




































































Thank you
B

B

Scott J. Cooper

CEO & Creative Director
B

(305) 330-9199 Direct
(888) 926-8174 ext 212
(305) 503-3458 Fax

B




From: Scott Cooper <scott@worldpatentmarketing.com>

Sent: Monday, May 25, 2015 1:51 AM
To: Louis <louis@boltwebsolutions.com>
Subject:

Can u add to cooper idea foundation site a directors page

Me
Matt Whitaker
Diana caparotta (her pic is on her LinkedIn)

Scott J. Cooper
CEQO & Creative Director

World Patent Marketing
1680 Meridian Avenue, Suite 600
Miami Beach, Florida 33139

305-330-9199 Direct

888-926-8174 Ext 212
305-503-5458 Fax

Sent from my iPhone









From: scott cooper <scooper(@ivorypartners.net>

Sent: Friday, November 21, 2014 9:51 AM
To: Louis <louis@boltwebsolutions.com>
Subject: Let's build a Wikipedia page and use Whitaker to make it credible

Sent from my iPhone









Trustpilot WPM

IP Watchdog (Avoiding Invention Promotion Scams)

Yahoo Answers WPM Scam - w/ Scott's response

Yahoo Finance Trustpilot Five Stars (News Release)
worldpatentmarketing.com

Facebook.com WPM

Glassdoor WPM

youtube.com WPM

Inventnet Marketing Scams

National Inventor Fraud Center Inc

Ripoff Report - World Patent Marketing Complaint Review (Sept)
Ripoff Report - Pacific World Marketing Complaint Review (Sept)
About.com - Recommended Service Providers

Global Resource Broker

Complaint Board WPM

indeed.com WPM

indeed.com WPM

BBB WPM

BBB WPM

Customer Lobby WPM

Patent Mover's Review

uspto.gov Published Complaints

Trustpilot UK WPM

Brown and Michaels Invention Marketing Companies: Are they for real?
WPM Election Day 200 jobs

WPM 5 star recepient valleynews.com (news release)

Shopper Approved WPM

WPM Honors Sept 11 wdrb.com (news release)

Consumer Affairs Davison.com Review (Competitor)

Apple Patent Wars
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Yahoo Answers WPM Scam

IPWatchdog

Trustpilot WPM

Inventnet - Invention Marketing Scams

inventors.about.com Invention Company Scams - How To Avoid Scams
About.com - Recommended Service Providers

youtube.com WPM

legal zoom Invention Submission Companies: Scams or Valuable Services?
Ripoff Report - World Marketing Complaint Review (Competitor)
uspto.gov At scam warning signs - United States Patent

ScamOrg.com WPM Review

glassdoor WPM

Brown and Michaels Invention Marketing Companies: Are they for real?
NATIONAL INVENTOR FRAUD CENTER, INC

WPM Donates to UNICEF prnews.com (news release)

kusi.com Whitaker joins WPM

worldpatentmarketing.com

Whitaker joins WPM kuam.com (news release)

Is World Patent Marketing a Scam?__IRC Engineering Home

Wikipedia (Scams in Intellectual Property)

www.nbcnews.com - Would-be inventors lose money in scams - NBC News
Whitaker joins WPM 14news.com (news release)

Patent Movers Review

Whitaker Joins WPM knoe.com (news release)

Complaint Board - WPM

Berenato & White - Scam Prevention

Whitaker joins WPM wbtw.com (news release)

Whitaker joins WPM heraldonline.com (news release)
globalresourcebroker wpm review

pacificworldmarketing {competitor)

DATE

11/7/2014

SCORE

-612



Yahoo Answers WPM

IPWatchdog - Avoiding Invention Promotion Scams

National Inventor Fraud Center - Good Guys

InventMNET Invention Marketing Scams

worldpatentmarketing.com

Trustpilot WPM

Facebook WPM

legal zoom Invention Submission Companies: Scams or Valuable Services?
youtube.com

Complaint Board WPM

WPM supports Inventors cnbc.com (news release)

ripoff Report | pacific world marketing (Competitor)

ripoff Report | world marketing (Competitor)

Brown and Michaels Scam Prevention

kusi.com Whitaker Joins WPM (news release)

prnews.com Whitaker Joins WPM (news release)
inventors.about.com Invention Company Scams - How To Avoid Scams
globalresourcebroker wpm review

Is World Patent Marketing a Scam?__IRC Engineering Home

BBB WPM

wikipedia Scams in Intellectual Property

scamorg.com WPM Review

kuam.com Whitaker Joins WPM (news release)

Republican candidate Joins WPM Advisory board bizjournals.com (news relea
Patent Movers Review (Competitor)

Whitaker Joins WPM fox8live.com (news release)

How to Avoid Patent, Marketing & Invention Company ...
www.amazon.com - Self Help

uspto.gov Published Complaints

Consumer Affairs Consumer Complaints Davison.com (Competitor)
Pacific World Marketing Homepage (Competitor)

DATE

11/7/2014

SCORE

-627



Trustpilot WPM

IP Watchdog (Avoiding Invention Promotion Scams)

Yahoo Answers WPM Scam

Yahoo Finance Trustpilot Five Stars (News Release)
Glassdoor WPM

Facebook.com WPM

Ripoff Report - World Patent Marketing Complaint Review
worldpatentmarketing.com

National Inventor Fraud Center - Good Guys

About.com - Recommended Service Providers

Inventnet Marketing Scams

BBB WPM

Complaint Board WPM

youtube.com WPM

Brown & Michaels - Invention Marketing Companies
globalresourcebroker wpm review

Customer Lobby WPM

Patent Movers Review

uspto.gov - Published Complaints

trustpilot UK WPM

Consumer Affairs Consumer Complaints Davison.com (Competitor)
Shopper Approved WPM

Is World Patent Marketing a Scam?__IRC Engineering Home
Pacific World Marketing Homepage (Competitor)

Edison Nation

Harvard and MIT Researchers newschannell0.com (news release)
kusi.com Whitaker joins WPM (news release)
prnewswire.com Whitaker Joins WPM

prlog.com Whitaker Joins WPM

berenato and white

DATE

11/7/2014
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IPWatchdog - Avoiding Invention Promotion Scams -10 -60

Trustpilot WPM 5 30
National Inventor Fraud Center - Good Guys -10 -60
yahoo answers WPM -20 -120
worldpatentmarketing.com 5 30
legal zoom Invention Submission Companies: Scams or Valuable Services? -10 -50
Ripoff Report - Directory of Complaints -10 -50
youtube.com 5 25
inventors.about.com Invention Company Scams - How To Avoid Scams -10 -50
in the news 5 25
kusi.com WPM Election Day 200 jobs 5 20
WPM Supports Inventors wfsh.com (news release) 5 20
Inventnet Marketing Scams -10 -40
Wikipedia - Scams in intellectual property -10 -40
facebook.com WPM 5 20
Brown & Michaels - Invention Marketing Companies: Are they for real? -10 -30
globalresourcebroker wpm review -20 -60
whitaker joins wpm wkrg.com (news release) 5 15
prnewswire.com WPM Las Vegas (news release) 5 15
Patent Movers Review -10 -30
Consumer Affairs Consumer Complaints Davison.com (Competitor) -10 -20
Berenato & White - Scam Prevention -10 -20
Scamorg.com WPM Review -20 -40
Whitaker Joins WPM kten.com (news release) 5 10
uspto.gov Published Complaints -10 -20

whitaker joins wpm marketwatch.com (news release) 5 5
article.wpn WPM supports inventors (news release) 5 5
dxdstaffing WPM supports investors by fighting trolls(News Release) 5 5
bizjournals.com Former Republican joins Marekting Advisory Board (news rel 5 5
whitaker joins wpm kuam.com 5 5
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11/7/2014 -455





































































e all positive reviews except at 22nd spot.

World Patent Marketing Reviews
e negative wpm hit mvoed up a post from 4th to 3rd.
e Yahoo Answers jumped from 12th to 5th
¢ another negative wpm hit on the 7th spot - a total of 3 negative wpm hits on the top 10
where previously there was only one.

World Patent Marketing Scam
e negative industry hit jumped two spots up from the 6th to 4th.
e two negative hits at the top 5, previous day there was only one.
e too many negative hits especially at the top 20. need more positive hits to improve score.

World Patent Marketing Scams
e yahoo answers at top spot.
negative industry hit replaced by a negative wpm hit 7th spot
a negative wpm hit replaced by negative industry hit at 12th spot.
negative industry hit replaced by a postive hit at 13th and 17th.
a positive hit replaced by a negative wpm hit at 15th.

WPM (full name) Complaints
¢ negative wpm hit replaced by a positive one at 5th, switched places at 6th.
e positive hit switched places with a negative industry hit at 14th and 15th.
e three consecutive negative industry hits from 17th to 19th and 26th to 28th

World Patent Marketing Fraud
¢ no movement until the 21st and 22nd spot, where two positive wpm hits were replaced
with negative industry hits.
e 26th spot was replaced by a positive wpm hit.

WPM (full name)Success Stories
mostly neutral hits.
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— CLEANING THE POOL BETTER, FASTER

Swimming pools are a great way to cool down and have fun—especially during
the hot, summer months. However, they need constant cleaning to prevent them
from becoming dirty and harboring pathogens. Since the pool is filled with water,
it is a great breeding spot for pathogens. The pool water itself might be safe due
to the chemical treatments, but the tiles will eventually grow mold and mildew

if left unattended. Also, since the tiles and surroundings are constantly wet, they
attract mud, dirt, and sludge like a magnet.

......

Pool cleaning is also back-breaking work and it may take hours—or even days—
just to finish cleaning one. Even then, the job might not be satisfactory as the
sides are high and the tiles are hard to reach. Fortunately, this is easily solved by
using the Aqua Brush—the greatest pool cleaning invention in recent times.

Less Cleaning Time, More Fun

The Aqua Brush is a long pool brush that is attached to a hose.
The main head has spray nozzles to make cleaning faster and
more effective. It is portable, convenient, and lightweight
making it the best option to clean the pool with. Since
cleaning is done faster, there will be very little downtime and
the pool can be used again quickly.

** PATENT PENDING
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9/24/2015 We're Swimming in Cleaner Pools Because of World Patent Marketing's Latest Invention, The Aqua Brush - FOX 8 WVUE New Orleans News, Weathe...

applications with the US Patent and Trademark Office and other patent offices around the
world.

WPM Web & Apps: offers complete development services for web site and mobile apps,
including: research, design, code, application of skins, testing, and distribution. Also offers
top quality design and artwork, a necessary element in the crowded field of web site and
mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype,
including: appearance, proof of concept, functional model or a production level
prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in
China, Taiwan and South Korea. Having access to a staff on the ground in China makes all
the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest
stage of venture funding. WPM's goal is to get you through the first phase. This usually
means: get you to the point where you've built something impressive enough to raise
money on a larger scale. Then we can introduce you to later stage investors—or
occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power
social media marketing for some of the world's best brands. Brands choose us because,
as one of the world's most innovative companies, we know how to turn business
objectives into realities in creative, strategic and measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media.
To be successful today, companies need to be able to sell products in as many different
ways as possible.

World P M ing Bevi

World Patent Marketing is the only patent services company in history to be awarded a
five star review rating from Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent
Marketing has received accredited status and is an A+ Rated Member of the Better
Business Bureau. World Patent Marketing is also a proud member of Dun and Bradstreet,
the USChamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent
Marketing is also a proud member of the National Association of Manufacturers, the
South Florida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board

Scott J Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING SUCCESS STORIES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It
isthe first of its kind marketplace. It will level the playing field for small inventors being
bullied out of the manufacturing and mobile app development marketplaces by multi-
national corporations with deep pockets. The New York Inventor Exchange diverse
markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app
developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's
Inventor Watchdog.

Shop World Patent Marketing

World Patent Marketing launched World Patent Marketing as another retail
distribution channel for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around
the world. Established by the Cooper Family, the Foundation believes that innovation is
vital to the state of the world’s children. Led by Scott Cooper, the Foundation’s goal is to
help young people push the boundaries of what’s possible and create a future they want.
Our goal is to raise expectations and the hopes and dreams of every child on Earth.On
dine 9, 2015, The Cooper Idea Foundation and World Patent Marketing Pledged $250,000
to Inventors and Engineers Youth Village and most recently dedicated The Cooper

http:/iwww fox8live.com/story/30085660/were-swimming-in-cleaner-pools-because- of-world- patent-marketings-latest-invention-the-aqua-brush 2/4
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from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby. Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Miami Advisory Board

, CEO and Creative Director, World Patent Marketing
Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Ailegn Marty, MD, Professor and Scientist
Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces
Omar Rivero, Founder of Occupy Democrats
Christopher R. Seaver, MD, Da Vinci Robotics Surgeon
Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETIN E TORIE!
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. ltis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mabile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper ldea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes thatinnovation is vital to the state of the world's
children. Led by Scott Cooper, the Foundation's goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper ldea Foundation and World Patent Marketing Pledged
$250,000 to Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper ldea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Qur Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump - What World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!

For the original version on PRWeb visit: hitp2/iwww prweb.com/rel /worl ntmarketing/
rush/prweb12 20.h

Information contained on this page is provided by an independent third-party content provider. WorldNow

and this Station make no warranties or representations in connection therewith. If you have any questions or
comments about this page please contact pr. 1

http:/iwww.wcax.com/story/30085660/were-swimming-in-cleaner-pools-because- of-world-patent-marketings-latest-invention-the-aqua-brush 2/3
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of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China, Taiwan and
South Korea. Having access to a staff on the ground in China makes all the difference in achieving the best
price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point where
you've built something impressive enough to raise money on a larger scale. Then we can introduce you to
later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be successful
today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review rating
from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Miami Advisory Board

Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING SUCCESS STORIES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. Itis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mobile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the world's
children. Led by Scott Cooper, the Foundation's goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper Idea Foundation and World Patent Marketing Pledged
$250,000 fo Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent
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applications with the US Patent and Trademark Office and other patent offices around the
world.

WPM Web & Apps: offers complete development services for web site and mobile apps,
including: research, design, code, application of skins, testing, and distribution. Also offers
top quality design and artwork, a necessary element in the crowded field of web site and
mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype,
including: appearance, proof of concept, functional model or a production level
prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in
China, Taiwan and South Korea. Having access to a staff on the ground in China makes all
the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest
stage of venture funding. WPM's goal is to get you through the first phase. This usually
means: get you to the point where you've built something impressive enough to raise
money on a larger scale. Then we can introduce you to later stage investors—or
occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power
social media marketing for some of the world's best brands. Brands choose us because,
as one of the world's most innovative companies, we know how to turn business
objectives into realities in creative, strategic and measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media.
To be successful today, companies need to be able to sell products in as many different
ways as possible.

World P M ing Bevi

World Patent Marketing is the only patent services company in history to be awarded a
five star review rating from Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent
Marketing has received accredited status and is an A+ Rated Member of the Better
Business Bureau. World Patent Marketing is also a proud member of Dun and Bradstreet,
the USChamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent
Marketing is also a proud member of the National Association of Manufacturers, the
South Florida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board

Scott J Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING SUCCESS STORIES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It
isthe first of its kind marketplace. It will level the playing field for small inventors being
bullied out of the manufacturing and mobile app development marketplaces by multi-
national corporations with deep pockets. The New York Inventor Exchange diverse
markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app
developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's
Inventor Watchdog.

Shop World Patent Marketing

World Patent Marketing launched World Patent Marketing as another retail
distribution channel for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around
the world. Established by the Cooper Family, the Foundation believes that innovation is
vital to the state of the world’s children. Led by Scott Cooper, the Foundation’s goal is to
help young people push the boundaries of what’s possible and create a future they want.
Our goal is to raise expectations and the hopes and dreams of every child on Earth.On
dine 9, 2015, The Cooper Idea Foundation and World Patent Marketing Pledged $250,000
to Inventors and Engineers Youth Village and most recently dedicated The Cooper

http:/www wave3.com/story/30085660/were-swimming-in-cleaner-pools-because-of-world-patent-marketings- latest-invention-the-aqua-brush 2/4



9/24/2015 Woe're Swimming in Cleaner Pools Because of World Patent Marketing's Latest Invention, The Agua Brush - wave3.com-Louisville News, Weather & Sp...
Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for

World Patent Marketing.
Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump - What World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!

Information contained on this page is provided by an independent third-party content
provider. WorldNow and this Station make no warranties or representations in connection
therewith. If you have any questions or comments about this page please contact

pressreleases@worldnow.com.
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dilemmas such as cleaning and maintenance; this is where our new aquatic invention, the Aqua Brush,
can help.”

This aquatic invention easily eliminates algae and dirt that may often be found in the bottom and sides
of a swimming pool. The Aqua Brush is a long brush connected to a water source or hose. It makes use
of the pressure from the nozzle, removing dirt and washing them away, turning pool cleaning easier.

This aquatic invention is unique because swimming pool brushes just have bristles thatloosen up the
dirt whereas the Aqua Brush has a water pressure that will get the dirt in the divots and make it cleaner
and with less effort,” says Rosa M., inventor of the Aqua Brush. “This invention cleans off the algae
and dirt that is attached to the walls and bottom of the pool. This specially created brush will greatly
impact the swimming pool industry, especially during the hot summer months, as it helps people have a
cleaner pool with less effort.”

James Telling, a pool owner from Providence, RI, has this to say about the Aqua Brush: “It seems like a
simple invention but it does clean the pool better and a lot faster. Now, there is no need to exert all that
extra effort when pool cleaning. It saves me money and time.”

With the Aqua Brush you and your family will have more time to enjoy swimming on the pool rather
than cleaning it.

About World Patent Marketing

World Patent Marketing is a vertically integrated manufacturer and engineer of patented products. The
company is broken into eight operating divisions. These include WPM Research, WPM Patents, WPM
Web & Apps, WPM Prototyping, WPM Manufacturing, WPM Capital Ventures, and WPM Retail. The
company offers these products to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary study, The Patent
Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent applications with the US
Patent and Trademark Office and other patent offices around the world.

WPM Web & Apps: offers complete development services for web site and mobile apps, including:
research, design, code, application of skins, testing, and distribution. Also offers top quality design and
artwork, a necessary element in the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance,
proof of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China,
Taiwan and South Korea. Having access to a staff on the ground in China makes all the difference in
achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point
where vou've built something impressive enough to raise money on a larger scale. Then we can
introduce you to later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be
successful today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review
rating from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages,
Yelp, Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and
is an A+ Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member
of Dun and Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence
and the International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing
is also a proud member of the National Association of Manufacturers, the South Florida Chamber of
Commerce, the Greater Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and
The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board
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Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Oceupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner

Matthew Whitaker, Former US Attorney, Iowa

WORLD PATENT MARKETING SUCCESS STORIES
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It is the first
of its kind marketplace. It will level the playing field for small inventors being bullied out of the
manufacturing and mobile app development marketplaces by multifdational corporations with deep
pockets. The New York Inventor Exchange diverse markets span inventors, entrepreneurs,
manufacturers, engineers, and mobile app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel
for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the
world’s children. Led by Scott Cooper, the Foundation’s goal is to help young people push the
boundaries of what's possible and create a future they want. Our goal is to raise expectations and the
hopes and dreams of every child on Earth.On June 9, 2015, The Cooper Idea Foundation and World
Patent Marketing Pledged $250,000 to Inventors and Engineers Youth Village and most recently
dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump CWhat World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!

For the original version on PRWeb visit:

http://www prweb.com/releases/worldpatentmarketing/agua-brush/prweb12938620.htm
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dilemmas such as cleaning and maintenance; this is where our new aquatic invention, the Aqua Brush,
can help.”

This aquatic invention easily eliminates algae and dirt that may often be found in the bottom and sides
of a swimming pool. The Aqua Brush is a long brush connected to a water source or hose. It makes use
of the pressure from the nozzle, removing dirt and washing them away, turning pool cleaning easier.

This aquatic invention is unique because swimming pool brushes just have bristles thatloosen up the
dirt whereas the Aqua Brush has a water pressure that will get the dirt in the divots and make it cleaner
and with less effort,” says Rosa M., inventor of the Aqua Brush. “This invention cleans off the algae
and dirt that is attached to the walls and bottom of the pool. This specially created brush will greatly
impact the swimming pool industry, especially during the hot summer months, as it helps people have a
cleaner pool with less effort.”

James Telling, a pool owner from Providence, RI, has this to say about the Aqua Brush: “It seems like a
simple invention but it does clean the pool better and a lot faster. Now, there is no need to exert all that
extra effort when pool cleaning. It saves me money and time.”

With the Aqua Brush you and your family will have more time to enjoy swimming on the pool rather
than cleaning it.

About World Patent Marketing

World Patent Marketing is a vertically integrated manufacturer and engineer of patented products. The
company is broken into eight operating divisions. These include WPM Research, WPM Patents, WPM
Web & Apps, WPM Prototyping, WPM Manufacturing, WPM Capital Ventures, and WPM Retail. The
company offers these products to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary study, The Patent
Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent applications with the US
Patent and Trademark Office and other patent offices around the world.

WPM Web & Apps: offers complete development services for web site and mobile apps, including:
research, design, code, application of skins, testing, and distribution. Also offers top quality design and
artwork, a necessary element in the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance,
proof of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China,
Taiwan and South Korea. Having access to a staff on the ground in China makes all the difference in
achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point
where vou've built something impressive enough to raise money on a larger scale. Then we can
introduce you to later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be
successful today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review
rating from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages,
Yelp, Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and
is an A+ Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member
of Dun and Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence
and the International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing
is also a proud member of the National Association of Manufacturers, the South Florida Chamber of
Commerce, the Greater Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and
The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board
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World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It is the first
of its kind marketplace. It will level the playing field for small inventors being bullied out of the
manufacturing and mobile app development marketplaces by multifdational corporations with deep
pockets. The New York Inventor Exchange diverse markets span inventors, entrepreneurs,
manufacturers, engineers, and mobile app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel
for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the
world’s children. Led by Scott Cooper, the Foundation’s goal is to help young people push the
boundaries of what's possible and create a future they want. Our goal is to raise expectations and the
hopes and dreams of every child on Earth.On June 9, 2015, The Cooper Idea Foundation and World
Patent Marketing Pledged $250,000 to Inventors and Engineers Youth Village and most recently
dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big
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Donald Trump CWhat World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!
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A, WORLD PATENT

MARKETING

The invention business is risky. Companies cannot afford the time and
expense of developing a product that no one will buy. To make profitable
decisions, you need a system of feedback from consumers, buyers

and business partners at the lightning speed of modern business. This



intelligence leads to faster product development, strong brand loyalty and

satisfied customers.
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CORE SERVICES

WPM Certificate of Endorsement

Media Department - Press Release

Trade Shows

Licensing Outreach

Premium Listing on

NY Inventor Exchange

Smart Product Sell Sheet

Licensing Negotiations
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Certificate of Endorsement

A A

SCOTT J. COOPER

CEO & Creative Director

Scott J. Cooper is the CEO and Creative Director of World
Patent Marketing's invention team. He is also the Director
and Founder of The Cooper Idea Foundation, a non-profit
organization dedicated to providing funding for special
causes around the world.

OUR INVENTION TEAM ADVISORY BOARD
AMBASSADOR & 1 U m; 11 NAN |

GENERA!

DELL L. DAILEY

Head of the US State

Department's counter terrorism

office from July 2007 to April

2009, after a 36 year career in

the US Army,

MARTIAL ARTS CHAMPION

MOTI HORENSTEIN

Heavyweight Champion.

Special Forces Commando



Unit in Israel Defense Forces.
Guiness Book of World

Records Holder.

PROFESSOR OP INFECTIOUS
DISEASES

AILEEN M. MARTY

Appointed to President Barack
Obama's Presidential Advisory
Council on Combating
Antibiotic-Resistant Bacteria
(PACCARB).

CANDIDATE FOR US CONGRESS
BRIAN MAST

Special Guest of Vice President
Biden to State of the Union.
Gulf War Veteran. Detonation
Expert. Double Amputee.
GENERAL IN ISRAE! DEFENSE
FORCES

NITZAN NURIEL

Honored by the US Congress
for his commitment to Counter
Terrorism and World Security.
Director of Israeli Counter
Terrorism Bureau.

AFRICAN PRESIDENTIAL
CANDIDATE

PASCAL KOYAGBELE



Central African Republic.
Leader of KITE Political Party.
Winner of Voice Achievers
Award. Revolution of
Happiness.

ATTQRNEI'

MATTHEW G. WHITAKER
Appo = te : by Pres ler :
George Bush. Repul: can
Candidate for US Senate
Director of Foundation for
Accountafcty & Cv : Trr.
DEPUTY COMMISIONER
RICHARD SULAKA, JR.
Macomb County Deputy
Commissioner of Public Works.
Honored by City of Warren

as Volunteer and Mentor of
the Year.

VICE ADMIRA!

UNITED STATES NAVY

AL KONETZNI

Nuclear Submarine
Commander, Deputy and Chief
of Staff Fleet Forces Command,
Pentagon, Commander US
Pacific Fleet

Miss Rhode Island



USA 2017

KELSEY SWANSON

WPM Goodwill Ambassador
Focusing on breast cancer
awareness and dedicated to
ending the physical and economic
Isolation of those living with
disabilities

PROFESSOR OF PHYSICS
RONALD MALLETT

Ronald Mallet is a world
famous American theoretical
physicist, academic, and
author. Famous for work on
Einstein Time Travel theories.
DA VINCI ECHO I ICS St IRGEON
CHRISTOPHER SEAVER
Doctor and General Surgery
Faculty Preceptor at the
University of Miami. General
Surgeon at Holy Cross.
Published in Journal of
Trauma.

DEMOCRATS

OMAR RIVERO

Candidate for Florida House
of Representatives. Editor-

in-Chief Grassroots political



organization with over 3.3
million followers.

i EGENDARY ATTORNEY
ERIC CREIZMAN

Founding member of Creizman
LLC. Prestigious New York
Attorney. Recognized by Super

Lawyers five years in a row.
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Media Department & Press Releases

We prepare professional

press releases that spread

the word about your

business to every major

news outlet and media

service. That includes major

search engines like Google,



Yahoo!, and Bing. And

we also deliver to opt-in

subscribers and post on

WorldPatentMarketing.com

which reaches thousands of

visitors each month. On your

behalf, we reach out to local, regional, and national press agencies.
World Patent Marketing focuses your

news department on the industries that

are most important to your product and

business. We can provide your product

coverage all over the world, and place

you in front of the people who matter to

your success. World Patent Marketing

uses the most advanced SEO and SEM

techniques to reach the widest possible

audience. We equip your press release

with social sharing features that will give

it broad reach and viral potential.

Embrace the future with social media. World Patent Marketing puts
your news on top social networks, where customer interaction, reviews
and word of mouth can spread the work. World Patent Marketing

social media offers you extra reach for viral campaigns.
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World Patent Marketing attends industry trade shows to promote our
brand and our client's products. Industry specific trade shows are great
opportunities for networking and marketing. It's a great place to scope out
the competition, meet vendors and buyers, and stay on top of industry
trends and opportunities.

Please note that while World Patent Marketing may occasionally choose
to exhibit inventions at shows, we do not guarantee this as a service to
our clients. Our main goal when attending trade shows is to grow our

network and increase inventor opportunities overall.
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With World Patent Marketing Licensing Outreach Tools, you can quickly and efficiently
reach out to manufacturers and licensees, who can provide the financial capital and

resources to bring your product to market. They may purchase the rights to sell your



product outright, or offer a contract in which you are paid a percentage overtime —
typically as a royalty percentage based on sale of product. Our Licensing Outreach Tools
allow you to maximize this lucrative product development path.

World Patent Marketing CEO & Creative Director, Scott J.

Cooper, occasionally joins forces with select WPM clients

who present products with extraordinary market potential.

These projects can potentially yield unusually high returns.

o Disruptive Technologies..

o Controversial Products...

o Game Changing Ideas...
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EVERY INVENTOR DESERVES A CHANCE

World Patent Marketing launched The New York Inventor Exchange on January 1,2015. It is the
first

marketplace of its kind. It levels the playing field for independent inventors who have historically
been bullied by multi-national corporations with deep pockets. The New York Inventor Exchange
offers diverse markets which span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers. "Launching the New York Inventor Exchange is a very proud day for us," said

Scott Cooper, CEO and Creative Director of World Patent Marketing. "This has been my dream for



almost five years. America was built on the premise that a small inventor can have a dream, work

hard and make that dream a reality. The American Dream today doesn't seem real to many
average

Americans. | work with inventors every day who have great ideas but can't afford to go through an

expensive patent, prototyping and manufacturing process. Our goal is to change that. Our
members

stay ahead of the curve by participating in a new marketplace intended to spur innovation with low-
cost solutions."

/A
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PRINT GLOW

What is a Smart Product Sell Sheet?

WORLD PATENT

MARKETING

In most aspects, a brochure (link to page) and a Smart Product Sell Sheet (link to page) have many
similarities. Both are great marketing tools to present the company and the product. Typically, they

are used in support of your sales efforts, given in business conventions and exhibitions or
presented

to potential consumers. They are mostly printed on similar sizes on the same type of paper. The
most

noticeable difference, however, is that a Smart Product Sell Sheet is not folded. Also, the



information
presented can be technical and more in-depth than a brochure.
Why is it important?
A Smart Product Sell Sheet answers the following questions:
» What products or services do you offer?
+ How will these products and services benefit me?
+ How much will | will pay for them?

* How do | contact you?
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With ail this information, it is important to present your Smart Product Sell Sheet in a clear and

precise manner to retain your customer's interest. Before you create yours, here are a few
essential

things to know before you start designing.

What are the essential elements of creating a Smart
Product Sell Sheet?

It should contain the following:

* Your logo and product name

+ A catchy headline

+ Intro paragraph



+ High-resolution product pictures (including product
SKU numbers)

» Benefits backed by data

+ Contact info and a call-to-action

Despite being a technical document, a Smart Product Sell Sheet should still contain a concise
headline

and a call-to-action. The intro paragraph should provide a succinct summary of the information
about the products and services. The bulk of it should contain the specifications of your product
or service, and if possible, comparative data against your competitors. Finally, it should give your
potential client information about your company, particularly your contact details.

A Smart Product Sell Sheet may be more technical and

informative than a flyer or brochure, but that doesn't mean

design is just a second thought. When designed properly, it can

become a virtual tour of your product or services. Use the large

space provided by the flat sheet to create a design consistent

with your product and your company.

It goes without saying that a company with multiple products

to sell would illustrate each item with a corresponding picture.

However, ALL company Smart Product Sell Sheet should try to

include some relevant images to break up the copy elements and to make the overall piece more
interesting for the viewer. Use pictures of your staff in action, customers enjoying your products, or
your products in action to communicate something unique about your company.

573114
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When should | use a Smart Product Sell Sheet?

While the flyer or brochure can provide a brief overview of your
product and service, a Smart Product Sell Sheet can give a more
in-depth approach to marketing a product. Technical products
such as equipment or software can greatly benefit from this
format as well. Real estate services can also take advantage of it,
especially if it includes comparative data between competitors.

It can be a persuasive part of a marketing plan, especially for
customers who are on the fence and want to know more about
the product. It is also useful for press releases where reporters
and content creators need specific details for factual reporting.
Finally, you can give them to potential distributors and store
owners who would be interested in putting it on their shelves.

573f 14
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Licensing Negotiations

Inventor Friendly

With the pace of innovation and shorter product life

cycles, companies are in need of new inventions.

Distribute Worldwide

Licensing allows inventors to leverage a company's

brand and position in the marketplace.

Lower Cost and Risk

The inventor supplies the intellectual property

while the company ramps up manufacturing and

sales.

Key Components to Licensing

Licensing could very well be the most lucrative way to

make a living today. At its basics, licensing is the selling of

intellectual property to a person or business that wishes to

produce it for a profit. The intellectual property could be a

patent, copyright, or an idea.

Actually, licensing got much of its start with Disney's creation

of Mickey Mouse some 80 years ago. As the character

took off in popularity a businessman who wanted to put

the character on 10,000 wooden pencil boxes paid for

permission to do so. Thus, licensing was born. Since then, there has been all sorts
of products with the Disney characters on them, from shirts to lunch boxes. In all of
these items Disney receives a percent of the wholesale price of anything depicting its
characters. They don't need to manage all sorts of factories, worry about payroll to all
of its employees, find distributors, nothing. After the manufacturer does all the work

to make and sell the product, Disney receives a lion's share of sales. If this is not an



car,

argument for licensing, | don't know what is!
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Common Licensing Questions...

But wouldn't | make more money if | manufactured it myself?

The short answer is "yes". But then reality hits. Handling the manufacturing either domestically or
overseas requires a large investment of time and money. First you will need a rock-solid business
plan, inventory financing and product liability insurance. You must work with engineers, industrial
designers, sourcing agents and establish a sales and marketing team for distribution. Tooling can
cost 10s of thousands of dollars and commonly exceeds $100,000 - and that is before you have
manufactured or sold a single unit. Becoming a vendor to the large retail stores is extremely difficult
especially if you only offer a single product, and if you do, you often don't get paid until 90 days
later.

It is a tough road and very few ever become successful. But if you are willing to risk your home,

and financial security and have the needed skills to manage a factory and make your product sell, |
hope the best for you. It is an option and some people do succeed. Yet the main question for any
investment ought to be, "How can | limit my risk as much as possible and maintain the greatest
reward possible?" And | would suggest the best answer to this question is found in licensing.

Will companies actually pay me for my invention?



Not only will they pay you, but if your invention sells, they will pay you handsomely. There is a
reason

why these businessmen are where they are. They did not get to the top of a company through a
lack

of business sense. Rather, they understand that good business transactions reward those who
make

you money and increase the value of your stock.

So, if you make them a profit they are more than willing to compensate you. They have good
reason

to treat you well. Their sole business is to manufacture and distribute products that will sell, and
since the market is changing so often, they are always in need of new ideas.

Which company should | license my invention to?

Picking the right company to license your invention is crucial in the first stages. Without knowing

where to go you are destined to endlessly search in the wrong places. It is important to research
the

specific industry and markets to understand where your invention would sell and which company
has

a strong brand and the distribution channels to fully exploit your invention.

Be sure to avoid companies that manufacture a product on a job basis. They have no distribution
channels and are quite expensive. To get your product on the shelves you still have to do all of the
work of packaging, marketing, and distribution. There is a great financial risk in the beginning when
working with these manufacturers since they require upfront money to produce your product on a

per unit basis.
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What aspects of the licensing agreement should | be

aware of?

As we have always said, we seek to establish fair and lucrative
deals for the inventors that we represent. But to do this there
must be certain elements present in the licensing agreement.
The following is a short list of some of these elements that

you should be aware of.

1. Advance in royalty fees: For exclusive license agreements,
it is very common that the licensee would pay an advance
toward the first year's royalty.

2. Yearly minimum royalty or performance requirements: This is either a yearly minimum
payment or

a yearly unit volume that the licensee must hit to retain exclusivity. The amount usually gets larger
every year to allow for the licensee to ramp-up and distribute your product. Also, it provides the
inventor with assurance that the licensee will seek to develop your invention and not just let it sit
dormant.

3. Insurance covering the inventor: This is an agreement that the licensee will, at their cost,
buy an

insurance policy covering the inventor for $1,000,000 in damages and send the inventor a
certificate

which shows that they are on the policy. Such a clause in the agreement provides protection for the
inventor in the event that the invention causes harm or injury to those who use it.

4. Right to an audit: If the numbers do not seem accurate, we can arrange for an audit to be
done by

an accounting firm in order to determine if the royalty checks received were fairly distributed.
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BRANDING

Product Names

Product Logos

Web Banners

Tag Lines

Personal Product Web Sites

Social Media Installations

(Facebook, Twitter, Pinterest)

Mention on WPM Social Media
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Branding is important for each and every business. Your brand sets your product apart from
the competition. Brand development should be integral to product development. It is not
simply an afterthought. Branding should begin before your invention is fully developed.
When you enter into a relationship with a well-known invention

powerhouse like World Patent Marketing, you create instant

"brand credibility" in the market, with both consumers and

investors. World Patent Marketing brings you the power

of a team that includes government leaders, academic

institutions and major corporations the world over.

Our strength in the marketplace provides your

product an initial lift, until it can fly on its own.

Positioning for Established Brands

For products that have an established image, we

can refine their brand image while retaining the

positive elements critical to their market position.
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We pay close attention to consistency with core values, while revamping and
fine tuning the brand message. We bring in new ideas, creativity, and most of all,

innovation. World Patent Marketing develops branding that supports and extends



existing product lines.

Every brand is a promise. It is the key to your relationship with the buyer. A clear
consistent message is the foundation of that relationship. We respect that message
and that relationship, building upon the positive elements while updating and
modernizing to adapt to new products and new conditions while retaining loyal
customers.

PRODUCT NAME

You need a fabulous name for your new product. A great name makes it clear that
your product is different from all existing products in your category. It should be
instantly recognizable. The name can be descriptive, as in Goodyear Tires, or a new

word, as in Kleenex or iPod.
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PRODUCT LOGO

Your logo is the "avatar" of your brand. It often contains the brand name, but not
always. It will appear on your website, packaging, letterhead and all advertising; the
logo must be instantly recognizable.

WEB BANNER

Think of your web banner as the entrance to your store. Like a physical store, that



entrance says a lot about your product and brand. The web banner conveys your brand
image at the first glance. It needs to be targeted to your customer demographic.
[

TAG LINE

The tagline is a one-line summary of your

product and brand. Famous taglines include,

"It's the Real Thing" for Coke, "The Ultimate

Driving Machine" for BMW, and "Think

Small" for Volkswagen. We will help you to

distill your product image into a winning

tagline.

PERSONAL PRODUCT WEB SITE

We create product websites that foster

success. Our developers build advanced

responsive websites that showcase your

product to its best advantage, incorporating

your branding elements and targeted to your
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Cloud



working

demographic. World Patent Marketing websites
take advantage of the most sophisticated web
tools, like SEO and PPC, and fully integrate
with social media.

Podcasts

Microblogs

Video

Sharing

social

MEDIA

Search

Optimization

Social

networks

content

Rating

image

Sharing

SOCIAL MEDIA INSTALLATION

Our inventors get a leg-up on the
competition, through the use of World
Patent Marketing social media sites.
Our large audience gives your product
instant customer reach that it can take
months to develop on your own. We

also help you develop your own voice on



the most important social media channels,

ike Facebook, Twitter, and Pinterest.

It's quite simple, these days, social media is not an

option, it is a necessity. Social Media networks provide

outlets for promotion of new products of every description. Our

social media experts will create professional quality accounts for your product on all of
the top platforms, such as Facebook, Twitter, and Pinterest. Your account will be custom-
created with unique banners that incorporate your brand image and message.

Facebook

Facebook is the social media giant. It is the largest social media

network on the web and the best known. Facebook boasts more than

1.71 billion active users, an active user is anyone who has signed on

in the last 30 days. Since its inception, Facebook has grown from a

website devoted to college students at Harvard, to eventually include

a worldwide user interface. Facebook offers an easy convenient way for family and
friends to keep in touch on every continent, as well as an easy way to check up on news,
shopping, restaurants and celebrity gossip.

f

Facebook is an essential social media platform for every business, it offers a bonanza

of options for delivering your message to fans and potential customers. On Facebook

you can share stories, photos, and videos about your product. Maintaining a Facebook
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account is easy, there are many tools available for businesses, including scheduled
sharing and paid reach. This can be one of the best ways to target new customers and
create buzz.

Twitter

Twitter is the social media platform with the broadest reach. It is

incredibly easy to spread the word on Twitter. With a single Tweet,

you can deliver your message instantly to millions of potential

customers. And Tweets are incredibly easy to do. A Tweet consists

of a short text message that is less than 140 characters. You have

to keep it short on the Twitter Feed. But, while the text message

length is short, you can upload and send photos, videos, and links to your own or other
webpages. Twitter is one of the top ten websites in the United States and has 320 million
active users around the world. As with Facebook, content on Twitter can go viral, as it is
incredibly easy for your customers and fans to share and reTweet your messages.
Interesting and varied content is the key to getting viral sharing on Twitter. Because it

is so easy to reTweet content with hashtags, a great post can spread fast. If you can tap
into a user with a lot of Twitter followers, your content can go viral. Twitter experts point
out that posting a balanced variety of media is important on Twitter. People want to see
new and interesting stories about a variety of topics, not just a reTweet of your latest
announcement. So mix up your own original content with interesting stories and articles
you find on the web or create yourself.

Pinterest

Pinterest is a digital bulletin board. It is all about visuals. This

makes it a great platform for inventions and products that easily



convey through pictures, like fashion, food, gifts, crafts, and

inspirational posts. The tagline is "Pin what you love." Fans of

Pinterest create bulletin boards of pictures around their favorite

interests, like coats and shoes, gardening, lattes, or quilts, for

example. It is incredibly easy to use and has a dedicated user

base. If you have great pictures of your product, especially if it looks good in photos of it
being used, this can be a great way to create buzz and interest for your product.

<P

Pinterest is different from Facebook and Twitter, in that the majority of the users are
women. It is dominated by women's topics like fashion, diet, exercise, beauty products,

pretty pictures, crafts and recipes. Products geared to these demographics tend to do
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best on Pinterest. On the other hand, it is extremely valuable for every product in terms of
search engines, a Pinterest page almost always shows up on the front page for any topic.
Because of this, every product should have a strongly developed attractive Pinterest site.
You can also post product details and maps to your Pins, which makes it easy to use, and a
good source of product information. We will place a unigue post on at least four different
World Patent Marketing social media sites linking to your online media. One post alone is

enough to make others take notice of your product.
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14.048 people like this

Alza King and 2 other friends

Open Now + 09:30 -18:00

Get additional info

World Patent Marketing has an established and far reaching social media campaign.
We have a strong presence on every important platform. When you have a relationship
with us, we post your product on our sites and boost your visibility with the power and

reputation of our social media platforms and strong brand presence.
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DIGITAL MARKETING PACKAGE

Marketing Video

Blog Article

Content Marketing

Search Engine Optimization

Social Media Marketing

Influencer Marketing

Digital Advertising



Social Media

Competitor Analysis
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A

MARKETING VIDEO

Tell your product story, with the power of video. No other media is
as compelling as video in conveying the purpose, promise, image,
and emotional appeal of your product. Video can quickly show how
your product is used, what problems it solves, and why they need it.
Also, watching video is simply more fun and engaging than scanning
pages of texts. Video creates the emotional connection that leads to

sales conversions.

Video has been proven to be a key component to any online campaign. It increases conversions

dramatically. When customers "see" a product in action, it is much easier to understand and

more potent than long pages of product descriptions and text. Video can convey the entire

message in seconds. In 2015, over $6 billion was spent on video advertising. And video is

critical to search, Google automatically ranks websites with video on them higher than other

websites with similar authority. It's no longer a choice, video is now integral.
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BLOG ARTICLE

m

® When it comes to product branding, reputation building and sales,

| a blog is considerably more than just a quick couple of paragraphs

tossed off when you have a free moment. Writing a professional

quality blog that will get results is a specialized process that takes

Jr knowledge and creativity. The purpose of blog posts is to keep

your product uppermost in the mind of your customers, with

engaging stories about your product and other topics they may find interesting. Blogs are also
designed to reach new customers. In order to reach new customers, blog posts need to rank
well with search engines. This is done through careful selection of keywords, which can draw
potential customers to your website through search engines like Google.

Blog posts are also more than just text, they need to look great too. Interesting images

and videos not only help to tell the story, they also help to create interest. On business
websites, you can't simply share images found elsewhere on the internet. Images need to be
selected or created that are original and can legally be used for commercial purposes. Our
bloggers have experience creating and editing images, as well as providing the correct sizing,

optimization and tags which are important for ease of use and search engines.



And of course, the purpose of the post is to build brand awareness and sales. Every post
contains a strong "call to action." In the case of a sales message, the "call to action" is
obvious, push the button or go to the store and buy the product now. However, there are
also more subtle actions in brand building. Commonly you will find suggestions to "go to
our website," "read more," or "stay updated,” in many commercial blog posts. These are
important in building interest for future products and releases, and as a way to maintain
contact with buyers.

Digital content is the backbone of every online marketing

campaign. The content needs to be organized and coordinated

for maximum benefit and reach. Brand features, target audience,

media platform, and product all need to be taken into account and

balanced into an effective, engaging campaign that drives sales

and growth. It's not an easy task, but because of our vision, World

Patent Marketing excels at influential content marketing.
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SOCIAL MEDIA MARKETING

k. A

To succeed at social media marketing, you need

to have two things down cold. You need to



understand your customer, and have an in-depth

understanding of the intricacies of the various

social media platforms. To achieve results, you

must know whom you want to reach, and how to

get your message in front of them. Every social

media platform is different, and we know how to

make them sing.

Email Marketing

Get the most out of your email market campaign.

Our email campaigns are fully integrated with your

online presence, website, press release strategy,

and social media. This integrated approach

creates more impact across every platform. Our

email system creates strong impactful messaging,

combined with technical necessities like lead

capture, conversion metrics and CRM (customer-

relations-management).

INFLUENCER MARKETING

At World Patent Marketing, we help you reach out to important people in your industry
or field. These people are known as "influences." Our connections can provide a host of
possible relationships with individuals your customers trust.

jt

DIGITAL MARKETING

Reach beyond your existing customer base and grow your brand, with digital marketing.

Through a variety of techniques, using search engines, social media, and display ads, we can



ac19ab766b2346e2adcb28edfbc2edcs5 26  tif

A WORLD PATENT

MARKETING

1680 Meridian Ave., Suite 600, Miami Beach, FL 33139
Phone: (888) 926-8174 | Fax: (888) 689-2485
WorldPatentMarketing.com | info@worldpatentmarketing.com
target demographic audiences with precision that gets
results. Give your product a boost through the power of
digital data and targeted marketing.

rm Analytics & Conversion Rate Optimization

m = World Patent Marketing will help you understand the

H data regarding the sales process of your product.

B Through our proprietary analysis, we take that data,

B crunch it, collate it and present it to you in a way that is
useful and can have real impact on your business. We

help you identify key points in the customer journey that

can be targeted or improved. We can take that data and

find weak links, missed opportunities, and ways to improve the customer experience and sales.
These analytics and conversion rate optimizations are the keys to constantly improving the
customer experience and driving growth.

SOCIAL MEDIA COMPETITOR ANALYSIS

A first step in developing your social media

voice and strategy is a thorough analysis of

the competition. This is an essential task for

many reasons. First of all, as you develop your

unique voice and brand image, you need to



be aware of what competitors are doing in
order to be sure your message stands out as
distinct and different. In addition, it allows

you to track the latest trends in your market

niche.

1. Identify Your Competitors

2 Identify Their Voice

3. What Is Their Fan to Follower Ratio?

4. How Active are They on Saocial Sites?

5. Engagement Rate with Fans

6. What Types of Content are They Posting?
7. Month-Over- Month Percent Growth

8. Don't Forget Google+, their Blog, and Website
9. Lastly, Paid Media

10. What Does This All Mean?
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World Patent Marketing's customer intelligence platform provides up-to-the-minute feedback about
your customers. It allows you to make smarter, better decisions.

World Patent Marketing allows you to:



» Find and organize customers in your demographic target

» Create detailed customer profiles that increases understanding

» Capture valuable insights which can improve operations throughout the enterprise

Our data is based on community interactions, rather than one-off surveys. We believe that
communities are more valuable, because the two-way conversation process allows us to develop a
deeper understanding of the true motives and desires of the customer.

World Patent Marketing takes you beyond the data, to the people with their personal stories and

motivations who make up your customer base.
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Purchase Journey

The customer purchase experience must be seamless. Many businesses inadvertently create
hurdles

for their customers. We identify these pitfalls and improve the experience.
Fundamental Market Decisions

Get real-time feedback on pricing, packaging,

positioning, and messaging. Save both time and

money in assessing and adjusting key market decisions.

Innovation and Creation

Customer communities can provide useful ideas which



may ultimately improve and refresh your product. This

information helps you to stay ahead of trends and the

competition.

Customer Intel

Get your customer intelligence straight from the horses mouth, the customers themselves. Our
system provides you with ongoing customer feedback that can be used to create new products,
make improvements or variations on your existing products, and develop campaigns to engage
your customers in a manner that provides maximum impact and bottom-line growth. Solve real
problems with customer feedback and intelligence.

Innovate and Thrive

Develop products faster, with greater certainty and success with real-time customer feedback.
Deep Dive Insight

Our activity database yields a wealth of customer insights

and understanding.

Know Your Customer

Place seemingly random customer actions in context.

Which turn transactional shopper data into a well-rounded

picture of deeper motivations and behavior of your

customer base.
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DIRECT RESPONSE TV

Television is the most powerful marketing media in history. The results
have been proven over decades. Direct Response TV is tried and true.
That's why we recommend it for many products. Our philosophy of
"thinking outside the box" doesn't mean that we recklessly experiment
or gamble with your resources. Direct Response TV may have significant
up-front costs, but dollar-for-dollar, for the right product, it can put

your product at the top of the heap.

30 second DRTV Commercial

60 Second DRTV Commercial
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What is Direct Response TV?

Direct Response TV, also known as DRTV, is a

particular type of television advertising. It is designed

Oto allow the customer to purchase the product

A immediately, while watching television, either by

calling in to a toll-free 800 number, or by using the



web. This form of advertising is also known as Direct

Response Marketing. It is very powerful, because it

allows for immediate feedback, there is no waiting or

tracking sales over days or weeks. A DRTV campaign

produces results in real-time. These ads can range

from 30 second to two minute television commercials, and even to 30 minute
infomercials. DRTV varies from brand building and awareness commercials in

that the response is immediate and measurable.
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What is Direct Response TV good for?

Direct Response TV harnesses the power of

television with immediate customer feedback.

This makes it a fantastic medium for launching

new products. The feedback is immediate and

the "impulse to buy" can be strongly measured in

real time. The instant feedback loop can provide
valuable information on customers' needs and

attitudes toward the product and message.



And success can be stunningly fast. DRTV is

responsible for numerous overnight success stories and any number of products
that have become household names. DRTV is a strong way to build a brand and
product awareness, brand loyalty and a strong customer base.

What are the benefits of a Direct Response TV campaign?

The greatest benefit of DRTV is the ability to create instant sales and return on
investment. These sales tend to be high-margin sales that yield quick profits in
a short time-frame. Both shorter 30 second and longer 60 second spots provide
management with instant information regarding the effectiveness of their
messaging and consumer reaction to the product. We can take that feedback,
asses it, refine it, and improve it to yield continually stronger results over time.
DRTV campaigns build strong consumer interest and a loyal customer base, with
high return on investment sales.

What kinds of products do best with DRTV

infomercials?

DRTV is a great place for new inventions

and innovative new products. Products that

solve real world everyday problems and offer

affordable solutions are likely to do well on

DRTV. Ideally, DRTV products have broad

consumer appeal, at an affordable "impulse

buy" price point. Beauty products, kitchen and

ac19ab766b2346e2adcb28edfbc2e4c5 32 tif

A WORLD PATENT



MARKETING

1680 Meridian Ave., Suite 600, Miami Beach, FL 33139

Phone: (888) 926-8174 | Fax: (888) 689-2485

WorldPatentMarketing.com | info@worldpatentmarketing.com

household products, appliances, gardening products, and personal care products
have all found success on DRTV.

How does DRTV media differ from other commercial media?

The most important aspect of DRTV is the strong call to action. In traditional
branding media, the goal is not to create an immediate purchase, but to cement
the product in the customer's mind for later purchase. With DRTV there is no
waiting time, the message is to buy the product now, immediately, from the
comfort of the couch.

Does anybody buy that stuff that you see

advertised in the middle of the night?

Yep. They buy a lot of it. Fortunes have been

made from late night DRTV marketing. But,

DRTV is not just a 'middle of the night,' 'low

rent' tactic. DRTV can air at any time of day,

the particular time is chosen for maximum

return on investment, and that can vary by

product.

How is success measured with DRTV?

It depends on the particulars of your product,

your market, and the details of your media

campaign. There is no single success metric. But,

most professionals in the industry use one or a

combination of the following; Cost Per Order

(CPQ), Media Efficiency Ratio (MER), or Customer



Acquisition Cost (CAC). CPO is the cost for each

order for a campaign, you arrive at this number by

dividing the cost for the media by the number of

orders. MER looks at how much you bring in, the revenue, compared to the cost
for the campaign. CAC is often used for products like prescription drugs, which
bring in revenue for a long period of time into the future. In this case, they are
most concerned about the customer acquisition cost, as profits are realized in the
future.

These metrics are important snapshots of DRTV campaign success. The

lower the CPO, the better. The higher the MER, as in the revenue compared
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to the cost, the better. CAC provides a snapshot of the cost to acquire each
customer. Industry trade groups and television marketing teams have developed
database information on rates of return for different industries, time slots, and
demographics. You can plan your campaign with these metrics, and compare its
success against these benchmarks.

Does DRTV become less effective over time?

All television advertising, including DRTV, needs to be fresh and original. Typically,



DRTV campaigns are refreshed after a year of air-time. This "refresh" may not
entail an entirely new production, often editing can change the campaign enough
to make it feel new.

Are upsells essential for a successful DRTV

campaign?

Industry research shows that upsells account

for 15% to 29% of orders. That's a big chunk

of revenue. The creation of new and related

products can help your new product become

financially viable. When using DRTV, don't

discount your upsell sales options.

Is DRTV the only thing | need to do to

market my product?

You don't want to stop marketing with DRTV only. While it is a powerful sales
and revenue generator, it also opens many new options for marketing and
merchandising your product. The DRTV campaign creates a lot of orders through
the immediate purchase process, but it also creates powerful brand awareness
and follow on purchases, particularly in the digital media. Your campaign should
have a mix of DRTV, digital marketing, email marketing, websites and SEO, radio

advertising, public relations, and celebrity endorsements.
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How long does it take to produce a DRTV

commercial?

It varies by product and production values,

but typically it takes from 2 to 6 months. This

includes the entire process, from the beginning

of the creative process, through scripts, shoots,

and post-production. It can vary depending on

the availability of talent, locations, production

value, and available footage.

What is the proportion of DRTV sales online vs. phone orders?

This varies tremendously depending on the product. Different target audiences
have different habits and expectations. An older audience may tend to use the
phone for orders, while a millennial audience wi

order online. The trend favors online, with this

sector growing rapidly and approaching 80% in

some cases.

Is a website necessary for DRTV campaigns?

Yes. The website is essential for on-the-spot

orders for people who prefer to order online

rather than call, as well as for follow-on orders.

The DRTV website should be optimized for all

formats, with a call to action that supports your

DRTV campaign.

Do | have to take phone orders, requiring a call center to take orders?
DRTV campaigns usually off