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June 24, 2006 

To: The I-Ionorable Ginny Brown-Waite 

Represer tative to the United States Congress 


Re: FTC Proposed "Business Opportunity Rule" R511993 

Dear Mrs. Waite: 

Enclosed is a letter I wrote at the request of Sunrider International to the FTC 
expressin ~ my concerns about the_EroP_0sed Rule R511993. My wife and I have had a . . . . .  

-s-dccessft; i n~K~v0rk m-§rket-~g b tJ~ i~S ~;ith- S-u~Td-ei: fo-? 16- y~ars. AcCording [o the- . . . . . . . . . .  
Sunrider i nanager, Rule R511993 provides for the following: 

Di,~'tributors holding an Opportunity Meeting would have to wait a full 
seven days before they could sponsor any of the attendees, even 
th,c~se who are eager to join Sunrider and begin their Sunrider 
b~ ,,; ;inesses immediately. 

Di~ tributors making claims about their income must provide an 
"E~,rning Claims Statement" to prospective Distributors seven days 
beJbre they jo in as Distributors. This must be extensive and regularly 
updated. 

• 	 Distributors would be required to provide prospects a detailed 
"Disclosure Statement" including information such as previous lawsuits 
ag~ffnst the company (Regardless of  outcome), and the number of  

-	 Di,.~tribotors~vho~frave-c~lledTfFthelJ~e~E~f4f-5 years; 

Dis tributors would be required to give prospects a list of  "references" 
of Distributors geographically "closest" to them who have become 
Dis ~.ributors in the last three years. Prospects must  be advised that 
theft personal contact information may be given as a "reference" to 
fut'l ire prospects. 

• . . . 

" . . .  . . . ' , "  
• . . .  " . - . . •  
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I am wdti lg  to you because the ramifications of the restrictions of the proposed rule go 
beyond r,.~gulating business and protecting the consumer, and, in my opinion, seriously 
infringe c n privacy, and the opportunities of free enterprise that networkmarketing 
offers to those most needing a home-based business. 

In this tinge of great concern about identity theft, i cannot believe that people would want 
their per~ onal contact information given to strangers without their permission, or that we 
should b~} required to do so. Can a government agency require us to give contact 
information as a condition for doing business? 

Because the restrictions seem so targeted and discriminatory toward network marketing 
and MLM businesses, and limit the freedom of choice of consumers as well, I wonder 
what justification the FTC personnel think necessitates their intervention? The Direct 
Seliing A:~sociation already monitors its members with high standards of conduct. 

! am hopi lg  that you and/or your staff could investigate the source of the proposed 
Business Opportunity Rule R511993 to ascertain if this proposal originated in the FTC, 
or from sc~me external source hostile to network marketing. 

I am 70, .E~ retired college teacher, and disabled.., my wife and I depend on our home- 
based bu }iness with Sunrider to pay our mortgage and livelihood...with some dreams 
for a se~. re and fun future thrown in. 

Rule R51 1993 is unnecessary, unfair, and a freedom-stifling government restriction that 
I fearwol. Id Put us out of business, and seriously compromise our financial futurel 

I hope yoJ~ can join us in opposing its imposition! 

Robert Z I-licks 


