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FUNERAL CONSUMERS ALLIANCE OF NORTH TEXAS
 

January 21, 2014 

Office of the Secretary 
Federal Trade Commission 
Room H-113 (Annex D) 
600 Pennsylvania Avenue NW 
Washington, DC, 20580 

Dear Secretary, 
This public comment is submitted concerning “Service Corporation International and 
Stewart Enterprises, Inc.— Consent Agreement; File No. 1310163”. There appears 
to be a significant error in the analysis relating to cremation, and the hypothetical 
conclusion drawn from that analysis concerning the market for cremation versus 
earth burial. 

Page 2 of the Complaint under III.A.9 states that “Funeral services do not include 
cremation services because consumers do not substitute cremation services for 
burial services based upon price, and the competitive conditions for cremation 
services are substantially different than other funeral services. Since consumers 
primarily choose their final disposition on their personal or religious views, 
consumers generally do not view cremation services as a viable substitute for for 
funeral services.” 

This statement is incorrect. Funeral services do include cremation serves because 
they are included on the General Price List as required by the FTC. Also, consumers 
often substitute cremation services for burial services based upon price. 
Competitive conditions for cremation are not substantially different than other funeral 
services because the consumer is doing business with funeral vendors who offer 
cremation and burial services. 

I have been a funeral consumer advocate for over 20 years, and have talked to 
many hundreds of consumers about the choices available for final disposition. I give 
a community college class three times a year, and do many other educational talks 
to a variety of groups and organizations on the subject of death care. I do not give 
scientific surveys to these consumers, but can emphatically say that cremation is an 
equally valid choice to almost anyone other than Muslims and Jews, and to some 
extent Roman Catholics. Since over 50% of the DFW population is “unchurched”, it 
presents a pool of over 3 million people without formal religious beliefs on 
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disposition; and approximately 2 million more “churched” people whose faith is non-
committal on earth versus cremation disposition. The price listing of cremation and 
earth burial in General Price Lists, and the preponderance of the DFW population 
with undirected religious and non-religious beliefs on disposition, makes the 
cremation market a valid and very important factor to include in the merger analysis 
of the Dallas/Fort Worth metropolitan area; as well as other nationally affected areas 
included in the merger analysis 

The retail market choice is changing quickly in the Dallas/Fort Worth area that the 
Funeral Consumers Alliance of North Texas (FCANT) serves and the SCI/STEI 
merger affects. There are 18 funeral vendors listed on our website (fcant.org) 
offering cremation for less than $1000 in Dallas, Tarrant and Rockwall counties. 
FCANT averages one call per day from consumers for help with death care. Usually 
one in four calls is specifically about how to dispose of a body at the lowest cost. 
After finding out that burial costs are in the $6,000 to $20,000 price range, and that 
walk-in cremation is in the $1,500 to $6,000 price range, consumers are very happy 
to find out from us that cremation is available in the DFW area for around $700. 
Consumers often pick cremation because of price, and pricing is indicative of the 
market. 

Attached is a list of 19 licensed crematories in the DFW market most likely affected 
by the merger. The list was obtained from the state regulatory agency over 
crematories and funeral homes. Ownership information was gathered easily by 
phone. 

The concern is that by not including cremation as a factor in the merger, there may 
be economic and emotional harm to consumers from monopolistic pricing of 
cremation services. Since cremation is considered by FCANT and most of its 
listeners as an equal consumer choice to earth burial, it is strongly suggested that 
the FTC recompile its analysis for the merger to include cremation services as a 
possible impact on consumers in the marketplace after the merger. 

Sincerely yours, 

Jim Bates 

Director, Funeral Consumers Alliance of North Texas 

http:fcant.org



