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REGISTRATION 

8:30 AM – 9:15 AM 
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INTRODUCTORY REMARKS 

Cora Han 
Attorney 

Federal Trade Commission 
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9:15 AM – 9:20 AM 
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OPENING REMARKS  
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Maureen Ohlhausen 
Acting Chairman 

Federal Trade Commission 

9:20 AM – 9:30 AM 
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PANEL 1: INJURIES 101 
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9:30 AM – 10:45 AM 
Pamela Dixon 

World Privacy Forum 
 

Damon McCoy 
New York University 

 
Lauren Smith 

Future of Privacy Forum 

 
Cindy Southworth 

National Network to End Domestic 
Violence 

 
Heather Wydra 

Whitman-Walker Health 
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BREAK 

10:45 AM – 11:15 AM 
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PANEL 2: POTENTIAL FACTORS 
 IN ASSESSING INJURY 
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11:15 AM – 12:45 PM 
Alessandro Acquisti 

Carnegie Mellon University 
 

James C. Cooper 
George Mason University 

 
Michelle De Mooy 

Center for Democracy & Technology 

 
Geoffrey Manne 

International Center for Law & Economics 
 

Paul Ohm 
Georgetown University Law Center 
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Hypothetical #1 
1. A pharmacy uses geo retail tracking to determine aggregate consumer interest in 

greeting cards. 
2. Pharmacy also begins to track aggregate consumer interest in OTC HIV tests. 
3. Pharmacy sells aggregate information to interested marketers. 
4. One marketing company uses its own algorithm to associate aggregate information 

with other data to estimate the probability that specific consumer purchased 
greeting card/HIV test. 

5. Marketing company uses the data to target advertising to identified consumers, 
including Carl Consumer. 

6. Marketing company advertises HIV tests to friends and associates in Carl 
Consumer’s social network. 

7. The advertisements mention that Carl Consumer recently purchased this product. 
8. Local insurance company gets this information and raises rates for Carl Consumer.  
9. Carl Consumer’s employer sees one of the advertisements and fires Carl Consumer. 
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Hypothetical #2 
1. Company A stores consumer SSNs. A security researcher discovers that 

Company A has a security vulnerability that exposes its entire computer 
network, but no unauthorized access has occurred.  

2. Unauthorized access occurred but confirmation that no consumer data has 
been exfiltrated. 

3. Unauthorized access and it is possible that consumer data has been 
exfiltrated. 

4. Unauthorized access and consumer data from Company A has been found 
on dark web, but no evidence that it has been used for fraudulent 
purposes. 

5. Unauthorized access and consumer data from Company A has been used 
for fraudulent purposes. 
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LUNCH 

12:45 PM – 1:45 PM 
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PANEL 3: BUSINESS AND 
CONSUMER PERSPECTIVES 
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1:45 PM – 3:10 PM 
Omri Ben-Shahar 

University of Chicago Law School 
 

Leigh Freund 
Network Advertising Initiative 

 
Jennifer Glasgow 

 

Bob Gourley 
Cognitio 

 
Katie McInnis 

Consumers Union 
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BREAK 

3:10 PM – 3:30 PM 
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PANEL 4: MEASURING INJURY 
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3:30 PM – 4:45 PM 
Garrett Glasgow 

NERA Economic Consulting 
 

Ginger Jin 
University of Maryland 

 
Lynn Langton 

Department of Justice 
Bureau of Justice Statistics 

Catherine Tucker 
Massachusetts Institute of Technology 

Sloan School of Management 
 

Josephine Wolff 
Rochester Institute of Technology 
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CLOSING REMARKS  
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Andrew Stivers 
Deputy Director for Consumer Protection 

Federal Trade Commission 

4:45 PM – 5:00 PM 
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