United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

MEMORANDUM

TO: Public Records
Office of the Secretary

FROM: Bonnie McGregor
Division of Advertising Practices

DATE: October 31, 2016

SUBJECT:  Rotational Health Warnings for Cigarettes
File No. P854505

Please place the attached documents on the public record in the above-captioned matter.
1. July 6, 2015 letter from Gregory E. Cudjoe, Beedies LLC to Mary K. Engle.
2. July 6, 2015 letter from Mary K. Engle to Gregory E. Cudjoe, Beedies LLC.

3. July 7, 2015 letter from Joseph M. Zebrowski, Rock River Manufacturing to Mary K.
Engle.

4. July 10, 2015 letter from Mary K. Engle to Joseph M. Zebrowski, Rock River
Manufacturing .

5. July 13, 2015 letter from Michael Bell, Skookum Creek Tobacco Co., Inc. to Mary K.
Engle.

6. July 14, 2015 letter from Mary K. Engle to Cameron Goodwin, Skookum Creek Tobacco
Co., Inc. '

7. July 9, 2015 letter from Cindy Gaines, Seneca-Cayuga Tobacco Company to Mary Engle.

8. July 17, 2015 letter from Mary K. Engle to Cindy Gaines, Seneca-Cayuga Tobacco
Company.

9. July 13, 2015 letter from Jason Meinhart, Joseph M. Anderson d/b/a Smokin Joes to
Mary K. Engle.
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10. July 17,2015 letter from Mary K. Engle to Jason Meinhart, Smokin Joes.

11. July 17, 2015 letter from William M. Sherman, Sherman’s 1400 Broadway NYC, Ltd. to
Mary K. Engle.

12.  July 17,2015 letter from Mary K. Engle to William M. Sherman, Sherman’s 1400
Broadway NYC, Ltd.

13. July 2, 2015 letter from Greta Marcinkeviciute, DK Distributors, Inc. to Mary K. Engle.

14. July 27, 2015 letter from Mary K. Engle to Greta Marcinkeviciute, DK Distributors, Inc.

15.  July 27,2015 letter from Eric Barkley Estes, Xcaliber International Ltd., LLC to Mary K.
Engle.

16.  July 28, 2015 letter from Mary K. Engle to Eric Barkley Estes, Xcaliber International
Ltd., LLC.

17.  July 30, 2015 letter from Neal N. Beaton on behalf of JT International U.S.A., Inc. to
Caitlyn Brady.

18.  July 30, 2015 letter from Mary K. Engle to Neal N. Beaton on behalf of JT International
U.S.A., Inc.

19.  August 11, 2015 letter from Kanim B. James, King Mountain Tobacco Company, Inc. to
Mary K. Engle.

20.  August 11, 2015 letter from Mary K. Engle to Kanim B. James, King Mountain Tobacco
Company, Inc.

21.  August 12, 2015 letter from Nancyellen Keane on behalf of Cherokee Tobacco Company,
LLC to Mary K. Engle.

22.  August 27, 2015 letter from Mary K. Engle to Nancyellen Keane on behalf of Cherokee
Tobacco Company, LLC.

23.  August 26, 2015 letter from Mary Najjar, Marketing Group USA Inc. to Mary K. Engle.

24.  August 27, 2015 letter from Mary K. Engle to Mary Najjar, Marketing Group USA, Inc.

25. August 31, 2015 letter from Rhondetta G. Walton, ITG Brands, LLC to Mary Engle.

26. September 2, 2015 letter from Mary K. Engle to Rhondetta Walton, ITG Brands, LLC.



Public Records
October 31, 2016 -
Page 3

217. September 3, 2015 letter from William M. Sherman, Sherman’s 1400 Broadway NYC,
Ltd. to Mary K. Engle.

28. September 8, 2015 letter from Mary K. Engle to William M. Sherman, Sherman’s 1400
Broadway NYC, Ltd.



Beedies LLC
1549 Shadow Oaks Road

Kissimmee F1 34744
Ph. 407 893 3200
Or 407 738 6187
Fax 407 540 9559
TTB Permit# FL-TI-15119
6 July 2015

Ms. Mary K. Engle, Associate Director,
Division of Advertising Practices,
Federal Trade Commission.

600 Pennsylvania Avenue, NW,
Washington, DC 20580.

Dear Madam,

I am requesting renewal of the Health Warning Statemert Rotation Pian for Mangalore
Ganesh Beedies 501 (MiGB 501), brand style beedi cigarette (soft cone pack) in the United States
of America. This is the only brand style manufactured by Mangalore Ganesh Beedies Works located
in Mysore India and the only brand style of cigarettes Beedies LLC imports. Beedies LLC does not
manufacture any Cigarettes. No changes were made to the packaging. If in the future, a decision is
made to import different brands, a separate request will be submitted at that time.

Beedies LLC _within the United States of America (USA) during Fy14. The
warnings will appear exactly as shown on the sample packs and cartons that were enclosed with my
letter dated April 28 2010. We will display the four health warnings an equal number of times on
the packs and cartons by printing the four health warnings simultaneously in equal numbers at the
time of both the pack and carton print runs for the MGB 501 brand. We will keep records
demonstrating compliance with this plan. We do not anticipate sales to exceed sticks of
the MGB 501 Brand style for the USA and all its territories. we import for Fy15.

We do not intend to advertise MGB 501 at this time. However if we decide to advertise in the
future. we will submit an advertising plan to the FTC before.

President and Owner



United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 6, 2015

Mr. Gregory E. Cudjoe
President and Owner
Beedies LLC

1549 Shadow Oaks Road
Kissimmee, FL 34744

Dear Mr. Cudjoe:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Beedies LLC on July 6, 2015, calling for simultaneous display
(i.e., the alternative to quarterly rotation) of the four health warnings on packaging for one
variety of the Mangalore Ganesh Beedies 501 brand of cigarettes.

Beedies LLC’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the health warnings on the sample packs and cartons
submitted with your letter dated April 28, 2010 continue to appear to meet the requirements of
the Cigarette Act in force as of the date of this letter for size and conspicuousness.! Accordingly,
Beedies LLC’s plan for simultaneous display of the four health warnings on packaging for the
Mangalore Ganesh Beedies 501 brand (cone shaped packs) is hereby approved.

Approval of the plan is contingent on its good faith implementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

: Although some of the warnings on the sample packs and cartons previously submitted

contained spelling or punctuation errors, or were not sufficiently conspicuous, corrected samples
were submitted on April 28, 2010. Beedies LLC stated in its July 6, 2015 letter that the four
health warnings will continue to appear exactly as shown on the corrected samples submitted on
April 28, 2010.

2 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Mr. Gregory E. Cudjoe
July 6, 2015
Page 2

If Beedies LLC decides to advertise in the future, it must submit a plan detailing how it
will comply with the requirements of the Cigarette Act with respect to display of the health
warning statements in advertisements.

Please note that this letter only approves Beedies LLC’s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on Beedies LLC’s packaging.
Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging for Beedies LLC’s cigarettes. Nor does this letter purport to
interpret or express any opinion about the adequacy of Beedies LLC’s packaging under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

Please note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the
importation of cigarettes unless at the time of entry the importer presents a sworn statement
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will
continue to submit the list of ingredients to FDA.

This approval is effective on the date of this letter and runs through July 5, 2016, or
until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,
Mary G ngle

Associate Director


www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.gov/TobaccoProducts/default.htm

VANW.TOCKiverm g com

wipcebises, Llenod

Mary K. Engle

Associate Director, Division of Advertising Practices
Federal Trade Commission

600 Pennsylvania Ave NW

MailDrop CC-10528

Washington, DC 20580

Attn: William Ducklow

July 7, 2015

Re:  Plan for Compliance with Federal Cigarette Labeling and Advertising Act for Rock
River Manufacturing

Dear Ms. Engle & Ms. McGregor:

Please find enclosed Rock River Manufacturing renewal of its existing warning label plan
for Silver Cloud, Seneca, Couture, and Opal brands of cigarettes.

L PACKAGING

This section addresses the plan for compliance with respect to the “Packaging”
requirements of the FCLAA with regards to Silver Cloud, Seneca, couture, and Opal including a
discussion of the warning label size and location, the warning label equalization and records of
compliance.

A. Warning Labei Size and Location

Silver Cloud, Seneca, Couture, and Opal

In letters dated February 5, 2014, and April 21, 2014, the Federal Trade Commission
(FTC) approved Rock River’s equalization plan for the following brand styles which Rock River
imports and manufactures:

Seneca Full Flavor Soft King Seneca Full Flavor Soft 100
Seneca Blue Soft King Seneca Blue Soft 100
Seneca Silver Soft King Seneca Silver Soft 100
Seneca Menthol Soft King Seneca Mcnthol Soft 100

Seneca Smooth Menthol Soft King Seneca Smooth Menthol Soft 100



Seneca Extra Smooth Menthol Soft 100

Seneca Full Flavor Box King
Seneca Medium Box King

Seneca Blue Box King

Seneca Silver Box King

Seneca Menthol Box King

Seneca Smooth Menthol Box King
Sencca Non-Filter Box King
Seneca Chill Box King

Seneca Full Flavor Box 120
Sencca Smooth Box 120

Seneca Ultra Box 120

Seneca Menthol Box 120

Seneca Smooth Menthol Box 120

Couture Slims Ruby 100 Box
Couture Slims Amethyst 100 Box
Couture Slims Diamond 100 Box
Couture Slims Sapphire 100 Box
Couture Slims Turquoise 100 Box
Couture Slims Aquamarine 100 Box

Silver Cloud Red 100 Box

Silver Cloud Gold 100 Box

Silver Cloud Silver 100 Box

Silver Cloud Menthol 100 Box
Silver Cloud Menthol Gold 100 Box

Seneca Full Flavor Box 100

Seneca Medium Box 100

Seneca Bluc Box 100

Seneca Silver Box 100

Seneca Menthol Box 100

Seneca Smooth Menthol Box 100
Seneca Extra Smooth Menthol Box 100

Seneca FFull Flavor 72 Box
Seneca Blue 72 Box
Seneca Menthol 72 Box

Opal Full Flavor Box 120

Opal Smooth Box 120

Opal Ultra Box 120

Opal Menthol Box 120

Opal Smooth Menthol Box 120

Included in previous letters dated January 30, 2015 and February 17, 2015 were samples
of cartons and packages for the foregoing brand styles. Additional packaging for Seneca Full
Flavor 120 cartons, Seneca Smooth 120 cartons, and Seneca Ultra 120 cartons were included in
the letter dated June 15 2015. The cartons and packages were prepared in accordance with the
precise wording, capitalization, and punctuation of the warnings under section 1333(a)(1) of the
FCLAA and in compliance with the requirements for placement and size of the warnings on the
packing under Section 1333(b) of the FCLAA. The required warnings will appear on both the
actual packages and cartons of the foregoing Silver Cloud, Seneca, Couture, and Opal brand
styles exactly as they appear on the samples that Rock River submitted on January 30, 2015,
February 17, 2015, and June 15, 2015. Rock River Manufacturing does not import or
manufacture any other brands than those listed above.



B. Warning Label! Rotation: 1332(c)(2) Election

Rock River wishes to employ the option for simultaneous display of the four health
warnings by displaying the four required warning labels an equal number of times on the
packages and cartons of each of the foregoing brand styles of Silver Cloud, Seneca, Couture, and
Opal brands for the one year period beginning on the date of approval of this plan.

Rock River’s sales figures for all of the brand styles of the manufactured Silver Cloud
and imported Seneca, Couture, and Opal brands for January 1, 2014 through December 31, 2014

by style by sticks are as follows:

STYLE

Seneca Full Flavor Soft King
Seneca Blue Soft King

Seneca Silver Soft King

Seneca Menthol Soft King

Seneca Smooth Menthol Soft King

Seneca Full Flavor Soft 100

Seneca Blue Soft 100

Seneca Silver Soft 100

Seneca Menthol Soft 100

Seneca Smooth Menthol Soft 100
Seneca Extra Smooth Menthol Soft 100

Seneca Full Flavor Box King
Seneca Medium Box King

Seneca Blue Box King

Seneca Silver Box King

Seneca Menthol Box King

Seneca Smooth Menthol Box King
Seneca Non-Filter Box King
Seneca Chill Box King

Seneca Full Flavor Box 100

Seneca Medium Box 100

Seneca Blue Box 100

Seneca Silver Box 100

Seneca Menthol Box 100

Seneca Smooth Menthol Box 100
Seneca Extra Smooth Menthol Box 100
Seneca Full Flavor Box 120

NUMBER OF STICKS
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STYLE

NUMBER OF STICKS

Seneca Smooth Box 120

Seneca Ultra Box 120

Seneca Menthol Box 120

Seneca Smooth Menthol Box 120

Seneca Full Flavor 72 Box
Seneca Blue 72 Box
Seneca Menthol 72 Box

Silver Cloud Red 100

Silver Cloud Gold 100

Silver Cloud Silver 100

Silver Cloud Menthol 100
Silver Cloud Menthol Gold 100

Couture Slims Ruby 100 Box
Couture Slims Amethyst 100 Box
Couture Slims Diamond 100 Box
Couture Slims Sapphire 100 Box
Couture Slims Turquoise 100 Box
Couture Slims Aquamarine 100 Box

Opal Full Flavor Box 120

Opal Smooth Box 120

Opal Ultra Box 120

Opal Menthol Box 120

Opal Smooth Menthol Box 120

Based on the foregoing sales volume, it appears that each of the foregoing brand styles
qualifies for warning label equalization as sales of each brand style were less than one-fourth
(1/4™) of one percent (1%) of all the cigarettes sold in the United States.

Rock River has and will continue to comply with the Cigarette Act by having its supplier
of packaging for its manufactured Silver Cloud brand, Copac Inc, and imported Seneca, Couture,
and Opal brands, Whitc House Graphics, print the four surgeon general warnings simultaneously
in equal numbers at the time of both the pack and carton print runs. The four warnings have
been and will continue to be displayed on the packs and cartons of each brand stylc of Silver
Cloud, Seneca, Couture, and Opal an equal number of times during the one year period following
the date of approval of this plan by the FTC. Rock River will keep records demonstrating
compliance with this plan.
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C. Records of Compliance

Rock River will maintain records demonstrating compliance with this plan at its principal
place of business.

| ADVERTISING

Rock River intends to follow the “Advertising” requirements of the FCLAA for the
Silver Cloud brand. Rock River’s April 10, 2014 plan for quarterly rotation of the four health
warnings in print advertising up to 10 square feet in size for the Silver Cloud brand was
approved on April 21, 2014. Rock River will maintain compliance with this plan.

A. Warring Label Size and Placement

Rock River is seeking an amendment to its advertising plan for its Silver Cloud brand to
include advertisements not to exceed one hundred sixty (160) square feet. Included in the letter
dated February 17, 2015 were the printed warnings for categories 8, 9, 10, and 11. Rock River
will use the warnings formats that were submitted by the five leading U.S. cigarette
manufacturers with their 1985 plans and we will place the warnings as specified in those plans.
Accordingly, for its advertising, Rock River proposes the quarterly rotation of warnings labels in
its advertisements sct forth in the schedule below.

We currently do not intend to advertise Silver cloud on our website. In the future, if
Rock River does wish to or decide to advertise on a company website, it will submit its
advertisement plans along with website details for prior FTC approval.

Rock River does not advertising the Seneca, Couture, or Opal brands.

B. Warning Label Rotation

Rock River will maintain the following quarterly rotation schedule for advertising of the
Silver Cloud brand using the four required warning statements.

A. SURGEON GENERAL’S WARNING: Smoking Causes Lung Cancer, Heart Disease,
Emphysema And May Complicate Pregnancy.

B. SURGEON GENERAL’S WARNING: Quitting Smoking Now Greatly Reduces Serious
Risks to Your Health.

C. SURGEON GENERAL’S WARNING: Smoking By Pregnant Women May Result in
Fetal Injury, Premature Birth And Low Birth Weight.



D. SURGEON GENERAL’S WARNING: Cigarette Smoke Contains Carbon Monoxide.

The schedule for quarterly rotation of the warnings in advertising is as follows:

First Quarter (January- March): A
Second Quarter (April - June): B
Third Quarter (July-September): C
Fourth Quarter (October-December): D

Thank you for your attention to this matter and your assistance. If you have any
questions or comments with respect to any of the foregoing, please do not hesitate to contact me.

Sincerely,

J oseph M. /Zebrowskl
// Dlrector of Legal Contracts
701 Buffalo Trail
Winnebago, NE 68071
Phone: 402-878-2300



Selected packaging samples from those
submitted with the plan.
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United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 10, 2015

Mr. Joseph M. Zebrowski
Director of Legal Contracts
Rock River Manufacturing
701 Buffalo Trail
Winnebago, NE 68071

Dear Mr. Zebrowski:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed on behalf of Rock River Manufacturing (“Rock River”) on July 7,
2015, calling for: (1) quarterly rotation of the four health warnings in advertising up to one
hundred sixty square feet in size for the Silver Cloud brand; and (2) simultaneous display (i.e.,
the alternative to quarterly rotation) of the four health warnings on packaging for certain varieties
of the Seneca, Couture, Opal, and Silver Cloud brands of cigarettes.

Rock River’s plan for rotation of the warnings in advertising up to one hundred sixty
square feet in size for the Silver Cloud brand of cigarettes is hereby approved Approval of the
‘plan assumes that the plan is implemented in good faith.

Rock River’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with Rock River’s letters dated January 30, February 17, and June 15, 2015 appear to
meet the requirements of the Cigarette Act in force as of the date of this letter for size and
conspicuousness.! Accordingly, Rock River’s plan for simultaneous display of the four health
warnings on packaging is hereby approved for the following varieties:

o Thirty-four varieties of the Seneca brand: Full Flavor Kings (soft pack and box), Blue
Kings (soft pack and box), Silver Kings (soft pack and box), Menthol Kings (soft pack
and box), Smooth Menthol Kings (soft pack and box), Medium Kings box, Non-Filter
Kings box, Chill Kings box, Full Flavor 100’s (soft pack and box), Blue 100’s (soft pack

! Rock River stated in its July 7, 2015 letter that the four health warnings will appear

exactly as shown on the packs and cartons submitted on these dates.



Mr. Joseph M. Zebrowski
July 10, 2015
Page 2

and box), Silver 100’s (soft pack and box), Menthol 100’s (soft pack and box), Smooth
Menthol 100’s (soft pack and box), Extra Smooth Menthol 100’s (soft pack and box),
Medium 100’s box, Full Flavor 120’s box, Smooth 120°s box, Ultra 120’s box, Menthol
120’s box, Smooth Menthol 120°s box, Full Flavor 72’s box, Blue 72’s box, and Menthol
72’s box;

o Six “Slims” 100’s box varieties of the Couture brand: Ruby, Amethyst, Diamond,
Sapphire, Turquoise, and Aquamarine;

» Five box varieties of the Opal brand: Full Flavor 120’s, Smooth 120’s, Ultra 120’s,
Menthol 120’s, and Smooth Menthol 120’s; and

o Five box varieties of the Silver Cloud brand: Red 100’s, Gold 100’s, Menthol 100’s,
Menthol Gold 100’s, and Silver 100’s.

Approval of the plan is contingent on its good faith imglementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Rock River’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings in Rock River’s advertising for the Silver
Cloud brand and on Rock River’s packaging. Moreover, it is not in any way an approval of any
other design element, statement, or representation made on packaging or in advertising for Rock
River’s cigarettes. Nor does this letter purport to interpret or express any opinion about the
adequacy of Rock River’s packaging or advertising under the FSPTCA or any regulations that
have been or might be promulgated by the Department of Health and Human Services under that
statute, including but not limited to the Regulations Restricting the Sale and Distribution of
Cigarettes and Smokeless Tobacco to Protect Children and Adolescents (published March 19,
2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through July 9, 2016, or
until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

2 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

Associate Director



R o U, 1041 W State Route 108
PN, A LT, Shelton, Washington 98584

July 13,2015

Ms. Mary K. Engle

Division of Advertising Practices
Federal Trade Commission

600 Pennsylvania Ave NW
NJ-3212

Washington, DC 20580

Via Facsimile and U.S. Mail
Dear Ms. Engle:

Pursuant to the Federal Cigarette Labeling and Advertising Act (the Cigarette Act), Skookum Creek
Tobacco Co.. Inc., hereby submits a plan for the rotation of “Warnings” under Section 1333 (c) (2) of
the Federal Cigarette Labeling and Advertising Act.

Skookum Creek Tobacco Company currently produces three brand families of cigarettes, “Complete,”
“Premis,” and “Traditions” A rotation plan was approved August 1, 2014, for these brand families.

No changes are proposed to the Complete, Traditions or Premis brand families and brand styles.
Warnings for existing brand styles will appear exactly as shown on the sample packaging previously
submitted to and approved by the FTC. All Skookum Creek brand styles are identified in Exhibit A.
We request re-approval for all of the Brand Styles in Exhibit A.

No brand style manufactured by Skookum Creek Tobacco in fiscal year 2014 exceeded the sales
limits in 15 U.S.C. § 1333(c)(2)(A)(i). A copy of Skookum Creek Tobaccos 2014 fiscal sales figures
as well as current fiscal year sales to date and estimates for all brand styles is attached as Exhibit B.
Units as shown are in sticks. Please note that the fiscal year for Skookum Creek Tobacco Company
runs October 1 to September 30, concurrent with the federal fiscal year.

Skookum Creek Tobacco Company will ensure through controlled processes that all four warnings
will be equally displayed on the packs and cartons of each of the brand styles for which approval is
requested in this letter for the one year period beginning on the date of approval of this plan. Skookum
Creek Tobacco will maintain records to demonstrate compliance with this plan.

Skookum Creek Tobacco, through a partnership with our sole producer of printed labels and cartons
assures compliance within the guidelines of rotation through a “Mechanical Printing and Sorting™
process. All printed good are produced using an equal distribution of the required four warnings



within each print order and mechanically sorted to assure equal distribution on each pallet of finished
print. Single pallets are utilized in our manufacturing process to assure equal distribution of the
warnings on packs and cartons of each brand style.

Skookum Creek Tobacco Company continues to be in compliance with its plan for Internet
advertising as approved October 8, 2008 for Traditions and July16, 2007 for Complete and Premis.
Skookum Creek Tobacco Co., Inc. does not advertise its cigarettes in any other format or medium.

Document Prepared by:
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Michael Bell

Quality Assurance Manager/FDA, FTC Compliance Manager
360-490-6852

Skookum Creek Tobacco Company, 1041 W. State Route 108, Shelton WA, 98584
Administrative Contact:
Michael Bell, Quality Assurance Manager
360-229-3616



COIMPLETE BRAND FAMILY

- Full Flavor Kings — SOFT PACK
“High Air Kings — SOFT PACK

~Ultra High Air Kings — SOFT PACK
pAvienthol Kings — SOFT PACK
Hienthol High Air Kings — SCFT PACK
~ZUl Flavor 100°s — SOFT PACK

~High Air 100’s — SOFT PACK

tira High Air 100's — SOFT PACK
Avienthol 100's ~ SOFT PACK
—Menthol High Air 100’s —~ SOFT PACK
4-ion-Filtered Kings — SOFT PACK

X

5

%

v

-Full Flavor 100’s — HARD PACK
w1igh Air 100’s — HARD PACK

—Ultra High Air 100’s — HARD PACK
dAvienthol 100’s —~ HARD PACK
~vienthol High Air 200's — HARD PACK
~Full Flavor Kings — HARD PACK
A-igh Air Kings ~ HARD PACK

~titra High Air Kings — HARD PACK
ivlenthe! Kings — HARD PACK
—ilenthol High Air Kings — HARD PACK
2 ##on Filtered Kings — HARD PACK

Ly

-

¢

¢

I3

=

PREMIS BRAMND FAMILY

A+ Full Flavor Kings — HARD PACK
i~ High Air Kings — HARD PACK

i+-Ultra High Air Kings — HARD PACK

T Menthol Kings — HARD PACK

- Menthol High Air Kings — HARD PACK

~High Air 100’s — HARD PACK

AT Ultra High Air 100’s — HARD PACK
.y Wienthol 100’s — HARD PACK
«{ Mentnol High Air 100’s — HARD PACK

e
L

“TFull Flavor 100’s — HARD PACK
L

47

[

TRADITIONS BRAND FAMIILY {Additive Free)

(w

~High Air Filter 100’s — HARD PACK
=4l Flavor 100°s — HARD PACK
ienthol 100's — HARD PACK
iAdon Filtered Kings — HARD PACK
-High Air Filter Kings — HARD PACK
~Menthol Kings — HARD PACK
.7l Flavor Kings — HARD PACK

o~

Ll

“1Non Filtered Kings — HARD PACK

"Mientho!l Kings — HARD PACK
" Full Flavor Kings — HARD PACK

&
£
-7 High Air Kings — HARD PACK
L

Menthol 100’s — HARD PALK

1 Full Flavor 100’s — HARD PACK
i~ High Air 100’s — HARD PACK

TRADITIONS BRAMD FAMILY { Mot Additive Free)




Exhibit B Sales And Projections--Skookum Creek Tobacco Co., Inc Brand Families and Brands of Cigarettes
Product item # Brand Family Brand Name Units Sold Projected Current FY Sales
FY 2014 FY 2015 10/2014- 03/2015
01-50000 Complete 85mm Full Flavor Soft Complete
01-50001 Complete 85mm HA Soft Complete
01-50002 Complete 85mm Ultra HA Soft Complete
01-50003 Complete 8Smm Menthol Soft Complete
01-50004 Complete 85mm Menth HA Soft Complete
01-50005 Complete 100mm FF Soft Complete
0i-50006  [Complete 100mm HA Soft Complete
C1-50007 Complete 100mm Ultra HA Soft Complete
01-50008 Complete 100mm Menthol Soft Complete
01-50009 Complete 100mm Menth HA Soft Complete
01-50010 Complete 85mm Non-Filter Soft Compiete
01-50011 Complete 100mm FF Box Complete
01-50012 Complete 100mm HA Box Complete
01-50013 Complete 100mm UHA Box Complete
01-50014 Complete 100mm Menth Box Complete
01-50015 Complete 100mm MHA Box Complete
01-50017 Complete 85mm FF Box Complete
01-50018 Complete 85mm HA Box Complete
01-50019 Complete 85Smm UHA Box Complete
01-50020 Complete 85mm Menth Box Complete
01-50021 Complete 85mm MHA Box Complete
01-50022 Complete 8Smm NF Box Complete
01-50071 FSC Complete 100mm FF Box Complete
01-50072 FSC Complete 100mm HA Box Complete
01-50073 FSC Complete 100mm UHA Box Complete
01-50074 FSC Complete 100mm Menth Box Complete
01-50075 FSC Complete 100mm MHA Box Complete
01-50076 FSC Complete 85mm FF Box Complete




01-50077  |FSC Complete 85mm HA Box Complete
01-50078 FSC Complete 85mm UHA Box Complete
01-50079 FSC Complete 85mm Menth Box Complete
01-50080 FSC Complete 85mim MHA Box Complete
01-50081 FSC Complete 85mm NF Box Complete
01-50023 Premis 85mm FF Premis
01-50024 Premis 85mm HA Premis
01-50025 Premis 85mm UHA Premis
01-50026 Premis 85mm Menthol! Premis
01-50027 Premis 85mm NMHA Premis
01-50028 Premis 100mm FF Premis
01-5002%9 Premis 100mm HA Premis
01-50030 Premis 100mm UHA Premis
01-50031 Premis 100mm Menthol Premis
01-50032 Premis 100mm MHA Premis
01-50123 Premis 85mm FF Premis
01-50124 Premis 85mm HA Premis
01-50125 Premis 85mm UHA Premis
01-50126 Premis 85mm Menthol Premis
01-50127 Premis 85mm MHA Premis
01-50128 Premis 100mm FF Premis
£1-50129 Premis 100mm HA Premis
01-50130 Premis 100mm UHA Premis
01-50131 Premis 100mm Menthol Premis
01-50132 Premis 100mm MHA Premis
01-50511 Traditions 100mm FF Box Traditions
01-50513 Traditions 100mm High-Air Box Traditions
01-50514 Traditions 100mm Mentho! Box Traditions
01-50517 Traditions 85mm FF Box Traditions
01-50519 Traditions 85mm High-Air Box Traditions
01-50520 Traditions 85mm Menthol Box Traditions
01-50522 Traditions 85mm NF Box Traditions
01-50530 KS Full Flavor Box Traditions
01-50531 KS High Air Box Traditions




01-50534
01-50535
01-50537
01-50538
01-50539

KS ivienthol Box

KS Non-Filter Box
100mm Fuil Flavor Box
100mm High-Air Box
100mm Menthol Box

Traditions
Traditions
Traditions
Traditions
Traditions




United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 14, 2015

Mr. Cameron Goodwin

Skookum Creek Tobacco Co., Inc.
1041 W. State Route 108

Shelton, WA 98584

Dear Mr. Goodwin:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Skookum Creek Tobacco Co., Inc. (“Skookum Creek™) on July
13, 2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the Complete, Premis, and Traditions
brands of cigarettes. ‘

Skookum Creek’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letters on the following dates continue to appear to meet the requirements of
the Cigarette Act in force as of the date of this letter for size and conspicuousness:'

Brand Date(s)
Complete April 12, 2007
June 9, 2008

July 10, 2008
March 11, 2010

Premis July 1, 2014
Traditions September 16, 2008

September 30, 2008
January 12, 2011

! Skookum Creek stated in its July 13, 2015 letter that the four health warnings will
appear exactly as shown on the packs and cartons submitted on these dates.



Mr. Cameron Goodwin
July 14, 2015
Page 2

Accordingly, Skookum Creek’s plan for simultaneous display of the four health warnings
on packaging for the following varieties is hereby approved:

. Twenty-two varieties of the Complete brand: Full Flavor Kings (soft pack and
~ hard pack), Full Flavor 100's (soft pack and hard pack), High Air Kings (soft pack
and hard pack), High Air 100's (soft pack and hard pack), Ultra High Air Kings
(soft pack and hard pack), Ultra High Air 100's (soft pack and hard pack),
Menthol Kings (soft pack and hard pack), Menthol 100's (soft pack and hard
pack), Menthol High Air Kings (soft pack and hard pack), Menthol High Air
100's (soft pack and hard pack), and Non-Filter Kings (soft pack and hard pack);

. Ten hard pack varieties of the Premis brand: Full Flavor (Kings and 100's), High
Air (Kings and 100's), Ultra High Air (Kings and 100's), Menthol (Kings and
100's), and Menthol High Air (Kings and 100's);

. Fourteen hard pack varieties of the Traditions brand:

« Seven “Additive Free” hard pack varieties: Full Flavor (Kings and 100's),
High-Air Filter (Kings and 100's), Menthol (Kings and 100's), and Non-
Filter Kings; and

» Seven “Not Additive Free” hard pack varieties: Full Flavor (Kings and
100's), High-Air Filter (Kings and 100's), Menthol (Kings and 100's), and
Non-Filter Kings.

This approval pertains only to packaging that meets the requirements of the Cigarette Act
in force as of the date of this letter. Furthermore, the four health warnings must appear exactly
as shown on the packs and cartons that the Commission has approved.

Approval of the plan is contingent on its good faith implementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Skookum Creek’s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on Skookum Creek’s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Skookum Creek’s cigarettes, including,
but not limited to, “additive free.” Nor does this letter purport to interpret or express any opinion
about the adequacy of Skookum Creek’s packaging and advertising under the FSPTCA or any
regulations that have been or might be promulgated by the Department of Health and Human

2 Knowingly and willfully making false statements to a federal government agency

is a crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Mzr. Cameron Goodwin
July 14, 2015
Page 3

Services under that statute, including but not limited to the Regulations Restricting the Sale and
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents

(published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through July 13, 2016,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Arien Parham at (202)
326-2696.

Very truly yours,

Associate Director


www.fda.gov/TobaccoProducts/ResourcesforY
www.fda.gov/TobaccoProducts/default.htm

Seneca

favr RS
e,

TOBACCO COMPANY

July 09, 2015

VIA FACSIMILE 202-326-3259;
VIA OVERNIGHT COURIER

Ms. Mary Engle

Associate Director

Atin; Caitlyn Brady

Division of Advertising Practices
Federal Trade Commission
601 New Jersey Avenus, N, W
Room NJ3212

Washington, DC 20001

Cigarette Heath Wammg Plan
Seneca-Cayuga Tobacco Company and SKYDANCER and GOLDEN BAY brands

Dear Ms., Engle:

This letter represents a request for renewal of the Label Statement Rotation Plan of

" Seneca-Cayuga Tobacco Company (“SCTC"), we hereby submit a Surgeon General's
Equalization Plan for SKYDANCER and GOLDEN BAY as required under the Federal Cigarstta
Labeling and Advertising Act of 1984 (15 U.S.C. § 1331 (1998), et seq.), as amended
(“FCLAA"), for all styles listed below of SKYDANCER and GOLDEN BAY brand soft pack and
hard pack varieties. SCTC previously submitted a 2014 Plan Renewal on July 03, 20'14 and your
office approved the prior Plan on July 22, 2014

SCTC is the manufacturer of SKYDANCER and GOLDEN BAY brand cigarettes. SCTC
does not manufacture or import any other brands. SCTC no longer manufactures five (5) soft
brand styles. The location of the factory is 65450 East 240 Road, Grove, OK 74344, Cindy
Gaines is Manager.,

SGTC reguesis that the following styles constitute the Plan:

Skydancer Premijum Black King ( HP), Skydancer Premium Gold King ( HP), Skydancer
Premium Menthol King ( HP), 8kydancer Premium Mentho! Gold King (HP), Skydancer
Premium Silver King ( HP), Skydancer Premium Black 100’s (SP & HP), Skydancer Premium
Gold 100's (SP & HP), Skydancer Premium Mentho! 100's (SP & HP),

656490 East 240 Road » Grove, Oklahoma 74344
918-787-7711 - 888-872-8518 + Fax 918-787-~7722 or BE8-740-2525



SENECA — CAYUGA
TOBACCO COWMPANY

Ms. Mary Engle
July 08, 2015
Page 2

Skydancer Premium Menthol Gold 100's (SP & HP), Skydancer Premium Silver 100’s
(8P & HP).

Golden Bay Red King (SP & HP), Golden Bay Gold King (SP & HP), Golden Bay
Menthol King (SP & HP), Golden Bay Red 100’s (SP & HP), Golden Bay Gold 100’s (SP & HP),
Golden Bay Menthot 100's (SP & HP), Golden Bay Menthol Gold 100’s (SP & HP), Golden Bay
Sijver 100's (SP & HP).

For fiscal year 2014, our total sales were [ sticks of the SKYDANCER brand
and I sticks of the GOLDEN RAY brand. Anticipated 2015 sales of SKYDANCER
are I =< GOLDEN BAY is IINIEGIGsticks.

Neither the packaging nor the appearance of the warnings has changed since the
samples were provided to your office by lefter on June 17, 2010, The warnings will appear
exactly as shown on those samples.

The four health warning labels are printed in equal numbers on each printed sheet of
packaging for all of its packs and cartons so when the sheets are die-cut, each shipment is
equalized for each brand style as manufactured. SCTC will keep records demonstrating
~ compliance with the equalization of the wamings under this plan.

For advertising materials, there are no changes from the prior Plan and SCTC will
maintain compliance with the Plan.

We submit that the foregoing complies with the requirements set forth in the FCLAA, and
request expedited approval. Should this request conform to your requirements, we request that
the letter evidencing approval be faxed to me at (818) 787-7722. Should you require any
additional information with respect to the foregoing please contact me at (918) 787-7711.

Very truly yours,




United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 17, 2015

Ms. Cindy Gaines

Seneca-Cayuga Tobacco Company
65490 East 240 Road

Grove, OK 74344

Dear Ms. Gaines:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.8.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Seneca-Cayuga Tobacco Company (“Seneca-Cayuga™) on July 9,
2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the Skydancer and Golden Bay brands of
cigarettes. ‘

Seneca-Cayuga’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letter dated June 17, 2010 continue to appear to meet the requirements of the
Cigarette Act in force as of the date of this letter for size and conspicuousness.' Accordingly,
Seneca-Cayuga’s plan for simultaneous display of the four health warnings on packaging is
hereby approved for the following varieties:

e Fifteen varieties of the Skydancer brand: Premium Black King hard pack, Premium
Black 100's (soft pack and hard pack), Premium Gold King hard pack, Premium Gold
100's (soft pack and hard pack), Premium Menthol King hard pack, Premium Menthol
100's (soft pack and hard pack), Premium Menthol Gold King hard pack, Premium
Menthol Gold 100's (soft pack and hard pack), Premium Silver King hard pack, and
Premium Silver 100's (soft pack and hard pack); and

: Seneca-Cayuga stated in its July 9, 2015 letter that the four health warnings will continue

to appear exactly as shown on the sample packs and cartons submitted on June 17, 2010.



Ms. Cindy Gaines
July 17,2015
Page 2

o Sixteen varieties of the Golden Bay brand: Red King (soft pack and hard pack), Red
100’s (soft pack and hard pack), Gold King (soft pack and hard pack), Gold 100's (soft
pack and hard pack), Menthol King (soft pack and hard pack), Menthol 100's (soft pack
and hard pack), Menthol Gold 100's (soft pack and hard pack), and Silver 100's (soft pack
and hard pack).

Approval of the plan is contingent on its good faith implementation. We may ask for
irformation demonstrating proper implementation of the plan.? The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Seneca-Cayuga’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings on Seneca-Cayuga’s packaging.
Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Seneca-Cayuga’s cigarettes. Nor does
this letter purport to interpret or express any opinion about the adequacy of Seneca-Cayuga’s
packaging and advertising under the FSPTCA or any regulations that have been or might be
promulgated by the Department of Health and Human Services under that statute, including but
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless
Tobacco to Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through July 16, 2016, or
until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Bonne McGregor at (202)
326-2356.

Very truly yours,
Mar:r/é\/ngle
Associate Director

g Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



July 13.2015

\ i":
Smo L; n Joes

Ms. Marv K. Engle
Federal Trade Commuission

Division of Advertising Practices 4200 Indian Hil Road
600 Pennsylvania Avenue. N W. Lewiston, NY 14092
Rfmm NJ-3212 . (T16) T34-4004
Washingion. DC 20580 Fax (716) 754-4124

RE: Cigarette Health Warning Rotation Plan

Dear 4s, Engle.

This letter is being submitted by Joseph M. Anderson doing business as Smokin Joes for
the aiternauve method to the quarterly Surgeon General Warning rotation plan for
packaging of the following fiftcen (15) varicties of the Exact cigarette brand. twelve (12)
varieties of the Fxact Elite cigarette brand. cighteen (18) styles of the Lowiston eigarette
brand. twenty (20) varieties of the Maiket cigarette brand. one (1) style of the Maple Leal’
cigatette brand. two (2) styles of the Outdoor Freedom cigarette brand. twenty-two (22)

stvles of the Smokin Joes cigarctte brand. twenty-one (21) styles of the Smokin Joes
Natural czgaxcm brand, eightoen (18) styles of the Smokin Joes Premium cigarette brand
and two 2) vaneties of the \1ghtulub cigarette brand:

@A&t (.Mette Brand
Exact Canadian Red ng 3!2& SOﬁ Pack
Exact Canadian Blue King Size Soft Pack.
Exact Red 100 Size Soft Pack |
| ExactRed King SzeBox
Exact Red King- Size Soft Pac;k o 49 I
L Exact Geld 100 Size Soft Pack
| Exact Gold 100 Size Box LN
Exact Gold iﬂmg__z.e Box -~ - ‘ ?
t {—:xact Gold King Size Soft Pack o B S
i Exact Menthol 100 Saze Soft Pack _ & j
¥ Exacf Menthol 100 Snze Box
' Exact Menthol King Size Soft. Pack
Exact Mergﬁ_m Gold 100 Size Soft Pack
_Evact Menthol Geld King Size Soft Pack ___4]
. Exact Blue 100 Size Soft Pack
Exact Elite Cigarette Brand t
Exact El 2 Red 100 Size Scﬂ Pack

E00-274-8010

www.smok ix‘j()tf.(‘mn 1
== xC}‘ e




Exact Elite Red King Size Box

Exact Elite Red King Size Soft Pack

Exact Elite Gold 100 Size Soft Pack

Exact Elite Gold King Size Box

Exact Elite Gold King Size Soft Pack

Exact Elite Menthol 100 Size Soft Pack

Exact Elite Menthol King Size Soft Pack

Exact Elite Menthol Gold 100 Size Soft Pack

Exact Elite Menthol Gold King Size Soft Pack

Exact Elite NonFilter King Size Box

Exact Elite Blue 100 Size Soft Pack

Lewiston Cigarette Brand

Lewiston Red 100 Size Soft Pack

Lewiston Red 100 Size Box

Lewiston Red King Size Box

Lewiston Red King Size Soft Pack

Lewiston Gold 100 Size Soft Pack

Lewiston Gold 100 Size Box

Lewiston Gold King Size Box

Lewiston Gold King Size Soft Pack

Lewiston Menthol 100 Size Soft Pack

Lewiston Menthol 100 Size Box

Lewiston Menthol King Size Soft Pack

Lewiston Menthol King Size Box

Lewiston Menthol Gold 100 Size Soft Pack

Lewiston Menthol Gold 100 Size Box

Lewiston Menthol Gold King Size Soft Pack

Lewiston NonFilter King Size Soft Pack

L.ewiston Blue 100 Size Soft Pack

Lewiston Blue 100 Size Box

Maple Leaf Cigarette Brand

Maple Leaf Canadian Blue King Size Box

Market Cigarette Brand

Market Red 100 Size Box

Market Red 100 Size Soft Pack

Market Red King Size Box

Market Red King Size Soft Pack

Market Gold 100 Size Box

Market Gold 100 Size Soft Pack

Market Gold King Size Box

Market Gold King Size Soft Pack

Market Menthol 100 Size Box

Market Menthol 100 Size Soft Pack

Market Menthol King Size Soft Pack

Market Menthol King Size Box

Market Menthol Gold 100 Size Box

Market Menthol Gold 100 Size Soft Pack

Market Menthol Gold King Size Soft Pack




Market Menthol Blue 100 Size Box

Market NonFilter King Size Box

Market Blue 100 Size Box

Market Blue 100 Size Soft Pack

Market Blue King Size Box

Qutdoor Freedom Cigarette Brand

Outdoor Freedom Original King Size Box

Outdoor Freedom Smooth King Size Box

Smokin Joes Cigaretie Brand

Smokin Joes Red 100 Size Soft Pack

Smokin Joes Red 100 Size Box

Smokin Joes Red King Size Box

Smokin Joes Red King Size Soft Pack

Smokin Joes Gold 100 Size Soft Pack

Smokin Joes Gold 100 Size Box

Smokin Joes Gold King Size Box

Smokin Joes Gold King Size Soft Pack

Smokin Joes Menthaol 100 Size Soft Pack

Smokin Joes Menthol 100 Size Box

Smokin Joes Mentho! King Size Soft Pack

Smokin Joes Menthol King Size Box

Smokin Joes Menthol Gold 100 Size Soft Pack

Smokin Joes Menthol Gold 100 Size Box

Smokin Joes Menthol Gold King Size Soft Pack

Smokin Joes Menthol Gold King Size Box

Smokin Joes NonFilter King Size Soft Pack

Smokin Joes NonFilter King Size Box

Smokin Joes Blue 100 Size Soft Pack

Smokin Joes Blue 100 Size Box

Smokin Joes Blue King Size Soft Pack

Smokin Joes Blue King Size Box

Smokin Joes Natural Cigareite Brand

Smokin Joes Natural Purple 100 Size Soft Pack

Smokin Joes Natural Purple 100 Size Box

Smokin Joes Natural Purple King Size Box

Smokin Joes Natural Purple King Size Soft Pack

Smokin Joes Natural Silver 100 Size Soft Pack

Smokin Joes Natural Silver 100 Size Box

Smokin Joes Natural Silver King Size Soft Pack

Smokin Joes Natural Silver King Size Box

Smokin Joes Natural Menthol 100 Size Soft Pack

Smokin Joes Natural Menthol 100 Size Box

Smokin Joes Natural Menthol King Size Box

Smokin Joes Natural Red 100 Size Soft Pack

Smokin Joes Natural Red 100 Size Box

Smokin Joes Natural Red King Size Soft Pack

Smokin Joes Natural Red King Size Box

Smokin Joes Natural Mentho! Gold 100 Size Soft




following six (6) styles of the Lewiston cigarette brand, three (3) styles of the Smokin
Joes Premium cigarette brand, three (3) styles of the Smokin Joes Natural cigarette brand,
and two (2) styles of the Exact cigarette brand styles that will have the warnings appear
exactly as shown on the actual pack labels and cartons submitted with my October 21,
2011 letter:

Exact Cigarette Brand

Exact Gold 100 Size Box

Exact Mentho! 100 Size Box

Lewiston Cigarette Brand

Lewiston Red 100 Size Box

Lewiston Gold 100 Size Box

Lewiston Mentho! 100 Size Box
Lewiston Menthol King Size Box
Lewiston Mentho! Gold 100 Size Box
Lewiston Blue 100 Size Box

Smekin Joes Natural Cigarette Brand
Smokin Joes Natural Menthol 100 Size Box
Smokin Joes Natural Red 100 Size Box
Smokin Joes Natural Red King Size Box
Smokin Joes Premium Cigarette Brand
Smokin Joes Premium Red 100 Size Box
Smokin Joes Premium Gold 100 Size Box
Smokin Joes Premium Menthol 100 Size Box

Smokin Joes believes that its low sales volume of cigarettes fits the criteria for the
alternative to quarterly rotation of wamings on packaging, provided for in Section 1333
(c)(2) of the Federal Cigaretie Labeling and Advertising Act, 15 U.S.C. §§ 1331; sales
figures for all Smokin Joes manufactured and imported brands are provided on Exhibit A.
Smokin Joes manufactures a number of cigarette brand styles and until October 2009
imported the Lewiston Special cigarette brand and Exact Special cigarette brand. Smokin
Joes no longer imports the Lewiston Special and Exact Special cigarette brands. Of all
Smokin Joes manufactured cigarette brand styles for the fiscal year, from May 1, 2014
through April 30, 2015, the biggest seller was Smokin Joes Full Flavor 100 Size Box
totaling

If this plan for the alternative to quarterly rotation of warnings on packaging is approved,
the four cigarette health warnings will appear on the packs and cartons of each of the
cigarette brand varieties listed above an equal number of times for the one year period
beginning on the date this plan is approved. To ensure the cigarette health warnings
appear on the cigarette brand styles an equal number of times throughout the plan year,
raw material packaging inventory will be stored and loaded into packaging machines
alternating the four health warnings.

Smokin Joes will continue to comply with its May 1, 2007 amended plan for advertising
the Exact, Lewiston, Market, Outdoor Freedom, and Smokin Joes cigarette brands as well



as its February 19, 2008 plan for advertising the Nightclub cigarette brand and its April
16, 2009 plan for advertising the Maple Leaf cigarette brand.

Smokin Joes, the manufacturer, is aware of the requirements set forth in the Cigarette
Labeling and Advertising Act and the company’s efforts are always to be fully compliant
with the Act. Smokin Joes will maintain record of compliance with the approved plan.
The submitted carton and pack label for each brand style bearing each Surgeon General
warning satisfies the requirement of package submission. If there are any questions or
concerns regarding this plan, please contact me at 716-754-4064 x225.

Sincerely,
7

o
ason Meinhart

Power of Attorney



EXHIBIT A

[PRODUCT EXACT

FXACT CANADIAN FULL FLAVOUR {CANADIAN REDY KING SIZE SOFT PACK
EXACT CANADIAN BLUE KING SIZF SOF 1 PACK
EAACT FULL FLAVOR (PED) 100 SOFT PACK
FXACT FULL FLAVOR (RED) KING BOX
EXATT FULT FLAVO# (RED) KING SOFT PACK
EXACT COLL 100 SOFT PAGK
EXACT GOLD 100 BUX
EXACT GOLD KING BOY.
EXACT GOLD KING 50F (PAGK
EXACT MENTHOL 100 S8OFT PACK
EXACT MENTHOL 10U 8UX
EXACT MENTHOL KING SGFT PACK
EX7CTMENTHOL GOLD 100 SUFT PACK
EXAUT 14T NTROL GOLD KING S0I I PACK
[EXACT BLUE 100 SOFT PACK
[PRODUCT EXACT ELIE
EXACT ELITE FULL | LAVOR (RED) KING SOFT PACK
|EXACT ELITE FULL FLAVOR (RED) 100 SOFT PACK
[FXACT ELITE FULL TLAVOP (RED) KING SIZE BOX
¢ AAGTELITE GOLID 160 SIZF SOFT PACK
[FXACT ELITE GOLDKING SIZE 50X
FZACT ELITE GOLD KING SIZE SOFT PAGK
[EVACT £1 1 MENTHOLKING SIZE SOFT PACK.
[FXACT ¢ LITE MENTHOL 100 SIZE SOF T PACK
EXART ELITE. MENTHOL GOLD 100 SIZE SOF] PACK
[EXACT ELITE MENT(GL GOLD KING SIZE SOFT PACK
LAACTELITE NON-FIL TER KING SIZE BOX
| XACT ELITE BLUE 100 SIZE SOFT PACK
PRODUCT MAPLE LEAF
MAPLE LEAF CANADIAN BLUE KING SIZE BOX
PRUDUCT MAFKET
LARKET FLLL FLAVOP (RED) *00 SIZE BOX
[[7ANE T FULT FLAVOR (RED)_ 100 SOF 1 PACK
[VARKE T FULL FLAVOR (RED) KING BOX
IMARKET FULL FLAVOR \RED) KING SUFT PACK
[MARKET GOLU 100 SIZE BOX
[MARKE T GULT 102 SOFT PACK
M/ RKET OLD KiNG BOX
1A KE T OLDKING SOF [ PACK
MARSET MENTHOL 100 BOX ; e "
MARKET MENTHCI 100 SOFT PACK

WARKET MENTHOT KING BOX
MARKET MENTHOL KING S0 T PACK
[MARKET MENTHOL GOLD 109 BOX_
[MARKE T MENTHOL GOLD 100 SOF] PAGK
IMARKE | MENTHG!. GOLD KING SGF1 PAGK
MARKET MENTHOL BLUE 100 SIZE BOX
MARKET NON-FILTER KING SIZE BOX
MARKET BLUE 100 30X
{MARKET BLUE 100 SIZE SOFT PAGK
[MARKET ELUE KING SiZE BOX
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‘PQQDU‘  NIGHTCLUBY
NIGHTCLUH RICH KING Stk 30X
GHTCLUB SMOCTH KING SIZE BOX
RODUCT SMOKIN JCES NATURAL
TOKIN JPES NATURAL FULL FLAVOR (PURPLE) 100 SIZE BOX
STAKIN JOES NATURAL FliLL FLAVOR (PURPLE) 700 SOFT PAGK
vMOKiN FOEE NATURAL FULL. F.AVQ?Z_(}"‘JRFLF} KING BOX
'SMUOKIN JOES NATJRAL FULL FLAVOR (PURPLE) KING SOFT PACK
SMOKIN JOES NATURAL SILVER 100 SIZE GOX

SMOKIN JOES NATURAL SILVER 100 SOf T PAGK

SMOKIN JOES NATUIAL SILVER KING SIZE BOX

SUOKIN JUES NATURAL SILVER KING SOF I PACK

STIOKIN JOES NATIRAL MEDIUM (RED) 100 SOFT PAGK

STIOKIN JOES NATURAL RED 100 BOX

|SUOR N JOES RATURAL MEDIUR (RED) KING SOFT PACK

[STEOKIN 1OES NATURAL RED KING BOX

|S120KIN JGES NATURAL MEN (1O 100 SIZE SOFT PR

[SMOKIN TOES NATURAL MENTHOL 100 SIZE BOX

SMOKN 10F 5 NATURAL MEN1HOL KNG SIZE BOX

SMOKIN T0F S NA TURAL MENTHOL GOLD 100 SOFT PR

SMOK'N JOT 6 NATURAL MENTHOL GOLD KING SIZE BOX

SMOKIN JOES NATURAL NON-FILTER KING §izr SOF1 PACK _
SMOKIN JOES NATURAL WHITE 100 SIZE BOX
(SMORIN JOES NATURAI WHITE 100 SIZE ‘505"1‘ PACK
[SMOKIN JOES NATURAT WHITE KING SIZE SOFT PACK
FROBLCT LEWISTON

LEWISTON FULL FLAVOR TRED; 100 SIZE SOFT PACK
Lt WISTON RED 160 SIZE BOX _

CEVASTON EULL FLAVOR RED KING SIE 80X
VFWISTURN #UL L FLAVOR {RED) K NG Sflk: SOFT PACK
LEWISTON GOLD 100 SIZE SOFT P/-\CK
[CEWISTON GOL & 100 SIZE BOX
TEWISTON GOLE KING SIZE BOX
[TWISTON GOL1} KING SIZE SOFT PACK
[EWISTON MENTHOL 100 SIZE SOFT PAGK

LEWISTON MENTHOL 100 SIZE BOX

LEWISTON MENTHOL KING SIZE SOFT PACK
LEWISTON MUNTHOL KING SIZE BOX

[EWSTON MENTHOL SuLD 100 SIZE SOFT PAGK
LEWiSTON MENTHOL GOLD 150 SIZE BOX

LEWISTON MENTHOL GULD KING SIZE SOFT PACK

{ CWISTON NONG 1L TER KING SIZE SOF T PAGK
LEWISTON BLUE 170 SI7E SOFT PACK
[CEWISTON BLUE 100 SI7E BOX

(Ii“ﬂZ
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PROLUGT SMOKIN JOES

[ SMOKIN JOES FULL FLAVOR (RED) 100 BOX

SMORIN JIOES FULL FLAVOR (RED; 100 SOFT FACK

SMOKIN JOES FULL FLAVOR (RED; KING SIZE BOX

[SMORIN JOES FULL FLAVOR (RED) KING SIZE SOFT PAGK

SMOKIN JOES GOLD 120 SIZE BOX

SMOKIN JOES GGLD 110 SIZE SOFT PALK

[SMOKIN JOES GO KING SIZE BOX

[SMOKIN JOES GOLD KING SIZE SOF T PAGK

SMORIN JOES MENTHOL 100 SIZE BOX

SMOKIN JOES MENTHOL 100 SIZE SOFT PACK

SMOKIN '(J!:S MENTHOL KING SIZE BOX

|SMOKIN JOES MENTHO!. KING SIZE SOFT PAGE.

[SMOKIN JOE S MENTHOL GOLD 100 SIZE BO¥

[SOKIN JOES MENTHOL GOLD 100 SIZE SOF | PACK

| SMOKIN JOES MENTHOL GOLD KING SIZE BOX

SVORN IO S MENTHOL GOLD KING SIZE SOFT PACK

[ SMCKIN JUES NON-FILTER KING SIZE SOFT PAGK

SMOKIN JOLS NON-FILTER KING SIZE 80X

SMOKIN JOES BLUE 100 SIZE BOX

SMOKIN JOES BLUE 190 SIE SOFT PACK

[SMORIN JOES BLUE KING SIZE BOX

[SMOKIN JOES CLUE KING SIZE SOFT PACK

'BRODUC! OUTPODR FREEDOM!

GUTDOOK t REEDOM FULL FLAVOR {ORIGINAL) KING SIZE BOX

[OUTDOOR FREEDOM SMOOTH KING SIZE BOX

[PRODUCT SMOKIN JOES PREMIUM

(Sri0k DE PREMUIM CANADIAN FULL FLAVOUR {CANADIAN RED) KINC SIZE BOX

bMO N (N JOE PREMIUM CANADIAN 81 GE KING 8IZF BOX

SMUK'N /0L BRE MIUM EULL FLAVOR (RED; 100 SIZE SOFT PAGK

SI7OKIN JCE PREMIUM RED 100 SIZE BOX

STACKIN JUL PREMIUM FLLL FLAVOR (RED) KING SIZE BOX

[SROKIN J0E PREMIUM FULL FLAVOR (RED) KING SIZE SOFT PAGK

[SMORIN JOF "REMIUM GOLD 100 SIZE: SOFT PACK

[SMOKIR JOE PREMIUM GOLD 100 SIZE: BOX
SMOKIN JOE P D KING SI7E HOX

SMOKIN JOE PREMIUN GOLD KING SIZE SOFT PAGK

SWOFIN JOE PREMIUIZ MENTHCL 100 SIZE SOFT PACK

11K IOE, PREMIUM MENTHOL 100 SIZE BOX
[SMOKIT: JOL PREMIUM MENTHOL KING SIZE SOF T FAGK IABBERIE

MENTHOL GOLD 100 SIZE SGFT PACK_____

MENTHOL GOLD KING SIZE SOFT PACK

[SMOKIN JOL PREMIUM

SMOKIN JOE PREMIUM
SHOKIN JOE BREMIUM NON-FILTER KING SIZE SOFT FACK

'SMOKIN JOF PREMIUM BLUE 100 SIZE SOFT PACK

SMOKIN JOE FRuMIUM BLUE KING SIZE SOF 1 PACK
FRODUCT (TOP SELLING SKUY
SMOKIN JOES FULL FLAVOR /RED; 100 BOX

*Nightclub Full Flavor King Size'Internationa style hox, Nigntelub Light King Size Intemiational Style oy, Dutdoor Frecdem Full Flavor King-Size Soft pack. Oufdoor Freadom
wgnts King S'ze Soft Pack, Sivokin Joes Premium Medium King Sze Soit Pack. and Smokin loss Framum: tedium 108 Size Soft Pack ae no longer marufacturée
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United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

Tuly 17, 2015

Mr. Jason Meinhart
Smokin Joes

4900 Indian Hill Road
Lewiston, NY 14092

Dear Mr. Meinhart:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act™). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Joseph M. Anderson d/b/a Smokin Joes (“Smokin Joes™) on July
13, 2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the Exact, Exact Elite, Lewiston, Maple
Leaf, Market, Nightclub, Outdoor Freedom, Smokin Joes, Smokin Joes Natural, and Smokin
Joes Premium brands of cigarettes.

Smokin Joes’ sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted on the following dates continue to appear to meet the requirements of the Cigarette
Act in force as of the date of this letter: !

Brand Date(s)
Exact May 11, 2010

October 21, 2011

Exact Elite May 11,2010

: Smokin Joes stated in its July 13, 2015 letter that the four health warnings will appear

exactly as shown on the packs and cartons submitted on these dates.



Mr. Jason Meinhart
July 17, 2015

Page 2

Brand Date(s)
Lewiston May 11, 2010
October 21, 2011
Maple Leaf May 11, 2010
Market May 11, 2010
Nightclub May 4, 2011
Outdoor Freedom August 27, 2010
Smokin Joes May 11, 2010
Smokin Joes Natural May 11, 2010
October 21, 2011
Smokin Joes Premium May 11, 2010
October 21, 2011

Accordingly, Smokin Joes’ plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following varieties:

ol

Fifteen varieties of the Exact brand: Canadian Red King Soft Pack, Canadian Blue King
Soft Pack, Red King Box, Red Soft Pack (King and 100’s), Gold Box (King and 100’s),
Gold Soft Pack (King and 100°s), Menthol Soft Pack (King and 100°s), Menthol 100’s
Box, Menthol Gold Soft Pack (King and 100°s), and Blue 100°s Soft Pack;

Twelve varieties of the Exact Elite brand: Non-Filter King Box, Red King Box, Red Soft
Pack (King and 100’s), Gold King Box, Gold Soft Pack (King and 100’s), Menthol Soft
Pack (King and 100’s), Menthol Gold Soft Pack (King and 100°s), and Blue 100°s Soft
Pack;

Eighteen varieties of the Lewiston brand: Non-Filter King Soft Pack, Red Box (King and
100’s), Red Soft Pack (King and 100’s), Gold Box (King and 100’s), Gold Soft Pack
(King and 100’s), Menthol Box (King and 100’s), Menthol Soft Pack (King and 100’s),
Menthol Gold 100’s Box, Menthol Gold Soft Pack (King and 100°s), and Blue 100’s
(Box and Soft Pack);

One variety of the Maple Leaf brand: Canadian Blue King Box;

Two varieties of the Outdoor Freedom brand: Original King Box, and Smooth King Box;

Two varieties of the Nightclub brand: Rich King Box, and Smooth King Box;



Mzr. Jason Meinhart
July 17, 2015
Page 3

e Twenty varieties of the Market brand: Non-Filter King Box, Red Box (King and 100’s),
Red Soft Pack (King and 100’s), Blue Box (King and 100°s), Blue 100’s Soft Pack, Gold
Box (King and 100°s), Gold Soft Pack (King and 100’s), Menthol Box (King and 100’s),
Menthol Soft Pack (King and 1007s), Menthol Gold Soft Pack (King and 100’s), Menthol
Gold 100’s Box, and Menthol Blue 100’s Box;

e Twenty-two varieties of the Smokin Joes brand: Non-Filter King (Soft Pack and Box),
Red King (Soft Pack and Box), Red 100°s (Soft Pack and Box), Blue King (Soft Pack and
Box), Blue 100’s (Soft Pack and Box), Gold King (Soft Pack and Box), Gold 100’s (Soft
Pack and Box), Menthol King (Soft Pack and Box), Menthol 100’s (Soft Pack and Box),
Menthol Gold King (Soft Pack and Box), and Menthol Gold 100°s (Soft Pack and Box);

e Twenty-one varieties of the Smokin Joes Natural brand: Non-Filter King Soft Pack, Red
King (Soft Pack and Box), Red 100’s (Soft Pack and Box), Purple King (Soft Pack and
Box), Purple 100’s (Soft Pack and Box), Silver King (Soft Pack and Box), Silver 100’s
(Soft Pack and Box), White King Soft Pack, White 100’s (Soft Pack and Box), Menthol
King Box, Menthol 100°s (Soft Pack and Box), Menthol Gold King Box, and Menthol
Gold 100’s Soft Pack; and

‘e Eighteen varieties of the Smokin Joes Premium brand: Non-Filter King Soft Pack,
Canadian Red King Box, Canadian Blue King Box, Red King (Soft Pack and Box), Red
100’s (Soft Pack and Box), Blue Soft Pack (King and 100°s), Gold King (Soft Pack and
Box). Gold 100’s (Soft Pack and Box), Menthol 100’s Box, Menthol Soft Pack (King and
100°s), and Menthol Gold Soft Pack (King and 100’s). '

Approval of Smokin Joes’ plan is contingent on its good faith implementation. We may
ask for information demonstrating proper implementation of the plan? The Cigarette Act
provides that any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Smokin Joes’ cigaretie health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings on Smokin Joes’ packaging. Moreover, it
is not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for Smokin Joes’ cigarettes, including, but not limited to, “natural.”
Nor does this letter purport to interpret or express any opinion about the adequacy of Smokin
Joes packaging and advertising under the FSPTCA or any regulations that have been or might
be promulgated by the Department of Health and Human Services under that statute, including
but not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and
Smokeless Tobacco to Protect Children and Adolescents (published March 19, 2010).

) Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, or
www.fda.gov/TobaccoProducts/ResourcesforYouw/Forlndustry/default.htm, and sign up for FDA
email updates at www.fda.gov/TobaccoProducts/ResourcesforYouw/ucm176164.htm.

This approval is effective on the date of this letter and runs through July 16, 2616,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Bonnie McGregor at
(202) 326-2356.

Very truly yours,

Mary K\Engle
Associate Director


www.fda.gov/TobaccoProducts/ResourcesforYou/ucm
www.fda.gov/TobaccoProducts/ResourcesforYou/Forlndustry/default.htm
www.fda.gov/TobaccoProducts

July 17, 2015

Ms. Mary K. Engle

Associate Director

U.S. Federal Trade Commission

Bureau of Consumer Protection

Division of Advertising Practices

600 Pennsylvania Avenue, NW, CC-10528
Washington, DC 20580

Re: Shermar’s 1400 Broadway NYC, Ltd. (“Sherman’s 1400”)
Dear Ms. Engle,

Sherman’s 1400 Broadway NYC, Ltd. (“Sherman’s 1400”) had its health warning display plan for packaging
most recently approved September 9, 2014 until September 8, 2015 and its current advertising plan approved
on July 20, 2009. With this letter, we seek approval for the following additional packaging formats for our
Classic brand family in order to comply with FCLAA: Classic FT Box {King —~ reddish brown color packaging),
Classic Blue FT Box (King} and Classic Menthol FT Box (Kingj. The actual pack and carton packaging, with each of
the four health warnings, for the three additional packaging formats of Classic which were enclosed with our
May 7, 2015 letter are in compliance with Section 911 of The Family Smoking Pravention and Tobacco Contro}
Act of 2009, which berame effective June 22, 2010. The four health warnings will appear exactly as shown on
the packs and cartons submitted with our May 7, 2015 letter.

Sherman’s 1400 total domestic shipments for the twelve-month period ending April 30, 2015 (April 30™ being
the end of our fiscal year) were listicks and we anticipate next year’s volume to be
Sherman’s 1400 manufactured and sold in each of its brands less than one-fourth of one (1%) percent of all
cigarettes sold in the United States in its 2015 fiscal year, and expects to be below that fraction of sales in the
present year. Thus, Sherman’s 1400 will take advantage of the alternative to quarterly rotation of the heaith
warnings on its packaging for the three additional packaging formats, pursuant to Section 1333(c)2). When
printing our packaging materials, each of the four warnings will be equally produced then equally used in the
production process {25% A, 25% B, etc.) to ensure that we achieve simultaneous display of the Surgeon
Ganeral’s health four warnings on the three additional packaging formats.

FLAGSHIR TOWKHOUSE CORPOAATE MANUFACTURING
2 East 42ad Srrect o New Yok, NV 10017 2200 Fletcher dvenre * Furt Ler, NfO7D2£ 7613 Busing Dreive ¢ Groenshara, W7 27509
tel. 2127653000 fax 212-765.31 32 fof 201-735.0000  fax 201.733 rel 336-665.6060  fux 336.603.1703
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Health Warning Plan Page 2

Sherman’s 1400 will simifarly display the four health warnings an equal number of times on the packs and
cartons of each of the three additional packaging formats for the twelve-month period beginning on the date
of the approval of this plan; or at such time as the authority to approve cigarette health warning statement
plans move from the FTC to the FDA. Sherman’s 1400 will maintain records that show compliance with its
packaging and advertising plan.

if you require any further information, please do not hesitate to contact me at 201-735-9004.

Sincerely,

william M. Sherman
Executive Vice President

WMS/MWM/smw
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Selected packaging samples from those
submitted with the pian.
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 17, 2015

Mr. William M. Sherman

Executive Vice President

Sherman’s 1400 Broadway NYC, Ltd.
2200 Fletcher Avenue

Fort Lee, NJ 07024

Dear Mr. Sherman:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, on September 9,
2014, 1 approved a plan filed by Sherman’s 1400 Broadway NYC, Ltd. (“Sherman’s 1400”)
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health
warnings on packaging for certain varieties of the Black & Gold, Cigarettellos, Classic, Fantasia,
Havana Ovals, Hint, MCD, Naturals, and New York Cut brands of cigarettes. In a letter dated
July 17, 2015, you now propose to expand Sherman’s 1400’s plan for the display of the warnings
on packaging to include three additional varieties of the Classic brand.

Sherman’s 1400’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your May 7, 2015 letter appear to meet the requirements of the Cigarette Act in
force as of the date of this letter for size and c(mspicuousness.1 Accordingly, Sherman’s 1400’s
expansion of its plan for simultaneous display of the four health warnings on packaging is hereby
approved for the FT Box king (in reddish-brown packaging), Blue FT Box king, and Menthol FT
Box king varieties of the Classic brand.”

1 Sherman’s 1400 stated in its July 17, 2015 letter that the four health warnings will appear

exactly as shown on the packs and cartons submitted on this date.
) We note that “FT” does not appear on the packaging of the FT Box king, Blue FT Box
king, or Menthol FT Box king varieties.
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Approval of this plan is contingent on its good faith imglementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Sherman’s 1400°s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA™)
conceming the rotation, size, and conspicuousness of the warnings on Sherman’s 1400°s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Sherman’s 1400°s cigarettes, including,
but not limited to, “natural.” Nor does this letter purport to interpret or express any opinion
about the adequacy of Sherman’s 1400°s packaging and advertising under the FSPTCA or any
regulations that have been or might be promulgated by the Department of Health and Human
Services under that statute, including but not limited to the Regulations Restricting the Sale and
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents
(published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164 . htm.

This approval is effective on the date of this letter and runs through July 16, 2016,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Bonnie McGregor at
(202) 326-2356.

Very truly yours,

Mary K@j ‘ _

Associate Director

3 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 17, 2015

Mr., William M. Sherman

Executive Vice President

Sherman’s 1400 Broadway NYC, Ltd.
2200 Fletcher Avenue

Fort Lee, NJ 07024

Dear Mr. Sherman:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commissior pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.8.C. §§ 1331-1341 (“the Cigarette Act™). Pursuant to that delegation, on September 9,
2014, I approved a plan filed by Sherman’s 1400 Broadway NYC, Ltd. (“Sherman’s 1400”)
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health 4
warnings on packaging for certain varieties of the Black & Gold, Cigarettellos, Classic, Fantasia,
Havana Ovals, Hint, MCD, Naturals, and New York Cut brands of cigarettes. In a letter dated
July 17, 2015, you now propose to expand Sherman’s 1400’s plan for the display of the warnings
on packaging to include three additional varieties of the Classic brand.

Sherman’s 1400’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your May 7, 2015 letter appear to meet the requirements of the Cigarette Act in
force as of the date of this letter for size and conspicuousness.” Accordingly, Sherman’s 1400°s
expansion of its plan for simultaneous display of the four health warnings on packaging is hereby
approved for the FT Box king (in reddish-brown packaging), Blue FT Box king, and Menthol FT
Box king varieties of the Classic brand.?

! Sherman’s 1400 stated in its July 17, 2015 letter that the four health warnings will appear

exactly as shown on the packs and cartons submitted on this date.
2 We note that “FT” does not appear on the packaging of the FT Box king, Blue FT Box
king, or Menthol FT Box king varieties.



Mr. William M. Sherman
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Approval of this plan is contingent on its good faith im}piementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Sherman’s 1400°s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA™)
concerning the rotation, size, and conspicuousness of the warnings on Sherman’s 1400’s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Sherman’s 1400’s cigarettes, including,
but not limited to, “natural.” Nor does this letter purport to interpret or express any opinion
about the adequacy of Sherman’s 1400°s packaging and advertising under the FSPTCA or any
regulations that have been or might be promulgated by the Department of Health and Human
Services under that statute, including but not limited to the Regulations Restricting the Sale and
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents
(published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm 176164 . htm.

This approval is effective on the date of this letter and runs through July 16, 2016,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Bonnie McGregor at
(202) 326-2356.

Very truly yours,

A z;?z&
Mary K( Engle

Associate Director

3 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



DK DISTRIBUTORS, INC. 1404 E LAS OLAS BLVD #2300 TEL. (954) 646-4084
FORT LAUDERDALE, FL 33301 EMAIL: DKDISTRIBUTORSINC@GMAIL.COM

July 2rd, 2015

Ms. Mary K. Engle, Associate Director
ATTN:Ms. ARIEN N. PARHAM
Division of Advertising Practices
Federal Trade commission

600 Pennsylvania Avenue, NW
Washington, DC 20580

Dear Ms Engle:

In accordance with the Federal Trade Commission’s Memorandum to Potential Cigarette
Manufacturers or Importers, I write to submit our company’s plan for compliance with Section 1333
of the Cigarette Act. This plan is limited to ten (10) Westport™ brand styles of cigarettes, including
king size box and 100s size box.

DK Distributors, Inc was formed as a Florida corporation on December 19, 2009 and operates as a
wholesale distribution company. For all correspondence matters please refer to our Corporate
Address outlined in the header of this page.

L PACKAGING

A. WARNING LABEL SIZE & LOCATION

1. BRAND - DK Distributors, Inc. imports Westport ™ brand of cigarettes. The company does
not import or manufacture any cigarette brand other than Westport™.
2 BRAND STYLES- As part of this plan, we shall import the following ten (10) Westport™ brand
styles:

# Variety Style Packaging

1. King Size (Red) BOX Packaging

2. King Size (Blue) BOX Packaging

3. King Size (Sky Blue) BOX Packaging

4. King Size (Green) BOX Packaging

5. King Size (Bright Green) BOX Packaging

6. 100s Size {Red} BOX Packaging

Z- 100s Size (Blue) BOX Packaging

8. 100s Size (Sky Blue) BOX Packaging

9. 100s Size (Green) BOX Packaging

10. 100s Size (Bright Green) BOX Packaging

The four health warning labels will be printed on the cigarette packs and cartons of the Westport™
brand of cigarettes. Each cigarette pack will contain twenty cigarettes and each carton will contain
ten packs. Each of the four warning labels has been designed to be of appropriate size,



conspicuousness and contrast. The warnings will appear exactly as they do on the samples submitted
with our letter of June 14, 2010 and additional submission with a missing warning of July 13t 2010.

B. WARNING LABEL SIZE & LOCATION

In order to satisfy the warning label rotation requirement, we have elected the option provided by
Section 1333c{2) that allows us to display each of the flour (4) warnings an equal number of times
during the year. We comply with the “Cigarette Act” by having our factory’s suppliers print the four
surgeon general warnings simultaneously in equal numbers at the time of both the pack and carton
print runs. The four cigarette health warnings will appear on packs and cartons for each brand style
of the Westport™™ brand of cigarettes an equal number of times during the one-year period
following approval of this plan by the F.T.C. We qualify for this option because the sales of the
cigarettes we imported in calendar year 2014 were less than one-fourth of one percent of all the
cigarettes sold in the United States during the period. A chart showing DK Distributors, Inc. sales for
this period is attached. WE estimate that our company’s sales in calendar year 2015 will amount to

-sticks of Westport™ brand of cigarettes.

C. RECORDS OF COMPLIANCE

DK Distributors, Inc. will maintain sufficient records to demonstrate compliance with this plan.
IL ADVERTISING

DK Distributors, Inc. filed a plan for the use of health warnings in advertising display on August 16t,
2010. We intend to maintain compliance with the aforementioned plan.

If you require any additional information or assistance with this, or any other matters, please do not
hesitate to contact me.

Sincerely,
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Gr'et'é': Marcinkeviciute
~~General Manager
DK Distributors, Inc.
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Inventory
WEST-R1008
WEST-B100B
WEST-SB100B
WEST-G100B
WEST-BG100B
WEST-RKB
WEST-BXB
WEST-SBKB
WEST-GKB
WEST-BGKB
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 27, 2015

Ms. Greta Marcinkeviciute
General Manager

DK Distributors, Inc.

1404 E. Las Olas Blvd. #2300
Fort Lauderdale, FL 33301

Dear Ms. Marcinkeviciute:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
proposed plan filed by DK Distributors, Inc. (“DK Distributors™) dated July 2, 2015, calling for
simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on
packaging for certain varieties of the Westport brand of cigarettes.

DK Distributors’ sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letters dated June 14 and July 13, 2010 continue to appear to meet the
requirements of the Cigarette Act in force as of the date of this letter for size and
conspicuousness."

Accordingly, DK Distributors’ plan for simultaneous display of the four health warnings
on packaging is hereby approved for the following ten box varieties of the Westport brand:
Kings (Red), 100’s (Red), Kings (Blue), 100’s (Blue), Kings (Sky Blue), 100’s (Sky Blue),
Kings (Green), 100’s (Green), Kings (Bright Green), and 100’s (Bright Green).2

! DK Distributors stated in its letter dated July 2, 2015 that the four health warnings will

appear exactly as shown on the samples submitted on these dates.

2 As set forth in its letter dated July 2, 2015, DK Distributors is using colors to identify its

varieties of the Westport brand of cigarettes (e.g., “King Size (Red)”). We note that the color
names are not printed on the packaging (e.g., the word “Blue” does not appear on the packaging
of the “100s Size (Blue)” variety); however, the color referenced in a variety’s name does
conform to the color used in its packaging.



Ms. Greta Marcinkeviciute
July 27, 2015
Page 2

Approval of DK Distributors’ plan is contingent on its good faith implementation. We
may ask for information demonstrating proper implementation of the plan.®> The Cigarette Act
provides that any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves DK Distributors’ cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on packaging for the
Westport brand. Moreover, it is not in any way an approval of any other design element,
statement, or representation made on packaging or in advertising for DK Distributors’ cigarettes.
Nor does this letter purport to interpret or express any opinion about the adequacy of DK
Distributors’ packaging and advertising under the FSPTCA or any regulations that have been or
might be promulgated by the Department of Health and Human Services under that statute,
including but not limited to the Regulations Restricting the Sale and Distribution of Cigarettes
and Smokeless Tobacco to Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

Please note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the
importation of cigarettes unless at the time of entry the importer presents a sworn statement
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will
continue to submit the list of ingredients to FDA.

This approval is effective on the date of this letter and runs through July 26, 2016,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,
Mary gle

Associate Director

3 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



XCALIBER

INTERNATIONAL, LTD., LLC

Eric Barkley Estes Direct Dial: (918) 824-6641
General Counsel Email: eric@xcaliberinternational.com

July 27, 2015

Ms. Mary K. Engle

Associate Director

Division of Advertising Practices
Federal Trade Commission

601 New Jersey Avenue, N.W.
Washington, D.C. 20001

Re: 2015-2016 Plan for Compliance with the Federal Cigarette Labeling and
Advertising Act, 15 U.S.C. 88 1331, et seq. — Brand Styles “Echo,” “Edgefield,” and
“Exeter”

Dear Ms. Engle:

Pursuant to the Federal Cigarette Labeling and Advertising Act (the “Act”), 15
U.S.C. 88 1331, et seq., Xcaliber International Ltd., L.L.C. (“Xcaliber”), submits the
following narrative describing its plan to comply with the health warning display
requirements. This plan represents the renewal of the plan previously approved by the
Federal Trade Commission (“FTC”) on July 29, 2014, for the packaging of the brand
styles “Echo,” “Edgefield,” and “Exeter” (collectively, the “Brands”). Through the date of
this application, the Surgeon General’s warnings on the brand styles’ packaging have
been equalized in accordance with the Act. All current Brands and their styles are listed
on Attachiment A. All of the Brands for which this plan is submitted are manufactured
in Pryor, Oklahoma, by Xcaliber.

L Packaging

a. Warning Label Size and Location. Warnings will appear exactly as shown
in the packs and cartons enclosed with Xcaliber’s submissions, dated July
29, 2013, and August 9, 2013. The warning statements are permanently
imprinted on cigarette packs and cartons. The samples provided include
each of the four warnings on packs and cartons for each brand style
submitted.

b. Warning Label Rotation. Pursuant to Section 1333(c)(2) of the Act,
Xcaliber will display the four warnings an equal number of times on the
packs and cartons for each of the brand styles of the Brands for one year
beginning with the approval date of this plan.

Please note Xcaliber’s plan is based on the alternative to quarterly rotation
provided in 15 U.S.C. Section 1333(c)(2). Xcaliber hereby states that the

ONE TOBACCO ROAD, PRYOR, OK, USA 74361 :: PHONE: 918-824-0300 :: FAX: 918-824-0302 :: WWW.XCALIBERINTERNATIONAL.COM
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yearly sales volume for each brand style of the Brands remains below the
threshold under which the FTC may permit the plan to display the four
warnings an equal number of times during the year. Xcaliber’s sales for the
fiscal year ending December 31, 2014, were || NN sticks. A
schedule is attached reflecting Xcaliber’s sales for 2014 and the first
quarter of 2015 sales. This schedule is provided as Attachment B.

Xcaliber requires its print suppliers to produce packaging with all four
warnings in a single print run. The 100’s size soft pack labels are printed
on a roll with an equal number of each warning within a 4-label space. The
king size soft pack labels are printed using a press sheet with an equal
number of each warning within a 32-label space. The king size box labels
are printed using a press sheet with an equal number of each warning
within a 28-label space. The 100’s size box labels are printed using a press
sheet that has a 21-label space. Because one extra space is left on the 100’s
size box print runs, the extra space rotates between the four warnings an
equal number of times throughout the year. For cartons, the press sheet
has a 6-label space in which the extra two spaces rotate between two
warnings every other run to yield an equal number of warnings throughout
the year. Xcaliber’s print supplier palletizes the print by hand such that all
warnings are randomized equally throughout an order. Xcaliber’s print
supplier also provides an affidavit with each print run that states that the
order has been processed according to these standards.

Records of Compliance. Xcaliber maintains a record of the affidavits
provided by its print supplier confirming the procedures outlined above.
When each order arrives, a set of samples of each warning from each
brand style is kept along with the affidavit in Xcaliber’s records. The
affidavit, along with its order’s associated samples, is kept by Xcaliber for a
minimum of one year beyond the date of receipt of the print order.

1. Advertising

Xcaliber continues to be in full compliance with the advertising plan approved
August 17, 2012.

If you have any questions, or need anything further, please do not hesitate to

contact me.



Warmest Regards,

Eric B. Estes
General Counsel

enclosures
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Soft Pack

Red 100

Gold 100

Blue 100

Menthol 100 (dark green pack)
Menthol Gold 100 (light green pack)
Red King

Gold King

Blue King

Menthol King (dark green pack)
Menthol Gold King (light green pack)
Non-Filter King (dark red pack)

EXETER
Soft Pack

Red 100

Gold 100

Blue 100

Menthol 100 (dark green pack)
Menthol Gold 100 (light green pack)
Red King

Gold King

Blue King

Menthol King (dark green pack)
Menthol Gold King (light green pack)
Non-Filter King (dark red pack)

Bex

Red 100

Gold 100

Blue 100

Menthol 100 (dark green pack)
Menthol Gold 100 (light green pack)
Red King

Gold King

Blue King

Menthol King (dark green pack)
Menthol Gold King (light green pack)
Non-Filter King (dark red pack)

Box

Red 100

Gold 100

Blue 100

Menthol 100 (dark green pack)
Menthol Gold 100 (light green pack)
Red King

Gold King

Blue King

Menthol King (dark green pack)
Menthol Gold King (light green pack)
Non-Filter King (dark red pack)

Red King
Gold King

EDGEFIELD
Note: Edgefield is only available in a box.
Red 100
Gold 100
Silver 100

Menthol 100 (dark green pack)
Menthol Gold 100 (light green pack)

Silver King

Menthol King (dark green pack)
Menthol Gold King (light green pack)
Non-Filter King (dark red pack)



Tkem ID
1111
1112
1113
1114
1116
1121
1122
1123
1124
1125
1126
1211
1212
1213
1214
1216
1221
1222
1223
1224
1225
1226
2111
2112
2113
2114
2116
2121
2122
2123
2124
2125
2126
3111
3112
3113
3114
3116
nn
3122
3123
3124
3125
3126
3211
3212
3213
3214
3216
3221
3222
3223
3224
3225
3226

Description
Echo 100 Box Red
Echo 100 Box Gold
Echo 100 Bex Menthol Gold
Echo 100 Box Menthol
Echo 100 Box Blue
Echo King Box Red
Echo King Box Gold
Echo King Box Mentho! Gold
Echo King Box Menthol
Echo King Box Non Fiter
Echo King Box Blue
Echo 100 SP Red
Echo 100 SP Gold
Echo 100 SP Menthol Gold
Echo 100 SP Mentho!
£cho 100 SP Blue
Echo King SP Red
Echo King SP Gaid
Echo King SP Menthol Gold
Echo King SP Menthol
Echo King SP Non Fifter
Echo King SP Blue
Edgefield 100 Box Red
Edgefield 100 Box Gold
Edgefield 100 Box Menthol Gold
Edgefield 100 Box Menthol
Edgefield 100 Box Silver
Edgefield King Box Red
Edgefield King Box Gold
Edgefield Kng Box Menthol Gold
Edgefield King Box Menthol
Edgefield King Box Non Filter
Edgefield King Box Silver
Exeter 100 Box Red
Exeter 100 Box Gold
Exeter 100 Box Menthol Gold
Exeter 100 Box Menthol
Exeter 100 Box Blue
Exeter King Box Red
Exeter King Box Gold
Exeter King Box Menthol Gold
Exeter King Box Menthol
Exeter King Box Non Filter
Exeter King Box Blue
Exeter 100 SP Red
Exeter 100 SP Gold
Exeter 100 SP Menthol Gold
Excter 100 SP Menthol
Exeter 10C SP Biuve
Exeter King SP Red
Exeter King SP Gold
Exeter King SP Menthol Gold
Exeter King SP Menthot
Exeter King SP Non Filter
Exeter King SP Blue

2014 Cases

XCALIBER INTERNATIONAL, LTD, LL.C.

Attachment B - Sales

For the Period From Jan 1, 2014 to March 31, 2015

2014 Cartons

2014 Sticks

pg. 1of1

1st Qtr 2015 Cases

1st Qtr 2015 Cartons

1st Qtr 2015 Sticks




United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 28, 2015

Mr. Eric Barkley Estes

General Counsel

Xcaliber International, Ltd., LLC
One Tobacco Road

Pryor, OK 74361

Dear Mr. Estes:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Xcaliber International, Ltd., LLC (“Xcaliber”) on July 27, 2015,
calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four health
warnings on packaging for certain varieties of the Echo, Exeter, and Edgefield brands of
cigarettes.

Xcaliber’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with
your letters dated July 29 and August 9, 2013 continue to appear to meet the requirements of the
Cigarette Act in force as of the date of this letter for size and conspicuousness.

Accordingly, Xcaliber’s plan for simultaneous disPlay of the four health warnings on
packaging is hereby approved for the following varieties:

» Twenty-two varieties of the Echo brand: Red Kings Box, Red Kings Soft Pack, Red
100's Box, Red 100’s Soft Pack, Gold Kings Box, Gold Kings Soft Pack, Gold 100's Box,
Gold 100’s Soft Pack, Blue Kings Box, Blue Kings Soft Pack, Blue 100's Box, Blue
100’s Soft Pack, Menthol Kings Box (dark green packaging), Menthol Kings Soft Pack
(dark green packaging), Menthol 100's Box (dark green packaging), Menthol 100’s Soft

! As set forth in its July 27, 2015 letter, Xcaliber is using colors in the names of a number

of its cigarette varieties (e.g., “Echo Red 100's Box™). We note, however, that the color names
are not printed on the packaging (e.g., the word “Red” does not appear on the packaging of the
“Echo Red 100's Box” variety). The color used for a variety’s packaging does conform to the
color used in its name, except that the packaging for the “Menthol Gold” varieties is light green
in color.



Mr. Eric Barkley Estes
July 28, 2015
Page 2

Pack (dark green packaging), Menthol Gold Kings Box (light green packaging), Menthol
Gold Kings Soft Pack (light green packaging), Menthol Gold 100's Box (light green
packaging), Menthol Gold 100’s Soft Pack (light green packaging), Non-Filter Kings
Box, and Non-Filter Kings Soft Pack;

e Twenty-two varieties of the Exeter brand: Red Kings Box, Red Kings Soft Pack, Red
100's Box, Red 100’s Soft Pack, Gold Kings Box, Gold Kings Soft Pack, Gold 100's Box,
Gold 100’s Soft Pack, Blue Kings Box, Blue Kings Soft Pack, Blue 100's Box, Blue
100’s Soft Pack, Menthol Kings Box (dark green packaging), Menthol Kings Soft Pack
(dark green packaging), Menthol 100's Box (dark green packaging), Menthol 100’s Soft
Pack (dark green packaging), Menthol Gold Kings Box (light green packaging), Menthol
Gold Kings Soft Pack (light green packaging), Menthol Gold 100's Box (light green
packaging), Menthol Gold 100’s Soft Pack (light green packaging), Non-Filter Kings
Box, and Non-Filter Kings Soft Pack; and

» Eleven Box varieties of the Edgefield brand: Red Kings, Red 100's, Gold Kings, Gold
100's, Silver Kings, Silver 100's, Menthol Kings (dark green packaging), Menthol 100's
(dark green packaging), Menthol Gold Kings (light green packaging), Menthol Gold
100's (light green packaging), and Non-Filter Kings.

Approval of the plan is contingent on its good faith im;z)lementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Xcaliber’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning
the rotation, size, and conspicuousness of the warnings on Xcaliber’s packaging. Moreover, it is
not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for Xcaliber’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of Xcaliber’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

2 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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This approval is effective on the date of this letter and runs through July 27, 2016,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

Tl 506

Associate Director



Holland & Knight

31 West 52nd Strest | New York, NY 10019 | T212.513.3200 | F212,385.9010
Holland & Knight LLP | www.hklaw.com

Neal N. Beaton
(212) 513-3470
neal beaton@hklaw.com

July 30, 2015
VIA E-MAIL

Ms. Caitlyn Brady

" Bureau of Consumer Protection
Division of Advertising Practices
Federal Trade Commission
600 Pennsylvania Avenue, NW
Mail Drop CC 10528
Washington, D.C. 20580

Dear Ms. Brady:

JT International U.S.A., Inc. (“JTI”} is planning to introduce limited edition packages and
cartons for two brand styles within its "Wave" brand family, namely Wave full flavor king size
black pack (hard pack) and Wave menthol king size black pack (hard pack). We enclosed under
cover of my letter dated July 9, 2015 individual packages and the cartons utilizing each of the
four health warning for both brand styles.

We submitted under cover of my letter dated December 19, 2014 artwork for these packages and
cartons with all four health warnings for each brand style,

The warnings will appear on the packaging as shown on the materials submitted under cover of
my letter dated July 9, 2015. In all other respects, JT International U.S.A., Inc. will maintain
compliance with the approval dated April 2, 2015 and the submittals on which it was based.

In support of JTI’s application for extension of Federal Trade Commission approval of its
simultaneous display plan for packages and cartons to cover those packaging varieties, JTI affirms
that:

(2) the cigarettes sold by JTI in the U.S. continue to comply with the two-tiered test in Section
4(c)(2) of the Act. The total number of cigarettes imported by JTI and sold in the United
States during JTI’s last fiscal year ended December 31, 2014 was less than

and the total number of cigarettes of any brand style imported
JTI and sold in the United States during such year was less thanﬂ
and therefore (i) each brand style of cigarettes which J11 imported and solc

accounted for less than one-fourth of one percent of all cigarettes sold in the United States
during the most recent completed year and (ii) more than one-half (i.e. all) of the cigarettes

Anchorage | Atlanta | Austin | Boston | Chicago | Dallas | Denver | Fort Lauderdale | Jacksonville | Lakeland | Los Angeles
Miami New York | Northern Virginia | Orlando | Portland | San Francisco | Tallahassee | Tampa | Washington, D.C.
West Palm Beach | Bogoté | Mexico City
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©

imported by JTI for sale in the United States are packaged into brand styles which meet the
requirements of clause (1);

the statutorily mandated warnings will appear exactly as shown on the sample individual
packages and cartons (or bundles) submitted to and approved by the Federal Trade
Commission unless and until revised sample individual packages and cartons are submitted
to the Federal Trade Commission on JTI’s behalf and approved by the Federal Trade
Commission; and

JTI will equally display the four warning labels specified in Section 4(a)(1) of the Act on
packages and cartons of cigarettes for each brand style for the one year period beginning
on the date of approval for the Plan and JTI will keep records demonstrating compliance
with the Plan.

JTI will import and sell packages and cartons of each such brand style in equal numbers of each
warning label throughout the one-year period after this application is approved as set forth on the
Attachment 1 hereto. As a result, if requirements for new warnings were to become effective on
any date, the current warnings will have been utilized in equal proportions prior to then on such
brand styles.

Please confirm that this packaging is approved. Our client would appreciate it if this review
could be handled as promptly as possible. We enclosed under cover of my letter dated July 9,
2015 a Federal Express airway bill which can be utilized to send an approval to me.

Thank you in advance for your kind and prompt consideration.

Very truly yours,




Attachment 1

“Wave” packaging is printed using the offset method. Rotation of warnings is based on
percentage on each sheet of packaging printed. With four health warnings, equal distribution
would be 25% of the sheet per warning. All packaging is preprinted and supplied to the factory
where it is made into final consumer packaging.

The round corner box utilizes two printing plates, each configured with 22 facings. The two
plates are rotated so that they are used equally and collectively have 44 ups in a rotation. Each
warning is printed at 11 times per set of two sheets in a rotation, comprising 25% of the sheets.

All round corner box share the same carton printing configuration. These cartons are printed

using plates with 4 facings. Each sheet is printed with 4 ups per rotation. Warnings A, B, C and
D each comprise 25% of the sheet, appearing once.

#36407301_v2



Selected packaging samples from those
submitted with the plan.
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

July 30, 2015

Neal N. Beaton, Esq.
Holland & Knight, LLP
31 West 52nd Street
New York, NY 10019

Dear Mr. Beaton:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.8.C. §§ 1331-1341 (“the Cigarette Act”™). Pursuant to that delegation, on April 2, 2015, 1
approved a plan filed by Japan Tobacco International U.S.A., Inc. and its affiliates” (collectively
“JTI”) calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the Export ‘A,” Wave, and Wings brands of
cigarettes. In a letter dated July 30, 2015, you now propose to expand JTI’s plan for
simultaneous display of the warnings on packaging to include two limited edition varieties of the
Wave brand. ‘

JTD’s sales appear to qualify for the aforementioned alternative to quarterly rotation of the
warnings on packaging, and the warnings on the sample packs and cartons submitted with your
letter dated July 9, 2015 appear to meet the requirements of the Cigarette Act in force as of the
date of this letter for size and conspicuousness.’ Accordingly, JTD’s expansion of its plan for
simultaneous display of the four health warnings on packaging is hereby approved for the
following two king size, hard pack varieties of the Wave brand: Full Flavor Black Pack and
Menthol Black Pack.

Approval of JTI’s plan is contingent on its good faith implementation. We may ask for
information demonstrating proper implementation of the plan.® The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

! JTI stated in its July 30, 2015 letter that the four health warnings will appear exactly as

shown on the packs and cartons submitted on July 9, 2015.

2 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Neal N. Beaton, Esq.
July 30, 2015
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Please note that this letter only approves the expansion of JTI’s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on JTI’s packaging.
Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for JTI's cigarettes. Nor does this letter
purport to interpret or express any opinion about the adequacy of JTT's packaging and
advertising under the FSPTCA or any regulations that have been or might be promulgated by the
Department of Health and Human Services under that statute, including but not limited to the
Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to
Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforY ou/ucm176164. htm.

Please also note that Section 802 of the Tariff Suspension and Trade Act of 2000
prohibits the importation of cigarettes unless at the time of entry the importer presents a sworn
statement signed by the original cigarette manufacturer stating that the manufacturer has
submitted and will continue to submit the list of ingredients to FDA.

This approval is effective on the date of this letter and runs through July 29, 2016,
or until the authority to approve cigarette health warning statement plans moves from the
¥TC to the FDA, whichever comes first.

If you have any questions regarding this letter, please contact Bonnie McGregor at (202)
326-2356.

M{Z}
Mary K. Engle
Associate Director


www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
https://v,1ww,fda.gov/Tobacc0Products/default.htm
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King Mountain Tobacco Company Inc.

3 P. O. Box 422
M“u“tal" White Swan, Washington 98952
Phone: (509) 874-9935 Fax: (509) 874-3690

August 11, 2015

Ms. Mary K. Engle

Associate Director

Bureau of Consumer Protection
Division of Advertising Practices
Federal Trade Commission

601 New Jersey Ave. NW
Washington, DC 20580

RE: King Mountain Tobacco Company, Inc. — King Mountain Cigarette Labeling
Rotation Renewal Pursuant to 15 U.S.C. §1333(c)(2)

Dear Ms. Engle,

King Mountain Tobacco Company, Inc., is a manufacturer of tobacco products located at
2000 Fort Simcoe Road; White Swan, WA 98952. Delbert Lauren Wheeler, Sr. is the President
of King Mountain Tobacco Company, Inc.

This is an application pursuant to 15 U.S.C. §1333(c)(2) for annual approval of the plan of King
Mountain Tobacco Company, Inc., for the display of the four health warnings on packaging for
its King Mountain Cigarette Brand. Your Office last approved King Mountain’s plan for the
disﬁ?lay of the Health Warnings on the packaging of the King Mountain Cigarettes on August
137, 2014 and there has been no changes in packaging since that time. The four health warnings
will appear exactly as shown on the packaging that was submitted June 23, 2015 for your review.
Please note that we manufacture Fire Safe Cigarettes (FSC) and Non Fire Safe Cigarettes. Fire
Safe Cigarettes can be identified by the letter “FSC” in bold font above the UPC code on both
cartons and cigarette boxes. Non Fire Safe Cigarettes will not show any lettering above its UPC

on both cartons and cigarette boxes.

King Mountain Tobacco Company, Inc.; (KMT) confirms and warrants that it will conduct its
operations so that the four warnings specified in 15 U.S.C. §1333(a)(1) will appear an equal
number of times on the packs and cartons of each brand style of Fire Safe and Non Fire Safe
King Mountain Cigarettes it manufacturers during the twelve month period following approval
of this application. In order to ensure equal distribution of the four warnings specified in 15
U.S.C. §1333(a)(1), KMT will require that one-fourth of each order of package and carton
material be printed with each of the four warnings. KMT will keep records demonstrating
compliance with the plan (please see attachment A & B). Attachment A shows Press Run A and
Press Run B, each press run is ran on an alternating sequence, for both Fire Safe and Non Fire
Safe to ensure an equal amount of the Surgeon General Warning Labels per order of packaging.
Attachment B indicates the warning labels that are used within Run A and Run B. Should there
be any residual or additional packaging that is needed to be added or subtracted from inventory



in order to obtain 100% compliance of the proper Surgeon General Warning Rotation as
specified in 15 U.S.C. §1333(a)1) will be done manually if needed by King Mountain
Employee’s before the first day of the following year. Sales of King Mountain did not exceed
one-fourth of one percent of cigarettes sold in the United States during the calendar year of 2014.

KMT’s fiscal year is the calendar year.

KMT manufacturers King Mountain cigarettes under Tobacco Manufacturing License Number
TP-WA-15000. King Mountain is the only brand of cigarettes KMT manufactures.

As you know, cigarette labeling in the United States is governed in part by the Federal Cigarette
Labeling and Advertising Act, as amended, 36 U.S.C. §§1331-41. The Commission may grant
the twelve months simultaneous display label rotation cycle that KMT requests if:
(Dthe number of cigarettes of such brand style sold in the fiscal year of the manufacturer
or importer preceding the submission of the application is less than one-fourth of one
percent of all the cigarettes sold in the United States in such year, and

(ii)more than one-half of the cigarettes manufactured or imported by such manufacturer
or importer for sale in the United States are packaged into brand styles which met the

requirements of clause ().

15 U.S.C. §1333(c)(2)(A). The term “brand style” is defined in the statue to mean:
A variety of cigarettes distinguished by the tobacco used, tar and nicotine content,

flavoring used size of the cigarette, filtration on the cigarette, or packaging.

15TU.S.C. §1332(8)
KMT plans to manufacture the following hard pack styles of King Mountain:

Red King (Fire Safe) Red 100’s (Fire Safe)

Gold King (Fire Safe) Gold 100’s (Fire Safe)

Blue King (Fire Safe) Blue 100’s (Fire Safe)

Menthol King (Fire Safe) Menthol 100’s (Fire Safe)

Menthol Gold King (Fire Safe) Menthol Gold 100’s (Fire Safe)

Red King (Non Fire Safe) Red 100’s (Non Fire Safe)

Gold King (Non Fire Safe) Gold 100’s (Non Fire Safe)

Blue King (Non Fire Safe) Blue 100°s (Non Fire Safe)

Menthol King (Non Fire Safe) Menthol 100°s (Non Fire Safe)
Menthol Gold King (Non Fire Safe) Menthol Gold 100’s (Non Fire Safe)

During 2014, KMT soio_ icks of the King Mountain Brand. King Mountain Red
100’s was the highest selling style wit ticks. This amount is clearly “less than one-
fourth of 1 percent of all cigarettes sold 1n the | States in 2014, as required by 15 U.S.C.
§1333(c)(2)(A)(1). Estimated sales for 2, sticks, with King Mountain Red
100’s (hard pack) selling approximately’ cks. KMT received approval for our

advertising plan on June ZS‘E 2009 and there have been no changes in our advertising plan since

3

that time and KMT will maintain compliance with that plan.




If any additional information is needed please feel fiee to contact me directly.

Sincerely,

Keviei ® flaca
Kanim B. James

Secretary
reports@kingmountaintobacco.com

(509) 874-9935 Office
(509) 874-3690 Fax


mailto:reports@kingmountaintobacco.com

" King Mountain Tobacco Company Fre.
KING g P. O. Box 422 p y

o
Mﬂ""tﬂl" White Swan, Washington 98952
Phone: (509) 874-9935 Fax: (509) 874-3690

ATTACHMENT A
KING MOUNTAIN - SGW ROTATION

Prass Run A
85MM CPBs NON FSC - Run .30 UP B5MM CPBs FSC- Run-30.UP
Wamning A Warning B Warning C Warning D Warning A Warning B Warning C Warning D
Red 7 7 8 8 Red 8 8 7 7
Geid 8 3 7 7 Gald 7 7 8 g
Mentho! 7 7 8 8 Menthol 8 8 7 7
Blue 8 8 7 7 Blue 7 7 8 8
Menthol 7 7 8 8 Menthol 4 L] 7 7
Gold Gold
TOTAL 37 37 38 a8 TOTAL: 38 38 37 37
100MM CPBs NON F5C - Run 20 UP 100MM CPBs FSC - Run 20 UP
Warning A Warning B Warning C Warning D Warning A Warning B Warning € Warning D
Red 5 5 S 5 Red 5 S 5 5
Gold 5 5 5 5 Gold 5 5 5 5
Menthal S 5 5 5 Menthel 5 5 5 5
Blue 5 5 5 5 Blue 5 5 5 5
Menthol 5 5 5 5 Menthal 5 S 5 5
Gold Gold .
TOTAL: 25 25 25 25 TOTAL: 25 25 25 25
85MM Outer Cartons NON FSC - Run 6 UP BSMM Cuter Cartons FSC-Run 6 UP
Warming A Waming B Warning C Woarning D Warning A Warning B Warning € Warning D
Red 1 1 2 2 Red 2 2 1 i
Gold 2 2 1 1 Gold 1 1 2 2
Menthol 1 1 2 2 Menthol 2 2 1 1
Blue 1 1 2 2 Blue 2 2 1 1
Menthol 2 2 1 1 Menthal 1 1 2 2
Gold Gold
TOTAL: 7 7 8 8 TOTAL: 8 8 7 7
100MiM Outer Cartans NON FSC - Run & UP 100MM Outer Cartons FSC - Run 6 UP
Warning A Warning B Waming € Warhing D Warning A Warning B Waming C Warning O
Red 1 1 2 2 Red 2 2 1 1
Gold 2 2 1 1 Gald 1 1 2 2
Menthol 1 1 2 2 Menthol 2 2 1 1
Blue 2 2 1 1 Blue 1 1 2 2
Menthol 1 1 2 2 Menthol 2 2 1 1
Gold Gold

7 7 8 8 TOTAL: S 8 7 7

TOTAL:



King Mountain Tobacco Comparny Ine.

‘a‘w]
KIN P. 0. Box 422
M ‘ t 1 White Swan, Washington 98952
""" ﬂln Phone: (509) 874-9935 Fax: (509) 874-3690
KING MOUNTAIN - SGW ROTATION

Prass Run B

85MM CPBs NON F$C - Run 30 UP 85MM CPBs FSC - Run 30 UP

Waming A Waming B Warning C Warning D Warning A Warning 8 Warning C Warning D
Red 8 3 7 7 Red 7 7 8 8
Gold 7 7 8 3 Gold 8 8 7 7
Menthot 8 8 7 7 Menthol ? 7 8 8
Blue 7 7 8 8 Blue 8 8 7 7
Menthal 8 8 7 7 Menthol 7 7 8 8
Gold Gold
TOTAL: 38 38 37 37 TOTAL: 37 37 38 38
100MM CPBs NON FSC - Run 20 UP 100MM CPBs FSC - Run 20 UP
Waming A Warning 8 Warning C Warning D Warning A Warning 8 Warning C Warning D
Red 5 5 5 5 Red 5 5 5 5
Gald 5 5 5 5 Gald 5 5 5 5
Menthol S 5 5 S Menthal 5 5 s 5
Blue 5 5 5 5 Blue 5 5 5 5
Menthol 5 5 5 5 Menthol S5 S 5 5
Goid Gold
TOTAL: 25 25 25 25 TQTAL: 25 25 25 25
85MM QOuter Cartons NON FSC« Run 6 UP 85MM Quter Cartons FSC - Run & UP
Warning A Warning 8 Warning C Warming D Warning A Warning B Warning C Warning D
Red 2 2 1 1 Red 1 1 2 2
Gold ! 1 2 2 Gold 2 2 1 1
Menthet 2 2 1 1 Menthoi 1 1 2 2
Ble 2 2 1 1 Blue 1 - ! 2 2
Menthal 1 1 2 2 Menthot 2 2 1 1
Gald Gold
TOTAL: 8 8 7 7 TOTAL 7 7 8 8
100MM Outer Cartons NON FSC- Run 6 UP 100MM Quter Cartons FSC - Run 6 UP
Warning A Warning B Warning C Warning D Waming A Warning B Warning C Warmning D
Red 2 2 i 1. Red 1 1 2 2
Gold 1 1 2 Gold 2 2 1 1
Menthol 2 2 1 1 Menthol T 1 2 2
Blue 1 1 2 2 Blue 2 2 1 1
Menthol 2 2 1 L Menthol 1 L 2 2
Gold Gold
TOTAL 8 8 7 7 TOTAL: 7 7 8 8
TOTALS (Between Press
Run A & 8) Warning A Warning 8 Warning C Warning D
85Vl CPBs NON FSC - 75 75 75 75
Run 30UP
100MM CPBs NON FSC- SO 50 50 5Q
Run 20 UP
85MM Quter Cartons 15 15 15 15
NON FSC - Run 6 UP
100MMV Qoter Cartons 15 15 15 15
NON FSC - Run 6 UP
85MM CPBs FSC - Run 75 75 75 75
3o up
100MM CPBs FSC - Run 50 50 50 50
20 UpP
85MM Outer Cartans 15 15 15 15
FSC - Run 6 UP
100MM Outer Cartons 15 15 15 15
FSC- Run 6 UP

310 310

BRAND TOTAL 310 310



King Mountain Tobacco Warnings

A ¢
SURGEON GENERAL'S WARNING: SURGEON GENERAL'S WARNING: Smoking By
Smoking Causes Lung Cancer, Heart Disease, Pregnant Women May Resuit in Fetal Injury,
Emphysema, And May Complicate Pregnancy. Premature Birth, And Low Birth Weight,
B D
SURGEON GENERAL'S WARNING: SURGEQN GENERAL'S WARNING:
Quitting Smoking Now Greatly Cigarette Smoke

Reduces Serious Risks to Your Health. Contains Carbon Monaxide.



Selected packaging samples from those
submitted with the plan.
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

August 11, 2015

Mr. Kanim B. James

King Mountain Tobacco Company, Inc.
P.O. Box 422

White Swan, WA 98952

Dear Mr. James:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341(“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by King Mountain Tobacco Company, Inc. (“KMTC”) on August 11,
2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain hard pack varieties of the King Mountain brand of
cigarettes.

KMTC’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with
your letter dated June 23, 2015 continue to meet the requirements of the Cigarette Act in force as
of the date of this letter for size and conspicuousness.’

Accordingly, KMTC’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following hard pack varieties of the King Mountain brand:
Red (Kings and 100’s), Gold (Kings and 100’s), Blue (Kings and 100’s), Menthol (Kings and
100’s), and Menthol Gold (Kings and 100’s). Approval of the plan is contingent on its good
faith implementation. We may ask for information demonstrating proper implementation of the
plan.2 The Cigarette Act provides that any person who violates its provisions is guilty of a
misdemeanor.

! KMTC stated in its August 11, 2015 letter that thé four health warnings will appear exactly as
shown on the sample packs and cartons submitted on June 23, 2015.

2 Knowingly and willfully making false statements to a federal government agency is a crime
punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Mr. Kanim B. James
August 11, 2015
Page 2

Please note that this letter only approves KMTC’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings on KMTC’s packaging. Moreover, it is
not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for KMTC’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of KMTC’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors {other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYouw/ucm176164.htm.

This approval is effective on the date of this letter and runs through August 10,
2016, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Bonnie McGregor at
(202) 326-2356.

Very truly yours,



www.fda.gov/TobaccoProducts/Resourcesfor
www.fda.gov/TobaccoProducts/default.htm

NANCYELLEN KEANE TROUTMAN SANDERS LLP
804.€37.1272 telephone Attorneys at Law
Troutman Sanders Building

804.638.5140 facsimile

nancyellen.keane@troutmansanders.com 1001 Haxall Point
P.O. Box 1122 (23218-1122)

Richmond, Virginia 23219
804.697.1200 telephone
troutmansanders.com

August 12, 2015

VIA FEDERAL EXPRESS and E-MAIL
Ms. Mary K. Engle

Associate Director

Division of Advertising Practices

Federal Trade Commission

600 Pennsylvania Avenue, NW
Washington, D.C. 20580

Cigarette Health Warning Plan
Cherokee Tobacco Company, LLLC and CHEROKEE brand

Dear Ms. Engle:

On behalf of Cherokee Tobacco Company, LLC (“Cherokee™) we hereby submit a
request to renew the Surgeon General's Equalization Plan for Cherokee as required under the
Federal Cigarette Labeling and Advertising Act of 1984 (15 U.S.C. § 1331 (1998), et seq.), as
amended (“FCLAA?”), for all styles of CHEROKEE brand soft pack and hard pack varieties.
Cherokee previously submitted its 2014 Plan Renewal on August 12, 2014 and your office

approved the prior Plan on August 19, 2014.

Through the date of this application, the Surgeon General’s warnings on the packages for
the brand styles of the CHEROKEE brand have been equalized in accordance with the Plan.

Cherokee continues as the exclusive distributor of CHEROKEE brand cigarettes in the
U.S. and holder of exclusive rights to the trademark for the CHEROKEE brand. Scott D. Batson
is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC (“Firebird”). The
location of the factory remains at 1057 Bill Tuck Highway, South Boston, VA 24592. The
contract manufacturer is Firebird. We do not import or export any cigarettes of this brand.

Cherokee has a plan for the following styles:

Cherokee Red Kings soft pack, Cherokee Red 100°s soft pack, Cherokee Blue
Kings soft pack, Cherokee Blue 100’s soft pack, Cherokee Blue Kings Box,
Cherokee Menthol Green Kings soft pack, Cherokee Menthol Green 100’s
soft pack, Cherokee Menthol Green Kings Box, Cherokee Menthol Gold
Kings soft pack, Cherokee Menthol Gold 100’s soft pack, Cherokee Sky
Kings soft pack, Cherokee Sky 100’s soft pack, Cherokee Non Filter soft
pack, Cherokee Red Kings Box.

Active 26330032v1



TROUTMAN

SANDERS
Ms. Mary Angle
August 12, 2015
Page 2
In fiscal year 2014, our total sales were sticks of the Cherokee brand.
Anticipated sales of CHEROKEE in fiscal year 2015 will tota sticks.

Four copies of each style (packs and cartons) were provided as enclosures to our letter of
June 3, 2010. The warnings will appear exactly as shown on the samples provided with that
letter. Cherokee will equalize the four health warnings on the packs and cartons for each brand
style listed in the Plan for the one year period beginning on the date of approval of this Plan.

Beginning on the date of approval of this Plan, Cherokee will ensure that the printer will
print all 4 warnings in equal numbers on each printéd sheet of packaging for all cartons and
packs, so when sheets are cut, the display of warnings will be approximately equalized on packs
and cartons for each brand style. Based on the above, Cherokee requests approval to use the
equalization option provided in Section 1333(c)(2) of the FCLAA. Cherokee will keep records

demonstrating compliance with this Plan.

For advertising materials, there are no changes from the prior Plan dated April 11, 2005.
We submit that the foregoing complies with the requirements set forth in the FCLAA,
and request expedited approval of this request. Should this request conform to your

requirements, we request that the letter evidencing approval be faxed to me at (804) 698-5140.
Should you require any additional information with respect to the foregoing please contact me at

804-697-1272 or on my cell phone (804-350-2640).

Very truly yours,

Nancyellen Keane

Enclesures

Active 26330032v1



United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

August 27, 2015

Nancyellen Keane, Esq.
Troutman Sanders LLP
1001 Haxall Point

P.O. Box 1122
Richmond, VA 23219

Dear Ms. Keane:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the Commission
pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act, 15 U.S.C.

§§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a proposed plan
filed on behalf of Cherokee Tobacco Company, LLC (“Cherokee”) on August 12, 2015, calling for
simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on
packaging for certain varieties of the Cherokee brand of cigarettes.

Cherokee’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of the warnings on packaging, and the warnings on the sample packs and cartons submitted with
your letter dated June 3, 2010 continue to appear to meet the requirements of the Cigarette Act in
force as of the date of this letter for size and conspicuousness.'

Accordingly, Cherokee’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following fourteen varieties of the Cherokee brand: Red
* Kings (soft pack and Box), Red 100's soft pack, Blue Kings (soft pack and Box), Blue 100's soft
pack, Menthol Green Kings (soft pack and Box), Menthol Green 100's soft pack, Menthol Gold
soft pack (Kings and 100's), Sky soft pack (Kings and 100's), and Non-Filter soft pack.

Approval of the plan is contingent on its good faith imglementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

: Cherokee stated in its August 12, 2015 letter that the four health warnings will appear

exactly as shown on the sample packs and cartons submitted on June 3, 2010.
2 Knowingly and willfully making false statements to a federal government agency is a
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Nancyellen Keane, Esq.
August 27, 2015
Page 2

Please note that this letter only approves Cherokee’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings on Cherokee’s packaging. Moreover, it
is not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for Cherokee’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of Cherokee’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through August 26,
2016, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Arien Parham at (202)
326-2696.

Very truly yours,

Mary K- Efigle
Associate Director



www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.gov/TobaccoProducts/default.htm

2801 Camino Del Rio South Office: 619-328-7710 USA R AR
Suite 304, San Diego, CA 92108 USA Cell: 619-291-1662 - 3

email: mgusa@nynycigs.com

web: nynycigs.com

August 26, 2015

Ms. Mary K. Engle

Federal Trade Commission,

Division of Advertising Practices, ATTN: Ms. Bonnie McGregor
600 Pennsylvania Avenue, N.W.

Mail Drop CC-10528

Washington, D.C. 20580

RE: Annual Extension for the Approved Cigarette Warning Equalization Plan,
Packaging compliant with Family Smoking Prevention and Tobacco Control Act

Point of Sale Advertising
Dear Ms. Engle;

This letter is being submitted for the extension of the approval of the Surgeon General Warning
Equalization Plan for the display of the four health warnings on packaging of the New York New
York cigarette brand.

The initial approval was issued on January 27, 2009 valid to January 26, 2010.

A subsequert extension was granted on April 01, 2010 valid to March 31, 2011 for Full Flavor
hard pack (Kings and 100’s), Menthol hard pack (Kings and 100’s), and Non Filter Kings soft
pack.

On September 28, 2010, an application to approve new packaging to comply with The Family
Smoking Prevention and Tobacco Control Act (FSPTCA) was submitted.

New packaging was submitted on August 05, 2010 as follows:

Red Box 100 Size, formerly Full Flavor 100’s
Red Box King Size, formerly Full Flavor Kings

Gold Box 100 Size, formerly Lights
Gold Box King Size, formerly Lights
Silver Box 100 Size, formerly Ultra Lights

Menthol Box 100 Size
Menthol King Size
Menthol Gold Box, formerly Menthol Light



Non-Filter Box King Size, formerly Non-Filter Soft Pack
That application for the change of brand style names was approved on September 30, 2010,
A subsequent plan extension was approved on October 31, 2011, valid to September 21, 2012.
A subsequent plan extension was approved on August 28, 2012, valid to August 27, 2013,
A subsequent plan extension was approved on August 28, 2013, valid to August 27, 2014.
A subsequent plan extension was approved on Aungust 21, 2014, valid to August 20, 2015,

Through the date of this application, the Surgeon General Warnings have been equalized on our
packaging for the nine brand styles of New York New York Brand cigarettes.

The New York New York brand will centinue to be manufactured in the United States by our
contract manufacturer Joseph M. Anderson d/b/a Smokin Joes for Marketing Group USA, Inc.
Upon approval of this extension, the contract manufacturer will continue to manufacture these
cigarettes under the authority of the Bureau of Alcohol, Tobacco, Firearms and Explosives
(Manufacturer of Tobacco Products License TP-NY-168).

Marketing Group USA, Inc. does not import cigarettes.

New York New York brand cigarettes will be manufactured in a variety of styles. The following
varieties of New York New York cigarettes are the only brand styles of cigarettes that we
manufacture and will be manufactured in accordance with both FTC and FSPTCA rules and
regulations:
Red Box King Size, Red Box 100 Size
Gold Box King Size, Gold Box 100 Size
Silver Box 100 Size
Menthol Box King Size, Menthol Box 100 size, Menthol Gold Box 100 Size
Non-filier Box King Size

These cigarettes will be packaged in 200 count cartons (“Outer Cartons™). Each Outer Carton
will contain 10 (10) packs (“Pack”) of twenty (20) cigarettes each pack. The warnings will
appear exactly as they do on the actual pack labels and cartons submitted under Exhibit A of our
letter of August 05, 2010 and approved on September 30, 2010.

United States stick sales for the period January 01, 2014 to December 30, 2014 were
The breakdown of the number of stick sales are indicated in a graph attached as Exhibit 1.

cigarettes were These cigarettes
were

In addition, stick sales for the period January 01, 2015 to July 31, 2015 were Sl The
breakdown of the number of stick sales are indicated in a graph attached as Exhibit 1A, Thesc




cigarettes were exported in accordance with all federal and state regulations. There were no
United States sales during this period.

United States sales estimates for the next one year period for the varieties of New York New
York brands listed above are provided in Exhibit 2. Marketing Group USA, Inc. does not
anticipate that the total of all brand styles of its cigarettes will exceed icks 1
for the one year period to be covered by this plan.

Upon approval of the extension, the four cigarette health warnings will appear on the packs and
cartons of each of the brand styles listed above an equal number of times for the one year period
beginning on the date of approval of this plan. To ensure the cigarette warnings appear on each
of the above listed brand styles an equal number of times throughout the plan year, raw materials
packaging inventory will be stored and loaded into packaging machines alternating the four
health wamings equally.

Marketing Group USA will maintain compliance with the September 28, 2010 Plan for point of
sale advertising for the New York New York Brand, and with the September 29, 2011 Plan for
the internet advertising for the New York new York Brand

Marketing Group USA, Inc. is aware of the requirements set forth in the Cigarette Labeling and
Advertising Act and the company’s efforts are always to be fully compliant with the Act.
Marketing Group USA, Inc. will maintain records of compliance with the approved plan.

Thank you in advance for your kind attention to this important request for extension. If there are
any questions or concerns regarding these plans, please feel free to contact me.

Sincerely,

u</( 4 /f»/(// /\,

Mary Najjar
President



EXHIBIT1

UNITED STATES SALES NEW YORK NEW YORK PRODUCTS

Stick Sales (Actual) 01/61/2014 to 12/31/2014

NYNY Red 100 Size Box

NYNY Red King Size Box

NYNY Gold 100 Size Box

NYNY Gold King Size Box

NYNY Menthol 100 Size Box

NYNY Menthol King Size Box

NYNY Menthol Gold 100 Size Box

NYNY Silver 100 Size Box

NYNY Non-Filter King Size Box

TOTAL




EXHIBIT 1A

[EXPORT SALES NEW YORK NEV/ YORK PRODUCTS

Total ‘actual) Stick Sales 01/01/2015 to 07/13/2015

NYNY Red 100 Size Box

NYNY Red King Size Box

NYNY Gold 100 Size Box

NYNY Gold King Size Box

NYNY Menthol 100 Size Box

NYNY Menthol King Size Box

NYNY Menthol Gold 100 Size Box

NYNY Silver 100 Size Box

NYNY Non-Filter King Size Box

TOTAL




EXHIBIT 2

Total Estimatad Stick Sales August 81, 2015 to July 31, 2016 |

NYNY Red 100 Size Box

NYNY Red King Size Box

NYNY Gold 100 Size Box

NYNY Gold King Size Box

NYNY Menthol 100 Size Box

NYNY Menthol King Size Box

NYNY Menthol Gold 100 Size Box

NYNY Silver 100 Size Box

NYNY Non-Filter King Size Box

TOTAL




UNITED STATES OF AMERICA
Federal Trade Commission
Washington, D.C. 20580

Division of
Advertising Practices

August 27,2015

Ms. Mary Najjar

President

Marketing Group USA, Inc.

2801 Camino Del Rio South, Suite 304
San Diego, CA 92108

Dear Ms. Najjar:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Marketing Group USA, Inc. (“Marketing Group™) on August 26,
2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the “New York New York™ brand of
cigarettes.

Marketing Group’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letter dated August 5. 2010 continue to appear to meet the requirements of
the Cigarette Act in force as of the date of this letter for size and conspicuousness.” Accordingly,
Marketing Group’s plan for simultaneous display of the four health warnings on packaging is
hereby approved for the following nine box varieties of the New York New York brand: Red
(King and 100's), Gold (King and 100's), Silver 100's, Menthol (King and 100's), Menthol Gold
100's, and Non-filter King.

Approval of the plan is contingent on its good faith im}glementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

! Marketing Group stated in its August 26, 2015 letter that the four health warnings will

appear exactly as shown on the packs and cartons submitted on August 5, 2010.
2 Knowingly and willfully making false statements to a federal government agency is a
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Ms. Mary Najjar
August 27, 2015
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Please note that this letter only approves Marketing Group’s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on Marketing Group’s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Marketing Group’s cigarettes. Nor does
this letter purport to interpret or express any opinion about the adequacy of Marketing Group’s
packaging and advertising under the FSPTCA or any regulations that have been or might be
promulgated by the Department of Health and Human Services under that statute, including but
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless
Tobacco to Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through August 26,
2016, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,
Mary K. le

Associate Director


www.fda.gov/TobaccoProducts/ResourcesforYou/ucml
www.fda.gov/TobaccoProducts/default.htm

August 31, 2015

Ms. Mary Engle

Associate Director

Division of Advertising Practices
Federal Trade Commission

Mail Drop CC-10528

600 Pennsylvania Avenue
Washington, DC 20580

RE: ITG BRANDS, LLC
PACKAGING REVISIONS FOR WINSTON, SALEM, KOOL AND
MAVERICK AND PLAN EXPANSION

Dear Ms. Engle:

On June 12, 2015, in correspondence to Rhondetta Walton, you advised

that ITG Brands’ plan for the display of the four health warnings on packaging of

- Winston, Salem, Kool and Maverick had been approved. This revision is being

requested as packaging has been updated to: (i) modify the SGW panel on

certain variants which were approved only through September 4, 2015 (these

variants are referred to as the “Provisionally Approved Variants”); (ii) reflect ITG

Brands as the manufacturer; (iii) reposition / add certain informational and/or

graphic elements. Therefore, ITG Brands advises of its request to change the
packs and cartons for the following brand styles:

Winston Red 100s Box
Winston Red King Box
Winston Gold 100s Box
Winston Gold King Box
Winston White 100s Box
Winston White King Box

Salem Menthol 100s Box
Salem Menthol King Box
Salem Menthol Gold 100s Box
Salem Menthol Gold King Box
Salem Menthol Silver 100s Box
Salem Menthol Silver King Box
Salem Menthol Slim 100s Box

TG Brands | 712 Green Valley Road | Gfeensboro, NC 27408



Page 2 — August 31, 2015

Kool Menthol King Box

Kool Menthol King Soft Pack

Kool Menthol Blue 100s Box

Kool Menthol Blue King Box

Kool Menthol Super Longs 100s Box
Kool Menthol XL Blue Box (79 mm)
Kool Menthol XL Green Box (79 mm)

Maverick King Box

Maverick 100s Box

Maverick Gold King Box

Maverick Gold 100s Box
Maverick Silver 100s Box
Maverick Menthol King Box
Maverick Menthol 100s Box
Maverick Menthol Gold 100s Box
Maverick Menthol Silver 100s Box

In addition, ITG Brands requests approval to expand its current plan to
add pack and carton designs for the following brand styles:

Winston Full Flavor 100s Box (Full Rich Tobacco Flavor)
Winston Full Flavor King Box (Full Rich Tobacco Flavor)
Winston Menthol 100s Box

Winston Menthol King Box

Winston Blue King Box

Sample packs and cartons for all of the above-referenced brand styles
were submitted on July 27 and August 18 (revised pack samples of Winston
Gold 100s and King Box). With the exception of the five (5) Winston variants
that are included for plan expansion purposes, the packaging submitted July 27
and August 18 (revised pack samples of Winston Gold 100s and King Box) will
replace the Winston, Salem, Kool and Maverick packaging currently approved by
the FTC.

ITG Brands also requests that the FTC approval for the packaging for the
Provisionally Approved Variants be extended through December 31, 2015. As
explained in our letter of June 11, 2015, implementation of changes in packaging
requires various steps and a significant amount of lead time. For instance, once
ITG Brands receives FTC approval for the new packaging we will advise our
outside graphics company to start engraving cylinders, a necessary step for
large-scale packaging production. The graphics company has advised it will take
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approximately 80 production days to conclude the cylinder engraving process for
all packs and cartons. In addition, material orders for the quarter beginning
October 1, 2015, must be placed a minimum of four to six weeks in advance, in
order to assure timely production and delivery to manufacturing. Therefore, ITG
Brands respectfully requests an approval extension for the Provisionally
Approved Variants through December 31, 2015, which is necessary to ensure
compliance by ITG Brands.'

All health warnings read precisely as required by the Federal Cigarette
Labeling and Advertising Act and will appear exactly as shown on the samples
submitted July 27 and August 18 (revised pack samples of Winston Gold 100s
and King Box).

As stated in its plan of June 11, beginning with the quarter starting
October 1, 2015, ITG Brands requests approval to begin following the quarterly
labeling rotation schedule attached hereto as Exhibit A-1. ITG Brands also
requests approval to continue to begin using packages bearing the October-
December quarter’s label statement up to five (5) production days prior to the
commencement of the October-December quarter and to continue using
packaging bearing the July-September quarter's label statement up to five (5)
production days after the end of the July-September quarter.

Until October 1, 2015, ITG Brands requests approval to continue to utilize
the transitional quarterly labeling rotation schedule attached hereto as Exhibit A-
2. Both quarterly labeling rotation schedules (Exhibits A-1 and A-2) utilize the
warning corresponding to the quarter in which the product is packaged. ITG
Brands will maintain records documenting compliance with the rotation plans.

ITG Brands will continue to be in compliance with the June 11, 2015 plan
for advertising Winston, Salem, Kool and Maverick (the rotation schedule for
which is attached hereto as Exhibit B), which did not include a plan for display of
the warnings in internet advertising. ITG Brands reaffirms that prior to engaging
in internet advertising it will submit a plan to FTC requesting approval to add
internet advertising to its plans for these brands.

If you require any additional information, please contact me.

Sincerely,

hodite. [t

Rhondetta G. Walton
Sr. Legal Counsel

' Request for approval extension for the Provisionally Approved Variants through December 31,
2015, is based on an FTC approval date no later than September 30, 2015.



EXHIBIT A-1

. August 2015
ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN
ACQUIRED BRANDS PACKAGING
QUARTER IN WHICH WARNING NOTICE UTILIZED
PRODUCT IS
PACKAGED
BRAND
MAVERICK ~ WINSTON  SALEM KOOL
1% Q (Jan — Mar) A B o] D
2™ Q (Apr. - June) B C D A
3 Q (July - Sept.) o] D A B
4™ Q (Oct. - Dec.) D A B C

MULTIPLE BRANDS/
NON-BRAND SPECIFIC

1% Q (Jan - Mar) A
2" Q (Apr. - June) B
39 Q (July - Sept.) C
4™ Q (Oct. — Dec.) D

A-- SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

B-- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious
Risks to Your Health.

C-- SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in
Fetal Injury, Premature Birth, And Low Birth Weight.

D-- SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide.



EXHIBIT A-2

August 2015
ITG BRANDS, LLC
QUARTERLY WARNING ROTATION PLAN
ACQUIRED BRANDS PACKAGING
TRANSITIONAL PLAN
QUARTER IN WHICH WARNING NOTICE UTILIZED
PRODUCT IS
PACKAGED
BRAND
WINSTON  SALEM KOOL MAVERICK
1% Q (Jan — Mar) B C B A
2" Q (Apr. - June) 'y D C B
3“’ Q (July - Sept.) D A D C
" Q (Oct. - Dec.) A, B A D
MULTIPLE BRANDS/

NON-BRAND SPECIFIC

1% Q (Jan - Mar) A
2" Q (Apr. — June) B
3“’Q(July Sept.) C
4" Q (Oct. - Dec.) D

A-- SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

B-- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious
Risks to Your Health.

C-- SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in
Fetal Injury, Premature Birth, And Low Birth Weight.

D-- SURGEON GENERAL’S WARNING: Cigarette Smoke Contains Carbon Monoxide.



EXHIBIT B
August 2015

ITG BRANDS, LLC
ADVERTISING ROTATION PLAN FOR RAVE AND FOR ACQUIRED BRANDS

QUARTER IN WHICH WARNING NOTICE UTILIZED
ADVERTISING MATERIALS
ARE PRODUCED

BRAND
RAVE

1 Q (Jan — Mar) A

2" Q (Apr. - June) B

3“Q (July - Sept.) c

4™ Q (Oct. - Dec.) D
MAVERICK ~ WINSTON  SALEM KOOL

1% Q (Jan — Mar) A B c D

2" Q (Apr. - June) B C D A

39 Q (July - Sept.) C D A B

4" Q (Oct. - Dec.) D A B c
MULTIPLE BRANDS/
NON-BRAND SPECIFIC

1% Q (Jan — Mar) A

2" Q (Apr. - June) B
3" Q (July — Sept.) C
4™ Q (Oct. - Dec.) D

A-- SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

B -- SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious
Risks to Your Health.

C -  SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in
Fetal Injury, Premature Birth, And Low Birth Weight.

D--  SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide.



Selected packaging samples from those
submitted with the plan.



vl

SURGEON GENERAL'S WARNING:
Smoking By Pregnant Women May

Result in Fetal Injury, Premature
Weight.
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SURGEON GENERAL'S WARNING:

Smoking Causes Lung Cancer,
Heart Disease, Emphysema, And
May Complicate Pregnancy.
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Quitting Smoking Now
Greatly Reduces Serious
Risks to Your Health.
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United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

September 2, 2015

Rhondetta Walton, Esq.
ITG Brands, LLC

714 Green Valley Road
Greensboro, NC 27408

Dear Ms. Walton:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, ITG Brands, LLC’s
(“ITG”) June 11, 2015 plan for quarterly rotation of the four health warnings on packaging for
certain varieties of the Winston, Salem, Kool, and Maverick brands of cigarettes was approved
onJune 12, 2015. By letter dated August 31, 2015, you now propose to: (1) expand your plan
for quarterly rotation of the four health warnings on packaging to include additional varieties of
the Winston brand; and (2) modify the packaging for the Winston, Salem, Kool, and Maverick
brands of cigarettes.

The warnings on the sample packs and cartons submitted with your July 27 and August
18, 2015 letters appear to meet the requirements of the Cigarette Act in force as of the date of
this letter for size and conspicuousness.! ITG’s plan for quarterly rotation of the four health
warnirzlgs on packaging for the following varieties is hereby approved effective on the date of this
letter:

! ITG stated in its August 31, 2015 letter that the four health warnings will appear exactly

as shown on the packs and cartons submitted on July 27, 2015 and August 18, 2015. Although
the warnings on the sample packs of the Winston Gold 100’s Box and Winston Gold Kings Box
submitted on July 27, 2015 were not sufficiently clear and conspicuous, corrected samples were
submitted on August 18, 2015.

z ITG also stated in its August 31, 2015 letter that it intends to continue using the
packaging approved on June 12, 2015 for the following varieties through December 31, 2015:
Salem Menthol Box (Kings and 100’s), Salem Menthol Gold Box 100’s, Salem Menthol Silver
Box (Kings and 100’s), Salem Menthol Slim Box 100’s, Kool Menthol Kings Box, Kool
Menthol Kings Soft Pack, Kool Menthol Blue Box (Kings and 100’s), Kool Menthol Super
Longs 100’s Box, Kool Menthol XL Green Box (79 mm), Maverick Gold Box (Kings and
100’s), Maverick Silver Box 100’s, and Menthol Silver Box 100’s.



Rhondetta Walton, Esq.
September 2, 2015
Page 2

¢ Eleven Box varieties of the Winston brand: Red (Kings and 100’s), Gold (Kings and
100’s), White (Kings and 100’s), Full Flavor (Kings and 100’s), Menthol (Kings and
100’s), and Blue Kings;

e Seven Box varieties of the Salem brand: Menthol (Kings and 100’s), Menthol Gold
(Kings and 100’s), Menthol Silver (Kings and 100’s), and Menthol Slim 100’s;

e Seven varieties of the Kool brand: Menthol Kings Box, Menthol Kings Soft Pack,
Menthol Blue Box (Kings and 100’s), Menthol Super Longs 100’s Box, Menthol XL
Blue Box (79 mm), and Menthol XL Green Box (79 mm); and

e Nine varieties of the Maverick brand: Kings Box, 100°s Box, Gold Box (Kings and
100’s), Silver 100’s Box, Menthol Box (Kings and 100’s), Menthol Gold 100’s Box,
and Menthol Silver 100’s Box.

Approval of ITG’s plan is contingent on its good faith implementation. We may ask for
information demonstrating proper implementation of the plan.® The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves ITG’s expansion of its cigarette health warning
statement rotation plan and the submitted packaging modifications with respect to the statutory
requirements in force prior to the June 22, 2009 enactment of the Family Smoking Prevention
and Tobacco Control Act (“FSPTCA”) concerning the rotation, size, and conspicuousness of the
warnings on ITG’s packaging. Moreover, it is not in any way an approval of any other design
element, statement, or representation made on packaging or in advertising for ITG’s cigarettes.
Nor does this letter purport to interpret or express any opinion about the adequacy of ITG’s
packaging and advertising under the FSPTCA or any regulations that have been or might be
promulgated by the Department of Health and Human Services under that statute, including but
not limited to the Regulations Restricting the Sale and Distribution of Cigarettes and Smokeless
Tobacco to Protect Children and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, or
www.fda.gov/TobaccoProducts/ResourcesforYouw/ForIndustry/default.htm, and sign up for FDA
email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

3 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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September 3, 2015

FIETH AVENUE * NEW YORX

Ms. Mary K. Engle

Associate Director

U.S. Federal Trade Commission

Bureau of Consumer Protection

Division of Advertising Practices

600 Pennsylvania Avenue, NW, CC-10528
Washington, DC 20580

Re: Sherman’s 1400 Broadway NYC, Ltd. (“Sherman’s 1400”)
Dear Ms. Engle,

Sherman’s 1400 Broacway NYC, Ltd. (“Sherman’s 1400”) had its health warning display plan for packaging previously approved
on July 20, 2009, with amendments approved for the following time periods:

January 22, 2010 until July 19, 2010

December 17, 2010 until December 16, 2011

November 9, 2011 until September 21, 2012

September 14, 2012 until September 13, 2013

September 13, 2013 until September 12, 2014

September 9, 2014 until September 8, 2015

(and for the FT Box King varieties of the Classic brand approved July 17, 2015 until July 16, 2016)

With this letter, we seek approval for our plan to simultaneously display the four health warnings on previously approved
packaging {including the FT Box King varieties of the Classic brand packaging approved on July 17, 2015) for our approved
current brand styles, in order to comply with FCLAA. When printing our packaging materials, each version of the four warnings
is equally produced then equally used in the production process (25% A, 25% B, etc.) to ensure that we achieve simultaneous
display of the four warnings on all our brands and brands styles. Through the date of this application, the Surgeon General
health warnings for the previously approved packaging of our brand styles have been equalized in accordance with our plan.

The actual hard pack and carton packaging, with each of the four health warnings, for the following brands and brand styles that
were previously approved by the FTC, remains the same and is in compliance with Section 911 of The Family Smoking Prevention

and Tobacco Control Act of 2009, which became effective June 22, 2010. The hard packs, cartons and health warnings on the

following brands and brand styles will appear exactly as on the samples enclosed with our letters of May 7, 2015 and August 24, 2015.

I. Current brand and brand styles (samples provided on August 24, 2015):

Black & Gold (black paper/gold filter/queen)
Cigarettellos (brown paper/non filter/queen)
Classic (white paper/cork filter/king)

Classic Blue (white paper/cork filter/king)
Classic Menthol (white paper/cork filter/king)

FLAGSHIP TOWNHOUSE CORPORATE MANUFACTURING
12 Fast $20d Strect ® Now \»:\».—L, NY 10017 2200 Fletcher Avenue ® Fort Lee NIQID2% 7013 Boeing Drive # L.‘lr».«.;]sl)m'e:, NC 27409
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Cigarette Health Warning Plan Page 2 of 2

1. Current brand and brand styles {samples provided on August 24, 2015) (cont):

Fantasia (multi-color paper/gold filter/queen)
Havana Ovals (brown paper/non filter/queen)

Hint Menthol {brown paper/brown filter/queen)
MCD (brown paper/brown fi'ter/gqueen)

MCD Gold {brown paper/brown filter/queen)

MCD Meanthol (brown paper/brown filter/queen)
MCD Silver {brown paper/brown “iiter/gueen)
Naturals Blue {white paper/white filter/queen)
Naturals Blue King (white pacer/white filter/king)
Naturals King {(white paper/cork 7:!ter/king)

Naturals Menthol (white paper/white filter/queen)
Naturais Menthol King (white naper/cork filter/king)
Naturals Originals (brown paper/cork filter/queen)
Naturals Yellow {brown papar/brown filter/gueen)
Naturals Yellow King (white paper/white filter/king)
New York Cut Blue (white paper/swhite filter/king)
New York Cut Mentho! (white paper/white filter/king)
New York Cut Original (white paper/cork filter/king)

il. Current brand and brand 3%yi=z {szmples provided on May 7, 2015):

Classic FT Box (King —in reddish-brown color packaging)
Classic Blue FT Box (King)
Classic Menthol FT Box {King)

Sherman’s 1400 total domestic shipments for the twelve-month period ending April 30, 2015 (our fiscal year) were—
sticks and we aniicipate next Tscal year’s volume to be In compliance with the Cigarette Act, Section 1333(c){2),
kindly be advised that Sherman’s 1400 manufactured and sold in each of its brands less than one-fourth of one (1%) percent of
all cigarettes sold in the Uniied States in its fiscal year 2015, and expects to be below that fraction of sales in the present year.
Thus, Sharman’s 1400 wili take advantage of the alternative to quarterly rotation of the health warnings on its packaging for the
each of the foregoing brand styies pursuant to Section 1333(c)(2). '

Sherman’s 1400 will continue to display the four health warnings an equal number of times on the hard packs and cartons of
each of the foregoing brand ~tyles for the twelve-month period beginning on the date of the approval of this plan; or at such
time as the authority to epprove cigarette health warning statement plans move from the FTC to the FDA. Sherman’s 1400 will
maintain records that snow compliance with its packaging and advertising plan. Sherman’s 1400 had its advertising plan
originally approved November 24, 2003 and the expanded plan approved on July 20, 2009.

If ybu require any additionai information, please do not hesitate to contact me at 201-735-9004.

Executive Vice President

WMS/MWM/smw
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e — ~ Sherman's 1400 Broadway N.Y.C.,ltd. : B
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SURGEON GENERAL'S WARNING: Smoking

Causes Lung Cancer, Heart Disease,

Emphysema, And May Complicate Pregnancy.
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SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer,
Heart Disease, Emphysema, And May Complicate Pregnancy.

NAT SHERMAN® AND HAVANA OVALS®
ARE REGISTERED TRADEMARKS OF
NAT SHERMAN, INC.
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MADE IN U.S A
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WWW.NATSHERMAN.COM

YOUR QUESTIONS AND COMMENTS
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Smoke Contains Carbon Monoxide.
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SURGEON GENERAL'S WARNING:
Cigarette Smoke Contains Carbon Monoxide.
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Smoking anything else
would be unnatural.
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United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Adbvertising Practices

September 8, 2015

Mr. William M. Sherman

Executive Vice President

Sherman’s 1400 Broadway NYC, Ltd.
2200 Fletcher Avenue

Fort Lee, NJ 07024

Dear Mr. Sherman:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Sherman’s 1400 Broadway NYC, Ltd. (“Sherman’s 1400”) on
September 3, 2015, calling for simultaneous display (i.e., the alternative to quarterly rotation) of
the four health warnings on packaging for certain varieties of the Black & Gold, Cigarettellos,
Classic, Fantasia, Havana Ovals, Hint, MCD, Naturals, and New York Cut brands of cigarettes.

Sherman’s 1400’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letters dated May 7, 2015 and August 24, 2015 continue to appear to meet
the requirements of the Cigarette Act in force as of the date of this letter for size and
conspicuousness.

Accordingly, Sherman’s 1400’s plan for simultaneous display of the four health warnings
on packaging for the following box varieties is hereby approved:

o the queen size variety of the Black & Gold brand;
e the Non-Filter queen size variety of the Cigarettellos brand;

e six king size varieties of the Classic brand (Regular “International style,” Blue
“International style,” Menthol “International style,” FT Box (in reddish-brown
packaging), Blue FT Box, and Menthol FT Box);

! Sherman’s 1400 stated in its September 3, 2015 letter that the four health warnings will

appear exactly as shown on the packs and cartons submitted on these dates.



Mr. William M. Sherman
September 8, 2015
Page 2

¢ the queen size variety of the Fantasia brand;

e the Non-Filter queen size variety of the Havana Ovals brand;

¢ the Menthol queen size variety of the Hint brand;

o four queen size varieties of the MCD brand (Regular, Gold, Menthol, and Silver);

e four king size varieties of the Naturals brand (Blue, Regular, Menthol and Yellow);

e four queen size varieties of the Naturals brand (Blue, Menthol, Originals, and Yellow);
and

e three king size varieties of the New York Cut brand (Blue, Menthol and Original).

The approval pertains only to packaging that meets the requirements of the Cigarette Act
in force as of the date of this letter. Furthermore, the four health warnings must appear exactly
as shown on the packs and cartons that the Commission approved.

Approval of the plan is contingent on its good faith imglementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Sherman’s 1400’s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on Sherman’s 1400’s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Sherman’s 1400’s cigarettes, including,
but not limited to, “natural.” Nor does this letter purport to interpret or express any opinion
about the adequacy of Sherman’s 1400’s packaging and advertising under the FSPTCA or any
regulations that have been or might be promulgated by the Department of Health and Human
Services under that statute, including but not limited to the Regulations Restricting the Sale and
Distribution of Cigarettes and Smokeiess Tobacco to Protect Children and Adolescents
(published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, or

2 Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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www.fda.gov/TobaccoProducts/ResourcesforYou/ForIndustry/default.htm, and sign up for FDA
email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through September 7,
2016, or until the authority to approve cigarette health warning statement plans moves
from the FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

L £

Mary K Engle
Associate Director


www.fda.gov/TobaccoProducts/ResourcesforYou/Forindustry/default.htm
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	l\fr. Jason Meinhart 
	July 17, 2015 
	Page 2 
	Brand Date(s) 
	Lewiston Mayll,2010 October 21, 2011 
	Maple Leaf May 11, 2010 
	Market May 11, 2010 
	Nightclub May4, 2011 
	Outdoor Freedom August 27, 2010 
	SmokinJoes May 11,2010 
	Smokin Joes Natural May 11,2010 October 21, 20 U 
	Smokin Joes Premium May 11, 2010 . October 21, 2011 
	Accordingly, Smokin Joes' plan for simultaneous display ofthe four health warnings on packaging is hereby approved for the following varieties: 
	;f} Fifteen varieties ofthe Exact ·brand: Canadian Red King Soft Pack, Canadian Blue Ki:r;i.g Soft Paqk, Red King Box~ Red Soft Pack (King and. 1OO's), Gold Box (King and 100's ), Gold Soft Pack (King and lOO's), Menthol Soft Pack (King and lOO's), Menthol IOO's Box, Menthol Gold Soft Pack (King and lOO's), andBlue lOO's Soft Pack; 
	'1· Twelve varieties ofthe Exact Elite brand: Non"'.Filter King Box, Red King Box, Red Soft Pack (King and 1OO's), Gold King Box, Gold Soft Pack (King and lOO's), Menthol Soft Pack (King and IOO's), Menthol Gold SoftPack (King and IOO's), and Blue lOO's Soft Pack; 
	$ Eighteen varieties ofthe Lewiston brand: Non,..filter King Soft Pack, Red Box (King and lOO's), Red Soft Pack (King and lOO's), Gold Box (King and lOO's), Gold SoftP_ack (King and lOO's), Menthol Box (King and lOO's), Menthol Soft Pack (King and lOO's), Menthol Gold lOO's Box, Menthol Gold Soft Pack (King and lOO's), and Blue lOO's (Box and Soft Pack); 
	's One variety ofthe Maple Leafbrand: Canadian Blue King Box; 
	·ei Two varieties ofthe Outdoor Freedom brand: Original King Box, and Smooth King Box; 
	• Two varieties ofthe Nightclub brand: Rich King Box, and Smooth King Box; 
	Figure
	.tvfr. Jason Meinhart July 17, 2015 Page4 
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at / default.htm, or , and sign up for FDA 
	www.fda.gov/TobaccoProducts
	www.fda.gov/TobaccoProducts/ResourcesforYou/Forlndustry/default.htm
	email updates at www.fda.gov/TobaccoProducts/ResourcesforYou/ucm 17 6164.htm. 

	This approval is effective on the date ofthis letter and runs through July 16, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Bonnie McGregor at (202) 326-2356. 
	Very truly yours, 
	~T.
	Macy~gle' 
	Associate Director 
	Figure
	Figure
	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
	Figure
	Figure
	Figure
	Figure
	Figure
	Figure
	Figure
	conspicuousness and contrast. The warnings will appear exactly as they do on the samples submitted with our letter of June 14th, 2010 and additional submission with a missing warning of July 13th 2010. 
	B. WA~NING LABEL SIZE & LOCATION 
	In order to satisfy the warning label rotation requirement, we have elected the option provided by Section 1333c(2) that allows us to display each of the flour ( 4) warnings an equal number oftimes during the year. We comply with the "Cigarette Act" by having our factory's suppliers print the four surgeon general warnings simultaneously in equal numbers at the time of both the pack and carton print runs. The four cigarette health warnings will appear on packs and cartons for each brand style of the Westport
	1M brand of cigarettes. 
	-sticksof Westport

	C. RECORDS OF COMPLIANCE 
	DK Distributors, Inc. will maintain sufficient records to demonstrate compliance with this plan. 
	II. ADVERTISING 
	DK Distributors, Inc. filed a plan for the use of health warnings in advertising display on August 16th, 
	2010. We intend to maintain compliance with the aforementioned plan. 
	Ifyou require any additional information or assistance with this, or any other matters, please do not 
	hesitate to contact me. 
	Sinter.~¥, /' lJ) ,....,.....,~-~_·?;#~·~ 
	,! /ft.-· f/ I _,/' , 
	C~· l /. / / ,/[,,/l
	/' / /' ,_,,,, _,,. . --~·-·--·
	-

	#-' 
	/ l 

	r Gr~ Marcinkeviciute 
	/ 
	-'General Manager DK Distributors, Inc. 
	Figure
	Figure
	Figure
	Figure
	yearly sales volume for each brand style of the Brands remains below the threshold under which the FTC may permit the plan to display the four warnings an equal number of times during the year. Xcaliber's sales for the fiscal year ending December 31, 2014, were sticks. A schedule is attached reflecting Xcaliber's sales for 2014 and the first quarter of 2015 sales. Tiris schedule is provided as A.lttadunen~ B. 
	Xcaliber requires its print suppliers to produce packaging with all four warnings in a single print run. The 1oo's size soft pack labels are printed on a roll with an equal number of each warning within a 4-label space. The king size soft pack labels are printed using a press sheet with an equal number of each warning within a 32-label space. The king size box labels are printed using a press sheet with an equal number of each warning within a 28-label space. The 1oo's size box labels are printed using a pr
	c. Records of Compliance. Xcaliber maintains a record of the affidavits provided by its print supplier confirming the procedures outlined above. When each order arrives, a set of samples of each warning from each brand style is kept along with the affidavit in Xcaliber's records. The affidavit, along with its order's associated samples, is kept by Xcaliber for a minimum of one year beyond the date of receipt of the print order. 
	Xcaliber continues to be in full compliance with the advertising plan approved August 17, 2012. 
	If you have any questions, or need anything further, please do not hesitate to contact me. 
	Warmest Regards, 
	Eric B. Estes General Counsel enclosures 
	Attachment A Soft Pack 
	Attachment A Soft Pack 
	Attachment A Soft Pack 
	ECHO 
	Box 

	Red 100 
	Red 100 
	Red 100 

	Gold 100 
	Gold 100 
	Gold 100 

	Blue 100 
	Blue 100 
	Blue 100 

	Menthol 100 (dark green pack) Menthol Gold l00 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	Menthol 100 (dark green pack) Menthol Gold l00 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	ack) pack) 
	Menthol 100 (dark green pack) Menthol Gold 100 (light green pack) Red King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green pack) Non-Filter King (dark red pack) 

	TR
	EXETER 

	Soft Pack 
	Soft Pack 
	Box 

	Red 100 
	Red 100 
	Red 100 

	Gold 100 
	Gold 100 
	Gold 100 

	Blue 100 Mentho1100 (dark green pack) Menthol Gold 100 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	Blue 100 Mentho1100 (dark green pack) Menthol Gold 100 (light green pRed King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green Non-Filter King (dark red pack) 
	ack) pack) 
	Blue 100 Menthol 100 (dark green pack) Menthol Gold 100 (light green pack) Red King Gold King Blue King Menthol King (dark green pack) Menthol Gold King (light green pack) Non-Filter King (dark red pack) 


	EDGEFIELD Note: Edgefield is only available in a box. 
	Red 100 Red King Gold 100 Gold King Silver 100 Silver King Menthol 100 (dark green pack) Menthol King (dark green pack) Menthol Gold 100 (light green pack) Menthol Gold King (light green pack) 
	Non-Filter King (dark red pack) 
	Figure
	Figure
	Figure
	Mr. Eric Barkley Estes July 28, 2015 Page 3 
	This approval is effective on the date ofthis letter and runs through July 27, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	/!kw~.~ Mary K.~gle 0 
	Associate Director 
	TJ" p ,'&K·
	TJ" p ,'&K·
	.0 '1'.!
	. 

	!-.to.t1ana .Lui1gnt 
	!-.to.t1ana .Lui1gnt 
	31 West52ndStroot f New York, NY10019 I T212.513.3200 I F212.385.90i0 Holland & Knight LLP l 
	www.hklaw.com 

	Neal N. Beaton 
	(212)51~3470 
	neal.beaton@hklaw.com 
	neal.beaton@hklaw.com 

	July 30, 2015 
	VIAE-1WAIL 
	Ms. Caitlyn Brady Bureau ofConsumer Protection Division ofAdvertising Practices Federal Trade Commission 600 PennsylvaniaAvenue, NW Mail Drop CC 10528 Washington, D.C. 20580 
	Dear Ms. Brady: 
	JTlntemational U.S.A., Inc. (''JTI"}is planning to introduce limited editionpackages and cartons for two brand styles within its "Wave" brand family, namely Wave full flavor king size black pack (hard pack) and Wave menthol king size black pack (hard pack). We enclosed under cover ofiny letter datedJuty 9, 2015 individual packages and the cartons utilizing each ofthe four health warning for both brand styles. 
	We submitted i.lnder cover ofmy letter dated December 19, 2014 artwork for these packages and cartons with all four health warnings for each brand style. · 
	Thewarnings will appear on the packaging as shown on the materials submitted under cover of my letter datedJtilY 9, 2015. In all other respects, JT International U.S.A., Inc. will maintain compliance with the approval dated April 2, 2015 and the submittals on which it was based. 
	In support of JTI's application for extension of Federal Trade Commission approval of its simultaneous display plan for packages and cartons to cover those packaging varieties, JTI affirms that: 
	(a) the cigarettes sold by JTI in the U.S. continue to comply with the two-tiered test in Section 
	4(c)(2) oftheAct. The total number of cigarettes imported by JTI and sol<l. in the United States durino JTI' s last .fiscal year ended D. ecem.?er 31, .2014. s le . . .
	wa
	. 
	.s.s· than-. and the total number of cigarettes of an~ JTI and sold in the United States during such year was less than­-iµrdtherefore (i) each brand.style ofcigarettes wh1cn J1Aunported ana sou1 ~ess than one-fourth of one percent ofall cigarettes sold in the United States during the most recent completed year and (ii) more than one-half (i.e. ·all) ofthe cigarettes 
	Anchorage IAtlanta IAustin I Boston I Chicago l Dallas l Denver I Fort Lauderdale I Jacksonville ILakeland I Los Angeles Miami New York l NorthernVirginia I Orlando IPortland ISan Francisco ITallahassee tTampa IWashington, D.C. West Palm Beach I Bogota IMexico City 
	Ms. Caitlyn Brady July 30, 2015 Page2 
	imported by JTI for sale in the United States are packaged into brand styles which meet the requirements ofclause (i); 
	(b) 
	(b) 
	(b) 
	the statutorily mandated warnings will appear exactly as shown on the sample individual packages and cartons (or bundles) submitted to and approved by the Federal Trade Con;unission µniess and until revised sample individual packages and cartons are submitted to the Federal Trade Commission on JTI's behaif and approved by the Federal Trade Commission; an.d 

	(c) 
	(c) 
	JTI will equally display the fourwaming labels specified in Section 4(a)(l) ofthe Act on packages and cartons of cigarettes for each brand style for the one year period beginning on the date ofapproval for the Plan and JTI will keep records demonstrating compliance with the Plan. 


	JTI will import and sell packages and cartons ofeach such brand style in equ~ numbers ofeach warning label throughout the onewyear period after this application isapproved as set forth on the Attachment. l hereto. As a result, ifrequirements for new warnings were to become effective on any date, the current warnings will hav;e been utilized in equal proportions prior to then on such brand styles. 
	Please confiI'lll that this packaging is approved. Our client would appreciate it ifthis review could be handled as promptly as possible. We enclosed under cover ofmy letter dated July 9, 2015 a Federal Express airway bill which can be utilized to send an approval to me; 
	Thank you in advance for your kind and prompt consideration. 
	Very truly yours, 
	~ 
	Attachment 1 
	"Wave" packaging is printed using the offset method. Rotation ofwarnings is based on percentage on each sheet ofpackaging printed. With fol.ll' health warnings, equal distribution would be 25% ofthe sheet per warning. All packaging is preprinted and supplied to the factory where it is made into final consumer packaging. 
	The round comer box utilizes two printing plates, each configured with 22 facings. The two plates are rotated so that they are used eql.J8.11Y and collectively have 44 ups in a rotation. Each warning is printed at 11 times per set oftwo sheets in a rotation, comprising 25% ofthe sheets. 
	All round comer box share the same carton printing configuration .. The~e cartons are printed using plates with 4 facings. Each sheet is printed with 4 ups per rotation. Warnings A, B, C and D each comprise 25% of the sheet, appearing once. 
	#36407301~v2 


	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
	Figure
	Figure
	Figure
	Neal N. Beaton, Esq. 
	July 30, 2015 
	Page 2 
	Please note thatthis letter only approves the expansion ofJTI's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCN') concerning the rotation, size, and conspicuousness ofthe warnings on JTI's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging or in advertising for JTI's cigarettes. 
	Because the FSPTCA imposes additional legal requirements ort the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain chara,cterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	v,1ww,fda.gov/Tobacc0Products/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htrn. 

	Please also note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the importation ofcigarettes un:less at the time ofentry the importer presents a sworn statement signed by the original cigarette manufacturer stating that the manufacturer has submitted and will continue to submit the list ofingredients to FDA. 
	This approval is effective on the date of this letter and runs through July 29, 2016; or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this letter, please contact Bonnie McGregor at(202) 326-2356. 
	/~truly yours, 
	K~· ~ 
	Mary K. 'rtngle Associate Director 
	~ 
	King Mountain Tobacco Company Inc. 
	King Mountain Tobacco Company Inc. 
	KING 
	P. 0. Box 422 White Swan, Washington 98952 




	Mountain 
	Mountain 
	Phone: (509) 874-9935 Fax: (509) 874-3690 
	August 11, 2015 
	Ms. Mary K. Engle 
	Associate Direct01· 
	Bureau ofConsumer Protection 
	Division ofAdvertising Practices 
	Federal Trade Commission 
	601 New Jersey Ave. NW 
	Washington, DC 20580 
	RE: King Mountain Tobacco Company, Inc. -King Mountain Cigarette Labeling Rotation Renewal Pursuant to 15 U.S.C. §1333(c)(2) 
	Dear Ms. Engle, 
	King Mountain Tobacco Company, Inc., is a manufacturer oftobacco products located at 2000 Fort Simcoe Road; White Swan, WA 98952. Delbert Lauren Wheeler, Sr. is the President of.King Mountain Tobacco Company, Inc. 
	This is an application pursuant to 15 U.S.C. §1333(c)(2) for annual approval ofthe plan of King Mountain Tobacco Company, Inc., for the display ofthe four health warnings on packaging for its King Mountain Cigarette Brand. Your Office last approved King Mountain's plan for the di~lay of the Health Warnings on the packaging ofthe King Mountain Cigarettes on August 13 , 2014 and there has been no changes in packaging since that time. The four health warnings will appear exactly as shown on the packaging that 
	King Mountain Tobacco Company, Inc.; (KMT) confirms and warrants that it will conduct its operations so that the four warnings specified in 15 U.S.C. §1333(a)(l) will appear an equal number oftimes on the packs and cartons ofeach brand style of Fire Safe and Non Fire Safe King Mountain Cigarettes it manufacturers during the twelve month period following approval ofthis application. In order to ensure equal distribution ofthe four warnings specified in 15 
	U.S.C. § 1333(a)(l ), KMT will require that one-fourth ofeach order ofpackage and carton material be printed with each ofthe four warnings. KMT will keep records demonstrating compliance with the plan (please see attachment A & B). Attachment A shows Press Run A and Press Run B, each press run is ran on an alternating sequence, for both Fire Safe and Non Fire Safe to ensure an equal amount ofthe Surgeon General Warning Labels per order ofpackaging. Attachment B indicates the warning labels that are used wit
	Figure
	Ifany additional information is needed please feel free to contact me directly. 
	Sincerely, 
	Kanim B. James Secretary (509) 874-9935 Office (509) 874-3690 Fax 
	reports@kingmountaintobacco.com 

	/{i.ng Mountain Tobacco Co1npany Inc~
	KING 
	KING 
	P. O.Box422 White Swan, Washington 98952 Phone: (509) 874w9935 Fax: (509) 874-3690 
	Mountain 
	Mountain 
	ATTACHMENT A 
	ATTACHMENT A 
	ATTACHMENT A 

	KING MOUNTAIN -SGW ROTATION 
	KING MOUNTAIN -SGW ROTATION 

	PrllSs Run A 
	PrllSs Run A 

	85M.MCPBs NON FSC-ltun .30 UP 
	85M.MCPBs NON FSC-ltun .30 UP 
	BSMM CPBs FSC llun.30 UP 
	-


	Warning A 
	Warning A 
	WamingB 
	WarnJngC 
	Warning D 
	Warning A 
	Warning B 
	WarningC 
	WarnlngD 

	Rd 
	Rd 
	7 
	7 
	s 
	8 
	Red 
	8 
	8 
	7 
	7 

	Gcid 
	Gcid 
	8 
	8 
	7 
	7 
	iiold 
	7 
	7 
	8 
	g 

	Menthol 
	Menthol 
	7 
	7 
	8 
	8 
	· Menthol 
	8 
	g 
	7 
	7 

	Blue 
	Blue 
	8 
	8 
	7 
	7 
	Blue 
	7 
	7 
	8 
	8 

	Menthol 
	Menthol 
	7 
	7 
	8 
	8 
	Menthol 
	8 
	B 
	7 
	7 

	Gold 
	Gold 
	Gold 

	TOTAL: 
	TOTAL: 
	H 
	37 
	38 
	38 
	TOTAL: 
	38 
	38 
	37 
	37 

	lOOMM CPBs NON FSC -Run 20 UP 
	lOOMM CPBs NON FSC -Run 20 UP 
	lOOMM CPBs FSC • Run 20 UP 

	WarntngA 
	WarntngA 
	WarnlngB 
	WamingC 
	Warning D 
	Warning A 
	Warning B 
	WarningC 
	WarnlngD 

	Red 
	Red 
	5 
	s 
	5 
	s 
	lied 
	5 
	s 
	s 
	5 

	Golcl 
	Golcl 
	5 
	5 
	s 
	5 
	Gold 
	s 
	5 
	5 
	s 

	Menthol 
	Menthol 
	5 
	5 
	5 
	5 
	Menthol 
	5 
	5 
	s 
	5 

	Blue 
	Blue 
	5 
	5 
	5 
	s 
	Blue 
	5 
	5 
	5 
	5 

	Menthol 
	Menthol 
	s 
	5 
	5 
	5 
	Menthol 
	s 
	5 
	5 
	s 

	Gold 
	Gold 
	Gold 

	TOTAL: 
	TOTAL: 
	25 
	25 
	25 
	25 
	TOTAt: 
	25 
	25 
	25 
	2.S 

	BSMM Outer Cartons NON FSC-Run 6 UP 
	BSMM Outer Cartons NON FSC-Run 6 UP 
	85MM Outer Cartons FSC Run 6 UP 
	-


	W;imingA 
	W;imingA 
	WamingB 
	WarnlngC 
	WarningD 
	Warning A 
	Warning B 
	WarnlngC 
	Warnine o 

	Red 
	Red 
	1 
	l 
	2 
	z 
	Red 
	2 
	2 
	1 
	l 

	Gold 
	Gold 
	2 
	2 
	1 
	1 
	Gold 
	1 
	2 
	2 

	Me~t~ol 
	Me~t~ol 
	1 
	1 
	2 
	2 
	Menthol 
	2 
	2 
	1 
	1 

	Blue 
	Blue 
	1 
	2 
	2 
	Blue 
	2 
	2 
	1 
	1 

	Me11thol 
	Me11thol 
	2 
	2 
	1 
	1 
	Menthol 
	1 
	1 
	2 
	2 

	Gold 
	Gold 
	Gold 

	TDTAl: 
	TDTAl: 
	7 
	7 
	8 
	8 
	TOTAL: 
	8 
	8 
	7 
	7 

	lOOMM Outer Cartons NON FSC-Run 6 UP 
	lOOMM Outer Cartons NON FSC-Run 6 UP 
	lODMM Outer Cartons FSC ·Run 6 UP 

	WarntngA 
	WarntngA 
	WarningB 
	Warn·ingC 
	warning D 
	WamingA 
	Warning B 
	WamlngC 
	Warning a 

	Red 
	Red 
	1 
	1 
	2 
	2 
	Red 
	2 
	2 
	1 
	l 

	Gold 
	Gold 
	2 
	2 
	1 
	1 
	Gold 
	1 
	1 
	2 
	2 

	Menthol 
	Menthol 
	1 
	1 
	2 
	2 
	Menthol 
	2 
	2 
	1 
	1 

	Rlue 
	Rlue 
	2 
	:! 
	l 
	1 
	Blue 
	1 
	1 
	2 
	2 

	Menthol 
	Menthol 
	1 
	1 
	2 
	2 
	fAenthol 
	2 
	2 
	1 
	1 

	CJold 
	CJold 
	Gold 

	TOTAL: 
	TOTAL: 
	7 
	7 
	8 
	8 
	TOTAi.: 
	8 
	s 
	7 
	7 


	r,,11 
	r,,11 
	J(ing Mountain Tobacco Company Inc.
	"1~!1 
	KING P.O. Box422 
	White Swan, Washington 98952 
	Phone: (509) 874-9935 Fax: (509) 874-3690 

	Mountain 
	Mountain 
	KING MOUNTAIN· SGW ROTATION 
	Preu Run B 
	Preu Run B 
	Preu Run B 

	8SMM CPas NON ~SC -Run 30 UP 
	8SMM CPas NON ~SC -Run 30 UP 
	l!SMM CPBs FSC· Run 3ll UP 

	VlamingA WamlnsB WamlngC 
	VlamingA WamlnsB WamlngC 
	Warning O 
	Warning A Warning B 
	Warning c 
	Warning D 

	Red 8 8 7 
	Red 8 8 7 
	7 
	Red 7 7 
	8 
	8 

	G1>fd 7 7 8 
	G1>fd 7 7 8 
	8 
	Gold 8 8 
	7 
	7 

	Menthol 8 8 7 
	Menthol 8 8 7 
	7 
	Menthol 7 7 
	8 
	8 

	Blue 7 7 B 
	Blue 7 7 B 
	Blue 8 
	7 
	7 

	Menthol 8 8 7 
	Menthol 8 8 7 
	7 
	Menth cl 7 
	8 
	8 

	Gold 
	Gold 
	Gold 

	TOTAL: 38 38 37 
	TOTAL: 38 38 37 
	37 
	TOTAL: 37 37 
	38 
	38 

	UIOMM CPBs NON FSC • Run ZD UP 
	UIOMM CPBs NON FSC • Run ZD UP 
	lDOMM CPBs FSC-Run 2G UP 

	Warning A Warnings WarningC 
	Warning A Warnings WarningC 
	WamingO 
	Warning A Warning B 
	WarnlngC 
	Wamingo 

	Red 5 5 5 
	Red 5 5 5 
	5 
	Red 5 5 
	5 
	5 

	Geld s s 5 
	Geld s s 5 
	5 
	.Gold s 5 
	s 
	5 

	Menthol 5 s s 
	Menthol 5 s s 
	5 
	Menthol 5 5 
	5 
	5 

	Blue s 5 5 
	Blue s 5 5 
	5 
	B!ue 5 s 
	5 
	5 

	Menthol 5 5 s 
	Menthol 5 5 s 
	5 
	Menthol s 
	5 
	5 

	Geld 
	Geld 
	Gold 

	TOfAL: 25 25 25 
	TOfAL: 25 25 25 
	25 
	TOTAL: 25 25 
	25 
	25 

	85!4M Outer Cntons NON FSC• Run 6 UP 
	85!4M Outer Cntons NON FSC• Run 6 UP 
	85MM Outer Cartcn5 FSC -Run 6 UP 

	Warning A WamingB WarningC 
	Warning A WamingB WarningC 
	Wamingo 
	WarningA Warning B 
	WarningC 
	Warning D 

	Reel 2 2 :I. 
	Reel 2 2 :I. 
	1 
	Red 1 
	2 
	2 

	GoU 1 1 2 
	GoU 1 1 2 
	2 
	Gald 2. 2 
	1 
	l 

	Menthol 2 2 
	Menthol 2 2 
	1 
	Ma11thol 1 1 
	2 
	2 

	Blue 2 2 1 
	Blue 2 2 1 
	1 
	Blue 1 1 
	2 
	2 

	Mentilal 1 1 2 
	Mentilal 1 1 2 
	2 
	Menthol 2 2 
	1 
	1 

	Gold 
	Gold 
	Gotd 

	TOTAL: 8 8 7 
	TOTAL: 8 8 7 
	7 
	TOTA.!.: 7 7 
	8 
	g 

	lOOMM Outer cartons NON FSC-Rull 6 UP 
	lOOMM Outer cartons NON FSC-Rull 6 UP 
	10CMM Outer Cartons FSC-Run 6 UP 

	Warning A WamingB WarningC 
	Warning A WamingB WarningC 
	WarningO 
	Warning A Warning B 
	WarningC 
	WnmingD 

	Red 2 2 1 
	Red 2 2 1 
	1 
	Red 1 1 
	2 
	2 

	Gold 1 1 2 
	Gold 1 1 2 
	2 
	Golcl 2 
	1 
	1 

	Menti\ of 2 2 l 
	Menti\ of 2 2 l 
	1 
	Menthol 1 
	2 

	Blue l 2 
	Blue l 2 
	2 
	Blue 2 2 
	l 
	1 

	Menthol 2 2 1 
	Menthol 2 2 1 
	Menthol 1 l 
	2 
	2 

	Gold 
	Gold 
	Gold 

	TOTA!: 8 8 7 
	TOTA!: 8 8 7 
	7 
	TOTAL: 7 7 
	8 


	TOTAlS (Between Pre•s Run A &BJ Warning A WarningB Warninll C Warning D BSMM CPBs NON FSC • 75 75 75 75 
	Run30UP lODMM CPBs NON FSC • 50 50 so 50 Run20UP BSMM Outer cartons 15 15 15 15 NON FSC ·Run 6 UP lOOMM Outer Cartons 15 15 15 15 NONFSC:·Run & UP 
	85MM CPBs FSC • Run 75 75 75 75 30UP lOOMM CPBs FSC • Run 50 50 so 50 :tOUP SSMM Outer Cartons 15 15 15 15 FSC-Run 6 UP 100MM Outer CartoM 15 15 15 15 fSC-Run 6UP BRAND TOTAL :!10 310 310 310 
	King Mountain Tobacco Warnings 
	A c SURGEON GENERAL'S WARNING; SURGEON GENERAL'S WARNING: Smoking By Smoking Causes Lung Carn:er, Heart Disease, Pregnant Women May Result in Fetal Injury, Emphysema, And May Complicate Pregnancy. Premature Birth, And Low Birth Weigllt. 
	B D SURGEON GENERAL'S WARNING: SURGEON GENERAL'S WARNING; Quitting Smoking Now Greatly Cigarette Smoke Reduces Serious Risks to Your Health. Contains Carbon Monoxide. 
	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
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	Mr. Kanim B. James 
	August 11, 2015 
	Page 2 
	Please note that this letter only approves KMTC's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on KMTC's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging or in advertising for KMTC's cigarettes. Nor does th
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/Resourcesfor Y ou/ucm 1 76164.htm. 

	This approval is effective on the date of this letter.and runs through August 10, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Bonnie McGregor at (202) 326-2356. 
	NANCYELLEN KEANE TROUTMAN SANDERS LLP 804.697.1272 telephone Attorneys at Law


	TROUTMAN
	TROUTMAN
	804.698.5140 facsimile Troutman Sanders Building nancyell en. k eane@troutm ansan ders.com 1001 Haxall Point 
	P.O. Box 1122 (23218-1122)

	SANDERS 
	SANDERS 
	Richmond , Virginia 23219 804.697.1200 telephone troutm ansirn ders. com 
	August 12, 2015 
	VIA FEDERAL EXPRESS and E-MAIL Ms. Mary K. Engle Associate Director Division of Advertising Practices Federal Trade Commission 600 Pennsylvania A venue, NW Washington, D.C. 20580 
	Cigarette Health Warning Plan Cherokee Tobacco Company, LLC and CHEROKEE brand 
	Dear Ms. Engle: 
	On behalf of Cherokee Tobacco Company, LLC ("Cherokee") we hereby submit a request to renew the Surgeon General's Equalization Plan for Cherokee as required under the Federal Cigarette Labeling and Advertising Act of 1984 (15 U.S.C. § 1331 (1998), et seq.), as amended ("FCLAA"), for all styles of CHEROKEE brand soft pack and hard pack varieties. Cherokee previously submitted its 2014 Plan Renewal on August 12, 2014 and your office approved the prior Plan on August 19, 2014. 
	Through the date of this application, the Surgeon General's warnings on the packages for the brand styles of the CHEROKEE brand have been equalized in accordance with the Plan. 
	Cherokee continues as the exclusive distributor of CHEROKEE brand cigarettes in the 
	U.S. and holder of exclusive rights to the trademark for the CHEROKEE brand. Scott D. Batson 
	is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). 
	is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). 
	is Chief Operating Officer of Cherokee and Firebird Manufacturing, LLC ("Firebird"). 
	The 

	location of the factory remains at 1057 Bill Tuck Highway, South Boston, VA 24592. 
	location of the factory remains at 1057 Bill Tuck Highway, South Boston, VA 24592. 
	The 

	contract manufacturer is Firebird. 
	contract manufacturer is Firebird. 
	We do not import or export any cigarettes ofthis brand. 


	Cherokee has a plan for the following styles: 
	Cherokee Red Kings soft pack, Cherokee Red lOO's soft pack, Cherokee Blue Kings soft pack, Cherokee Blue lOO's soft pack, Cherokee Blue Kings Box, Cherokee Menthol Green Kings soft pack, Cherokee Menthol Green lOO's soft pack, Cherokee Menthol Green Kings Box, Cherokee Menthol Gold Kings soft pack, Cherokee Menthol Gold lOO's soft pack, Cherokee Sky Kings soft pack, Cherokee Sky lOO's soft pack, Cherokee Non Filter soft pack, Cherokee Red Kings Box. 
	Active 26330032vl 
	TROUTMAN .. SANDERS 
	Ms. Mary Angle 
	August 12, 2015 
	Page 2 
	In fiscal year 2014, our total sales were f the Cherokee brand. Anticipated sales of CHEROKEE in fiscal year 2015 will tota sticks. 
	Four copies of each style (packs and cartons) were provided as enclosures to our letter of June 3, 2010. The warnings will appear exactly as shown on the samples provided with that letter. Cherokee will equalize the four health warnings on the packs and cartons for each brand style listed in the Plan for the one year period beginning on the date of approval ofthis Plan. 
	Beginning on the date of approval of this Plan, Cherokee will ensure that the printer will print all 4 warnings in equal numbers on each printed sheet of packaging for all cartons and packs, so when sheets are cut, the display of warnings will be approximately equalized on packs and cartons for each brand style. Based on the above, Cherokee requests approval to use the equalization option provided in Section 1333(c )(2) of the FCLAA. Cherokee will keep records demonstrating compliance with this Plan. 
	For advertising materials, there are no changes from the prior Plan dated April 11, 2005. 
	We submit that the foregoing complies with the requirements set forth in the FCLAA, and request expedited approval of this request. Should this request conform to your requirements, we request that the letter evidencing approval be faxed to me at (804) 698-5140. Should you require any additional information with respect to the foregoing please contact me at 804-697-1272 or on my cell phone (804-350-2640). 
	Very truly yours, 
	Nancyellen Keane 
	Enclosures 
	Active 26330032v 1 
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	Nancyellen Keane, Esq. August 27, 2015 Page 2 
	Please note that this letter only approves Cherokee's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment of the Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on Cherokee's packaging. Moreover, it is not in any way an approval of any other design element, statement, or representation made on packaging or in advertising for Cherokee's cigarette
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use ofcertain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

	This approval is effective on the date of this letter and runs through August 26, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact Arien Parham at (202) 326-2696. 
	Very truly yours, 
	~r 
	MaryKQgle ' Associate Director 
	Figure
	Non-Filter Box King Size, formerly Non-Filter Soft Pack 
	That application for the change of brand style names was approved on September 30, 2010. 
	A subsequent plan extension was approved on October 31, 2011, valid to September 21, 2012. 
	A subsequent plan extension was approved on August 28, 2012, valid to August 27, 2013. 
	A subsequent plan extension was approved on August 28, 2013, valid to August 27, 2014. 
	A subsequent plan extension was approved on August 21, 20 J4, valid to August 20, 2015. 
	Through the date ofthis application, the Surgeon General Warnings have been equalized on our 
	packaging for the nine brand styles of New York New York Brand cigarettes. 
	The New York New York brand will continue to be manufactured in the United States by our 
	contract manufacturer Joseph M. Anderson d/b/a Smokin Joes for Marketing Group USA, blc. 
	Upon approval ofthis extension, the contract manufacturer will continue to manufacture these 
	cigarettes under the authority of the Bureau ofAlcohol, Tobacco, Fireanns and Explosives 
	(Manufacturer ofTobacco Products License TP-NY-168). 
	Marketing Group USA, Inc. does not import cigarettes. 
	New York New York brand cigarettes will be manufactured in a variety of styles. The following 
	varieties of New York New York cigarettes are the only brand styles ofcigarettes that we 
	manufacture and v,.111 be manufactured in accordance with both FTC and FSPTCA rules and 
	regulations: 
	Red Box King Size, Red Box 100 Size 
	Gold Box King Size, Gold Box 100 Size 
	Silver Box 100 Size 
	Menthol Box King Size, Menthol Box 100 size, Menthol Gold Box 100 Size 
	Non-filter Box King Size 
	These cigarettes will be packaged in 200 count cartons ("Outer Cartons"). Each Outer Carton 
	will contain 10 (10) packs ("Pack") of twenty (20) cigarettes each pack. The warnings wiU 
	appear exactly as they do on the achial pack labels and cartons submitted under Exhibit A of our 
	letter of August 05, 2010 and approved on September 30, 2010. 
	United States stick sales for the period January 01, 2014 to December 30, 2014 were -" The breakdown ofthe number of stick sales are indicated in a graph attached as E:s:hi~ cigarettes were These ci arettes -.vere 
	In addition, stick sales for the period January 0 I, 2015 to July 31, 2015 were .The breakdown of the number ofstick sales are indicated in a graph attached as Exhibit lA. These 
	cigarettes were exported in accordance v.-ith all federal and state regulations. There were no 
	United States sales during this period. 
	United States sales estimates for the next one year period for the varieties ofNew York New 
	Yark brands listed above are provided in Exhihit 2. Marketing Grou12 USA, Inc. does not 
	anticipate that the total of all brand styles of its cigarettes will exceed-sticks in sales 
	for the one year period to be covered by this plan. 
	Upon approval ofthe extension, the four cigarette health warnings will appear on the packs and cartons of each of the brand styles listed above an equal number of times for the one year period beginning on the date ofapproval ofthis plan. To ensure the cigarette warnings appear on each of the above listed brand styles an equal number of times throughout the plan year, raw materials packaging inventory will be stored and loaded into packaging machines alternating the four health warnings equally. 
	Marketing Group USA will maintain compliance with the September 28, 2010 Plan for point of 
	sale advertising for the New York New York Brand, and with the September 29, 2011 Plan for 
	the internet advertising for the New York new York Brand 
	Marketing Group USA, Inc. is aware ofthe requirements set forth in the Cigarette Labeling and Advertising Act and the company's efforts are always to be fully compliant with the Act. Marketing Group USA, Inc. will maintain records of compliance with the approved plan. 
	Thank you in advance for your kind attention to this important request for extension. Ifthere are any questions or concerns regarding these plans, please feel free to contact me. 
	Sincerely, ,~ · 
	l hJ ~ / ., .
	( . //tr /~~-~ , 'v/_/[/~ MaryNaJJar ' ~/ " President ·
	,· 
	I 
	-
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	Figure
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	Ms. Mary Najjar 
	August 27, 2015 Page2 
	Please note that this letter only approves Marketing Group's cigarette health warning statement rotation plan with respect to the statutory requirements in force prior to the June 22, 2009 enactment ofthe Family Smoking Prevention and Tobacco Control Act ("FSPTCA") concerning the rotation, size, and conspicuousness ofthe warnings on Marketing Group's packaging. Moreover, it is not in any way an approval ofany other design element, statement, or representation made on packaging or in advertising for Marketin
	Because the FSPTCA imposes additional legal requirements on the marketing and sale of cigarettes, you should ensure that you are in compliance with those requirements. For example, since September 22, 2009, the use of certain characterizing flavors (other than tobacco or menthol) in cigarettes has been prohibited. You can find additional information at , and sign up for FDA email updates at 
	www.fda.gov/TobaccoProducts/default.htm
	www.fda.gov/TobaccoProducts/ResourcesforYou/ucml 76164.htm. 

	This approval is effective on the date of this letter and runs through August 26, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	MaryK. Associate Director 
	August 31, 2015 
	Ms. Mary Engle Associate Director Division of Advertising Practices Federal Trade Commission Mail Drop CC-10528 600 Pennsylvania Avenue Washington, DC 20580 
	RE: ITG BRANDS, LLC PACKAGING REVISIONS FOR WINSTON, SALEM, KOOL AND MAVERICK AND PLAN EXPANSION 
	RE: ITG BRANDS, LLC PACKAGING REVISIONS FOR WINSTON, SALEM, KOOL AND MAVERICK AND PLAN EXPANSION 
	Dear Ms. Engle: 
	On June 12, 2015, in correspondence to Rhondetta Walton, you advised that ITG Brands' plan for the display of the four health warnings on packaging of 
	· Winston, Salem, Kool and Maverick had been approved. This revision is being requested as packaging has been updated to: (i) modify the SGW panel on certain variants which were approved only through September 4, 2015 (these variants are referred to as the "Provisionally Approved Variants"); (ii) reflect ITG Brands as the manufacturer; (iii) reposition I add certain informational and/or graphic elements. Therefore, ITG Brands advises of its request to change the packs and cartons for the following brand sty
	Winston Red 1OOs Box 
	Winston Red King Box 
	Winston Gold 1OOs Box 
	Winston Gold King Box 
	Winston White 100s Box 
	Winston White King Box 
	Salem Menthol 100s Box Salem Menthol King Box Salem Menthol Gold 100s Box Salem Menthol Gold King Box Salem Menthol Silver 100s Box Salem Menthol Silver King Box Salem Menthol Slim 1OOs Box 
	Page 2 -August 31, 2015 
	Kool Menthol King Box Kool Menthol King Soft Pack Kool Menthol Blue 1 OOs Box Kool Menthol Blue King Box Kool Menthol Super Longs 100s Box Kool Menthol XL Blue Box (79 mm) Kool Menthol XL Green Box (79 mm) 
	Maverick King Box Maverick 1 OOs Box Maverick Gold King Box Maverick Gold 1OOs Box Maverick Silver 1 OOs Box Maverick Menthol King Box Maverick Menthol 1OOs Box Maverick Menthol Gold 1OOs Box Maverick Menthol Silver 1 OOs Box 
	In addition, ITG Brands requests approval to expand its current plan to add pack and carton designs for the following brand styles: 
	Winston Full Flavor 1 OOs Box (Full Rich Tobacco Flavor) Winston Full Flavor King Box (Full Rich Tobacco Flavor) Winston Menthol 1OOs Box Winston Menthol King Box Winston Blue King Box 
	Sample packs and cartons for all of the above-referenced brand styles were submitted on July 27 and August 18 (revised pack samples of Winston Gold 1OOs and King Box). With the exception of the five (5) Winston variants that are included for plan expansion purposes, the packaging submitted July 27 and August 18 (revised pack samples of Winston Gold 1ODs and King Box) will replace the Winston, Salem, Kool and Maverick packaging currently approved by the FTC. 
	ITG Brands also requests that the FTC approval for the packaging for the Provisionally Approved Variants be extended through December 31, 2015. As explained in our letter of June 11, 2015, implementation of changes in packaging requires various steps and a significant amount of lead time. For instance, once ITG Brands receives FTC approval for the new packaging we will advise our outside graphics company to start engraving cylinders, a necessary step for large-scale packaging production. The graphics compan
	Figure
	EXHIBIT A-1 . August2015 
	ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN ACQUIRED BRANDS PACKAGING 
	QUARTER IN WHICH WARNING NOTICE UTILIZED PRODUCT IS PACKAGED 
	BRAND 
	MAVERICK WINSTON SALEM KOOL 
	1st Q (Jan -Mar) A B c D 2nd Q (Apr. -June) B c D A 3rd Q (July-Sept.) c D A B 4th Q (Oct. -Dec.) D A B c 
	MULTIPLE BRANDS/ NON-BRAND SPECIFIC 
	1st Q (Jan -Mar) A 2nd Q (Apr. -June) B 3rd Q (July-Sept.) C 4th Q (Oct. -Dec.) D 
	A --SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate Pregnancy. 
	B --SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health. 
	C --SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, Premature Birth, And Low Birth Weight. 
	D --SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 
	EXHIBIT A-2 August2015 
	EXHIBIT A-2 August2015 
	EXHIBIT A-2 August2015 

	ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN ACQUIRED BRANDS PACKAGING 
	ITG BRANDS, LLC QUARTERLY WARNING ROTATION PLAN ACQUIRED BRANDS PACKAGING 

	TRANSITIONAL PLAN 
	TRANSITIONAL PLAN 

	QUARTER IN WHICH PRODUCT IS PACKAGED 
	QUARTER IN WHICH PRODUCT IS PACKAGED 
	WARNING NOTICE UTILIZED 

	TR
	BRAND 

	TR
	WINSTON 
	SALEM 
	KOOL 
	MAVERICK 

	1st Q (Jan Mar) 2"ct Q (Apr. June) 3rct Q (July-Sept.) 4th Q (Oct. Dec.) 
	1st Q (Jan Mar) 2"ct Q (Apr. June) 3rct Q (July-Sept.) 4th Q (Oct. Dec.) 
	-
	-
	-

	B c D A 
	c D A B 
	B c D A 
	A B c D 


	MULTIPLE BRANDS/ 
	MULTIPLE BRANDS/ 
	MULTIPLE BRANDS/ 

	NON-BRAND SPECIFIC 
	NON-BRAND SPECIFIC 

	1st Q (Jan 
	1st Q (Jan 
	-

	Mar) 
	A 

	2"ct Q (Apr. 
	2"ct Q (Apr. 
	-

	June) 
	B 

	3rd Q (July 
	3rd Q (July 
	-

	Sept.) 
	C 

	4 th Q (Oct. 
	4 th Q (Oct. 
	-

	Dec.) 
	D 


	A --SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate Pregnancy. 
	B --SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health. 
	C -SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in . Fetal Injury, Premature Birth, And Low Birth Weight. 
	D --SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 
	EXHIBIT B 
	EXHIBIT B 
	August2015 
	ITG BRANDS, LLC ADVERTISING ROTATION PLAN FOR RAVE AND FOR ACQUIRED BRANDS 
	QUARTER IN WHICH WARNING NOTICE UTILIZED ADVERTISING MATERIALS ARE PRODUCED 
	BRAND 
	RAVE 
	1st Q (Jan 
	1st Q (Jan 
	1st Q (Jan 
	-

	Mar) 
	A 

	2nd Q (Apr. -June) 
	2nd Q (Apr. -June) 
	B 

	3rd Q (July 
	3rd Q (July 
	-

	Sept.) 
	c 

	4th Q (Oct. 
	4th Q (Oct. 
	-

	Dec.) 
	D 


	MAVERICK WINSTON SALEM KOOL 
	1st Q (Jan -Mar) A B c D 2nd Q (Apr. -June) B c D A 3rd Q (July -Sept.) c D A B 4th Q (Oct. -Dec.) D A B c 
	MULTIPLE BRANDS/ NON-BRAND SPECIFIC 
	1st Q (Jan -Mar) A 2nd Q (Apr. -June) B 3rd Q (July-Sept.) C 4th Q (Oct. -Dec.) D 
	A --SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May Complicate Pregnancy. 
	B --SURGEON GENERAL'S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health. 
	C -SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, Premature Birth, And Low Birth Weight. 
	D -SURGEON GENERAL'S WARNING: Cigarette Smoke Contains Carbon Monoxide. 

	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
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	Figure
	Figure
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	Selected packaging samples from those submitted with the plan. 
	Selected packaging samples from those submitted with the plan. 
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	, and sign up for FDA email updates at www.fda. gov /TobaccoProducts/Resourcesfor Y ou/ucm 176164 .htm. 
	www.fda.gov/TobaccoProducts/ResourcesforYou/Forindustry/default.htm

	This approval is effective on the date of this letter and runs through September 7, 2016, or until the authority to approve cigarette health warning statement plans moves from the FTC to the FDA, whichever comes first. 
	Ifyou have any questions regarding this approval, please contact William Ducklow at (202) 326-2407. 
	Very truly yours, 
	Mary K. ngle Associate Director 











