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As the chairman of the New Jersey Restaurant & Hospitality Association , I represent 2 , 500 
restaurants in this state . I am also proud to be the owner of a fourth-generation family-run 
business . Our Mahwah , New Jersey locat ion has been i n operation for more than two decades . Our 
other location was started in 1935 by my great-grandmother . We have about 150 employees between 
both locations . It ' s becoming harder and harder to stay in business , and I hate that it ' s being 
made even tougher by third- party ordering services being affiliated with our restaurants . Many of 
these services are included in the boxed-in information people see when they search Google for a 
business . Google is taking control over business owners by selling these ads without our consent , 
and t hat ' s not righ t ! 

This kind of practice is a disservice to restaurants who have no say about these companies 
appearing next to their information . I ' ve seen Door Dash on our knowledge panel , and we have no 
relationship with them . In fact , I think they are horrendous . Because of them, we have customers 
cal l ing the restaurant about problems with their orders or complaints about how long they have to 
wait f or them . Th ese things have nothing to do with us , but t h ey are refl ecting poorly on us and 
could be the basis for negative online reviews . That ' s a major concern . I don ' t wan t people using 
Door Dash and deciding that our restaurant is no good when it is DoorDash that is no good . In my 
mind, they are basically a bait-and-switch operation . 

Plus , these ser vices charge restaurant owners a significant fee , which is almost like a tax for us . 
Th is Google Tax makes me very unhappy . It ' s hard enough to sta y in business as it is . Having 
terrible third-party services intercept ing our c u stomers , and t he n charging us a commission on 
the i r delivery makes it even more difficult . Our basis for survival is the guest experience and 
exceptional service , and a third- party delivery company puts that in jeopardy . I ' m sure we have 
lost revenue as a result of these unauthorized Google ads , and our takeout experience has been hurt 
also . I s hould have total s ay in my b usiness , and these third-party companies should not be able to 
display our menu on their websites , especially an inaccurate one . 

I don ' t like Google using my brand to make money, but that ' s what it is doing when it leads people 
to a third-party ordering service . It ' s taking control of a business that I ' ve built on trust and 
loyalty , and I can ' t have that jeopardized . Google is hurting all of us . The way I see it , the 
Google Tax should be against the law . They are in t he search- engine business and shoul d not be 
stepp ing into the restaurant business . I hope the FTC agrees a n d does what it can to help 
restaurant owners who have worked hard to build loyalty and provide the best service we can to our 
customers . Don ' t let Google destroy that . 
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Crai~ Kunisch 
Owner 
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