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What is Lead Generation?

Lead Generation is the marketing activity that generates
consumer interest in a companies product or service. This
activity is also sometimes called “Performance Marketing” and
relies on a “cost per action/lead” model.

Benefits:

* Advertisers can rely on marketing experts and reduce their exposure by paying
only for the actions they want.

* Marketers and Publishers can focus on what they do best, which is create content
and manage marketing campaigns to their fullest potential.

* Consumers benefit from having a single efficient process to find products and
services that best suit their needs.



What is a Lead?

 Aleadis a person that has expressed interest in a
companies product or service.

— Data form submission
— Call
— Click-to-call



Lead Generation Example

Google’s Insurance Quote Process

Google

insurance rates

Web MNews Shopping Images

About 614,000,000 results {0.39 seconds)

Videos

Free GEICO Rate Quote - GEICO.com

www.geico.com/ ~

Get a Free Rate Quote Now. See What You Could Savel
Mobile App - Free Quotes - 75+ Years of Savings - 24/7 Service & Claims

Maore = Search tools

Progressive Car Insurance - Progressive.com

www.progressive.com/ ~

Compare Car Insurance Quotes From Progressive & Other Top Companies.

Compare Quotes from 10+ Car Insurers with Google
www.google.com/compare/autoinsurance

Sponsored (@

Save time by comparing over a dozen insurer quotes in minutes

wa Mercury ¥ Usaa

G The General R Infinity

* Enter your ZIP code 92127

Start saving

Mo iLife

I

MetLife
Kemper Specialty

AAA Auto Insurance
www.aaa.com/ -

(877) 586-7816
Up to 15.6% off Auta Ins, With
Auto+Home Insurance. Online or Call

Compare Car Insurance Rates
compare.autcinsurancequotes.com/ -

6 Minutes Can Save You $540 on
Car Insurance - Get Free Quotes!

Compare Car Insurance
www.compare.com/Carlnsurance -
Cormpare Multiple Rates with Easel
Get Started Today for Free Quotes.



Lead Generation Example

Compare Quotes from 10+ Car Insurers with Google Sponsored @

www.google.com/com FIEIEJ"EIUIEHI'IEUJ'EI'IGE
Save time by comparing over a dozen insurer quotes in minutes

wrm  Mercury Y& UsAA Metlife  Metl ife

G The General RELEY Infinity pue Kemper Specialty

Enter your ZIP code 82127 Start saving
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Lead Generation Example

Google saves you time on auto insurance

@ Get personalized quotes in about 8 minutes

How it works

Enter your details
Werll a5k some Questons BDCUT YOLL YOUr car,
and how you use i

See your guotes

Google will find persenalized guotes for you

Get covered
Purchase right away or choose differant

COWETage

Enter your details

First mame

Last name

Date of birth

Address

b

Frstname

Pleaze arter wour first nams

Last mams

A oo

Address line

San Diego

Suffix

Y

yEr

SAVE B CONTINUE



ead Generation Example

Michesd

Compare Auto Insurance

Starting from 10/30M 5
1 oad, 1 driver

CHOOSE COVERAGE

Baslc coverage
Prirnary bty
Bty irqury
Property damage
Medical payments

Unireured motoriat liability
Bocy injury
Property damipe

Vehicle coversges

AUDI AB
Comprehensive
Calligion
Tawing

Car rental

S15K/5I0K
=
Declined

Declined
Declined

$iK
SR
Declined
Declined

ARROWHEAD
il Bl e,

AN A AT

CSE Irudinte G
g -

A L v

Arrowhead

Arrownhead Genesl Insurance Agency, Inc. Online purchese evallable

Pay in full Or start fodey for

$646.88 $123.98

&-month policy plus 5 payments of $128.58 (576488 toial)
The General

IF wakk o ||

& Grazt, Low Rete With Flexible Payments To Fit Any Buedger, Online purchase svadable

Pay in full Orstart today for

§770.88 $129.24

E-maoth policy plus & payments of 5143.36 (524504 10tal)
CSE

Reted "A-" by A M. Best. Est 1949. Sold by CoverHound. Dnline punchese availeble

Pay in full Or start todey for

$667.08 $135.42

E-rmoenih policy plus 5 payments of STOE.74 ($679.12 1tal)
Foremost

Hated "W by A M, Beot, Est 1952, Sold by CoverHound. Online purchase sveilabla

Pay in full Or =tart today for

$935.96 $157.03

e-month policy plug 5 paymerts of $165.79 (945,98 1tal)
Dairyland

P T I R Y FOR N S Y ST -

2 EDIT MY INFO

wwm  The General

Purchase options:
Plisase taview Covarage details heiow.

t, (877} 746-1764
Opan tamaormow « A — BPM
Your reference: 32160382

Summary A

+" Low Down Payments
It is-our goal to offer & low down payment opthon
to every policyholder,

" We accept most care and drivers
Coverage lapses, iess then perfect credit and
mpst violations are no prablem.

" Convenient monthly payments
Budget-gensitive payment plans combinad with a
variety of payment methods.

«"  Quality claims hendling
A faat, fer, end customerfocuzed claims group

ready 10 help.
Coverage detaile »
Discounts G
About The Genersl ¥



Lead Generation Example

G ) 1-866-519-7422 &8 Email |
L]
INSURANCE
@ Get Quote
General Info | Drivers | Vehicles | Quote

Your Quote

Quote Number

Thank you for connecting with us through: GO gle 32160382

Start Your 6 -month Policy Today for

Down Payment

$129.24

$129.24 me—

$143.36
Down Payment

Total Premium
Plus 5 monthly payments of $143.36 $770.88

4Back Continue » Quote Details

View/Change Coverage Summary

24/7 Roadside Assistance Yes “ Call us toll free:



What companies make up the Lead
Generation Process?

Lead Sellers/Lead Generators Lead Buyer

Marketing

] Publishers Advertisers
Agencies




What companies make up the Lead
Generation Process?
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] Publishers Advertisers
Agencies




What companies make up the Lead
Generation Process?

iProspec:t.iU‘Zl Gco{’

Agencies LeaM dBUI‘@ GEARY LSF

ARKETING

Marketing specialists: Paid Search, Social Media, TV, Radio



What companies make up the Lead
Generation Process?

Ehe New 1Jork Times msn"m

. oo Om

® Study.com’

Website owners, TV Shows, or any type of proprietary content.



What companies make up the Lead
Generation Process?

@9 Allistate.

DeVry \J

University

YXUSAA

Advertisers, or Lead Buyers, are the companies that produce
the product of service the consumers is in search of.

m




What companies surround and support the
Lead Generation Industry?

Creative Agencies

iProspect.E' Lea

Tech Providers

neustar  hasEIEH
. EBureaur
acxXiem. directTrack.
= Digital River

Lead Management

Velocify slesforce

~loud .-QEPA ’;\ [OOIT

%‘Ii{ ActiveProspect

GOt

REARY 58T

AAAAAAA

Call Service Companies

n AnomalyScquared
Create. Converse. Convert.

‘¥4 LeadQual .. doublePOSITIVE

Warm-Transfer<®

Compliance Tools

LeadiD'| performiine
.-—'—'_'__-____'_‘—‘—-.
INTEGRISHIELD Q

CPA Detective
MIKIMIZE FRAUD. MAXIMIZE FROFIT



How big is the Lead Generation Industry?

Estimated by the Internet Advertising Bureau (IAB) in 2010 the US
Advertising market is $26B

The Lead Generation industry is estimated to be 5% of that number, $1.3B
Where is this number today?
Why the growth?



Industry Trends

Based on LeadsCon Attendance Trends

Insurance  Financial Services Home Services Education Other
Health, Auto, Credit card, Contracting, Travel,
and Home Mortgage, Plumbing, Health,

Auto Lending Maintance B2B



Thank you

Michael Ferree
mferree@anomalysquared.com

e LeadsCounc ¥= Anomalysquared

www.LeadsCouncil.com www.AnomalySquared.com


mailto:mferree@anomalysquared.com

MITIGATE RISK.
SAVE MONEY.
PROTECT YOUR
BRAND.

performlin

discover. monitor, act.



Founded in 2008; privately held & backed by leading tech VCs;
Solely focused on marketing compliance

Team of Industry and Technology Experts

Discovering, monitoring and score millions of lead forms and
content pages for clients, everyday

Named “Best Compliance Monitoring” 2012, 2013, 2014 & 2015

Confidential and Proprietary



Problem

Lack of transparency in the
Lead Generation ecosystem
and an active regulatory
environment make

#COMPLICATED
#LABOR INTENSIVE
#EXPENSIVE

performmatch s,



Solution

DISCOVER MONITOR ACT
potential compliance lead and traffic with real-time data,
violations sources with 24/7/365 screenshots and

automatically scalable technology compliance reports



LEAD GENERATION
BASICS

performlin

discover. monitor, act.



Confidential and Proprietary



ADVERTISER

AD AGENCY (if any)

MARKETING
PARTNER/
NETWORK

Owned and Direct

AFFILIATE | Opertd i e

SUB-AFFILIATE n

SUB-SUB- 7
AFFILIATE




SUB-SUB

AFFILIATE  Consumer Consumer Consumer Consumer Consumer Consumer Consumer Consumer  Consumer

SUB AFFILIATE

Owned & Direct
AFFILIATE Operated Affiliate Publisher
Website

MARKETING
PARTNER/
NETWORK

AD AGENCY (if any)

ADVERTISER




Paid Search Placement

« User searches term on Google, Yahoo, Bing, etc.

« Paid search ad appears

F‘ayday Loans in 2 Minutes « User clicks on ad and is taken to landing page

www.quickercash.com/

4.6 %% %4 rating for quickercash.com  User fills out information and is matched with
2 advertisers

51000 Approved in 2 Mins.
Deposited Directly in Your Bank!

% $100-$1000

Amount Reguested” | Select One
APPROVED IN 2 MINUTES! :

First Name”

Last Mame”

» 256-bit Secure App
« Deposited in Your Bank Home Phose®
« Bad Credit Ok! :

Confidential and Proprietary



PPC Traffic

Scottrade

0 Set-Up & Annual Fees

$7 Online Trades |

TS TIME, &

<5
It's time for an

easier way fo invest, ‘

Open a Scottrade® Account. Start Trading.

Key word/content bidding campaigns are
utilized to drive traffic to websites and
landing pages.

» Ad copy controlled by the Advertiser for
their direct efforts

» Ad copy controlled by the marketing
partner for their own websites

PO Y WSS BT Ty i e ]

i e Priurg deomars Davmer:

ar U
L L

At gy W] SN e et g e

Confidential and Proprietary



INTEREST
RATES NEAR

RECORD
LOWS

30 YEAR FIXED 3?5 3?91

15 YEAR FIXED 28}'5 23?9

CPA Traffic

Loan Type:
Home Purchase

Property Type:
Single Family Detached  ~

Zip Code:

M Privacy & Securlty Guaranteed.,
¥ Your Data is Never Sold, Rented, or Shared

Confidential and Proprietary



Banner Ads

LONG LIVE « Banner ad displayed on third party publisher site

SMALL BUSINESS

;3“ : « User clicks on banner ad and is taken to landing page
. i i

» User fills out info on landing page and is matched with
an advertiser (Bank, Credit Card Company, School, etc.)

Confidential and Proprietary



Email Creative

U O i P kg Ot Yo « Affiliate sends email creative to
See If You Quality For A Reverse Mortgage Here their emalil list

Top 3 Reasons Why People Do Not Consider a  User clicks “Get Started” in email
Reverse Mortgage: ; .
and is sent to landing page

e User fills out information on
landing page and is matched

Confidential and Proprietary



Contact Center

« User fills out info on landing page to receive follow up
information

* Depending on the type of lean generation effort,
Contact Center involvement may occur at different
points

Confidential and Proprietary



Other Items to Consider

Data Verification (web or contact center)
Data Augmentation

_ead Scoring

Relationship of Marketing Partners
Channel Controls

Confidential and Proprietary



David Morgan
Chief Revenue Officer

PerformLine, Inc.

david@performline.com

(415) 871-1093



LeadiD



Paul McConville

Chief Revenue Officer
LeadiD




LeadiD

o use our data, insights, and

analytics to help oL
best, and most com

nlia

every intent-driver

interaction.

, ON

r clients make the

Nt decision on
Ine consumer




LeadiD Creation

Consumer Lead Publisher Lead Buyer

FUNNEL PAGE 1
REAL-TIME

CLIENT AUDIT

FUNNEL PAGE 2
SUBMIT

« Duration

« Integrity

» Hops

» 100s more
Consumer visits LeadiD pixel fires. Consumer event data Clients audit LeadiD to

Website % witnessed, captured and stored in privacy- 9 gain access to event
friendly manner. level insight

Confidential and Proprietary. For Information purpases only. Please do nat copy or distribute further without prior express written permission from LeadiD®.© 2015 LeadiD® LeadiD.com & Lead Inteliigence, Inc. All rights reserved.



120MM

Consumer Events Per Month

ARV K- N 6

Mortgage Insurance Education  Home  Automotive Sola Lending
Services

N EEN EEN BN BN B

Confidential and Proprietary. For information purposes only. Please do not copy or distribute further without prior express written permission from LeadiD® © 2015 LeadiD®, LeadiD.com & Lead Intelligence, Inc. All rights reserved.



What the typical
consumer journey
l00ksS like.

Confidential and Proprietary. For infarmation purposes only, Please do not copy or distribute further without prior express written permission from LeadiD®.© 2015 LeadiD®, Lead|D.com & Lead Inteligence, Inc. All rights reserved.



. Consumers
seek answers




Only 1in 10

interactions
results in a lead.




Consumer fills
out a web form




~ john@example.com 5
TR, . = FE NG

Clicks “Submit”




Lead Publisher

Consumer Lead
S shared

Lead Buyer

+ Lead Age » TCPA Consent » Device

-+ Lead Duration » Frequency » Journey
» Data Integrity » Velocity « Experience
.+ Hops + Fraud Risk « Modality

« Duplicate Check  + Phone Verification = Competition
» Email Verification



Lead Publisher

Consumer Lead
S shared

Lead Buyer

« Lead Age

» Lead Duration

» Data Integrity

« Hops

« Duplicate Check
« Email Verification

« TCPA Consent » Device

» Frequency » Journey
« Velocity » Experience
« Fraud Risk + Modality

» Phone Verification  + Competition



Buyer Decisions

Brand A Brand B Brand C

v v O







What the
data trends
SHOW.

Confidential and Proprietary. For Information purposes only, Please do not copy or distribute further without prior express written permission from LeadiD® @ 2015 LeadiD®, Lead|D.com & Lead Inteligence, Inc. All rights reserved,



Publishers are delivering leads faster

||||m|||||||III|II||||||I""

50%

~J
o
5=

25%

% of Audited Leads

0% - | B | | | | | |
- 143 343 513 713 913 1113 114 314 514 714 9/14 11/14 115 3115 5/15 715 9/15

% Age <1 Min B Age>1Min



TCPA Match Rate

Industry striving toward full TCPA compliance

100
90
80
70
60
50
40
30
20
10

0
Q4-13 Q-4 Q214 Q314 Q44 Q-4 Q215 Q3-15




How are companies
adapting to the
online everywhere
consumer?




% Of Leads from Mobile Devices

60%

05%

50%

45%

40%
1014 1114 12114

115

2115

3/15

4115

515

6/15

7115

8/15

9/15



What's the role of
call centers?




% of Leads from Call Centers

1%

(@) LO o LO)

S191UudD ||IBD wWol) spean] |B1o] JO 9%

o



Philippines

4



Conversion Rates By Geography

(Education)
Contact Rate Transfer Rate App Rate Enroll Rate

"~ UScCallCenter [ Non-US Call Center



HOW many times are

eads being
sold?




% of Leads

100
90
80
70
60
50
40
30
20
10

Distribution of Leads by Times Sold




Conversion Rate by Times Sold

Conversion Rate

0 1 2 3 4

Confidential and Proprietary. For Information purposes anly, Please do not copy or distribute further without prior express written permission from LeadiD®.© 2015 LeadiD® Lead|D.com & Lead Inteligence, Inc. All rights reserved.



What percentage of
generators are stil
selling leads?




7% of Generators Still Creating Leads

100%
96%
92%
88%
84%

80%
1013 1114 1244 115 215 315 415 515 615 745 8/15 9A5



What percentage of
forms are collecting
PII?

\




% of Forms Collecting Pl

100

80

60

40

20

N:_ae: Email Address Phone



Questions




Screening Incentives, Lead Generation, and

Privacy Protection

Liad Wagman

Stuart School of Business
Ilinois Institute of Technology

Joint work with Jin-Hyuk Kim (Univ. of Colorado, Boulder)



How Economics
Drives Messaging
In Lead Generation




It All Starts with a Click

T Horrible Things Your Fellow Travelers Are
Probably Doing

FLENBArIN

These Random Pics
Are Hilarious

ViralBoom
L

Thing You Don't Know
About The 1964 Ford
Falcon Convertible

4 The Weirdest Lawin
Every State in America

Chinese tourist arrested in

. naked tourists beach photo
8 Presidents Who case

Really Knew How To
Drink

. s : Celebs Who Quit Acting For

Reagan had his jellybeans and Reqular Jobs

Clinton once reveled in g e

chigsabiraos. Bt what-did these Mot everyone who makes it in Hollywood
oy : ; T stays for the long run. These celebs

decided to put their acting careers in the
back bumer for various

leaders drink to get their jollies?

Y ou might be surprised by the level

of boozing accomplished in the ot
s 5




Rogue Affiliates vs. Rogue Messaging

Walch TV shows & movias

- - anytime, anywhere,
Watch Your Favorite Shows - Start Streaming for $7.99/mo. Pisn from §7.08 & manth,
www.moviestreaming.net AR
Catch up on all seasons, now available for streaming!

Watch all your favorites in one place.

|Identical /!
Landing Page Y\

Walch TV shows & movias

- - anylime, anywhere,
Obamacare enrollees - 3 months of FREE movie streaming! Pinns from §7.09 a manth,
www.moviestreaming.net AP

Having Obamacare insurance now has even more perks! >
Get your favorite movies all for FREE now!

The aggressive ad will generate more clicks, but
the value to the advertiser is below average.

ANGLE



Rogue Affiliates vs. Rogue Messaging

Criminal Justice Deqrees

et Information About Going Back To >
School And Degrees In Your Area.
www .collegedegreesinyourarea.co

|dentical
LeadGen
Forms N

Become a FBI Officer
FBlI make up to $65,000 and are >
Needed in Your Area. Apply Now!
www _fbijobsforyou.com

The aggressive ad not only generates more
clicks, but also generates more leads.

ANGLE



Common User Experiences

initial . ——" Lead
Representation - Buyer

| teamsivs |
Aggregator Form

initial [N = _ O N Lead
Representation S Buyer

ETTTTER
Aggregator Form Aggregator Call Center

Initial — EEEGE Aggregator YiRN Lead
Representation (Data Pass Thru) Buyer

Third-Party Call Center

Representation
Buyer

Third-Party Call Center Aggregator Call Center

l




$E3$ =

Cost of Initial Representations

Zero

Ad Space Is Finite

Lead
Aggregators

Third-Party Call :
Centers &
Affiliate Traffic

Low

Consumer Intent




$E3$ =

Cost of Initial Representations

Ad Space Is Finite

Lead
Buyers

Third-Party Call
Centers & Lead
Affiliate Traffic Aggregators

Zero Low High

Consumer Intent




EDU Initial Representations

i
énmonmmns&uﬂs.nn

Job Degcnption

e
TR, M U e AT O Yo7, (SURRITYY .-J:, T

Ameniaris We s e bdogl b dials wive @ un perfone snalied -
coppis gald, mabybdaner, coball, af snd gas et dosts wl
Fet-musry chibaes anl tespensibddinn arouind (e s g He asp

2 ETSECURTY
Job Duties « JOBS. HETOQ

* Blundan postlive cuslomen mernce

& Manage afol faztan o ind g 6 el

» Ammal ond mglenend ol sepacis of |
i o vl Homeland Security Officer (Training Available)

AboutFindOilandCraslobs net l:G SJ31152}

P dansilas] oter gl i @ stafTog and rvcnnnsm inisiry
o il Uas perpl oilinsalyf B0 WOakl Boe oo chitrds o salled
Erargorery paoiiioes. We pride onedves w2 o FIEGOE O
e ri 3 e i ey GetSecuritylobs.net i staffng for Pat-Time and Full-Time Homeland
Secunty Officers. Cfficars will have 3 wide range of tasks to fulfill. We are
loiking for indriduals wiling 1o perform vanous tasks in a secunty
eriranrnent. Mo emerience is necassany o sign up for this pasitions Don't
waith Sign 15 nowl

Job Deseription

Job Duties

o Leam and know emengency preparedness and rasponss
» Protect miftastructure against sitacks or naburel disasier
« Be actwely imvabed in border secunty

® Agminister country’s immigration policies

About GetSecuritviobs net

Gei3ecuritvdobs net is 2 security stafng and recruitmend mdustry leader YWe

Get Security Jobs In:

First Hame:

Last Hame:

Email Address:




Lending Initial Representations

Lifeline Phone Bill Assistance

Learn how to sign up for the Lifeline
program and receive vour free cell phone,

Lifelime Information By State Additional Information & Articles Cell Phones Government Cel Phones

Lifeline Program

Apply for a Lifeline Free Cell Phone

Enter yvour zip code to get started. -

ZipCode: [ || step1» .

What is the Lifeline Program?

Free or Subsidized Phone

Cell Phone or Landline

Up to 2530 free cell phone minutes

For low income families and individuals

Sign up Online

Lifeline is a program that allows low income households to receive discounted telephone services, in
order to help them make ends meet each month, For most Americans, hawving a telephone is a
necessity. & telephone is a link to the outside world, often times a necessity in landing a job. It is also
something that is relied upon for emergencies, and when a family is in the low income bracket, it can
be a difficult bill to manage each month, The following is how an individual can determine if they are
eligible for the Lifeline program, and also how they can apply for this federal program.




Insurance Initial Representations

Unigue Promotions, Greal Rewards

Welcome to Top Brand Gift Cards.
Cur mission is to deliver gift
incentives to gualified consumers
Get da... who paricipete in marksting

| 9250 Grocery ...
) R Gift Card e
| Gift Card details apply -

- Age 18 years and older

Shop on us af your favarite storel P e e
-Valid email & shipping address

Check below to see if this promotion is available for vour area: T o o) S e e

are conducting our Incentive
promotions to be eligible- Upon

= 1 completion of participation
Select Your Favorite: Please Select - Zanidihain sl
you with shipping!

Enter Your Zip Code:

coolproductrewards' Gift Program is not endorsed, sponsored by or affiliated with Visa, Visa International Service Association, Whole
Foods Market, Whole Foods Market, Inc., The Fresh Market, Fresh Market, Inc., Giant Food, Giant Brands, Inc., Winn-Dixie, Winn-Dixie
Stores, Inc., ShopRite, Wakefern Food Corp., Stop & Shop, 585 Brands, Inc., Safeway, Safeway, Inc., or any other merchants listed
bove. Such terms are registered trademarks of their respective owners.




Common User Experiences

initial . ——" Lead
Representation - Buyer

| teamsivs |
Aggregator Form

initial [N = _ O N Lead
Representation S Buyer

ETTTTER
Aggregator Form Aggregator Call Center

Initial — EEEGE Aggregator YiRN Lead
Representation (Data Pass Thru) Buyer

Third-Party Call Center

Representation
Buyer

Third-Party Call Center Aggregator Call Center

l




User Experience Example 1

RK
KU, e

Google

# 16,170 J0B LISTINGS

# 11,372 108 LISTINGS

K

- 16,241 J0B LISTINGS

& atat

# 22,350 J0B LISTINGS

YaHoO!

¥ B,947 J0B LISTINGS

% 33,710 0B LISTINGS

citi

#6470 JOB LISTINGS

FIND YOUR DREAM JOB.
WE’LL HELP!

OVER 1,157,920 JOBS LISTED NATIONWIDE

SEARCH FOR ADMIN JOBS
ICURRENTLY HIRING

Enter the information below to get your local job listings.

First Name: | | LastName: | |
Email: |
Zip Code: | Phone: | | | |
JobType: | Please SelectOne

CLICK TO CONTINUE =»

Interested in improving your career or continuing your educstion? By opfing-in you agres to
receive a phone cafl st the number provided regardless of any Do Net Call Lists,

By chicking the checkbox, you represent that you have read and agreed to cur Privacy Policy
and our Terms of Wse,ywou understand that work offers require payment for materizls and/or
service, and you agres o receive email marketing from us and cur marksting partners,

R




User Experience Example 1

1 Buyer
Calls Received During First 30 Days 37 Calls
Buyer 1




User Experience Example 2

ResourceFinder

INFORMATION FIND RESOURCES

GET STARTED!

Your Application Is As Easy As 1-2-3

Ewvery year, resources are available to fund education, training
programs, housing programs and new businesses. Resource Advisor
can help you find the program that meets your needs.

Find Your Resources
|’ ¥
In addition to helping you find funding, we will also provide you with
valuable resources and other helpful offers.

o
u]

o

, You Have Nothing To Lose

FIRST NAME

LAST NAME

EMAIL ADDRESS

By submitting, | cerify that | am a US Resident
over the age of 18, and | agree to the terms and
conditions and privacy policy.




User Experience Example 2

1 Buyer

Calls Received During First 30 Days 27 Calls
Buyer 1 #’H’ < M-
6/1 6/6 6/11 6/16 6/21 6/26 7/1




User Experience Example 2

9 Buyers
8 Sellers
Calls Received During First 30 Days 321 Calls

Buyer 9 400 0 ¢ 9000 L 4




Common User Experiences

initial . ——" Lead
Representation - Buyer

| teamsivs |
Aggregator Form

initial [N = _ O N Lead
Representation S Buyer

ETTTTER
Aggregator Form Aggregator Call Center

Initial — EEEGE Aggregator YiRN Lead
Representation (Data Pass Thru) Buyer

Third-Party Call Center

Representation
Buyer

Third-Party Call Center Aggregator Call Center

l




$E3$ =

Cost of Initial Representations

Ad Space Is Finite

Lead
Buyers

Third-Party Call
Centers & Lead
Affiliate Traffic Aggregators

Zero Low High

Consumer Intent




Rogue Affiliates vs. Rogue Messaging

Walch TV shows & movias

- - anytime, anywhere,
Watch Your Favorite Shows - Start Streaming for $7.99/mo. Pisn from §7.08 & manth,
www.moviestreaming.net AR
Catch up on all seasons, now available for streaming!

Watch all your favorites in one place.

|Identical /!
Landing Page Y\

Walch TV shows & movias

- - anylime, anywhere,
Obamacare enrollees - 3 months of FREE movie streaming! Pinns from §7.09 a manth,
www.moviestreaming.net AP

Having Obamacare insurance now has even more perks! >
Get your favorite movies all for FREE now!

The aggressive ad will generate more clicks, but
the value to the advertiser is below average.

ANGLE



Rogue Affiliates vs. Rogue Messaging

Criminal Justice Deqrees

et Information About Going Back To >
School And Degrees In Your Area.
www .collegedegreesinyourarea.co

|dentical
LeadGen
Forms N

Become a FBI Officer
FBlI make up to $65,000 and are >
Needed in Your Area. Apply Now!
www _fbijobsforyou.com

The aggressive ad not only generates more
clicks, but also generates more leads.

ANGLE
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Mechanics of a Ping Tree



Mechanics of a Ping Tree
Step 1 — Consumer Data Input

Consumers visit a website of their choice.

Once the consumer determines that they would like to work with the website,
they enter in the information requested in the secure form on that site.

Once completed, the consumer submits their information.




The information that
was provided by the
consumer on the
website form is
encrypted for security
and posted into the
Lead Generator’s lead
handling system. Once
there, it is validated for
proper format and fraud
prevention checks are
conducted.

Filters provided by the
Lenders are then
applied.

Examples include:
- States of Operation

- Hours of Operation
- Volume Caps

Mechanics of a Ping Tree
Step 2 — Data Posted to Lead Generator

After filters are applied,
Lenders whose filters
have been met, are now
eligible to be shown the
consumer information.




Mechanics of a Ping Tree
Step 3 Lender Decisioning in the Ping Tree

Lead Buyers

Consumer information

is presented to eligible » Abc Corp $25
Lenders (based on their

filters) in a top down

“Reverse Auction Style” until
a Lender is willing to accept Mno Corp $20
the lead.

» Xyz Corp S18

Consumer
Information

Abc Corp S10

Xyz Corp S5

93



When a consumer’s information is
accepted by a Lender, the consumer is
directed to a page that provides the
information of that Lender. Once this
is given to the consumer, they are
automatically redirected to the
Lender’s website where the consumer
is presented with the details on how
to complete the process.

Mechanics of a Ping Tree
Consumer Notification of Results

When a consumer’s information is not
accepted by a Lender, the consumer is
directed to a page that notifies the
consumer that no lender was able to
work with them at this time.




SHORT TERM LENDING ON-LINE PROCESS

sancn]
CONSUMER

TV ADVERTISING
HAS NEED ))
FOR A LOAN }

EMAIL &

DATA SECURITY

ENCRYPTED AT REsT
eMNCRYPTED IN TRansiT N

(OWNER OF WEBSITE COULD
BE PUBLISHER/ AFFILIATE,
AGGREGATOR, OR LENDER)
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Panel 3:
Case Study on Lead
Generation in Education
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Panel 4:
Overview of Consumer

Protection Concerns & the
Legal Landscape
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Panel 5:

Looking Ahead — Protecting
& Educating Consumers
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Look for the OLA Seal

OLA embedded logo is displayed on over 700
member company websites

OLﬁiiii'ﬁ'ii[

Online Lenders Alliance



Look for the OLA Seal

Borrow with confidence.
Look for the seal!

CLICK HERE

OLII‘I‘-M.'.'.'..

Online Lenders Alliance




Follow the Lead

An FTC Workshop on Lead Generation
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