




































































Thank you
B

B

Scott J. Cooper

CEO & Creative Director
B

(305) 330-9199 Direct
(888) 926-8174 ext 212
(305) 503-3458 Fax

B




From: Scott Cooper <scott@worldpatentmarketing.com>

Sent: Monday, May 25, 2015 1:51 AM
To: Louis <louis@boltwebsolutions.com>
Subject:

Can u add to cooper idea foundation site a directors page

Me
Matt Whitaker
Diana caparotta (her pic is on her LinkedIn)

Scott J. Cooper
CEQO & Creative Director

World Patent Marketing
1680 Meridian Avenue, Suite 600
Miami Beach, Florida 33139

305-330-9199 Direct

888-926-8174 Ext 212
305-503-5458 Fax

Sent from my iPhone









From: scott cooper <scooper(@ivorypartners.net>

Sent: Friday, November 21, 2014 9:51 AM
To: Louis <louis@boltwebsolutions.com>
Subject: Let's build a Wikipedia page and use Whitaker to make it credible

Sent from my iPhone









Trustpilot WPM

IP Watchdog (Avoiding Invention Promotion Scams)

Yahoo Answers WPM Scam - w/ Scott's response

Yahoo Finance Trustpilot Five Stars (News Release)
worldpatentmarketing.com

Facebook.com WPM

Glassdoor WPM

youtube.com WPM

Inventnet Marketing Scams

National Inventor Fraud Center Inc

Ripoff Report - World Patent Marketing Complaint Review (Sept)
Ripoff Report - Pacific World Marketing Complaint Review (Sept)
About.com - Recommended Service Providers

Global Resource Broker

Complaint Board WPM

indeed.com WPM

indeed.com WPM

BBB WPM

BBB WPM

Customer Lobby WPM

Patent Mover's Review

uspto.gov Published Complaints

Trustpilot UK WPM

Brown and Michaels Invention Marketing Companies: Are they for real?
WPM Election Day 200 jobs

WPM 5 star recepient valleynews.com (news release)

Shopper Approved WPM

WPM Honors Sept 11 wdrb.com (news release)

Consumer Affairs Davison.com Review (Competitor)

Apple Patent Wars
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Yahoo Answers WPM Scam

IPWatchdog

Trustpilot WPM

Inventnet - Invention Marketing Scams

inventors.about.com Invention Company Scams - How To Avoid Scams
About.com - Recommended Service Providers

youtube.com WPM

legal zoom Invention Submission Companies: Scams or Valuable Services?
Ripoff Report - World Marketing Complaint Review (Competitor)
uspto.gov At scam warning signs - United States Patent

ScamOrg.com WPM Review

glassdoor WPM

Brown and Michaels Invention Marketing Companies: Are they for real?
NATIONAL INVENTOR FRAUD CENTER, INC

WPM Donates to UNICEF prnews.com (news release)

kusi.com Whitaker joins WPM

worldpatentmarketing.com

Whitaker joins WPM kuam.com (news release)

Is World Patent Marketing a Scam?__IRC Engineering Home

Wikipedia (Scams in Intellectual Property)

www.nbcnews.com - Would-be inventors lose money in scams - NBC News
Whitaker joins WPM 14news.com (news release)

Patent Movers Review

Whitaker Joins WPM knoe.com (news release)

Complaint Board - WPM

Berenato & White - Scam Prevention

Whitaker joins WPM wbtw.com (news release)

Whitaker joins WPM heraldonline.com (news release)
globalresourcebroker wpm review

pacificworldmarketing {competitor)

DATE

11/7/2014

SCORE

-612



Yahoo Answers WPM

IPWatchdog - Avoiding Invention Promotion Scams

National Inventor Fraud Center - Good Guys

InventMNET Invention Marketing Scams

worldpatentmarketing.com

Trustpilot WPM

Facebook WPM

legal zoom Invention Submission Companies: Scams or Valuable Services?
youtube.com

Complaint Board WPM

WPM supports Inventors cnbc.com (news release)

ripoff Report | pacific world marketing (Competitor)

ripoff Report | world marketing (Competitor)

Brown and Michaels Scam Prevention

kusi.com Whitaker Joins WPM (news release)

prnews.com Whitaker Joins WPM (news release)
inventors.about.com Invention Company Scams - How To Avoid Scams
globalresourcebroker wpm review

Is World Patent Marketing a Scam?__IRC Engineering Home

BBB WPM

wikipedia Scams in Intellectual Property

scamorg.com WPM Review

kuam.com Whitaker Joins WPM (news release)

Republican candidate Joins WPM Advisory board bizjournals.com (news relea
Patent Movers Review (Competitor)

Whitaker Joins WPM fox8live.com (news release)

How to Avoid Patent, Marketing & Invention Company ...
www.amazon.com - Self Help

uspto.gov Published Complaints

Consumer Affairs Consumer Complaints Davison.com (Competitor)
Pacific World Marketing Homepage (Competitor)

DATE

11/7/2014

SCORE

-627



Trustpilot WPM

IP Watchdog (Avoiding Invention Promotion Scams)

Yahoo Answers WPM Scam

Yahoo Finance Trustpilot Five Stars (News Release)
Glassdoor WPM

Facebook.com WPM

Ripoff Report - World Patent Marketing Complaint Review
worldpatentmarketing.com

National Inventor Fraud Center - Good Guys

About.com - Recommended Service Providers

Inventnet Marketing Scams

BBB WPM

Complaint Board WPM

youtube.com WPM

Brown & Michaels - Invention Marketing Companies
globalresourcebroker wpm review

Customer Lobby WPM

Patent Movers Review

uspto.gov - Published Complaints

trustpilot UK WPM

Consumer Affairs Consumer Complaints Davison.com (Competitor)
Shopper Approved WPM

Is World Patent Marketing a Scam?__IRC Engineering Home
Pacific World Marketing Homepage (Competitor)

Edison Nation

Harvard and MIT Researchers newschannell0.com (news release)
kusi.com Whitaker joins WPM (news release)
prnewswire.com Whitaker Joins WPM

prlog.com Whitaker Joins WPM

berenato and white

DATE

11/7/2014
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IPWatchdog - Avoiding Invention Promotion Scams -10 -60

Trustpilot WPM 5 30
National Inventor Fraud Center - Good Guys -10 -60
yahoo answers WPM -20 -120
worldpatentmarketing.com 5 30
legal zoom Invention Submission Companies: Scams or Valuable Services? -10 -50
Ripoff Report - Directory of Complaints -10 -50
youtube.com 5 25
inventors.about.com Invention Company Scams - How To Avoid Scams -10 -50
in the news 5 25
kusi.com WPM Election Day 200 jobs 5 20
WPM Supports Inventors wfsh.com (news release) 5 20
Inventnet Marketing Scams -10 -40
Wikipedia - Scams in intellectual property -10 -40
facebook.com WPM 5 20
Brown & Michaels - Invention Marketing Companies: Are they for real? -10 -30
globalresourcebroker wpm review -20 -60
whitaker joins wpm wkrg.com (news release) 5 15
prnewswire.com WPM Las Vegas (news release) 5 15
Patent Movers Review -10 -30
Consumer Affairs Consumer Complaints Davison.com (Competitor) -10 -20
Berenato & White - Scam Prevention -10 -20
Scamorg.com WPM Review -20 -40
Whitaker Joins WPM kten.com (news release) 5 10
uspto.gov Published Complaints -10 -20

whitaker joins wpm marketwatch.com (news release) 5 5
article.wpn WPM supports inventors (news release) 5 5
dxdstaffing WPM supports investors by fighting trolls(News Release) 5 5
bizjournals.com Former Republican joins Marekting Advisory Board (news rel 5 5
whitaker joins wpm kuam.com 5 5
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11/7/2014 -455





































































e all positive reviews except at 22nd spot.

World Patent Marketing Reviews
e negative wpm hit mvoed up a post from 4th to 3rd.
e Yahoo Answers jumped from 12th to 5th
¢ another negative wpm hit on the 7th spot - a total of 3 negative wpm hits on the top 10
where previously there was only one.

World Patent Marketing Scam
e negative industry hit jumped two spots up from the 6th to 4th.
e two negative hits at the top 5, previous day there was only one.
e too many negative hits especially at the top 20. need more positive hits to improve score.

World Patent Marketing Scams
e yahoo answers at top spot.
negative industry hit replaced by a negative wpm hit 7th spot
a negative wpm hit replaced by negative industry hit at 12th spot.
negative industry hit replaced by a postive hit at 13th and 17th.
a positive hit replaced by a negative wpm hit at 15th.

WPM (full name) Complaints
¢ negative wpm hit replaced by a positive one at 5th, switched places at 6th.
e positive hit switched places with a negative industry hit at 14th and 15th.
e three consecutive negative industry hits from 17th to 19th and 26th to 28th

World Patent Marketing Fraud
¢ no movement until the 21st and 22nd spot, where two positive wpm hits were replaced
with negative industry hits.
e 26th spot was replaced by a positive wpm hit.

WPM (full name)Success Stories
mostly neutral hits.
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— CLEANING THE POOL BETTER, FASTER

Swimming pools are a great way to cool down and have fun—especially during
the hot, summer months. However, they need constant cleaning to prevent them
from becoming dirty and harboring pathogens. Since the pool is filled with water,
it is a great breeding spot for pathogens. The pool water itself might be safe due
to the chemical treatments, but the tiles will eventually grow mold and mildew

if left unattended. Also, since the tiles and surroundings are constantly wet, they
attract mud, dirt, and sludge like a magnet.

......

Pool cleaning is also back-breaking work and it may take hours—or even days—
just to finish cleaning one. Even then, the job might not be satisfactory as the
sides are high and the tiles are hard to reach. Fortunately, this is easily solved by
using the Aqua Brush—the greatest pool cleaning invention in recent times.

Less Cleaning Time, More Fun

The Aqua Brush is a long pool brush that is attached to a hose.
The main head has spray nozzles to make cleaning faster and
more effective. It is portable, convenient, and lightweight
making it the best option to clean the pool with. Since
cleaning is done faster, there will be very little downtime and
the pool can be used again quickly.

** PATENT PENDING
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9/24/2015 We're Swimming in Cleaner Pools Because of World Patent Marketing's Latest Invention, The Aqua Brush - FOX 8 WVUE New Orleans News, Weathe...

applications with the US Patent and Trademark Office and other patent offices around the
world.

WPM Web & Apps: offers complete development services for web site and mobile apps,
including: research, design, code, application of skins, testing, and distribution. Also offers
top quality design and artwork, a necessary element in the crowded field of web site and
mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype,
including: appearance, proof of concept, functional model or a production level
prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in
China, Taiwan and South Korea. Having access to a staff on the ground in China makes all
the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest
stage of venture funding. WPM's goal is to get you through the first phase. This usually
means: get you to the point where you've built something impressive enough to raise
money on a larger scale. Then we can introduce you to later stage investors—or
occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power
social media marketing for some of the world's best brands. Brands choose us because,
as one of the world's most innovative companies, we know how to turn business
objectives into realities in creative, strategic and measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media.
To be successful today, companies need to be able to sell products in as many different
ways as possible.

World P M ing Bevi

World Patent Marketing is the only patent services company in history to be awarded a
five star review rating from Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent
Marketing has received accredited status and is an A+ Rated Member of the Better
Business Bureau. World Patent Marketing is also a proud member of Dun and Bradstreet,
the USChamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent
Marketing is also a proud member of the National Association of Manufacturers, the
South Florida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board

Scott J Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING SUCCESS STORIES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It
isthe first of its kind marketplace. It will level the playing field for small inventors being
bullied out of the manufacturing and mobile app development marketplaces by multi-
national corporations with deep pockets. The New York Inventor Exchange diverse
markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app
developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's
Inventor Watchdog.

Shop World Patent Marketing

World Patent Marketing launched World Patent Marketing as another retail
distribution channel for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around
the world. Established by the Cooper Family, the Foundation believes that innovation is
vital to the state of the world’s children. Led by Scott Cooper, the Foundation’s goal is to
help young people push the boundaries of what’s possible and create a future they want.
Our goal is to raise expectations and the hopes and dreams of every child on Earth.On
dine 9, 2015, The Cooper Idea Foundation and World Patent Marketing Pledged $250,000
to Inventors and Engineers Youth Village and most recently dedicated The Cooper

http:/iwww fox8live.com/story/30085660/were-swimming-in-cleaner-pools-because- of-world- patent-marketings-latest-invention-the-aqua-brush 2/4
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from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby. Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Miami Advisory Board

, CEO and Creative Director, World Patent Marketing
Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Ailegn Marty, MD, Professor and Scientist
Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces
Omar Rivero, Founder of Occupy Democrats
Christopher R. Seaver, MD, Da Vinci Robotics Surgeon
Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETIN E TORIE!
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. ltis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mabile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper ldea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes thatinnovation is vital to the state of the world's
children. Led by Scott Cooper, the Foundation's goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper ldea Foundation and World Patent Marketing Pledged
$250,000 to Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper ldea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Qur Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump - What World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!

For the original version on PRWeb visit: hitp2/iwww prweb.com/rel /worl ntmarketing/
rush/prweb12 20.h

Information contained on this page is provided by an independent third-party content provider. WorldNow

and this Station make no warranties or representations in connection therewith. If you have any questions or
comments about this page please contact pr. 1

http:/iwww.wcax.com/story/30085660/were-swimming-in-cleaner-pools-because- of-world-patent-marketings-latest-invention-the-aqua-brush 2/3
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of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China, Taiwan and
South Korea. Having access to a staff on the ground in China makes all the difference in achieving the best
price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point where
you've built something impressive enough to raise money on a larger scale. Then we can introduce you to
later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be successful
today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review rating
from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Miami Advisory Board

Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING SUCCESS STORIES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. Itis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mobile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the world's
children. Led by Scott Cooper, the Foundation's goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper Idea Foundation and World Patent Marketing Pledged
$250,000 fo Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent
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applications with the US Patent and Trademark Office and other patent offices around the
world.

WPM Web & Apps: offers complete development services for web site and mobile apps,
including: research, design, code, application of skins, testing, and distribution. Also offers
top quality design and artwork, a necessary element in the crowded field of web site and
mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype,
including: appearance, proof of concept, functional model or a production level
prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in
China, Taiwan and South Korea. Having access to a staff on the ground in China makes all
the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest
stage of venture funding. WPM's goal is to get you through the first phase. This usually
means: get you to the point where you've built something impressive enough to raise
money on a larger scale. Then we can introduce you to later stage investors—or
occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power
social media marketing for some of the world's best brands. Brands choose us because,
as one of the world's most innovative companies, we know how to turn business
objectives into realities in creative, strategic and measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media.
To be successful today, companies need to be able to sell products in as many different
ways as possible.

World P M ing Bevi

World Patent Marketing is the only patent services company in history to be awarded a
five star review rating from Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent
Marketing has received accredited status and is an A+ Rated Member of the Better
Business Bureau. World Patent Marketing is also a proud member of Dun and Bradstreet,
the USChamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent
Marketing is also a proud member of the National Association of Manufacturers, the
South Florida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board

Scott J Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING SUCCESS STORIES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It
isthe first of its kind marketplace. It will level the playing field for small inventors being
bullied out of the manufacturing and mobile app development marketplaces by multi-
national corporations with deep pockets. The New York Inventor Exchange diverse
markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app
developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's
Inventor Watchdog.

Shop World Patent Marketing

World Patent Marketing launched World Patent Marketing as another retail
distribution channel for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around
the world. Established by the Cooper Family, the Foundation believes that innovation is
vital to the state of the world’s children. Led by Scott Cooper, the Foundation’s goal is to
help young people push the boundaries of what’s possible and create a future they want.
Our goal is to raise expectations and the hopes and dreams of every child on Earth.On
dine 9, 2015, The Cooper Idea Foundation and World Patent Marketing Pledged $250,000
to Inventors and Engineers Youth Village and most recently dedicated The Cooper

http:/www wave3.com/story/30085660/were-swimming-in-cleaner-pools-because-of-world-patent-marketings- latest-invention-the-aqua-brush 2/4
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Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for

World Patent Marketing.
Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump - What World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!

Information contained on this page is provided by an independent third-party content
provider. WorldNow and this Station make no warranties or representations in connection
therewith. If you have any questions or comments about this page please contact

pressreleases@worldnow.com.
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dilemmas such as cleaning and maintenance; this is where our new aquatic invention, the Aqua Brush,
can help.”

This aquatic invention easily eliminates algae and dirt that may often be found in the bottom and sides
of a swimming pool. The Aqua Brush is a long brush connected to a water source or hose. It makes use
of the pressure from the nozzle, removing dirt and washing them away, turning pool cleaning easier.

This aquatic invention is unique because swimming pool brushes just have bristles thatloosen up the
dirt whereas the Aqua Brush has a water pressure that will get the dirt in the divots and make it cleaner
and with less effort,” says Rosa M., inventor of the Aqua Brush. “This invention cleans off the algae
and dirt that is attached to the walls and bottom of the pool. This specially created brush will greatly
impact the swimming pool industry, especially during the hot summer months, as it helps people have a
cleaner pool with less effort.”

James Telling, a pool owner from Providence, RI, has this to say about the Aqua Brush: “It seems like a
simple invention but it does clean the pool better and a lot faster. Now, there is no need to exert all that
extra effort when pool cleaning. It saves me money and time.”

With the Aqua Brush you and your family will have more time to enjoy swimming on the pool rather
than cleaning it.

About World Patent Marketing

World Patent Marketing is a vertically integrated manufacturer and engineer of patented products. The
company is broken into eight operating divisions. These include WPM Research, WPM Patents, WPM
Web & Apps, WPM Prototyping, WPM Manufacturing, WPM Capital Ventures, and WPM Retail. The
company offers these products to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary study, The Patent
Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent applications with the US
Patent and Trademark Office and other patent offices around the world.

WPM Web & Apps: offers complete development services for web site and mobile apps, including:
research, design, code, application of skins, testing, and distribution. Also offers top quality design and
artwork, a necessary element in the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance,
proof of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China,
Taiwan and South Korea. Having access to a staff on the ground in China makes all the difference in
achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point
where vou've built something impressive enough to raise money on a larger scale. Then we can
introduce you to later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be
successful today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review
rating from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages,
Yelp, Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and
is an A+ Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member
of Dun and Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence
and the International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing
is also a proud member of the National Association of Manufacturers, the South Florida Chamber of
Commerce, the Greater Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and
The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board
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Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Oceupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner

Matthew Whitaker, Former US Attorney, Iowa

WORLD PATENT MARKETING SUCCESS STORIES
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It is the first
of its kind marketplace. It will level the playing field for small inventors being bullied out of the
manufacturing and mobile app development marketplaces by multifdational corporations with deep
pockets. The New York Inventor Exchange diverse markets span inventors, entrepreneurs,
manufacturers, engineers, and mobile app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel
for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the
world’s children. Led by Scott Cooper, the Foundation’s goal is to help young people push the
boundaries of what's possible and create a future they want. Our goal is to raise expectations and the
hopes and dreams of every child on Earth.On June 9, 2015, The Cooper Idea Foundation and World
Patent Marketing Pledged $250,000 to Inventors and Engineers Youth Village and most recently
dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump CWhat World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Sign up for World Patent Marketing Dollars today!
Submit Your Idea to World Patent Marketing!

For the original version on PRWeb visit:

http://www prweb.com/releases/worldpatentmarketing/agua-brush/prweb12938620.htm
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dilemmas such as cleaning and maintenance; this is where our new aquatic invention, the Aqua Brush,
can help.”

This aquatic invention easily eliminates algae and dirt that may often be found in the bottom and sides
of a swimming pool. The Aqua Brush is a long brush connected to a water source or hose. It makes use
of the pressure from the nozzle, removing dirt and washing them away, turning pool cleaning easier.

This aquatic invention is unique because swimming pool brushes just have bristles thatloosen up the
dirt whereas the Aqua Brush has a water pressure that will get the dirt in the divots and make it cleaner
and with less effort,” says Rosa M., inventor of the Aqua Brush. “This invention cleans off the algae
and dirt that is attached to the walls and bottom of the pool. This specially created brush will greatly
impact the swimming pool industry, especially during the hot summer months, as it helps people have a
cleaner pool with less effort.”

James Telling, a pool owner from Providence, RI, has this to say about the Aqua Brush: “It seems like a
simple invention but it does clean the pool better and a lot faster. Now, there is no need to exert all that
extra effort when pool cleaning. It saves me money and time.”

With the Aqua Brush you and your family will have more time to enjoy swimming on the pool rather
than cleaning it.

About World Patent Marketing

World Patent Marketing is a vertically integrated manufacturer and engineer of patented products. The
company is broken into eight operating divisions. These include WPM Research, WPM Patents, WPM
Web & Apps, WPM Prototyping, WPM Manufacturing, WPM Capital Ventures, and WPM Retail. The
company offers these products to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary study, The Patent
Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent applications with the US
Patent and Trademark Office and other patent offices around the world.

WPM Web & Apps: offers complete development services for web site and mobile apps, including:
research, design, code, application of skins, testing, and distribution. Also offers top quality design and
artwork, a necessary element in the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance,
proof of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China,
Taiwan and South Korea. Having access to a staff on the ground in China makes all the difference in
achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point
where vou've built something impressive enough to raise money on a larger scale. Then we can
introduce you to later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be
successful today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review
rating from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages,
Yelp, Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and
is an A+ Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member
of Dun and Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence
and the International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing
is also a proud member of the National Association of Manufacturers, the South Florida Chamber of
Commerce, the Greater Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and
The New York Inventor Exchange.

World Patent Marketing Miami Advisory Board
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World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It is the first
of its kind marketplace. It will level the playing field for small inventors being bullied out of the
manufacturing and mobile app development marketplaces by multifdational corporations with deep
pockets. The New York Inventor Exchange diverse markets span inventors, entrepreneurs,
manufacturers, engineers, and mobile app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel
for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the
world’s children. Led by Scott Cooper, the Foundation’s goal is to help young people push the
boundaries of what's possible and create a future they want. Our goal is to raise expectations and the
hopes and dreams of every child on Earth.On June 9, 2015, The Cooper Idea Foundation and World
Patent Marketing Pledged $250,000 to Inventors and Engineers Youth Village and most recently
dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big
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A, WORLD PATENT

MARKETING

The invention business is risky. Companies cannot afford the time and
expense of developing a product that no one will buy. To make profitable
decisions, you need a system of feedback from consumers, buyers

and business partners at the lightning speed of modern business. This



intelligence leads to faster product development, strong brand loyalty and

satisfied customers.
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CORE SERVICES

WPM Certificate of Endorsement

Media Department - Press Release

Trade Shows

Licensing Outreach

Premium Listing on

NY Inventor Exchange

Smart Product Sell Sheet

Licensing Negotiations
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Certificate of Endorsement

A A

SCOTT J. COOPER

CEO & Creative Director

Scott J. Cooper is the CEO and Creative Director of World
Patent Marketing's invention team. He is also the Director
and Founder of The Cooper Idea Foundation, a non-profit
organization dedicated to providing funding for special
causes around the world.

OUR INVENTION TEAM ADVISORY BOARD
AMBASSADOR & 1 U m; 11 NAN |

GENERA!

DELL L. DAILEY

Head of the US State

Department's counter terrorism

office from July 2007 to April

2009, after a 36 year career in

the US Army,

MARTIAL ARTS CHAMPION

MOTI HORENSTEIN

Heavyweight Champion.

Special Forces Commando



Unit in Israel Defense Forces.
Guiness Book of World

Records Holder.

PROFESSOR OP INFECTIOUS
DISEASES

AILEEN M. MARTY

Appointed to President Barack
Obama's Presidential Advisory
Council on Combating
Antibiotic-Resistant Bacteria
(PACCARB).

CANDIDATE FOR US CONGRESS
BRIAN MAST

Special Guest of Vice President
Biden to State of the Union.
Gulf War Veteran. Detonation
Expert. Double Amputee.
GENERAL IN ISRAE! DEFENSE
FORCES

NITZAN NURIEL

Honored by the US Congress
for his commitment to Counter
Terrorism and World Security.
Director of Israeli Counter
Terrorism Bureau.

AFRICAN PRESIDENTIAL
CANDIDATE

PASCAL KOYAGBELE



Central African Republic.
Leader of KITE Political Party.
Winner of Voice Achievers
Award. Revolution of
Happiness.

ATTQRNEI'

MATTHEW G. WHITAKER
Appo = te : by Pres ler :
George Bush. Repul: can
Candidate for US Senate
Director of Foundation for
Accountafcty & Cv : Trr.
DEPUTY COMMISIONER
RICHARD SULAKA, JR.
Macomb County Deputy
Commissioner of Public Works.
Honored by City of Warren

as Volunteer and Mentor of
the Year.

VICE ADMIRA!

UNITED STATES NAVY

AL KONETZNI

Nuclear Submarine
Commander, Deputy and Chief
of Staff Fleet Forces Command,
Pentagon, Commander US
Pacific Fleet

Miss Rhode Island



USA 2017

KELSEY SWANSON

WPM Goodwill Ambassador
Focusing on breast cancer
awareness and dedicated to
ending the physical and economic
Isolation of those living with
disabilities

PROFESSOR OF PHYSICS
RONALD MALLETT

Ronald Mallet is a world
famous American theoretical
physicist, academic, and
author. Famous for work on
Einstein Time Travel theories.
DA VINCI ECHO I ICS St IRGEON
CHRISTOPHER SEAVER
Doctor and General Surgery
Faculty Preceptor at the
University of Miami. General
Surgeon at Holy Cross.
Published in Journal of
Trauma.

DEMOCRATS

OMAR RIVERO

Candidate for Florida House
of Representatives. Editor-

in-Chief Grassroots political



organization with over 3.3
million followers.

i EGENDARY ATTORNEY
ERIC CREIZMAN

Founding member of Creizman
LLC. Prestigious New York
Attorney. Recognized by Super

Lawyers five years in a row.
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Media Department & Press Releases

We prepare professional

press releases that spread

the word about your

business to every major

news outlet and media

service. That includes major

search engines like Google,



Yahoo!, and Bing. And

we also deliver to opt-in

subscribers and post on

WorldPatentMarketing.com

which reaches thousands of

visitors each month. On your

behalf, we reach out to local, regional, and national press agencies.
World Patent Marketing focuses your

news department on the industries that

are most important to your product and

business. We can provide your product

coverage all over the world, and place

you in front of the people who matter to

your success. World Patent Marketing

uses the most advanced SEO and SEM

techniques to reach the widest possible

audience. We equip your press release

with social sharing features that will give

it broad reach and viral potential.

Embrace the future with social media. World Patent Marketing puts
your news on top social networks, where customer interaction, reviews
and word of mouth can spread the work. World Patent Marketing

social media offers you extra reach for viral campaigns.
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World Patent Marketing attends industry trade shows to promote our
brand and our client's products. Industry specific trade shows are great
opportunities for networking and marketing. It's a great place to scope out
the competition, meet vendors and buyers, and stay on top of industry
trends and opportunities.

Please note that while World Patent Marketing may occasionally choose
to exhibit inventions at shows, we do not guarantee this as a service to
our clients. Our main goal when attending trade shows is to grow our

network and increase inventor opportunities overall.
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With World Patent Marketing Licensing Outreach Tools, you can quickly and efficiently
reach out to manufacturers and licensees, who can provide the financial capital and

resources to bring your product to market. They may purchase the rights to sell your



product outright, or offer a contract in which you are paid a percentage overtime —
typically as a royalty percentage based on sale of product. Our Licensing Outreach Tools
allow you to maximize this lucrative product development path.

World Patent Marketing CEO & Creative Director, Scott J.

Cooper, occasionally joins forces with select WPM clients

who present products with extraordinary market potential.

These projects can potentially yield unusually high returns.

o Disruptive Technologies..

o Controversial Products...

o Game Changing Ideas...
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EVERY INVENTOR DESERVES A CHANCE

World Patent Marketing launched The New York Inventor Exchange on January 1,2015. It is the
first

marketplace of its kind. It levels the playing field for independent inventors who have historically
been bullied by multi-national corporations with deep pockets. The New York Inventor Exchange
offers diverse markets which span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers. "Launching the New York Inventor Exchange is a very proud day for us," said

Scott Cooper, CEO and Creative Director of World Patent Marketing. "This has been my dream for



almost five years. America was built on the premise that a small inventor can have a dream, work

hard and make that dream a reality. The American Dream today doesn't seem real to many
average

Americans. | work with inventors every day who have great ideas but can't afford to go through an

expensive patent, prototyping and manufacturing process. Our goal is to change that. Our
members

stay ahead of the curve by participating in a new marketplace intended to spur innovation with low-
cost solutions."

/A
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PRINT GLOW

What is a Smart Product Sell Sheet?

WORLD PATENT

MARKETING

In most aspects, a brochure (link to page) and a Smart Product Sell Sheet (link to page) have many
similarities. Both are great marketing tools to present the company and the product. Typically, they

are used in support of your sales efforts, given in business conventions and exhibitions or
presented

to potential consumers. They are mostly printed on similar sizes on the same type of paper. The
most

noticeable difference, however, is that a Smart Product Sell Sheet is not folded. Also, the



information
presented can be technical and more in-depth than a brochure.
Why is it important?
A Smart Product Sell Sheet answers the following questions:
» What products or services do you offer?
+ How will these products and services benefit me?
+ How much will | will pay for them?

* How do | contact you?
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With ail this information, it is important to present your Smart Product Sell Sheet in a clear and

precise manner to retain your customer's interest. Before you create yours, here are a few
essential

things to know before you start designing.

What are the essential elements of creating a Smart
Product Sell Sheet?

It should contain the following:

* Your logo and product name

+ A catchy headline

+ Intro paragraph



+ High-resolution product pictures (including product
SKU numbers)

» Benefits backed by data

+ Contact info and a call-to-action

Despite being a technical document, a Smart Product Sell Sheet should still contain a concise
headline

and a call-to-action. The intro paragraph should provide a succinct summary of the information
about the products and services. The bulk of it should contain the specifications of your product
or service, and if possible, comparative data against your competitors. Finally, it should give your
potential client information about your company, particularly your contact details.

A Smart Product Sell Sheet may be more technical and

informative than a flyer or brochure, but that doesn't mean

design is just a second thought. When designed properly, it can

become a virtual tour of your product or services. Use the large

space provided by the flat sheet to create a design consistent

with your product and your company.

It goes without saying that a company with multiple products

to sell would illustrate each item with a corresponding picture.

However, ALL company Smart Product Sell Sheet should try to

include some relevant images to break up the copy elements and to make the overall piece more
interesting for the viewer. Use pictures of your staff in action, customers enjoying your products, or
your products in action to communicate something unique about your company.

573114
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When should | use a Smart Product Sell Sheet?

While the flyer or brochure can provide a brief overview of your
product and service, a Smart Product Sell Sheet can give a more
in-depth approach to marketing a product. Technical products
such as equipment or software can greatly benefit from this
format as well. Real estate services can also take advantage of it,
especially if it includes comparative data between competitors.

It can be a persuasive part of a marketing plan, especially for
customers who are on the fence and want to know more about
the product. It is also useful for press releases where reporters
and content creators need specific details for factual reporting.
Finally, you can give them to potential distributors and store
owners who would be interested in putting it on their shelves.

573f 14

ac19ab766b2346e2adcb28edfbc2ed4c5 12 tif

A WORLD PATENT
MARKETING
1680 Meridian Ave., Suite 600, Miami Beach, FL 33139

Phone: (888) 926-8174 | Fax: (888) 689-2485



WorldPatentMarketing.com | info@worldpatentmarketing.com

Licensing Negotiations

Inventor Friendly

With the pace of innovation and shorter product life

cycles, companies are in need of new inventions.

Distribute Worldwide

Licensing allows inventors to leverage a company's

brand and position in the marketplace.

Lower Cost and Risk

The inventor supplies the intellectual property

while the company ramps up manufacturing and

sales.

Key Components to Licensing

Licensing could very well be the most lucrative way to

make a living today. At its basics, licensing is the selling of

intellectual property to a person or business that wishes to

produce it for a profit. The intellectual property could be a

patent, copyright, or an idea.

Actually, licensing got much of its start with Disney's creation

of Mickey Mouse some 80 years ago. As the character

took off in popularity a businessman who wanted to put

the character on 10,000 wooden pencil boxes paid for

permission to do so. Thus, licensing was born. Since then, there has been all sorts
of products with the Disney characters on them, from shirts to lunch boxes. In all of
these items Disney receives a percent of the wholesale price of anything depicting its
characters. They don't need to manage all sorts of factories, worry about payroll to all
of its employees, find distributors, nothing. After the manufacturer does all the work

to make and sell the product, Disney receives a lion's share of sales. If this is not an



car,

argument for licensing, | don't know what is!
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Common Licensing Questions...

But wouldn't | make more money if | manufactured it myself?

The short answer is "yes". But then reality hits. Handling the manufacturing either domestically or
overseas requires a large investment of time and money. First you will need a rock-solid business
plan, inventory financing and product liability insurance. You must work with engineers, industrial
designers, sourcing agents and establish a sales and marketing team for distribution. Tooling can
cost 10s of thousands of dollars and commonly exceeds $100,000 - and that is before you have
manufactured or sold a single unit. Becoming a vendor to the large retail stores is extremely difficult
especially if you only offer a single product, and if you do, you often don't get paid until 90 days
later.

It is a tough road and very few ever become successful. But if you are willing to risk your home,

and financial security and have the needed skills to manage a factory and make your product sell, |
hope the best for you. It is an option and some people do succeed. Yet the main question for any
investment ought to be, "How can | limit my risk as much as possible and maintain the greatest
reward possible?" And | would suggest the best answer to this question is found in licensing.

Will companies actually pay me for my invention?



Not only will they pay you, but if your invention sells, they will pay you handsomely. There is a
reason

why these businessmen are where they are. They did not get to the top of a company through a
lack

of business sense. Rather, they understand that good business transactions reward those who
make

you money and increase the value of your stock.

So, if you make them a profit they are more than willing to compensate you. They have good
reason

to treat you well. Their sole business is to manufacture and distribute products that will sell, and
since the market is changing so often, they are always in need of new ideas.

Which company should | license my invention to?

Picking the right company to license your invention is crucial in the first stages. Without knowing

where to go you are destined to endlessly search in the wrong places. It is important to research
the

specific industry and markets to understand where your invention would sell and which company
has

a strong brand and the distribution channels to fully exploit your invention.

Be sure to avoid companies that manufacture a product on a job basis. They have no distribution
channels and are quite expensive. To get your product on the shelves you still have to do all of the
work of packaging, marketing, and distribution. There is a great financial risk in the beginning when
working with these manufacturers since they require upfront money to produce your product on a

per unit basis.
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What aspects of the licensing agreement should | be

aware of?

As we have always said, we seek to establish fair and lucrative
deals for the inventors that we represent. But to do this there
must be certain elements present in the licensing agreement.
The following is a short list of some of these elements that

you should be aware of.

1. Advance in royalty fees: For exclusive license agreements,
it is very common that the licensee would pay an advance
toward the first year's royalty.

2. Yearly minimum royalty or performance requirements: This is either a yearly minimum
payment or

a yearly unit volume that the licensee must hit to retain exclusivity. The amount usually gets larger
every year to allow for the licensee to ramp-up and distribute your product. Also, it provides the
inventor with assurance that the licensee will seek to develop your invention and not just let it sit
dormant.

3. Insurance covering the inventor: This is an agreement that the licensee will, at their cost,
buy an

insurance policy covering the inventor for $1,000,000 in damages and send the inventor a
certificate

which shows that they are on the policy. Such a clause in the agreement provides protection for the
inventor in the event that the invention causes harm or injury to those who use it.

4. Right to an audit: If the numbers do not seem accurate, we can arrange for an audit to be
done by

an accounting firm in order to determine if the royalty checks received were fairly distributed.
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BRANDING

Product Names

Product Logos

Web Banners

Tag Lines

Personal Product Web Sites

Social Media Installations

(Facebook, Twitter, Pinterest)

Mention on WPM Social Media
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Branding is important for each and every business. Your brand sets your product apart from
the competition. Brand development should be integral to product development. It is not
simply an afterthought. Branding should begin before your invention is fully developed.
When you enter into a relationship with a well-known invention

powerhouse like World Patent Marketing, you create instant

"brand credibility" in the market, with both consumers and

investors. World Patent Marketing brings you the power

of a team that includes government leaders, academic

institutions and major corporations the world over.

Our strength in the marketplace provides your

product an initial lift, until it can fly on its own.

Positioning for Established Brands

For products that have an established image, we

can refine their brand image while retaining the

positive elements critical to their market position.
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We pay close attention to consistency with core values, while revamping and
fine tuning the brand message. We bring in new ideas, creativity, and most of all,

innovation. World Patent Marketing develops branding that supports and extends



existing product lines.

Every brand is a promise. It is the key to your relationship with the buyer. A clear
consistent message is the foundation of that relationship. We respect that message
and that relationship, building upon the positive elements while updating and
modernizing to adapt to new products and new conditions while retaining loyal
customers.

PRODUCT NAME

You need a fabulous name for your new product. A great name makes it clear that
your product is different from all existing products in your category. It should be
instantly recognizable. The name can be descriptive, as in Goodyear Tires, or a new

word, as in Kleenex or iPod.
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PRODUCT LOGO

Your logo is the "avatar" of your brand. It often contains the brand name, but not
always. It will appear on your website, packaging, letterhead and all advertising; the
logo must be instantly recognizable.

WEB BANNER

Think of your web banner as the entrance to your store. Like a physical store, that



entrance says a lot about your product and brand. The web banner conveys your brand
image at the first glance. It needs to be targeted to your customer demographic.
[

TAG LINE

The tagline is a one-line summary of your

product and brand. Famous taglines include,

"It's the Real Thing" for Coke, "The Ultimate

Driving Machine" for BMW, and "Think

Small" for Volkswagen. We will help you to

distill your product image into a winning

tagline.

PERSONAL PRODUCT WEB SITE

We create product websites that foster

success. Our developers build advanced

responsive websites that showcase your

product to its best advantage, incorporating

your branding elements and targeted to your
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Cloud



working

demographic. World Patent Marketing websites
take advantage of the most sophisticated web
tools, like SEO and PPC, and fully integrate
with social media.

Podcasts

Microblogs

Video

Sharing

social

MEDIA

Search

Optimization

Social

networks

content

Rating

image

Sharing

SOCIAL MEDIA INSTALLATION

Our inventors get a leg-up on the
competition, through the use of World
Patent Marketing social media sites.
Our large audience gives your product
instant customer reach that it can take
months to develop on your own. We

also help you develop your own voice on



the most important social media channels,

ike Facebook, Twitter, and Pinterest.

It's quite simple, these days, social media is not an

option, it is a necessity. Social Media networks provide

outlets for promotion of new products of every description. Our

social media experts will create professional quality accounts for your product on all of
the top platforms, such as Facebook, Twitter, and Pinterest. Your account will be custom-
created with unique banners that incorporate your brand image and message.

Facebook

Facebook is the social media giant. It is the largest social media

network on the web and the best known. Facebook boasts more than

1.71 billion active users, an active user is anyone who has signed on

in the last 30 days. Since its inception, Facebook has grown from a

website devoted to college students at Harvard, to eventually include

a worldwide user interface. Facebook offers an easy convenient way for family and
friends to keep in touch on every continent, as well as an easy way to check up on news,
shopping, restaurants and celebrity gossip.

f

Facebook is an essential social media platform for every business, it offers a bonanza

of options for delivering your message to fans and potential customers. On Facebook

you can share stories, photos, and videos about your product. Maintaining a Facebook
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account is easy, there are many tools available for businesses, including scheduled
sharing and paid reach. This can be one of the best ways to target new customers and
create buzz.

Twitter

Twitter is the social media platform with the broadest reach. It is

incredibly easy to spread the word on Twitter. With a single Tweet,

you can deliver your message instantly to millions of potential

customers. And Tweets are incredibly easy to do. A Tweet consists

of a short text message that is less than 140 characters. You have

to keep it short on the Twitter Feed. But, while the text message

length is short, you can upload and send photos, videos, and links to your own or other
webpages. Twitter is one of the top ten websites in the United States and has 320 million
active users around the world. As with Facebook, content on Twitter can go viral, as it is
incredibly easy for your customers and fans to share and reTweet your messages.
Interesting and varied content is the key to getting viral sharing on Twitter. Because it

is so easy to reTweet content with hashtags, a great post can spread fast. If you can tap
into a user with a lot of Twitter followers, your content can go viral. Twitter experts point
out that posting a balanced variety of media is important on Twitter. People want to see
new and interesting stories about a variety of topics, not just a reTweet of your latest
announcement. So mix up your own original content with interesting stories and articles
you find on the web or create yourself.

Pinterest

Pinterest is a digital bulletin board. It is all about visuals. This

makes it a great platform for inventions and products that easily



convey through pictures, like fashion, food, gifts, crafts, and

inspirational posts. The tagline is "Pin what you love." Fans of

Pinterest create bulletin boards of pictures around their favorite

interests, like coats and shoes, gardening, lattes, or quilts, for

example. It is incredibly easy to use and has a dedicated user

base. If you have great pictures of your product, especially if it looks good in photos of it
being used, this can be a great way to create buzz and interest for your product.

<P

Pinterest is different from Facebook and Twitter, in that the majority of the users are
women. It is dominated by women's topics like fashion, diet, exercise, beauty products,

pretty pictures, crafts and recipes. Products geared to these demographics tend to do
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best on Pinterest. On the other hand, it is extremely valuable for every product in terms of
search engines, a Pinterest page almost always shows up on the front page for any topic.
Because of this, every product should have a strongly developed attractive Pinterest site.
You can also post product details and maps to your Pins, which makes it easy to use, and a
good source of product information. We will place a unigue post on at least four different
World Patent Marketing social media sites linking to your online media. One post alone is

enough to make others take notice of your product.
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14.048 people like this

Alza King and 2 other friends

Open Now + 09:30 -18:00

Get additional info

World Patent Marketing has an established and far reaching social media campaign.
We have a strong presence on every important platform. When you have a relationship
with us, we post your product on our sites and boost your visibility with the power and

reputation of our social media platforms and strong brand presence.
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DIGITAL MARKETING PACKAGE

Marketing Video

Blog Article

Content Marketing

Search Engine Optimization

Social Media Marketing

Influencer Marketing

Digital Advertising



Social Media

Competitor Analysis

ac19ab766b2346e2adcb28edfbc2ed4cs 23  tif

A WORLD PATENT

MARKETING

1680 Meridian Ave., Suite 600, Miami Beach, FL 33139

Phone: (888) 926-8174 | Fax: (888) 689-2485
WorldPatentMarketing.com | info@worldpatentmarketing.com

A

MARKETING VIDEO

Tell your product story, with the power of video. No other media is
as compelling as video in conveying the purpose, promise, image,
and emotional appeal of your product. Video can quickly show how
your product is used, what problems it solves, and why they need it.
Also, watching video is simply more fun and engaging than scanning
pages of texts. Video creates the emotional connection that leads to

sales conversions.

Video has been proven to be a key component to any online campaign. It increases conversions

dramatically. When customers "see" a product in action, it is much easier to understand and

more potent than long pages of product descriptions and text. Video can convey the entire

message in seconds. In 2015, over $6 billion was spent on video advertising. And video is

critical to search, Google automatically ranks websites with video on them higher than other

websites with similar authority. It's no longer a choice, video is now integral.
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BLOG ARTICLE

m

® When it comes to product branding, reputation building and sales,

| a blog is considerably more than just a quick couple of paragraphs

tossed off when you have a free moment. Writing a professional

quality blog that will get results is a specialized process that takes

Jr knowledge and creativity. The purpose of blog posts is to keep

your product uppermost in the mind of your customers, with

engaging stories about your product and other topics they may find interesting. Blogs are also
designed to reach new customers. In order to reach new customers, blog posts need to rank
well with search engines. This is done through careful selection of keywords, which can draw
potential customers to your website through search engines like Google.

Blog posts are also more than just text, they need to look great too. Interesting images

and videos not only help to tell the story, they also help to create interest. On business
websites, you can't simply share images found elsewhere on the internet. Images need to be
selected or created that are original and can legally be used for commercial purposes. Our
bloggers have experience creating and editing images, as well as providing the correct sizing,

optimization and tags which are important for ease of use and search engines.



And of course, the purpose of the post is to build brand awareness and sales. Every post
contains a strong "call to action." In the case of a sales message, the "call to action" is
obvious, push the button or go to the store and buy the product now. However, there are
also more subtle actions in brand building. Commonly you will find suggestions to "go to
our website," "read more," or "stay updated,” in many commercial blog posts. These are
important in building interest for future products and releases, and as a way to maintain
contact with buyers.

Digital content is the backbone of every online marketing

campaign. The content needs to be organized and coordinated

for maximum benefit and reach. Brand features, target audience,

media platform, and product all need to be taken into account and

balanced into an effective, engaging campaign that drives sales

and growth. It's not an easy task, but because of our vision, World

Patent Marketing excels at influential content marketing.
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SOCIAL MEDIA MARKETING

k. A

To succeed at social media marketing, you need

to have two things down cold. You need to



understand your customer, and have an in-depth

understanding of the intricacies of the various

social media platforms. To achieve results, you

must know whom you want to reach, and how to

get your message in front of them. Every social

media platform is different, and we know how to

make them sing.

Email Marketing

Get the most out of your email market campaign.

Our email campaigns are fully integrated with your

online presence, website, press release strategy,

and social media. This integrated approach

creates more impact across every platform. Our

email system creates strong impactful messaging,

combined with technical necessities like lead

capture, conversion metrics and CRM (customer-

relations-management).

INFLUENCER MARKETING

At World Patent Marketing, we help you reach out to important people in your industry
or field. These people are known as "influences." Our connections can provide a host of
possible relationships with individuals your customers trust.

jt

DIGITAL MARKETING

Reach beyond your existing customer base and grow your brand, with digital marketing.

Through a variety of techniques, using search engines, social media, and display ads, we can
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target demographic audiences with precision that gets
results. Give your product a boost through the power of
digital data and targeted marketing.

rm Analytics & Conversion Rate Optimization

m = World Patent Marketing will help you understand the

H data regarding the sales process of your product.

B Through our proprietary analysis, we take that data,

B crunch it, collate it and present it to you in a way that is
useful and can have real impact on your business. We

help you identify key points in the customer journey that

can be targeted or improved. We can take that data and

find weak links, missed opportunities, and ways to improve the customer experience and sales.
These analytics and conversion rate optimizations are the keys to constantly improving the
customer experience and driving growth.

SOCIAL MEDIA COMPETITOR ANALYSIS

A first step in developing your social media

voice and strategy is a thorough analysis of

the competition. This is an essential task for

many reasons. First of all, as you develop your

unique voice and brand image, you need to



be aware of what competitors are doing in
order to be sure your message stands out as
distinct and different. In addition, it allows

you to track the latest trends in your market

niche.

1. Identify Your Competitors

2 Identify Their Voice

3. What Is Their Fan to Follower Ratio?

4. How Active are They on Saocial Sites?

5. Engagement Rate with Fans

6. What Types of Content are They Posting?
7. Month-Over- Month Percent Growth

8. Don't Forget Google+, their Blog, and Website
9. Lastly, Paid Media

10. What Does This All Mean?
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World Patent Marketing's customer intelligence platform provides up-to-the-minute feedback about
your customers. It allows you to make smarter, better decisions.

World Patent Marketing allows you to:



» Find and organize customers in your demographic target

» Create detailed customer profiles that increases understanding

» Capture valuable insights which can improve operations throughout the enterprise

Our data is based on community interactions, rather than one-off surveys. We believe that
communities are more valuable, because the two-way conversation process allows us to develop a
deeper understanding of the true motives and desires of the customer.

World Patent Marketing takes you beyond the data, to the people with their personal stories and

motivations who make up your customer base.
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Purchase Journey

The customer purchase experience must be seamless. Many businesses inadvertently create
hurdles

for their customers. We identify these pitfalls and improve the experience.
Fundamental Market Decisions

Get real-time feedback on pricing, packaging,

positioning, and messaging. Save both time and

money in assessing and adjusting key market decisions.

Innovation and Creation

Customer communities can provide useful ideas which



may ultimately improve and refresh your product. This

information helps you to stay ahead of trends and the

competition.

Customer Intel

Get your customer intelligence straight from the horses mouth, the customers themselves. Our
system provides you with ongoing customer feedback that can be used to create new products,
make improvements or variations on your existing products, and develop campaigns to engage
your customers in a manner that provides maximum impact and bottom-line growth. Solve real
problems with customer feedback and intelligence.

Innovate and Thrive

Develop products faster, with greater certainty and success with real-time customer feedback.
Deep Dive Insight

Our activity database yields a wealth of customer insights

and understanding.

Know Your Customer

Place seemingly random customer actions in context.

Which turn transactional shopper data into a well-rounded

picture of deeper motivations and behavior of your

customer base.
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DIRECT RESPONSE TV

Television is the most powerful marketing media in history. The results
have been proven over decades. Direct Response TV is tried and true.
That's why we recommend it for many products. Our philosophy of
"thinking outside the box" doesn't mean that we recklessly experiment
or gamble with your resources. Direct Response TV may have significant
up-front costs, but dollar-for-dollar, for the right product, it can put

your product at the top of the heap.

30 second DRTV Commercial

60 Second DRTV Commercial
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What is Direct Response TV?

Direct Response TV, also known as DRTV, is a

particular type of television advertising. It is designed

Oto allow the customer to purchase the product

A immediately, while watching television, either by

calling in to a toll-free 800 number, or by using the



web. This form of advertising is also known as Direct

Response Marketing. It is very powerful, because it

allows for immediate feedback, there is no waiting or

tracking sales over days or weeks. A DRTV campaign

produces results in real-time. These ads can range

from 30 second to two minute television commercials, and even to 30 minute
infomercials. DRTV varies from brand building and awareness commercials in

that the response is immediate and measurable.
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What is Direct Response TV good for?

Direct Response TV harnesses the power of

television with immediate customer feedback.

This makes it a fantastic medium for launching

new products. The feedback is immediate and

the "impulse to buy" can be strongly measured in

real time. The instant feedback loop can provide
valuable information on customers' needs and

attitudes toward the product and message.



And success can be stunningly fast. DRTV is

responsible for numerous overnight success stories and any number of products
that have become household names. DRTV is a strong way to build a brand and
product awareness, brand loyalty and a strong customer base.

What are the benefits of a Direct Response TV campaign?

The greatest benefit of DRTV is the ability to create instant sales and return on
investment. These sales tend to be high-margin sales that yield quick profits in
a short time-frame. Both shorter 30 second and longer 60 second spots provide
management with instant information regarding the effectiveness of their
messaging and consumer reaction to the product. We can take that feedback,
asses it, refine it, and improve it to yield continually stronger results over time.
DRTV campaigns build strong consumer interest and a loyal customer base, with
high return on investment sales.

What kinds of products do best with DRTV

infomercials?

DRTV is a great place for new inventions

and innovative new products. Products that

solve real world everyday problems and offer

affordable solutions are likely to do well on

DRTV. Ideally, DRTV products have broad

consumer appeal, at an affordable "impulse

buy" price point. Beauty products, kitchen and
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household products, appliances, gardening products, and personal care products
have all found success on DRTV.

How does DRTV media differ from other commercial media?

The most important aspect of DRTV is the strong call to action. In traditional
branding media, the goal is not to create an immediate purchase, but to cement
the product in the customer's mind for later purchase. With DRTV there is no
waiting time, the message is to buy the product now, immediately, from the
comfort of the couch.

Does anybody buy that stuff that you see

advertised in the middle of the night?

Yep. They buy a lot of it. Fortunes have been

made from late night DRTV marketing. But,

DRTV is not just a 'middle of the night,' 'low

rent' tactic. DRTV can air at any time of day,

the particular time is chosen for maximum

return on investment, and that can vary by

product.

How is success measured with DRTV?

It depends on the particulars of your product,

your market, and the details of your media

campaign. There is no single success metric. But,

most professionals in the industry use one or a

combination of the following; Cost Per Order

(CPQ), Media Efficiency Ratio (MER), or Customer



Acquisition Cost (CAC). CPO is the cost for each

order for a campaign, you arrive at this number by

dividing the cost for the media by the number of

orders. MER looks at how much you bring in, the revenue, compared to the cost
for the campaign. CAC is often used for products like prescription drugs, which
bring in revenue for a long period of time into the future. In this case, they are
most concerned about the customer acquisition cost, as profits are realized in the
future.

These metrics are important snapshots of DRTV campaign success. The

lower the CPO, the better. The higher the MER, as in the revenue compared
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to the cost, the better. CAC provides a snapshot of the cost to acquire each
customer. Industry trade groups and television marketing teams have developed
database information on rates of return for different industries, time slots, and
demographics. You can plan your campaign with these metrics, and compare its
success against these benchmarks.

Does DRTV become less effective over time?

All television advertising, including DRTV, needs to be fresh and original. Typically,



DRTV campaigns are refreshed after a year of air-time. This "refresh" may not
entail an entirely new production, often editing can change the campaign enough
to make it feel new.

Are upsells essential for a successful DRTV

campaign?

Industry research shows that upsells account

for 15% to 29% of orders. That's a big chunk

of revenue. The creation of new and related

products can help your new product become

financially viable. When using DRTV, don't

discount your upsell sales options.

Is DRTV the only thing | need to do to

market my product?

You don't want to stop marketing with DRTV only. While it is a powerful sales
and revenue generator, it also opens many new options for marketing and
merchandising your product. The DRTV campaign creates a lot of orders through
the immediate purchase process, but it also creates powerful brand awareness
and follow on purchases, particularly in the digital media. Your campaign should
have a mix of DRTV, digital marketing, email marketing, websites and SEO, radio

advertising, public relations, and celebrity endorsements.
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How long does it take to produce a DRTV

commercial?

It varies by product and production values,

but typically it takes from 2 to 6 months. This

includes the entire process, from the beginning

of the creative process, through scripts, shoots,

and post-production. It can vary depending on

the availability of talent, locations, production

value, and available footage.

What is the proportion of DRTV sales online vs. phone orders?

This varies tremendously depending on the product. Different target audiences
have different habits and expectations. An older audience may tend to use the
phone for orders, while a millennial audience wi

order online. The trend favors online, with this

sector growing rapidly and approaching 80% in

some cases.

Is a website necessary for DRTV campaigns?

Yes. The website is essential for on-the-spot

orders for people who prefer to order online

rather than call, as well as for follow-on orders.

The DRTV website should be optimized for all

formats, with a call to action that supports your

DRTV campaign.

Do | have to take phone orders, requiring a call center to take orders?
DRTV campaigns usually offer customers the choice of calling in their order

or placing an order on the website. Ignoring phone orders eliminates one



of the great strengths of a DRTV campaign. People can place a phone order
immediately, without even leaving the couch; they can dial the number and speak
to a helpful representative immediately without booting up a computer that might
be in another room, waiting for the site to load, etc. World Patent Marketing
provides overseas call centers that can provide real results at a reasonable cost,

that can turn your campaign into a success.
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Is My Product Right for DRTV?

Is the product unique and revolutionary?

Is your DRTV commercial new and exciting?

Boring and everyday is not going to cut it. If

you can buy it cheap at Wal-Mart, why would a

customer bother to get excited?

DRTV is all about new and different products. They don't have to be on the level
of rocket science, but they should be original and solve real world problems. And
the message must be compelling. It may not sound tough, but it takes a heck of
a lot of interest to get someone who is happily relaxing in front of the TV to pick

up the phone, fish out the credit card, and make that call. That's not easy. The key



is to have a product that is revolutionary. This means, lots of people need it and
can't get it anywhere else. Or, that you offer the same product for a far superior
price. Or that the customer gets a lot more product and value than they could
anywhere else.

Do | need a mobile website for DRTV?

Yes. A huge percentage of the public now

access the web exclusively on their phones,

and this percentage is growing every year. You

do not necessarily need to have a dedicated

mobile website, a responsive version of your

website will do. But, it must be easy to use in

the mobile version. Mobile websites are no

longer option, they have become integral to

the web experience, and thus to the online

shopping experience.
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Have you experienced dramatic results with DRTV products?

Yes, one product alone, The Snuggie, sold over 30 million units and grossed $500

million. That's a pretty solid case for the power of DRTV. And The Snuggie is just



one among many successful products that made their mark in this market.

Does the infomercial product have mass appeal?

DRTV is all about reaching a large broad-based audience. To do well and justify
the costs of DRTV, a product must have mass appeal. It isn't that niche products
aren't worthy or capable of success in the marketplace, it is simply that DRTV is
not the place for them. Products that do well on DRTV can appeal to millions of
users, rather than thousands. Among

the long-term best products are

acne creams and weight loss aids. 30

million Americans suffer from acne,

providing a market of suitable size.

These is mass appeal for skin care

products. Combined with a great

DRTYV ad and high production values,

this has been a win year after year.

Weight-loss is also another hit on

DRTV. More than half of Americans

are clinically obese. Every one of them

can use a weight loss program. Some

other categories are products to

combat hair loss, fitness, and anti-aging. Notice a common trend here, all of these
products solve problems that are embarrassing. The ability to order the product
anonymously online through a DRTV ad may be particularly appealing. After all,
who wants to stand in line at the store with the hair replacement formula in hand?
Ideal DRTV candidates are products with mass appeal for a huge audience.
What are the typical margins for DRTV?

DRTYV products should sell for at least 5 times the cost of goods. If you are selling

a product for $20, it should not cost more than $4. The margin allows you to



comfortably cover the high media costs required in a DRTV campaign. Many
newcomers grossly underestimate their required margin, and even if successful in

sales volume, can actually lose money on every sale.

ac19ab766b2346e2adcb28edfbc2edc5_ 37 __tif

A WORLD PATENT

MARKETING

1680 Meridian Ave., Suite 600, Miami Beach, FL 33139

Phone: (888) 926-8174 | Fax: (888) 689-2485

WorldPatentMarketing.com | info@worldpatentmarketing.com

However, there is an exception to the rule. Products that generate ongoing
sales, such as a diet pill, skin care line, or prescription drug, that continue to
generate sales over a long period of time may have dramatically lower margins
for the initial purchase. The lower margins at the front end, are made up for with
additional purchases of the product later on. Also, products that are available in
stores and can be continually purchased again and again can have lower margins,
as the DRTV is not the only driver of sales, but an addition to a complete retail
merchandising chain.

Can the product be demonstrated on TV?

This is critical for DRTV success. You will need to show your

product in action. Is it fun to use? Easy to use? Fast acting?

Does the viewer know exactly what is going on just by

watching your DRTV commercial? They need to be able to

see it working. That is how they come to imagine what it will



do for them. When it comes to DRTV, seeing is believing.

Your product needs to be easily understood by the viewer

just by watching.

Does the product offer a unique opportunity and great value?

Everybody loves a good deal. A great deal can be the key to success in the world
of DRTV, where strong value statements are king. No matter what the actual
cost/benefit, the DRTV ad should make a direct appeal to

"perceived value." World Patent Marketing will help you to

develop your messaging so that the perceived value in your

offer shines through. We can take your initial product and

expand it into an entire value system, by piling on the product

benefits and offers. Since consumers love to get a lot for a

little, expanding the offering can be a key to success.

Is celebrity talent necessary for DRTV?

Not for every product. There have been plenty of DRTV campaigns that didn't
have a star or celebrity in sight. Often real people, folks like your viewers, offer
more credibility for a given product. On the other hand, celebrities offer a certain
type of instant credibility and name recognition. The right star can help to

establish an immediate rapport with the audience and can truly move a product.
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E-COMMERCE

World Patent Marketing hasa profound and fundamental understanding
of the world of e-commerce marketing. We understand all of the
elements, from shopping feed management to pay-per-click, as well

as social media, analytics, and e-mail marketing campaigns. We have
tools to monitor the results, and we can measure every valuable
metric, from your costs to conversion rates and campaign relevance.
This allows us to fine-tune your campaign with confidence.

We leave nothing to chance. We constantly upgrade and refine,
tweaking what we do, measuring the results, in search of constant
improvement. We micro-manage every detail, to give your stunning
results.

Our success is your success — that's the only measurement that counts.
Shopping Feed Management

Pay Per Click Management

Marketplace Management

Social Media Marketing

Email Marketing Management

This product is offered by the World Patent Marketing Custom

Products Group. Please call for pricing.

57314
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SHOPPING FEED MANAGEMENT

Start Your Successful Shopping Feed

System Here

lanagement

World Patent Marketing has a shopping feed

management team that can painlessly guide you

through the hassle of implementing and optimizing

product data feeds. We can explain in layman's terms

how to create strategies to succeed within the current

shopping networks, including Google Shopping, Bing

Shopping, eBay, and other e-commerce sites.

And we don't stop at visibility and attracting customers to your website. We also
focus on converting leads to sales and increasing ROL.

Enjoy a Breakthrough in Shopping Feeds Performance!

We have one objective for our clients, to increase ROI across the board. And that
means that we have to increase visibility and target the right audience. We use
data feed management strategies to segment the product lines.

We create product groups based on attributes and values. We look at the
categories, bidding range, the style of product, male or female, top price, the
season, the margins and sales volume to find

products with a high likelihood of conversion



at a profit. We tailor our shopping feed
management strategies to convert leads and
improve overall ROI. This goes far beyond
visibility and customers on the site, it bears
directly on profitability.

157314
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PAY PER CLICK MANAGEMENT

Pay-Per-Click Management for Increased Performance

Do you want more kick out of your pay-per-click campaigns? Are your results
humdrum and going nowhere? Do you suspect that your pay-per-click campaign
is being run on autopilot? If you haven't heard from your paid search marketing
company in months, it may be time for a change. Your competition is going to
leave you in the dust if you don't get active and stay on top of it with a forward-
looking campaign.

Paid Search with Real World Results

What's the first step in getting great results

with a PPC campaign? It comes down to one

thing, knowledge. We start the process by



getting to know your product inside and out,

as well as you business model, your customer

base, your potential target audience, your

competition, analysing latest trends and more.

We take your campaign performance data

and develop a winning strategy that leverages

every phase of your business to produce

strong results. Our PPC strategies give your

business the tools it needs for success.

MARKETPLACE MANAGEMENT

Millions Of New Customers Are Waiting, Find The Right Marketplace

The World Patent Marketing team can give you access to millions of new shoppers.
We can put your business on sites like Amazon, Rakuten, eBay, and Sears. It doesn't
matter what your line of business is, from a company with a single website, one
specific brand, or a manufacturer of multiple goods, our marketplace management

team will get you the best exposure in the right place.
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Experienced Marketplace Management



Offers a Revenue Boost

Ditch those spreadsheets, forget

about optimizing, toss those tired

and confusing data automating and

synchronizing systems in the trash.

There is no need to continue to list,

and update, and revise your product

offerings several times a day. That's

not to say that customer service is not

important, your product data, prices

and inventory had better be accurate.

But, there is a better way to do it.

The World Patent Marketing team of marketplace managers know that each
marketplace is unique. Developing and inputting product data can be a nightmare,
and management can be a challenge. We make your life easier, by taking those
tasks off your back. Our team can manage the entire process, so you can focus on

running your business.

SOCIAL MEDIA MARKETING

Make a Splash with Social Media Management

Keep your brand front and center in your customer's mind with social media
strategies. Popular platforms like Facebook, LinkedIn, Twitter and Pinterest allow
you to stay in touch with your customer base 24/7. With a variety of formats, like
blogs, tweets, and online videos, you can develop relationships build visibility with
potential customers, and rise in search engine rankings. Social media is one avenue
to increasing profitability.

World Patent Marketing is a leader in social media management. We create

engaging profiles and develop strong customer relationships. We brand your social
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media sites to support your website and ongoing marketing efforts, for maximum
effect. Every company and product being different, we create custom campaigns to
meet company goals and sales objectives.

Three Key Objectives Of Our Social Media Services

1: Develop an accessible web-friendly site.
2. Ensure that your site is easily shared and accessed by all social media sites
3. Promote your site content to desirable social media communities

We build a strong foundation based on viral content that helps your brand grow.
We establish trust and credibility with your customers. We achieve these goals by
developing the plan prior to the launch.

radar.

This is quite simply one of the most powerful forms of direct marketing available
today. There is no other tool that allows for the same powerful message targeting,
building of customer databases, customer support, nurturing ongoing relationships,
and tracking of results. In addition, e-mail marketing is inexpensive. Even in a
world with a rich social media environment, e-mail is still king when it comes to
tested results. At World Patent Marketing, our e-mail marketing service creates

custom e-mails for mobile and the web. We design and target your customer base



for maximum results. Our detailed reporting includes open rates, clickthrough,
conversion, bounce, and spam reporting, among other metrics.

573114
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The World Patent Marketing team's diverse skill set allows us to expertly tailor
our services to match your exact needs. From full-service engagements to a la
carte services, we help our clients launch the best apps & websites possible. Our
renowned strategy & planning team works alongside our world class branding
and digital design experts. We create beautiful and engaging designs, matched
only by the intuitive and innovative user interfaces that those designs are based
on. Our expert development and finishing cap it all off

When we create a logo, we aren't just creating an identity-we're creating a whole
new language.

Absorbing your spec, we create draft concepts. Of those, we select the best and
explore further. After strict review and reflection, we narrow down the direction to

a single concept. We then explore and refine until your brand is perfect.
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It's easy to know what elements you need on the

screen. But laying them out is the tricky part.

Have you ever had an app react perfectly on

cue and feel totally natural? That's the sign of

an expert Ul. Achieving this means taking our

work beyond mere wireframes. At the end of the

UX phase, we will present you with your app's

blueprints.

USER INTERFACE

Once wireframes & blueprints are created, we

formulate the Ul. The Ul extends upon the language

of your brand to create a fully fledged identity.

We select key screens from the blueprints to begin

our creation process. Once the Ul is finalized, most
developers would move on to development. But at

World Patent Marketing, that's when we get started

with polish.

Your app comes to life during Ul and UX, but our round of polish is where the magic
happens. It's where we add that extra little something that is World Patent Marketing's

signature style.



Notice how this site you're on is a bit slicker than the others you've visited lately?
That's polish. We perfect animations, transition states, and add all the fine details and

special touches that make an app a World Patent Marketing app.
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Concepting & Strategy

From fully fleshed-out concepts to one-sentence pitches,

this is where our team stress-tests every project that

comes through World Patent Marketing's doors. We

want to know why your idea makes sense, why it's going

to be successful, why anyone would care about it. This is

where our expert strategists will challenge assumptions

and overhaul business plans.

Working hand-in-hand with our clients, we take your

initial concept and merge it with everything the World Patent Marketing team
knows about mobile, about startups, about what does and doesn't work. We turn
ideas into actual products.

Once we all agree on a general direction, World Patent Marketing's team fleshes

out all the details. One of the great benefits of this process is that minutes in



strategy translate to an hour in wireframing, a few hours in design, and days or
even weeks in development.

Deliverable: The Feature Set

The feature set is your project's bible. It's a plain-English, written description of how
your app is going to work. It's what our designers use to come up with designs and
our developers use as a guideline for coding. It is the foundation for all the steps
to come.

Branding & Design

One of the biggest is the solid design behind

everything we do. In a crowded marketplace,

the perfect design will help your product

stand out. It's the first touchpoint you'll have

with users, and it's important to make it

count.

Our diverse group of designers are united by

their passion for good design and high-end

aesthetic. No matter which of our
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The functionality of your app and how solidly it's coded is critical. But when it comes



to first impressions, it's all about design. The look and feel of your app will set the
tone for everything else. Our team is deeply experienced and well-trained, with each
designer balancing illustrative creativity with a deep understanding of app layout.
Development & Launch

Development isn't just about writing code.

The very first step in developing a perfect

app is figuring out its architecture. We loop

in our lead architect and a team of senior

developers to pick the perfect technology

stack for your product.

When it's time for development to actually

start, we assign specialists that match

with the technologies selected during

the architecture phase. Our agile-based

development runs in two-week sprints that

result in a new, incremental build at the end

of each fortnight.

Incremental quality assurance analysis means that there are no surprises at the end.
And once the app is ready for the public, we launch it to the store and your app goes
live. Our team does everything from making sure your desired app name is available
in the store to ensuring every app gets through Apple's notoriously fickle acceptance
process.

Marketing

Launching an app is no easy feat. But getting

your app to the store is only half the battle.

When it comes to marketing, there is no

one-size-fits-all solution. And so World Patent

Marketing has built a robust network of in-



house marketing experts.
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Getting Expert Help

While your app is in development, our team will

assess the marketing goals and opportunities for

your app, then proceed with our hand picked

roster of experts. From press coverage to explainer

videos, we've got you covered.

Getting Noticed By Apple

We have relationships with Apple and we know how

they think. If there's any way to get your app featured in the App Store, we'll find it.
Maintenance

We offer maintenance packages that cover everything

from the occasional checkup all the way up to ongoing
feature expansions and whole new versions.

And when it makes sense to bring on your own team

to take over the app, we can help. We'll even put your



potential hires through the same rigorous evaluation
we created for our own team.
This product is offered by the World Patent Marketing Custom

Products Group. Please call for pricing.
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DESIGN AND ENGINEERING

Concept Generation

Three Dimensional Virtual Prototype

Industrial Design Services

Three Dimensional Product Animations
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At World Patent Marketing, concept development begins with a

team effort, to collaborate, share ideas, and work out the details

of your invention idea. This is a critical phase of the project,

where we seek input from all of the different departments,

engineering, design, marketing, manufacturing, in order to arrive

at the best solutions quickly. From these sessions, models and

drawings are created for your feedback and approval.

These sessions are creative storms, brainstorming is commonly

used. Our multi-disciplined team examines the product from various angles, offering input

and ideas, trying out all of the possibilities. They look at the project from every possible angle,
including engineering, design, materials, manufacturing methods, functionality, details, color and
finish. The drawings and models bring these ideas to life and become the starting point for your
product.

We have many design choices, the particular product dictates the best method for presenting
product drawings and models. When the details are finished, your product is ready to be made

into a presentation prototype.
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INDUSTRIAL DESIGN SERVICES

The World Patent Marketing design team works closely

with our manufacturing department to create your

final product designs. These designs build upon the

best aspects of your unigue vision, while adapting it to

high quality manufacturing requirements. Our goal is

to create a product that is useful, elegantly designed,

durable, stands out in the marketplace, and can be

manufactured at a price point that ensures success in

the marketplace. Our teams have extensive experience

in designing, refining, developing, and manufacturing

successful products. The team incorporates the skills

of designers, as well as in the fields of electrical,

mechanical, materials, and industrial engineering. This

technical knowledge, expertise, and experience are

invaluable when it comes to efficiently developing and

manufacturing successful, functional products.

Three-Dimensional Product Animation

Our 3D product animations are an important step in the design process. At World Patent
Marketing, we have found that 3D product animations, or 3D prototypes as the are also called,
are one of the best low cost ways to demonstrate how your product works, what it looks like from
every angle, and to refine design details.

Demonstrate Product Details

Video is a great way to advertise and market your product. But during the development stage,
3D animations are superior. With 3D animation, you can test your product without having to go
through the expense of making a physical prototype. The 3D animation allows you to look at the
product from every angle, almost pick it up and turn it around, and even look at the details inside.

And you can zoom in or out, to perfect the smallest details.
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THREE-DIMENSIONAL PRODUCT ANIMATION

A
Get to Market Faster
3D animation doesn't require a physical prototype,
as video or photography does. So you can begin
marketing your product to investors, and retailers
faster with 3D animation. With 3D animation you
can present your product at meetings and trade
shows, without going through the expense of
manufacturing the product first.
Save Time and Production Costs
You don't need to hire a film crew and
production team to produce a 3D animation.
This can save a tremendous amount of time

and money. Plus, 3D animations are usually



developed from your engineering CAD files,
they take advantage of essential work that has
already been done. 3D animation can be a rea
time and money saver over video, particularly
in the early stages of the invention process.
And product details can be easily changed,
allowing for market tests and changes to made

easily and efficiently.
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Prototypes are essential to the product development process. High quality
prototypes are essential to design, manufacturing, and marketing plans.
Technology has rapidly advanced and altered the process of prototype design
and production. World Patent Marketing uses the most advanced technigues,
selected on a case by case basis to best suit each particular project. We offer
four types of prototypes:

PROTOTYPE

FOUR TYPES OF PROTOTYPE

PRESENTATION PROTOTYPE



The first phase of product production involves creating a presentation prototype.
This prototype has the look and feel of the actual finished product. It should
look and feel like the finished product. It is used to for marketing presentations
and to test and finalize design details like the color, texture and finish.
PROOF-OF-CONCEPT PROTOTYPE

The second phase of a product prototype process involves the creation of

a proof-of-concept prototype. This prototype usually doesn't look like the
finished product, it is created to test if the concept works. These are sometimes
necessary for the patent application and investment.

FUNCTIONAL PROTOTYPE

The third phase of a product prototype is the building of a finished model.
These are often done in small run manufacturing facilities. It will look and

work just like the finished product, but it is not necessarily built in the same
manufacturing plant or on the same machines. It is useful for creating an actual
physical model of the final product.

PRODUCTION PROTOTYPE

The fourth and final phase of a prototype is an actual working product. It is
built on the exact same machines and assembly lines as your final invention.
This prototype allows you to approve the details of your invention. It is very
important to have a perfect production prototype before proceeding to mass
manufacture of your product.

This product is offered by the World Patent Marketing Custom

Products Group. Please call for pricing.
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CREATING THE PROTOTYPE

Your Design Becomes Reality

World Patent Marketing uses prototypes as a design tool. They help us to
refine the product concept, they are models of the final product.

Prototyping is crucial to product development since you're creating a unique
product.

Prototypes allow you to thoroughly examine your design, test it and alter it
and test it again. Prototyping allows the developer to check for flaws and

to make sure the product works correctly and is easy to use. In addition, the
prototype is a physical version of your idea that can be shown to potential
investors. One other crucial part of prototype testing is safety. The prototypes
offers the chance to test for both safety and durability. The prototype allows

designers to create product care and safety instructions.
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ADVANTAGES OF PROTOTYPES

1. Prototypes enable you to test and refine your design. This includes
for functionality, appearance, and cost of manufacturing. There is no
substitute for a physical model when it comes time to make the final
assessment on these processes and features. A physical prototype

allows you to determine if the product works as expected, and eliminate
unforeseen issues or potential problems.

2 Prototypes allow you test the performance of different materials. The
only way to be sure that particular materials will be durable and stand up

to the required use for a new invention, is to build a prototype and test

it. The prototype allows you to discover and repair design flaws early in

the invention process.

3. Prototypes help you to communicate the features and function of
your product more easily; that includes to investors, buyers, and most
importantly your product development team.

4. Great prototypes encourage others to take your product seriously. There
is simply no question that in a head to head competition between two
product ideas, the inventor with the superior prototype is going to shine

and have greater credibility. It's simply human nature. A high quality
prototype can put you over the top and provide an edge in attracting

investors and a quality team.
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WPM CHINA MANUFACTURING

Your One Stop Shop to Build and Scale

New Products Successfully

World Patent Marketing has developed a well-tested process which
streamlines the manufacturing of new products. We can build new
products efficiently, and rapidly scale the process for large production
in minimal time. With manufacturing hubs in Shanghai Hangzhou, and
Shenzhen, we offer maximum flexibility and efficiency.

The Build Process

The Scale Process

This product is offered by the World Patent Marketing Custom

Products Group. Please call for pricing.
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THE BUILD PROCESS
VETTED FACTORIES
Choosing the right factory is one of the most
important aspects of production. It is also
the one in which most lone entrepreneurs
make their biggest mistake. They simply do
not know what to look for or how to protect
their interests. World Patent Marketing
overcomes this problem by having a core
group of factories at our disposal. These
facilities are carefully vetted and over time
we have established trust and confidence
with the staff. Our facilities have varying specialties and we are aware of
which factories are best for particular inventions and products. With our
network of facilities we can manufacture products in almost any product
category. We have bullet-proof supplier agreements that protect your
interest in both production quality and protection of intellectual property.
INDUSTRY EXPERTS
Over the last several decades, Asia
has become the manufacturer of the
world. As such, they have the most
experienced experts and manufacturing
talent on the planet. World Patent
Marketing has attracted the best of
them, creating a team of qualified
™ industry experts in a wide field of
manufacturing services. Whether you

require plastic injection molding, material stamping, PCB fabrication, high-



tech batteries, sophisticated optics, machining or fabrication, our team is
up to the task. Our factory representatives work closely with design teams
and inventors to overcome design and engineering challenges and produce
high quality finished products. Our Expert Agreement protects intellectual

property throughout the process.
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MERCHANDISING HUBS

World Patent Marketing incorporates merchandise hubs to keep projects

on track. Our product teams oversee and coordinate the entire product
development process. Through a variety of proprietary communications
technology and communication software, we manage tasks, track discussion,
maintain files on changes and sign-offs, and make it available online so

the entire team can stay current on development progress. Frequent
communication is required to successfully complete projects. We have
developed a system to maintain clear, transparent and open communication
at all times. Our hubs keep everyone in touch and projects on track.

SMALL BATCH MANUFACTURING

First orders are usually for small-runs of a



product. These do not require large-scale
manufacturing. We have facilities in China
that are dedicated to smaller production

runs. They coordinate with other facilities,

to easily transfer tooling and technology to
larger factories.

PRODUCT CERTIFICATION

Product certification is critical in almost every
industry, from consumer products, to electronics,
and medical devices. We partner with various
agencies and companies to make the process
smooth and efficient. Their 40,000 employees
worldwide ensure that you have the correct
information, testing and certification for your

destination market.
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SCALE METHOD

Manufacturing is one of the most important aspects to developing and

launching a product in the marketplace. It affects the quality and price



of your final product. As your product becomes successful, one of the
challenges is scaling production from small runs to larger runs. Because
of our numerous core facilities throughout China, we are able to quickly,
efficiently, and reliably scale production for our products.
OPERATIONS

Operating manufacturing facilities in

China is fraught with difficulties for the

unwary investor who lacks on the ground

connections. Management of those

operations is critical to your success. We

have created a standardized process that

streamlines the process and provides

quality control and communication at

every level. Our merchandisers, who are

located in country at our hubs, oversee

all operations from fulfillment to shipping

and tracking. They also handle inventory

control, testing and maintenance. Our

method offers reliability, efficiency and low

cost to our clients.

PRODUCT EXTENSIONS

Sustaining continual growth requires

innovation and advancement, in the

form of frequent product updates and

product line extensions. As a One Stop

Shop, World Patent Marketing has the
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team resources, and the depth of specialized talents, to help you quickly
accelerate your product development strategies and bring updates and
extensions online continuously. Our strategic partnership with a number of
companies which give us access to a team of top-notch freelance designers
who can handle all aspects of industrial, packaging, and graphic design. All
of the tools you need are at your disposal with a phone call or e-mail.
SALES CHANNEL DEVELOPMENT

Let us help you sell your product. We have

developed an extensive network of strong

relationships with some of the largest retailers

in North America and Europe. With our

network and strength, you can breakthrough

the "single vendor" problem, and reach the

buyers you need to put your product on the

shelves.

PURCHASE ORDER FINANCING

Tap into our network to solve cash flow problems. As you scale, cash flow
becomes increasingly challenging. Therefore, we offer purchase order

financing for products manufactured in our facilities. We also have a network



of investors who can provide growth capital on an equity sharing basis for
products in need of liquid capital.

FREIGHT & LOGISTICS SUPPORT

We offer logistics support through a number of

third party partners. These operations are housed

stateside, with both offices and warehouses.

Through them, we are able to offer warehousing,

order fulfillment, shipping, distribution and

customs services. This allows us to offer vertically

integrated services from the factory floor to the

customer
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CHINESE MARKET

Everyone wants to crack the one-biliion

person market, China. Yet, selling products

in China is almost impossible for American

and Europeans lacking connections.

We can solve that problem on several

fronts, including consumer messaging,



distribution, online sales, and retail stores.
We can help you put your product on the

shelves in China.
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FREE PATENT REFERRAL

Is your idea protected?

World Patent Marketing can refer you to an independent patent attorney or agent that is
part of WPM's Patent Referral Network. He or she can help prepare a utility, design or plant
patent application with the US Patent and Trademark Office. World Patent Marketing is
not a law firm and does not provide legal advice. All legal questions regarding the patent
filings must be communicated directly with your selected patent practitioner.

THE PROVISIONAL PATENT APPLICATION

L Allows you up to a year of protection, during which time you can determine the
commercial potential of your invention. This is a window of opportunity before you

need to commit to the cost of filing and prosecution of a regular application for a

patent. When you file the provisional patent application, you are a lowed a year to
assess the potential. A year may not be enough time to fully assess the value and

potential of an invention, but it is nonetheless a valuable window that protects your



invention while you begin the steps of production and marketing. If you have not

found any interest at all in a year, you may want to rethink going through the time and
expense of filing fora regular patent.

¢ When you have a provisional patent, you use a "Patent Pending" notice to prevent
people from infringing upon or copying your invention. The notice lets people know

that you have gone through the appropriate steps to protect your invention, and

that they cannot copy it or reproduce it. It may seem to be a small protection, but

most of the types of people who actively look for good ideas to steal and copy, will
automatically stay away from those marked "patent pending."” It isn't worth it to them

to get involved in a patent battle or lawsuit. The "patent pending” notice has much

the same effect as a sign on the front of a house stating that there is monitored burglar
surveillance; thieves leave both of them alone.

¢ An important aspect of the provisional patent application filing is that it established a
fixed and legal date. If the provisional patent is granted, it is enforced from the day of

the filing. The United States is now a first-to-file country, so the filing date is important

for inventors' rights.

* The provisional patent application offers inventors privacy along with protection.
Provisional patents are confidential, unlike regular patents. During the 12 month

period, no one can find out information about your patent, and no information can be

disclosed, except under two cases:
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1. When you make regular patent application in that time.

2. When there is a dispute regarding your rights to the patent.
With these two exceptions, the provisional patent is a confidential document that keeps the
details regarding your invention safe.

UTILITY PATENT PROTECTION

( U.S. Protection Only)

Issued for the invention of a new and useful process,

machine, manufacture, or composition of matter, ora

new and useful improvement thereof. The utility patent

generally permits its owner to prevent others from

making, using or selling the invention for a period of up

to twenty years from the date of patent application filing.
Approximately 90% of the patent documents issued by

the USPTO in recent years have been utility patents, also

referred to as "patents for invention”.

DESIGN PATENT APPLICATION

( U.S. Protection Only)

In the United States, a design patent is a form of legal protection
granted to the ornamental design of a functional item. Design
patents are a type of industrial design right, a bit like copyright for
products. Ornamental designs of jewelry, clothing, food containers
and computer icons are examples of objects that are covered by
design patents. The Design Patent permits its owner to exclude
others from making, using, or selling the design. Design patents are
granted for the term of fifteen years.

v
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9/16/2015 Auto Makers Enter Untested Waters As World Patent Marketing Introduces Rim-A-Tatch, A Stylish And Timeless Invention For The Automotive Industry...

World Patent Marketing is the only patent services company in history to be awarded a five star review rating
from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Advisory Board

Scott J. Cooper, CEQ and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan MNuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING AFFILIATES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. ltis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mobile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper ldea Foundation

The Gooper ldea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the world's
children. Led by Scott Cooper, the Foundation's goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper Idea Foundation and World Patent Marketing pledged
$250,000 to Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump - What Waorld Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Submit Your ldea to World Patent Marketing!
Check out World Patent Marketing Reviews.

For the original version on PRWeb visit: hitp2/iwww prweb.com/rel /worl ntmarketing/rim-a-
tatch/prweb12938617.htm

Information contained on this page is provided by an independent third-party content provider. WorldNow
and this Station make no warranties or representations in connection therewith. If you have any questions or

comments about this page please contact pressreleases@worldnow.com.
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World Patent Marketing is a vertically integrated manufacturer and engineer of patented
products. The company is broken into eight operating divisions. These include WPM
Research, WPM Patents, WPM Web & Apps, WPM Prototyping, WPM Manufacturing, WPM
Capital Ventures, WPM Social Media and WPM Retail. The company offers these products
to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary
study, The Patent Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent
applications with the US Patent and Trademark Office and other patent offices around the
world.

WPM Web & Apps: offers complete development services for web site and mobile apps,
including: research, design, code, application of skins, testing, and distribution. Also offers
top quality design and artwork, a necessary element in the crowded field of web site and
mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype,
including: appearance, proof of concept, functional model or a production level
prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in
China, Taiwan and South Korea. Having access to a staff on the ground in China makes all
the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest
stage of venture funding. WPM's goal is to get you through the first phase. This usually
means: get you to the point where you've built something impressive enough to raise
money on a larger scale. Then we can introduce you to later stage investors—or
occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power
social media marketing for some of the world's best brands. Brands choose us because,
as one of the world's most innovative companies, we know how to turn business
objectives into realities in creative, strategic and measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media.
To be successful today, companies need to be able to sell products in as many different
ways as possible.

World Patent Marketin view

World Patent Marketing is the only patent services company in history to be awarded a
five star review rating from Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent
Marketing has received accredited status and is an A+ Rated Member of the Better
Business Bureau. World Patent Marketing is also a proud member of Dun and Bradstreet,
the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent
Marketing is also a proud member of the National Association of Manufacturers, the
South Forida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Advisory Board

Scott J Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING AFFILIATES
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on &anuary 1, 2015. |t
isthe first of its kind marketplace. It will level the playing field for small inventors being
bullied out of the manufacturing and mobile app development marketplaces by multi-
national corporations with deep pockets. The New York Inventor Exchange diverse
markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app
developers.

Invention Town

Worl nt Marketing has also announced the launch of InventionTown.com, America's
Inventor Watchdog.

Shop World Patent Marketing
World Patent Marketing launched Shop World Patent Marketing as another retail

distribution channel for manufactured products.
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World Patent Marketing is a vertically integrated manufacturer and engineer of patented
products. The company is broken into eight operating divisions. These include WPM
Research, WPM Patents, WPM Web & Apps, WPM Prototyping, WPM Manufacturing, WPM
Capital Ventures, WPM Social Media and WPM Retail. The company offers these products
to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary
study, The Patent Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent
applications with the US Patent and Trademark Office and other patent offices around the
world.

WPM Web & Apps: offers complete development services for web site and mobile apps,
including: research, design, code, application of skins, testing, and distribution. Also offers
top quality design and artwork, a necessary element in the crowded field of web site and
mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype,
including: appearance, proof of concept, functional model or a production level
prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in
China, Taiwan and South Korea. Having access to a staff on the ground in China makes all
the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest
stage of venture funding. WPM's goal is to get you through the first phase. This usually
means: get you to the point where you've built something impressive enough to raise
money on a larger scale. Then we can introduce you to later stage investors—or
occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power
social media marketing for some of the world's best brands. Brands choose us because,
as one of the world's most innovative companies, we know how to turn business
objectives into realities in creative, strategic and measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media.
To be successful today, companies need to be able to sell products in as many different
ways as possible.

World Patent Marketin view

World Patent Marketing is the only patent services company in history to be awarded a
five star review rating from Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent
Marketing has received accredited status and is an A+ Rated Member of the Better
Business Bureau. World Patent Marketing is also a proud member of Dun and Bradstreet,
the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent
Marketing is also a proud member of the National Association of Manufacturers, the
South Forida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Advisory Board

Scott J Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING AFFILIATES
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on &anuary 1, 2015. |t
isthe first of its kind marketplace. It will level the playing field for small inventors being
bullied out of the manufacturing and mobile app development marketplaces by multi-
national corporations with deep pockets. The New York Inventor Exchange diverse
markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app
developers.

Invention Town

Worl nt Marketing has also announced the launch of InventionTown.com, America's
Inventor Watchdog.

Shop World Patent Marketing
World Patent Marketing launched Shop World Patent Marketing as another retail

distribution channel for manufactured products.
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i3 also a proud member of the National Association of Manufacturers, the South Florida Chamber of
Commerce, the Greater Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and
The New York Inventor Exchange.

World Patent Marketing Advisory Board

SeottJ. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING AFFILIATES
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It is the first
of its kind marketplace. It will level the playing field for small inventors being bullied out of the
manufacturing and mobile app development marketplaces by multiational corporations with deep
pockets. The New York Inventor Exchange diverse markets span inventors, entrepreneurs,
manufacturers, engineers, and mobile app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel
for manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the
world’s children. Led by Scott Cooper, the Foundation’s goal is to help young people push the
boundaries of what's possible and create a future they want. Our goal is to raise expectations and the
hopes and dreams of every child on Earth.On June g, 2015, The Cooper Idea Foundation and World
Patent Marketing pledged $250,000 to Inventors and Engineers Youth Village and most recently
dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump CWhat World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Submit Your ldea to World Patent Marketing!
Check out World Patent Marketing Reviews.

For the original version on PRWeb visit: http://www.prweb.com/releases/worldpatentmarketing/rim-

a-tatch/prweb12938617.htm
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necessary elementin the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance, proof
of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China, Taiwan and
South Korea. Having access to a staff on the ground in China makes all the difference in achieving the best
price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point where
you've built something impressive enough to raise money on a larger scale. Then we can introduce you to
later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be successful
today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review rating
from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Advisory Board

Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING AFFILIATES

The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. Itis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mobile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the world’s
children. Led by Scott Cooper, the Foundation's goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper Idea Foundation and World Patent Marketing pledged
$250,000 to Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.
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company is broken into eight operating divisions. These include WPM Research, WPM Patents, WPM Web &
Apps, WPM Prototyping, WPM Manufacturing, WPM Capital Ventures, WPM Social Media and WPM Retail.
The company offers these products to inventors, law firms and emerging growth companies.

WPM Research: evaluates the commercial potential of patents through its proprietary study, The Patent
Invention Technical Analysis (PITA).

WPM Patents: develops intellectual property strategies, writes and files patent applications with the US
Patent and Trademark Office and other patent offices around the world.

WPM Web & Apps: offers complete development services for web site and mobile apps, including: research,
design, code, application of skins, testing, and distribution. Also offers top quality design and artwork, a
necessary elementin the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance, proof
of concept, functional model or a production level prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China, Taiwan and
South Korea. Having access to a staff on the ground in China makes all the difference in achieving the best
price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture
funding. WPM's goal is to get you through the first phase. This usually means: get you to the point where
you’ve built something impressive enough to raise money on a larger scale. Then we can introduce you to
later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media
marketing for some of the world's best brands. Brands choose us because, as one of the world's most
innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be successful
today, companies need to be able to sell products in as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review rating
from Consumer Affairs, Google, Trustpilot, Shopper Approved, Customer Lobby, Yellow Pages, Yelp,
Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an A+
Rated Member of the Better Business Bureau. World Patent Marketing is also a proud member of Dun and
Bradstreet, the US Chamber of Commerce, the Association for Manufacturing Excellence and the
International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is also a proud
member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater
Miami Chamber of Commerce, and the Miami Beach Chamber of Commerce and The New York Inventor
Exchange.

World Patent Marketing Advisory Board

Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Occupy Democrats

Christopher R. Seaver, MD, Da Vinci Robotics Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner
Matthew Whitaker, Former US Atiorney, lowa
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The New York Inventor Exchange
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World Patent Marketing launched The New York Inventor Exchange on January 1, 2015, ltis the first of its
kind marketplace. It will level the playing field for small inventors being bullied out of the manufacturing and
mobile app development marketplaces by multi-national corporations with deep pockets. The New York
Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile
app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's Inventor
Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for
manufactured products.

The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world.
Established by the Cooper Family, the Foundation believes that innovation is vital to the state of the world’s
children. Led by Scott Cooper, the Foundation’s goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every
child on Earth.On June 9, 2015, The Cooper Idea Foundation and World Patent Marketing pledged
$250,000 to Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent
Marketing.

Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs

Great Entrepreneurs Who Began Life Poor

Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World

Donald Trump - What World Patent Marketing's Customers Can Learn
Lessons From the Men Who Built America

Submit Your Idea to World Patent Marketing!

Check out World Patent Marketing Reviews.

For the original version on PRWeb visit: hitp:/www.prweb.com/releases/worldpatentmarketing/rim-a-
tatch/prweb12938617.htm

Information contained on this page is provided by an independent third-party content provider. WorldNow
and this Station make no warranties or representations in connection therewith. If you have any questions or
comments about this page please contact pressreleases@worldnow.com.
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around the world.

WPM Web & Apps: offers complete development services for web site and mobile apps, including: research, design, code, application of skins, testing, and
distribution. Also offers top quality design and artwork, a necessary element in the crowded field of web site and mobile apps.

WPM Prototyping: works with clients to develop one or more types of prototype, including: appearance, proof of concept, functional model or a production level

prototype.

WPM Manufacturing: provides overseas production from all 14 major industrial zones in China, Taiwan and South Korea. Having access to a staffon the
ground in China makes all the difference in achieving the best price, quality, and turnaround time.

WPM Capital Ventures: provides seed funding for startups. Seed funding is the earliest stage of venture funding. WPM's goal is to get you through the first
phase. This usually means: get you to the point where you've built something impressive enough to raise money on a larger scale. Then we can introduce you to
later stage investors—or occasionally even acquirers.

WPM Social Media: has created an innovative, specialized approach that we use to power social media marketing for some of the world's best brands. Brands
choose us because, as one of the world's most innovative companies, we know how to turn business objectives into realities in creative, strategic and
measurable ways.

WPM Retail: Offers shopping online, in person, on mobile devices and with social media. To be successful today, companies need to be able to sell products in
as many different ways as possible.

World Patent Marketing Reviews

World Patent Marketing is the only patent services company in history to be awarded a five star review rating from Consumer Affairs, Google, Trustpilot,
Shopper Approved, Customer Lobby, Yellow Pages, Yelp, Reseller Ratings and My Three Cents. World Patent Marketing has received accredited status and is an
A+ Rated Member of the Better Business Burean. World Patent Marketing is also a proud member of Dun and Bradstreet, the US Chamber of Commerce, the
Association for Manufacturing Excellence and the International Licensing Industry Merchandisers' Association (LIMA). World Patent Marketing is alsoa
proud member of the National Association of Manufacturers, the South Florida Chamber of Commerce, the Greater Miami Chamber of Commerce, and the
Miami Beach Chamber of Commerce and The New York Inventor Exchange.

World Patent Marketing Advisory Board

Scott J. Cooper, CEO and Creative Director, World Patent Marketing

Moti Horenstein, Direct of Security Risk Management, World Patent Marketing
Aileen Marty, MD, Professor and Scientist

Nitzan Nuriel, Brigadier General (Res)., Israel Defense Forces

Omar Rivero, Founder of Oceupy Democrats

Christopher R. Seaver, MD, Da Vinei Roboties Surgeon

Richard Sulaka, Macomb County Deputy Public Works Commissioner

Matthew Whitaker, Former US Attorney, lowa

WORLD PATENT MARKETING AFFILIATES
The New York Inventor Exchange

World Patent Marketing launched The New York Inventor Exchange on January 1, 2015. It is the first of its kind marketplace. It will level the playing field for
small inventors being bullied out of the manufacturing and mobile app development marketplaces by multildational corporations with deep pockets. The New
York Inventor Exchange diverse markets span inventors, entrepreneurs, manufacturers, engineers, and mobile app developers.

Invention Town

World Patent Marketing has also announced the launch of InventionTown.com, America's [nventor Watchdog.

Shop World Patent Marketing

World Patent Marketing launched Shop World Patent Marketing as another retail distribution channel for manufactured products.
The Cooper Idea Foundation

The Cooper Idea Foundation is dedicated to providing funding for special causes around the world. Established by the Cooper Family, the Foundation believes
that innovation is vital to the state of the world’s children. Led by Scott Cooper, the Foundation’s goal is to help young people push the boundaries of what's
possible and create a future they want. Our goal is to raise expectations and the hopes and dreams of every child on Earth.On June g, 2015, The Cooper Idea
Foundation and World Patent Marketing Pledged $250,000 to Inventors and Engineers Youth Village and most recently dedicated The Cooper Kindergarten.

The Cooper Idea Foundation has funded an educational video series on YouTube for World Patent Marketing.
Recent Videos Include:

The History of the Patent

Greatest Inventors of Our Time

Greatest Patents of All Time

Early Failures of Successful Entrepreneurs
Great Entrepreneurs Who Began Life Poor
Youngest Inventors of All Time

Immigrants That Made It Big

Social Media Sites That Changed the World
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Scott J. Cooper
CEO and Creative Director of World Patent Marketing

Director and Founder of The Cooper Idea Foundation

Ambassador Dell L. Dailey
Head of US State Department Counterterrorism Office

Lieutenant General, United States Army

General Nitzan Nuriel
Brigadier General of the Israel Defense Forces

Honored by US Congress for Commitment to World Security

Dr. Aileen Marty
Appointed to President Obama’s Advisory Council on Combating Antibiotic-Resistant Bacteria

Advisor to White House, Department of Defense, Department of Homeland Security, Center for Disease
Control, National Institutes of Health, Department of State, World Health Organization

Brian Mast
Candidate for US House of Representatives, Joint Special Operations Command (JOSC)
Army Hero, Double Amputee, Awarded Medals for Valor, Merit and Sacrifice,

President Barack and Michelle Obama’s Special Guest to State of the Union Address

Matthew G. Whitaker
Former US Attorney, Southern District of lowa

Executive Director of The Foundation for Accountability & Civic Trust



Pascal Bida Koyagebele
Central African Republic Presidential Candidate
Leader of KITE, the Farmer’s Political Party

Voice Achievers Award Winner for African Political Leadership

Dr. Ronald Mallett
World Famous Theoretical Physicist, Academic and Author of Time Traveler
Solved Einstein’s Basic Equations and Theories on Space Time and Circulating Laser Light

Physics Professor at the University of Connecticut

Richard Sulaka, Jr.

Macomb County Deputy Commissioner

Moti Horenstein
World Heavyweight Champion in Martial Arts
Special Forces Commando Unit of Israel Defense Forces

Guiness Book of World Records Holder
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Industry Statistics — which is easier to understand and gives up to date industry information and
market trends having nothing to do with the patent.

It should take about seven days from the time we receive payment to complete the intelligence
report. You will receive the intelligence report by encrypted email, and a Senior Product
Director will schedule a call to review the results with you and discuss next steps.

I want to point out that a lot of people call us and want to skip over this step. We don’t allow it.
It doesn’t matter who you are. Everybody goes through the same process — even when the CEO
launches his products, he goes through the same process.

We want you to know exactly what you are getting into. You don’t want any surprises down the
road.

So, CLIENTS NAME, do you have any questions about moving forward with your project?
(Wait for response)

CLOSE THE DEAL.






Safetyblade.com
Squatchworld.com

Januscase.com

| want you to keep in mind that most inventors fail and most
inventions do not go to market. Most companies are not going
to tell you that. Our philosophy at World Patent Marketing is
“brutal honesty” and we if we decide to move forward on your
project, it's important to me that you have realistic
expectations.

Hopefully within a day or two, we will have a proposal for you
and it will come by email.

Let us review the idea and | will get back to you tomorrow
either way.

Have a good day.



2017 SCRIPT 1

Hello CUSTOMER
My name is [NAME] with World Patent Marketing, how are you today?
[PAUSE]

You made a recent inquiry on our website about an idea or invention you were working on, is
that correct?

[PAUSE]

How long have you had this idea for?

[PAUSE]

Is this the first time you’re looking into developing & patenting your own product?
[PAUSE]

Are you looking to get your idea out on the market?

[PAUSE]

OK great! Let me explain a little bit about World Patent Marketing - who we are and how we
are unique:

All over the world, we are known as the Invention Powerhouse and I'll tell you why —
we have developed a proprietary step by step process utilizing cutting edge technology
that can take YOUR idea to the marketplace.

We do everything in house. We can take your idea from a sketch on a napkin, give
you invention intelligence, help you protect it with a patent, design a product, build a

prototype, manufacture overseas, market it online and put it on TV and in the stores.

We are A+ Rated with the BBB and we have thousands of five star reviews online.




































SUPREME COURT OF THE STATE OF NEW YORK

COUNTY OF KINGS
_________________________________ X
DESA INDUSTRIES, INC. d/b/a WORLD : INDEX NO.: 510559/2015
PATENT MARKETING, a Delaware :
corporation, and SCOTT J. COOPER,
Justice
Plaintiffs,
: AFFIRMATION IN SUPPORT OF
V. : MOTION FOR TEMPORARY
. RESTRAINING ORDER AND
ALEXANDER RUDSKY (aka “ALEX . PRELIMINARY INJUNCTION
BROWN RUDSKY” and “ALEX RUDSKY
BROWN” and “ALEX BROWN?"), :
Defendant. 2
--------------------------------- X

ZACHARY S. TAYLOR, an attorney duly admitted to practice law in the courts of
the State of New York, hereby affirms as follows under penalty of perjury, pursuant to CPLR
§ 2106 that the following is true and correct:

1. [ am an attorney Of Counsel of the law firm Creizman PLLC, with offices
located at 565 Fifth Avenue, 7th Floor, New York, New York 10017.

2. I represent Plaintiffs DESA Industries, Inc. d/b/a World Patent Marketing
(“WPM”) and Scott J. Cooper and submit this Affirmation in support of Plaintiffs’ motion,
pursuant to CPLR § 6201 et seq. for (1) a Preliminary Injunction enjoining Defendant from
(a) publishing online or elsewhere false statements concerning WPM and/or Cooper and (b)
threatening WPM or Cooper with publishing false statements about them online for the
purpose of extortion or blackmail and (2) a Temporary Restraining Order enjoining

Defendant from (a) publishing online or elsewhere false statements concerning WPM and/or






“Scott, I sent you an email the other day. [ left you a message this morning.. My
advise [sic] is not to ignore and hope I go away...

“You do not need our group to make things difficult on you.. So please man up and
let’s go over a few things that are needed to discuss.. have a good weekend. I expect

to hear from you today.”

10. On August 25, 2015, Rudsky made multiple defamatory statements about
WPM and Cooper personally in two e-mails to a third party, Matthew G. Whittaker, who is a
member of WPM’s advisory board as well as the former U.S. Attorney for the Southern
District of Iowa. Those emails are attached hereto as Exhibits Cand l;}.--ln the first email,
Rudsky falsely claimed that Cooper owed him $200,000 ancT iiemailed that Cooper pay him.
In addition, he stated, without presenting any evidence to support his claims, that WPM is a
“scam’ and that the customer reviews on its website and others are “fake.” Rudsky
threatened to “inform[] everyone via any source I feel necessary to advise them that WPM is
a scam.” He concluded by stating, “You have 48 hours from today to come up with the
money that is owed to me.. I hope I make myself clear...” See Exhibit C. In the second email,
Rudsky threatened Mr. Whittaker himself, stating, “You are party too a scam that is driving
allot [sic] of traffic to WPM site.. You will be exposed... I hope I make myself clear Mr.
Whitaker.” See Exhibit D.

13.  On August 26, 2015, Plaintiffs engaged Creizman LLC. Later that day, we
filed the Complaint in this action and emailed a copy of the complaint to Rudsky.

14.  On the following day, an investigator attempted to serve Rudsky with the
Summons and Complaint in this action at Rudsky’s last known address in Brooklyn. He was
informed by the building super that Rudsky had moved out abruptly several months earlier.

15.  Rudsky’s forwarding address is a P.O. Box in Brooklyn. The P.O. Box was

registered to two addresses, one of which was the address in Brooklyn and the other in



Oceanside, New York. On August 29, 2015, our investigator attempted to serve Rudsky at
the address in Oceanside. However, he learned that the house belonged to the parents of
Rudsky’s girlfriend, who told our investigator that they were unaware of Rudsky’s
whereabouts.

16. On September 1, 2015, our investigator called Rudsky on the mobile
telephone number that Rudsky had provided in one of his emails to Cooper. Rudsky
answered and agreed to speak to him. Rudsky told him that he was out of New York State
because he wants to make sure that he is not served. He said that he does not want to hire an
attorney and he knows that he will have no choice but to retain counsel if he is served.
Rudsky asked why he and Cooper cannot settle the matter and said that he is owed $200,000
from his prior employment with Cooper. Rudsky also said that regardless of whether he
receives the money, he intends imminently to post damaging statements online about WPM
and Cooper to the effect that WPM is a scam. When questioned as to the basis for his
accusation, Rudsky could not identify any personal knowledge to support it; he merely
pointed to the number of “hits” WPM receives on the Internet as “proof” that WPM is
somehow illegitimate.

17.  Plaintiffs maintain that Rudsky’s claims are completely without any basis in
fact and have been made maliciously for no other reason than to extort money from Cooper
and to destroy the reputation of WPM and Cooper himself.

18.  Second, Plaintiffs will suffer irreparable harm if an injunction is not granted.

19.  Specifically, WPM has a stellar reputation for the quality of its customer
service. WPM has earned an A rating with the Better Business Bureau, and has received five-

star aggregate ratings on Consumer Affairs, Google, Trustpilot, Shopper Approved,



Customer Lobby and ResellerRatings.com. WPM depends on its reputation in order to
maintain its position with the industry.

20.  WPM has spent and continues to spend a great deal of money and resources
on online marketing, which to be successful relies on the company’s good reputation on the
Internet.

21.  Although Rudsky’s claims are ridiculous, they will cause great harm to
WPM’s business reputation if they are not prevented. Rudsky’s defamatory posts will
effectively cancel out the company’s online marketing efforts, especially if his posts are
disseminated on the Internet using multiple anonymous addresses, as Rudsky has already
insinuated he will do, when he threatened that his “group” will “make things difficult” for
WPM and Cooper.

22.  Third, the balance of equities clearly favors the Plaintiffs. If an injunction is
not granted, it will be devastating to WPM and Cooper because Rudsky has threatened
imminently to begin an Internet smear campaign against them, which will harm their
reputation and steer away potential customers. On the other hand, if the injunction is granted,
Rudsky will simply be delayed from writing online reviews and comments. He has no
pressing need to publish them. It is important to note that Rudsky is not and has never been a
customer of WPM and that he has zero first-hand basis for making any claims whatsoever
about the services WPM provides. Moreover, as his own emails make clear, he is not
motivated by a desire to express himself, but rather to collect money.

23.  Fourth, public policy favors granting an injunction. On the Internet, content
produced by a single individual can find an immediate nationwide, even global, audience.

Posts on crowd-sourced review sites can make or break a company’s reputation. While the



freedom of expression should extend to legitimate commentary, there should be no such
protection afforded to bogus reviews that are intended solely to harm others’ reputation and
to extort money from them. Rudsky’s statements and actions make clear that his threatened
reviews and comments fall squarely in the latter category. He has no first-hand knowledge of
WPM’s business, and he is brazenly demanding that Cooper pay him money as the price for
silence. In short, preventing Internet defamation like Rudsky’s promotes the public interest in
protecting the reputation of innocent companies and individuals without impinging in any
way on First Amendment rights.

24.  Moreover, a Temporary Restraining Order should be issued to preserve the
status quo until the hearing on whether to issue a Preliminary Injunction is held. Rudsky has
stated that he is keeping out of New York State in order to avoid service, in the belief that
this way he can conduct his smear campaign with impunity. Until he can be served and made
to appear in this Court, the status quo should be preserved. Furthermore, maintaining the
status quo will not harm Rudsky in any way; as stated above, he has no pressing need to
make any statements about WPM and Cooper online, much less false and malicious
statements. On the other hand, if he is not prevented from beginning his smear campaign, as
he has threatened to do imminently, it will be devastating for WPM and Cooper.

25.  No prior request has been made for the relief requested herein, nor have
Plaintiffs sought any other provisional remedy.

26.  For the foregoing reasons, we request that the Court issue (1) a Preliminary
Injunction and (2) a Temporary Restraining Order pending a hearing on the motion for a

Preliminary Injunction.



Respectfully submitted,
September 2, 2015
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[FILED: KINGS COUNTY CLERK 08/26/2015 09:50 PM INDEX NO. 510559/2015
NYSCEF DOC. NO. 1 RECEIVED NYSCEF: 08/26/2015

SUPREME COURT OF THE STATE OF NEW YORK
COUNTY OF KINGS

DESA INDUSTRIES, INC. d/b/a WORLD > INDEX NO.:
PATENT MARKETING, a Delaware i
corporation, and SCOTT J. COOPER,

Plaintiffs, : SUMMONS
V.

ALEXANDER RUDSKY (aka “ALEX
BROWN RUDSKY” and “ALEX RUDSKY
BROWN” and “ALEX BROWN?”),

Defendant.

TO THE ABOVE NAMED DEFENDANT:

YOU ARE HEREBY SUMMONED and required to serve upon
Plaintiff’s attorneys, whose address is:

Eric M. Creizman

Creizman PLLC

565 Fifth Avenue, 7" Floor
New York, New York 10017

an answer to the complaint in this action within 20 days after the service of this
sumumons exclusive of the day of service, or within 30 days after the service is
complete if this summons is not personally delivered to you within the State of
New York. In case of your failure to answer, judgment will be taken against you
by default for the relief demanded in the complaint.

Kings County is designated as the place of trial in that the Defendant maintains
his principal residence and places of business and otherwise transacts business
and operates in Kings County.

Dated: New York, New York

August 26, 2015
{s/ Eric M. Creizman

Creizman PLLC

565 Fifth Avenue, 7th Floor
New York, New York 10017
Telephone: (212) 972-0200
Facsimile: (646) 200-5022
Email: cereiz@creizmantlc.com
Attorneys for Plaintiffs




SUPREME COURT OF THE STATE OF NEW YORK
COUNTY OF KINGS

DESA INDUSTRIES, INC. d/b/a WORLD INDEX NO.:
PATENT MARKETING, a Delaware :
corporation, and SCOTT J. COOPER,
Plaintiffs, COMPLAINT
V.
ALEXANDER RUDSKY (aka “ALEX
BROWN RUDSKY” and “ALEX RUDSKY
BROWN” and “ALEX BROWN”),

Defendant,

Plaintiffs DESA Industries, Inc. d/b/a World Patent Marketing (“WPM”)
and Scott J. Cooper by their undersigned attorneys, Creizman PLLC, for their
complaint against Defendant, Alexander Rudsky, allege as follows:

NATURE OF ACTION

Ii, In or about July 2015, WPM and its CEO and Creative Director,
Scott Cooper, began receiving a series of threatening emails. At first the author of
these emails hid his identity, but by mid August 2015, the perpetrator revealed
himself as well as his agenda: unless Mr. Cooper paid him $200,000, he would
smear WPM’s reputation by writing spurious negative online reviews and filing
bogus complaints with the Better Business Bureau. There is a name for a proposal
like this: blackmail.

2. The author of the threats is the Defendant, Alexander Rudsky. He
is a former employee of Mr. Cooper from a previous business venture who is

desperate to make money by any means. In his communications with Mr, Cooper,



he portrayed himsclf as the spokesperson for a “group” that will “make things
difficult” for Mr. Cooper by destroying his and WPM’s reputation.

3. After writing several increasingly threatening emails, Rudsky
upped the ante by making defamatory statements about Mr. Cooper and WPM in
an email to a member of WPM’s advisory board, Matthew G. Whittaker, the
former United States Attorney of the Southern District lowa appointed by
President George W. Bush. In this email, dated August 25, 2015, Rudsky falsely
claimed that Mr. Cooper owed him money and demanded to be paid $200,000.
Although he insisted to Mr. Whittaker that “{tJhere is no blackmail of any kind,”
he went on to do just that, by writing a defamatory screed about Mr. Cooper and
WPM. Rudsky signed off the email to Mr. Whittaker with another ominous threat:
“You have 48 hours from today to come up with the money that is owed to me.. I
hope I make myself clear...”

4, What is clear is that Rudsky is a desperate individual who thinks
nothing of using libel and extortion to get what he wants. He has already defamed
Mr. Cooper and WPM in his email to Mr. Whittaker in a brazen attempt to extort
$200,000. And he is threatening to take further action imminently if he is not
paid. As he stated in his emails to Mr. Cooper and Mr. Whittaker, this action will
consist of him and his “group” writing bogus online revicws and complaints in
order to smear Mr. Cooper and WPM,

5. Plaintiffs bring this action to recover damages from Rudsky for

defamation and to obtain an injunction preventing Rudsky from engaging in



further defamation against Mr. Cooper or WPM as part of his cxtortionate

scheme.

PARTIES
6. Plaintiff WPM is a Delaware corporation conducting business in
Miami-Dade County, Florida and elsewhere.
7. Plaintiff Scott J. Cooper is an individual residing in Miami-Dade
County, Florida.
8. Defendant Alex Rudsky is an individual residing in Kings County.

JURISDICTION AND VENUE

11.  This Court has personal jurisdiction over Defendant under CPLR §
301 because Defendant resides and does business in New York, and under CPLR
§ 302 because this action arises out of Defendant’s tortious conduct in New York.
12 Venue is proper under CPLR § 503 because Defendant resides in
Kings County.
FACTS

13.  WPM is a worldwide provider of patent and engineering services
that greatly depends on its stellar reputation in the industry to thrive. WPM offers
its customers support through a full range of services, from researching, patenting
and prototyping inventions, to manufacturing products, retail, and investing in
some of its customers’ companies.

14,  WPM prides itself on providing the utmost levels of quality and
services to its clients. WPM has earned an A rating with the Better Business

Bureau, and is a member of the US Chamber of Commerce, Dun and Bradstreet,



the Association for Manufacturing Excellence, and the International Licensing
Industry Merchandisers’ Association (LIMA). WPM has also received five-star
aggregate ratings on Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby and ResellerRatings.com.

[5.  WPM has spent a great deal of resources, including millions of
dollars on advertising and marketing its services online, to ensure that it retains its
reputation as an industry leader in customer satisfaction.

16.  Mr. Cooper, WPM’s CEO is a successful businessman and a well-
known philanthropist in Miami and Israel.

17. On or about July 29, 2015, Mr. Cooper, WPM’s CEO, received a
long and ominous e-mail from an anonymous account identified only as “Ivory
Soap,” who purported to speak on behalf of a mysterious “group.”

18.  The email contained a rambling discussion of one of WPM’s
products and went on to make vague proposals of a “partnership” between WPM
and the sender’s “group” that “will be of mutual benefit.”

19.  The email also contained the following veiled threat: “The group
will not tolerate any negative publicity when it comes to WPM.”

20.  The “partnership” proposal referenced in the email was entirely
unsolicited, nor did Mr. Cooper have any idea what was the “group” that the
anonymous author repeatedly mentioned. What is clear, however, is that the
author was making negative insinuations about WPM’s hard-earned ratings from
the BBB and other ratings sites. It is also clear that the author wanted something

from WPM, although he did not say exactly what that was,






“Scott, I sent you an email the other day. I left you a message this
morning.. My advise [sic] is not to ignore and hope [ go away...

“You do not need our group to make things difficult on you.. So please
man up and let’s go over a few things that are needed to discuss.. have a good
weekend. I expect to hear from you today.”

28. The statement that Rudsky’s “group” could “make things difficult
on you” was a clear threat to WPM and Mr. Cooper himself,

29.  Mr. Cooper then asked Matthew Whittaker, a member of WPM’s
advisory board and a former U.S. Attorney to intervene. Mr. Whittaker wrote an
email to Rudsky stating that Rudsky’s message and emails were “an apparent
attempt at possible blackmail or extortion.” Mr. Whittaker admonished Rudsky
not to engage in potentially illegal activity.

30.  Rudsky’s response to Mr. Whittaker’s email was unhinged. In that
email, dated August 25, 2015, he makes multiple defamatory statements about
WPM and Mr. Cooper personally:

“Hi Matt,

“I know exactly who you are I have spent the last few months
going over your site.

“Let me quickly explain how I came across WPM so you have a
brief history. Annette Copper [sic], and my ex wife Judy are friends and
communicate on regular basis. Annette mentions to Judy that Scott is in
the patent business and is absolutely killing it. Judy calls me and says I

know you are always looking for things to add to your export business and



you should look in to this patent business. She goes on to tell me that Scott
stole the idea from someone he came across and the business model really
makes sense. The first thing that comes to mind is Scott Copper steal
something from someone? Can’t be, that’s just not Scott. He is a stand up
citizen and would never consider such a thing.

“A brief history with me and Scott so you are clear. Let me take
you back to Old Merchants Bank. Me and Scott started that business from
scratch. [ was a 20% stakeholder (contract in hand). Towards the latter
part of the venture Scott Cooper received a $1 million dollar pay out from
a Mike Ashley. At that time I was owed $200k that Scott Cooper till this
day has not paid me on. I am requesting that I get paid now.

“There is no blackmail of any kind. Based on our contract, that
money is owed to me. I want my money that has been outstanding for over
5 years.

“Very simple. Scott Cooper is running an absolute scam. You
know it as well as I do.... [J I have spent countless hours on your site...
Every review is fake. [ have also dug up many of the negative reviews that
have been hidden within the google search. There is nothing wrong with
me informing everyone via any source I feel necessary to advise them that
WPM is a scam. Him owing me money has nothing to do with anything
outside the obvious. I want my money that he owes me. If you are trying
to bully me around it will not work well with me. Based on my history

with Scott I know the attorneys he keeps on staff and how he uses them to



deflect any negative publicity. Please work with Mr. Cooper to come up

with a schedule of payments so that we can both move on.

“You have 48 hours from today to come up with the money that is
owed to me.. I hope I make myself clear...”

31.  Rudsky’s email falsely states, among other things, that Mr. Cooper
owed him an unpaid debt based on a non-existent contract. Rudsky was never a
shareholder or “stakeholder” of Mr. Cooper’s former business venture, nor was he
entitled to any percentage of any business dealings of Mr. Cooper’s company. In
short, he made up the debt out of whole cloth.

32.  The email also falsely insinuates that Mr. Cooper has a bad moral
character.

33.  The email also falsely claims that WPM is a scam and that its
positive customer reviews are not legitimate.

34,  Finally, it ends with a threat to harm WPM’s reputation online if
Rudsky is not paid $200,000 within 48 hours.

35.  Later the same day, Rudsky wrote a second email to Mr.
Whittaker, in which he stated, “You are party too a scam that is driving allot [sic]
of traffic to WPM site.. You will be exposed... I hope I make myself clear Mr.
Whitaker.”

36. The factual assertions in this email are also false, and it is quite
clear that Rudsky is threatening Mr. Whittaker as well as WPM and Mr. Cooper.

37.  The inescapable conclusion from Rudsky’s emails to Mr. Cooper

and Mr. Whittaker is that he is motivated by ill will toward Mr. Cooper and WPM



and that he is deliberately defaming them as part of a scheme of extortion and

blackmail.

COUNT ONE
Libel

38.  Plaintiffs repeat and reallege each and every prior allegation
herein.

39.  Rudsky has willfully and maliciously published statements about
WPM and Mr. Cooper that are both false and defamatory.

40.  Specifically, Rudsky has falsely stated in emails to Mr. Whittaker
that Mr. Cooper has a bad moral character, that Mr. Cooper owes an unpaid debt
to Rudsky, that WPM is “a scam,” and that WPM’s positive customer reviews are
fake.

41.  Each of these statements is defamatory per se or has a defamatory
meaning within the context of the emails.

42, As a result of Rudsky’s ongoing misconduct, Plaintiffs have
suffered and continue to suffer harm to their reputations and business prospects.

COUNT TWO
Injurious Falsehood

43.  The Plaintiffs repeat and reallege each and every prior allegation
herein.

44, Rudsky has willfully made false statements in emails to another
person about Mr. Cooper and his business, WPM.

45.  These emails have deprived Mr. Cooper and WPM of prospective
economic advantage by damaging their reputation and inducing others not to deal

with Mr. Cooper or WPM.



46.  These false statements were made deliberately and maliciously.
47.  Asaresult of Rudsky’s ongoing misconduct, Plaintiffs have

suffered and continue to suffer harm to their reputations and business prospects.

WHEREFORE, Plaintiffs pray for an entry of judgment against Defendant that:

1. Awards compensatory and punitive damages according to proof;

2, Imposes injunctive relief requiring Defendant and any partners, agents,
employees, representatives, assignees, and all persons acting in concert or
participation with him, to refrain from publishing online or elsewhere the
threatened false statements about WPM’s customer reviews or any other false
statements about WPM or Mr. Cooper;

3. Imposes injunctive relief requiring Defendant and any partners, agents,
employees, representatives, assignees, and all persons acting in concert or
participation with him, to desist from threatening WPM or Mr. Cooper for the
purpose of extortion or blackmail,

4. Awards reasonable attorneys’ fees and costs of this action; and

5. Awards all such other relief as the Court deems just and proper.
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JURY DEMANDED

Plaintiff hereby demands a trial by jury.

Dated: New York, New York
August 26, 2015

Respectfully submitted,

CREIZMAN LLC

By: /s/ Eric M. Creizman
Eric M. Creizman
Zachary S. Taylor
565 Fifth Avenue, 7th Floor
New York, New York 10017
Telephone: (212) 972-0200
Facsimile: (646) 200-5022
Email: ecreiz@creizmanllc.com
ztaylor@creizmanlle.com

11












{ am a former United States Attorney for the Scuthern District of lowa and | aiso serve on World Patent Marketing’s Advisory
Board.

Your emails and message from today seem to be an apparent attempt at possible blackmaif or extortion. You also mentioned
filing a complaint with the Better Business Bureau and to smear World Patent Marketing’s reputation online. | am assuming you
understand that there could be serious civil and criminal consequences for you if that is in fact what you and your “group” are

doing.

| am familiar with your background and your history with Scott. Understand that we take threats like this quite seriously.

Perhaps you can email me and specifically explain to me exactly what your intentions are with regards to World Patent
Marketing so ! can respond accordingly.

i can be reached at this email address.
Please conduct yourself accordingly.

Regards, MW

WHITAKER HAGENOW
& GUSTOFF LLPL - &

Matthew G. Whitaker

WHITAKER HAGENOW & GUSTOFF LLP
Counseiors and Attorneys at Law

521 East Locust St., Suite 302

Des Moines, IA 50309-2017

Phone: 515.868.0210

E-Mail: mwhitaker@whgilp.com

Connect with me on:

This electronic message is from a taw firm. It may contain confidential or privileged information. If you received this transmission in error, please reply to the
sender to advise of the error and delete this transmission and any attachments,












SUPREME COURT OF THE STATE OF NEW YORK

COUNTY OF KINGS
_________________________________ x
DESA INDUSTRIES, INC. d/b/a WORLD : INDEX NO.:
PATENT MARKETING, a Delaware ;
corporation, and SCOTT J. COOPER,

Plaintiffs, : COMPLAINT

V. ;

ALEXANDER RUDSKY (aka “ALEX :
BROWN RUDSKY” and “ALEX RUDSKY :
BROWN” and “ALEX BROWN"), :

Defendant. :
_________________________________ x

Plaintiffs DESA Industries, Inc. d/b/a World Patent Marketing (“WPM”)
and Scott J. Cooper by their undersigned attorneys, Creizman PLLC, for their
complaint against Defendant, Alexander Rudsky, allege as follows:

NATURE OF ACTION

1. In or about July 2015, WPM and its CEO and Creative Director,
Scott Cooper, began receiving a series of threatening emails. At first the author of
these emails hid his identity, but by mid August 2015, the perpetrator revealed
himself as well as his agenda: unless Mr. Cooper paid him $200,000, he would
smear WPM’s reputation by writing spurious negative online reviews and filing
bogus complaints with the Better Business Bureau. There is a name for a proposal
like this: blackmail.

2. The author of the threats is the Defendant, Alexander Rudsky. He
1s a former employee of Mr. Cooper from a previous business venture who is

desperate to make money by any means. In his communications with Mr. Cooper,



he portrayed himself as the spokesperson for a “group” that will “make things
difficult” for Mr. Cooper by destroying his and WPM’s reputation.

3. After writing several increasingly threatening emails, Rudsky
upped the ante by making defamatory statements about Mr. Cooper and WPM in
an email to a member of WPM'’s advisory board, Matthew G. Whittaker, the
former United States Attorney of the Southern District lowa appointed by
President George W. Bush. In this email, dated August 25, 2015, Rudsky falsely
claimed that Mr. Cooper owed him money and demanded to be paid $200,000.
Although he insisted to Mr. Whittaker that “[t]here is no blackmail of any kind,”
he went on to do just that, by writing a defamatory screed about Mr. Cooper and
WPM. Rudsky signed off the email to Mr. Whittaker with another ominous threat:
“You have 48 hours from today to come up with the money that is owed to me.. I
hope I make myself clear...”

4. What is clear is that Rudsky is a desperate individual who thinks
nothing of using libel and extortion to get what he wants. He has already defamed
Mr. Cooper and WPM in his email to Mr. Whittaker in a brazen attempt to extort
$200,000. And he is threatening to take further action imminently if he is not
paid. As he stated in his emails to Mr. Cooper and Mr. Whittaker, this action will
consist of him and his “group” writing bogus online reviews and complaints in
order to smear Mr. Cooper and WPM.

5. Plaintiffs bring this action to recover damages from Rudsky for

defamation and to obtain an injunction preventing Rudsky from engaging in



further defamation against Mr. Cooper or WPM as part of his extortionate

scheme.

PARTIES
6. Plaintiff WPM is a Delaware corporation conducting business in
Miami-Dade County, Florida and elsewhere.
1 Plaintiff Scott J. Cooper is an individual residing in Miami-Dade
County, Florida.
8. Defendant Alex Rudsky is an individual residing in Kings County.

JURISDICTION AND VENUE

11.  This Court has personal jurisdiction over Defendant under CPLR §
301 because Defendant resides and does business in New York, and under CPLR
§ 302 because this action arises out of Defendant’s tortious conduct in New York.

. Venue is proper under CPLR § 503 because Defendant resides in
Kings County.

FACTS

13 WPM is a worldwide provider of patent and engineering services
that greatly depends on its stellar reputation in the industry to thrive. WPM offers
its customers support through a full range of services, from researching, patenting
and prototyping inventions, to manufacturing products, retail, and investing in
some of its customers’ companies.

14.  WPM prides itself on providing the utmost levels of quality and
services to its clients. WPM has earned an A rating with the Better Business

Bureau, and is a member of the US Chamber of Commerce, Dun and Bradstreet,



the Association for Manufacturing Excellence, and the International Licensing
Industry Merchandisers’ Association (LIMA). WPM has also received five-star
aggregate ratings on Consumer Affairs, Google, Trustpilot, Shopper Approved,
Customer Lobby and ResellerRatings.com.

15. WPM has spent a great deal of resources, including millions of
dollars on advertising and marketing its services online, to ensure that it retains its
reputation as an industry leader in customer satisfaction.

16. Mr. Cooper, WPM’s CEO is a successful businessman and a well-
known philanthropist in Miami and Israel.

17. On or about July 29, 2015, Mr. Cooper, WPM’s CEQ, received a
long and ominous e-mail from an anonymous account identified only as “Ivory
Soap,” who purported to speak on behalf of a mysterious “group.”

18.  The email contained a rambling discussion of one of WPM’s
products and went on to make vague proposals of a “partnership” between WPM
and the sender’s “group” that “will be of mutual benefit.”

19.  The email also contained the following veiled threat: “The group
will not tolerate any negative publicity when it comes to WPM.”

20. The “partnership” proposal referenced in the email was entirely
unsolicited, nor did Mr. Cooper have any idea what was the “group” that the
anonymous author repeatedly mentioned. What is clear, however, is that the
author was making negative insinuations about WPM’s hard-earned ratings from
the BBB and other ratings sites. It is also clear that the author wanted something

from WPM, although he did not say exactly what that was.






“Scott, I sent you an email the other day. I left you a message this
morning.. My advise [sic] is not to ignore and hope I go away...

“You do not need our group to make things difficult on you.. So please
man up and let’s go over a few things that are needed to discuss.. have a good
weekend. I expect to hear from you today.”

28.  The statement that Rudsky’s “group” could “make things difficult
on you” was a clear threat to WPM and Mr. Cooper himself.

29, Mr. Cooper then asked Matthew Whittaker, a member of WPM’s
advisory board and a former U.S. Attorney to intervene. Mr. Whittaker wrote an
email to Rudsky stating that Rudsky’s message and emails were “an apparent
attempt at possible blackmail or extortion.” Mr. Whittaker admonished Rudsky
not to engage in potentially illegal activity.

30. Rudsky’s response to Mr. Whittaker’s email was unhinged. In that
email, dated August 25, 2015, he makes multiple defamatory statements about
WPM and Mr. Cooper personally:

“Hi Matt,

“I know exactly who you are I have spent the last few months
going over your site.

“Let me quickly explain how I came across WPM so you have a
brief history. Annette Copper [sic], and my ex wife Judy are friends and
communicate on regular basis. Annette mentions to Judy that Scott is in
the patent business and is absolutely killing it. Judy calls me and says 1

know you are always looking for things to add to your export business and



you should look in to this patent business. She goes on to tell me that Scott
stole the idea from someone he came across and the business model really
makes sense. The first thing that comes to mind is Scott Copper steal
something from someone? Can’t be, that’s just not Scott. He is a stand up
citizen and would never consider such a thing.

“A brief history with me and Scott so you are clear. Let me take
you back to Old Merchants Bank. Me and Scott started that business from
scratch. I was a 20% stakeholder (contract in hand). Towards the latter
part of the venture Scott Cooper received a $1 million dollar pay out from
a Mike Ashley. At that time I was owed $200k that Scott Cooper till this
day has not paid me on. I am requesting that I get paid now.

“There is no blackmail of any kind. Based on our contract, that
money is owed to me. I want my money that has been outstanding for over
S years.

“Very simple. Scott Cooper is running an absolute scam. You
know it as well as I do.... [] I have spent countless hours on your site...
Every review is fake. I have also dug up many of the negative reviews that
have been hidden within the google search. There is nothing wrong with
me informing everyone via any source I feel necessary to advise them that
WPM is a scam. Him owing me money has nothing to do with anything
outside the obvious. I want my money that he owes me. If you are trying
to bully me around it will not work well with me. Based on my history

with Scott I know the attorneys he keeps on staff and how he uses them to



deflect any negative publicity. Please work with Mr. Cooper to come up

with a schedule of payments so that we can both move on.

“You have 48 hours from today to come up with the money that is
owed to me.. I hope I make myself clear...”

31. Rudsky’s email falsely states, among other things, that Mr. Cooper
owed him an unpaid debt based on a non-existent contract. Rudsky was never a
shareholder or “stakeholder” of Mr. Cooper’s former business venture, nor was he
entitled to any percentage of any business dealings of Mr. Cooper’s company. In
short, he made up the debt out of whole cloth.

32.  The email also falsely insinuates that Mr. Cooper has a bad moral
character.

33.  The email also falsely claims that WPM is a scam and that its
positive customer reviews are not legitimate.

34. Finally, it ends with a threat to harm WPM’s reputation online if
Rudsky is not paid $200,000 within 48 hours.

35, Later the same day, Rudsky wrote a second email to Mr.
Whittaker, in which he stated, “You are party too a scam that is driving allot [sic]
of traffic to WPM site.. You will be exposed... I hope I make myself clear Mr.
Whitaker.”

36. The factual assertions in this email are also false, and it is quite
clear that Rudsky is threatening Mr. Whittaker as well as WPM and Mr. Cooper.

37.  The inescapable conclusion from Rudsky’s emails to Mr. Cooper

and Mr. Whittaker is that he is motivated by ill will toward Mr. Cooper and WPM



and that he is deliberately defaming them as part of a scheme of extortion and

blackmail.
COUNT ONE
Libel
38. Plaintiffs repeat and reallege each and every prior allegation
herein.

39. Rudsky has willfully and maliciously published statements about
WPM and Mr. Cooper that are both false and defamatory.

40. Specifically, Rudsky has falsely stated in emails to Mr. Whittaker
that Mr. Cooper has a bad moral character, that Mr. Cooper owes an unpaid debt
to Rudsky, that WPM is ““a scam,” and that WPM’s positive customer reviews are
fake.

41. Each of these statements is defamatory per se or has a defamatory
meaning within the context of the emails.

42. As a result of Rudsky’s ongoing misconduct, Plaintiffs have

suffered and continue to suffer harm to their reputations and business prospects.

COUNT TWO
Injurious Falsehood
43.  The Plaintiffs repeat and reallege each and every prior allegation
herein.
44, Rudsky has willfully made false statements in emails to another

person about Mr. Cooper and his business, WPM.
45.  These emails have deprived Mr. Cooper and WPM of prospective
economic advantage by damaging their reputation and inducing others not to deal

with Mr. Cooper or WPM.



46. These false statements were made deliberately and maliciously.
47. As a result of Rudsky’s ongoing misconduct, Plaintiffs have

suffered and continue to suffer harm to their reputations and business prospects.

WHEREFORE, Plaintiffs pray for an entry of judgment against Defendant that:

1. Awards compensatory and punitive damages according to proof;

2. Imposes injunctive relief requiring Defendant and any partners, agents,
employees, representatives, assignees, and all persons acting in concert or
participation with him, to refrain from publishing online or elsewhere the
threatened false statements about WPM’s customer reviews or any other false
statements about WPM or Mr. Cooper;

3. Imposes injunctive relief requiring Defendant and any partners, agents,
employees, representatives, assignees, and all persons acting in concert or
participation with him, to desist from threatening WPM or Mr. Cooper for the
purpose of extortion or blackmail;

4. Awards reasonable attorneys’ fees and costs of this action; and

5. Awards all such other relief as the Court deems just and proper.
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What'’s your personal leadership style? What do you think is your most valuable quality as
a CEO?

| have been described as “unconventional” for most of my life and | am definitely no stranger
to taking risks. My brutal honesty has also done well for me in business. Other make excuses. If |
make a mistake, | admit it and move on. This has allowed me to manage expectations and foster a
great level of trust from those who work with me. I've found that trust is key to any business
relationship and my ability to establish it early on helps me greatly as a leader.

TRY TO COMPLETE ALL QUESTIONS IN AT LEAST 2 OF THE BELOW SECTIONS:

Innovation:

What makes you an innovator?

I'm an innovator because | have been able to found and develop a successful global company
that has given many others a new lease on life by helping to turn their invention aspirations into a
reality. | transformed and innovated my career and life from dull and predictable to fulfilling and
exciting.

What specifically have you created/ideated?

Recently | partnered up with FIU Professor Dr. Aileen Marty on what we call the Disaster
Communications Drone. For the first time ever, it will provide extended range connections to
distant hotspots during a communications breakdown. This will be especially helpful during
natural disasters.

Is your innovation exhibited in ideas, strategy or a physical product?

My innovation is exhibited in all three of the above categories, depending on the project. | am
highly involved and invested in all of my clients so collaborating with them consists of a fluid mix
of innovation ideas, strategies and of course, the physical product.

Why are these ideas/strategies/products different from competitors/unique to the market?
We take risk alongside our clients. We partner on deals and | invest real money on innovative
ideas. | can promise you that none of my competitors have as many sleepless nights as | do.

How does innovation give your company a competitive edge?

Innovation plays a major role for World Patent Marketing. We are the only company of its kind,
from “idea to retail”, as we say. We have the ability to work with an inventor or entrepreneur the
day after he or she has a vision for an idea and hasn't even put it on paper. We are then able to
see the journey of that idea through all the way to manufacturing and retail.

What kind of innovation do you see taking place within your company and in your industry
in the future?

| can't say too much about it but we are working on some very cutting edge ideas. We are
launching The Theoretical Physics Exchange next month — a one of a kind theoretical commodity
exchange tied to the price of Bitcoin.
































