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Advance Notice of Proposed Rulemaking to Combat Government and Business
Impersonation Fraud
Thank you, Madam Chair.
Many thanks to Christopher Brown and Austin King for their work on this proposed Advance
Notice of Proposed Rulemaking and for the excellent presentation today. Thanks also to staff in
the Division of Marketing Practices and the Office of General Counsel who assisted with this
recommendation.
As a general matter, I believe that rulemaking is problematic. Even when decisionmakers are
motivated by the best intentions, the costs of rulemaking – particularly in the long run – tend to
outweigh its benefits. I explained my concerns about rulemaking in more detail in my dissent 1
from the Commission’s annual regulatory plan and semi-annual regulatory agenda published last
Friday. 2
Given the facts surrounding impersonation fraud, I do not oppose seeking comment on this
proposed rule. Impersonation fraud causes significant consumer injury. As staff reported,
impersonation fraud imposes a median harm of $1,000. And this type of fraud has become even
more common during the pandemic. Moreover, there is no legitimate business justification for
engaging in fraud – impersonation fraud is akin to theft. Consequently, a carefully tailored rule
prohibiting this conduct will not stifle competition or inhibit innovation but may deter unlawful
activities and could enable the Commission to return money to consumer victims. I have
supported the Commission’s law enforcement actions in this area 3 and will continue to do so.
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I want to draw a bright line between my support for this proposal and my dissent from the
regulatory agenda published last Friday. That plan proposes an avalanche of rulemaking on both
the competition and consumer protection fronts. You’ve heard of Lollapalooza? We’re going to
be hosting Rule-a-Palooza here at the FTC.
Our historical experience reveals clearly the harm of a heavy-handed regulatory approach.
The elaborate regulatory frameworks for airlines and railroads stifled innovation, increased costs,
raised prices, limited choice, and decreased output. Because those frameworks harmed the very
parties they were intended to benefit, they were repealed on a bipartisan basis. 4 The FTC’s
existing rules provide a similar cautionary tale. Our Care Labeling Rule has been criticized for
excluding new competition in the form of wet cleaners that would compete with dry cleaners. 5
Competition rulemaking presents unique concerns. It isn’t clear that we have legal authority
to undertake substantive competition rulemaking, 6 but we’re gearing up for a ton of it. My
concerns with this plan begin with the underlying rationale. Specifically, advocates say we need
competition rulemaking because we have a “hyper-concentrated” economy. 7 Those assertions
rely on flawed data, and have been heavily criticized by leading scholars and economists. 8 But
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they provide a convenient fig leaf for people who believe a central planning regime will generate
better results than our market-based economy. In fact, a rules-based approach will diminish the
effects-based analysis built through more than four decades of careful assessment. This approach
is not compatible with today’s sound, fact-specific and evolving approach to antitrust law.
And rulemaking presents endless opportunities for incumbents to raise their rivals’ costs and
insulate themselves from competition. Our planned rulemaking extravaganza will incentivize
companies to shift resources from competition and innovation to rent-seeking and regulatory
gamesmanship – to the detriment of the very consumers our agency was created to protect. For
colorful examples, check out “Make the Rules or Your Rivals Will,” a book by Prof. Shell of
Wharton. 9
Finally, we know that staff throughout the agency have been asked to pitch in on our merger
review work, given the uptick in merger filings. 10 It seems counter-intuitive to undertake a
resource-intensive avalanche of rulemakings while failing to meet our timing obligations for
merger review under the HSR Act.
So, while I am voting yes to seek comment on the proposed impersonation rule to address
conduct that is essentially theft, I remain highly skeptical of rulemaking and our planned
regulatory extravaganza.
Thank you again to staff for their excellent work on this proposed rule. If we are going to
engage in rulemaking, it is appropriate that the effort be guided by our experienced staff.
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