
June 12, 2006 

522418-70134 Edward T. Gluckmann 

Federal Trade Commission 
Office of  the Secretary, Room H-135 (Annex W) 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

j,J , 7 o 2oo6 )
RE: Business Opportunity Rule, R511993 

Dear FTC, 

I am writing this letter because I am concerned about the proposed Business Opportunity Rule 
R511993. Although this rule in a modified form would have some limited value in some instances, 
in the area of people's personal lives, it has detrimental qualities that are anti-business, anti- 
entrepreneurial, and anti-democratic. I believe that in its present form, it could prevent thousands of  
persons from continuing in the business they have spent a decade or more of their lives developing. 
The activities of these people have never elicited any complaints of fraud, false promises, gouging, 
or overcharging, nor have they ever prevented their customers from discontinuing their purchases. 

Requiring disclosure of the names of ten prior people who purchased products through me is a 
violation of their HII~A rights and my need to keep information about my clients confidential. 
Would you buy anything if your name would be bandied about town? Would you freely discuss 
your personal wellness needs with someone who is required to give it to the next stranger in town? 
Who dug Joe Stalin up? Or is this the latest version of the un-American activities committee? We 
have enough concerns about ou~ privacy being threatened by theft and intrusion. 

In addition to being burdensome, your proposed rule invites thieves to request information that they 
can use to gain access to personal date, robbery and perhaps personal assaults. People have been 
cautioned not to divulge information and now the government is intruding like little Nazis to force 
personal information to be forked over to anyone I talk to. What planet are youon? It is not safe out 
there. Isn't your job to make it safer? 

Are you going to ask physicians to report the names often patients who they prescribed medication 
to the last patient who gets a prescription for that same medication? Are pharmacists going to be 
asked to collect names of OTC medications so that the next person can see what their neighbors are 
buying? Is this a scheme to protect national defense? 

My business, like the Mannatech business of thousands of others, is a vehicle to provide educational 
information about a product patented by the federal government because it is so new and important. 
It takes time to overcome the propaganda and machinations of big pharmaceutical companies to 
direct people to helping themselves through greater ieaming and clearer decisions. Our customers 
are always free to stop buying the products with a phone call or a few clicks of a mouse at the 
website. 

While I can appreciate the FTC's responsibility to protect the public from "unfair and deceptive acts 
or practices," I feel that it is incumbent upon you as an organization to be intelligent and discerning 



in your attempts to protect the public. The right of association is also compromised. If I meet with 

20 people and eleven want the product, am I required to violate their desire and right to make that 

purchase without revealing themselves to others or their government? 


R511993 proposes a seven day waiting period. This is a responsibility of  state government and even 

where it might fall under your jurisdiction, why exceed standards for car, home, life insurance, guns 

and stock purchases? And if there are no regulations for these items, why have any for mine? 


The proposed rule also calls for the release of any information regarding lawsuits. Consumers have 

the right to obtain this information under the FOI laws. Why are you creating more and duplicative 

laws. Do you have to report lawsuits against the FTC~Probably not and I bet there are plenty. This 

proposal puts an undue and unfair burden on commerc" transactions. ~ . j_ _ ~ _ .  ~__ 


t,j Hit Will you buy my product? First let me tell you about frivolous lawsuits, then let me make a s~h~ r ~  
that is a not a sale for seven days.//Wow, you guys are sure out to protect the little guy and gal 6 ~ , f  
trying to make a business! If people have a complaint, they can go to the BBB, the small claims '~ ~ ~'~' 

~courts and even the press involving misrepresentation, or unfair or deceptive practices. Why arev].,~, ~ 
you getting involved? ~ -

Mannatech represents the highest possible integrity, hope and opportunity. I am secure in my 

relationship with it and it with its associates and customers. Let's not throw the baby out with the 

bathwater! Please go back to the drawing board and come up with a real plan to protect the public. I 

know you can do it. It is just wrong to penalize a company of sterling conduct and reputation simply 

because other people use the business of network marketing unscrupulously. 


Independent Mannatech Associate 

President, Health Matters, Inc. 



