
Submitted by Brian Chappell, August 19, 2018 on the following topic of concern 
raised by the FTC: 

The identification and measurement of market power and entry 

barriers, and the evaluation of collusive, exclusionary, or predatory 

conduct or conduct that violates the consumer protection statutes 

enforced by the FTC, in markets featuring “platform” businesses; 
 

Google is morphing from a turnstile to the web into a portal designed to keep people on Google.com 

and is thus harming consumers and businesses alike.  

I am specifically commenting on behalf of myself and all businesses that have been displaced by Google 

over the years. Consumers and businesses are harmed when Google raises the costs of people trying to 

share helpful information with consumers. They do this by not letting users leave Google as I document 

below. If users don’t go to websites, then businesses can’t make money.   

I am a professional Webmaster with over 13 years’ experience observing and interacting with Google 

activities.  I have managed over 50 different businesses, websites, and search engine traffic in those 13 

years. Through my involvement in the industry, I have gotten to know some of the employees at Google 

on the Search team that attempt to publicly interact with the greater Webmaster community. 

Google holds a near monopolistic position around the market of Information [1] and Google is walking a 

slippery line with how they are portraying information through their SERPs (Search Engine Result Page, 

i.e., what you see when you search for something through Google). 

In the past 3 years Google has been very aggressive with how they showcase the world’s information 

without prominently displaying non-Google websites. When webmasters first let Google crawl their site 

it was with the intention of Google showing that information in their search engine and showing 

webmasters websites alongside that information.  Google is presenting search results and links to 

Google’s own sites and interests to the detriment of non-Google clients.  (see Appendix examples) 

Obviously such an approach to content steering would give Google results significant priorities, and 

should come as no surprise.  

They no longer want to send users to websites unless they are making a cut off each click. I believe this 

because 2 years ago I had dinner with a Googler that works on the search quality team. He explained 

that Google’s new strategy was to keep users on Google; no longer did they want to send them to your 

website.  I have been watching this slowly play out and I am now bringing it to your attention as the 

effect of this policy becomes more apparent. 

It is my professional opinion that Free search traffic (also known as Organic results in the SERPs) will die 

a slow death unless Google’s practices of removing Organic traffic are stopped. Exit traffic off Google 

properties should be Paid for by businesses in Googles eyes and / or limited at all costs (i.e. keep them 

circulating on Google properties during research phases) Evidence of this is displayed by watching the 

systemic routing of organic traffic while better featuring paid traffic.  



Data:  

Below you will find data that supports my claim showing just how much free traffic Google has taken 

back. This is a graph of the reduction of organic traffic (the free traffic in search engines). This data set 

came from the team at Wayfair.com in 2017. 

 

 

“Looking at 2015 vs 2017 data for all keywords ranking organically on the first page, we’ve seen a 

dramatic change in CTR (click through rate to websites). Below we’ve normalized our actual CTR on a 1–

10 scale, representing a total drop of 25% of click share on desktop and 55% on mobile.” 

Organic receives 25% less desktop CTR and 55% less mobile CTR compared to two years ago as of 2017 

when this data was pulled. [2] 

With such a strategy, Google will likely continue to displace websites and become the dominant 

platform for the world’s information at the expense of businesses and consumers.  

I, as well as hundreds of thousands of other businesses in the US, cannot afford to run our businesses 

without free search engine traffic. 

Google is morphing from a turnstile to the web into a portal designed to keep people on Google.com 

and is thus harming consumers and businesses alike.  

I want my children to still have an opportunity to innovate, just how the advent of the Internet gave me 

an opportunity. I urge the FTC to once again, take a very deep look at Google. Google started executing 

the above strategy on the back of the closing of the last FTC investigation.  



Note: I am also concerned over retaliatory actions taken by Google against the many businesses I 

represent in bringing this information to you. I have seen anecdotal evidence over the years of Google 

harming companies to set a Public Relations storyline. [3] 

I am willing to testify to the above experience. 

My message to anyone at Google reading this, it didn’t have to be this way. You could have shaped the 

product to be much different than what it is today. 

Sincerely, 

 

[1] http://gs.statcounter.com/search-engine-market-share 

[2] https://moz.com/blog/google-organic-clicks-shifting-to-paid 

[3] https://searchengineland.com/iacquire-banned-from-google-after-link-buying-allegations-122414  
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Appendix Examples of Google Platforming Information without website credit in the Google Search 

Ecosystem 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

[ex1] This is not an isolated trend I have noticed; there are is a growing base of Internet Marketers 

voicing concern over this. 



 

 

 

 

 

[ex2] Brand new (launched just in the last few days) mobile layout for ‘quartz vs. granite’ search query, 

no website is shown and Google is already starting to answer the users query. 

 

 



 

 

 

 

 

[ex3] 3 ads on mobile before you get to the Google Travel Guide for Machu Picchu 



 

 

 

 

[ex4] 90% of this UI (user interface) is dedicated to non website calls to action. 

 

 



 

 

[ex5] The Google response apparently integrates multiple user comments into a synthesized response 

and will displace the need for your website content. This is a harm to users as they are at a loss for 

options. See ‘describe this place’ at the bottom. 



 

 

[ex6] Large non obvious ads sit on top of the attempted answer to this query.  This is part of the reason 

why the team at Wayfair noticed such a large decline in organic Click through rate from 2015 to 2017. 

Google in some cases shows up to 4 ads on mobile. They used to only show 3 on Desktop, let alone 

Mobile where the screen size is smaller. 

 



 

 

[ex7] Example Commercial query ‘MBA in Business Management’ where a website’s information is 

extracted and displayed on the SERP. The People Also Ask section opens up further information. 

 

 

 



 

 

[ex8] This same functionality exists on both Desktop search and Mobile. 

 

 

 

 

 



 

 

 

 

[ex9] This is what happens when you open up People Also Ask. The user can start to self-answer the 

intent of his query without ever having to go to a website.  

 



 

 

 

 

[ex10] Note the popular destinations (middle underneath ads)  and guide (knowledge graph to the right) 

keep you on Google. 

 

 

 

 

 

 

 

 



 

 

 

[ex11] When you click the guide for ‘travel to cuba’ this looks strikingly like a website. This is a Google 

property designed to keep you from leaving Google. 

 

 

 

 

 

 

 

 

 

 

 



[ex12] The knowledge graph on the right has only 1 exit link, all other links keep you on Google. 



 

 

 

 

 

 

[ex13] Google Express is Googles product website vision. They want to displace middlemen (many 

websites) and sell goods direct to consumer. They are using programs like Google retail to accomplish 

this. 




