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I am concerned about what digital companies are doing with my personal data and how it 
might be used. Even though there are terms and conditions to use all of these apps and 
online services, I don't think we really know what they use our information for. It turns out 
that these companies are harvesting our personal information without our consent. On top 
of that, they're profiting from doing so. 

I use Facebook and Google Maps, and I use Google to search for something all the time. If 
I Google something like a dog vitamin, it will then appear on Facebook. I find myself 
wondering how it got from Google to Facebook. That bothers me, especially when I think, 
Where else is it going? It's scary what people who know more about computers can 
actually do. I am also concerned that YouTube has removed conservative voices from its 
platform. The media already does that enough, and then we only have one side of the 
story. That isn't good for our democracy. 

Additionally, Google has been found to be swaying its search results in favor of its own 
products. Instead, there should be more competition. Competition is better because it gives 
us more choice. Perhaps if there were more choice in the marketplace, these companies 
would treat their customers better. They'd want your business, so they would do better. 

When we give these companies our information, we don't think they're going to do anything 
with it, but they do. If people really knew what they used their information for, they wouldn't 
do it! It's just not fair that these companies are profiting so much from my information. If I 
wanted them to have my personal data, I'd give it to them myself! 

Sincerely, 

Kimberly Coe 




