
Roger Hicks 

August 11 , 2018 

Federal Trade Commission 
Office of the Secretary 
600 Pennsylvania Avenue NW 
Suite CC-5610 (Annex C) 
Washington, DC 20580 

Re: Competition and Consumer Protection in the 21st Century Hearing, Project Number P181201 

My wife's personal information was compromised at work, and it was a real hassle getting it straightened out. I am 
very protective of our personal data. When I received notification from my bank about privacy changes, I knew that I 
did not want my information shared. The bank is already making money off of me, so they don't need to sell my 
information, too. I signed the form, telling them that I did not want my information shared. However, I have never 
been given the opportunity to opt out of this type of information sharing on Facebook, and I would very much like to 
have that option. 

It troubles me that what we do online creates data that companies are collecting and selling. You know they're doing 
something with those algorithms when you see the proof. I use Facebook to keep up with my grandkids and friends. 
The other day, I was looking at some fishing gear online, and the next time I went to check Facebook, ads for fishing 
gear came up. That's disgusting to me because I don't see their need to do that. It irritates me that all the ads are 
tailored to what I have looked at before. I know what I want to look up; I don't need any help from them. 

Google was also caught altering results on its search engine to promote its own products over the competition. It 
would be best to stop this anti-competitive behavior. If this information is free to access for everybody, then it ought 
to be freely available to everybody. It would be better if there were more competition. As a general rule, competition 
serves everyone well . If there were a choice, these companies would probably treat their customers better. There 
would be more awareness that some other company was going to treat them better, so they would want to be on the 
up-and-up. Competition is good. That's a free market principle. 

These companies say that by clicking "I Accept" on pages of legal jargon, we are consenting to give away our data. 
That's not fair at all . I understood only five to ten percent of what I read in the terms and conditions. I don't want my 
information disclosed, and I don't understand why it needs to be. If they're going to show advertisements, that's one 
thing. But to collect our data to sell to advertisers is a whole different issue. They charge their advertisers, and that is 
enough. They don't need to harvest and sell our data, as well. 

Sincerely, 

Roger Hicks 




