Accordingly, KMTC's plan for simultaneous display of the four health warnings on 
packaging is hereby approved for the following hard pack varieties of the King Mountain brand: 
Red (Kings and IOO's), Gold (Kings and lOO's), Blue (Kings and IOO's), Menthol (Kings and 
lOO's), and Menthol Gold (Kings and lOO's). Approval of the plan is contingent on its good 
faith implementation. We may ask for information dei;nonstrating proper implementation of the 
plan.2 The Cigarette Act provides that" any person who violates its provisions is guilty of a 
misdemeanor. 

KMTC stated in its August 11 , 2015 letter that the four health warnings will appear exactly as 
shown on the sample packs and cartons submitted on June 23, 2015 . 

2 Knowingly and willfully making false statements to a federal government agency is a crime 
punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 



Mr. Kanim B. James 
August 11, 2015 
Page 2 

Please note that this letter only approves KMTC's cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and conspicuousness ofthe warnings on KMTC's packaging. Moreover, it is 
not in any way an approval of any other design element, statement, or representation made on 
packaging or in advertising for KMTC's cigarettes. Nor does this letter purport to interpret or 
express any opinion about the adequacy ofKMTC's packaging and advertising under the 
FSPTCA or any regulations that have been or might be promulgated by the Department of 
Health and Human Services under that statute, including but not limited to the Regulations 
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children 
and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/Resourcesfor Y ou/ucm 1 76164.htm. 

This approval is effective on the date of this letter.and runs through August 10, 
2016, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact Bonnie McGregor at 
(202) 326-2356. 

www.fda.gov/TobaccoProducts/Resourcesfor
www.fda.gov/TobaccoProducts/default.htm


NANCYELLEN KEANE TROUTMAN SANDERS LLP 
804.697.1272 telephone Attorneys at LawTROUTMAN804.698.5140 facsimile Troutman Sanders Building 
nancyell en . k eane@troutm ansan ders .com 1001 Haxall Point 

P.O. Box 1122 (23218-1122)SANDERS 
Richmond , Virginia 23219 

804.697.1200 telephone 
troutm ansirn ders. com 

August 12, 2015 

VIA FEDERAL EXPRESS and E-MAIL 
Ms. Mary K. Engle 
Associate Director 
Division of Advertising Practices 
Federal Trade Commission 
600 Pennsylvania A venue, NW 
Washington, D.C. 20580 

Cigarette Health Warning Plan 
Cherokee Tobacco Company, LLC and CHEROKEE brand 

Dear Ms. Engle: 

On behalf of Cherokee Tobacco Company, LLC ("Cherokee") we hereby submit a 
request to renew the Surgeon General's Equalization Plan for Cherokee as required under the 
Federal Cigarette Labeling and Advertising Act of 1984 (15 U.S.C. § 1331 (1998), et seq.), as 
amended ("FCLAA"), for all styles of CHEROKEE brand soft pack and hard pack varieties. 
Cherokee previously submitted its 2014 Plan Renewal on August 12, 2014 and your office 
approved the prior Plan on August 19, 2014. 

Through the date of this application, the Surgeon General's warnings on the packages for 
the brand styles of the CHEROKEE brand have been equalized in accordance with the Plan. 

Cherokee continues as the exclusive distributor of CHEROKEE brand cigarettes in the 
U.S. and holder of exclusive rights to the trademark for the CHEROKEE brand. Scott D. Batson 
is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). The 
location of the factory remains at 1057 Bill Tuck Highway, South Boston, VA 24592. The 
contract manufacturer is Firebird. We do not import or export any cigarettes of this brand. 

Cherokee has a plan for the following styles: 

Cherokee Red Kings soft pack, Cherokee Red lOO's soft pack, Cherokee Blue 
Kings soft pack, Cherokee Blue lOO's soft pack, Cherokee Blue Kings Box, 
Cherokee Menthol Green Kings soft pack, Cherokee Menthol Green lOO's 
soft pack, Cherokee Menthol Green Kings Box, Cherokee Menthol Gold 
Kings soft pack, Cherokee Menthol Gold lOO's soft pack, Cherokee Sky 
Kings soft pack, Cherokee Sky lOO's soft pack, Cherokee Non Filter soft 
pack, Cherokee Red Kings Box. 

Active 26330032vl 



TROUTMAN .. 
SANDERS 

Ms. Mary Angle 
August 12, 2015 
Page 2 

In fiscal year 2014, our total sales were f the Cherokee brand. 
Anticipated sales of CHEROKEE in fiscal year 2015 will tota sticks. 

Four copies of each style (packs and cartons) were provided as enclosures to our letter of 
June 3, 2010. The warnings will appear exactly as shown on the samples provided with that 
letter. Cherokee will equalize the four health warnings on the packs and cartons for each brand 
style listed in the Plan for the one year period beginning on the date of approval of this Plan. 

Beginning on the date of approval of this Plan, Cherokee will ensure that the printer will 
print all 4 warnings in equal numbers on each printed sheet of packaging for all cartons and 
packs, so when sheets are cut, the display of warnings will be approximately equalized on packs 
and cartons for each brand style. Based on the above, Cherokee requests approval to use the 
equalization option provided in Section 1333(c )(2) of the FCLAA. Cherokee will keep records 
demonstrating compliance with this Plan. 

For advertising materials, there are no changes from the prior Plan dated April 11, 2005. 

We submit that the foregoing complies with the requirements set forth in the FCLAA, 
and request expedited approval of this request. Should this request conform to your 
requirements, we request that the letter evidencing approval be faxed to me at (804) 698-5140. 
Should you require any additional information with respect to the foregoing please contact me at 
804-697-1272 or on my cell phone (804-350-2640). 

Very truly yours, 

Nancyellen Keane 

Enclosures 

Active 26330032v 1 



Division of 
Advertising Practices 

Nancyellen Keane, Esq. 
Troutman Sanders LLP 
1001 Haxall Point 
P.O. Box 1122 
Riclunond, VA 23219 

Dear Ms. Keane: 

United States of America 

FEDERAL TRADE COMMISSION 
Washington, D.C. 20580 

August 27, 2015 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the Commission 
pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 15 U.S.C. 
§§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a proposed plan 
filed on behalf of Cherokee Tobacco Company, LLC ("Cherokee") on August 12, 2015, calling for 
simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on 
packaging for certain varieties of the Cherokee brand of cigarettes. 

Cherokee's sales appear to qualify for the aforementioned alternative to quarterly rotation 
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with 
your letter dated June 3, 2010 continue to appear to meet the requirements of the Cigarette Act in 
force as of the date of this letter for size and conspicuousness. 1 

Accordingly, Cherokee's plan for simultaneous display of the four health warnings on 
packaging is hereby approved for the following fourteen varieties of the Cherokee brand: Red 
Kings (soft pack and Box), Red lOO's soft pack, Blue Kings (soft pack and Box), Blue lOO's soft 
pack, Menthol Green Kings (soft pack and Box), Menthol Green lOO's soft pack, Menthol Gold 
soft pack (Kings and lOO's), Sky soft pack (Kings and lOO's), and Non-Filter soft pack. 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Cherokee stated in its August 12, 2015 letter that the four health warnings will appear 
exactly as shown on the sample packs and cartons submitted on June 3, 2010. 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 



Nancyellen Keane, Esq. 
August 27, 2015 
Page 2 

Please note that this letter only approves Cherokee's cigarette health warning statement 
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning 
the rotation, size, and conspicuousness of the warnings on Cherokee's packaging. Moreover, it 
is not in any way an approval of any other design element, statement, or representation made on 
packaging or in advertising for Cherokee's cigarettes. Nor does this letter purport to interpret or 
express any opinion about the adequacy of Cherokee's packaging and advertising under the 
FSPTCA or any regulations that have been or might be promulgated by the Department of 
Health and Human Services under that statute, including but not limited to the Regulations 
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children 
and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

This approval is effective on the date of this letter and runs through August 26, 
2016, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact Arien Parham at (202) 
326-2696. 

Very truly yours, 

~r 
MaryKQgle ' 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.gov/TobaccoProducts/default.htm


2801 Camino Del Rio South 
Suite 304, San Diego, CA 92108 USA 
email: mgusa@nynycigs.com 
web: nynycigs.com 

August 26, 2015 

Ms. Mary K. Engle 

Office: 619-328-7710 USA 
Cell: 619-291-1662 

Federal Trade Commission, 
Division of Advertising Practices, ATTN: Ms. Bonnie McGregor 
600 Pennsylvania A venue, N. W. 
Mail Drop CC-10528 
Washington, D.C. 20580 

RE: Annual Extension for the Approved Cigarette Warning Equalization Plan, 
Packaging compliant with Family Smoking Prevention and Tobacco Control Act 
Point of Sale Advertising 

Dear Ms. Engle; 

This letter is being submitted for the extension of the approval of the Surgeon General Warning 
Equalization Plan for the display of the four health warnings on packaging of the New York New 
York cigarette brand. 

The initial approval was issued on January 27, 2009 valid to January 26, 2010. 

A subsequent extension was granted on April 01, 2010 valid to March 31, 2011 for Full Flavor 
hard pack (Kings and lOO's), Menthol hard pack (Kings and lOO's), and Non Filter Kings soft 
pack. 

On September 28, 2010, an application to approve new packaging to comply with The Family 
Smoking Prevention and Tobacco Control Act (FSPTCA) was submitted. 

New packaging was submitted on August 05, 2010 as follows: 

Red Box 100 Size, fonnerly Full Flavor I 00 's 
Red Box King Size, fonnerly Full Flavor Kings 

Gold Box 100 Size, formerly Lights 
Gold Box King Size, formerly Lights 

Silver Box I 00 Size, formerly Ultra Lights 

Menthol Box 100 Size 
Menthol1King Size 

Menthol Gold Box, formerly Menthol Light 



Non-Filter Box King Size, formerly Non-Filter Soft Pack 

That application for the change of brand style names was approved on September 30, 2010. 

A subsequent plan extension was approved on October 31, 2011, valid to September 21, 2012. 

A subsequent plan extension was approved on August 28, 2012, valid to August 27, 2013. 

A subsequent plan extension was approved on August 28, 2013, valid to August 27, 2014. 

A subsequent plan extension was approved on August 21, 20 J4, valid to August 20, 2015. 

Through the date of this application, the Surgeon General Warnings have been equalized on our 
packaging for the nine brand styles of New York New York Brand cigarettes. 

The New York New York brand will continue to be manufactured in the United States by our 
contract manufacturer Joseph M. Anderson d/b/a Smokin Joes for Marketing Group USA, blc. 
Upon approval ofthis extension, the contract manufacturer will continue to manufacture these 
cigarettes under the authority of the Bureau ofAlcohol, Tobacco, Fireanns and Explosives 
(Manufacturer ofTobacco Products License TP-NY-168). 

Marketing Group USA, Inc. does not import cigarettes. 

New York New York brand cigarettes will be manufactured in a variety of styles. The following 
varieties of New York New York cigarettes are the only brand styles ofcigarettes that we 
manufacture and v,.111 be manufactured in accordance with both FTC and FSPTCA rules and 
regulations: 

Red Box King Size, Red Box 100 Size 
Gold Box King Size, Gold Box 100 Size 

Silver Box 100 Size 
Menthol Box King Size, Menthol Box 100 size, Menthol Gold Box 100 Size 

Non-filter Box King Size 

These cigarettes will be packaged in 200 count cartons ("Outer Cartons"). Each Outer Carton 
will contain 10 (10) packs ("Pack") of twenty (20) cigarettes each pack. The warnings wiU 
appear exactly as they do on the achial pack labels and cartons submitted under Exhibit A of our 
letter of August 05, 2010 and approved on September 30, 2010. 

United States stick sales for the period January 01, 2014 to December 30, 2014 were - " 
The breakdown ofthe number of stick sales are indicated in a graph attached as E:s:hi~ 
cigarettes were These ci arettes 
-.vere 

In addition, stick sales for the period January 0 I, 2015 to July 31, 2015 were .The 
breakdown of the number ofstick sales are indicated in a graph attached as Exhibit lA. These 



·

cigarettes were exported in accordance v.-ith all federal and state regulations. There were no 
United States sales during this period. 

United States sales estimates for the next one year period for the varieties ofNew York New 
Yark brands listed above are provided in Exhihit 2. Marketing Grou12 USA, Inc. does not 
anticipate that the total of all brand styles of its cigarettes will exceed-sticks in sales 
for the one year period to be covered by this plan. 

Upon approval of the extension, the four cigarette health warnings will appear on the packs and 
cartons of each of the brand styles listed above an equal number of times for the one year period 
beginning on the date of approval ofthis plan. To ensure the cigarette warnings appear on each 
of the above listed brand styles an equal number of times throughout the plan year, raw materials 
packaging inventory will be stored and loaded into packaging machines alternating the four 
health warnings equally. 

Marketing Group USA will maintain compliance with the September 28, 2010 Plan for point of 
sale advertising for the New York New York Brand, and with the September 29, 2011 Plan for 
the internet advertising for the New York new York Brand 

Marketing Group USA, Inc. is aware of the requirements set forth in the Cigarette Labeling and 
Advertising Act and the company's efforts are always to be fully compliant with the Act. 
Marketing Group USA, Inc. will maintain records of compliance with the approved plan. 

Thank you in advance for your kind attention to this important request for extension. If there are 
any questions or concerns regarding these plans, please feel free to contact me. 

Sincerely, ,~ · 
l hJ ~ / ., .( . //tr /

,· 
I 

~~-~ , 'v/_/[/~ 
MaryNaJJar ' ~/ " 
President ·-



EXHIBIT '! 

tuNl'T'eo $TAtES SAl,.6S NiiN'Y'ORK NEW YORK PRODUCTS -·~--·-]Sifck'Sai;S(Aiiruai}0110112014 to 1zt31i201'4~-~ 
I NYNY Red 100 Size Box 

NYN"Y Red King Size Box 
NYNY Gold 100 Size Box 
NYNY Gold King Size Box 

I NYNY Menthol 100 Size Box l NYN"Y Menthol King Siz~ Box I j 
I NYNY Menthol Gold 100 Size Box 
~· ·-- . . NTh"Y Silver 100 Size Box _ 

l NYNY Non-Filter Kin~ Size Box I 
I TOTAL l-...:a'- - - al - - " - - - - £8 --. !£??£ 'l<!! 



EXHIBIT 1 f.}. 

rifi(PORT ~ALES NSWYORKtJ~~rvoR'K'PR50ucr$ !Total (actual) ~tick sah!S-o1To1'20=t5to·01713i20Ts~· 
! NYNY Red l 00 Size Box 

NYNY Red King Size Box 
NYNY Gold 100 Size Box 

NYNY Gold Kir.g,_S_iz_e_B_o_x _______ i--------------------1 
NYNY Menthol 100 Size Box 
I\ YN'i:' Menthol King Size Box 

NY.NY Menthol Gold 100 Size Rox 
i NYNY Silver 100 Size Box 
I NYNY Non-Filter King Size Box 
I . TOTAL 
L,.,..,___.._,..,_""-="''~~----------



•E--''HIBl'l" 2 ,-At .f. 

.... "'------------------------~---"-i". 
I 

NYNY Red 100 Size Box 
_N_YN_Y_R_e_d_Ki_-~ng Size Box 1 

NYNY Gold I 00 Size Box 
NYNY Gold King Size Box 

NYNY Menthol 100 Size Box 
:NX'NY Menthol King Size Box 

NYNY Menthol Gold I 00 Size Box 

I :-rYNY Non-Filter King Size Box ... ----~r.:=;.-· .... ·----.;oo;.·;,;;;;_....,,..,,,,.......,_,.. __ _ . - . .,.,..J_,--~,....._ __ _ .,.,~---, ... ----·- - - -=-1 
NYNY Silver 100 Size Box 

TOTAL 



Division of 
Advertising Practices 

Ms. Mary Najjar 
President 
Marketing Group USA, Inc. 

UNITED STATES OF AMERICA 

Federal Trade Commission 
Washington, D.C. 20580 

August 27, 2015 

2801 Camino Del Rio South, Suite 304 
San Diego, CA 92108 

Dear Ms. Najjar: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Marketing Group USA, Inc. ("Marketing Group") on August 26, 
2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four 
health warnings on packaging for certain varieties of the "New York New York" brand of 
cigarettes. 

Marketing Group's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted with your letter dated August 5, 2010 continue to appear to meet the requirements of 
the Cigarette Act in force as of the date of this letter for size and conspicuousness. 1 Accordingly, 
Marketing Group's plan for simultaneous display of the four health warnings on packaging is 
hereby approved for the following nine box varieties of the New York New York brand: Red 
(King and lOO's), Gold (King and lOO's), Silver lOO's, Menthol (King and IOO's), Menthol Gold 
lOO's, and Non-filter King. 

Approval of the plan is contingent on its good faith im~lementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Marketing Group stated in its August 26, 2015 letter that the four health warnings will 
appear exactly as shown on the packs and cartons submitted on August 5, 2010. 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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Please note that this letter only approves Marketing Group's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Marketing Group's 
packaging. Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for Marketing Group's cigarettes. Nor does 
this letter purport to interpret or express any opinion about the adequacy of Marketing Group's 
packaging and advertising under the FSPTCA or any regulations that have been or might be 
promulgated by the Department of Health and Human Services under that statute, including but 
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless 
Tobacco to Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at 
www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

This approval is effective on the date of this letter and runs through August 26, 
2016, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

MaryK. 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.gov/TobaccoProducts/default.htm


August 31, 2015 

Ms. Mary Engle 
Associate Director 
Division of Advertising Practices 
Federal Trade Commission 
Mail Drop CC-10528 
600 Pennsylvania Avenue 
Washington, DC 20580 

RE: ITG BRANDS, LLC 
PACKAGING REVISIONS FOR WINSTON, SALEM, KOOL AND 
MAVERICK AND PLAN EXPANSION 

Dear Ms. Engle: 

On June 12, 2015, in correspondence to Rhondetta Walton, you advised 
that ITG Brands' plan for the display of the four health warnings on packaging of 

· Winston, Salem, Kool and Maverick had been approved. This revision is being 
requested as packaging has been updated to: (i) modify the SGW panel on 
certain variants which were approved only through September 4, 2015 (these 
variants are referred to as the "Provisionally Approved Variants"); (ii) reflect ITG 
Brands as the manufacturer; (iii) reposition I add certain informational and/or 
graphic elements. Therefore, ITG Brands advises of its request to change the 
packs and cartons for the following brand styles: 

Winston Red 1OOs Box 
Winston Red King Box 
Winston Gold 1OOs Box 
Winston Gold King Box 
Winston White 100s Box 
Winston White King Box 

Salem Menthol 100s Box 
Salem Menthol King Box 
Salem Menthol Gold 100s Box 
Salem Menthol Gold King Box 
Salem Menthol Silver 100s Box 
Salem Menthol Silver King Box 
Salem Menthol Slim 1OOs Box 



Page 2 - August 31, 2015 

Kool Menthol King Box 
Kool Menthol King Soft Pack 
Kool Menthol Blue 1 OOs Box 
Kool Menthol Blue King Box 
Kool Menthol Super Longs 100s Box 
Kool Menthol XL Blue Box (79 mm) 
Kool Menthol XL Green Box (79 mm) 

Maverick King Box 
Maverick 1 OOs Box 
Maverick Gold King Box 
Maverick Gold 1OOs Box 
Maverick Silver 1 OOs Box 
Maverick Menthol King Box 
Maverick Menthol 1OOs Box 
Maverick Menthol Gold 1OOs Box 
Maverick Menthol Silver 1 OOs Box 

In addition, ITG Brands requests approval to expand its current plan to 
add pack and carton designs for the following brand styles: 

Winston Full Flavor 1 OOs Box (Full Rich Tobacco Flavor) 
Winston Full Flavor King Box (Full Rich Tobacco Flavor) 
Winston Menthol 1OOs Box 
Winston Menthol King Box 
Winston Blue King Box 

Sample packs and cartons for all of the above-referenced brand styles 
were submitted on July 27 and August 18 (revised pack samples of Winston 
Gold 1OOs and King Box). With the exception of the five (5) Winston variants 
that are included for plan expansion purposes, the packaging submitted July 27 
and August 18 (revised pack samples of Winston Gold 1ODs and King Box) will 
replace the Winston, Salem, Kool and Maverick packaging currently approved by 
the FTC. 

ITG Brands also requests that the FTC approval for the packaging for the 
Provisionally Approved Variants be extended through December 31, 2015. As 
explained in our letter of June 11, 2015, implementation of changes in packaging 
requires various steps and a significant amount of lead time. For instance, once 
ITG Brands receives FTC approval for the new packaging we will advise our 
outside graphics company to start engraving cylinders, a necessary step for 
large-scale packaging production. The graphics company has advised it will take 



Page 3-August 31, 2015 

approximately 80 production days to conclude the cylinder engraving process for 
all packs and cartons. In addition, material orders for the quarter beginning 
October 1, 2015, must be placed a minimum of four to six weeks in advance, in 
order to assure timely production and delivery to manufacturing. Therefore, ITG 
Brands respectfully requests an approval extension for the Provisionally 
Approved Variants through December 31, 2015, which is necessary to ensure 
compliance by ITG Brands. 1 

All health warnings read precisely as required by the Federal Cigarette 
Labeling and Advertising Act and will appear exactly as shown on the samples 
submittea July 27 and August 18 (revised pack samples of Winston Gold 1 OOs 
and King Box). 

As stated in its plan of June 11, beginning with the quarter starting 
October 1, 2015, ITG Brands requests approval to begin following the quarterly 
labeling rotation schedule attached hereto as Exhibit A-1. ITG Brands also 
requests approval to continue to begin using packages bearing the October­
December quarter's label statement up to five (5) production days prior to the 
commencement of the October-December quarter and to continue using 
packaging bearing the July-September quarter's label statement up to five (5) 
production days after the end of the July-September quarter. 

Until October 1, 2015, ITG Brands requests approval to continue to utilize 
the transitional quarterly labeling rotation schedule attached hereto as Exhibit A-
2. Both quarterly labeling rotation schedules (Exhibits A-1 and A-2) utilize the 
warning corresponding to the quarter in which the product is packaged. ITG 
Brands will maintain records documenting compliance with the rotation plans. 

ITG Brands will continue to be in compliance with the June 11, 2015 plan 
for advertising Winston, Salem, Kool and Maverick (the rotation schedule for 
which is attached hereto as Exhibit B), which did not include a plan for display of 
the warnings in internet advertising. ITG Brands reaffirms that prior to engaging 
in internet advertising it will submit a plan to FTC requesting approval to add 
internet advertising to its plans for these brands. 

If you require any additional information, please contact me. 

Sincerely, 

1?~~ 
Rhondetta G. Walton 
Sr. Legal Counsel 

1 Request for approval extension for the Provisionally Approved Variants through December 31 , 
2015, is based on an FTC approval date no later than September 30, 2015. 



EXHIBIT A-1 
. August2015 

ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN 
ACQUIRED BRANDS PACKAGING 

QUARTER IN WHICH WARNING NOTICE UTILIZED 
PRODUCT IS 
PACKAGED 

BRAND 

MAVERICK WINSTON SALEM KOOL 

1st Q (Jan - Mar) A B c D 
2nd Q (Apr. - June) B c D A 
3rd Q (July- Sept.) c D A B 
4th Q (Oct. - Dec.) D A B c 

MULTIPLE BRANDS/ 
NON-BRAND SPECIFIC 

1st Q (Jan - Mar) A 
2nd Q (Apr. - June) B 
3rd Q (July- Sept.) C 
4th Q (Oct. - Dec.) D 

A -- SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 

B -- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious 
Risks to Your Health. 

C -- SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in 
Fetal Injury, Premature Birth, And Low Birth Weight. 

D -- SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 



EXHIBIT A-2 
August2015 

ITG BRANDS, LLC 
QUARTERLY WARNING ROTATION PLAN 

ACQUIRED BRANDS PACKAGING 

TRANSITIONAL PLAN 

QUARTER IN WHICH 
PRODUCT IS 
PACKAGED 

WARNING NOTICE UTILIZED 

BRAND 

WINSTON SALEM KOOL MAVERICK 

1st Q (Jan - Mar) 
2"ct Q (Apr. - June) 
3rct Q (July- Sept.) 
4th Q (Oct. - Dec.) 

B 
c 
D 
A 

c 
D 
A 
B 

B 
c 
D 
A 

A 
B 
c 
D 

MULTIPLE BRANDS/ 
NON-BRAND SPECIFIC 

1st Q (Jan - Mar) A 
2"ct Q (Apr. - June) B 
3rd Q (July - Sept.) C 
4 th Q (Oct. - Dec.) D 

A -- SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 

B -- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious 
Risks to Your Health. 

C - SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in . 
Fetal Injury, Premature Birth, And Low Birth Weight. 

D -- SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 



EXHIBIT B 
August2015 

ITG BRANDS, LLC 
ADVERTISING ROTATION PLAN FOR RAVE AND FOR ACQUIRED BRANDS 

QUARTER IN WHICH WARNING NOTICE UTILIZED 
ADVERTISING MATERIALS 
ARE PRODUCED 

BRAND 

RAVE 
1st Q (Jan - Mar) A 
2nd Q (Apr. - June) B 
3rd Q (July - Sept.) c 
4th Q (Oct. - Dec.) D 

MAVERICK WINSTON SALEM KOOL 

1st Q (Jan - Mar) A B c D 
2nd Q (Apr. - June) B c D A 
3rd Q (July - Sept.) c D A B 
4th Q (Oct. - Dec.) D A B c 

MULTIPLE BRANDS/ 
NON-BRAND SPECIFIC 

1st Q (Jan - Mar) A 
2nd Q (Apr. - June) B 
3rd Q (July- Sept.) C 
4th Q (Oct. - Dec.) D 

A -- SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 

B -- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious 
Risks to Your Health. 

C - SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in 
Fetal Injury, Premature Birth, And Low Birth Weight. 

D - SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 



Selected packaging samples from those 
submitted with the plan. 
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Division of 
Advertising Practices 

Rhondetta Walton, Esq. 
ITG Brands, LLC 
714 Green Valley Road 
Greensboro, NC 27408 

Dear Ms. Walton: 

United States of America 

FEDERAL TRADE COMMISSION 
Washington, D.C. 20580 

September 2, 2015 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, ITG Brands, LLC's 
("ITG") June 11, 2015 plan for quarterly rotation of the four health warnings on packaging for 
certain varieties of the Winston, Salem, Kool, and Maverick brands of cigarettes was approved 
on June 12, 2015. By letter dated August 31, 2015, you now propose to: (1) expand your plan 
for quarterly rotation of the four health warnings on packaging to include additional varieties of 
the Winston brand; and (2) modify the packaging for the Winston, Salem, Kool, and Maverick 
brands of cigarettes. 

The warnings on the sample packs and cartons submitted with your July 27 and August 
18, 2015 letters appear to meet the requirements of the Cigarette Act in force as of the date of 
this letter for size and conspicuousness. 1 ITG's plan for quarterly rotation of the four health 
warnings on packaging for the following varieties is hereby approved effective on the date of this 
letter:2 

ITG stated in its August 31, 2015 letter that the four health warnings will appear exactly 
as shown on the packs and cartons submitted on July 27, 2015 and August 18, 2015. Although 
the warnings on the sample packs of the Winston Gold 100' s Box and Winston Gold Kings Box 
submitted on July 27, 2015 were not sufficiently clear and conspicuous, corrected samples were 
submitted on August 18, 2015. 

2 ITG also stated in its August 31, 2015 letter that it intends to continue using the 
packaging approved on June 12, 2015 for the following varieties through December 31, 2015: 
Salem Menthol Box (Kings and lOO's), Salem Menthol Gold Box lOO's, Salem Menthol Silver 
Box (Kings and lOO's), Salem Menthol Slim Box lOO's, Kool Menthol Kings Box, Kool 
Menthol Kings Soft Pack, Kool Menthol Blue Box (Kings and lOO's), Kool Menthol Super 
Longs lOO's Box, Kool Menthol XL Green Box (79 mm), Maverick Gold Box (Kings and 
lOO's), Maverick Silver Box lOO's, and Menthol Silver Box lOO's. 
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• Eleven Box varieties of the Winston brand: Red (Kings and lOO's), Gold (Kings and 
lOO's), White (Kings and lOO's), Full Flavor (Kings and lOO's), Menthol (Kings and 
lOO's), and Blue Kings; 

• Seven Box varieties of the Salem brand: Menthol (Kings and lOO's), Menthol Gold 
(Kings and lOO's), Menthol Silver (Kings and lOO's), and Menthol Slim lOO's; 

• Seven varieties of the Kool brand: Menthol Kings Box, Menthol Kings Soft Pack, 
Menthol Blue Box (Kings and lOO's), Menthol Super Longs lOO's Box, Menthol XL 
Blue Box (79 mm), and Menthol XL Green Box (79 mm); and 

• Nine varieties of the Maverick brand: Kings Box, lOO's Box, Gold Box (Kings and 
lOO's), Silver lOO's Box, Menthol Box (Kings and lOO's), Menthol Gold lOO's Box, 
and Menthol Silver lOO's Box. 

Approval ofITG's plan is contingent on its good faith implementation. We may ask for 
information demonstrating proper implementation of the plan.3 The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves ITG's expansion of its cigarette health warning 
statement rotation plan and the submitted packaging modifications with respect to the statutory 
requirements in force prior to the June 22, 2009 enactment of the Family Smoking Prevention 
and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness of the 
warnings on ITG's packaging. Moreover, it is not in any way an approval of any other design 
element, statement, or representation made on packaging or in advertising for ITG' s cigarettes. 
Nor does this letter purport to interpret or express any opinion about the adequacy ofITG's 
packaging and advertising under the FSPTCA or any regulations that have been or might be 
promulgated by the Department of Health and Human Services under that statute, including but 
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless 
Tobacco to Protect Children and Adolescents (published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, or 
www.fda.gov/TobaccoProducts/ResourcesforYou/Forindustry/default.htm, and sign up for FDA 
email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

3 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 



September 3, 2015 

Ms. Mary K. Engle 
Associate Director 
U.S. Federal Trade Commission 
Bureau of Consumer Protection 
Division of Advertising Practices 
600 Pennsylvania Avenue, NW, CC-10528 
Washington, DC 20580 

t 193 0 

F I F T H .A VE N~JE · N EW Y O RK 

Re: Sherman's 1400 Broadway NYC, Ltd. ("Sherman's 1400" ) 

Dear Ms. Engle, 

''· ; .J .... _,,,__..,,, 

Sherman's 1400 Broadway NYC, Ltd. ("Sherman's 1400") had its health warning display plan for packaging previously approved 
on July 20, 2009, with amendments approved for the following time periods: 
January 22, 2010 until July 19, 2010 
December 17, 2010 until December 16, 2011 
November 9, 2011 until September 21, 2012 
September 14, 2012 until September 13, 2013 
September 13, 2013 untii September 12, 2014 
September 9, 2014 until September 8, 2015 
(and for the FT Box Kir,g varieties of the Classic brand approved July 17, 2015 until July 16, 2016) 

With this letter, we seek approval for our plan to simultaneously display the four health warnings on previously approved 
packaging {including t he FT Box King varieties of t he Classic brand packaging approved on July 17, 2015) for our approved 
current brand styles, in order to comply with FCLAA. When printing our packaging materials, each version of t he four warnings 
is equally produced then equally used in the production process (25% A, 25% B, etc.) to ensure that we achieve simultaneous 
display of the four warnings on all our brands and brands styles. Through the date of this application, the Surgeon General 
health warnings for the previously approved packaging of our brand styles have been equalized in accordance with our plan. 

The actual hard pack and carton packaging, with each of the four health warnings, for the following brands and brand styles t hat 
were previously approved by t he FTC, remains the same and is in compliance with Section 911 of The Family Smoking Prevention 
and Tobacco Control Act of 2009, w hich became effective June 22, 2010. The hard packs, cartons and health warnings on t he 
following brands and brand styles will appear exact ly as on the samples enclosed with our letters of May 7, 2015 and August 24, 2015. 

I. Current brand and brand styles (samples provided on August 24, 2015): 

Black & Gold {black paper/gold filter/queen) 
Cigarett el los (brown paper/non filter/queen) 
Classic (white paper/cork filter/king) 
Classic Blue {white paper/cork filter/king) 
Classic Menthol {white paper/cork filter/king) 

C Ci~ PORATE 

< 



Cigarette Health Warning Pian 

I. Current brand and brand style s (samples provided on August 24, 2015) (cont): 

Fantasia (multi-color paper/gold ~iiter/queen) 
Havam Ovals (brown paper/non filter/queen) 
Hint Menthol (brown paper/brown filter/queen) 
MCD (brown paper/brown fi'te:/queen) 
MCD Gold (brown paper/brown filter/queen) 
MCD Menthol (brown paper/brown filter/queen) 
MCD Silver (brown paper/brown &jlter/queen) 
Naturals Blue (white paper/white filter/queen) 
Naturals Blue King (white paper/white filter/king) 
Naturals King (white paper/cork ·raer/l<ing) 
Naturals Menthol (white paper/white filter/queen) 
Naturais Menthol King (whlta aaper/cork filter/king) 
Naturals Originals (brown paper/cork filter/queen) 
Naturals Yellow (b:own paper/brown filter/queen) 
Naturals Yellow King (white paper/white filter/king) 
New York Cut Blue (white paper/white filter/king) 
New York Cut Menthol (white paper /white filter/king) 
New York Cut Original (whit2 paper/cork filter/king} 

Ii. Current brand and b:-and st yi :;s {ss:nples provided on May 7, 2015): 

Classic FT Box (King- in reddlsh-b '·own color packaging) 
Classic Blue FT Box (King) 
Classic Menthol FT i3ox (King) 

Page 2 of 2 

Sherman's 1400 total domestic shipments for the twelv-· -month eriod ending April 30, 2015 (our fiscal year) were-
sticks and we anticipate next ~'s~a! year's volume to be I In compliance with the Cigarette Act, Section 1333(c){2), 
kindly be advised that Sherman's 1400 manufactured and sold in each of its brands less than one-fourth of one {1%) percent of 
all cigarettes sold in the Unit ed States in its fiscal year 2015, and expects to be below that fraction of sales in the present year. 
Thus, Sherman's 1400 will take ad'Jantage of the alternative to quarterly rotation of the health warnings on its packaging for the 
each of the foregoing brand styles pursuant to Section 1333(c}(2). 

Sherman's 1400 will continue to disp!ay the four health warnings an equal number oftimes on the hard packs and cartons of 
each of the foregoing brand ' !yles for the twetve-month period beginning on the date of the approval of this plan; or at such 
time as the authority to ap;:;~ove cigarette health warning statement plans move from the FTC to the FDA. Sherman's 1400 will 
maintain records that snow compliance with its packaging and advertising plan. Sherman's 1400 had its advertising plan 
originally approved November 24, 2003 and the expanded plan approved on July 20, 2009. 

lf,,u require any addit;onai 1:-:frnnation, please do not hesitate to contact me at 201-735-9004. 

~nclrely, · 

/ i ~ 
I w"":im M. her~an 

Executive Vice President 

WMS/MWM/smw 
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__ _____ .___ _______ ___ _ ~l:t~!mori'_s_ 1400 Broadway N.Y.C., Ltd. ______ ____________ _____ ____ _ 
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' -----~------------ ··· · 

r--------------:-::--:---:-:---:---:---:-:---::-:,-----:---::-::-::-::---::,---:-----------.- ----
All cigarettes monufoctured by Sherman's i400 are fire-safe 

FSC I low i nition LIP certified. 

BRAND FAMILY L __ -·_ ____ B_RA_N_D_N_A_M_E ___ .•. ______ ... 1 ______ BR_A_N_o_s_TY_L_E _____ _. 

Black & Golcf----·_-______ _Br~c~_/_J;.QldfiltertiP/ qu.~~ri ____ · _-- : ---

·----- . Cigarettellos ··----r ·· ·· Cigorettelfos ----· Non-Filter Brown /queen ----- ----. - ----- - .- ·--- ···· - ------- -- " ·"- . . ... ....... _ ·---- ·--

~ =i =~-f!9islc _ __ , ___ __ :__ _ _ __ Classic - --~~--:= -~~i~=~V'__h~e /_~o~.!!_lt~!J!PJ~if:!g__ =.-=:=:::=::. =_::_-=_ _~-
. I 

: ~~~-=-=-=:-= ;::~==-=~=!~=-~--=-_: :-~C,:I_gj_~~i-~e -~-- - - ·-:---· -=---~~---- White I Cork filter ti1'7kl~g=--=_-__ -_-__ =~~===-==-
=-=L~ ---- -~: ---G!~~~J~_~_enttiOf - -- -- - · __ ·---1·,_-_--__ -···_--·~w_hlte I Corkj)1i~rtip / king--=:=_:=_· _ _ ____ _ 
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Division of 
Advertising Practices 

Mr. William M. Sherman 
Executive Vice President 

United States of America 
FEDERAL TRADE COMMISSION 

Washington, D.C. 20580 

September 8, 2015 

Sherman's 1400 Broadway NYC, Ltd. 
2200 Fletcher A venue 
Fort Lee, NJ 07024 

Dear Mr. Sherman: 

The Federal Trade Commission has delegated to the Associate Director for Advertising 
Practices its authority to review cigarette health warning display plans submitted to the 
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 
15 U.S.C. §§ 1331-1341 ("the Cigarette Act"). Pursuant to that delegation, I have reviewed a 
revised proposed plan filed by Sherman's 1400 Broadway NYC, Ltd. ("Sherman's 1400") on 
September 3, 2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of 
the four health warnings on packaging for certain varieties of the Black & Gold, Cigarettellos, 
Classic, Fantasia, Havana Ovals, Hint, MCD, Naturals, and New York Cut brands of cigarettes. 

Sherman's 1400's sales appear to qualify for the aforementioned alternative to quarterly 
rotation of the warnings on packaging, and the warnings on the sample packs and cartons 
submitted with your letters dated May 7, 2015 and August 24, 2015 continue to appear to meet 
the requirements of the Cigarette Act in force as of the date of this letter for size and 
conspicuousness. 1 

Accordingly, Sherman's 1400's plan for simultaneous display of the four health warnings 
on packaging for the following box varieties is hereby approved: 

• the queen size variety of the Black & Gold brand; 

• the Non-Filter queen size variety of the Cigarettellos brand; 

• six king size varieties of the Classic brand (Regular "International style," Blue 
"International style," Menthol "International style," FT Box (in reddish-brown 
packaging), Blue FT Box, and Menthol FT Box); 

Sherman's 1400 stated in its September 3, 2015 letter that the four health warnings will 
appear exactly as shown on the packs and cartons submitted on these dates. 



Mr. William M. Sherman 
September 8, 2015 
Page 2 

• the queen size variety of the Fantasia brand; 

• the Non-Filter queen size variety of the Havana Ovals brand; 

• the Menthol queen size variety of the Hint brand; 

• four queen size varieties of the MCD brand (Regular, Gold, Menthol, and Silver); 

• four king size varieties of the Naturals brand (Blue, Regular, Menthol and Yellow); 

• four queen size varieties of the Naturals brand (Blue, Menthol, Originals, and Yellow); 
and 

• three king size varieties of the New York Cut brand (Blue, Menthol and Original). 

The approval pertains only to packaging that meets the requirements of the Cigarette Act 
in force as of the date ofthis letter. Furthermore, the four health warnings must appear exactly 
as shown on the packs and cartons that the Commission approved. 

Approval of the plan is contingent on its good faith irnRlementation. We may ask for 
information demonstrating proper implementation of the plan. The Cigarette Act provides that 
any person who violates its provisions is guilty of a misdemeanor. 

Please note that this letter only approves Sherman's 1400's cigarette health warning 
statement rotation plan with respect to the statutory requirements in force prior to the June 22, 
2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") 
concerning the rotation, size, and conspicuousness of the warnings on Sherman's 1400's 
packaging. Moreover, it is not in any way an approval of any other design element, statement, or 
representation made on packaging or in advertising for Sherman's 1400's cigarettes, including, 
but not limited to, "natural." Nor does this letter purport to interpret or express any opinion 
about the adequacy of Sherman's 1400' s packaging and advertising under the FSPTCA or any 
regulations that have been or might be promulgated by the Department of Health and Human 
Services under that statute, including but not limited to the Regulations Restricting the Sale and 
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents 
(published March 19, 2010). 

Because the FSPTCA imposes additional legal requirements on the marketing and sale of 
cigarettes, you should ensure that you are in compliance with those requirements. For example, 
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or 
menthol) in cigarettes has been prohibited. You can find additional information at 
www.fda.gov/TobaccoProducts/default.htm, or 

2 Knowingly and willfully making false statements to a federal government agency is a 
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001. 
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www.fda.gov/TobaccoProducts/ResourcesforYou/Forindustry/default.htm, and sign up for FDA 
email updates at www.fda. gov /TobaccoProducts/Resourcesfor Y ou/ucm 176164 .htm. 

This approval is effective on the date of this letter and runs through September 7, 
2016, or until the authority to approve cigarette health warning statement plans moves 
from the FTC to the FDA, whichever comes first. 

Ifyou have any questions regarding this approval, please contact William Ducklow at 
(202) 326-2407. 

Very truly yours, 

Mary K. ngle 
Associate Director 

www.fda.gov/TobaccoProducts/ResourcesforYou/Forindustry/default.htm
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	Beedies LLC 
	Beedies LLC 
	1549 Shadow Oaks Road Kissimmee Fl 34744 Ph. 407 893 3200 Or 407 738 6187 Fax 407 540 9559 TTB Permit# FL-Tl-15119 6 July 2015 
	Ms. Mary K. Engle, Associate Director, 
	Division of Advertising Practices, 
	Federal Trade Commission. 
	600 Pennsylvania Avenue. NW, Washington. DC 20580. 
	Dear Madam, 
	I am requesting renewal of the Health Vvanii~g Statement Rotation Pian for Ma~galoi'"e Ganesh Beed~es 501 (MGB 501), brand style beedi cigarette (soft cone pack) in the United States of America. This is the only brand style manufactured by Mangalore Ganesh Beedics Works located in Mysore India and the only brand style of cigarettes Beedies LLC imports. Beedies LLC does not manufacture any Cigarettes. No changes were made to the packaging. Ifin the future, a decision is made to import different brands, a sep
	Beedies LLC within the United States of America (USA) during Fyl4. The warnings will appear exactly as shown on the sample packs and cartons that were enclosed with my letter dated April 28 2010. We will display the four health warnings an equal number of times on the packs and cartons by printing the four health warnings simultaneously in equal numbers at the time of both the pack and carton print runs for the MGB 50 I brand. We will keen records demonstrating compliance with this plan. We do not anticipat
	We do not intend to advertise MGB 501 at this time. However if we decide to advertise in the future, we will submit an advertising plan to the FTC before. 
	Figure
	Mr. Gregory E. Cudjoe 
	July 6, 2015 
	Page 2 
	IfBeedies LLC decides to advertise in the future, it must submit a plan detailing how it will comply with the requirements ofthe Cigarette Act with respect to display ofthe health warning statements in advertisements. 
	Please note that this letter only approves Beedies LLC's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on Beedies LLC's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging for Beedies LLC's cigarettes. Nor does
	Because the FSPTCA imposes additional legal requirements on the marketing_and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

	Please note that Section 802 ofthe Tariff Suspension and Trade Act of2000 prohibits the importation ofcigarettes unless at the time ofentry the importer presents a sworn statement signed by the original cigarette manufacturer stating that the manufacturer has submitted and will continue to submit the list ofingredients to FDA. 
	This approval is effective on the date ofthis letter and runs through July 5, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	(f._, c __ /}
	·0"l~?J~ 

	/ c:., y~ 
	· 

	Mary ngle O 
	Associate Director 
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	AN EXQUISITELY BLENDED TOBACCO SET IN A HIGHLY STYLIZED CIGARETTE CAN Ot~' 
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	Mr. Joseph M. Zebrowski July 10, 2015 Page 3 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	MaryK. Associate Director 
	Figure
	within each print order and mechanically sorted to assure equa1 distribution on each pallet offinished print. Single pallets are utilized in our manufacturing process to assure equal distribution ofthe warnings on packs and cartons of each brand style. 
	Skookurn Creek Tobacco Company continues to be in compliance with its plan for Internet advertising as approved October 8, 2008 for Traditions and July16, 2007 for Complete and Premis. Skookum Creek Tobacco Co., Inc. does not advertise its cigarettes in any other format or medium. 
	Michael Bell 
	Quality Assurance Manager/FDA, FTC Compliance Manager 
	360-490-6852 
	Skookum Creek Tobacco Company, 1041 W_ State Route 108, Shelton WA, 98584 Administrative Contact: Michael Bell,Quality Assurance Manager 360-229-3616 
	Figure
	Figure
	Figure
	Figure
	Figure
	Figure
	Mr. Cameron Goodwin 
	July 14, 2015 
	Page 3 
	Services under that statute, including but not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents (published March 19, 2010). 
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use of certain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforY ou/ucm 176164.htm. 

	This approval is effective on the date of this letter and runs through July 13, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Arien Parham at (202) 326-2696. 
	Very truly yours, 
	x~
	,-n 


	Mar~e 
	Mar~e 
	Associate Director 
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	Figure
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	Figure
	as its February 19, 2008 plan for advertising the Nightclub cigarette brand and its April 
	16, 2009 plan for advertising the Maple Leaf cigarette brand. 
	Smokin Joes, the manufacturer, is aware of the requirements set forth in the Cigarette Labeling and Advertising Act .and the company's efforts are always to be fully compliant with the Act. Smokin Joes will maintain record of compliance with the approved plan. The submitted carton and pack label for each brand style bearing each Surgeon General warning satisfies the requirement of package submission. Ifthere are any questions or concer!lS regarding tll,is plan, please contact me at 716-754-4064 x225. 
	Sincerely, 
	d-~ 
	~on Meinhart Power of Attorney 
	6 
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	Brand Date(s) 
	Lewiston Mayll,2010 October 21, 2011 
	Maple Leaf May 11, 2010 
	Market May 11, 2010 
	Nightclub May4, 2011 
	Outdoor Freedom August 27, 2010 
	SmokinJoes May 11,2010 
	Smokin Joes Natural May 11,2010 October 21, 20 U 
	Smokin Joes Premium May 11, 2010 . October 21, 2011 
	Accordingly, Smokin Joes' plan for simultaneous display ofthe four health warnings on packaging is hereby approved for the following varieties: 
	;f} Fifteen varieties ofthe Exact ·brand: Canadian Red King Soft Pack, Canadian Blue Ki:r;i.g Soft Paqk, Red King Box~ Red Soft Pack (King and. 1OO's), Gold Box (King and 100's ), Gold Soft Pack (King and lOO's), Menthol Soft Pack (King and lOO's), Menthol IOO's Box, Menthol Gold Soft Pack (King and lOO's), andBlue lOO's Soft Pack; 
	'1· Twelve varieties ofthe Exact Elite brand: Non"'.Filter King Box, Red King Box, Red Soft Pack (King and 1OO's), Gold King Box, Gold Soft Pack (King and lOO's), Menthol Soft Pack (King and IOO's), Menthol Gold SoftPack (King and IOO's), and Blue lOO's Soft Pack; 
	$ Eighteen varieties ofthe Lewiston brand: Non,..filter King Soft Pack, Red Box (King and lOO's), Red Soft Pack (King and lOO's), Gold Box (King and lOO's), Gold SoftP_ack (King and lOO's), Menthol Box (King and lOO's), Menthol Soft Pack (King and lOO's), Menthol Gold lOO's Box, Menthol Gold Soft Pack (King and lOO's), and Blue lOO's (Box and Soft Pack); 
	's One variety ofthe Maple Leafbrand: Canadian Blue King Box; 
	·ei Two varieties ofthe Outdoor Freedom brand: Original King Box, and Smooth King Box; 
	• Two varieties ofthe Nightclub brand: Rich King Box, and Smooth King Box; 
	Figure
	.tvfr. Jason Meinhart July 17, 2015 Page4 
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at / default.htm, or , and sign up for FDA 
	www.fda.gov/TobaccoProducts
	www.fda.gov/TobaccoProducts/ResourcesforYou/Forlndustry/default.htm
	email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/ucm 17 6164.htm. 

	This approval is effective on the date ofthis letter and runs through July 16, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Bonnie McGregor at (202) 326-2356. 
	Very truly yours, 
	~T.
	Macy~gle' 
	Associate Director 
	Figure
	Figure
	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
	Figure
	Figure
	Figure
	Figure
	Figure
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	conspicuousness and contrast. The warnings will appear exactly as they do on the samples submitted with our letter of June 14th, 2010 and additional submission with a missing warning of July 13th 2010. 
	B. WA~NING LABEL SIZE & LOCATION 
	In order to satisfy the warning label rotation requirement, we have elected the option provided by Section 1333c(2) that allows us to display each of the flour ( 4) warnings an equal number oftimes during the year. We comply with the "Cigarette Act" by having our factory's suppliers print the four surgeon general warnings simultaneously in equal numbers at the time of both the pack and carton print runs. The four cigarette health warnings will appear on packs and cartons for each brand style of the Westport
	1M brand of cigarettes. 
	-sticksof Westport

	C. RECORDS OF COMPLIANCE 
	DK Distributors, Inc. will maintain sufficient records to demonstrate compliance with this plan. 
	II. ADVERTISING 
	DK Distributors, Inc. filed a plan for the use of health warnings in advertising display on August 16th, 
	2010. We intend to maintain compliance with the aforementioned plan. 
	Ifyou require any additional information or assistance with this, or any other matters, please do not 
	hesitate to contact me. 
	Sinter.~¥, /' lJ) ,....,.....,~-~_·?;#~·~ 
	,! /ft.-· f/ I _,/' , 
	C~· l /. / / ,/[,,/l
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	/ l 

	r Gr~ Marcinkeviciute 
	/ 
	-'General Manager DK Distributors, Inc. 
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	yearly sales volume for each brand style of the Brands remains below the threshold under which the FTC may permit the plan to display the four warnings an equal number of times during the year. Xcaliber's sales for the fiscal year ending December 31, 2014, were sticks. A schedule is attached reflecting Xcaliber's sales for 2014 and the first quarter of 2015 sales. Tiris schedule is provided as A.lttadunen~ B. 
	Xcaliber requires its print suppliers to produce packaging with all four warnings in a single print run. The 1oo's size soft pack labels are printed on a roll with an equal number of each warning within a 4-label space. The king size soft pack labels are printed using a press sheet with an equal number of each warning within a 32-label space. The king size box labels are printed using a press sheet with an equal number of each warning within a 28-label space. The 1oo's size box labels are printed using a pr
	c. Records of Compliance. Xcaliber maintains a record of the affidavits provided by its print supplier confirming the procedures outlined above. When each order arrives, a set of samples of each warning from each brand style is kept along with the affidavit in Xcaliber's records. The affidavit, along with its order's associated samples, is kept by Xcaliber for a minimum of one year beyond the date of receipt of the print order. 
	Xcaliber continues to be in full compliance with the advertising plan approved August 17, 2012. 
	If you have any questions, or need anything further, please do not hesitate to contact me. 
	Warmest Regards, 
	Eric B. Estes General Counsel enclosures 
	Attachment A Soft Pack 
	Attachment A Soft Pack 
	Attachment A Soft Pack 
	ECHO 
	Box 

	Red 100 
	Red 100 
	Red 100 

	Gold 100 
	Gold 100 
	Gold 100 

	Blue 100 
	Blue 100 
	Blue 100 

	Menthol 100 (dark green pack) Menthol Gold l00 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	Menthol 100 (dark green pack) Menthol Gold l00 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	ack) pack) 
	Menthol 100 (dark green pack) Menthol Gold 100 (light green pack) Red King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green pack) Non-Filter King (dark red pack) 

	TR
	EXETER 

	Soft Pack 
	Soft Pack 
	Box 

	Red 100 
	Red 100 
	Red 100 

	Gold 100 
	Gold 100 
	Gold 100 

	Blue 100 Mentho1100 (dark green pack) Menthol Gold 100 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	Blue 100 Mentho1100 (dark green pack) Menthol Gold 100 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	ack) pack) 
	Blue 100 Menthol 100 (dark green pack) Menthol Gold 100 (light green pack) Red King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green pack) Non-Filter King (dark red pack) 


	EDGEFIELD Note: Edgefield is only available in a box. 
	Red 100 Red King Gold 100 Gold King Silver 100 Silver King Menthol 100 (dark green pack) Menthol King (dark green pack) Menthol Gold 100 (light green pack) Menthol Gold King (light green pack) 
	Non-Filter King (dark red pack) 
	Figure
	Figure
	Figure
	Mr. Eric Barkley Estes July 28, 2015 Page 3 
	This approval is effective on the date ofthis letter and runs through July 27, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	/!kw~.~ Mary K.~gle 0 
	Associate Director 
	TJ" p ,'&K·
	TJ" p ,'&K·
	.0 '1'.!
	. 
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	31 West52ndStroot f New York, NY10019 I T212.513.3200 I F212.385.90i0 Holland & Knight LLP l 
	www.hklaw.com 

	Neal N. Beaton 
	(212)51~3470 
	neal.beaton@hklaw.com 
	neal.beaton@hklaw.com 

	July 30, 2015 
	VIAE-1WAIL 
	Ms. Caitlyn Brady Bureau ofConsumer Protection Division ofAdvertising Practices Federal Trade Commission 600 PennsylvaniaAvenue, NW Mail Drop CC 10528 Washington, D.C. 20580 
	Dear Ms. Brady: 
	JTlntemational U.S.A., Inc. (''JTI"}is planning to introduce limited editionpackages and cartons for two brand styles within its "Wave" brand family, namely Wave full flavor king size black pack (hard pack) and Wave menthol king size black pack (hard pack). We enclosed under cover ofiny letter datedJuty 9, 2015 individual packages and the cartons utilizing each ofthe four health warning for both brand styles. 
	We submitted i.lnder cover ofmy letter dated December 19, 2014 artwork for these packages and cartons with all four health warnings for each brand style. · 
	Thewarnings will appear on the packaging as shown on the materials submitted under cover of my letter datedJtilY 9, 2015. In all other respects, JT International U.S.A., Inc. will maintain compliance with the approval dated April 2, 2015 and the submittals on which it was based. 
	In support of JTI's application for extension of Federal Trade Commission approval of its simultaneous display plan for packages and cartons to cover those packaging varieties, JTI affirms that: 
	(a) the cigarettes sold by JTI in the U.S. continue to comply with the two-tiered test in Section 
	4(c)(2) oftheAct. The total number of cigarettes imported by JTI and sol<l. in the United States durino JTI' s last .fiscal year ended D. ecem.?er 31, .2014. s le . . .
	wa
	. 
	.s.s· than-. and the total number of cigarettes of an~ JTI and sold in the United States during such year was less than­-iµrdtherefore (i) each brand.style ofcigarettes wh1cn J1Aunported ana sou1 ~ess than one-fourth of one percent ofall cigarettes sold in the United States during the most recent completed year and (ii) more than one-half (i.e. ·all) ofthe cigarettes 
	Anchorage IAtlanta IAustin I Boston I Chicago l Dallas l Denver I Fort Lauderdale I Jacksonville ILakeland I Los Angeles Miami New York l NorthernVirginia I Orlando IPortland ISan Francisco ITallahassee tTampa IWashington, D.C. West Palm Beach I Bogota IMexico City 
	Ms. Caitlyn Brady July 30, 2015 Page2 
	imported by JTI for sale in the United States are packaged into brand styles which meet the requirements ofclause (i); 
	(b) 
	(b) 
	(b) 
	the statutorily mandated warnings will appear exactly as shown on the sample individual packages and cartons (or bundles) submitted to and approved by the Federal Trade Con;unission µniess and until revised sample individual packages and cartons are submitted to the Federal Trade Commission on JTI's behaif and approved by the Federal Trade Commission; an.d 

	(c) 
	(c) 
	JTI will equally display the fourwaming labels specified in Section 4(a)(l) ofthe Act on packages and cartons of cigarettes for each brand style for the one year period beginning on the date ofapproval for the Plan and JTI will keep records demonstrating compliance with the Plan. 


	JTI will import and sell packages and cartons ofeach such brand style in equ~ numbers ofeach warning label throughout the onewyear period after this application isapproved as set forth on the Attachment. l hereto. As a result, ifrequirements for new warnings were to become effective on any date, the current warnings will hav;e been utilized in equal proportions prior to then on such brand styles. 
	Please confiI'lll that this packaging is approved. Our client would appreciate it ifthis review could be handled as promptly as possible. We enclosed under cover ofmy letter dated July 9, 2015 a Federal Express airway bill which can be utilized to send an approval to me; 
	Thank you in advance for your kind and prompt consideration. 
	Very truly yours, 
	~ 
	Attachment 1 
	"Wave" packaging is printed using the offset method. Rotation ofwarnings is based on percentage on each sheet ofpackaging printed. With fol.ll' health warnings, equal distribution would be 25% ofthe sheet per warning. All packaging is preprinted and supplied to the factory where it is made into final consumer packaging. 
	The round comer box utilizes two printing plates, each configured with 22 facings. The two plates are rotated so that they are used eql.J8.11Y and collectively have 44 ups in a rotation. Each warning is printed at 11 times per set oftwo sheets in a rotation, comprising 25% ofthe sheets. 
	All round comer box share the same carton printing configuration .. The~e cartons are printed using plates with 4 facings. Each sheet is printed with 4 ups per rotation. Warnings A, B, C and D each comprise 25% of the sheet, appearing once. 
	#36407301~v2 


	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
	Figure
	Figure
	Figure
	Neal N. Beaton, Esq. 
	July 30, 2015 
	Page 2 
	Please note thatthis letter only approves the expansion ofJTI's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCN') concerning the rotation, size, and conspicuousness ofthe warnings on JTI's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging or in advertising for JTI's cigarettes. 
	Because the FSPTCA imposes additional legal requirements ort the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain chara,cterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	v,1ww,fda.gov/Tobacc0Products/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htrn. 

	Please also note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the importation ofcigarettes un:less at the time ofentry the importer presents a sworn statement signed by the original cigarette manufacturer stating that the manufacturer has submitted and will continue to submit the list ofingredients to FDA. 
	This approval is effective on the date of this letter and runs through July 29, 2016; or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this letter, please contact Bonnie McGregor at(202) 326-2356. 
	/~truly yours, 
	K~· ~ 
	Mary K. 'rtngle Associate Director 
	~ 
	King Mountain Tobacco Company Inc. 
	King Mountain Tobacco Company Inc. 
	KING 
	P. 0. Box 422 White Swan, Washington 98952 




	Mountain 
	Mountain 
	Phone: (509) 874-9935 Fax: (509) 874-3690 
	August 11, 2015 
	Ms. Mary K. Engle 
	Associate Direct01· 
	Bureau ofConsumer Protection 
	Division ofAdvertising Practices 
	Federal Trade Commission 
	601 New Jersey Ave. NW 
	Washington, DC 20580 
	RE: King Mountain Tobacco Company, Inc. -King Mountain Cigarette Labeling Rotation Renewal Pursuant to 15 U.S.C. §1333(c)(2) 
	Dear Ms. Engle, 
	King Mountain Tobacco Company, Inc., is a manufacturer oftobacco products located at 2000 Fort Simcoe Road; White Swan, WA 98952. Delbert Lauren Wheeler, Sr. is the President of.King Mountain Tobacco Company, Inc. 
	This is an application pursuant to 15 U.S.C. §1333(c)(2) for annual approval ofthe plan of King Mountain Tobacco Company, Inc., for the display ofthe four health warnings on packaging for its King Mountain Cigarette Brand. Your Office last approved King Mountain's plan for the di~lay of the Health Warnings on the packaging ofthe King Mountain Cigarettes on August 13 , 2014 and there has been no changes in packaging since that time. The four health warnings will appear exactly as shown on the packaging that 
	King Mountain Tobacco Company, Inc.; (KMT) confirms and warrants that it will conduct its operations so that the four warnings specified in 15 U.S.C. §1333(a)(l) will appear an equal number oftimes on the packs and cartons ofeach brand style of Fire Safe and Non Fire Safe King Mountain Cigarettes it manufacturers during the twelve month period following approval ofthis application. In order to ensure equal distribution ofthe four warnings specified in 15 
	U.S.C. § 1333(a)(l ), KMT will require that one-fourth ofeach order ofpackage and carton material be printed with each ofthe four warnings. KMT will keep records demonstrating compliance with the plan (please see attachment A & B). Attachment A shows Press Run A and Press Run B, each press run is ran on an alternating sequence, for both Fire Safe and Non Fire Safe to ensure an equal amount ofthe Surgeon General Warning Labels per order ofpackaging. Attachment B indicates the warning labels that are used wit
	Figure
	Ifany additional information is needed please feel free to contact me directly. 
	Sincerely, 
	Kanim B. James Secretary (509) 874-9935 Office (509) 874-3690 Fax 
	reports@kingmountaintobacco.com 

	/{i.ng Mountain Tobacco Co1npany Inc~
	KING 
	KING 
	P. O.Box422 White Swan, Washington 98952 Phone: (509) 874w9935 Fax: (509) 874-3690 
	Mountain 
	Mountain 
	ATTACHMENT A 
	ATTACHMENT A 
	ATTACHMENT A 

	KING MOUNTAIN -SGW ROTATION 
	KING MOUNTAIN -SGW ROTATION 

	PrllSs Run A 
	PrllSs Run A 

	85M.MCPBs NON FSC-ltun .30 UP 
	85M.MCPBs NON FSC-ltun .30 UP 
	BSMM CPBs FSC llun.30 UP 
	-


	Warning A 
	Warning A 
	WamingB 
	WarnJngC 
	Warning D 
	Warning A 
	Warning B 
	WarningC 
	WarnlngD 

	Rd 
	Rd 
	7 
	7 
	s 
	8 
	Red 
	8 
	8 
	7 
	7 

	Gcid 
	Gcid 
	8 
	8 
	7 
	7 
	iiold 
	7 
	7 
	8 
	g 

	Menthol 
	Menthol 
	7 
	7 
	8 
	8 
	· Menthol 
	8 
	g 
	7 
	7 

	Blue 
	Blue 
	8 
	8 
	7 
	7 
	Blue 
	7 
	7 
	8 
	8 

	Menthol 
	Menthol 
	7 
	7 
	8 
	8 
	Menthol 
	8 
	B 
	7 
	7 

	Gold 
	Gold 
	Gold 

	TOTAL: 
	TOTAL: 
	H 
	37 
	38 
	38 
	TOTAL: 
	38 
	38 
	37 
	37 

	lOOMM CPBs NON FSC -Run 20 UP 
	lOOMM CPBs NON FSC -Run 20 UP 
	lOOMM CPBs FSC • Run 20 UP 

	WarntngA 
	WarntngA 
	WarnlngB 
	WamingC 
	Warning D 
	Warning A 
	Warning B 
	WarningC 
	WarnlngD 

	Red 
	Red 
	5 
	s 
	5 
	s 
	lied 
	5 
	s 
	s 
	5 

	Golcl 
	Golcl 
	5 
	5 
	s 
	5 
	Gold 
	s 
	5 
	5 
	s 

	Menthol 
	Menthol 
	5 
	5 
	5 
	5 
	Menthol 
	5 
	5 
	s 
	5 

	Blue 
	Blue 
	5 
	5 
	5 
	s 
	Blue 
	5 
	5 
	5 
	5 

	Menthol 
	Menthol 
	s 
	5 
	5 
	5 
	Menthol 
	s 
	5 
	5 
	s 

	Gold 
	Gold 
	Gold 

	TOTAL: 
	TOTAL: 
	25 
	25 
	25 
	25 
	TOTAt: 
	25 
	25 
	25 
	2.S 

	BSMM Outer Cartons NON FSC-Run 6 UP 
	BSMM Outer Cartons NON FSC-Run 6 UP 
	85MM Outer Cartons FSC Run 6 UP 
	-


	W;imingA 
	W;imingA 
	WamingB 
	WarnlngC 
	WarningD 
	Warning A 
	Warning B 
	WarnlngC 
	Warnine o 

	Red 
	Red 
	1 
	l 
	2 
	z 
	Red 
	2 
	2 
	1 
	l 

	Gold 
	Gold 
	2 
	2 
	1 
	1 
	Gold 
	1 
	2 
	2 

	Me~t~ol 
	Me~t~ol 
	1 
	1 
	2 
	2 
	Menthol 
	2 
	2 
	1 
	1 

	Blue 
	Blue 
	1 
	2 
	2 
	Blue 
	2 
	2 
	1 
	1 

	Me11thol 
	Me11thol 
	2 
	2 
	1 
	1 
	Menthol 
	1 
	1 
	2 
	2 

	Gold 
	Gold 
	Gold 

	TDTAl: 
	TDTAl: 
	7 
	7 
	8 
	8 
	TOTAL: 
	8 
	8 
	7 
	7 

	lOOMM Outer Cartons NON FSC-Run 6 UP 
	lOOMM Outer Cartons NON FSC-Run 6 UP 
	lODMM Outer Cartons FSC ·Run 6 UP 

	WarntngA 
	WarntngA 
	WarningB 
	Warn·ingC 
	warning D 
	WamingA 
	Warning B 
	WamlngC 
	Warning a 

	Red 
	Red 
	1 
	1 
	2 
	2 
	Red 
	2 
	2 
	1 
	l 

	Gold 
	Gold 
	2 
	2 
	1 
	1 
	Gold 
	1 
	1 
	2 
	2 

	Menthol 
	Menthol 
	1 
	1 
	2 
	2 
	Menthol 
	2 
	2 
	1 
	1 

	Rlue 
	Rlue 
	2 
	:! 
	l 
	1 
	Blue 
	1 
	1 
	2 
	2 

	Menthol 
	Menthol 
	1 
	1 
	2 
	2 
	fAenthol 
	2 
	2 
	1 
	1 

	CJold 
	CJold 
	Gold 

	TOTAL: 
	TOTAL: 
	7 
	7 
	8 
	8 
	TOTAi.: 
	8 
	s 
	7 
	7 


	r,,11 
	r,,11 
	J(ing Mountain Tobacco Company Inc.
	"1~!1 
	KING P.O. Box422 
	White Swan, Washington 98952 
	Phone: (509) 874-9935 Fax: (509) 874-3690 

	Mountain 
	Mountain 
	KING MOUNTAIN· SGW ROTATION 
	Preu Run B 
	Preu Run B 
	Preu Run B 

	8SMM CPas NON ~SC -Run 30 UP 
	8SMM CPas NON ~SC -Run 30 UP 
	l!SMM CPBs FSC· Run 3ll UP 

	VlamingA WamlnsB WamlngC 
	VlamingA WamlnsB WamlngC 
	Warning O 
	Warning A Warning B 
	Warning c 
	Warning D 

	Red 8 8 7 
	Red 8 8 7 
	7 
	Red 7 7 
	8 
	8 

	G1>fd 7 7 8 
	G1>fd 7 7 8 
	8 
	Gold 8 8 
	7 
	7 

	Menthol 8 8 7 
	Menthol 8 8 7 
	7 
	Menthol 7 7 
	8 
	8 

	Blue 7 7 B 
	Blue 7 7 B 
	Blue 8 
	7 
	7 

	Menthol 8 8 7 
	Menthol 8 8 7 
	7 
	Menth cl 7 
	8 
	8 

	Gold 
	Gold 
	Gold 

	TOTAL: 38 38 37 
	TOTAL: 38 38 37 
	37 
	TOTAL: 37 37 
	38 
	38 

	UIOMM CPBs NON FSC • Run ZD UP 
	UIOMM CPBs NON FSC • Run ZD UP 
	lDOMM CPBs FSC-Run 2G UP 

	Warning A Warnings WarningC 
	Warning A Warnings WarningC 
	WamingO 
	Warning A Warning B 
	WarnlngC 
	Wamingo 

	Red 5 5 5 
	Red 5 5 5 
	5 
	Red 5 5 
	5 
	5 

	Geld s s 5 
	Geld s s 5 
	5 
	.Gold s 5 
	s 
	5 

	Menthol 5 s s 
	Menthol 5 s s 
	5 
	Menthol 5 5 
	5 
	5 

	Blue s 5 5 
	Blue s 5 5 
	5 
	B!ue 5 s 
	5 
	5 

	Menthol 5 5 s 
	Menthol 5 5 s 
	5 
	Menthol s 
	5 
	5 

	Geld 
	Geld 
	Gold 

	TOfAL: 25 25 25 
	TOfAL: 25 25 25 
	25 
	TOTAL: 25 25 
	25 
	25 

	85!4M Outer Cntons NON FSC• Run 6 UP 
	85!4M Outer Cntons NON FSC• Run 6 UP 
	85MM Outer Cartcn5 FSC -Run 6 UP 

	Warning A WamingB WarningC 
	Warning A WamingB WarningC 
	Wamingo 
	WarningA Warning B 
	WarningC 
	Warning D 

	Reel 2 2 :I. 
	Reel 2 2 :I. 
	1 
	Red 1 
	2 
	2 

	GoU 1 1 2 
	GoU 1 1 2 
	2 
	Gald 2. 2 
	1 
	l 

	Menthol 2 2 
	Menthol 2 2 
	1 
	Ma11thol 1 1 
	2 
	2 

	Blue 2 2 1 
	Blue 2 2 1 
	1 
	Blue 1 1 
	2 
	2 

	Mentilal 1 1 2 
	Mentilal 1 1 2 
	2 
	Menthol 2 2 
	1 
	1 

	Gold 
	Gold 
	Gotd 

	TOTAL: 8 8 7 
	TOTAL: 8 8 7 
	7 
	TOTA.!.: 7 7 
	8 
	g 

	lOOMM Outer cartons NON FSC-Rull 6 UP 
	lOOMM Outer cartons NON FSC-Rull 6 UP 
	10CMM Outer Cartons FSC-Run 6 UP 

	Warning A WamingB WarningC 
	Warning A WamingB WarningC 
	WarningO 
	Warning A Warning B 
	WarningC 
	WnmingD 

	Red 2 2 1 
	Red 2 2 1 
	1 
	Red 1 1 
	2 
	2 

	Gold 1 1 2 
	Gold 1 1 2 
	2 
	Golcl 2 
	1 
	1 

	Menti\ of 2 2 l 
	Menti\ of 2 2 l 
	1 
	Menthol 1 
	2 

	Blue l 2 
	Blue l 2 
	2 
	Blue 2 2 
	l 
	1 

	Menthol 2 2 1 
	Menthol 2 2 1 
	Menthol 1 l 
	2 
	2 

	Gold 
	Gold 
	Gold 

	TOTA!: 8 8 7 
	TOTA!: 8 8 7 
	7 
	TOTAL: 7 7 
	8 


	TOTAlS (Between Pre•s Run A &BJ Warning A WarningB Warninll C Warning D BSMM CPBs NON FSC • 75 75 75 75 
	Run30UP lODMM CPBs NON FSC • 50 50 so 50 Run20UP BSMM Outer cartons 15 15 15 15 NON FSC ·Run 6 UP lOOMM Outer Cartons 15 15 15 15 NONFSC:·Run & UP 
	85MM CPBs FSC • Run 75 75 75 75 30UP lOOMM CPBs FSC • Run 50 50 so 50 :tOUP SSMM Outer Cartons 15 15 15 15 FSC-Run 6 UP 100MM Outer CartoM 15 15 15 15 fSC-Run 6UP BRAND TOTAL :!10 310 310 310 
	King Mountain Tobacco Warnings 
	A c SURGEON GENERAL'S WARNING; SURGEON GENERAL'S WARNING: Smoking By Smoking Causes Lung Carn:er, Heart Disease, Pregnant Women May Result in Fetal Injury, Emphysema, And May Complicate Pregnancy. Premature Birth, And Low Birth Weigllt. 
	B D SURGEON GENERAL'S WARNING: SURGEON GENERAL'S WARNING; Quitting Smoking Now Greatly Cigarette Smoke Reduces Serious Risks to Your Health. Contains Carbon Monoxide. 
	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
	Figure
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	Mr. Kanim B. James 
	August 11, 2015 
	Page 2 
	Please note that this letter only approves KMTC's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on KMTC's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging or in advertising for KMTC's cigarettes. Nor does th
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/Resourcesfor Y ou/ucm 1 76164.htm. 

	This approval is effective on the date of this letter.and runs through August 10, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Bonnie McGregor at (202) 326-2356. 
	NANCYELLEN KEANE TROUTMAN SANDERS LLP 804.697.1272 telephone Attorneys at Law


	TROUTMAN
	TROUTMAN
	804.698.5140 facsimile Troutman Sanders Building nancyell en. k eane@troutm ansan ders.com 1001 Haxall Point 
	P.O. Box 1122 (23218-1122)

	SANDERS 
	SANDERS 
	Richmond , Virginia 23219 804.697.1200 telephone troutm ansirn ders. com 
	August 12, 2015 
	VIA FEDERAL EXPRESS and E-MAIL Ms. Mary K. Engle Associate Director Division of Advertising Practices Federal Trade Commission 600 Pennsylvania A venue, NW Washington, D.C. 20580 
	Cigarette Health Warning Plan Cherokee Tobacco Company, LLC and CHEROKEE brand 
	Dear Ms. Engle: 
	On behalf of Cherokee Tobacco Company, LLC ("Cherokee") we hereby submit a request to renew the Surgeon General's Equalization Plan for Cherokee as required under the Federal Cigarette Labeling and Advertising Act of 1984 (15 U.S.C. § 1331 (1998), et seq.), as amended ("FCLAA"), for all styles of CHEROKEE brand soft pack and hard pack varieties. Cherokee previously submitted its 2014 Plan Renewal on August 12, 2014 and your office approved the prior Plan on August 19, 2014. 
	Through the date of this application, the Surgeon General's warnings on the packages for the brand styles of the CHEROKEE brand have been equalized in accordance with the Plan. 
	Cherokee continues as the exclusive distributor of CHEROKEE brand cigarettes in the 
	U.S. and holder of exclusive rights to the trademark for the CHEROKEE brand. Scott D. Batson 
	is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). 
	is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). 
	is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). 
	The 

	location of the factory remains at 1057 Bill Tuck Highway, South Boston, VA 24592. 
	location of the factory remains at 1057 Bill Tuck Highway, South Boston, VA 24592. 
	The 

	contract manufacturer is Firebird. 
	contract manufacturer is Firebird. 
	We do not import or export any cigarettes ofthis brand. 


	Cherokee has a plan for the following styles: 
	Cherokee Red Kings soft pack, Cherokee Red lOO's soft pack, Cherokee Blue Kings soft pack, Cherokee Blue lOO's soft pack, Cherokee Blue Kings Box, Cherokee Menthol Green Kings soft pack, Cherokee Menthol Green lOO's soft pack, Cherokee Menthol Green Kings Box, Cherokee Menthol Gold Kings soft pack, Cherokee Menthol Gold lOO's soft pack, Cherokee Sky Kings soft pack, Cherokee Sky lOO's soft pack, Cherokee Non Filter soft pack, Cherokee Red Kings Box. 
	Active 26330032vl 
	TROUTMAN .. SANDERS 
	Ms. Mary Angle 
	August 12, 2015 
	Page 2 
	In fiscal year 2014, our total sales were f the Cherokee brand. Anticipated sales of CHEROKEE in fiscal year 2015 will tota sticks. 
	Four copies of each style (packs and cartons) were provided as enclosures to our letter of June 3, 2010. The warnings will appear exactly as shown on the samples provided with that letter. Cherokee will equalize the four health warnings on the packs and cartons for each brand style listed in the Plan for the one year period beginning on the date of approval ofthis Plan. 
	Beginning on the date of approval of this Plan, Cherokee will ensure that the printer will print all 4 warnings in equal numbers on each printed sheet of packaging for all cartons and packs, so when sheets are cut, the display of warnings will be approximately equalized on packs and cartons for each brand style. Based on the above, Cherokee requests approval to use the equalization option provided in Section 1333(c )(2) of the FCLAA. Cherokee will keep records demonstrating compliance with this Plan. 
	For advertising materials, there are no changes from the prior Plan dated April 11, 2005. 
	We submit that the foregoing complies with the requirements set forth in the FCLAA, and request expedited approval of this request. Should this request conform to your requirements, we request that the letter evidencing approval be faxed to me at (804) 698-5140. Should you require any additional information with respect to the foregoing please contact me at 804-697-1272 or on my cell phone (804-350-2640). 
	Very truly yours, 
	Nancyellen Keane 
	Enclosures 
	Active 26330032v 1 
	Figure
	Nancyellen Keane, Esq. August 27, 2015 Page 2 
	Please note that this letter only approves Cherokee's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on Cherokee's packaging. Moreover, it is not in any way an approval of any other design element, statement, or representation made on packaging or in advertising for Cherokee's cigarette
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

	This approval is effective on the date of this letter and runs through August 26, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Arien Parham at (202) 326-2696. 
	Very truly yours, 
	~r 
	MaryKQgle ' Associate Director 
	Figure
	Non-Filter Box King Size, formerly Non-Filter Soft Pack 
	That application for the change of brand style names was approved on September 30, 2010. 
	A subsequent plan extension was approved on October 31, 2011, valid to September 21, 2012. 
	A subsequent plan extension was approved on August 28, 2012, valid to August 27, 2013. 
	A subsequent plan extension was approved on August 28, 2013, valid to August 27, 2014. 
	A subsequent plan extension was approved on August 21, 20 J4, valid to August 20, 2015. 
	Through the date ofthis application, the Surgeon General Warnings have been equalized on our 
	packaging for the nine brand styles of New York New York Brand cigarettes. 
	The New York New York brand will continue to be manufactured in the United States by our 
	contract manufacturer Joseph M. Anderson d/b/a Smokin Joes for Marketing Group USA, blc. 
	Upon approval ofthis extension, the contract manufacturer will continue to manufacture these 
	cigarettes under the authority of the Bureau ofAlcohol, Tobacco, Fireanns and Explosives 
	(Manufacturer ofTobacco Products License TP-NY-168). 
	Marketing Group USA, Inc. does not import cigarettes. 
	New York New York brand cigarettes will be manufactured in a variety of styles. The following 
	varieties of New York New York cigarettes are the only brand styles ofcigarettes that we 
	manufacture and v,.111 be manufactured in accordance with both FTC and FSPTCA rules and 
	regulations: 
	Red Box King Size, Red Box 100 Size 
	Gold Box King Size, Gold Box 100 Size 
	Silver Box 100 Size 
	Menthol Box King Size, Menthol Box 100 size, Menthol Gold Box 100 Size 
	Non-filter Box King Size 
	These cigarettes will be packaged in 200 count cartons ("Outer Cartons"). Each Outer Carton 
	will contain 10 (10) packs ("Pack") of twenty (20) cigarettes each pack. The warnings wiU 
	appear exactly as they do on the achial pack labels and cartons submitted under Exhibit A of our 
	letter of August 05, 2010 and approved on September 30, 2010. 
	United States stick sales for the period January 01, 2014 to December 30, 2014 were -" The breakdown ofthe number of stick sales are indicated in a graph attached as E:s:hi~ cigarettes were These ci arettes -.vere 
	In addition, stick sales for the period January 0 I, 2015 to July 31, 2015 were .The breakdown of the number ofstick sales are indicated in a graph attached as Exhibit lA. These 
	cigarettes were exported in accordance v.-ith all federal and state regulations. There were no 
	United States sales during this period. 
	United States sales estimates for the next one year period for the varieties ofNew York New 
	Yark brands listed above are provided in Exhihit 2. Marketing Grou12 USA, Inc. does not 
	anticipate that the total of all brand styles of its cigarettes will exceed-sticks in sales 
	for the one year period to be covered by this plan. 
	Upon approval ofthe extension, the four cigarette health warnings will appear on the packs and cartons of each of the brand styles listed above an equal number of times for the one year period beginning on the date ofapproval ofthis plan. To ensure the cigarette warnings appear on each of the above listed brand styles an equal number of times throughout the plan year, raw materials packaging inventory will be stored and loaded into packaging machines alternating the four health warnings equally. 
	Marketing Group USA will maintain compliance with the September 28, 2010 Plan for point of 
	sale advertising for the New York New York Brand, and with the September 29, 2011 Plan for 
	the internet advertising for the New York new York Brand 
	Marketing Group USA, Inc. is aware ofthe requirements set forth in the Cigarette Labeling and Advertising Act and the company's efforts are always to be fully compliant with the Act. Marketing Group USA, Inc. will maintain records of compliance with the approved plan. 
	Thank you in advance for your kind attention to this important request for extension. Ifthere are any questions or concerns regarding these plans, please feel free to contact me. 
	Sincerely, ,~ · 
	l hJ ~ / ., .
	( . //tr /~~-~ , 'v/_/[/~ MaryNaJJar ' ~/ " President ·
	,· 
	I 
	-

	Figure
	Figure
	Figure
	Figure
	Ms. Mary Najjar 
	August 27, 2015 Page2 
	Please note that this letter only approves Marketing Group's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on Marketing Group's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging or in advertising for Marketin
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use of certain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

	This approval is effective on the date of this letter and runs through August 26, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	MaryK. Associate Director 
	August 31, 2015 
	Ms. Mary Engle Associate Director Division of Advertising Practices Federal Trade Commission Mail Drop CC-10528 600 Pennsylvania Avenue Washington, DC 20580 
	RE: ITG BRANDS, LLC PACKAGING REVISIONS FOR WINSTON, SALEM, KOOL AND MAVERICK AND PLAN EXPANSION 
	RE: ITG BRANDS, LLC PACKAGING REVISIONS FOR WINSTON, SALEM, KOOL AND MAVERICK AND PLAN EXPANSION 
	Dear Ms. Engle: 
	On June 12, 2015, in correspondence to Rhondetta Walton, you advised that ITG Brands' plan for the display of the four health warnings on packaging of 
	· Winston, Salem, Kool and Maverick had been approved. This revision is being requested as packaging has been updated to: (i) modify the SGW panel on certain variants which were approved only through September 4, 2015 (these variants are referred to as the "Provisionally Approved Variants"); (ii) reflect ITG Brands as the manufacturer; (iii) reposition I add certain informational and/or graphic elements. Therefore, ITG Brands advises of its request to change the packs and cartons for the following brand sty
	Winston Red 1OOs Box 
	Winston Red King Box 
	Winston Gold 1OOs Box 
	Winston Gold King Box 
	Winston White 100s Box 
	Winston White King Box 
	Salem Menthol 100s Box Salem Menthol King Box Salem Menthol Gold 100s Box Salem Menthol Gold King Box Salem Menthol Silver 100s Box Salem Menthol Silver King Box Salem Menthol Slim 1OOs Box 
	Page 2 -August 31, 2015 
	Kool Menthol King Box Kool Menthol King Soft Pack Kool Menthol Blue 1 OOs Box Kool Menthol Blue King Box Kool Menthol Super Longs 100s Box Kool Menthol XL Blue Box (79 mm) Kool Menthol XL Green Box (79 mm) 
	Maverick King Box Maverick 1 OOs Box Maverick Gold King Box Maverick Gold 1OOs Box Maverick Silver 1 OOs Box Maverick Menthol King Box Maverick Menthol 1OOs Box Maverick Menthol Gold 1OOs Box Maverick Menthol Silver 1 OOs Box 
	In addition, ITG Brands requests approval to expand its current plan to add pack and carton designs for the following brand styles: 
	Winston Full Flavor 1 OOs Box (Full Rich Tobacco Flavor) Winston Full Flavor King Box (Full Rich Tobacco Flavor) Winston Menthol 1OOs Box Winston Menthol King Box Winston Blue King Box 
	Sample packs and cartons for all of the above-referenced brand styles were submitted on July 27 and August 18 (revised pack samples of Winston Gold 1OOs and King Box). With the exception of the five (5) Winston variants that are included for plan expansion purposes, the packaging submitted July 27 and August 18 (revised pack samples of Winston Gold 1ODs and King Box) will replace the Winston, Salem, Kool and Maverick packaging currently approved by the FTC. 
	ITG Brands also requests that the FTC approval for the packaging for the Provisionally Approved Variants be extended through December 31, 2015. As explained in our letter of June 11, 2015, implementation of changes in packaging requires various steps and a significant amount of lead time. For instance, once ITG Brands receives FTC approval for the new packaging we will advise our outside graphics company to start engraving cylinders, a necessary step for large-scale packaging production. The graphics compan
	Figure
	EXHIBIT A-1 . August2015 
	ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN ACQUIRED BRANDS PACKAGING 
	QUARTER IN WHICH WARNING NOTICE UTILIZED PRODUCT IS PACKAGED 
	BRAND 
	MAVERICK WINSTON SALEM KOOL 
	1st Q (Jan -Mar) A B c D 2nd Q (Apr. -June) B c D A 3rd Q (July-Sept.) c D A B 4th Q (Oct. -Dec.) D A B c 
	MULTIPLE BRANDS/ NON-BRAND SPECIFIC 
	1st Q (Jan -Mar) A 2nd Q (Apr. -June) B 3rd Q (July-Sept.) C 4th Q (Oct. -Dec.) D 
	A --SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate Pregnancy. 
	B --SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health. 
	C --SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, Premature Birth, And Low Birth Weight. 
	D --SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 
	EXHIBIT A-2 August2015 
	EXHIBIT A-2 August2015 
	EXHIBIT A-2 August2015 

	ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN ACQUIRED BRANDS PACKAGING 
	ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN ACQUIRED BRANDS PACKAGING 

	TRANSITIONAL PLAN 
	TRANSITIONAL PLAN 

	QUARTER IN WHICH PRODUCT IS PACKAGED 
	QUARTER IN WHICH PRODUCT IS PACKAGED 
	WARNING NOTICE UTILIZED 

	TR
	BRAND 

	TR
	WINSTON 
	SALEM 
	KOOL 
	MAVERICK 

	1st Q (Jan Mar) 2"ct Q (Apr. June) 3rct Q (July-Sept.) 4th Q (Oct. Dec.) 
	1st Q (Jan Mar) 2"ct Q (Apr. June) 3rct Q (July-Sept.) 4th Q (Oct. Dec.) 
	-
	-
	-

	B c D A 
	c D A B 
	B c D A 
	A B c D 


	MULTIPLE BRANDS/ 
	MULTIPLE BRANDS/ 
	MULTIPLE BRANDS/ 

	NON-BRAND SPECIFIC 
	NON-BRAND SPECIFIC 

	1st Q (Jan 
	1st Q (Jan 
	-

	Mar) 
	A 

	2"ct Q (Apr. 
	2"ct Q (Apr. 
	-

	June) 
	B 

	3rd Q (July 
	3rd Q (July 
	-

	Sept.) 
	C 

	4 th Q (Oct. 
	4 th Q (Oct. 
	-

	Dec.) 
	D 


	A --SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate Pregnancy. 
	B --SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health. 
	C -SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in . Fetal Injury, Premature Birth, And Low Birth Weight. 
	D --SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 
	EXHIBIT B 
	EXHIBIT B 
	August2015 
	ITG BRANDS, LLC ADVERTISING ROTATION PLAN FOR RAVE AND FOR ACQUIRED BRANDS 
	QUARTER IN WHICH WARNING NOTICE UTILIZED ADVERTISING MATERIALS ARE PRODUCED 
	BRAND 
	RAVE 
	1st Q (Jan 
	1st Q (Jan 
	1st Q (Jan 
	-

	Mar) 
	A 

	2nd Q (Apr. -June) 
	2nd Q (Apr. -June) 
	B 

	3rd Q (July 
	3rd Q (July 
	-

	Sept.) 
	c 

	4th Q (Oct. 
	4th Q (Oct. 
	-

	Dec.) 
	D 


	MAVERICK WINSTON SALEM KOOL 
	1st Q (Jan -Mar) A B c D 2nd Q (Apr. -June) B c D A 3rd Q (July -Sept.) c D A B 4th Q (Oct. -Dec.) D A B c 
	MULTIPLE BRANDS/ NON-BRAND SPECIFIC 
	1st Q (Jan -Mar) A 2nd Q (Apr. -June) B 3rd Q (July-Sept.) C 4th Q (Oct. -Dec.) D 
	A --SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate Pregnancy. 
	B --SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health. 
	C -SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, Premature Birth, And Low Birth Weight. 
	D -SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 

	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
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	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
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	, and sign up for FDA email updates at www.fda. gov /TobaccoProducts/Resourcesfor Y ou/ucm 176164 .htm. 
	www.fda.gov/TobaccoProducts/ResourcesforYou/Forindustry/default.htm

	This approval is effective on the date of this letter and runs through September 7, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	Mary K. ngle Associate Director 











