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Today the Commission issues a Policy Statement Regarding Negative Option Marketing to
“provide guidance regarding its enforcement of various statutes and FTC regulations addressing
negative option marketing and operating.” The Commission takes this step even though we have
an open rulemaking on precisely the topics covered in the Policy Statement. 1 Prior to the arrival
of new agency leadership, the FTC had issued policy guidance during the pendency of a related
rulemaking on only one occasion, and in that instance noted its intention to refrain from
enforcement actions in the area. 2 But today’s initiative marks the third time in as many months
that new agency leadership has issued expansive policy directives while related rulemakings
proceed. 3 Publishing guidance during the pendency of a related rulemaking short-circuits the
receipt of public input and conveys disdain for our stakeholders. I believe this practice does not
constitute good government, so I dissent.
The FTC currently enforces several statutes that address negative option marketing, 4 including
the Restore Online Shoppers’ Confidence Act, 5 the Telemarketing Sales Rule, 6 the Use of
Prenotification Negative Plans Rule, 7 the Postal Reorganization Act (also known as the
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Unordered Merchandise Rule), 8 and the Electronic Funds Transfer Act. 9 In addition, the FTC has
brought numerous cases challenging negative option practices not covered by these statutes using
Section 5 of the FTC Act. 10 Thus, there is a significant body of law in the form of FTC consents
and litigated cases involving negative option practices.
In 2019, the Commission published a Federal Register Notice seeking comment on whether the
Commission should expand its Prenotification Negative Option Rule to cover all types of
negative option marketing, noting that deceptive practices persist and that the current regulatory
patchwork does not provide a consistent framework for businesses. 11 We received 17 comments
from business groups, consumer groups, and state attorneys general in response to that request
for comment, representing a range of views and containing substantive and insightful
information.
The Policy Statement acknowledges the ongoing rulemaking and states that the Commission
“will continue to closely monitor compliance with the rules and laws applicable to negative
option marketing, and is still considering various options in the rule review proceeding for the
Negative Option Rule.” A good government approach would be to publish this proposed
guidance in the Federal Register with a discussion of how it comports with or differs from the
comments we received in the rulemaking and seek comment on the proposed guidance.
Particularly given Chair Khan’s stated goal of “democratizing” the FTC, one could be forgiven
for viewing this as the best way in which to proceed. Alternatively, we could assimilate the
feedback we received, close the rulemaking, and then publish this guidance. But the former
approach is preferable – having determined as a unanimous Commission to embark on this
rulemaking, rendering it moot at this early stage is akin to the elimination of opportunities for
public input that the majority undertook in its changes to the Rules of Practice. 12
There is no question that the Commission has the authority to issue policy statements explaining
its interpretation of the rules and laws it enforces. Moreover, this practice is a beneficial one: the
FTC’s business guidance facilitates transparency with respect to agency priorities and policy
preferences, educates the business community, and drives compliance with the law. Our Division
of Consumer and Business Education has received numerous awards for its publications, and I
found FTC guidance documents helpful for client counseling purposes when I was in private
practice. 13 Here, I agree that Policy Statement provides information that will be useful to
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businesses, and I largely support the guidance contained in the document. I believe, however,
that the Commission should either provide this guidance within the context of the open
rulemaking or close the rulemaking and then issue the guidance.
For these reasons, I dissent.
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