
I have been an independent business owner, affiliated first with Amway and now Quixtar, for over 14 years.  I 
fully support the FTC's goal of combating fraud and prohibiting other acts or practices that are unfair or 
deceptive.  In the process of doing so, however, the FTC must be careful not to unfairly burden legitimate 
businesses.  I believe that the Business Opportunity Rule, as currently proposed, would burden fair and honest 
businesses to such a degree as to drive them out of business and effectively exterminate an entire industry.  I 
would hope that the FTC would seek a balance that protects consumers without destroying an industry.  To 
demonstrate my point, I’d like to show some analogies of how these proposed rules would look if applied to 
other industries.   
 

1) Any business that depends on word-of-mouth advertising would be severely impacted by imposing a 7 
day wait between the time a prospect receives information and the time they can take action and tell 
others.  For Example, while many movie promoters advertise before a movie is released, they depend 
mostly on word-of-mouth advertising once the movie has been released.  If a movie is good, people who 
see the movie will tell their friends about it and encourage them to go see the movie.  Those friends 
typically see the movie within a day or two, and then tell others, repeating the process.  Artificially 
imposing a 7 day wait period would dramatically increase the cycle time, and dramatically decrease how 
many people see the movie.  Both the movie theatre and the movie producers would lose a tremendous 
amount of business, and could even go out of business.  The 7 day wait is presumably to protect 
prospects, but it is unnecessary because of our 6 month money back guarantee (which is significantly 
better than a 7 day waiting period).  While movie theatres do not offer you your money back if you 
aren’t satisfied with a movie, prospects for our business can start right away and can get their money 
back if they are not satisfied, even after several months.  The 7 day wait period would strangle our 
industry without protecting prospects. 

 
2) In today’s information age, people are very sensitive about their privacy.  They don’t want their contact 

information distributed to others, especially when they have no control over how the recipient will treat 
that information (i.e., the recipient could then forward it on to others ad infinitum).  Can you imagine the 
FTC requiring car dealerships to give every prospect a list of 10 customers who had purchased each car 
model the prospect had looked at?  Another aspect of this rule is that business owners would naturally 
want to include on the references list people who have been successful in this field.  Hence, the more 
successful you become, the more prospects would be given your contact information.  This becomes 
both an invasion of privacy and a loss of freedom, as increasing numbers of prospects attempt to contact 
you, and you must either ignore them (and risk negative perceptions about the business on by the 
prospect), or respond to them (which could become a full-time job in itself).  Presumably, some of the 
most successful people at the FTC are the commissioners.  How would the FTC commissioners feel if 
the FTC gave out their personal contact information to each and every person who came in contact with 
the FTC?  This rule would negatively impact our industry, and while it is presumably to protect 
prospects, it is unnecessary because of the money back guarantee.   

 
3) Every major corporation in America has been sued, and some plaintiffs have won millions of dollars for 

things like McDonald’s coffee being hot!  Can you imagine the FTC requiring businesses to give every 
prospect a list of all lawsuits, arbitrations, or other legal claims that have been made over the past 10 
years?  A requirement to list legal claims, regardless of whether or not the accusation is true, opens the 
door to anyone who wants to harm our business simply by filing a lawsuit.  Let prospects judge for 
themselves.  If they witness fraud, misrepresentation, or unfair trade practices, they are free, once again, 
to get their money back. 

 
4) Can you imagine the FTC requiring all companies in America to disclose salary information for all job 

positions in their company to every new person they hire?  Can you imagine even something as simple 
as requiring a hiring manager to disclose their own salary when interviewing prospective employees for 
an open position?  Probably not, yet those things are analogous to what is being proposed for our 
industry. 



 
In closing, let me repeat that I fully support the FTC's goal of combating fraud and prohibiting other acts or 
practices that are unfair or deceptive.  However, no new rule should be allowed that would cripple an entire 
industry, hurting legitimate businesses in the process.  Many of the rules being proposed would do just that, 
without providing additional protection to prospects beyond our existing 6month money back guarantee. 
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