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Session 3 Panel Discussion
Tracking and Online Advertising

« Jamie Hine, FTC’s Division of Privacy and ldentity Protection, and
James Thomas, FTC’s Bureau of Economics (moderators)

o Catherine Han, U.C. Berkeley

« Anupam Das, North Carolina State University

« Alessandro Acquisti, Carnegie Mellon University
« Cristobal Cheyre, Carnegie Mellon University

s  Garrett Johnson, Boston University
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