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‘To Whom It May Concern:

My husband and I are very much opposed to Business Opportunity Rule R511993. We
have been building an honest, productive business with a direct marketing company
called Freelife International.

We believe this rule, while trying to limit unscrupulous companies, will so adversely
effect good honest home based businesses, such as Freelife International, Avon,
Malalueca, Pampered Chef, Prepaid Legal, Mary Kay, etc., that it will harm honest and
hard working entrepreneurs who contribute jobs, taxes, etc. to our FREE ENTERPRISE
(LAND OF THE FREE) great country.

Freelife International is a wonderful opportunity company which totally stands by a 90
day money back guarantee on all of its health products, which in our year of building our
business, the guarantee has only been requested twice, as the products are so liked and
wark so well. The two times people have asked for their money back, the company has
diligently refunded per their stated guarantee.

This rule, if passed would so hamper our business that we believe it would kill all of our
hard work over the past year, and literally ruin our business.

WE PRAY THAT THIS RULE WILL NOT BECOME A REALITY! God forbid, if it
does, I pity all of us in this country, for the free enterprise of America going away!

ing,

1 erry Will
Marketing Executives, Freelife International
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