
August 10, 2018 

Federal Trade Commission 
Office of the Secretary 
600 Pennsylvania Avenue NW 
Suite CC-5610 (Annex C) 
Washington, DC 20580 

Re: Competition and Consumer Protection in the 21st Century Hearing, Project Number 
P181201 

As someone who uses digital services like Google, Google Maps, and Facebook, it 
bothers me that everything I do online is being tracked. For example, if I search for a 
car, then I suddenly get car pop-up ads at various websites that I go to. I think we 
should have more of a say in what these types of companies are doing with our 
personal data. 

Companies like Google profit by billions of dollars every year by selling my data, but I 
don't think that's right. It's my data; it belongs to me. I used to work for a media 
company, and they do not follow their own advice. I really don't think they should have a 
right to my data, and I prefer that they not track me. Further, I am concerned that the 
way YouTube is removing and flagging accounts with conservative positions might 
discourage people from saying what they really think and even persuade them to think 
differently. 

We don't need companies that track our data. We need companies that are for the 
people. 

Sincerely, 

Debra Frost 

Debra Frost 




