
Roundtable between the Federal Trade Commission and Legal Services Providers 
Wednesday, October 13, 2010 

Temple University’s Shusterman Hall; Philadelphia, PA 
 

This event is co-sponsored by Temple University’s Beasley School of Law,  
Community Legal Services, and Philadelphia Legal Assistance.              

 
 

9:30 – 9:40         Welcome:  Dean of the Temple University Beasley School of Law Joanne Epps 
 

9:40 – 10:00       Opening Remarks:  FTC Bureau of Consumer Protection Director David Vladeck 
 

10:00 – 11:00     Panel on Debt Collection & Debt Relief   
 Chris Koegel, FTC Division of Financial Practices 
 Michelle Grajales, FTC Division of Financial Practices 
 Kerry Smith, Community Legal Services  

 
11:00 – 11:15     Break 

 
11:15 – 12:15     Discussion about Fraud Related to the Economic Downturn 

 Monica Vaca, Assistant Director, FTC Division of Marketing Practices  
 Tom Burke, Supervising Paralegal, Philadelphia Legal Assistance Intake Unit  
 Carolyn Johnson, Community Impact Coordinator for Legal Aid of Southeast 

Pennsylvania 
 Jennifer Schultz, Supervising Attorney for Intake at Community Legal Services  
 Mitchell Moskovitz, South Jersey Legal Services, Inc. 

 
12:15 – 1:15       Working Lunch:  Identity Theft Training 

 Lisa Schifferle, FTC Division of Privacy and Identity Protection 
 

1:15 – 1:30         Break 
 

1:30 – 2:30         Panel on Foreclosure Assistance and Loan Modification Fraud 
 Michelle Grajales, FTC Division of Financial Practices 
 Jonathan Pyle, Coordinator of the Save Your Home Philly Hotline, Philadelphia 

Legal Assistance 
 Dan Urevick-Ackelsberg, Community Legal Services 

 
2:30 – 4:30         Collaboration between the FTC and Legal Services Providers 

2:30 – 3:15  Overview of FTC Resources 
 Jennifer Leach, FTC Division of Consumer and Business Education 
 Kati Daffan, FTC Division of Marketing Practices 
 Julie Lady, FTC East Central Regional Office 

 
3:15 – 4:30  Collaborative Discussion 

 Small Group Conversations 
 Action Planning, Moderated by Lois Greisman, Associate Director of the 

FTC Division of Marketing Practices 
 

4:30                    Closing Remarks:  Lois Greisman 


