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The Federal Trade Commissions’ (FTC) proposed study of electronic cigarette marketing and sales is
absolutely imperative. The data gathered will be a credible and effective tool for me as | work to
educate community stake-holders, members and youth about tobacco use and how the industry drives
that use. In my education activities, | use the information Federal Trade Commission (FTC) currently
collects and shares about tobacco industry marketing. The data is an effective resource to inform policy
makers and support the development of evidence-based policies to counter industry activities and
improves public health.

The majority of my work focuses on the impact of tobacco point of sale marketing. Point of sale
marketing has been and continues to be a highly effective industry tactic to recruit new “replacement”
smokers'- primarily youth- and to maintain use by existing customers. Retail tobacco marketing
increases the likelihood that adolescents will initiate tobacco use and thwarts cessation attempts by
current users'. It is my job to raise the awareness of youth around the industry’s predatory marketing
practices and mobilize them to educate their peers. Information about e-cigarettes (which include all
electronic nicotine delivery systems (ENDS) and not simply the devices that look like traditional
cigarettes) marketing expenditures, and various media used by product marketers is critical to the
development and design of public health initiatives to counter industry activities that increase the use of
addictive products detrimental to health.

Current ENDS marketing mirror traditional cigarette marketing of the past and have similar effects on
initiation of youth ENDS use. Furthermore, expenditures on ENDS promotion has sharply increased in
recent years, particularly through media venues no long available to large tobacco companies. Tobacco
advertising on ENDS is effectively influencing youth. A recent study to access ENDS use in New York
State among youth and adults, revealed the prevalence of ENDS use among high school students is
10.5% and youth adults 12.7%, twice as high as the prevalence of ENDS use among adults (5.7%)."

While ENDS are relatively new to the market, they are an unstable, addictive product and are yet
another form of tobacco.” Additionally, ENDS use is associated with the increased likelihood of
traditional cigarette use. Therefore, making is critical for communities, public health professionals and
policymakers to know how marketing and sales affect the community, particularly as it pertains to rising
youth use of ENDSY

FTC-gathered data has been and continues to be a useful tool in my work. In the past, | have used FTC
data to educate my youth advocacy group, local state and county level lawmakers and local health
department officials about cigarette price discounting. Specifically, in February 2014, | was able to
provide information to a Westchester County senator, who was crafting legislation around cigarette
price discounting at the point of sale. Equipped with the report information indicating cigarette price
discounting accounts for 85% of all cigarette marketing expenditures, | was able to provide pertinent
information to support the created legislation. Moreover, | was prepared to use the information to
mobilize the youth in order to gain public support and earned media around the subject matter.
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As | previously mentioned, FTC-gathered data will continue to serve as a resource to my work, especially
with youth. | will find it particularly helpful for the data collection to differentiate by manufacture type
marketing expenditures, product sales, and giveaways. It is critical for the FTC to collect and report
comprehensive marketing expenditures by category and seek expertise in annually identify these
marketing categories. Similarly, distinguishing between product type (i.e. disposable vs. refillable;
propriety vs. multi-substance use; flavored products vs. unflavored; high, medium and low nicotine
concentrations). Additional information that will be helpful is method of sale (traditional store vs.
internet) which is critical to understanding industry strategy. Providing this high level of detail more
accurately informs the circumstances in my community and assists in the development of appropriate
and effective polices to protect public health.
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