
Ticketmaster Holds Back Platinum 
Seats and Then Prices Them to 
Match the Secondary Market 

Ticketmaster Platinum seats are tickets TM 
owns that are “dynamically priced.” Depending 

on the show, some seats can go on-sale 
immediately and some are held back so TM can 

gauge demand and increase profits. 



The Tragically Hip (2016) 



• In 2016, The Tragically Hip played a show in Winnipeg. 
Platinum Seats went on-sale immediately on May 30th. 
Those seats were priced at $500 to $800 CAD per ticket  



• On June 1st, Platinum Seats had already sold out. TM 
then restocked Platinum Seats and dynamically priced 
them to the secondary market. As you can see, prices for 
similar seats as before are now much higher. 



• On June 2nd, it was clear TM had mimicked the 
secondary market to price new Platinum Seats. StubHub 
had a Section 107, Row 8 seat for sale for $780 CAD. The 
TM price for a Section 107, Row 4 seat was $675 CAD. 



Ariana Grande (2018) 



• At presale, Ticketmaster  began with premium seats 
further from the stage (to gauge interest and prices).  At 
presale, Platinum prices ranged from $291 to $520 CAD 
for all the platinum seats they had listed. 



• After on-sale, TM added platinum seats that were better, adjusted the prices based on how some of the 
previous Platinum seats sold and based on how well on-sale was selling.  They released almost entire 
rows even closer to stage (ex Sec 119) that they were holding back while watching how things 
sold.  Platinum seats AFTER on sale now range from $553 CAD to $1,094 CAD.  

• An example of the same exact seats that were increased in price are Sec 120 Row 1, which were 
previously $486 CAD prior to on-sale and now $606 CAD after. 



• As you can see in the previous slide, TM has a Platinum seat available in Section 118 Row 1 (right next 
to stage, best seats in the house) for 1,094.62 CAD. 

• On StubHub, there is a similar seat across the arena (essentially the same seats) in Sec 109 Row 1 
priced at 1,090.80 USD.  

• While they’d never admit it, it looks like TM is watching the secondary market for comparable seats and 
factoring that into their pricing strategy here.  



Ticketmaster Resale Seats are 
Turned Immediately 

From the moment tickets are available to 
the general public, there are hundreds of 
seats already on the resale market. Either 
TM is giving brokers/scalpers a leg-up, not 

stopping bots, or just doesn’t care. 



• For a Demi Lovato concert in Detroit, at 10:02 EST (2 
minutes after on-sale), the resale option was already 
available to be turned on and there were dozens of options. 



• For a Demi Lovato concert in San Jose, at 10:03 PST (3 
minutes after on-sale), the resale option was already 
available to be turned on and there were several options. 



• For a Foo Fighters concert in Toronto, at 10:17 EST (17 
minutes after on-sale), the resale option was already 
available to be turned on and there were over 1,800 
options. 



• For a Kygo concert in Toronto, at 12:03 EST (3 minutes after 
on-sale), the resale option was already available to be 
turned on and there were hundreds of options. 



• For a Kygo concert in Boston, at 12:02 EST (2 minutes after 
on-sale), the resale option was already available to be 
turned on and there were over 300 options. 


