PARTICIPANT BIOGRAPHIES
John Asker
John Asker is a Professor of Economics at UCLA. His research covers topics related to antitrust
policy, cartel behavior, vertical restraints, auction design, firm-level productivity and the effects
of industry subsidies. To investigate these issues he employs a mix of theoretical and empirical
methods. His papers have been published in journals such as the American Economic Review,
the RAND Journal of Economics, the Journal of Public Economics and the Journal of Political
Economy. He is also Co-editor of American Economic Journal: Microeconomics and a Research
Associate at the National Bureau of Economic Research. He holds a Ph.D. from Harvard
University and a B.Ec(Hons) from the Australian National University.

Laurence Baker
Laurence Baker is chief of Health Services Research at Stanford University, a professor of health
research and policy, and a CHP/PCOR fellow. He is an economist interested in the organization
and economic performance of the U.S. healthcare system. His research focuses on the effects of
managed care on the healthcare system; the effects of regulation on healthcare markets; the
determinants and effects of technological change in medicine; the culture of patient safety in
U.S. hospitals; physicians' incomes and career choices; and how the Internet and e-mail influence
healthcare delivery and outcomes. He received his BA from Calvin College, and his MA and
PhD in economics from Princeton University.
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Dirk Bergemann
Dirk Bergemann, is the Douglass and Marian Campbell Professor of Economics at Yale
University. Dirk received his B.A. in economics at J.W. Goethe University in Frankfurt in 1989
and his Ph.D. in economics from the University of Pennsylvania in 1994.
Dirk joined Yale in 1995 as an assistant professor, having previously served as a faculty member
at Princeton University. He has been affiliated with the Cowles Foundation for Research in
Economics at Yale since 1996 and a fellow of the Econometric Society since 2007.
His research is concerned with game theory, contract theory and mechanism design. His research
has been supported by grants from the National Science Foundation, the Alfred P. Sloan
Research Fellowship and the German National Science Foundation.
Bergemann is foreign editor for the Review of Economic Studies, and associate editor of several
publications, including American Economic Journal, Econometrica, Games and Economic
Behavior and the Journal of Economic Theory.

Steven Berry
Steven T. Berry is the James Burrows Moffatt Professor of Economics, a Research Associate at
the National Bureau of Economic Research, and a Fellow of the American Academy of Arts and
Sciences. He specializes in econometrics and industrial organization. He is a fellow of the
Econometric Society and a winner of the Frisch Medal.
Berry has previously served as the Chair of the Economics Department and the Director of the
Division of Social Sciences at Yale University. He received his B.A. from Northwestern
University and his Ph.D. from the University of Wisconsin–Madison in 1989.

Alessandro Bonatti
Alessandro Bonatti is the Sarofim Family Career Development Professor and an Associate
Professor of Applied Economics at the MIT Sloan School of Management. His research focuses
on the provision of incentives in research-intensive and creative industries, and on the impact of
technological advances on firms’ online advertising and pricing strategies. Bonatti holds an MA,
an MPhil, and a PhD in economics from Yale University.
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Michael Chernew
Dr. Chernew’s research examines several areas related to controlling health care spending
growth while maintaining or improving quality of care. His work on consumer incentives focuses
on Value-Based Insurance Design (VBID), which aligns patient cost sharing with clinical value.
Several large companies have adopted these approaches and Dr. Chernew’s ongoing work
includes evaluations and design of such programs. His work on payment reform involves the
evaluation of bundled payment initiatives, including global payment models that include pay-forperformance components. Related research examines the effects of changes in Medicare
Advantage payment rates. Additional research explores the causes and consequences of rising
health care spending, and geographic variation in spending, spending growth and quality.
Dr. Chernew earned his undergraduate degree from the University of Pennsylvania and his Ph.D.
in economics from Stanford University, where his training focused on areas of applied
microeconomics and econometrics. In 1998 he was awarded the John D. Thompson Prize for
Young Investigators by the Association of University Programs in Public Health. In 1999 he
received the Alice S. Hersh Young Investigator Award from the Association of Health Services
Research. Both of these awards recognize overall contribution to the field of health services
research. In 2000, 2004 and 2010, he served on technical advisory panels for the Center for
Medicare and Medicaid Services (CMS) that reviewed the assumptions used by the Medicare
actuaries to assess the financial status of the Medicare trust funds. On these panels, Dr. Chernew
focused on the methodology used to project trends in long-term health care cost growth. His
2008 article in Health Affairs, “Impact of Decreasing Copayments on Medication Adherence
within Disease Management Program,” was awarded the Research Award from the National
Institute for Health Care Management.
Dr. Chernew is a member of the Congressional Budget Office’s Panel of Health Advisors and of
the Institute of Medicine’s Committee on National Statistics (CNSTAT). Dr. Chernew is also a
Research Associate of the National Bureau of Economic Research. In 2011 he served on the
Institute of Medicine’s Committee on Determination of Essential Health Benefits and in 2010
was elected to the Institute of Medicine of the National Academy of Sciences. Dr. Chernew is the
former Vice Chair of the Medicare Payment Advisory Commission (MedPAC), which is an
independent agency established to advise the U.S. Congress on issues affecting the Medicare
program. Dr. Chernew serves as the Co-Editor of the American Journal of Managed Care and
Senior Associate Editor of Health Services Research. He has also served on the Editorial Boards
of Health Affairs and Medical Care Research and Review.

Christopher Conlon
Christopher Conlon is an Assistant Professor in the Department of Economics at Columbia
University. His research interest is principally in Industrial Organization, but also in Applied
Econometrics and Computational Methods. He received his Ph.D. from Yale University in 2010.
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Leemore Dafny
Leemore Dafny is Professor of Strategy, Herman Smith Research Professor in Hospital and
Health Services, and Director of Health Enterprise Management at the Kellogg School of
Management. Her research examines competitive interactions among payers and providers of
healthcare services, and the intersection of industry and public policy. Dafny’s work has been
published in journals such as the American Economic Review and the New England Journal of
Medicine, and featured in The New York Times, BusinessWeek, Bloomberg, and The Washington
Post.
Current projects include studies of consolidation in the U.S. hospital industry and the kidney
dialysis industry, pricing on health insurance exchanges, copayment coupons for prescription
drugs, and the implications of for-profit ownership of insurance companies.
Dafny graduated summa cum laude from Harvard College and worked as a consultant with
McKinsey & Company prior to earning her Ph.D. in economics from the Massachusetts Institute
of Technology. She has won several teaching awards as well as Kellogg’s leading research prize,
the Stanley Reiter Best Paper award. Dafny is a Research Associate of the National Bureau of
Economic Research, a Faculty Fellow at Northwestern’s Institute of Policy Research, and a
Board
member
of
the
American
Society
of
Health
Economists.
Dafny’s expertise spans both the public and private sectors. She serves on the Panel of Health
Advisers for the Congressional Budget Office, and was a member of Mayor Rahm Emanuel’s
Retiree Health Benefits Commission. In 2012-2013, she took academic leave to assume the role
of Deputy Director for Healthcare and Antitrust in the Bureau of Economics at the Federal Trade
Commission in Washington, D.C. Dafny regularly advises companies, government agencies, and
nonprofits on a variety of issues including antitrust matters, strategic decisions, and public
policy.

J.P. Dubé
Jean-Pierre Dubé is the Sigmund E. Edelstone Professor of Marketing at the University of
Chicago Booth School of Business. Professor Dubé is also director of the Kilts Center for
Marketing at the Booth School and a Faculty Research Fellow at the National Bureau of
Economic Research. His research interests include empirical quantitative marketing and
empirical industrial organization, with specific interests in pricing, advertising, branding, digital
marketing, retailing, and dynamic decision-making. This empirical focus is also reflected in his
MBA course on pricing strategies, which is designed to teach students how to apply marketing
models and analytics to develop pricing strategies in practice. He also teaches the Ph.D. course in
advanced quantitative marketing.
Dubé’s work has been published in the The American Economic Review, Econometrica, The
Journal of Marketing Research, The Journal of Political Economy, Management Science,
Marketing Science, Quantitative Marketing and Economics and The Rand Journal of Economics.

www.ftc.gov/microeconomics

4

Seventh Annual Federal Trade Commission Microeconomics Conference | October 16-17, 2014

He is an area/associate editor for The Journal of Marketing Research, Management Science,
Marketing Science, and Quantitative Marketing and Economics. He was the recipient of the 2008
Paul E. Green Award for Best paper in the Journal of Marketing Research and of the 2005
Faculty Teaching Excellence Award for Evening MBA and Weekend MBA Programs at the
Chicago Booth. He was also the recipient of several MSI Research Grants, a Kauffman grant,
and a Yahoo! Faculty Research Grant.
Dubé earned a bachelor's degree from the University of Toronto in quantitative methods in
economics in 1995, a master's degree in economics in 1996, and a PhD in 2000 from
Northwestern University. He joined the Chicago Booth faculty in 2000.

Liran Einav
Liran Einav is a Professor of Economics at Stanford University and a Research Associate in the
National Bureau of Economic Research, where he is also the co-director of the Insurance
Working Group. He is a Fellow of the Econometric Society and a NSF Career Award recipient.
Einav's areas of specialization are industrial organization and applied microeconomics, with
focus on insurance markets and empirical analyses of the implications of adverse selection and
moral hazard.
Einav has also studied consumer behavior and the pricing of subprime auto loans, competition in
the motion picture industry, strategic commitment, and more recently internet markets. Einav has
served in various editorial positions in the past, and is currently a co-editor in Econometrica. He
received his undergraduate degree in computer science and economics from Tel Aviv University
(Israel) in 1997, and his Ph.D. in economics from Harvard University in 2002.

Silke Forbes
Silke Forbes is an Associate Professor of Economics at the Weatherhead School of Management
at Case Western Reserve University. Her research interests are in Industrial Organization and
Organizational Economics. Her work has been published in journals, including the American
Economic Review, the American Economic Journal - Microeconomics, the RAND Journal of
Economics, the International Journal of Industrial Organization, and the Journal of Industrial
Economics and the Journal of Law, Economics, & Organization.
Silke holds a Ph.D. from MIT and a M.A. from the University of Mannheim in Germany. She
has received a faculty research grant from the National Science Foundation, graduate student
fellowships from the Alfred P. Sloan Foundation and MIT, and a fellowship from the German
National Merit Foundation.
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Chris Garmon
Christopher Garmon is an Economist with the Federal Trade Commission where he currently
specializes in the economic analysis of hospital mergers and biologic pharmaceuticals. He
received his Ph.D. in economics from the University of Florida.

Ben Handel
Ben Handel received his Ph.D. in economics from Northwestern University in 2010, after
receiving in A.B. in economics at Princeton in 2004. He is currently a Robert Wood Johnson
Scholar in Health Policy Research at Berkeley and is expected to join the economics faculty at
Berkeley as an Assistant Professor of Economics once he leaves that program. Ben's research
focuses on the link between consumer choice foundations, firm behavior, and market regulation.
His recent work studies these phenomena in the context of health insurance markets and health
care provider markets. In addition to his specific interest in health care markets, Ben has a
general interest in firm competition and regulatory policy in environments with substantial
barriers to decision making, characterized by choice frictions or choice inadequacy.

Elisabeth Honka
Elisabeth (“Ella”) Honka is an Assistant Professor of Marketing at the Jindal School of
Management at the University of Texas at Dallas. Ella’s research focuses on consumer search
primarily for financial services such as insurance products or retail bank accounts. In her Ph.D.
thesis, Ella quantified search and switching costs in the U.S. auto insurance industry. In a follow
up paper (joint work with Pradeep Chintagunta), Ella showed that the search method consumers
use is identified with individual-level data on purchases and consideration sets without
information on the search sequence. Further, she found that larger companies gain market share
when consumers search sequentially, while smaller companies are better off when consumers
search simultaneously in the insurance sector. In work on consumer shopping behavior for retail
bank accounts (joint work with Ali Hortacsu and Maria Ana Vitorino), Ella quantified the
substantial effects of local bank presence on consumer choice and showed that advertising
mainly affects awareness, but has little effect on consideration or choice. Further, Ella studied
how banks should use geographic targeting of financial incentives to induce consumers to switch
banks.
Ella received her Ph.D. in Marketing from the University of Chicago Booth School of Business
in 2010. She also holds an MBA from Chicago Booth and a Lic. oec. (Master’s equivalent) from
the University of St. Gallen (Switzerland).
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Ginger Jin
Professor Ginger Zhe Jin received her PhD from the University of California Los Angeles in
2000. Her primary fields of research are industrial organization, health economics, and the
economics of family. Most of her research focuses on information asymmetry among economic
agents and how to provide information to overcome the information problem. The applications
she has studied include restaurant hygiene report cards in Los Angeles, rating of health care
organizations, advertising and learning of prescription drugs, online trading, and the intrafamilial interaction between parents and children. Her research has been published in the
Quarterly Journal of Economics, Review of Economic Studies, Economic Journal, RAND
Journal of Economics, the Journal of Health Economics and Quantitative Marketing and
Economics. Currently, she is working on peer-to-peer lending, research misconduct, inspector
behavior in regulatory enforcement, and several projects related to China's economic
development, health insurance, and air quality. She has been faculty research fellow of NBER
since 2005 and co-editor of Journal of Economics & Management Strategy and International
Journal of Industrial Organization since 2008. She teaches in empirical industrial organization
and applied econometrics.

Emir Kamenica
Emir Kamenica is a Professor of Economics at the University of Chicago Booth School of
Business. He studies a variety of topics in applied microeconomics, including the design of
informational environments and dating and marriage markets. He is the recipient of the 2013
Alfred P. Sloan Research Fellowship. Kamenica is an associate editor of the Journal of the
European Economic Association. He earned a Ph.D. in economics in 2006 and a bachelor’s
degree in applied mathematics in 2001, both from Harvard University.

Michael Katz
Michael L. Katz holds the Sarin Chair in Strategy and Leadership and professorships in both the
Economics Department and the Haas School of Business, where he is a member of the Economic
Analysis and Policy Group. He is a four-time finalist for the Earl F. Cheit award for outstanding
teaching and has won it twice. He was an Alfred P. Sloan Research Fellow.
Dr. Katz served as Deputy Assistant Attorney General for Economic Analysis in the Antitrust
Division of the U.S. Department of Justice from September 2001 through January 2003. He also
served as former Chief Economist of the Federal Communications Commission from January
1994 through January 1996, where he received the Chairman's Special Achievement Award.
Dr. Katz has published numerous articles on the economics of networks industries, intellectual
property, telecommunications policy, and antitrust enforcement. He is a member of the editorial
boards of Information Economics and Policy, The Journal of Economics & Management
Strategy, and The Journal of Industrial Economics.
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Dr. Katz graduated summa cum laude from Harvard University and received his Ph.D. from
Oxford University.

Robin Lee
Robin S. Lee is an Assistant Professor of Economics at Harvard University. His research
interests are in industrial organization and applied microeconomic theory. His work focuses on
bargaining and contracting between firms with market power in bilateral oligopoly, and studies
the implications of exclusive or selective contracting and vertical integration on industry
structure, competition and welfare.
Dr. Lee is the Associate Editor of the International Journal of Industrial Organization and a
faculty research fellow at the National Bureau of Economic Research. He received his A.B. in
Economics (magna cum laude) and his Ph.D. in Business Economics, both from Harvard
University.

Sean May
Sean May is a Vice President at Charles River Associates where he specializes in industrial
organization, econometrics, and labor economics. He has extensive experience providing
consulting expertise in the health care industry, including analyzing the competitive effects of
health plan mergers and hospital mergers. Dr. May has worked before the Department of Justice
and state departments of insurance on health plan mergers for clients that include UnitedHealth
Group, Anthem/WellPoint, and Humana. He also worked on behalf of Evanston Northwestern
Healthcare in the Federal Trade Commission’s challenge of Evanston’s acquisition of Highland
Park Hospital.
In addition, Dr. May is an expert in econometrics. He worked on behalf of the National
Association of Attorneys General in connection with the Master Settlement Agreement to
estimate a complex model of brand-level demand for cigarettes and as a statistical consultant to
the Department of Justice in connection with a lawsuit concerning youth smoking.
He received Ph.D. in economics from the Massachusetts Institute of Technology and his B.Sc. in
mathematics from Queen’s University.
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Nathan Miller
Nathan Miller an assistant professor at the Georgetown University McDonough School of
Business. His research is in the fields of industrial organization and antitrust economics. He
teaches Firm Analysis and Strategy, a core course in the McDonough School of Business MBA
curriculum and Strategic Pricing, an elective for second- and third-year MBA students.
Prior to joining Georgetown University, Professor Miller worked as a staff economist at the U.S.
Department of Justice Antitrust Division. There he was involved in a number of antitrust
investigations, most notably the merger investigations of AT&T/T-Mobile, Bazaarvoice/Power
Reviews, NYSE/Nasdaq, Ticketmaster/Live Nation, and Delta/Northwest.
He received his Ph.D. in economics from the University of California, Berkeley in 2008 and his
B.A. from the University of Virginia in 2000.

Mar Reguant
Mar Reguant is an Assistant Professor of Economics at the Stanford Graduate School of
Business. Her research lies at the intersection of Industrial Organization and Energy and
Environmental Economics. In her recent work, she has explored the role of auction design on
electricity market and its implications for efficiency and welfare. She is also interested in
examining the scope and impact of greenhouse gas emissions programs, both in the U.S. and
internationally.
Mar received a Ph.D. in Economics from MIT and a B.A. in Economics from the Universitat
Autonoma de Barcelona.

Katja Seim
Katja Seim is an Associate Professor of Business Economics and Public Policy at the Wharton
School, specializing in applied microeconomics and industrial organization. Her research focuses
on two areas. First, she studies how firms make product introduction and entry decisions, how
they assess the competitive implications of different market entry strategies, and how public
policies and regulatory interventions shape their choices. A second focus of her research is
nonlinear pricing, primarily in the context of communications and information industries.
Specific topics she has worked on in this area include consumer adoption of online services;
consumer choice among the commonly offered nonlinear pricing plans for such services; and the
effect of entry on the characteristics of such sophisticated pricing strategies. Her research has
been published in leading journals such as American Economic Review, American Economic
Journal: Microeconomics, Marketing Science, Quantitative Marketing and Economics, and the
Rand Journal of Economics.
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Katja received her PhD in Economics from Yale University and her undergraduate degree in
Economics and Mathematics from Franklin & Marshall College. Before joining Wharton, she
was on the faculty at the Stanford Graduate School of Business.

Michael Sinkinson
Michael Sinkinson is an Assistant Professor of Business Economics and Public Policy at the
Wharton School, specializing in Applied Microeconomics and Industrial Organization. His
research focuses on questions of market structure as they relate to the industries of media,
technology, and telecommunications. Specific topics he has worked on in this area include
contracting, product positioning and platform competition. His research has been published in
leading journals such as The American Economic Review.
Michael received his Ph.D. in Business Economics from Harvard University and Harvard
Business School and his undergraduate degree in Commerce from Queen’s University. Prior to
Academia, he worked in consulting at McKinsey & Company and Cornerstone Research, and
worked as a researcher at the University of Chicago.

Doug Smith
Doug Smith is an economist at the Federal Trade Commission in the division of consumer
protection. His focuses include consumer disclosures and online privacy and security. His
research interests include mechanism design, online privacy, and markets with fraudulent goods.
He received his B.A. from Harvard and his Ph.D. in economics from the University of Michigan.

Neel Sundaresan
Neel Sundaresan is a senior director and head of eBay Research Labs. He has been with eBay
since 2005. Prior to joining eBay, he was a founder and CTO of a startup focused on multiattribute fuzzy search and network CRM. Prior to this he was the head of the eMerging Internet
Technologies group at the IBM Almaden Research Center. There he built the first XML-based
Search Engine. He was one of the early leaders in building XML technologies including schemaaware compression algorithms, application component generators and pattern-match systems and
compilers. He led research work in other areas like domain specific search engines, multi-modal
interfaces and assistive technologies, semantic transcoding, web mining, query systems, and
classification for semi-structured data.
He has over 70 research publications and 100 patents to his credit. He has been a frequent
speaker at several national and international technology conferences. He has a degree in
Mathematics and a Masters in Computer Science and Engineering from the Indian Institute of
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Technology, Mumbai, India and a Ph.D. in computer science from Indiana University,
Bloomington. His dissertation was on Modeling Control and Dynamic Data Parallelism in
Object-Oriented Languages.

Robert Town
Robert J. Town, PhD is an Associate Professor in the Health Care Management Department in
the Wharton School at the University of Pennsylvania. His research focuses upon health
economics, industrial organization and applied econometrics. His work focuses on the
intersection of government policy and provider and insurer competition in the health care
marketplace. Dr. Town has studied the role of network formation in hospital competition, the
role of competition in determining hospital quality, the policy impact of the Medicare HMOs, the
measurement of hospital quality, healthcare market dynamics, and the appropriate competition
policy in health care and health insurance markets. He has advised several state and federal
antitrust authorities on healthcare competition issues. He is also Research Associate at the
National Bureau of Economic Research in Cambridge, MA. Prior to joining the faculty at the
University of Pennsylvania, he was the James A. Hamilton Professor at the University of
Minnesota, an assistant professor in the Graduate School of Management at the University of
California-Irvine, and a staff economist in the Antitrust Division at the U.S. Department of
Justice. He received his Ph.D. in economics from the University of Wisconsin-Madison.

Mauricio Varela
Mauricio Varela is an Assistant Professor of Economics at University of Arizona and is currently
visiting Bates White, where he is working in the Mergers & Monopolization practice. His
research interests are in Industrial Organization and Health Economics. His current research
focuses on understanding and estimating barriers to entry and the repercussions such barriers
may have on the long run structure of industries. Specifically he has studied how limitations on
the rate of growth have affected the Mexican supermarket industry. He is currently working on
how multimarket contact affects the incentives for sunk investments, especially as it pertains to
the airline industry, and on the repercussions of Blue Cross Blue Shields’ exclusive territory
clauses on competition. Mauricio received his PhD. in managerial economics from Northwestern
University.

Hal Varian
Hal R. Varian is the Chief Economist at Google. He started in May 2002 as a consultant and has
been involved in many aspects of the company, including auction design, econometric analysis,
finance, corporate strategy and public policy.
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He is also an emeritus professor at the University of California, Berkeley in three departments:
business, economics, and information management.
He received his SB degree from MIT in 1969 and his MA in mathematics and Ph.D. in
economics from UC Berkeley in 1973. He has also taught at MIT, Stanford, Oxford, Michigan
and other universities around the world.
Dr. Varian is a fellow of the Guggenheim Foundation, the Econometric Society, and the
American Academy of Arts and Sciences. He was Co-Editor of the American Economic Review
from 1987-1990, and holds honorary doctorates from the University of Oulu, Finland and the
University of Karlsruhe, Germany.
Professor Varian has published numerous papers in economic theory, industrial organization,
financial economics, econometrics and information economics. He is the author of two major
economics textbooks which have been translated into 22 languages. He is the co-author of a
bestselling book on business strategy, Information Rules: A Strategic Guide to the Network
Economy and wrote a monthly column for the New York Times from 2000 to 2007.

E. Glen Weyl
E. (Eric) Glen Weyl is a Researcher at Microsoft Research New England. He is on leave as an
Assistant Professor of Economics and Law at the University of Chicago. In 2016-17, he plans to
visit Princeton University as an Associate Research Scholar and Visiting Lecturer.
Glen was born in San Francisco on May 6, 1985, and raised in the Bay Area before attending
boarding school at Choate Rosemary Hall in Connecticut. He was valedictorian of Princeton
University’s 2007 class, receiving an AB in economics, followed by an MA and Ph.D. in 2008.
He then spent three years as a Junior Fellow at the Harvard Society of Fellows and three years at
Chicago before joining Microsoft.
Glen’s primary intellectual interests are in pure and applied price theory, with a focus on
industrial organization and public economics, as well as the intersection between economics and
other disciplines, particularly law, intellectual history and philosophy. His research addresses
topics ranging from the competition policy in insurance markets to optimal policies for
redistribution across countries. His largest project is a variety of work around a new procedure
for collective decisions, “Quadratic Voting”, including several academic articles, a popular book
and a start-up venture Collective Decision Engines that he co-founded with his frequent
collaborator, University of California law professor Eric Posner.
Glen has published articles based on this work in journals including American Economic Review,
the Journal of Political Economy, the Quarterly Journal of Economics, the Proceedings of the
National Academy of Sciences, the Northwestern University Law Review and Politics,
Philosophy and Economics. The first (pair of) volume(s) he has edited, Jewish Economies:
Development and Migration in America and Beyond (a collection of Simon Kuznets’s essays
edited jointly with Stephanie Lo) was released by Transaction Publishers in two volumes in
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2011/2012 and the second is under contract with the University of California Press. He was
named a Sloan Foundation Research Fellow for 2014-16.

Ali Yurukoglu
Ali Yurukoglu is an Assistant Professor at the Stanford Graduate School of Business, where he
teaches Data and Decisions in the first year of the MBA program. His research is in the area of
industrial organization. Recently, he has used the tools of game theory and statistics to study
pricing regulation in the cable and satellite television industry, and the effect of mergers between
firms at different points on the supply chain. He received a BA in economics and mathematics
from Northwestern University, and a PhD in economics from New York University’s Stern
School of Business.
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