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Federal  Trade Commission • ~ . ~ f  

Office  of the Secretary 
Room H-135 (Annex W) 
Re: Business Opportunity Rule - R511993 
600 Pennsylvania  Ave. WW 
Washington,  DC 2 0 5 8 0  

Re: Business Opportunity Rule R511993 

Dear ,Federal  Trade Commission,  

I am writ ing to state my opposi t ion to Rule R-511993. 

Although I am sure there are reasons to protect the public from certain activit ies,  
this rule is clearly oppressive and discr iminatory against  small businesses and 
the highly economic and effect ive  network market ing method. 

There are many other avenues for addressing unscrupulous business  practices 
/ 

than crippling businesses o f  high integri ty and value. 

I am a small distr ibutor of  Manna Tech products.  I do not do a large volume of 
business with this company,  but I truly value the company and the wonderful  
products  that it sells. To make people wait  seven days for products  they want is 
total ly  outrageous.  Does someone have to wait seven days prior  to purchasing 
any product in retail  sales? Does every pack of  cigaret tes report  the l i t igation 
against  cigarette companies?  Does every sale of  alcoholic beverages report the 
many lawsuits against  drunk drivers? 

J 

This rule flies in the face of  the democratic process, is oppressive and unfair ly 
targets  legit imate selling businesses.  

Thank you for re-consider ing this oppressive rule. 


