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Grand Boulevard, Detroit, Michigan. Respondent manufactures 
vehicles and offers such vehicles for sale or lease to consumers. 

2. Respondent has disseminated advertisements to the public that 
promote consumer leases, as the terms "advertisement" and 
"consumer lease" are defined in Section 213.2 of Regulation M, 12 
CFR 213 .2, as amended. 

3. Respondent has disseminated advertisements to the public that 
promote credit sales and other extensions of closed-end credit in 
consumer credit transactions, as the terms "advertisement," "credit 
sale," and "consumer credit" are defined in Section 226.2 of 
Regulation Z, 12 CFR 226.2, as amended. 

4. The acts and practices of respondent alleged in this complaint 
have been in or affecting commerce, as "commerce" is defined in 
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44. 

LEASE ADVERTISING 

5. Respondent has disseminated or has caused to be disseminated 
consumer lease advertisements ("lease advertisements") for General 
Motors vehicles, including but not necessarily limited to the attached 
General Motors Exhibits A through D. General Motors Exhibits A, 
B, and Care television lease advertisements (attached in video and 
storyboard format). General Motors Exhibit D is a print lease 
advertisement. These advertisements ~ <;ontain the following 
statements: 

A. [Audio:] "All this, just $299 a month. The S-Blazer 2 year lease." 
[Video:] "2 Years. $299 a Month. $1,260 Down." [The advertisement contains the 
following lease disclosure at the bottom of the screen in light-colored fine print 
superimposed on gray, moving water background, and accompanied by 
background sound and images: "SEE YOUR PARTICIPATING DEALER FOR 
QUALIFICATION DETAILS. Example based on $22,847 MSRP inc l. destination 
charge, 1st month & lease payment $298.63, $1260 down payment plus $325 
refundable security deposit for a total of $1883.63 due at lease signing (incl. 
capitalized cost reduction). Tax, license, title fees and insurance extra. Mileage 
charge of 10 [cents] mile over 30,000. GMAC must approve lease. SEE YOUR 
PARTICIPATING DEALER FOR QUALIFICATION DETAILS. Total of monthly payments 
is $7, 167.12. Payments may be higher in AL, AR, CA, NY, TX, and VA. Option 
to purchase at lease end for $16,022.82 is fixed at lease signing and varies by 
model, equip., level, usage and length of lease. Lessee pays for excessive wear and 
use." The fme print is displayed on two screens in blocks of at least five lines, each 
appearing for approximately 5 seconds.) (General Motors Exhibit A). 

B. [Audio:]" .. . by leasing an Oldsmobile Achieva with air, anti-lock brakes 
and more for just $209 a month." 
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[Video:]' "$209 per month/$1075 Down." 
[The advertisement contains the following lease disclosure at the bottom of the 
screen in white print superimposed over a light-colored moving background, and 
accompanied by background sound and images: "FIRST MONTH'S LEASE PAYMENT 
OF $208.72, REFUNDABLE SECURITY DEPOSIT OF $225 AND A $1,075 CAPITALIZED 
COST REDUCTION FOR A TOTAL OF $1 ,508. 72 DUE AT LEASE SIGNING. TAX, LICENSE, 
TITLE, FEES, AND INSURANCE ARE EXTRA. GMAC MUST APPROVE LEASE. EXAMPLE 
BASED ON ACHIEVA S SEDAN: $15,164 M.S.R.P., INCLUDING DESTINATION CHARGE. 
MONTHLY PAYMENTS BASED ON CAPITALIZED COST OF $13,225.88 INCLUDING 
CAPITALIZED COST REDUCTION. TOTAL OF 48 MONTHLY PAYMENTS IS $10,018.56. 
AMOUNT OF CAPITALIZED COST REDUCTION MAY BE SLIGHTLY HIGHER IN AL, AR, 
CA, NY, TX, AND VA. OPTION TO PURCHASE AT LEASE END FOR $6,030.64. MILEAGE 
CHARGE OF 10 (CENTS] PER MILE OVER MILEAGE LIMIT. LESSEE PAYS FOR EXCESSIVE 
WEAR AND USE. PAYMENT BASED ON RESIDUALS IN EFFECT THROUGH MARCH 31, 
1993. SEE YOUR PARTICIPATING DEALER FOR QUALIFICATION DETAILS." The fine 
print is displayed on two screens in blocks of at least 6 lines, each block appearing 
for approximately 4 seconds. The two screens containing this information are 
interrupted by two other screens that do not contain lease information.] (General 
Motors Exhibit B). 

C. [Audio:] "And, it's all only $289 a month." 
[Video:] "$289 36 MONTH GMAC SMARTLEASE" 
[The advertisement contains a lease disclosure that describes additional lease costs 
and terms, including but not limited to a downpayment, a security deposit, a 
purchase option amount and other lease-end fees in an extremely small, blurred, 
dark blue print, superimposed over the dark-colored front of the advertised vehicle. 
The fme print is displayed in a block of approximately 13 lines for approximately 
2.5 seconds.] (General Motors Exhibit C) . 

. D. "Two Summers, Two Winters, Two Springs, Two Falls. $299 A Month." 
[Bold but smaller]: "The S-Blazer 2-Year Leas~t $299 A Month. $1350 
Down. "[The advertisement contains the following lease disclosure below a picture 
of the vehicle in white fine print superimposed over a black background: 
"$299/month 24-month lease at participating dealers. Tax, license, title fees and 
insurance extra. Mileage charge of 10 cents per mile over 30,000 . ... $23,075 
M.S .R.P., including destination charge. First month's lease payment of $298.45, 
$1350 down payment, plus $325 refundable security deposit for a total of$1973.45 
due at lease signing (includes capitalized cost reduction). Total of monthly 
payments is $7162.80 .... Option to purchase at lease end for $16,173.30 .... 
Lessee pays for excessive wear and use . ... " (General Motors Exhibit D). 

FEDERAL TRADE COMMISSION ACT VIOLATIONS 
COUNT I: MISREPRESENT A TtON IN LEASE ADVERTISING 

6. Through the means described in paragraph five, respondent has 
represented, expressly or by implication, that the amount stated as 
"down" in respondent's lease advertisements is the total amount 
consumers must pay at lease inception to lease the advertised 
vehicles. 
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7. In truth and in fact, the amount stated as "down" in 
respondent's lease advertisements is not the total amount consumers 
must pay at lease inception to lease the advertised vehicles. 
Consumers must also pay additional fees beyond the amount stated 
as "down," such as the first month's payment and security deposit, at 
lease inception. Therefore, respondent's representation as alleged in 
paragraph six was, and is, false or misleading. 

8. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT ll: F AlLURE TO DISCLOSE ADEQUATELY 
IN LEASE ADVERTISING 

9. In its lease advertisements, respondent has represented, 
expressly or by implication, that consumers can lease the advertised 
vehicles at the terms prominently stated in the advertisements, 
including but not necessarily limited to the monthly payment amount 
and/or amount stated as "down." These advertisements do not 
adequately disclose additional terms pertaining to the lease offer, 
including but not necessarily limited to a required security deposit 
and first month's payment due at lease inception. The existence of 
these additional terms would be material to consumers in deciding 
whether to lease a General Motors vehicle. The failure to disclose 

• .._ •• jtli 

adequately these additional terms, in light of the representation made, 
was, and is, a deceptive practice. 

10. Respondent's practices constitute deceptive acts or practices 
in or affecting commerce in violation of Section 5( a) of the Federal 
Trade Commission Act, 15 U.S. C. 45(a). 

COUNT III: CONSUMER LEASING ACT AND 
REGULATION M VIOLATIONS 

11 . Respondent's lease advertisements, including but not 
necessarily limited to General Motors Exhibits A through D, state a 
monthly payment amount, the number of required payments, and/or 
an amount "down." The lease disclosures in these advertisements 
contain one or more of the following terms required by Regulation M: 
that the transaction advertised is a lease; the total amount of any 
payment such as a security deposit or capitalized cost reduction 
required at the consummation of the lease or that no such payments 
are required; the total of periodic payments due under the lease; a 
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statement of whether or not the lessee has the option to purchase the 
leased property and at what price and time or the method of 
determining the purchase-option price; and a statement of the amount 
or method of determining the amount of any liabilities the lease 
imposes upon the lessee at the end of the term. 

12. The lease disclosures in respondent's television ·lease 
advertisements, including but not necessarily limited to General 
Motors Exhibits A, B, and C, are not clear and conspicuous because 
they appear on the screen in small type, against a background of 
similar shade, for a very short duration, with background sounds and 
images, and/or over a moving background. The lease disclosures in 
respondent's print lease advertisements, including but not necessarily 
limited to General Motors Exhibit D, are also not clear and 
conspicuous because they appear in small type. 

13. Respondent's practices violate Section 184 of the Consumer 
Leasing Act, 15 U.S.C. 1667c, as amended, and Section 213.5(c) of 
Regulation M, 12 CFR 213.5(c), as amended. 

CREDIT ADVERTISING 

14. Respondent has disseminated or has caused to be 
disseminated credit sale advertisements ("credit advertisements") for 
General Motors vehicles, including but not necessarily limited to 
General Motors Exhibits E and F. Gener~tMotors Exhibits E and F 
are television credit advertisements (attached in video and storyboard 
format). These advertisements contain the following statements: 

A. [Audio:] "Then we told them that Jirruny was only $299 a month with a 
GMAC SmartBuy. [Consumer #6:] $299 a month? [Consumer #7:] $299 a month-
that's great. [Consumer #8:] A Jirruny like this for $299 a month would be 
fantastic." 
[Video:] "$299 a month 36-Month GMAC SmartBuy." 
[The advertisement contains the following credit disclosure in white print 
superimposed on a light-colored background, and accompanied by background 
sound and images: "Example based on Jimmy MSRP of $20,498. 6.9% APR 
GMAC SMARTBUY FINANCING. For 36 months, 35 months at $299.38 per 
month and final payment of $9441.94. $3350 down, actual down payment may 
vary. Tax, license, title fees and insurance extra. Purchaser may refinance the final 
payment, or with 30 days advance written notice sell the vehicle to GMAC at end 
of term and pay $250 disposal fee plus any excess mileage and wear charges. 
Dealer financial participation may affect consumer cost. See your participating 
dealer for qualification details. You must take retail delivery out of dealer stock by 
9/22/93." The fine print is displayed in a scrolling format of 11 lines tor 
approximately 4 seconds.] (General Motors Exhibit E). 
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B. [Audio:] "Still waiting to buy a new Buick? Well don't. Buick's Model Year 
Close-Out is on ... . Or get this great SmartBuy payment." 
[Video:) "Still waiting to buy a new Buick? Well Don't. Buick's 1995 Model Year 
Close-Out. ... Buick Regal SmartBuy $249 per month 30 months/$2000 down." 
[The advertisement contains the following credit disclosure at the bottom of the 
screen in white print superimposed on a black background with a moving vehicle 
above the disclosure block and accompanied by background sound: "For cash back, 
you must take retail delivery from dealer stock by 11/30/95. SmartBuy on 1995 
Regal Custom SE with 3800 engine. $20,853 MSRP incl. destination charge for a 
monthly payment of $248.67/mo. 30 mo. $2000 cash down or trade-in value 
($3500 down payment less $1500 customer cash back). First month's payment plus 
down payment trade-in value for total of $3746.67 due at lease signing. Payment 
based on capitalized cost of __ . Tax, title, license, doc. fee extra. Must take· retail 
delivery from dealer stock by October. 4, 1995. GMAC must approve the 
SmartBuy. Options at contract maturity: pay the fmal payment of $11,677.68, 
refinance the final payment with GMAC, sell the vehicle to GMAC and remit $250 
disposal fee plus 15 cents/mile for mileage exceeding 30,000 miles for excessive 
wear and use. See participating Buick dealers for qualification details." The fine 
print is displayed in a scrolling format of 11 lines for approximately 4 seconds.] 
(General Motors Exhibit F). 

FEDERAL TRADE COMMISSION ACT VIOLATIONS 
COUNT IV: MISREPRESENTATION IN CREDIT ADVERTISING 

15. Through the means described in paragraph fourteen, 
respondent has represented, expressly ·or by implication, that 
consumers can buy the advertised General Motors vehicles at the 
terms prominently stated in the advertisements, including but not 
necessarily limited to the monthly payment amount and/or amount 
stated as "down." 

16. In truth and in fact, consumers cannot buy the advertised 
General Motors vehicles at the terms prominently stated in the 
advertisements, including but not necessarily limited to the monthly 
payment amount and/or amount stated as "down." Consumers are also 
responsible for a final balloon payment of several thousand dollars to 
purchase the advertised vehicles. Therefore, respondent's 
representation as alleged in paragraph fifteen was, and is, false or 
misleading. 

17. Respondent's practices constitute deceptive acts or practices 
in or affecting commerce in violation of Section 5(a) ofthe Federal 
Trade Commission Act, 15 U.S.C. 45(a). 
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COUNT V: F AlLURE TO DISCLOSE ADEQUATELY 
IN CREDIT ADVERTISING 
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18. In its credit advertisements, respondent has represented, 
expressly or by implication, that consumers can buy the advertised 
vehicles at the terms prominently stated in the advertisements, 
including but not necessarily limited to the monthly payment amount 
and/or amount stated as "down." These advertisements do not 
adequately disclose additional terms pertaining to the credit offer, 
including but not necessarily limited to a final balloon payment of 
several thousand dollars and the annual percentage rate. The existence 
of these additional terms would be material to consumers in-deciding 
whether to buy a General Motors vehicle. The failure to disclose 
adequately these additional terms, in light of the representation. made, 
was, and is, a deceptive practice. 

19. Respondent's practices constitute deceptive acts or practices 
in or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT VI: TRUTH IN LENDING ACT AND 
REGULATION Z VIOLATIONS 

20. Respondent's credit advertisements, including but not 
necessarily limited to General Motors Exhibits E and F, state a 
monthly payment amount and/or an ar;noU'nt "down." The credit 
disclosures in these advertisements contain the following terms 
required by Regulation Z: the annual percentage rate and the terms of 
repayment. 

21. The credit disclosures in respondent's television credit 
advertisements, including but not necessarily limited to General 
Motors Exhibits E and F, are not clear and conspicuous because they 
appear on the screen in small type, against a background of similar 
shade, for a very short duration, in a rapid scrolling format, and/or 
with background sounds. 

22. Respondent's practices violate Section 144 of the Truth in 
Lending Act, 15 U.S.C. 1664, as amended, and Section 226.24(c) of 
Regulation Z, 12 CFR 226.24( c), as amended. 
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EXIDBITA 

General Motors Exhibit A 

VIDEO 

(Black and white scene of man 
fishing. Red Blazer on rocks.) 
[Super]: 
Two Summers 
Two Winters 
Two Springs 
Two Falls 
[Super]: 
All This 
[Super]: 
2 Years. $299 a Month. 
$1 ,260 Down. 
[Disclosure*] 

*[First Screen]: 
SEE YOUR PARTICIPATING DEALER 
FOR QUALIFICATION DETAILS. 
Example based on $22,847 MSRP 
incl. destination charge, 1st month & 
lease payment $298.63, $1260 down 
payment plus $325 refundable 
security deposit for a total of 
$1883.63 due at lease signing (incl. 
capitalized cost reduction). Tax, 
license, title fees and insurance 
extra. Mileage charge of l 0 [cents] 
mile over 30,000. GMAC must 
approve lease. 
[Second Screen]: 
SEE YOUR PARTICIPATING DEALER 
FOR QUALIFICATION DETAILS. Total 
of monthly payments is $7,167.12. 
Payments may be higher in AL, AR, 
CA, NY, TX, and VA. Option to 
purchase at lease end for $16,022.82 
is fixed at lease signing and varies 
by model, equip., level, usage, and 
length of lease. Lessee pays for 
excessive wear and use. 

AUDIO 

(Background sound throughout) 

Two Summers 
Two Winters 
Two Springs 
Two Falls 

All this, just $299 a month. 

The S-Blazer 2 year lease. 

Why drive an imitation when you 
can drive the vehicle that originated 
the species? · 
Chevy S-Blazer 
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EXHIBITB 

General Motors Exhibit B 

VIDEO 

[Title Card]: 
Party On, Dude 

(Running shot of Achieva S Sedan) 
[Super]: 
$209 per month/$1075 Down 

[Disclosure*] 
[Title Card]: 
Excellent 
[Title Card]: 
Major Bummer 
(Running shot of Achieva S Sedan) 
[Super]: 
$209 a month/$1075 Down. 
[Disclosure**] 
[Title Card]: 
Most Excellent 
[Title Card]: 
Demand Better 
[Title Card]: 
Achieva by Oldsmobile 
* FIRST MONTH'S LEASE PAYMENT OF 
$208.72, REFUNDABLE SECURITY 
DEPOSIT OF $225 AND A $1,07 5 
CAPITALIZED COST REDUCTION FOR A 
TOTAL OF $1,508.72 DUE AT LEASE 
SIGNING. TAX, LICENSE, TLTLE, FEES, 
AND INSURANCE ARE EXTRA. GMAC 
MUST APPROVE LEASE. EXAMPLE 
BASED ON ACHlEVA S SEDAN: 
$15,164 M.S.R.P., INCLUDING 
DESTIN A TfON CHARGE. 
MONTHLY PAYMENTS BASED ON 
CAPITALIZED COST OF $13,225.88 
INCLUDING 
** CAPITALIZED COST REDUCTION 
TOTAL Of 48 MONTHLY PAYMENTS IS 
$ 10,018.56. AMOUNT OF 
CAP IT AU ZED COST REDUCTION MAY 
BE SLIGHTLY HIGHER IN AL, AR, CA, 

AUDIO 

(Background music throughout) 
[Announcer]: 
If your team wins tonight, you'll 
wanna celebrate. 

Like by leasing an Oldsmobile 
Achieva with air, anti-lock brakes 
and more for just $209 a month. 

Of course, if your team loses, you'll 
probably be depressed, in which case 
you'll want to console yourself. 
Like by leasing an Oldsmobile 
Achieva for just $209 a month. 

It's your choice. 

.... . ·"' 
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NY, TX, AND VA. OPTION TO 

PURCHASE AT LEASE END FOR 

$6,030.64. MILEAGE CHARGE OF 10 
[CENTS] PER MILE OVER MILEAGE 

LIMIT. LESSEE PAYS FOR EXCESSIVE 

WEAR AND USE. PAYMENT BASED ON 

RESIDUALS IN EFFECT THROUGH 

MARCH 31, 1993. 

See your participating dealer for 
qualification details. 

EXHIBITC 

General Motors Exhibit C 

VIDEO 

(Consumer standing m front of 
Jimmy) 

[Super and scrolling] : 
1993 GMC Jimmy 4-Wheel Drive 
Air Conditioning Automatic 
Transmission AM/FM Stereo 
Cassette Power Steering Power 
Windows Power Door Locks 

[Super]: 
4 Wheel Anti-Lock Brakes 

[Super and scrolling]: 
4.3 Liter V6 Engine Fully 
Independent Front Suspension 

[Super]: 
$289 for 36 Month GMAC 
SmartLease 

AUDIO 

(Background music throughout) 
[Announcer]: 
What would it take to get you to 
look at a GMC Jimmy? 
[Consumer]: 
Compared to what? 
[Announcer]: 
Ford Explorer. 
[Consumer]: 
Okay Shoot. 
Thi&. (JMC Jimmy comes with 4-
wheel drive, air, automatic 
transmission, AM/FM cassette, 
power steering, power windows and 
locks. 
[ Ctmsumer]: 
Gimmemore. 
[Announcer] : 
The GMC Jimmy has 4 wheel anti
lock brakes, also standard. 
[Consumer]: 
No kidding? 
[Announcer]: 
And this GMC Jimmy comes with 
standard with a 4.3 Liter V6 and an 
independent suspension. Explorer? 
doesn't have it. 
[Announcer]: 
And it's all only $289 a month. 
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[Disclosure*] 

* A down payment of$1,562.90, 
plus first month's lease payment of 
$289.00 and $300 refundable 
security deposit for a total of 
$2,151.90 due at lease signing. Tax, 
license, title fees and insurance 
extra. You must take retail delivery 
out of dealer stock by 12/31192. 
GMAC must approve lease. 
Example based on 1993 Jimmy with 
an MSRP of $23,661 including 
destination charge. Total of 36 
monthly payments is $10,404. 
Option to purchase at lease for 
$13,274. Mileage charge of 10 cents 
per mile over 45,000 miles. Lessee 
pays for excessive wear and use. See 
your participating dealer for 
qualification details. Manufacturer's 
rebate not avilable under this 
program. 
[Note: GM did not provide a 
storyboard for this advertisement 
and the disclosure in this ad were 
indecipherable when viewed on 
television. Therefore, staff used a 
storyboard from a virtually identical 
advertisement to fill in some of the 
indecipherable terms.] 

[Consumer]: 
Forget Ford, GMC Jimmy is the only 
way to go. 
[Announcer]: 
See your GMC truck dealer today. 

... .. ,. 
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EXHIBITE 

General Motors Exhibit E 

VIDEO 

(Potential consumers standing in 
front of Jimmy at shopping mall) 
(Super]: 
GMCJimmy 

[Super]: 
3-Year 36,000 Mile No Deductible 
Warranty 
[smaller type]: 
See your GMC Truck dealer for 
terms of this limited warranty 

[Super]: 
$299 a month 36-month GMAC 
SmartBuy 

[Disclosure, scrolling*] 
* Example based on Jimmy 
MSRP of $20,498. 6.9% APR 
GMAC SMARTBUY FINANCING. 
For 36 months, 35 months at 
$299.38 per month and final 
payment of $9221 .94. $3350 down, 
actual down payment may vary. Tax, 
license, title fees and insurance 
extra. Purchaser may refmance the 
final payment, or with 30 days 
advance written notice sell the 
vehicle to GMAC at end of term and 
pay $250 disposal fee plus any 
excess mileage and wear charges. 
Dealer financial participation may 
affect consumer cost. See your 

AUDIO 

(Backgroung music throughout) 

[Announcer]: 
We asked folks why they liked the 
1993 GMC Jimmy. 
[Consumer #1]: 
This is a quality truck. 
[Consumer #2]: 
Jimmy's very comfortable. 
[Consumer #3]: 
Jimmy has a real sporty look. 
[Announcer]: 
We told them about the Jimmy 3-
year no deductible warranty. 
[Consumer #4]: 
No deductible warranty? 
[Consumer #5]: 
No deductible warranty-- you can't 
beat that. 
[Announcer]: 
Then we told them that Jimmy was 
only .$2~9 a month with a GMAC 
Smartbuy. 
[Consumer #6]: 
$299 a month? 
[Consumer #7]: 
$299 month that's great. 
[Consumer #8]: 
A Jimmy like this for $299 a month 
would be fantastic. 
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details. You must take retail delivery 
out of dealer stock by 9/22/93. 
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EXHIBITF 

General Motors Exhibit F 

VIDEO 

(Moving footage of Buick) 
[Consumer pointing at title card 
reading, Super]: 
Still waiting to buy a new Buick? 
[Consumer pointing at title card 
reading, Super]: 
Well Don't. 
(Moving footage of Buick) 
[Consumer sitting on title card letters 
reading, Super]: 
Buick 1995 Model Year Close-Out 
(Moving footage of Buick) 
[Woman sitting near title card letters 
reading, Super]: 
$1500 Cash Back. Buick LeSabre, 
Roadmaster, Regal, Century, and 
Skylark. 
[Woman sitting near title card letters 
reading, Super]: 
Buick Regal SmartBuy $249 per 
month 30 months/$2000 down. 
(Moving footage of Buick) 
[Disclosure*] 
[Consumer walking by title card 
letters reading, Super]: 
You're just in time. 
* For cash back, you must take 
retail delivery from dealer stock by 
11/30/95. SmartBuy on 1995 Regal 
Custom SE with 3 800 engine 
$20,853 MSRP incl. destination 
charge for a monthly payment of 
$248.67/mo. 30 mo. $2000 cash 
down or trade-in value ($3500 down 
payment less $1500 customer cash 
back). First month's payment plus 
down payment trade-in value for 

AUDIO 

(Background music throughout -- "I 
can't wait forever . .. ") 

Still waiting to buy a new Buick? 

Well don't. 

Buick Model Year Close-Out is on. 

Get $1500 cash back on all these 
new Buicks. 

-~ .• ,w. 

Or get this great SmartBuy payment. 

For the biggest savings of the year. 

You're just in time. 
Now wouldn't you really rather have 
a Buick? 
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total of $3746.67 due at lease 
signing. Payment based on 
capitaliz~d cost of __ . Tax, title, 
license, doc. fee extra. Must take 
retail delivery from dealer stock by 
October 4, 1995. GMAC must 
approve the SmartBuy. Options at 
contract maturity pay the fmal 
payment of $11,677.68, refmance 
the fmal payment with GMAC, sell 
the vehicle to GMAC and remit 
$250 disposal fee plus 15 cents/mile 
for mileage exceeding 30,000 miles 
for excessive wear and use. See 
participating Buick dealers for 
qualification details. 

Complaint 

255 
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DECISION AND ORDER 

The Federal Trade Commission having initiated an inve~tigation 
of certain acts and practices of the respondent named in the caption 
hereof, and the respondent having been furnished thereafter with a 
copy of a draft of complaint which the Bureau of Consumer 
Protection proposed to present to the Commission for its 
consideration and which, if issued by the Commission, would charge 
the respondent with violation of the Federal Trade Commission Act; 
and 

The respondent, its attorneys, and counsel for the Commission 
having thereafter executed an agreement containing a consent order, 
an admission by the respondent of all the jurisdictional facts set forth 
in the aforesaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute .an 
admission by the respondent that the law has been violated as alleged 
in such complaint, or that the facts as alleged in such complaint, other 
than jurisdictional facts, are true and waivers and other provisions as 
required by the Commission's Rules; and 

The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondent 
has violated the said Act, and that a complaint should issue stating its 
charges in that respect, and having thereupon accepted the executed 
consent agreement and placed such agreem~n.t on the public record 
for a period of sixty (60) days, now in further conformity with the 
procedure prescribed in Section 2.34 of its Rules, the Commission 
hereby issues its complaint, makes the following jurisdictional 
findings and enters the following order: 

1. Respondent General Motors Corp. is a Delaware corporation 
with its principal office or place of business at 3044 West Grand 
Boulevard, Detroit, Michigan. 

2. The Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondent, and the proceeding 
is in the public interest. 

ORDER 

DEFINITlONS 

1. "Clearly and conspicuously " as used herein shall mean: 
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1) Video or written disclosures must be made in a manner that is 
readable and understandable to a reasonable consumer and 2) audio 
or oral disclosures must be made in a manner that is audible and 
understandable to a reasonable consumer. 

2. "Total amount due at lease inception" as used herein shall 
mean the total amount of any initial payments required to be paid by 
the lessee on or before consummation of the lease or delivery of the 
vehicle, whichever is later, excluding dealer and government 
mandated fees and charges (if any). 

3. "Balloon payment" as used herein shall mean any scheduled 
payment with respect to a consumer credit transaction that is at least 
twice as large as the average of earlier scheduled payments. 

4. Unless otherwise speCified, "respondent" as used herein shall 
mean General Motors Corp., its successors and assigns, and its 
officers, agents, representatives, and employees. 

5: ''In or affecting commerce" as used herein shall mean as 
defined in Section 4 of the Federal Trade Commission Act ("FTC 
Act"), 15 U.S.C. 44. 

I. 

It is ordered, That respondent, directly or through any 
corporation, subsidiary, division, or any pt,her device, in connection 
with any advertisement to aid, promote, or assist, directly or 
indirectly, any consumer lease in or affecting commerce, as 
"advertisement" and "consumer lease" are defined in Section 213.2 
of revised Regulation M, 61 Fed. Reg. 52,246, 52,258 (Oct. 7, 
1996)(to be codified at 12 CFR 213.2) ("revised Regulatio:p M"), as 
amended, shall not, in any manner, expressly or by implication: 

A. Misrepresent the total amount due at lease inception, the 
amount down, and/or the downpayment, capitalized cost reduction, 
or other amount that reduces the capitalized cost of the vehicle (or 
that no such amount is required). 

B. Make any reference to any charge that is part of the total 
amount due at lease inception or that no such charge is required, not 
including a statement of the periodic payment, more prominently than 
the disclosure of the total amount due at lease inception. 
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C. State the amount of any payment or that any or no initial 
payment is required at lease inception unless all of the following 
items are disclosed clearly and conspicuously, as applicable: 

1. That the transaction advertised is a lease; 
2. The total amount due at lease inception; 
3. That a security deposit is required; 
4. The number, amount, and timing of scheduled payments; and 
5. That an extra charge may be imposed at the end of the lease 

term in a lease in which the liability of the consumer at the end of the 
lease term is based on the anticipated residual value of the vehicle. 

II. 

It is further order.ed, That an advertisement that complies with 
subparagraph I.C shall be deemed to satisfy the requirements of 
Section 184(a) of the Consumer Leasing Act, 15 U.S.C. 1667c(a), as 
amended by Title II, Section 2605 of the Omnibus Consolidated 
Appropriations Act for Fiscal Year 1997, Pub. L. No. 104-208, 110 
Stat. 3009, _ _ (Sept. 30, 1996) ("revised CLA"), as amended, and 
Section 213.7(d)(2) of revised Regulation M, 61 Fed. Reg. at 52,261 
(to be codified at 12 CFR 213.7(d)(2)), as amended. 

m. 

It is further ordered, That if the revised CLA, as amended, or 
revised Regulation M , as amended, are amended in the future to alter 
definition 2 of this order ("total amount due at lease inception") or to 
require or permit advertising disclosures that are different from those 
set forth in subparagraphs I.B or I.C of this order, then the change or 
changes shall be incorporated in subparagraph I.B, subparagraph I.C, 
and/or definition 2 for the purpose of complying with subparagraphs 
I.B and I.C only, as appropriate; provided however, that all other 
requirements of this order, including definition 1 ("clearly and 
conspicuously"), will survive any such revisions. 

IV. 

It is further ordered, That respondent, directly or through any 
corporation, subsidiary, division, or any other device, in connection 
with any advertisement to aid, promote, or assist, directly or 
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indirectly, any extension of consumer credit in or affecting 
commerce, as "advertisement" and "consumer credit" are defined in 
Section 226.2 of Regulation Z, 12 CFR 226.2, as amended, shall not, 
in any manner, expressly or by implication: 

A. Misrepresent the existence and amount of any balloon payment 
or the annual percentage rate. 

B. State the amount of any payment, including but not limited to 
any monthly payment, in any advertisement unless the amount of any 
balloon payment is disclosed prominently and in close proximity to 
the most prominent of the above statements. 

C. State the amount or percentage of any downpayment, the 
number of payments or period of repayment, the amount of any 
periodic payment, including but not limited to any monthly payment, 
or the amount of any finance charge, without disclosing clearly and 
conspicuously: 

· 1. The amount or percentage of the downpayment; 
2. The terms of repayment, including but not limited to the 

amount of any balloon payment; and 
3. The correct annual percentage rate, using that term or the 

abbreviation "APR," as defined in Regulation Z and the Official Staff 
Commentary to Regulation Z. If the annual percentage rate may be 
increased after consummation of the credit transaction, that fact must 
also be disclosed. " 

V . 

It is further ordered, That respondent General Motors Corp., and 
its successors and assigns, shall, for five (5) years after the date of 
service of this order, maintain and upon request make available to the 
Commission for inspection and copying all records that will 
demonstrate compliance with the requirements of this order. 

VI. 

It is further ordered, That respondent General Motors Corp., and 
its successors and assigns, shall deliver a copy of this order to all 
current and future principals, officers, directors, managers, 
employees, agents, and representatives having responsibilities with 
respect to the subject matter of this order and to all advertising 



260 FEDERAL TRADE COMMISSION DECISIONS 

Decision and Order 123 F.T.C. 

agencies; and shall secure from each such person or entity a signed 
and dated statement acknowledging receipt of the order. Respondent 
shall deliver this order to current personnel or entities within thirty 
(30) days after the date of service of this order, and to such future 
personnel or entities within thirty (30) days after the person or entity 
assumes such position or responsibilities. 

VII. 

It is further ordered, That respondent General Motors Corp., and 
its successors and assigns, shall notify the Commission at least thirty 
(30) days prior to any change in the corporation that may affect 
compliance obligations arising under this order, including but not 
necessarily limited to dissolution, assignment, sale, merger, or other 
action that would result in the emergence of a successor corporation; 
the creation or dissolution of a subsidiary, parent, or affiliate that 
engages in any acts or practices subject to this order; the proposed 
filing of a bankruptcy petition; or a change in the corporate name or 
address. Provided, however, that, with respect to any proposed 
change in the corporation about which respondent learns less than 
thirty (30) days prior to the date such action is to take place, 
respondent shall notify the Commission as soon as is practicable after 
obtaining such knowledge. All notices required by this Part shall be 
sent by certified mail to the Associate Director, Division of 
Enforcement, Bureau of Consumer Protection, Federal Trade 
Commission, Washington, D.C. 

VIII. 

It is further ordered, That respondent General Motors Corp., and 
its successors and assigns, shall within one hundred and twenty (120) 
days after the date of service of this order, and at such other times as 
the Federal Trade Commission may require, file with the Commission 
a report, in writing, setting forth in detail the manner and form in 
which they have complied with this order. 

IX. 

This order will terminate on February 6, 2017, or twenty (20) 
years from the most recent date that the United States or the Federal 
Trade Commission files a complaint (with or without an 
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accompanying consent decree) in federal court alleging any violation 
of the order, whichever comes later; provided, however, that the filing 
of such a complaint will not affect the duration of: 

A. Any Part in this order that terminates in less than twenty (20) 
years; 

B. This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C. This order if such complaint is filed after the order has 
terminated pursuant to this Part. 

Provided further, that if such complaint is dismissed or a federal court 
rules that the respondent did not violate any provision of the order, 
and the dismissal or ruling is either not appealed or upheld on appeal, 
then the order will terminate according to this Part as though the 
complaint had never been filed, except that the order will not 
terminate between the date such complaint is filed and the later 
deadline for appealing such dismissal or ruling and the date such 
dismissal or ruling is upheld on appeal. 
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IN THE MA TIER OF 

AMERICAN HONDA MOTOR CO., INC. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF THE 
CONSUMER LEASING ACT, THE TRUTH IN LENDING ACT AND 

THE FEDERAL TRADE COMMISSION ACT 

Docket C-3711. Complaint, Feb. 6, 1997--Decision, Feb. 6, 1997 

This consent order prohibits, among other things, a California-based automobile 
manufacturer from misrepresenting the total amount due at lease inception, 
requires the manufacturer to proyide consumers with clear, readable, and 
understandable cost information in their car lease and financed purch~se 
advertising, requires advertisements, that reference an initial payment or state 
that no initial payment is due, to clearly and conspicuously disclose, as 
applicable, that the deal is a lease, and to disclose the fact that an extra charge 
may be imposed at the end of the lease based on the residual value of the car. 

Appearances 

For the Commission: Rolando Berrelez~ Sally Pitofsky and Lauren 
Steinfeld. 

For the respondent: Richard Feinstein~ McKenna & Cuneo, 
Washington, D.C. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that 
American Honda Motor Co., Inc., a corporation ("respondent" or 
"Honda"), has violated the provisions of the Federal Trade 
Commission Act, 15 U.S.C. 45-58, as amended, and the Consumer 
Leasing Act, 15 U.S.C. 1667-1667e, as amended, and its 
implementing Regulation M, 12 CFR 213, as amended, and it 
appearing to the Commission that this proceeding is in the public 
interest, alleges: 

1. Respondent American Honda Motor Co., Inc. is a California 
corporation with its principal office or place of business at 1919 
Torrance Boulevard, Torrance, California. Respondent manufactures 
and distributes vehicles and offers such vehicles for sale or lease to 
consumers. 
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2. Respondent has disseminated advertisements to the public that 
promote consumer leases, as the terms "advertisement" and 
"consumer lease" are defmed in Section 213.2 of Regulation M, 12 
CFR 213.2, as amended. 

3. The acts and practices ofresponde~t alleged in this complaint 
have been in or affecting. commerce, as "commerce" is defined in 
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44. 

4. Respondent has disseminated or has caused to be disseminated 
consumer lease advertisements ("lease advertisements") for Honda 
vehicles, including but not necessarily limited to the attached Honda 
Exhibits A through C. Honda Exhibits A and B are television lease 
advertisements (attached hereto in video and storyboard format). 
Honda Exhibit C is a print lease advertisement. These advertisements 
contain the following statements: 

A. [Audio:] "Here's what you might put down on a typical car lease [$1750]. 
At Honda, however, we had a different idea. We took our fully equipped 1995 
Accord LX and lowered the downpayment to some rather nice round numbers. 
[pause] The zero down, short-term lease from your Honda dealer. Zero down and 
$289 a month for 30 months." 
[Video:] [View of an odometer set on $1750 that rolls down to $0000] "The $0 
Down Lease. The Accord LX $0 Down $289/30 months" [The advertisement 
contains the following lease disclosure in white print superimposed on a black 
background and accompanied by background sound: " .. . Advertised rate based on 
30-mo. closed-end lease for 1995 Honda Accord 4-Door LX w/Automatic 
Trans.(Model CD583S). MSRP $18,880 (includes destination) with dealer cap. cost 
reduction of $620.50. DEALER PARTICIPATION MAY AFFECT ACTUAL 
PAYMENT. Taxes, title, lie. & reg., ins., opt. equip. & services not included. Due 
at lease signing are 1st mo.'s lease payment, refundab1e security dep. equal to 1 
mo.'s payment rounded to the next highest $25 increment & applicable title, lie ., 
reg. fee & tax. Total monthly payments $8,670 +applicable tax. Opt. to purchase 
at lease end for $12,548.50 +tax+ official fees, except in NY & SD where no 
purchase opt. avail. If not purchased at lease end, customer returns vehicle & pays 
a disp. fee of no more than $400. Lessee pays maint., ins., repairs, service, all 
related taxes, reg. renewals, excessive wear and use. Mi. charge of$ .15 [cents ]/mi. 
over 12,000 mi./year. MSRP, dealer cap. cost reduction & opt. to purchase differ 
slightly in CA .... " The fine print is displayed on two screens, each containing a 
block often lines, each block appearing for approximately three seconds.] (Honda 
Exhibit A). 

B. [Audio:] "Now we've made the process of driving your own Accord just as 
streamlined. Lease an Accord LX for just $239 a month." 
(Video:] "$239 a Month, 36 Months, $1500 Down." [The advertisement contains 
the following lease disclosure at the top of the screen in white print superimposed 
on a black background and accompanied by background sound: " ... Advertised 
rate based on 36-month closed-end lease for the 1994 Accord LX Sedan with 
MSRP of$18,330.00 with a dealer capitalized cost reduction of $795.35 ($965.35 
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in IL, IN, KS, ME, NY, OK, and UT where no security deposit is required); 
condition of dealer participation may affect actual rate. Taxes, title, license, and 
registration, insurance and optional equipment, and services not included. Due at 
lease signing are $1,500.00 down-payment, first lease payment, refundable deposit 
equal to one payment rounded to the next highest $25.00 increment where 
applicable, title, license and registration fee, and tax as applicable. Total monthly 
.payment is $8,604.00 (plus tax, as applicable). Option to purchase at end of lease 
for $10,061.50 plus tax and official fees, except in MS, NY, and SD where no 
option available. Lessee pays maintenance, insurance, repairs, service, any and all 
related taxes, registration renewals, and excessive wear and use. Mileage charge of 
$.15/mile over 15,000 miles per year. A disposition fee up to $400.00 is due if 
vehicle not purchased at end of lease term . ... " The fme print is displayed on three 
screens, each containing a block of eight lin,es, each block appearing for 
approximately three seconds.] (Honda Exhibit B). 

C. "INTRODUCING ZIP, ZERO, NADA. 
Civic LX $229 per month/30 months 
Accord LX $289 per month/30 months 
Passport 4WDLX $389 per month/30 months 
The $0 down lease. Now, for a limited time, you can get an affordable, short-term 
lease Qn a fully equipped Honda for zero (as in zip, as in nada) dollars down ... . " 
[The advertisement contains the following lease disclosure at the bottom of the 
page in small print: 
" . .. Taxes, title, lie. & reg., ins., opt. equip. & services not included. Due at lease 
signing are 1st mo.'s lease payment, refundable security dep. equal to 1 mo.'s 
payment rounded to the next highest $25 increment (except where no security dep. 
is collected) & applicable title, lie., reg. fee & tax. Total monthly payments $6,870 
for .the Civic LX Sedan, $8,670 for the Accord LX Sedan and $11,670 for the 
Passport 4WD LX+ applicable tax. Opt. to purchase at lease end for $9,681.50 for 
the Civic LX Sedan, $12,649.60 for the Accord LX Sedan and $15,879.50 for the 
Passport 4WD LX+ tax+ official fees, except in MS, NY & SD where no purchase 
opt. avail. If not purchased at lease end, customer returns vehicle & pays a disp. fee 
of no more than $400. Lessee pays maint., ins., repairs, service, all related taxes, 
reg. renewals, excessive wear & use. Mi. Charge of 15[cents]/mi. over 12,000 
mi/yr. .. . "] (Honda Exhibit C). 

FEDERAL TRADE COMMISSION ACT VIOLATIONS 
COUNT I: MISREPRESENTATION IN LEASE ADVERTISING 

5. Through the means described in paragraph four, respondent has 
represented, expressly or by implication, that the amount stated as 
"down" in respondent's lease advertisements, including but not 
necessarily limited to "$0 down," is the total amount consumers must 
pay at lease inception to lease the advertised vehicles. 

6. In truth and in fact, the amount stated as "down" in 
respondent's lease advertisements is not the total amount consumers 
must pay at lease inception to lease the advertised vehicles. 
Consumers must also pay additional fees beyond the amount stated 



AMERICAN HONDA MOTOR CO., INC. 265 

262 Complaint 

as "down," such as the first month's payment and security deposit, at 
lease inception. Therefore, respondent's representation as alleged in 
paragraph five was, and is, false or misleading. 

7. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT II: F AlLURE TO DISCLOSE ADEQUATELY IN LEASE ADVERTISING 

8. In its lease advertisements, respondent has represented, 
expressly or by implication, that consumers can lease the advertised 
vehicles at the terms prominently stated in the advertisements, 
including but not necessarily limited to the monthly payment amount 
and/or the amount stated as "down." These advertisements do not 
adequately disclose additional terms pertaining to the lease offer, 
including but not necessarily limited to a required security deposit 
and first month's payment due at lease inception. The existence of 
these additional terms would be material to consumers in deciding 
whether to lease a Honda vehicle. The failure to disclose adequately 
these additional terms, in light of the representation made, was, and 
is, a deceptive practice. 

9. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT III: CONSUMER LEASING ACT AND REGULA TJON M VIOLATIONS 

10. Respondent's lease advertisements, including but not 
necessarily limited to Honda Exhibits A through C, state a monthly 
payment amount, the number of required payments, and/or an amount 
"down." The lease disclosures in these advertisements contain one or 
more of the following terms required by Regulation M: that the 
transaction advertised is a lease; the total amount of any payment 
such as a security deposit or capitalized cost reduction required at the 
consummation of the lease or that no such payments are required; the 
total of periodic payments due under the lease; a statement of whether 
or not the lessee has the option to purchase the leased property and at 
what price and time or the method of determining the purchase-option 
price; and a statement of the amount or method of determining the 
amount of any liabilities the lease imposes upon the lessee at the end 
of the term. 
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11. The lease disclosures in respondent's television lease 
advertisements, including but not necessarily limited to Honda 
Exhibits A and B, are not clear and conspicuous because they appear 
on the screen in small type for a very short duration. The lease 
disclosures in respondent's print lease advertisements, including but 
not necessarily limited to Honda Exhibit C, are not clear and 
conspicuous because they appear in small type. 

12. Respondent's practices violate Section 184 of the Consumer 
Leasing Act, 15 U.S.C. 1667c, as amended, and Section 213.5(c) of 
Regulation M, 12 CFR 213.5(c), as amended. 

EXHffiiTA 

Honda Exhibit A 

VIDEO 

(Open with view of odometer and 
Accord LX Sedan) 
(Odometer reads $1750) 

(Engine starts revving) 
(Odometer starts to scroll down) 
[Super]: 
The $0 Down Lease. 
From your Honda dealer. 

(Odometer reads $0000) 
[Super]: 
The Accord LX $0 Down $285/30 
months 
(View Disclosure*) 
Leadership Leasing 
* [First screen]: 
SUBJECT TO LIMITED AVAILABILITY. 
Avail. thru January 5, 1995 at 
participating Honda dealers to 
approved lessees by American 
Honda Finance Corp. Advertised 
rate based on 30-mo. closed-end 
lease for 199 5 Honda Accord 4-
Door LX w/ Automatic Trans. 
(Model CD5838.) MSRP $18,880 
(includes destination) with dealer 
cap. cost reduction of $620.50 
DEALER P ARTICIP A TTON MAY AFFECT 
ACTUAL PAYMENT. Taxes, title, lie. 
& reg., ins., opt. equip. & services 

AUDIO 

(Background music throughout) 

Here's what you might put down on 
a typical car lease. 

At Honda, however, we had a 
different idea. We took our fully 
equipped 1995 Accord LX and 
lowered the downpayment to some 
rather nice round numbers. 
The zero down short-term lease from 
your Honda dealer. 
$0 down and $289 a month for 30 
months. 
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not included. Due at lease signing 
are 1st mo.'s lease payment, 
refundable security dep. equal to 1 
mo.'s payment rounded to the next 
highest $25 increment & applicable 
title, lie., 
[Second screen): 
reg. fee & tax. Total monthly 
payments $8,670 + applicable tax. 
Opt. to purchase at lease end for 
$12,548.50 + tax & official fees, 
except in NY & SD where no 
purchase opt. avail. If not purchased 
at lease end, customer returns 
vehicle & pays a disp. fee of no 
more than $400. Lessee pays maint., 
ins., repairs, service, all related 
taxes, reg. renewals, excessive wear 
and use. Mi. charge of $.15 [cents] 
/mi. over 12,000 mi./year. MSRP, 
dealer cap. cost reduction & opt. to 
purchase differ slightly in CA. This 
offer may not be available in 
conjunction with any other 
advertised offer. See your 
participating Honda dealer for 
details. 

Complaint 

EXHIBITB 

Honda Exhibit B 

VIDEO 

(Open with view of white stream and 
view of Accord LX) 

[Super]: 
$239 a Month, 36 Months, $1500 
Down. 

(View Disclosure*) 

We Won. You Win. A Car Ahead. 
*[First screen]: 

AUDIO 

(Background music throughout) 
Motor Trend calls it the most fuel
efficient, the best performing, the 
quietest, the strongest, and the safest 
Accord we've ever built. And they 
named us Motor Trend Import Car 
of the Year. 
Now we've made the process of 
driving your own Accord just as 
streamlined. 
Lease an Accord LX for just $239 a 
month. Leadership leasing from 
Honda. 
We Won. You Win. 
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Available through 2/28/94, at 
participating Honda dealers to 
qualified . lessees approved by 
American Honda Fin. Corp. Subject 
to availability. Advertised rate based 
on 36-month closed-end lease for the 
1994 Accord LX Sedan with MSRP 
of $18,330.00 with a dealer 
capitalized cost reduction of$795;35 
($965.35 in IL, IN, KS, ME, NY, 
OK and UT where no security 
deposit is required); condition of 
dealer participation may affect actual 
rate. Taxes, title, license, and 
[Second screen]: 
registration, insurance and optional 
equipment, and services not 
included. Due at lease signing are 
$1,500.00 down-payment, first lease 
payment, refundable deposit equal to 
one payment rounded to the next 
highest $25 .00 increment where 
applicable, title, license a11d 
registration fee, and . tax as 
applicable. Total monthly payment is 
$8,604.00 (plus tax, as applicable). 
Option to purchase at end of lease 
for $10,061.50 plus tax and official 
fees, except ·m ·Ms,: NY, and 
[Third screen]: · 
SD where no option available. 
Lessee pays maintenance, insurance, 
repairs, service, any and all related 
taxes, registration renewals, and 
excessive wear and use. Mileage 
charge of $.15/mile over 15,000 
miles per year. A disposition fee up 
to $400.00 is due if vehicle not 
purchased at .end of lease term. 
MSRP, dealer capital cost reduction, 
and option-to-purchase price differ 
in AK, CA and HI. See participating 
Honda dealers for details. 

123 F.T.C. 
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EXHIBITC 

lntroducing Zip, Zero, Nada 

QvicLX 

S229pcr momh/30'mom:hs 

Aaadl..X 
S289permomh/JO~nondJS 

~4WDI..X 

S389permonth/30 mondls 
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DECISION AND ORDER 

The Federal Trade Commission having initiated an investigation 
of certain acts and practices of the respondent named in the caption 
hereof, and the respondent having been furnished thereafter with a 
copy of a draft of complaint which the Bureau of Consumer 
Protection proposed to present to the Commission for its 
consideration and which, if issued by the Commission, would charge 
the respondent with violation of the Federal Trade Commission Act; 
and 

The respondent, its attorneys,, and counsel for the Commission 
having thereafter executed an agreement containing a consent order, 
an admission by the respondent of all the jurisdictional facts set forth 
in the aforesaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute an 
admission by the respondent that the law has been violated as alleged 
in such complaint, or that the facts as alleged in such complaint, other 
than jurisdictional facts, are true and waivers and other provisions as 
required by the Commission~s Rules; and 

The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondent 
has violated the said Act, and that a complaint should issue stating its 
charges in that respect, and having thereupon accepted the executed 
consent agreement and placed such agreement on the public record 
for a period of sixty (60) days, now in further conformity with the 
procedure prescribed in Section 2.34 of its Rules, the Commission 
hereby issues its complaint, makes the following jurisdictional 
findings and enters the following order: 

1. Respondent American Honda Motor Co., Inc. is a California 
corporation with its principal office or place of business located at 
1919 Torrance Boulevard, Torrance, California. 

2. rhe Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondent, and the proceeding 
is in the public interest. 
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ORDER 

DEFINITIONS 

1. "Clearly and conspicuously" as used herein shall mean: 1) 
video or written disclosures must be made in a manner that is 
readable and understandable to a reasonable consumer and 2) audio 
or oral disclosures must be made in a manner that is audible and 
understandable to a reasonable consumer. 

2. "Total amount due at lease inception" as used herein shall 
mean the total amount of any initial payments required to be paid by 
the lessee on or before consummation of the lease or delivery of the 
vehicle, whichever is later, excluding dealer and government 
mandated fees and charges (if any). 

3. Unless otherwise specified, "respondent" as used herein shall 
mean American Honda Motor Co., Inc., its successors and assigns, 
and it~ officers, agents, representatives, and employe~s. 

4. "In or affecting commerce" as used herein shall mean as 
defined in Section 4 of the Federal Trade Commission Act ("FTC 
Act"), 15 U.S.C. 44. 

I. 

It is ordered, That respondent, directly or thrqugh any 
corporation, subsidiary, division, or any other device, in connection 
with any advertisement to aid, promote, or assist, directly or 
indirectly, any consumer lease in or affecting commerce, as 
"advertisement" and "consumer lease" are defined in Section 213.2 
of revised Regulation M, 61 Fed. Reg. 52,246, 52,258 (Oct. 7, 
1996)(to be codified at 12 CFR 213.2) ("revised Regulation M"), as 
amended, shall not, in any manner, expressly or by implication: 

A. Misrepresent the total amount due at lease inception, the 
amount down, and/or the downpayment, capitalized cost reduction, 
or other amount that reduces the capitalized cost of the vehicle (or 
that no such amount is required). 

B. Make any reference to any charge that is part of the total 
amount due at lease inception or that no such charge is required, not 
including a statement of the periodic payment, more prominently than 
the disclosure of the total amount due at lease inception. 
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C. State the amount of any payment or that any or no initial 
payment is required at lease inception unless all of the following 
items are disclosed clearly and conspicuously, as applicable: 

1. That the transaction advertised is a lease; 
2. The total amount due at lease inception; 
3. That a security deposit is required; 
4. The number, amount, and timing of scheduled payments; and 
5. That an extra charge may be imposed at the end of the lease 

term in a lease in which the liability of the consumer at the end of the 
lease term is based on the anticipated residual value of the vehicle. 

II. 

It is further ordered, That an advertisement that complies with 
subparagraph I.C shall be deemed to satisfy the requirements of 
Section 184(a) of the Consumer Leasing Act, 15 U .S.C. 1667c(a), as 
amended by Title II, Section 2605 of the Omnibus Consolidated 
Appropriations Act for Fiscal Year 1997, Pub. L. No. 104-208, 110 
Stat. 3009, (Sept. 30, 1996) ("revised CLA"), as amended, and 
Section 213.7(d)(2) of revised Regulation M, 61 Fed. Reg. at 52,261 
(to be codified at 12 CFR 213.7(d)(2)), as amended. 

III. 

It is further ordered, That if the revised CLA, as amended, or 
revised Regulation M, as amended, are amended in the future to alter 
definition 2 of this order ("total amount due at lease inception") or to 
require or permit advertising disclosures that are different from those 
set forth in subparagraphs I.B or I.C of this order, then the change or 
changes shall be incorporated in subparagraph I.B, subparagraph LC, 
and/or definition 2 for the purpose of complying with subparagraphs 
I.B and I.C only, as appropriate; provided however, that all other 
requirements of this order, including definition 1 ("clearly and 
conspicuously"), will survive any such revisions. 

IV. 

It is further ordered, That respondent American Honda Motor 
Co., Inc., and its successors and assigns, shall, for five (5) years after 
the date of service of this order, maintain and upon request make 
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available to the Commission for inspection and copying all records 
that will demonstrate compliance with the requirements of this order. 

v. 

It is further ordered, That respondent American Honda Motor 
Co., Inc., a,nd its successors and assigns, shall deliver a copy of this 
order to all current and future principals, officers, directors, 
managers, employees, agents, and representatives having 
responsibilities with respect to the subject matter of this order and to 
all advertising agencies; and shall secure from each such person or 
entity a signed and dated statement acknowledging receipt of the 
order. Respondent shall deliver this order to current personnel or 
entities within thirty (30) days after the date of service of this order, 
and to such future personnel or entities within thirty (30) days after 
the person or entity assumes such position or responsibilities. 

VI. 

It is further ordered, That respondent American Honda Motor 
Co., Inc., and its successors and assigns, shall notify the Commission 
at least thirty (30) days prior to any change in the corporation that 
may affect compliance obligations arising under this order, including 
but not necessarily limited to dissolution, assignment, sale, merger, 
or other action that would result in the emergence of a successor 
corporation; the creation or dissolution of a subsidiary, parent, or 
affiliate that engages in any acts or practices subject to this order; the 
proposed filing of a bankruptcy petition; or a change in the corporate 
name or address. Provided, however, that, with respect to any 
proposed change in the corporation about which respondent learns 
less than thirty (30) days prior to the date such action is to take place, 
respondent shall notify the Commission as soon as is practicable after 
obtaining such knowledge. All notices required by this Part shall be 
sent by certified mail to the Associate Director, Division of 
Enforcement, Bureau of Consumer Protection, Federal Trade 
Commission, Washington, D.C. 

VII. 

It is further ordered, That respondent American Honda Motor 
Co., Inc., and its successors and assigns, shall within one hundred and 
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twenty (120) days after the date of service of this order, and at such 
other times as the Federal Trade Commission may require, file with 
the Commission a report, in writing, setting forth in detail the manner 
and form in which they have complied with this order. 

VIII. 

This order will terminate on February 6, 2017, or twenty (20) 
years from the most recent date that the United States or the Federal 
Trade Commission files a complaint (with or without an 
accompanying consent decree) in federal court alleging any violation 
of the order, whichever comes later; provided, however, that the filing 
of such a complaint will not affect the duration of: 

A. Any Part in this order that terminates in less than twenty (20) 
years; 

B. This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C. This order if such complaint is filed after the order has 
terminated pursuant to this Part. 

Provided further, that if such complaint is dismissed or a federal court 
rules that the respondent did not violate any provision of the order, 
and the dismissal or ruling is either not appealed or upheld on appeal, 
then the order will terminate according to this Part as though the 
complaint had never been filed, except that the order will not 
terminate between the date such complaint is filed and the later 
deadline for appealing such dismissal or ruling and the date such 
dismissal or ruling is upheld on appeal. 



; . 

( 
·. 

AMERICAN ISUZU MOTORS INC. 275 

275 Complaint 

IN THE MATTER OF 

AMERICAN ISUZU MOTORS INC. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF THE 
CONSUMER LEASING ACT, THE TRUTH IN LENDING ACT AND 

THE FEDERAL TRADE COMMISSION ACT 

Docket C-3712. Complaint, Feb. 6, 1997--Decision, Feb. 6, 1997 

This consent order prohibits, among other things, a California-based automobile 
manufacturer from misrepresenting the total amount due at lease inception, 
requires the manufacturer to provide consumers with clear, readable, and 
understandable cost information in their car lease and fmanced purchase 
advertising, requires advertisements, that reference an initial payment or state 
that no initial payment is due, to clearly and conspicuously disclose, as 
applicable, that the deal is a lease, and to disclose the fact that an extra charge 
may be imposed at the end of the lease based on the residual value of the car. 

Appearances 

For the Commission: Rolando Berrelez, Sally Pitofsky and Lauren 
Steinfeld. 

For the respondent: Randy Reiser, David & Gilbert, New York, 
N.Y. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that 
American Isuzu Motors Inc., a corporation ("respondent" or "Isuzu"), 
has violated the provisions of the Federal Trade Commission Act, 15 
U.S.C. 45-58, as amended, the Consumer Leasing Act, 15 U.S.C. 
1667-1667e, as amended, and its implementing Regulation M, 12 
CFR 213, as amended, and it appearing to the Commission that this 
proceeding is in the public interest, alleges: 

1. Respondent American Isuzu Motors Inc. is a California 
corporation with its principal office or place of business at 2300 
Pellissier Place, Whittier, Califmnia. Respondent distributes Isuzu 
vehicles. 

2. Respondent has disseminated advertisements to the public that 
promote consumer leases, as the terms "advertisement" and 
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"consumer lease" are defined in Section 213.2 ofRegulation M, 12 
CFR 213 .2, as amended. 

3. The acts and practices of respondent alleged in this complaint 
have been in or affecting commerce, as "commerce" is defined in 
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44. 

4. Respondent has disseminated or has caused to be disseminated 
consumer lease advertisements ("lease advertisements") for Isuzu 
vehicles, including but not necessarily limited to the attached lsuzu 
Exhibits A through C. Isuzu Exhibits A through Care television lease 
advertisements (attached in video and storyboard format). These 
advertisements contain the following statements: 

A. [Audio:] "Hey, hey, hey, hey. What the heck does this mean? Very simply, 
it means for $999 down, you can lease a brand new Trooper for only $319 a 
month." 
[Video:] "THE TROOPER LEASE EXPLAINED. [highlighted in yellow]. $319 
MONTH FOR 24 MONTHS. $999 CUSTOMER CAPITALIZED COST 
REDUCTION. [highlighted in yellow]." 
[The advertisement contains the following lease disclosure which appears on the 
screen for a brief duration, in a scrolling format, interrupted or obscured by other 
images, and accompanied by background sound: "*ADVERTISED PAYMENT 
APPLICABLE TO 4WD TROOPER S MODEL MANUAL TRANSMISSION 
ONLY. First month's payment of$319 plus a refundable Security Deposit of$350 
(or a non-refundable last month's payment in IL, IN, KS, ME, and NY) plus a 
customer down payment of $999 for a total of $1,668 due at lease signing. Based 
on a 24 month low mileage closed-end lease offered to qualified customers by GE 
Capital Auto Lease through participating dealers through June 30, 1994 -- Subject 
to availability. Prices based on $23,000 MSRP and capitalized cost of $20,075 for 
a 1994 model Isuzu Trooper S with manual transmission including destination 
charges and a dealer capitalized cost reduction of $2,376, excluding taxes, 
registration, title, license, dealer prep, options and other charges. Prices/monthly 
payments may vary. 24 monthly payments total $7,660 plus tax as applicable. 
Option to purchase at lease end for $14,030 plus a $250 purchase option fee. 
Lessee pays for maintenance, insurance, repairs, excessive wear and tear and 
mileage charges ofup to .15 cents per mile over 24,000 miles at lease end. Program 
not available in Alaska. 800-726-9200. See your participating Isuzu dealer for 
details."] (Isuzu Exhibit A). 

B. [Audio:] "Okay. It says here for $1,999 down you can lease a Trooper LS 
with standard dual airbags for just $33.9 a month." 
[Video:] "THE TROOPER LEASE ... $1 ,999 CUSTOMER CAPITALIZED 
COST REDUCTION. $339/MONTH FOR 30 MONTHS." [Index fmger points to 
bolded text while hand moves across remaining text on screen]. 
[The advertisement contains the following lease disclosure which appears on the 
screen for a brief duration, in a scrolling format, interrupted or obscured by other 
images, and accompanied by background sound: "First month's payment of $339, 
a refundable Security Deposit of$350 (or a non-refundable last month's payment 
of$339, in IL, IN, KS, ME, and NY) and a customer capitalized cost reduction of 
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$1,999 for a total of $2,688 due at lease signing. Total monthly payments: $10,170. 
Taxes, license, title fees, options and insurance are extra. 30 month, closed-end 
lease example based on $30,425 MSRP (includes destination charge), a dealer 
capitalized cost reduction of $2,995 and a total capitalized cost of $25,926. Your 
payments may be higher or lower. Option to purchase at lease end for $19,472 plus 
$250 purchase option fee . Mileage charge of $.15 per mile over 30,000 miles. 
Lessee pays excessive wear and use. You must take retail delivery out of dealer 
stock by July 10, 1995. Program not available in Alaska. 800-726-9200. See your 
participating dealer for details."] (Isuzu Exhibit B). 

C. [Audio:] "Now you can drive off-road without getting soaked. The Rodeo 
Lease. See your dealer for details." 
[Video:] "$249/MO. The 1993 Rodeo Lease." 
[The advertisement contains the following lease disclosure in white fme print 
superimposed over a black background and accompanied by background sound: 
"ADVERTISED PAYMENT APPLICABLE TO THE RODEOS MODEL ONLY. 
OPTIONAL EQUIPMENT SHOWN. First month's payment of $249 plus 
refundable security deposit of $249 (or non-refundable last month's payment in IL, 
IN, KS, ME and NY), plus a customer capitalized cost reduction of$1,000 for a 
total of$1,498 due at lease signing. Based on a 36-month closed-end lease offered 
to qualified consumers by GE Capital Auto Lease through participating dealers 
through 3/31/93. Subject to availability. Prices based on $ __ MSRP and a 
capitalized cost of$ for a 1993 Isuzu Rodeo with manual transmission, -- --
including destination charges, excluding taxes, registration, title, license, dealer 
prep., options and charges. Dealer _ _ monthly payments may vary. 36 monthly 
payments total $ _ _ plus tax as applicable. Option to purchase at lease end for 
$ plus a $250 disposition fee. Lessee pays for maintenance, insurance, 
repairs, excessive wear and tear, and mileage charges of up to .15 cents/mile over 
45,000 miles at lease end. Lease program not available in Alaska and Hawaii. See 
your participating Isuzu dealer for details.'' The fine print is displayed on the screen 
in a block of print containing 11 lines and appearing on the screen for 
approximately three seconds.] (Isuzu Exhibit C). 

FEDERAL TRADE COMMISSION ACT VIOLATIONS 
COUNT 1: MISREPRESENTATION IN LEASE ADVERTISING 

5. Through the means described in paragraph four, respondent has 
represented, expressly or by implication, that the amount stated as 
"down11 in respondent's lease advertisements is the total amount 
consumers must pay at lease inception to lease the advertised 
vehicles. 

6. In truth and in fact, the amount stated as 11down11 in 
respondent's lease advertisements is not the total amount consumers 
must pay at lease inception to lease the advertised vehicles. 
Consumers must also pay additional fees beyond the amount stated 
as 11down, 11 such as the first month's payment and security deposit, at 
lease inception. Therefore, respondent's representation as alleged in 
paragraph five was, and is, false or misleading. 
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7. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT II: F AlLURE TO DISCLOSE ADEQUATELY 
IN LEASE ADVERTISING 

8. In its lease advertisements, respondent has represented, 
expressly or by implication, that consumers can lease the advertised 
vehicles at the terms prominently stated in the advertisements, 
including but not necessarily limited to the monthly payment amount 
and/or amount stated as "down." These advertisements do not 
adequately disclose additional terms pertaining to the lease offer, 
including but not necessarily limited to a required security deposit 
and first month's payment due at lease inception. The existence of 
additional terms would be material to consumers in deciding whether 
to lease an Isuzu vehicle. The failure to disclose adequately these 
additional terms, in light of the representation made, was, and is, a 
deceptive practice. 

9. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT III: CONSUMER LEASING ACT AND 
REGULATION M VIOLATIONS 

10. Respondent's lease advertisements, including but not 
necessarily limited to Isuzu Exhibits A through C, state a monthly 
payment amount, the number of required payments, and/or an amount 
"down.'' The lease disclosures in these advertisements contain one or 
more of the following terms required by Regulation M: that the 
transaction advertised is a lease; the total amount of any payment 
such as a security deposit or capitalized cost reduction required at the 
consummation of the lease or that no such payments are required; the 
total of periodic payments due under the lease; a statement of whether 
or not the lessee has the option to purchase the leased property and at 
what price and time or the method of determining the purchase-option 
price; and a statement of the amount or method of determining the 
amount of any liabilities the lease imposes upon the lessee at the end 
of the term. 

11. The lease disclosures in respondent's television lease 
advertisements, including but not necessarily limited to Isuzu 
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Exhibits A and B,-are not clear and conspicuous because they appear 
on the screen for a brief duration, in a scrolling format, accompanied 
by background sound, and interrupted or obscured by other images. 
The lease disclosures in respondent's television lease advertisements, 
including but not necessarily limited to Is~u Exhibit C, are not. clear 
and conspicuous because they appear on the screen in small type for 
a very short duration. -

12. Respondent's practices violate Section 184 of the Consumer 
Leasing Act, 15 U.S.C. 1667c, as amended, and Section 213.5(c) of 
Regulation M, 12 CFR 2'13.5(c), as amended. 

EXHffiiTA 

Isuzu Exhibit A 

Video 

(Open with. full-screen text) 
[Super]: 
THE TROOPER LEASE EXPLAINED 
(highlighted in yellow) 
$319 Month for 24 months 
$999 CUSTOMER CAPITALIZED COST 
REDUCTION (highlighted in yellow) 
(Switch to Trooper) 
[Super]: 
$319 MONTH FOR 24 MONTHS 
(Switch to full-screen text) 
Closed-end Lease (highlighted m 
yellow) 
(Switch to Trooper) 
(Switch to full-screen text) 

800-726-9200 
(highlighted in yellow) 
ISUZU 
Practically/ Amazing 
*ADVERTISED PAYMENT APPLICABLE 
TO 4WD TROOPERS MODEL MANUAL 
TRANSMISSION ONLY. First month's 
payment of $319 plus a refundable 
Security Deposit of $350 (or a non
refundable last month's payment in 
IL, IN, KS, ME, and NY) plus a 
customer down payment of $999 for 
a total of $1,658 due at lease 
signing. Based on a 24 month low 

Audio 

(Background music -throughout) 

Hey, hey, hey, hey. 

What the heck does this mean? 

Very simply, it means for $999 
down, you can lease a brand new 
Trooper for only $319 a month. 
And what about this convoluted 
muck? It means at the end of the 
lease, you can either buy your 
Trooper at a great price or walk 
away. 
And this? It's an 800 number. Don't 
tell me you're watching TV without 
a pencil and paper. Hey, life's an 
adventure. Be p'repared. 

( 
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mileage closed-end lease offered to 
qualified customers by GE Capital 
Auto Lease through participating 
dealers through June 30, 1994 -
Subject to availability. Prices based 
on $23,000 MSRP and a capitalized 
cost of $20,075 for a 1994 model 
Isuzu Trooper S with manual 
transmission including destination 
charges and a dealer capitalized cost 
reduction of$2,376, excluding taxes, 
registration, title, license, dealer 
prep, options and other charges. 
Prices/monthly payments may vary. 
24 monthly payments total $7,660 
plus tax as applicable. Option to 
purchase at lease end for $14,030 
plus a $250 purchase option fee. 
Lessee pays for maintenance, 
insurance, repairs, excessive wear 
and tear and mileage charges of up 
to .15 cents per mile over 24,000 
miles at lease end. Program not 
available in Alaska. 800-726-9200. 
See your participating Isuzu dealer 
for details. 

Complaint 123 F.T.C. 

EXHIBITB 

Isuzu Exhibit B 

Video 

(Open with Trooper driving on 
desolate stretch of road) 
(Switch to full-screen text rapidly 
scrolling upward while index finger 
moves rapidly downward) 

(Rapid scroll to beginning of text) 
[Super): 
THE TROOPER LEASE 1995 4WD 
Trooper LS Model with automatic 
transmission. 
[Super]: 
$1,999 CUSTOMER CAPITALIZED 
COST REDUCTION $339/MONTH FOR 
30 MONTHS (Index finger points to 

Audio 

(Background music throughtout) 

You know, the hardest part about 
leasing a vehicle these days is 
reading the conditions of the lease, I 
mean, you have to be a speed reader. 
Whoa. Let's see what we missed. 

Okay. It says here for $1 ,999 down 
you can lease a Trooper LS with 
standard dual airgbags for just $339 
a month 
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bolded text while full text scrolls 
upward) 
(Switch to Trooper) 
(Switch to full-screen text) 
Option to purchase at lease end for 
$19,472 (Index fmger points to text) 
800-726-9200 (Index finger points 
to 800 number) 
(Switch to view of Trooper) 
ISUZU 
Practically/ Amazing 

Complaint 

*First month's payment of $339, a 
refundable Security Deposit of $3 50 
(or a non-refundable last month's 
payment of$339, in IL, IN, KS, ME, 
and NY) and a customer capitalized 
cost reduction of $1 ,999 for a total 
of$2,688 due at lease signing. Total 
monthly payments: $10,170. Taxes, 
license, title fees, options and 
insurance are extra. 30 month, close
end lease example based on 430,425 
MSRP (includes destination charge), 
a dealer capitalized cost reduction of 
$2,995 and a total capitalized cost of 
$25,926. Your payments may be 
higher or lower. Option to purchase 
at lease end for $19,472 plus $250 
purchase option fee. Mileage charge 
of $.15 per mile over 30,000 miles. 
Lessee pays excessive wear and use. 
You must take retail delivery out of 
dealer stock by July 10, 1995. 
Program not available in Alaska. 
800-726-9200. See your 
participating dealer for details. 

and when the lease is up you can 
bring the Trooper back or buy it at a. 
really good price. 

And this is the all important. 800 
number. So even if you're not a 
speed reader, you can always be a 
speed dialer. 

EXHIDITC 

Video 

(Open with Rodeo off-road) 
[Super]: 
Authorized 4-wheel drive area 
(Super]: 
$249/MO. 
The 1993 Rodeo Lease 

Isuzu Exhibit C 

Audio 

(Background music throughout) 

Now you can drive off-road without 
getting soaked. The Rodeo Lease. 
See your dealer for details. 



282 FEDERAL TRADE COMMISSION DECISIONS 

(View disclosure*) 
(View of Rodeo off-road) 

ISUW 
Practically/ Amazing 
* ADVERTISED PAYMENT APPLICABLE 
TO THE RODEO S MObEL ONLY. 
OPTIONAL EQUIPMENT SHOWN. First 
month's payment of $249 plus 
refundable security deposit of $249 
(or . non-refundable last month's 
payment in IL, IN, KS, ME and 
NY), plus a customer capitalized 
cost reduction of $1,000 for a total 
of$1,498 due at lease signing. Based 
on a 36-month closed-end lease 
offered to qualified consumers by 
GE Capital Auto Lease through 
participating dealers through 
3/31/93. Subject to availability. 
Prices based on $ MSRP and a 
capitalized cost of$ _ _ for a 1993 
Isuzu Rodeo with manual 
transmission, including destination 
charges, excluding taxes, 
registration, title, license, dealer 
prep., options and charges. Dealer 
_monthly payments may vary. 36 
monthly payments total $ _ _ plus 
tax as applicable. Option to purchase 
at lease end for $_ plus a $250 
disposition fee. Lessee pays for 
maintenance, insurance, repairs, 
excessive wear and tear, and mileage 
charges of up to .15 cents/mile over 
45,000 miles at lease end. Lease 
program not available in Alaska and 
Hawaii. See your participating Isuzu 
dealer for details. 

Complaint 123 F.T.C. 



AMERJCAN ISUZU MOTORS INC. 283 

275 Decision and Order 

DECISION AND ORDER 

The Federal Trade Commission having initi.ated an investigation 
of certain acts and practices of the respondent named in the caption 
hereof, and the respondent having been furnished thereafter with a 
copy of a draft of complaint which the Bureau of Consumer 
Protection proposed to present to the Commission for its 
consideration and which, if issued by the Commission, would charge 
the respondent with violation of the Federal Trade Commission Act; 
and 

The respondent, its attorneys, and counsel for the Commission 
having thereafter executed an agreement containing a consent order, 
an admission by the respondent of all the jurisdictional facts set forth 
in the aforesaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute an 
admission by the respondent that the law has been violated as alleged 
in such complaint, or that the facts as alleged in such complaint, other 
than jurisdictional facts, are true and waivers and other provisions as 
required by the Commission's Rules; and 

The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondent 
has violated the said Act, and that a complaint should issue stating its 
charges in that respect, and having thereupon accepted the executed 
consent agreement and placed ·such agreement on the public record 
for a period of sixty ( 60) days, now in further conformity with the 
procedure prescribed in Section 2.34 of its Rules, the Commission 
hereby issues its complaint, makes the following jurisdictional 
findings and enters the following order: 

1. Respondent American Isuzu Motors Inc. is a California 
corporation with its principal office or place ·of business located at 
2300 Pellissier Place, Whittier, California. 

2. The Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondent, and the proceeding 
is in the public interest. 
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ORDER 

DEFIN1TIONS 

1. "Clearly and conspicuously" as used herein shall mean: 1) 
video or written disclosures must be made in a manner that is 
readable and understandable to a reasonable consumer and 2) audio 
or oral disclosures mustoe made in a manner that is audible and 
understimdab'Ie to a reasonable consumer. 

2. "Total amount due at lease inception" as used herein shall 
meaq the to~al amount of any initial payments required to be paid by 
the lessee on or before consummation of the lease or delivery of the 
vehicle, whichever is later, excluding dealer and government 
mandated fees and charges (if any). 

3. Unless otherwise specified, "respondent" as used herein shall 
mean American Isuzu Motors Inc., its successors and assigns, and its 
officers, agents, representatives, and employees . 

.4. "In or affecting commerce" as used herein shall mean as 
d_efined in Section 4 of the Federal Trade Commission Act ("FTC 
A~t"), 15 U.S.C. 44. 

I. 

It is ordered, That respondent, directly or through any 
corporation, subsidiary, division, or any other device, in connection 
with any advertisement to aid, promote, or assist, directly or 
indirectly, any consumer lease in or affecting commerce, as 
"advertisement" and "consumer lease" are defined in Section 213.2 
of revised Regulation M, 61 Fed. Reg. 52,246, 52,258 (Oct. 7, 
1996)(to be codified at 12 CFR 213.2) ("revised Regulation M"), as 
amended, shall not, in any manner, expressly or by implication: 

A. Misrepresent the total amount due at lease inception, the 
amount down, and/or the downpayment, capitalized cost reduction, 
or other amount that reduces the capitalized cost of the vehicle (or 
that no such amount is required). 

B. Make any reference to any charge that is part of the total 
amount due at lease inception or that no such charge is required, not 
including a statement of the periodic payment, more prominently than 
the disclosure of the total amount due at lease inception. 



AMERICAN ISUZU MOTORS INC. 285 

275 Decision and Order 

C. State the amount of any payment or that any or no initial 
payment is required at lease inception unless all of the following 
items are disclosed clearly and conspicuously, as applicable: 

1. That the transaction advertised is a lease; 
2. The total amount due at lease inception; 
3. That a security deposit is required; 
4. The number, amount, and timing of scheduled payments; and 
5. That a~ extra charge may be imposed at the end of the lease 

term in a lease in which the liability of the consumer at the end of the 
lease term is based on the anticipated residual value of the vehicle. 

II. 

It is further ordered, That an advertisement that complies with 
subparagraph I. C shall be deemed to satisfy the requirements of 
Section 184(a) of the Consumer Leasing Act, 15 U.S. C. 1667c(a), as 
amended by Title II, Section 2605 of the Omnibus Consolidated 
Appropriations Act for Fiscal Year 1997, Pub. L. No. 104-208, 110 
Stat. 3009, __ (Sept. 30, 1996) ("revised CLA"), as amended, and 
Section 213.7(d)(2) of revised Regulation M, 61 Fed. Reg. at 52,261 
(to be codified at 12 CFR 213.7(d)(2)), as amended. 

III. 

It is further ordered, That if the revised CLA, as amended, or 
revised Regulation M, as amended, are amended in the future to alter 
definition 2 of this order ("total amount due at lease inception") or to 
require or permit advertising disclosures that are different from those 
set forth in subparagraphs I.B ot I.C of this order, then the change or 
changes shall be incorporated in subparagraph I.B, subparagraph I.C, 
and/or defmition 2 for the purpose of complying with subparagraphs 
I.B and I.C only, as appropriate; provided however, that all other 
requirements of this order, including definition 1 ("clearly and 
conspicuously"), will survive any such revisions. 

IV. 

It is further ordered, That respondent American Isuzu Motors 
Inc., and its successors and assigns, shall, for five (5) years after the 
date of service of this order, maintain and upon request make 
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available to the Commission for inspection and copying all records 
that will demonstrate compliance with the requirements of this order. 

v. 

It is further ordered, That respondent American Isuzu Motors 
Inc., and its successors and assigns, shall deliver a copy of this order 
to all current and future principals, officers, directors, managers, 
employees, agents, and.representatives having responsibilities with 
respect to the subject matter of this order and to all advertising 
agencies; and shall secure from each such person or entity a signed 
and dated statement acknowledging receipt of the order. Respondent 
shall deliver this order to current personnel or entities within thirty 
(30) days after the date of service of this order, and to such future 
personnel or entities within thirty (30) days after the person or entity 
assumes such position or responsibilities. 

VI. 

It is further ordered, That respondent American Isuzu Motors 
Inc., and its successors and assigns, shall notify the Commission at 
least thirty (30) days prior to any change in the corporation that may 
affect compliance obligations arising under this order, including but 
not necessarily limited to dissolution, assignment, sale, merger, or 
other action that would result in the emergence of a successor 
corporation; the creation or dissolution of a subsidiary, parent, or 
affiliate that engages in any acts or practices subject to this order; the 
proposed filing of a bankruptcy petition; or a change in the corporate 
name or address. Provided, however, that, with respect to any 
proposed change in the corporation about which respondent learns 
less than thirty (30) days prior to the date such action is to take place, 
respondent shall notify the Commission as soon as is practicable after 
obtaining such knowledge. All notices required by this Part shall be 
sent by certified mail to the Associate Director, Division of 
Enforcement, Bureau of Consumer Protection, Federal Trade 
Commission, Washington, D.C. 

VII. 

It is further oraered, That respondent American Isuzu Motors 
Inc., and its successors and assigns, shall within one hundred and 
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twenty (120) days after the date of service of this order, and at such 
other times as the Federal Trade Commission may require, file with 
the Commission a report, in writing, setting forth in detail the manner 
and form in which they have complied with this order. 

VIII. 

This order will terminate on February 6, 2017, or twenty (20) 
years from the most recent date that the United States or the Federal 
Trade Commission files a complaint (with or without an 
accompanying consent decree) in federal court alleging any violation 
of the order, whichever comes later; provided, however, that the filing 
of such a complaint will not affect the duration of: 

-A. Any Part in this order that terminates in less than twenty (20) 
years; 

B. This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C. This order if such complaint is filed after the order has 
terminated pursuant to this Part. 

Provided further, that if such complaint is dismissed or a federal court 
rules that the respondent did not violate any provision of the order, 
and the dismissal or ruling is either not appealed or upheld on appeal, 
then the order will terminate according to this Part as though the 
complaint had never been filed, except that the order will not 
terminate between the date such complaint is filed and the later 
deadline for appealing such dismissal or ruling and the date such 
dism-issal or ruling is upheld on appeal. 
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IN THE MA TIER OF 

MITSUBISID MOTOR SALES OF AMERICA, INC. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF THE 
CONSUMER LEASING ACT, THE TRUTH IN LENDING ACT AND 

THE FEDERAL TRADE COMMISSION ACT 

DocketC-3713. Complaint, Feb. 6, 1997--Decision, Feb. 6,1997 

This consent order prohibits, among other things, a California-based automobile 
manufacturer from misrepresenting the total amount due at lease inception, 
requires the manufacturer to provide consumers with clear, readable, and 
understandable cost information in their car lease and fmanced purchase 
advertising, requires advertisements, that reference an initial payment or state 
that no initial payment is due, to clearly and conspicuously disclose, as 
applicable, that the deal is a lease, and to disclose the fact that an extra charge 
may be imposed at the end of the lease based on the residual value of the car. 
The consent order also prohibits the respondent from misrepresenting the 
existence or amount of any balloon payment or the annual percentage rate for 
advertised loans. 

Appearances 

For the Commission: Rolando Berrelez, Sally Pitofsky and Lauren 
Steinfeld. 

For the respondent: Kristi Fischer, in-house counsel, Cypress, 
CA. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that 
Mitsubishi Motor Sales of America, Inc., a corporation ("respondent" 
or "Mitsubishi"), has violated the provisions of the Federal Trade 
Commission Act, 15 U.S.C. 45-58, as amended, the Consumer 
Leasing Act, 15 U.S.C. 1667-1667e, as amended, and its 
implementing Regulation M, 12 CFR 213, as amended, and the Truth 
in Lending Act, 15 U.S.C. 1601-1667, as amended, and its 
implementing Regulation Z, 12 CFR 226, as amended, and it 
appearing to the Commission that this proceeding is in the public 
interest, alleges: 

1. Respondent Mitsubishi Motor Sales of America, Inc. is a 
California corporation with its principal office or place of business at 
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6400 Katella A venue, Cypress, California. Respondent distributes 
Mitsubishi vehicles and offers such vehicles for sale or lease to 
consumers. 

2. Respondent has disseminated advertisements to the pub lie that 
promote consumer leases, as the terms "advertisement" and 
"consumer lease" are defined in Section 213.2 of Regulation M, 12 
CFR 213 .2, as amended. 

3. Respondent has disseminated advertisements to the public that 
promote credit sales and other extensions of closed-end credit in 
consumer credit transactions, as the terms "advertisement," "credit 
sale," and "consumer credit" are defined in Section 226.2 of 
Regulation Z, 12 CFR 226.2, as amended. 

4. The acts and practices of respondent alleged in this complaint 
have been in or affecting commerce, as "commerce" is defined in 
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44. 

LEASE ADVERTISING 

5. Respondent has disseminated or has caused to be disseminated 
consumer lease advertisements ("lease advertisements") for 
Mitsubishi vehicles, including but not necessarily limited to the 
attached Mitsubishi Exhibits A through C. Mitsubishi Exhibits A and 
B are television lease advertisements (attached in video and 
storyboard format). Mitsubishi Exhibit C is a print lease 
advertisement. These advertisements contain the following 
statements: 

A. [Audio:] "Lease for zero down and just two forty-nine a month for thirty-six 
months." 
[Video:] 
"MITSUBISHI GALLANT S $0 DOWN $249 A MONTH, 36 MONTHS" 
[The advertisement contains the following lease disclosure at the bottom of the 
screen in dark-colored fine print superimposed on a background of similar shade: 
"First payment, plus a $0 down payment and a refundable security deposit of $250 
(in NY, final monthly payment of $249 in lieu of security deposit) due upon 
delivery. 36 monthly payments based on MSRP of $18,043 . . . with a dealer 
capitalized cost reduction of $922, excluding tax, title, license, registration, 
regionally required equipment, dealer options, and charges for a 36-closed month 
closed-end lease .... Total payments: $8964 Lessee liable for maintenance, non
warrantable repairs, excess wear and tear, and up to 15[cents]/mile over 36,000 
miles and $350 disposition fee and applicable taxes at lease end. Option to 
purchase at lease end for residual value of $10,068, plus applicable fees and taxes 
and purchase option fee of $150 .... " The fine print is displayed on three screens, 
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each containing a block of at l~ast seven lines, and each block appearing for 
approximately three seconds.] (Mitsubishi Exhibit A). 

B. [Audio:] "Lease for just two forty-nine a month for forty-eight months with 
a thousand dollars down." 
[Video:] 
"$1000 DOWN $249 A MONTH 48 MONTHS" 
[The advertisement contains the following lease disclosure at the bottom of the 
screen in white fine print superimposed on a dark-colored, moving background and 
accompanied by background sound and other moving images: "First payment, plus 
a $1000 down payment and a refundable security deposit of $250 (in NY, final 
monthly payment of $249 in lieu of security deposit) due upon delivery. 48 
monthly payments based on MSRP of$18,747 ... with a dealer capitalized cost 
reduction of $1,289, excluding tax, title, license, registration, regionally required 
equipment, dealer options, and charges for a 48-month closed-end lease . ... Total 
payments: $11,952 Lessee liable for maintenance, non-warrantable repairs, excess 
wear and tear,·and up to 15[cents]/rnile over 60,000 miles and $350 disposition fee 
and applicable taxes at lease end. Option to purchase at lease end for residual value 
of $8,436, plus applicable fees, taxes and purchase option fee of $150 .... " The 
fme print is displayed on three screens, each containing a block of seven lines, and 
each block appearing for approximately three seconds.] (Mitsubishi Exhibit B). 

C. "$0 Down Plus $500 CASH BACK* Now, Lease for 36 Months or Buy a 
Galant S* LEASE OR BUY $0 DOWN $249 A MONTH" 
[The advertisement contains the following lease disclosure at the bottom of the 
page in small print: 
" ... **First payment, plus a $0 down payment and a refundable security deposit 
of $250 (in NY, final monthly payment of $249 in lieu of security deposit) due 
upon delivery. 36 monthly payments based on MSRP of $18,043 for a Galant S 
with automatic transmission (FOG A88), with a dealer capitalized cost reduction 
of $922, excluding tax, title, license, registration, regionally required equipment, 
dealer options, and charges for a 36-month closed-end lease rounded to the nearest 
dollar. Total payments: $8,964. Lessee liable for maintenance, non-warrantable 
repairs, excess wear and tear, and up to 15 [cents ]/mile over 36,000 miles and $350 
disposition fee and applicable taxes at lease end. Option to purchase at lease end 
for residual value of $10,068, plus applicable fees and taxes and purchase option 
fee of $150 .... "] (Mitsubishi Exhibit C). 

FEDERAL TRADE COMMISSION ACT VIOLA TlONS 
COUNT I: MISREPRESENTATION IN LEASE ADVERTISING 

6. Through the means described in paragraph five, respondent has 
represented, expressly or by implication, that the amount stated as 
"down" in respondent's lease advertisements is the total amount 
consumers must pay at lease inception to lease the advertised 
vehicles. 

7. In truth and in fact, the amount stated as "down" in 
respondent's lease advertisements is not the total amount consumers 
must pay at lease inception to lease the advertised vehicles. 
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Consumers must also pay additional fees beyond the amount stated 
as "down," such as the first month's payment and security deposit, at 
lease inception. Therefore, respondent's representation as alleged in 
paragraph six was, and is, false or misleading. 

8. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT IT: F AlLURE TO DISCLOSE ADEQUATELY IN LEASE ADVERTISING 

9. In its lease advertisements, respondent h~s represented, 
expressly or by implication, that consumers can lease the advertised 
vehicles at the terms prominently stated in the adv~rtisements, 
including but not necessarily limited to the monthly payment amount 
and/or amount stated as "down." These lease advertisements do not 
adequately disclose additional terms pertaining to the lease offer, 
including but not necessarily limited to a required security deposit 
and first month's payment due at lease inception. The existence of 
additional terms would be material to consumers in deciding whether 
to lease a Mitsubishi vehicle. The failure to disclose adequately these 
additional terms, in light of the representation made, was, and is, a 
deceptive practice. · 

10. Respondent's practices constitute deceptive acts or practices 
in or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT III : CONSUMER LEASING ACT AND REGULATION M VIOLATIONS 

11. Respondent's lease advertisements, including but not 
necessarily limited to Mitsubishi Exhibits A through C, state a 
monthly payment amount, the number of required payments, and/or 
an amount "down." The lease disclosures in these advertisements 
contain one or more of the following terms required by Regulation M: 
that the transaction advertised is a lease; the total amount of any 
payment such as a security deposit or capitalized cost reduction 
required at the consummation of the lease or that no such payments 
are required; the total of periodic payments due under the lease; a 
statement of whether or not the lessee has the option to purchase the 
leased property and at what price and time or the method of 
determining the purchase-option price; and a statement of the amount 
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or method of determining the amount of any liabilities the lease 
imposes upon the lessee at the end of the term. 

12. The lease disclosures in respondent's television lease 
advertisements, including but not necessarily limited to Mitsubishi 
Exhibits A and B, are not clear and conspicuous because they appear 
on the screen in small type, against a background of similar shade, for 
a very short duration, with background sounds or images, and/or over 
a moving background. The lease disclosures in respondent's print 
lease advertisements, including but not necessarily limited to 
Mitsubishi Exhibit C, are not clear and conspicuous because they 
appear in small type. 

13. Respondent's practices violate Section 184 ofthe Consumer 
Leasing Act, 15 U.S.C. 1667c, as amended, and Section 213.5(c) of 
Regulation M, 12 CPR 213.5(c), as amended. 

CREDIT ADVERTISING 

14. Respondent has disseminated or has caused to be 
disseminated credit sale advertisements ("credit advertisements") for 
Mitsubishi vehicles, including but not necessarily limited to the 
attached Mitsubishi Exhibits C, D, and E. Mitsubishi Exhibits D and 
E are television credit advertisements (attached in video and 
storyboard format). Mitsubishi Exhibit C, described above, is also a 
print credit advertisement. These advertisements contain the 
following statements: 

A. [Audio:] "Buy a new Galant ES with automatic transmission and air 
conditioning for seven hundred fifty dollars down and one ninety-nine a month." 
[Video:] "$199 a mo. $750 down/Auto. Transmission Air conditioning. 
[The advertisement contains the following credit disclosure at the bottom of the 
screen in light-colored fine print superimposed on a light-colored, moving 
background with background sounds and images: "Example based on MSRP of 
$18,300 and a selling price of$16,764 for a Galant ES (FOG A83). $750 down. 
5.15% APR Diamond Advantage Plan fmancing for 60 months: 59 months at $199 
per month and a FINAL PAYMENT OF $7,320. Tax, title, license, registration, 
regionally required equipment, dealer options, and charges extra. Under certain 
conditions you may refinance the final payment or sell the vehicle to Mitsubishi 
Motors Credit of America, Inc. at end of term ... " The fine print is displayed on 
two screens, each containing a block of five lines, and each block appearing for 
approximately three seconds.] (Mitsubishi Exhibit D). 

B. [Audio:] "Now you can buy a ninety-four Eclipse for one fifty-nine a month 
with five hundred down." 
[Video:] "BUY: $159 a month/$500 DOWN" 
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[The advertisement contains the following credit disclosure at the bottom of the 
screen in white fme print superimposed on a multi-colored, moving background 
and accompanied by background sound: "Example based on MSRP of $12,519 and 
a selling price of$11,827 for an Eclipse STD Mff (FOG A01). $500 down. 5.06% 
APR Diamond Advantage Plan fmancing for 54 mos.: 53 months at $159/mo. and 
a FINAL PAYMENT OF $4,757. Tax, title, lie., registration, regionally required 
equipment, dealer ~ptions, and charges extra. Under certain conditions you may 
refinance the fmal payment or sell the vehicle to Mitsubishi Motors Credit of 
America, Inc. at end of term .... " The fme print is displayed on two screens, each 
containing a block of five lines, and each block appearing for approximately three 
seconds.] (Mitsubishi Exhibit E). 

C. [Along with the statements described in paragraph five, Exhibit C contains 
the following credit disclosure at the bottom of the page in small print: " ... For 
example: 2.9% APR Diamond Retail Plan fmancing available for 24 months at 
$801 per month for a Galant S with automatic transmission (FOG A88), with a 
selling price of $18,043. $0 down. Tax, title, license, registration, regionally 
required equipment, dealer options, and charges extra ... Example based on MSRP 
of $18,043 and a selling price of $17,121 for a Galant S with automatic 
transmission (FOG A88). $0 down. 5.53% APR Diamond Advantage Plan 
fmancing for 42 months: 41 months at $249 per month and a FINAL PAYMENT 
OF $9,509. Tax, title, license, registration, regionally required equipment, dealer 
options, and charges extra. Under certain conditions, you may refmance the fmal 
payment or sell the vehicle to Mitsubishi Motors Credit of America, Inc. at end of 
term .... "] (Mitsubishi Exhibit C). 

FEDERAL TRADE COMMISSION ACT VIOLATIONS 
COUNT IV: MISREPRESENTATION IN CREDIT ADVERTISING 

15. Through the means described in paragraphs five and fourteen, 
respondent has represented, expressly or by implication, that 
consumers can buy the advertised Mitsubishi vehicles at the terms 
prominently stated in the advertisements, including but not 
necessarily limited to the monthly payment amount and/or amount 
stated as "down.'' 

16. In truth and in fact, consumers cannot buy the advertised 
Mitsubishi vehicles at the terms prominently stated in the 
advertisements, including but not necessarily limited to the monthly 
payment amount and/or amount stated as "down." Consumers are also 
responsible for a final balloon payment of several thousand dollars to 
purchase the advertised vehicles. Therefore, respondent's 
representation as alleged in paragraph fifteen was, and is, false or 
misleading. 

1 7. Respondent's practices constitute deceptive acts or practices 
in or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 
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18. In its credit advertisements, respondent has represented, 
expressly or by implication, that consumers can buy the advertised 
vehicles at the terms prominently stated in the advertisements, 
including but not necessarily limited to the monthly payment amount 
and/or amount stated as "down." These advertisements do not 
adequately disclose · additional terms pertaining to the credit offer, 
including but not necessarily limited to a final balloon payment of 
several thousand dollars and th~ annual percentage rate. The existence 
of these additional terms would be material to consumers in deciding 
whether to buy a Mitsubishi vehicle. The failure to disclose 
adequately these additional terms, in light of the representation made, 
was, and is, a deceptive practice. 

19. Respondent's practices constitute deceptive acts or practices 
in or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT VI: TRUTH IN LENDING ACT AND REGULATION Z VIOLATIONS 

20. Respondent's credit advertisements, including but not 
necessarily limited to Mitsubishi Exhibits C, D, and E, state a 
monthly payment amount and/or an amount "down." The credit 
disclosures in these advertisements contain the following terms 
required by Regulation Z: the annual percentage rate and the terms of 
repayment. 

21. The credit disclosures in respondent's television credit 
advertisements, including but not necessarily limited to Mitsubishi 
Exhibits D and E, are not clear and conspicuous because they appear 
on the screen in small type, against a background of similar shade, for 
a very short duration, with background sounds and images, and/or 
over a moving background. The credit disclosures in respondent's 
print credit advertisements, including but not necessarily limited to 
Mitsubishi Exhibit C, are not clear and conspicuous because they 
appear in small print. 

22. Respondent's practices violate Section 144 of the Truth in 
Lending Act, 15 U.S.C. 1664, as amended, and Section 226.24(c) of 
Regulation Z, 12 CFR 226.24(c), as amended. 
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, ;'4 1 )72 -6600 

CUE\.' T: .\f.\fSA 
TITlE: Fm.U Srorm · Ed1pse L.1Jse 
.\fG~fM 2514 

IDA TE: 9/ 29/95 1 PAGE ·''L'.\IBER 
WRITER: IFIL'IIf : CJYes , ,_,.o 

Video 

~fortise of clouds ~xpc111ds . 

Graphic ~-pe l':'ear:nenr oi "Th:..:n.!e:- · 
"-1 th cl<Juds b.&clc drop. 

AS PRC 

:C!:J -'~.".\ I9ER . -115-I--.:·829 
I 
I R£'\I:::IOS : :! I L£'.'GTH: .JO 
/TAPE. p)es iJSo /.ASREC: <JYes : 

Audio 

· '. fU51C '...'.\"D£lV 

-:-:~ : s SL::7:~ers hortesr e\·ent .. Jl:SI gor 
.-..:>::er 

.\' ::$1' ... :;~,·s ~~.:rrv"T1er oi ThL:nder h~ars 
:.JP \\' lt.'l a:1 e lecl':'":fyulg offer on an 
E.:!:F'es GS: 

MITSlJB!SHT 
EXIDBITB 
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~2 Aovet1•S'"9· Inc_ 
;"7 \ 1 Cet"'ter A..,enu•. S~.o11e • C:J 
Munungton S.•cn. CA n!IA 7 

17 14) 3 72 ·6600 

l CUE\IT: .\-f.\-fSA 
/TITLE: Fin~ Storm • Edlpse Le<1se 
.\fCMM 2514 
DATE: 9119195 I PAGE.'·'L'~fBER : 

fWRfTER: I FIL'vf: ()Yes ():>.:o 

SUPER: 
5249 A ."10.'\,TH, 18 MO:".TffS 
Sl.OOJ DOWN 
DISCLAIMER: 
Fi"c p.ym<!nr. plus • S UXlO down P~.vm~M 
.&nd • retund•bl~ S«\U''ry deposrt of .S~O tin 
.VY. fiJyj monlhly p.aymenc ol S2~9 rn lteu of 
t«Unty deposill due upon ddlvl!ry. 48 
monlhly p.aymmts bAJ«< on MSRI' of .Sl8.~~~ 
fo~ m Edipw CS wtlll m.nu.&J cnnsmu.sron 
lfOC .un . ..... u. • duler apn~Jiucf cost 
rmuccon of St..289. exduding cu. a tie. 
fia!nsc. retU«ntion, reogion.ally reqwrl!d 
equipment, dull!l' options, .t.nd c.lurge lor • 
"-monrh closed~ luse "'Wided ro the 
nuresr doll~r. Tow p.aynwnts: Sll.952 
l.es:lft l~ble lor nwru~. non· 
warnnabl.f! ~. ocet wcu oUld tru. •nd 
up to l5c I INle o'Vtl' 60.000 rnileund SJ50 
dispoailion fcc and •ppfic.able w.a AI leur 
end. Opuon ro pun:h&Je AI le&M end for 
rf!Sid\W v•lue of S8,436. plus Applicable f~ 
.&nd W<a .t.nd pwd\Ax option 1ft of StSO. 
~ opaon dunn& leue <.mr fi"' 12 
months) for INtilll wx S.U.nce at S16.4S8 
rmw:ed by llw d~tion pomon of IN 
monthly paymm11. plus •ppliablc fft!l and 
tues, plus purdi&M opcion 1ft of $150. 
Orp~Aiion i.J dfftnllincd on • ie-' yield 
b&sia followin& IN nal.- lor jDumal entries for 
taaona W\der ~ f\NI\dnc Lata" ln 
s~tanml ol F"INIIdal AA-1:1\IJ\Ilftl Sland&rch 
No. 13 i.Jaued by IN Anandal A.cl;guntiftl 
Sc.ndardJ 8oud and w\11 net.- the INtW 
l.eUI! 8&l.u\C'e to the resid\W va.lue ac the end 
ol lhe IUSI! tam. l...e.ut offend to qu.wtied 
cusro~ wilh apprvwd Cftdil.t.nd iruunnc:o:. 
~for \995 mod..U only throur;h 
Mitsubi.Jhi Moron Credit ol AtNmc.a. Inc. ~d 
not ~v.ul.\ble i.n Hl on thee ~- Program 
scheduled to end Seplembn' II. 1995-: DEALER 
PRlCE AND TERMS MAY VARY. SEE 

PRODL'Cf: Eclipse 
JOB .\.'l':0.1BER: 415-12-829 

:! REVISION: 2 L r_e.:cTH: :Jo 
1 T.·H'E: ()Yes (}No I AS REC: ()Yes < 

Lease for just two forty-nine o~ month for 
r'or~v·eJght months with .a thousand 
J ol!ars down. 
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G2 Aovenoa~ng , IN:. 
n1 1 Cetllet Avenue. Suole 400 
Hunongton ~~~. CA 92647 
(714} 372-UOO 

CUENT: MMSA 
TITLE: fin.al Stonn • Eclipse Lease 
MGMM 2514 

PRODl:Cf: Eclip$4! 
JOB :-.!UMBER: 415-12--829 

123 F.T.C. 

OA TE: 9/29/95 I PAGE NUMBER: J REV LSiON :· 2 j LENGTH: :30 
WJl.ITER: I flL\-f: ()Yes ()~o 

SUPER: 
AlR CONDmONER 
POWER Wil'ITOOWS A.'JO DOOR 
LOCKS 
ALLOY WHEELS 
SIX-SPEAKER STERE.O CASSEITE 

, · 

TAPE: OYes ONo I AS REC: ()Yes C; .. 

But hurry·in. Because this offer ends 
soon. 

And so does the Swruner of ThWlder. 

· tDGO: Mits~bishl . . . From Mitsubisru. 
The New Thinking in . 
Automobiles Till! 

1-BOQ-SSMITSU 

The New Etinking in Automobiles. 

r 
I 
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tc•~'f.ANIL I ... •IAA...,., 

MIT SUB ISH I' S 5 U M .M E R 0 F T HUN 0 E R 

DOWN P L U S 

CASH BACK 

S A V E --0 \t-E- R _$ 1,1 0 0 
ON A GAL .ANT 

Now, LEASE FOR 36 MONTHS OR 
BUY A GALANT S, WITH AUTOMATIC 

TRANSMISSION AND lliE PREfBUIEO 

EOUIPMENT PACKAGE, ANO ENJOY: . 

AIR CONDITIONING 

• 
POWER W INDOWS AND DOOR LOOCS 

• 
CRUISE CONTROL 

SIX-SPEAKER STEREO CAsSETTE 

• 
AND MUCH MORE. 

! 
You SAVE $600 ON THIS SPECIAL PACXAGE. 

PLUS, YOU GET $500 CASH BACK. TOTAL 

SAVINGS: $1,100. ALSO, ASK YOUR DEALER 

ABOUT 2.9% FINANCING.' BUT HURRY IN, 

BECAUSE THE SUMMER OF THUNDER AND 

THESE HOT DEALS WON'T LAST FOREVER • 

s· 

... --·-----·--'-·-----·--------------------------------------· .. ------.. --.. -... - .. - ·------·--.. -·-... --.-----------:::-.. ::::::==:===:::::::.~~=-~.::::::.---!":'.:::::.===:=.:.-===,-:=-..::.~==-~-====::.:.-=.=..-== 
:= .. -::..~-===.===.= ... ~-=--=--==.:;=-:.::.:::::::---=--==..."":.-======---=-- --=:--==..-: 
::=.:-.:.:;..=::::=:.:..-=.::::::~=-=:::.======-~~~===---:=.:.-=---===--=:=-== 
__________________ .. ___ .. ___________ ... _________ _ 

EXH !.BIT C 
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G~ Aave"''""9· tnc. 
7711 Center Avenue. Su•te •co 
1-lunnngro, S.ac,, CA 112&4 7 
(7t4) 372·1100 

a..IENT: MMSA 

Complaint 

EXHffiiTD 

P.RODliCf: Galant 
TCT'L£: "F•vonte Things" 5199 Buy JOB ~:t.'MB~: 415-10.712 
(AS REC) MGMM· 1473 

123 F.T.C. 

DATE: 9125195 I PAGE NliMBER: 1 REVJSION: 2 I l.ENG]"H: :JO 
.1<"1 RITER: / . Stone 1 FCL\if: OYes ONo T Al'E: OYes ()No I AS REC.: <XlYes < 

Video 

ROSE IN VASE WITH DRIVER'S 
SEATREC~WG 

7/8 OVERHEAD i-"RO~T BEAL'TY 
SHOT, DlUVER'S SlDE WI 
BADGING 

DRIVER'S SEAT MOVES BACI< 
AND RECUNES 

ARMREST LIFTS OPEN 

CRUISE INDICATOR COMES ON 

POWER AN'T'El'oJN A COMES UP 

Footage of GAJ~t S •ppeus with buy 
mention. 
SUPER.: 5199 a mo. S1SO down/ 

Auto. transmission 
Air conditioning. 

DISC UlMER: 
Eumple bued on MS1U" ot 18.300, and a 
sdlins pricw ot S 16,764 for a Cal.ult ES. (~ 
AIJI. S750 down. 5.15"4 Al'1l Diamond 
Adwncap 1'\&n fiNnciJI& for 60 months: 59 
manlha at Sl99 per manU\ and a F1NAL 
I' A YMENT OF S7 .)lO. T.u. titlr, licm.se, 
rqpscration, N"Pon&ily required equipment, 
draJ~ optiona, and dwp rxcra. Unda 
ceJUin conditions you rNy refi,n.&nc'e t.hr f\Nl 
payrrwnt or teU the vrhiclr to Miuobi'il'u 
Moton Cm::lit of Anwnca. lnc. ~tend ol ft!rm. 

Audio 
(MUSIC UNDERJ 
"R.AJNDROPS ON ROSES AND ... 

... WHISKERS ON KJTTENS ... " 

The all-new Mitsubishi Ga.lolllc. Filled 
with thoughttul details. 

"THESE ARE A ... 

... FEW OF MY .. . 

... FAVORITE .. . 

.. . THINGS. • 

Buy • new G.U..nt ES with auto~tic 
tr&nsznission &nd air conditioning for 
seven hundred fifty dollMs down ~d 
one ninety-nine • month. 

MITSUB!SHI 
EXHIBITD 

ii 
I; 
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G>. 

Ci2 Act.emaong, Inc. 
771 I Center Avet~ue. Suo1e •oo 
Hunungton S.acn, CA !1264 7 
(7UI 372·6600 

Diamond Ac'v&ni.IIJ~ PLan olf~rrd 10 quaLified 
automcn w;th approved aedil £1\d insurancr. 
l'nisram for 1994 mod~ls only lhnlugh 
Mitsubishi Motors Credit ol Amtria, lnc. ~d 
not ava&Yblt in HI on thftt tenN. OWnclnd 
Advant.ag~ l'l.an lilwlanr not av&iubl~ in 
NC. f'roosnm sdwduled to tnd /ww 30. 1994. 
DEALER PRJCE AND n:RMS MAY VARY. 
SEE PARnCJ'AllNC DEALERS FOR 
DETAILS. AVAILJ\IIIU'n' Of SPECIFlC 
MODELS MAY V AR'r IIY DEALER. 

HEIGHT ADJ1..1STABLE SA.FFN 
BELT 

REAR SEAT ARMREST FOLDS DOWN 

DUAL AIR BAGS DEPLOY 
SUPER: Always weu ~ety belts. 

3/4 Overhead front beauty shot, driver 
side. 
SUPER: $199 a J:no. S7SO down./ 

Auto. transJ:nission 
Air cond.itioning. 

u::x::;e: Mitsu bishi 
The New ~g i.n 
Automobiles."' 
1-80Q.-SSM11'SU 

"THESE ARE A ... 

... FEW OF ... 

.. .MY FAVORI1'E THINGS .• 

The Ufordable G~un ES offer. 
Perhaps the most ... 

. .. favorite thing of all. 
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EXHIBITE 

CliENT: MMSA 
rm.e: Eclpse11o1ne, fW 

MGYM-24'4 
OA TE; Jt24t93 PAGE NUMSErl; I 

I WOAO COUNT: / FLM: I)YU IINO 

VIdeo 

FRONT VIEW OF BUS CAlVING 
FORWARO 

SUS CAlVES RIGHT TO LEFT OF 
SCREEN 

SlOE VIEW OF BUS SHOWING A 
SILL.SOARO OF THE MITSUBISHI 
ECLIPSE 

CLOSE·UP OF ECUPSE BILL.BOAAO 
THE CAR IS BEGINNING TO COME 
AUVE 

THE ECLIPSE HAS ORIVEN OFF THE 
BILLBOARO 

RUNNING FOOTAGE OF ECUPSE 

RUNNING FOOTAGE OF ECLIPSE 
SUPER: BUY: $159 A MONTH/$500 
OOWN 
DISCLAIMER: 
(SEE ATTACHED FOR DETAilS) 
SUPER: $1,000 FACTORY CASH BACK 
OISCLAIMER: Fet:ltDI'/ c:a11 t.S on t111 
pun:haM of any .... Ecll* ,.,.., oftet tndl 
June 30.1H4. See J'IIW ~ng MN~ 
MotOI'I o .... far ..... 

REAR VIEW OF ECUPSE ORMNG OFF 

MITSUSISHI LOGO 
1·800·5SMITSU 

TEL£\ 

PRODUCT: ECliPSE 
JOB NUMBER: 415..02·71J 

AEVISON; 
TAPE: I)YUI No 

Audio 

MUSIC BEAT 

lENGTl-4: :30 
AS AEC:IX] Yn llNo 

-

AN NCR: It you're looking lor a way 
gfft from here to there 

MUSIC SEAT 

lhat eclipses all other forms of 
rransportaUon. 

look at this. The Mltsubishl Edlpse. 

MUSIC BEAT 

ANNCR: Now you can buy a ninety 
four Edlpst for one ftfty-nino a mom 
with five hundNd down. Or, buy an 
ninety-four Eclipse and get factory 
cash back. 

The Edlpse ln:lm Mltsublshl. 

The New Thlnklng In Automobile! 

MITSUBISHI 
EXHIBIT E 
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G2 

CLIENT: MMSA 
TrnE: Ectpse .Uornel3 At 

MGYM·2414 
OA TE: Jt2•t94 PAGE'NUM8EA: 2 
WOROCOUNT: I FLM: {lYes /lNO 

Ex.unple based on MSRP of $12,519 
and 1 selling price of $11,827 lor an 
Eclipse STO M/T CFOG AOJ). SSOO 
down. 5.06~ APR Diamond 
Adnnt.age Platt fin.ancing fur 54 
tnontlu: 53 tnonth.s 1t $159/tno. and i 

FINAL PAYMENT OF $4,757. Tu, 
tide, lie., registration, region.ally 
required equipment, dealer options, 
.and d . .-rges extra. Under certa :n 
conditions you tnay refinance the final 
payment or sell the vehicle to 
Miaubistti Motors Credit of Americ.a, 
Inc. .at end of term. Diamond 
Advantage Plm olfered to qu.alllied 
customers with approved aedit and 
in.sunnc:e. Program for 1994 models 
only through Mltsubishl Motors 
Credit of America, Inc. and not 
.available in HJ on these terms. 
Diamond Advantage Plan financing 
not av.ail.able in NC. Progratn 
scheduled to end June 30, 1994. 

DEALER PRICE AND TERMS MAY 
VARY . SEE PAR.TICIPATINC 
DEAL.ERS FOR. DETAILS. 

TELEVIS!C 

PRODUCT: ECLPSE 
JOB ":"UMSER: 415~2·71:1 

AEVCSION: LENGTH: ::!0 
TAPE: Yes UNo AS REC·tXl_Yu tJNo 
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DECISION AND ORDER 

The Federal Trade Commission having initiated an investigation 
of certain acts and practices of the respondent named in the caption 
hereof, and the resp~:mdent having been furnished thereafter with a 
copy of a draft of complaint which the Bureau of Consumer 
Protection proposed to present to the Commission for its 
consideration and which, if issued by the Commission, would charge 
the respondent with violation of the Federal Trade Commission Act; 
and 

The respondent, its attorneys, and counsel for the Commission 
having thereafter executed an agreement containing a consent order, 
an admission by the respondent of all the jurisdictional facts set forth 
in the aforesaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute an 
admission by the respondent that the law has been violated' as alleged 
in such complaint, or that the facts as alleged in such complaint, other 
than jurisdictional facts, are true and waivers and other provisions as 
required by the Commission's Rules; and 

The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondent 
has violated the said Act, and that a complaint should issue stating its 
charges in that respect, and having thereupon accepted the executed 
consent agreement and placed such agreement on the public record 
for a period of sixty (60) days, now in further conformity with the 
procedure prescribed in Section 2.34 of its Rules, the Commission 
hereby issues its con1plaint, makes the following jurisdictional 
findings and enters the following order: 

1. Respondent Mitsubishi Motor Sales of America, Inc. , is a 
California corporation with its principal office or place of business at 
6400 Katella A venue, Cypress, California. 

2. The Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondent, and the proceeding 
is in the public interest. 
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ORDER 

DEFINITIONS 

l. "Clearly and conspicuously" as used herein shall mean: 1) 
video or written disclosures must be made in a manner that is 
readable and understandable to a reasonable consumer and 2) audio 
or oral disclosures must be made in a manner that is audible and 
understandable to a reasonable consumer. 

2. "Total amount due at lease inception" as used herein shall 
mean the total amount of any initial payments required to be paid by 
the lessee on or before consummation of the lease or delivery of the 
vehicle, whichever is later, excluding dealer and government 
mandated fees and charges (if any). 

3. "Balloon payment" as used herein shall mean any scheduled 
payment with respect to a consumer credit transaction that is at least 
twice as large as the average of earlier scheduled payments. 

4. Unless otherwise specified, "respondent" as used herein shall 
mean Mitsubishi Motor Sales of America~ Inc., its successors and 
assigns, and its officers, agents, representatives, and employees. 

5. "In or affecting commerce" as used herein shall mean as 
defined in Section 4 of the Federal Trade Commission Act ("FTC 
Act"), 15 U.S.C. 44. 

I. 

It is ordered, That respondent, directly or through any 
corporation, subsidiary, division, or any other device, in connection 
with any advertisen1ent to aid, promote, or assist, directly or 
indirectly, any consumer lease in or affecting commerce, as 
"advertisement" and "consumer lease'' are defined in Section 213.2 
of revised Regulation M, 61 Fed. Reg. 52,246, 52,258 (Oct. 7, 
1996)(to be codified at 12 CFR 213.2) ("revised Regulation M"), as 
amended, shall not, in any manner, expressly or by implication: 

A. Misrepresent the total amount due at lease inception, the 
amount down, and/or the downpayment, capitalized cost reduction, 
or other amount that reduces the capitalized cost of the vehicle (or 
that no such amount is required). 

B. Make any reference to any charge that is part of the total 
amount due at lease inception or that no such charge is required, not 
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including a statement of the periodic payment, more prominently than 
the disclosure of the total amount due at lease inception. 

C. State the amount of any payment or that any or no initial 
payment is required at lease inception unless all of the following 
·items are disclosed clearly and conspicuously, as applicable: 

1. That the transaction advertised is a lease; 
2. The total amount due at lease inception; 
3. That a security deposit is required; 
4. The number, amount, and timing of scheduled payments; and 
5. That an extra charge may be imposed at the end of the lease 

term in a lease in which the liability of the consumer at the end of the 
lease term is based on the anticipated residual value of the vehicle. 

II. 

It is further ordered, That an advertisement that complies with 
subparagraph I.C shall be deemed to satisfy the requirements of 
Section 184(a) of the Consumer Leasing Act, 15 U.S.C. 1667c(a), as 
amended by Title II, Section 2605 of the Omnibus Consolidated 
Appropriations Act for Fiscal Year 1997, Pub. L. No. 104-208, 110 
Stat. 3009, _ _ (Sept. 30, 1996) ("revised CLA"), as amended, and 
Section 213.7(d)(2) of revised Regulation M, 61 Fed. Reg. at 52,261 
(to be codified at 12 CFR 213.7(d)(2)), as amended. 

III. 

It is further ordered, That if the revised CLA, as amended, or 
revised Regulation M, as amended, are amended in the future to alter 
definition 2 of this order ("total amount due at lease inception") or to 
require or permit advertising disclosures that are different from those 
set forth in subparagraphs I.B or I.C of this order, then the change or 
changes shall be incorporated in subparagraph I.B, subparagraph I.C, 
and/or definition 2 for the purpose of complying with subparagraphs 
I.B and I. C only, as appropriate; · provided however, that all other 
requirements of this order, including definition 1 ("clearly and 
conspicuously"), will survive any such revisions. 
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IV. 

It is further ordered, That respondent, directly or through any 
corporation, subsidiary, division, or any other device, in connection 
with any advertisement to aid, promote, or assist, directly or 
indirectly, any extension of consumer credit in or affecting 
commerce, as "advertisement" and "consumer credit" are defined in 
Section 226.2 ofRegulation Z, 12 CFR 226.2, as amended, shall not, 
in any manner, expressly or by implication: 

A. Misrepresent the existence and amount of any balloon payment 
or the annual percentage rate. 

B. State the amount of any payment, including but not limited to 
any monthly payment, in any advertisement unless the amount of any 
balloon payment is disclosed prominently and in close proximity to 
the most prominent of the above statements. 

C. State the amount or percentage of any downpayment, the 
number of payments or period of repayment, the amount of any 
periodic payment, including but not limited to any monthly payment, 
or the amount of any finance charge, without disclosing clearly and 
conspicuously: 

1. The .amount or percentage of the downpayment; 
2. The terms of repayment, including but not limited to the 

amount of any balloon payment; and 
3. The correct annual percentage rate, using that term or the 

abbreviation "APR," as defined in Regulation Z and the Official Staff 
Commentary to Regulation Z. If the annual percentage rate may be 
increased after consummation of the credit transaction, that fact must 
also be disclosed. 

v. 

It is further ordered, That respondent Mitsubishi Motor Sales of 
America, Inc., and its successors and assigns, shall, for five (5) years 
after the date of service of this order, maintain and upon request make 
available to the Commission for inspection and copying all records 
that will demonstrate compliance with the requirements of this order. 
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VI. 

It is further ordered, That respondent Mitsubishi Motor Sales of 
America, Inc., and its successors and assigns, shall deliver a copy of 
this order to all current and future principals, officers, directors, 
managers, employees, agents, and representatives having 
responsibilities with respect to the subject matter of this order and to 
all advertising agencies; and shall secure from each such person or 
entity a signed and dated statement acknowledging receipt of the 
order. Respondent shall deliver this order to current personnel or 
entities within thirty (30) days after the date of service of this order, 
and to such future personnel or entities within thirty (30) days after 
the person or entity assumes such position or responsibilities. 

VII. 

It is further ordered, That respondent Mitsubishi Motor Sales of 
America, Inc., and its successors and assigns, shall notify the 
Commission at least thirty (30) days prior to any change in the 
corporation that may affect compliance obligations arising under this 
order, including but not necessarily limited to dissolution, 
assignment, sale, merger, or other action that would result in the 
emergence of a successor corporation; the creation or dissolution of 
a subsidiary, parent, or affiliate that engages in any acts or practices 
subject to this order; the proposed filing of a bankruptcy petition; or 
a change in the corporate name or address. Provided, however, that, 
with respect to any proposed change in the corporation about which 
respondent learns less than thirty (30) days prior to the date such 
action is to take place, respondent shall notify the Commission as 
soon as is practicable after obtaining such knowledge. All notices 
required by this Part shall be sent by certified mail to the Associate 
Director, Division of Enforcement, Bureau of Consumer Protection, 
Federal Trade Commission, Washington, D.C. 

VIII. 

It is further ordered, That respondent Mitsubishi Motor Sales of 
America, Inc., and its successors and assigns, shall within one 
hundred and twenty (120) days after the date of service of this order, 
and at such other times as the Federal Trade Commission may 
require, file with the Commission a report, in writing, setting forth in 
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detail the manner and form in which they have complied with this 
order. 

IX. 

This order will terminate on February 6, 2017, or twenty (20) 
years from the most recent date that the United States or the Federal 
Trade Commission files a complaint (with or without an 
accompanying consent decree) in federal court alleging any violation 
of the order, whichever comes later; provided, however, that the filing 
of such a complaint will not affect the duration of: 

A. Any Part in this order that terminates in less than twenty (20) 
years; 

B. This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C. This order if such complaint is filed after the order has 
terminated pursuant to this Part. 

Provided further, that if such complaint is dismissed or a federal court 
rules that the respondent did not violate any provision of the order, 
and the dismissal or ruling is either not appealed or upheld on appeal, 
then the order will terminate according to this Part as though the 
complaint had never been filed, except t~at the order will not 
terminate between the date such complaint is filed and the later 
deadline for appealing such dismissal or ruling and the date such 
dismissal or ruling is upheld on appeal. 
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IN THE MA TIER OF 

MAZDA MOTOR OF AMERICA, INC. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF THE 
CONSUMER LEASING ACT, THE TRUTH IN LENDING ACT AND 

THE FEDERAL TRADE COMMISSION ACT 

DocketC-3714. Complaint, Feb. 6, 1997--Decision,Feb. 6, 1997 

This consent order prohibits, among other things, a California-based automobile 
manufacturer from misrepresenting the total amount due at lease inception, 
requires the manufacturer to provide consumers with clear, readable, and 
understandable cost information in their car lease and fmanced purchase 
advertising, requires advertisements, that reference an initial payment or state 
that no initial payment is due, to clearly and conspicuously disclose, as 
applicable, that the deal is a lease, and to disclose the fact that an extra charge 
may be imposed at the end of the lease based on the residual value of the car. 

Appearances 

For the Commission: Rolando Berrelez, Sally Pitofsky and Lauren 
Steinfeld. 

For the respondent: Elroy H Wolff, Sidley & Austin, Washington, 
D.C. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that 
Mazda Motor of America, Inc., a corporation (''respondent" or 
"Mazda"), has violated the provisions of the Federal Trade 
Commission Act, 15 U.S.C. 45-58, as amended, the Consumer 
Leasing Act, 15 U.S.C. 1667-1667e, as amended, and its 
implementing Regulation M, 12 CFR 213, as amended, and it 
appearing to the Commission that this proceeding is in the public 
interest, alleges: 

1. Respondent Mazda Motor of America, Inc. is a California 
corporation with its principal office or place of business at 7755 
Irvine Center Drive, Irvine, California. Respondent distributes Mazda 
vehicles. 

2. Respondent has disseminated advertisements to the public that 
promote consumer leases, as the terms "advertisement" and 

";
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"consumer lease" are defined in Section 2-13.2 of Regulation M, 12 
CFR 213.2, as amended. 

3. The acts and practices of.respondent alleged in this complaint 
have been in or affecting commerce, as "commerce" is defined in 
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44. 

4. Respondent ha8 disseminated or has ·caused to be disseminated 
consumer lease advertisements ("lease advertisements") for Mazda 
vehicles, including but ~ot necessarily limited to the atta~h~d Mazda 
Exhibits A through D. Mazda Exhibits A through C are television 
lease advertisements (attached hereto in video and storyboard format) 
and Exhibit D is a print lease advertisement. These advertisements 
c-ontain the following statements: 

A._[Audio:] "One penny down. Great leases. Very iittle time. On Protege. A 
penny (down). And one eighty-nine. The Bl300 SE. A penny down. And one 
ninety-orne. 626. A penny and two-o-nine. Miata .. . . A p~nny and two nineteen. 
Passion for the road. Put your penny down." · 
[Video:] [open on a man jumping through a rain of pennies.] 
"MAZDA ONE PENNY DOWN 36 MO. LEASES [running footage ofProtege] 
$189 A MO. (over graphic of a penny spinning] [running footage ofB2300] $199 
A MO. [over graphic of a penny spinning] [running footage of 62~] $209 A MO. 
[over graphic of a penny spinning] [running footage ofMiata] $219 A MO." 
[over graphic of a penny spinning] [The advertisement contains the following lease 
disclosure at the bottom of the screen in white colored fme print superimposed on 
a black background and accompanied by background sounds and images: " . .. 
Offer on '96 Protege DX w/Conv. Pkg., MSRP $14,720. Assumes $1325 dealer 
contribution. 36 mo. payments= $6,809.04. Initial fees= $439.15. Purchase option 
at lease end= $7,654.40 Offer on '96 B2300 SE .. . MSRP $14,605. Assumes 
$859 dealer contribution. 36 mo. payments = $7, 198.92. Initial fees = $449.98. 
Purchase option at lease end = $7,594.60. Offer on '96 626 DX w/Conv. Pkg., 
MSRP $17,540. Assumes $1,241 dealer contribution. 36 mo. payments = 
$7,532.64. Initial fees= $459.25. Purchase option at lease end= $9,471.60. Offer 
on '96 Miata ... MSRP $19,280. Assumes $1,198 dealer contribution. 36 monthly 
payments = $7 ,908.84. Initial fees = $469.70. Purchase option at lease end_= 
$10,796.80 .... $450 Acq. fee plus taxes, title, license, & registration also due at 
lease signing. Early termination = $200. Lessee liable for $.10/rnile over 36,000, 
maintenance, repairs & excess wear/tear. .. . " The fine print is displayed on four 
screens, each containing a block of at least five lines, and each block appearing for 
approximately three seconds.](Mazda Exhibit A). 

B. (Audio:] "Lease a 626. Zero down, two-o-nine a month." 
[Video:] "From $0 DOWN $209 A MO. 36 MONTHS." 
(The advertisement contains the following lease disclosure at the bottom of the 
screen in white colored fine print superimposed on a black background and 
accompanied by background sounds and images: " . .. 36 mo. payments = $7,551. 
Initial fees= $459.75 plus $450 acq. fee, taxes, title, license & registration. Early 
termination fee = $200. Lessee liable for $.1 0/mile over 36,000, maintenance, 
repairs & excess wear/tear. Purchase option at lease end= $94 71.60 . ... " The fine 
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print is displayed on three screens, each containing a block of at least three lines, 
and each block appearing for approximately two seconds.](Mazda Exhibit B). 

C. [Audio:] "Its Mazda Jump ... on Summer." 
[Video:] "ZERO DOWN LEASES 36 MONTHS" 
[cut to Protege badge. Mazda Protege running footage] 
[Audio:] "On Protege. Zero and one eighty-nine." [Video:) "$0 DOWN PYMT. 
$189 A MONTH WELL-EQUIPPED" [cut to B2300 badge. Mazda B2300 running 
footage] [Audio:] "B2300 SE-5. Zero and one ninety-nine." [Video:] "$0 DOWN 
PYMT. $199 A MONTH FULLY LOADED SE-5." [cut to 626 badge . .. 626 
running footage] [Audio:] "Six-two-six ... Zero and two-o-nine." [Video:) "$0 
DOWN PYMT. $209 A MONTH WELL-EQUIPPED" [The advertisement 
contains the following lease disclosure at the bottom of the screen in white colored 
fme print superimposed on a black background and accompanied by background 
sounds and images: ''Closed-end leases to q:ualified lessees. Approval of Mazda 
American Credit & insurance required. Offer on '96 Protege DX w/ Conv. Pkg., 
MSRP $14,720. Assumes $1,325 dealer contribution. 36 mo. pymts = $6,836.04. 
Initial fees= $439.89. Purchase option at lease end= $7,507.20. Offer on '96 
B2300 SE Reg Cab w/ AIC & Pref. Equip. Grp., MSRP $14,605. Assumes $1,888 
dealer contribution. 36 mo. pymts = $7,193.16. Initial fees= $449.81. Purchase 
option at lease end = $7,740.65. Offer on '96 626 DX w/ Conv. Pkg., MSRP 
$17,540. Assumes $1,241 dealer contribution. 36 mo. pymts = $7,558.20. Initial 
fees= $459.95. Purchase option at lease end= $9,647. All leases incl. freight, excl. 
CAlMA/NY emissions. $450 Acq. Fee plus taxes, title, license & registration also 
due at lease signing. Early termination = $200. Lessee liable for $.1 0/mile over 
36,000, maintenance, repairs & excess wear/tear. Must take retail delivery by 
613196. SEE PARTICIPATING DEALERS FOR DETAILS AND ACTUAL 
TERMS." The fme print is displayed on three screens, each containing a block of 
at least four lines, and each block appearing for approximately three 
seconds.](Mazda Exhibit C). 

D. "MAZDA PENNY DOWN GREAT LEASES OR BUY" 
[The advertisement contains lease offers for four vehicles:] 
"MAZDA PROTEGE ... LEASE 1¢ DOWN $189 MO. 36 MOS . ... B2300SE 
SPORT TRUCK ... LEASE 1¢ DOWN $199 MO. 36 MOS . ... 626 SPORT 
SEDAN ... LEASE 1¢ DOWN $209 MO. 36 MOS .. .. MAZDA MIATA ... 
LEASE 1¢ DOWN $219 MO. 36 MOS." 
(The advertisement contains the following lease disclosure at the bottom of the 
page in small print: "Offer on '96 Protege DX (LX shown) w/Conv. Pkg., MSRP 
$14,720. Assumes $1,325 dealer contribution. 36 mo. payments = $6,809.04. 
Initial fees = $439.15. Purchase option at lease end = $7,654.40. Offer on '96 
B2300 SE Reg. Cab (Cab Plus shown) w/ A/C & Pref. Equip. Grp., MSRP 
$14,605. Assumes $859 dealer contribution. 36 mo. payments = $7, 198.92. Initial 
fees= $449.98. Purchase option at lease end= $7,594.60. Offer on '96 626 OX w/ 
Conv. Pkg. , MSRP $17,540. Assumes $1,241 dealer contribution. 36 mo. payments 
= $7,532.64. Initial fees = $459.25. Purchase option at lease end = $9,471.60. 
Offer on '96 Miata w/ pwr. steering & mats, MSRP $19,280. Assumes $1,198 
dealer contribution. 36 mo. payments = $7,908.84. Initial fees= $469.70. Purchase 
option at lease end= $10,796.80. All leases incl. freight. Protege/626/B2300 SE 
excl. CA/MA/NY emissions. $450 Acq. fee + taxes, title, license, & registration 
also due at lease signing. Early termination = $200. Lessee liable for $. 1 0/mile over 
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36,000, maintenance, repairs & excess wear/tear. Must take retail delivery by 
4/ 1/96. See participating dealer for details & actual terms."](Mazda Exhibit D) 

FEDERAL TRADE COMMISSION ACT VIOLATIONS 
COUNT I: MISREPRESENTATION IN LEASE ADVERTISING 

5. Through the means described in paragraph four, respondent has 
represented, expressly or by implication, that the amount stated as 
"down" in respondent's lease advertisements is the total amount 
consumers must pay at lease inception to lease the advertised 
vehicles. 

6. In truth and in fact, the amount stated as "down" in 
respondent's lease advertisements is not the total amount consumers 
must pay at lease inception to lease the advertised vehicles. 
Consumers must also pay additional fees beyond the amount stated 
as "down," such as the first month's payment, a security deposit, 
and/or an acquisition fee, at lease inception. Therefore, the 
representation as alleged in paragraph five was, and is, false or 
misleading. 

7. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5(a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 

COUNT II: F AlLURE TO DISCLOSE ADEQUATELY IN LEASE ADVERTISING 

8. In its lease advertisements, respondent has represented, 
expressly or by implication, that consumers can lease the advert~sed 
vehicles at the terms prominently stated in the advertisements, 
including but not necessarily limited to the monthly payment amount 
and/or amount stated as "down." These advertisements do not 
adequately disclose additional terms pertaining to the lease offer, 
including but not necessarily limited to a required security deposit, an 
acquisition fee, and/or the first month's payment due at lease 
inception. The existence of additional terms would be material to 
consumers in deciding whether to lease a Mazda vehicle. The failure 
to disclose adequately these additional terms, in light of the 
representation made, was, and is, a deceptive practice. 

9. Respondent's practices constitute deceptive acts or practices in 
or affecting commerce in violation of Section 5( a) of the Federal 
Trade Commission Act, 15 U.S.C. 45(a). 
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COUNT III: CONSUMER LEASING ACT AND REGULATION M VIOLATIONS 

10. Respondent's lease advertisements, including but not 
necessarily limited to Mazda Exhibits A through D, state a monthly 
payment amount, the number of required payments, and/or an ani.ount 
"down." The lease disclosures in these advertisements contain one or 
more of the following terms required by Regulation M: that the 
transaction advertised is a lease; the total amount of any payment 
such as a security deposit or capitalized cost reduction required at the 
consummation of the lease or that no such payments are required; the 
total of periodic payments due under the lease; a statement of whether 
or not the lessee has the option to purchase the leased property and at 
what price and time or the method of determining the purchase-option 
price; and a statement of the amount or method of determining the 
amount of any liabilities the lease imposes upon the lessee at the end 
of the term. 

11. The lease disclosures in respondent's television lease 
advertisements, including but not necessarily limited to Mazda 
Exhibits A through C, are not clear and conspicuous because they 
appear on the screen in small type for a very short duration, 
accompanied by background sounds or images. The lease disclosures 
in respondent's print lease advertisements, including but not 
necessarily limited to Mazda Exhibit D, are not clear and conspicuous 
because they appear in small type. 

12. Respondent's pra~tices violate Section 184 ofthe Consumer 
Leasing Ac~, 15 U.S.C. 1667c, as amended, and Section 213.5(c) of 
Regulation M, 12 CFR 213.5(c), as amended. 

I
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EXHIBIT A 

f\Z(j~ f FCB FOOTE. CONE. BELDING JOBI: UAZD-OTP·T3626 - 4 .._ Cinlrw Onw. 5*8 Ana. CA i2107 PRODUCT: LA&MIPenny Down 
(714)662~ LENGnt: :30 

CUENT: MAZDA MOTOR OF AMERICA 
TITLE: Penny Down-Protege/626/Miata/Trk·L· 
30 
ORIGINAL ISC1: 

As Produced: 3110196 NEWISCI: JQDB0832 Paae I of3 

. lli2EJl Allll.Ul: 

l. OPEN ON MAN JUMPING lHROUGH A I. SINGERS: Maza..~ peDny doltill. 
RAIN OF PENNIES. 
SUPERS: MAZDA 
ONE PENNY DOWN 
ZOOMS IN AND FADES ON. 

1. CUT TO PRO'IEGE RUNNING 2. m. Oae penny down. Cin:allea.scs. Vcy 
FOOTAGE. arr TO 82300 RUNNING l.iaJe lime. 
FOOTAGE. SUPER APPEARS AS LINE 
AT BOTTOM wrm PENNY SPINNING 
APPEAR.!i. 
Sl1fE.B; 36 MO. LEASES. 
SllEER: ENDS APRIL 1ST 
.lliSC;.. Closl»cAd lases 10 qaalifocd '-:1.. 
"'IPPIva.l ol ~ A.-icaD Cndi& A -....:.: 
rcqwred. orrcr .. '96 "'-Pox w/ c.c-. "a.. 
MSRP SI4,7W. A.uu1na Sl.ll$ ck:a1or 
conUibu.uOo.. 36 mo. ~~~~ • $6.809.1)4. lDilial 
raos • S439.".1'1Rtwe CJ111D • kaK cad • 
S7 .654.40. OtTer 1111 '96 82300 S£ Rq. Call w/A/C 

3. CUT TO PROTEGE BAOO£. arr TO 3. .YQ; On Pnl~e8e. 

PROTEGE RUNNING FOOTAGE. 
DlSi::(eonr) Mid Prd. Eqaip. Gtp.. MSRP 
SI4.60S. "--~ doalcr~ 36 mo. 
IJIIymciiD. S7,19&.9l.lailial c-. S449.R. 
l'lltdlue opeD! • lcae cad • S7 -'!WHJ. c;xr. 1111 
'96 62.6 OX w/Qaw. ~ MSIU'$17.$40. 
A.mames s 1.241 doalcr c:aaaibulioa. 36 -.. 
payme;us • S7 .fll.64. I.Dicial c-

4 CUT TO PROTEGE RUNNING W11H 4. SINGERS· A pe1111y (down). 

GRAPHIC OF A PENNY SPINNING 
INTO FRAME. 

5. ~ $189AMO. 5. .YQ; And one eighry-nine. 

Exhibit A 

Page l of 3 Pages 
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EXHIBIT A 

FCB FOOTE, CONE • BELDING 
4 HUIIOII C.... Driw. $.,.... Alia. CA 82707 

- (714)112-tiOG . 

cuoo;! ·,~DA. MOTOA OF AMERICA 

As Produclei.: 3110196 

6. 

7. 

8. 

9. 

10. 

II. 

12. 

13. 

····· ... -

VTnl:'n. 
- ~· 

arr TO 82300 BAOO£. CUT TO BOY 
JUMPING 1HROUOH RAIN OF 
PENNIES. 

arr TO RUNNINO FOOTAOE OF 
TRUCK WITH GRAPHIC OF A PENNY 
SPINNING INTO FRAME. 
~: (cant) • SoiS9..U. l'llrdw. opiaa a leu& 
end • S9.471.60. Ollcr aa '96 M.iallw/ pwr. 
-=rin1 A 111a11. MSRP S 19 ,2JO. ,..._ S 1,198 
claler~ 36-~. S7,901.84. 
llli&ial Ceca • 5469.70. ~ Clpliaa a&laa end 
• s 10. 796.10. All!eaa iDcl fn:IIIL . . 
Procc~:141112300 SE ud. CA/MAJNY 

SJ.l.UB.; $199 A MO. 

CUT TO 626 BAOOE. 

CUT TO MAN ORABBINO PENNY. 

CUT TO 626 RUNNINO WITH 
GRAPHIC OF A PENNY wtPINO ON 
SUPER. 
~ (coni) cmiatiaaa. SoiSO Acq.!111 pial 
lall:l. Wlc,licala ................ ._. 
sipin •. Eariy _...... SDJ. t-111111111 b' 
S,J(l{mlJ& 17¥C1' ]6,000, mej:u- .... A, 

Cl!Cal -~. Malliallll.-il .w;_,. by 
4/1196. SEE PARnCIPATINCi 0EAUR R>R 
DETAILS AND Acn!AL 'T'ERMS. 
Sllf£R: $209 A MONTH 

RUNNING FOOTAGE OF MIATA. 

CUT TO GIRL WI'l1i HAT. 

JOU : MAZO.DTP· T3626 
PRODUCT: LAesa/Penny Down 
LENGTH: :30 
TITLE: Penny Down.Pn:Jtaga/626/Miata/Trk·l • 
30 
ORIGINAL ISCI: 
NEW ISCI: JQDB 0832 Pa~ 2 of 3 

AUIWl: 

6. YO; The 82300 SE. 

7. SINGERS• A penny down._ 

8. YO; llld one ninery·ninC. 

9. 

10. SINGERS· A penny (down) ... 

11. 

12. 

13. SINGERS; Mazda! 

Exhibi t A 

Page 2 of 3 Pages 
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EXHIBIT A 

"CCH FOOTE, CONE • BEl.DING 
~l .& HUIOII C.... Dm... SM1a Ana. CA 12707 
# (71A) 162-tlllO 

JOh: MAZO.Dll'·T'312& 
PRODUCT: Lase/Penny Down 
LENGTH: :30 , 

319 

CUENT: MAZDA MOTOR OF AMERICA 
T1T\.E: Penny Down-Protege/621/Mlata/Trk·L· 
30 
ORIGINAL ISCJ: 

As Produced: 31~0196 NEW ISCI: JQDB 0832 Pap 3 oC 3 

m£0: AIJillQ: 

14. CUTTOGIRLwrrHHATINMIATA. 14. ~ Apau~yandcwoni-.. 
CUT TO MIATA RUNNING FOOTAGE 
wrnt GRAPHIC OF SPINNING PENNY. 
SllEEB;. $21.9 A MO. 

15. CUT TO PROTEGE DRIVlNG AWAY 15. ~ Passion (or die ro.cS._ 

16. 

17. 

~ MAZDA SJNGEBS• Put your penny downl 
PASSION FOR THE ROAD""' 

CUT TO FALUNQ PENNIES WTrH 
MAN HOLDING ON TO ONE. 
S1lE.ER; ENDS .~P~ I. 

16. 

17. ~ Ends ApriiiSL 

Exh ibit A 

Page 3 of 3 Pages 



320 FEDERAL TRADE COMMISSION DECISIONS 

Complaint 123 F.T.C. 

EXHIBITS 

. FCB FOOTE, CONE & BELOING -~JOe. : MAZD-NTP-T3632 
• H.-Cenl,. Oriwe. s-a Ma. CA !12707 PRODUCT: '96 62& DX 

& (7141 MZ.eoo LENGTH: :30 

CUEHT: MAZDA MOTOR OF AMERICA TrTLE.: Pasion 126 DX-4 Down/208 L-30 

ORIGINAL ISCI: JOOB 0816 
AS PRODUCED: 3128196 NEW ISO: JONB 0840 Pagel of2 

VIDEO AUDIO 

I. OPEN ON QUICK CUTS OF DRIVER I. SONG: I goc a passion. 
STARTING CAR AND 626 WITH 
EXPLOSION. 

2. QUICK CUTS OF LOCKED FENCE. 2. VO: Six CWO six. 
626 DRIVING ACROSS GRAPHIC 
WITH RUNNElt FOLLOWED BY 
MORE EXPLOSIONS. 
SllEEB.:626 

3. 626 DRIVES O.VER FRAME AS 3. SONG: Passion. 
WOMAN APPEARs lN SKY WITH 
626 lN BACKGROUND. 

4. CUT TO RUNNING FOOTAGE OF 4. VO: Tocallw:ury. 
626. 

!i. CUT TO GEAR SHlFT wrm 5. SFX: (1HUNDER CRASH.) 
UGHI'ENING AS CAR DRIVES VO: Prio:d like a base Allima. 
lliR.OUGH TUNNEL. 
.ll.ISC..: 
See dealer (Of' limitecl-warranly 
cldai1s. Baed on MSRP. 

6. QUICK CUTS OF 626 EXITING 6. VO: Best basic wunnty in its class. 
TUNNEL AND DRIVING ACROSS 
DESEKT WITH MAN LOOKlNG ON. 

1. SllEER: MAZDA 7. SONG: Mazda! 
fLOATS ACROSS SCREEN AS CAR 
DRIVES TiiROUGH DESERT. 

8. QUlCK O.OSE UPS OF 626. QUICK 8. VO: Six tw0 six. 
CUT OF 626 BADGE. 

9. QUICK CtJTS OF 626 DRIV1NG lN 9. SONG: Pusion for !he Road. 
FRONT OF PYRAMIDS, WOMAN 
wrrn CAT EYES APP~ IN 
FOREGROUND. 

lixhi bit B 

Pane l Of 2 Paoes 
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EXHIBITB 

-~-

f4CB FOOTE, CONE & BELDING 

4 HuiiDn c.ncre Drive. S.ma Ana. CA 927'07 
--- (71~) ~-6500 

CUENT: MAZDA MOTOR OF AMERICA . . 

AS PRODUCED: 3128196 

10. 

II. 

12. 

13. 

vmEo 
QUICK CUTS OF RUNNING 
FOOTAGE OF 626. 

CUT TO 1111..ES. 
~ From SO DOWN 
Sl09AMO. 
~MONTHS. 

CUT TO 626 OR(VING A<:aOSS 
DESEJrr. 
lliSC: 626 LX shown. Del MSRP $11.69~. 
Clooed-aad ll:aiO: 1D quali{J<d lcs.s 011 a '96 626 
OX ..,;111 CODY. l'q.. MSRP S 17 ,s40 iAcJ. Cn:illi'
Qd. CA/NY fMA emissions: Asslmla S 1.241 
dcall:r caaaWu&ica. A~ oC Mama 

CONTINUE RUNNING FOOTAGE 
A<:aOSS DESEIU AS SCREEN 
SPUTS AS CAR DRIVES ON AND 
MATCli IS BLOWN Our. 
~(COOL) Amerian Credit A in.anncc 
rt:qUift>d. 36 mancllly ~a • S7 .3~1. 
IDil.i&l Cea • ~~9.73 pha ~-'0 a:.q. fee. IDes. 
tiiJc. liaer1& A ~ Eaiy ramiouDan foe 
• SlOO. 1..a.scr: Liable f« S.101mi ~ 36.000. 

JOBt : MAZD-NTP-T3632 
PRODUCT: '96 626 OX 
LENGni: :30 
TITLE: Passion -626 DX..Q Down/209 L~-

ORIGINAL ISCI: JOOB 0816 
NEW ISCI: JONB 0840 Page 2 of 2 

AUDIO 

10. VO: i..e.ue a 626 ... 

11. zero down. rwo-o-ninc a month:· 

12. • SONG: Ooh, ooh Mazda! 

13. 

14. CONTINUE RUNNING FOOTAGE OF 14. YO: Six tw0 six. 
626 AS SUPER COMES UP. 
~626 
lliSC: ( conL) rnainlalaDcc. rqa.in .t ea.czs1 

-/tr. Purc:Due apOan • lc:uo: end. 
S9,471.60. Mlllllalll: delivery by 4/3G'96. SEE 
PAR11CIPATING DEALD.S RlR DETAILS 
AND ACTUAL TERMS. Prices sJicftlly hisher 
in HI. 

15. CUTT0626DRIV1NGAWAY IS. SONG: PusionforlhcR~ 
ACROSS DESERT. 
~ 
MAZDA 
Pamon for the Roadnc 

Exhi li i t B 

Page 2 of 2 Pages 
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EXHIBITC 

~ FOOTE, CONE & BELDING 
C'-'.D • MtliiiDn ~,. o ...... s.tu Ana. CA 12707 

(71.)662~ 

CUENT: MAZDA MOTOR OF AMERICA 
TYPE OF SCRIPT: 
-X--- NATIONAL 

REGIONAL 

JOBI: MAZD-DTP-TJ631 
PRODUCT: 626, Procqe. 82300 SE-5 
lENGTH: :30 
TITLE: Jump-6261ProtJSE-5-L-JO 

ORIGINAL ISCl: 

123 F.T.C. 

As Produced: 519196 NEW ISCI: JQNB 0900 Pace I of 4 

VIDEO AUDIO 

L OPEN ON BIG MAZDA lOGO. L MUSIC I..!f 
LOGO ZOOMS IN. AWAY FROM 
CAMERA. SINGERS: MAZDA ... 

2. CUT TO MAN JUMPING INTO 2. SINGERS· .. JUMP! 
FRAME. IN FRONT OF lOGO. 

3. EVENT TITLE BUrLDS OVER HYPER 3. ANNCR YO· It's Maz4a Jump ... 
STREET. 

4. SllJ!ER: 4. ANNCR VO· -On Summer. 
MAZDA JUMP ON SUMMER 

5. CAR PUSHES THROUGH EVENT 5. tl~~CB YQ· Zero down leases. 
TITLE. 
SllE£R;. 
ZERO DOWN LEASES 
36 MONTHS 

6. SllfER: 6. ANNCB v<>· Ends June 3rd. 
ENDS JUNE 3RD 

7. CUT TO WOMAN BY VEHICLE. SHE 7. S~!iEBS· JUMP! 
DOES A "PSYOlED" JUMP. 

a. CUT TO PRO'TCGE BADGE. 8. ANNCR YQ· On Protege. 

9. MAZDA PRO'TCGE RUNNING 9. ANNCR YQ: Zero. 
FOOTAGE. 
SlJI!EB,.: 
SO DOWN PYMT. 

Exh i b i t C 

Page 1 of 4 Pages 
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EXHIBITC 

FCB FOOTE, CONE & BELDING 
4 1-ilftln c.ntre Orrve. S..U. ML CA 92707 

• (71-4) 662-65QQ 

CUENT: MAZDA MOTOR OF AMERICA 
TYPE OF SCRIPT: 
~NAnONAL 

---REGIONAL 

As Produced: 519196 

10. 

II. 

12. 

13. 

14. 

PROTEGE RUNNING FOOTAGE. 

S1li!.EB.; 
5189 A MOI'mi WELL-EQUIPPED 
~ Closed-end leases 10 qualified 
lessees. Approval of Mu.da American 
C~r & insurance required. Offer on '96 
Prorcgc DX w/ Conv. Pkg., MSRP 
Sl4,720. Assumes $1,32.5 dealer 
conaiburion. 36 mo. pymts • $6,836.04. 
Initial ree3 "' $439.89. Purchase option I[ 
lease end '" S7 ..S07.20. Offer on '96 
82300 SE Reg Cab w/ A/C & 

ClJTTO MAN 

CUT TO 82300 BADGE. 

MAZDA 82300 RUNNING FOOTAGE. 
Sl..l.fEB.: 
SO DOWN PYMT. 

82300 RUNNING FOOTAGE. 
Sl..l.fEB.: 
Sl99 A MONTH Ftn..LY LOADED 
SE-5 . 
.IllS.!:;. (coni) Pre!. Equip. Grp., MSRP 
SI4.60S. Assumes S1.888 dealer 
conuibution. 36 mo. pyma = S7.193.16. 
Initial fees= S449.81. Pllmwe option u 
lease end = S1.140.6S. Offer on '96 626 DX 
w/ Conv. Pkg .• MSRP S 17 .S40. Assumes 
S 1.241 dealer coruribution. 36 mo. PYUIU = 
S7.SS8.20. 1nitial fees = S459.9.5. Purchase 
opuon u le3SC end = S9,647. 

JOBI: MAZD·DTP-T3631 
PRODUCT: 626, Protqi, 82300 SE-5 
LENGTII: :30 
TITLE: Jump-626/Prot/SE·S·L·JO 

ORIGINAL ISCI: 
NEW ISCI: JQNB 0900 Page 2 of 4 

10. ANNCB yo: and one eighty-nine. 

II. SINGERS· 
JUMP! JUMP! JUMP! 

12. ANNCR yo· 
B2300SE·.5. 

13. ANNCR YO· 
Zero, 

14. ANNCB YO: and one mncty·nme. 

Exhib it C 

Page 2 of 4 Page~ 
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EXHIBITC 

FCB FOOTE, CONE & BEL.DING 
• t!LI!Qn C.MN Ome. SMtta Ana. CA 92707 

- (71•) 662-6500 

CUENT: MAZDA MOTOR OF AMERICA 
TYPE OF SCRIPT: 
----1C.-- NATIONAL 

REGIONAL 

JOU: MAZD-DTP-001 
PRODUCT: 626, Prot .. 82300 SE·S 
LENGTII: :30 
TITLE: Jum~WProt/SE-5-L-.30 

ORIGINAL ISCI: 

123 F.T.C. 

As Produced: · 5/9/96 NEW ISCI: JQNB 0900 Page 3 of 4 

15. 

16. 

17. 

18. 

VTDEO 

WOMAN JUMPING OFF BED OF 
TRUCK ONTO GUY'S BACK. 

CUT TO 626 BADGE. 

CUT TO WOMAN DOING HIGH 
FIVE. 

626 RUNNING FOOTAGE. 
5.J.IEER: 
SO DOWN PYMT. 

19. 626 RUNNING FOOTAGE. 
~: 
S209 A MON"TH WELL-EQUIPPED. 
UJS!:: (cont) All leases inc:!. freight. 
cxcl. CAlMA/NY emissions. $450 Acq. 
Fee plus raxes. title. license 81. 
registration also due at lease signing. 
Early tenninar:ion = S200. Lessee liable 
for S.IO/mile over 36,000, maintenance. 
repairs 81. exc:css WCM/tUr. Must take 
rewl delivery by 613/96. SEE 
PARTIClPATrNG DEALERS FOR 
DETAll..S AND ACTUAL TERMS. 

~0. MAZDA LOGO COMES UP OVER 
DESERT ROAD. 

21. 

~ 
MAZDA 
PASSION FOR THE ROADno 

~ MAZDA JUMP ON· 
SUMMER. 

AUDIO 

IS. SINGERS· JUMP! 

16. ANNCB YO: 
six-rwo-six. 

17. SINGERS· MAZDA ... 

18. ANNCB VO· 
Zero, 

19. ANNCB yo· 
and two-o-ninc. 

20. SINGERS; 
... PAcSSION FOR THE ROAD. 

21. 

Exh ibit C 

Page 3 of 4 Pages 

n 
' 
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EXHIBITC 

~ FOOTE, CONE &. BELDING 
C'-'D ~H.-. c.m ... on... s-a ~~na. CA 92707 
- (714) 162-MOO 

CUEHT: MAZDA MOTOR OF AMERICA 
TYPE OF SCRIPT: . 
~NATIONAL 

REGIONAL 

As Produced: · 5/9196 

22. 

23. 

24. 

2.5. 

VWEO 

CLOSE UP OF WOMAN JUMPlNG 
INTO AIR TOWARDS CAMERA. 

S1LE£R: 
ZERO DOWN LEASES 
36MONlHS 

s.uf£R: 
ENDS JUNE 3RD. 

TI11.E JUMPS IN SYNC W1Tii 
MUSIC. 

JOB.¥ : MA.ZD-DTP-T36Jt 
PRODUCT: 626, Protq~ 82300 SE·S 
LENGTH: :30 
TITLE: Jump-626/Prot/SE-S.L-JO 

ORIGINAL ISCI: 
NEW ISCI: JQNB 0900 

AUDIO 

22. ANNCR YO· 
Jump on iL 

23. SINGERS· 
Jump 

24. ANNCR VO; Zero down ... 
ends June 3rd. 

25. SINGERS· JUMP! 

£xhitiit C 

Page 4 of 4 Pages 

Page 4 of4 
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EXHIBITD 

8 2300 SE spott uuck. 
,....:::;:..:.::::::=:=::=::=- StlniSird rur•whtel ABS. 

Proreat LX spon ted1n. 
Power windows o~ncf lochs, 
cruise control, cus•ttt 
sterto, plus the best b111c 
wJftlrUy In hi clln• - Ill 
tor tht prlct of • ttrl6Jc>ed· 
aown·CoroiiJ. Bur now. wttft 
no payrwenu for 10 dlyL 

c.auertt stereo. power ttter· 
•••• illoy _,,and .. 
unMpass.ed b.ulc 
Wlrr•nty"- 111 for 
the price or a ~ .. ,.,.,.,,.._ 
bJfe-bon«1i 
T•coma. 8uy 
now. with no 
Pl')'fntfttl lot 
90 d•YI· 

OFFERS END APRIL 1.,.! 
-------------- -

M11~ Thr .,_, \ CIP\t ~11nc 

spoth r41• 1 "' '"'l•"t 
(1.1 ... I Jl. t! , ,., ' ·• •, 5 

IP"'G .no•~ •••u• Ut1fler. 
Ano . , """' .. ~· .. c. ,,. D•~•c 
war r .. "h • t; .... ,_ .. ...,,u, no 
Plymt"h •01 tc •••• 

PASSION fOR THE ROAD· 

SEE YOUR LOV\L MAZDA. DEALER F JR THESE ,t,ND OTHER GRE,t,r DEI.LS 

123 F.T.C. ; 
.; 
.1 
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DECISION AND ORDER 

The Federal Trade Commission having initiated an investigation 
of certain acts and practices of the respondent named in the caption 
hereof, and the respondent having been furnished thereafter with a 
copy of a draft of complaint which the Bur.eau of. Consumer 
Protection proposed to present to the · Commission for its 
consideration and which, if issued by the Comrilis~ion.',~ would charge 
the respondent with violation of the Federal Trade Commission Act; 
and 

The respondent, its attorneys, and counsel for the Commission 
having thereafter executed an agreement containing a consent order, 
an admission by the respondent of all the jurisdictional facts set forth 
in the aforesaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute an 
admission by the respondent that the law has been violated as alleged 
in such complaint, or that the facts as alleged in such. complaint, other 
than jurisdictional facts, are true and waivers and other'provisions as 
required by the Commission's Rules; and 

· The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondent 
has violated the said Act, and that a complaint should issue stating its 
charges in that respect, and having thereupon accepted the executed 
consent agreement and placed such agreement on the public record 
for a period of sixty (60) days, now in further conformity with the 
procedure prescribed in Section 2.34 of its Rules, the Commission 
hereby issues its complaint, makes the following jurisdictional 
findings and enters the following order: 

1. Respondent Mazda Motor of America, Inc. is a California 
corporation with its principal office or place of business located at 
7755 Irvine Center Drive, Irvine, California. 

2. The Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondent, and the proceeding 
is in the public interest. 
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ORDER 

DEFINITIONS 

1. "Clearly and conspicuously" as used herein shall mean: 1) 
·video or written disclosures must be made in a manner that is 
readable and understandable to a reasonable consumer and 2) audio 
or oral disclosures must be made in a manner that is audible and 
understandable to a reasonable consumer. 

2. "Total amount due at lease inception" as used herein shall 
mean the total amount of any initial payments required to be paid by 
the lessee on or before consummation of the lease or delivery of the 
vehicle, whichever is later, excluding dealer and government 
mandated fees and charges (if any). 

3. Unless otherwise specified, "respondent" as used herein shall 
mean Mazda Motor of America, Inc., its successors and assigns, and 
its officers, agents, representatives, and employees. 

4. "In or affecting commerce" as used herein shall mean as 
defined in Section 4 of the Federal Trade Commission Act, 15 U.S.C. 
44. 

I. 

It is ordered, That respondent, directly or through any 
corporation, subsidiary, division, or any other device, in connection 
with any advertisement to aid, promote, or assist, directly or 
indirectly any consumer lease in or affecting commerce, as 
"advertisement" and "consumer lease" are defined in Section 213.2 
of revised Regulation M, 61 Fed. Reg. 52,246, 52,258 (Oct. 7, 
1996)(to be codified at 12 CFR 213 .2) ("revised Regulation M"), as 
amended, shall not, in any manner, expressly or by implication: 

A. Misrepresent the total amount due at lease inception, the 
amount down, and/or the downpayment, capitalized cost reduction, 
or other amount that reduces the capitalized cost of the vehicle (or 
that no such amount is required). 

B. Make any reference to any charge that is part of the total 
amount due at lease inception or that no such charge is required, not 
including a statement of the periodic payment, more prominently than 
the disclosure of the total amount due at lease inception. 



MAZDA MOTOR OF AMERICA, INC. 329 

312 Decision and Order 

C. State the amount of any payment or that any or no initial 
payment is required at lease inception unless all of the following 
items are disclosed clearly and conspicuously, as applicable: 

1. That the transaction advertised is a lease; 
2. The total amount due at lease inception; 
3. That a security deposit is required; 
4. The number, amount, and timing of scheduled payments; and 
5. That an extra charge may be imposed at the end of the lease 

term in a lease in which the liability of the consumer at the end of the 
lease term is based on the anticipated residual value of the vehicle. 

n. 

It is further ordered, That an advertisement that complies with 
subparagraph I.C shall be deemed to satisfy the requirements of 
Section 184(a) of the Consumer Leasing Act, 15 U.S.C. 166'ic(a), as 
amended by Title II, Section 2605 of the Omnibus Consolidated 
Appropriations Act for Fiscal Year 1997, Pub. L. No. 104-208, 1.1.0 
Stat. 3009, (Sept. 30, 1996) ("revised CLA"), as amended, and 
Section 213.7(d)(2) of revised Regulation M, 61 Fed. Reg. at 52,261 
(to be codified at 12 CFR 213.7(d)(2)), as amended. 

Ill. 

It is further ordered, That if the revised CLA, as amended, or 
revised Regulation M, as amended, are amended in the future to alter 
definition 2 of this order ("total amount due at lease inception") or to 
require or permit advertising disclosures that are different from those 
set forth in subparagraphs I.B or I.C of this order, then the change or 
changes shall be incorporated in subparagraph I.B, subparagraph l.C, 
and/or definition 2 for the purpose of complying with subparagraphs 
I.B and I.C only, as appropriate; provided however, that all other 
requirements of this order, including definition 1 ("clearly and 
conspicuously"), will survive any such revisions. 

IV. 

It is further ordered, That respondent Mazda Motor of America, 
Inc., and its successors and assigns, shall, for five (5) years after the 
date of service of this order, maintain and upon request make 
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available to the Commission for inspection and copying all records 
that will demonstrate compiiance with the requirements of this order. 

V. 

It is further ordered, That respondent Mazda Motor of America, 
Inc. and its successors and assigns, shall distribute a copy of this 
order to all current and future principals, officers, directors, 
managers, employees, agents, and representatives having 
responsibilities with respect to the subject matter of this order and to 
all advertising agencies; and shall secure from each such person or 
entity a signed and dated statement acknowledging receipt of the 
order. Respondent shall deliver this order to current personnel or 
entities within thirty (30) days after the date of service of this order, 
and to such future personnel or entities within thirty (30) days after 
the person or entity assumes such position or responsibilities. 

VI. 

It is further ordered, That respondent Mazda Motor of America, 
Inc. and its successors and assigns shall notify the Commission at 
least thirty (30) days prior to any change in the corporation(s) that 
may affect compliance obligations arising under this order, including 
but not limited to a dissolution, assignment, sale, merger, or other 
action that would result in the emergence of a successor corporation; 
the creation or dissolution of a subsidiary, parent, or affiliate that 
engages in any acts or practices subject to this order; the proposed 
filing of a bankruptcy petition; or a change in the corporate name or 
address. Provided, however, that, with respect to any proposed 
change in the corporation about which respondent learns less than 
thirty (30) days prior to the date such action is to take place, 
respondent shall notify the Commission as soon as is practicable after 
obtaining such knowledge. All notices required by this Part shall be 
sent by certified mail to the Associate Director, Division of 
Enforcement, Bureau of Consumer Protection, Federal Trade 
Commission, Washington, D. C. 

VII. 

It is further ordered, That respondent Mazda Motor of America, 
Inc. and its successors and assigns shall, within one hundred and 
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twenty (120) days after the date of service of this order, and at such 
other times as the Federal Trade Commission may require, file with 
the Commission a report, in writing, setting forth in detail the manner 
and form in which they have complied with this order. 

VIII. 

This order will terminate' on February 6, 2017, or twenty (20) 
years from the most recent date that the United States or the Federal 
Trade Commission files a complaint (with or without an 
accompanying consent decree) in federal court alleging any violation 
ofthe order, whichever comes later; provided, however, that the filing 
of such a complaint will not affect the duration of: 

A. Any Part in this order that terminates in less than twenty (20) 
years; 

B. This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C. This order if such complaint is filed after the order has 
terminated pursuant to this Part. 

Provided, further, that if such complaint is dismissed or a federal 
court rules that the respondent did not violate any provision of the 
order, and the dismissal or ruling is either not appealed or upheld on 
appeal, then the order will terminate according to this Part as though 
the complaint had never been filed, except that the order will not 
terminate between the date such complaint is filed and the later of the 
deadline for appealing such dismissal or ruling and the date such 
dismissal or ruling is upheld on appeal. 
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IN THE MA TIER OF 

CALIFORNIASUNCARE, INC., ET AL. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF 
SECS. 5 AND 12 OF THE FEDERAL TRADE COMMISSION ACT 

Docket C-37 15. Complaint. Feb.1 1, 1997--Decision, Feb. 11, 1997 

This consent order prohibits, among other things, a California-based company and 
its president from misrepresenting the safety, benefits, performance or efficacy 
of taillling products and UV exposure, or any tests, studies or endorsements of 
their tanning products. The consent order requires the respondents to possess 
scientific evidence to substantiate such claims, and to send letters to 
distributors and retailers summarizing the Commission's action. 

Appearances 

For · the Commission: Joel Winston, Nancy Warder, Laura 
Fremont and Toby M. Levin. 

For the respondents: Andrew J. Strenio, Jr., Hunton & Williams, 
Washington, D.C. and Norm D. St. Landau, Tucker, Flyer & Lewis, 
Washington, D,C. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that 
California SunCare, Inc., a corporation, and Donald J. Christal, 
individually and as an officer of said corporation ("respondents"), 
have violated the provisions of the Federal Trade Commission Act, 
and it appearing to the Commission that a proceeding by it in respect 
thereof would be in the public interest, alleges: 

PARAGRAPH 1. Respondent California SunCare, Inc., is a 
California corporation, with its principal office or place of business 
at 1100 Glendon Avenue, Suite 1250, Los Angeles, California. 

Respondent Donald J. Christal is an officer of the corporate 
respondent. Individually or in concert with others, he formulates, 
directs and controls the acts and practices of the corporate respondent, 
including the acts and practices alleged in this complaint. His 
principal office and place of business is the same as that of the 
corporate respondent. 

PAR. 2. Respondents have manufactured, advertised, labeled, 
offered for sale, sold, and distributed skin care products for use in 

I. 

' ~ 
' 
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connection with tanning in sunlight or indoor UV radiation emitted 
by tanning beds and artificial sunlamps, and other products. These 
skin care products are sold under the trade name HeliotherapyTM and 
the brand name California Tan® (hereinafter referred to as "California 
Tan Heliotherapy products"). California Tan Heliotherapy products 
are "drugs" or "cosmetics" within the meaning of Sections 12 and 15 
of the Federal Trade Commission Act. 

PAR. 3. The acts and practices of respondents alleged in this 
complaint have been in or affecting commerce, as "commerce" is 
defmed in Section 4 of the Federal Trade Commission Act. 

PAR. 4. Respondents have disseminated or have caused to be 
disseminated advertisements and promotional materials for California 
Tan Heliotherapy products, including but not necessarily limited to 
the attached Exhibits A-J. These advertisements and promotional 
materials contain the following statements and depictions: 

A. "I love the sun, but how can I feel good about tanning?" 
Heliotherapy TN ••• The Positive Effects of The Sun TN 

While overexposure to the sun and burning are bad for you, medical studies 
demonstrate that, in moderation, exposure to sunlight is crucial for the maintenance 
of good physical and psychological health. Besides making you feel good about 
how you look, numerous studies indicate that little to no exposure to the sun may 
be equally as bad, if not worse, to your overall health as too much sun. 
Did You Know? 

*Exposure to sunlight increases the body's ability to metabolize cholesterol, leading 
to a 13% decrease in blood cholesterol levels. (New England Medical Journal, 
1953) 
* Studies indicate that exposure to UV light may have similar effects as exercise: 
a decrease in blood pressure, a lower resting heart rate and a 39% increase in the 
heart's output of blood. (University ofFrankfurt, Germany, 1992) 
* Seasonal Affective Disorder (SAD), with symptoms such as as [sic] sadness, 
insomnia and carbohydrate cravings, is common in northern areas where exposure 
to sunlight in winter months is significantly decreased. (National Institute of Mental 
Health, 1985) 
* Of course, no single study or studies may prove scientific fact. As further studies 
are done, science will tell us more about the effects of sun exposure. However, as 
these studies emphasize, the sun may have positive as well as negative effects. 
REMEMBER! The key to maximizing the positive effects of the sun is to achieve 
the perfect balance. Take care to get just the right amount of sun to maintain your 
health, but don't ever allow yourself to bum. REPEATED OVEREXPOSURE TO THE 

SUN CAN LEAD TO PREMATURE AGING, WRINKLING AND SKIN CANCER. 

Moderate exposure, however, in combination with the use of California Tan's 
exclusive Heliotherapy TN formulas can help you to optimize a proven positive effect 
of the sun - your tan. 
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CAUTION: California Tan® products are intended to be used for tanning and 
moisturization only. They ARE NOT intended to produce any of the reported 
physiological and psychological benefits of the sun that are described above. 
Studies provided by California Tan's Scientific Research Center (Exhibit A, 
brochure) 

B. VITATANnr The Tanning Technology of the Future . ... 
* VITATANTN delivers an additional molecule of oxygen to the surface ofthe skin 
which significantly enhances the oxidation of melanin for faster tanning results. 
When compared to Unipertan, products containing 2% VITA TAN TN help improve 
your natural ability to develop a golden brown base tan by up to 67%. 
Heliotherapy TM Maximizer - VTTN .... 
[newpage] 
Heliotherapyn' .. . The Positive Effects of The SunTM 
California Tan's Scientific Research Center, a panel of renowned scientists and 
researchers, reviews thousands of studies on the effects of sunlight. Inspired by 
Heliotherapy1M ... The Positive Effects of the SunY>', California Tan® created the 
complete Heliotherapy TN three step system to help you maximize a proven positive 
effect of the sun - your tan. 

CONDITION 

AIDS 
AIDS is a fatal and uncurable 
epidemic 

Cancer Prevention 
Breast and colon cancer can be fatal 
if not detected early. 

Fitness 
Fitness increases energy and reduces 
risk of heart disease. 

MEDICAL EFFECT 

Preliminary studies indicate) that 
phototherapy may. be beneficial in 
treating patients with AIDS-related · 
complex. 
Sunlight exposure may prevent 
certain types of cancer: colon and 
breast cancer rates are three times · 
higher in northern states like New 
Hampshire and Vermont compared 
to sunny states like New Mexico and 
Arizona. 
Exposure to sunlight may have 
similar effects to exercise: decreased 
blood pressure, lower resting heart 
disease and a 39% increase in the 
output of blood. 

(each "MEDICAL EFFECT" accompanied by citation] 
Studies provided by California Tan's Scientific Research Center 

While these studies indicate a wealth of benefits may result from sun exposure, no 
single study or studies may prove scientific fact. As research continues, science will 
reveal more about the effects of the sun. These studies emphasize that the sun may 
have positive as well as negative effects. 

Remember! 
To maximize the benefits of sun exposure you must achieve balance . . .. 
REPEATED OVEREXPOSURE TO THE SUN CAN LEAD TO PRE-MATURE 
AGING, WRINKLING AND SKIN CANCER. 
However, moderate exposure in combination with California Tan's exclusive 
Heliotherapy ..... formulas can help you optimize the beneficial aspects of having a 

; 

'l 
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spectacular, golden brown tan while minimizing the negative effects of skin 
dehydration. 

Caution: 
California Tan® products are intended to be used for tanning and moisturization 
only. They ARE NOT intended to produce any of the reported possible 
physiological and psychological benefits of the sun that are described above and 
California Tan® does not represent that such benefits result from the use of its 
products. 
HELIOTHERAPY (Exhibit B, brochure)(sources for each medical effect omitted) 

C. Heliotherapy"' . .. The Positive Effects of The Sun,.. 
2 * What is Heliotherapy? 
he-li-o-ther-a-py . .. [HELlO-+ THERAPY] the treatment of disease by exposing 
the body to sunlight Heliotherapy is a science, documented by thousands of 
scientific studies which have been conducted on the benefits of sun exposure. 
Acknowledged and practiced by the American Medical Association, heliotherapy 

·is the treatment of disease by means of the sun's electromagnetic waves. Red, 
orange, yellow, green, blue, indigo, violet, and mid and near ultraviolet waves are 
used whether collectively or independently to treat and cure everything from acne 
to jaundice. 
Did you know that? ... . 
*Heliotherapy is the only known cure for Seasonal Effective [sic] Disorder, a cyclic 
mood disorder caused by sunlight deprivation during fall and winter months. 
*Currently, AIDS research clinics use heliotherapy as an effective tool for boosting 
the body's immune system. 

*Scientists at the Baylor University Medical Center have successfully used 
heliotherapy to destroy the AIDS virus and other infectious diseases and are 
developing heliotherapy to decontaminate blood for transfusions .. . . . 
While fully recognizing that long term overexposure to the sun and burning can 
result in skin cancer, premature aging and wrinkling in some cases, the science of 
heliotherapy supports that the sun also offers many benefits. In the months to 
come, California Tan's Scientific Research Center will uncover the FACTS about 
Heliotherapy,.. .. . The Positive Effects ofThe Sun ..... 
Studies provided by California Tan's Scientific Research Center 

1-800-SUN-CARE 
CALIFORNIA 
TAN® 
The science of heliotherapy has inspired the California Tan® Heliotherapync line of 
products. These products are intended to be used for tanning and moisturization 
only and not for any of the psychological or physiological benefits described in this 
advertisement. 
SOLD IN SALONS 
(Exhibit C, magazine ad) 

D. Is Sunlight the Answer for cancer prevention? 
New studies from the University of California, San Diego indicate that exposure 
to sunlight may play an important role in the prevention of certain types of cancer. 
While long-term overexposure to the sun and burning can be harmful, this research 
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shows that the sun may have many properties that help prevent breast, colon and 
ovanan cancer. 
As a leader in the study of Heliotherapy, California Tan's Scientific Research 
Center has uncovered thousands of studies demonstrating the benefits of UV
exposure. 
Studies by Dr. Edward Gorham at the University of California, San Diego, show 
'that the incidence of breast cancer is lowest in countries nearest the equator where 
the opportunity for sunlight exposure is highest. Vitamin D produced by exposure 
to sunlight is associated with a lower rate of fatal breast cancer. 
Vitamin D produced by exposure to sunlight is associated with a lower risk of 
fatal breast cancer. [banner] 
It's not surprising that within the U.S., colon and breast cancer rates are three times 
higher in northern states like New Hampshire and Vermont compared to sunny 
states like New Mexico and Arizona, according to research conducted by Dr. Frank 
Garland at the University of California, San Diego. 
In addition, the Melanoma Clinic at the University of Sydney, Australia released 
new research showing that the lowest incidence of skin cancer occurs in those 
people whose main occupation is outdoors. 
While the jury is still out on the true effects of sun exposure, the science of 
Heliotherapy indicates that the sun is necessary for our health and well being. 
Experts agree that overexposure and burning can lead to skin cancer in some cases. 
However, with moderation, exposure to sunlight may bring us many benefits. 

CALIFORNIA TAN® Heliotherapy""' .. . The Positive Effect of The Sun""' 
(Exhibit D, magazine ad) 

E. From high blood pressure to AIDS ... Is Sunlight the Cure of the '90's? 
Although the experts warn against long-term overexposure to the sun and burning, 
new research points to the healing powers of the sun .. .. 
Today, people are looking for more natural cures for everything from common 
ailments to serious diseases. As a major contributor to the science of 
Heliotherapy"""', California Tan's Research Center has uncovered hundreds of studies 
demonstrating the positive effects of sun exposure. 
*In a recent study by Dr. Zane Kime, patients with high blood pressure experienced 
a dramatic decrease in blood pressure lasting five to six days after just one 
treatment ofUV- light. ... 
*According to studies conducted by Dr. Norman Rosenthal at the National Institute 
of Mental Health, light treatment is the most effective cure for Seasonal Affective 
Disorder (SAD), or the winter blues. 
*UV-light treatment is on the forefront of the search for an AIDS cure. Scientists 
at Baylor University Medical Center have used light to destroy the AIDS virus and 
other infectious diseases. 
Even though the jury is still out on the true effects of sun exposure, we are now 
discovering that the sun plays an important role in the maintenance of good health. 
Through the science of Heliotherapy'", we are learning that balance is most 
important. Overexposure and burning can lead to skin cancer in some cases. 
However, in the right amounts, we can benefit from the sun's healing powers .. 

CAiiFOIUTIA TAN®· 
Heliotherapy•" . . . The Positive Effects of The Sunl'" 
(Exhibit E, magazine ad) 
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F. Heliotherapy"" The Positive Effects of The Sun"' 
CALIFORNIA TA~ 

337 

California Tan's Scientific Research Center, a panel of renowned doctors, 
researchers and dermatologists, reviews thousands of studies each year about the 
positive and negative effects ofUV-light. Overexposure and burning are bad for 
you and may lead to premature aging and skin cancer. However, medical evidence 
shows that sunlight is connected to everything from osteoporosis prevention to 
vitamin D synthesis. 
[picture of California Tan Heliotherapy products] 
Inspired by the science of Heliotherapy, California Tan00 has created scientifically 
proven formulations to help you maximize a proven positive effect of the sun -
your tan. [caption] 
CANCER PREVENTION: Research from Dr. Cedric Garland at the University of 
California, San Diego suggests that sunlight may prevent certain types of cancer: 
colon and breast cancer rates are three times higher in northern states compared to 
sunny southern states. OSTEOPOROSIS: A new study by Dr. J. Rosen 
demonstrates that reduced winter sunlight can lead to osteoporosis and the vitamin 
D deficient bone disease osteomalacia (adult rickets). SEASONAL AFFECTIVE 
DISORDER (SAD): A 1993 study by Dr. A. Wirz-Justice shows that 70% of SAD 
patients show improvement after light treatment, the only known cure for the 
"winter blues." SKIN CANCER: Skin cancer has been linked to non-UV causes: 
diet, genetics, and alcohol, according to a 1992 study by Dr. L. Marchand. 
VITAMIN D: A 1990 study by Dr. Matsuoka shows that vitamin D, which 
regulates calcium and phosphorus absorption and is needed to maintain a healthy 
skeleton, is produced during the tanning process. 
California Tan products are intended to be used for tanning and moisturization 
only. They ARE NOT intended to produce any of the reported possible 
physiological and psychological benefits of the sun that are described above. 
(Exhibit F, magazine ad) 

G. CALIFORNIA TAN® TROPICAL FURY ..... 
Heliotherapyno MAXIMIZER no Maximize The Positive Effects of the Sun""' 

A unique, scientifically proven blend of California Tan's Heliotherapy"" 
MAXIMIZER Complex provides the most effective moisturization to help you 
achieve up to 42% better tanning results and counteract the drying effects of the 
sun for a spectacular, golden brown tan. 

CALIFORNIA TA~ 
Heliotherapy™ . .. The Positive Effects ofThe Sun"" 
California Tan's exclusive HeliotherapyT., formulas are a precise, scientifically 
proven combination of state-of-the-art skin care and tanning ingredients that help 
you maximize a proven positive effect of the sun - your tan! 
While it's true that over exposure to the sun and burning are bad for you, medical 
science has also discovered that, in moderation, exposure to the sun is crucial to the 
maintenance of good physical and psychological health. 
In addition to the fact that a tan makes you feel good about how you look, a 
number of studies have noted that little to no sun exposure may be equally as bad, 
if not worse, to your overall health as too much sun. 
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DID YOU KNOW THAT? 
*According to a study conducted by the University of Sydney and Melanoma 
Clinic in 1982, the people with the lowest risk of skin cancer were those whose 
main outdoor activity was sunbathing.(see note 1) 
*The same study also found that the highest incidence of skin cancer occurred in 
those who spent most of their time indoors under fluorescent lighting which is 
deficient of the ultraviolet portion of the sun spectrum.(see note 2) 

*In a 1980 study, it was concluded that exposure to sunlight produces the same 
benefits as exercise: increases in strength, energy, endurance, tolerance to stress, 
and the ability of the blood to absorb and carry oxygen; and decreasing the resting 
heart rate, blood pressure, respiratory rate, blood sugar and lactic acid.( see note 6) 

*Researchers also found that the dietary vitamin D found in milk and vitamin 
supplements is not a sufficient replacement to the vitamin D that is produced by 
exposure to the sun for the maintenance of healthy bones and teeth and at high 
levels, dietary vitamin D has been found to be very toxic.(see note 8) 
*Studies indicate that exposure to ultra-violet light is an effective tool for lowering 
elevated blood pressure.(see note 9) 
*According to a recent study conducted at the Tulane University, the heart became 
stronger and pumped more blood when the subjects were exposed to ultra-violet 
light.(see note 10) 

*Sunlight has been scientifically proven in numerous studies to reduce serum 
cholesterol levels.( see note 12) 
*In a study conducted by The American Society for the Study of Arteriosclerosis, 
97% of the subjects had a 13% decrease in the level of cholesterol within two hours 
after the first exposure.( see note 13) 

*In 1987, the Wall Street Journal reported that chickens raised under full-spectrum 
lighting, the closest match to natural sunlight, lived twice as long, laid more eggs, 
were less aggressive, and laid eggs that were 25% lower in cholesterol than 
chickens raised under fluorescent lighting.(see note 15) 

Of course, no single study or studies may prove scientific fact. And as further 
studies are done, science will tell us more about the effects of sun exposure. But 
these studies emphasize that the sun may have positive as well as negative effects. 

REMEMBER! 
The key to maximizing the positive effects of the sun is to achieve the perfect 
balance. Take care to get just the right amount of sun to maintain your health, but 
don't ever allow yourself to burn. REPEATED OVEREXPOSURE TO THE SUN 
CAN LEAD TO PRE-MATURE AGING, WRINKLING AND SKIN CANCER. 
Moderate exposure, however, in combination with the use of California Tan's 
exclusive Heliotherap/N formulas can help you optimize the beneficial aspects of 
having a spectacular, golden brown tan while minimizing the negative effects of 
over exposure and skin dehydration. 
CALIFORNIA TAN® 
Heliotherapy T" 
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ACHIEVE A SPECTACULAR DEEP DARK, TAN 
AND FEEL GOOD ABOUT IT 

CAUTION 

339 

California Tan products are intended TO BE USED FOR TANNING AND 
MOISTURIZATION ONLY. They ARE NOT intended to produce any of the 
physiological and psychological benefits of the sun that the studies describe. 
Studies provided by California Tan's Scientific Research Center 
(Exhibit G, Tropical Fury Heliotherapy™ Maximizer label)(references omitted) 

H. Heliotherapy"" Update 
CALIFORNIA TAN® 
Heliotherapy"" The Positive Effects of the Sun..,. 
Only California Tan's exclusive Heliotherapy.... formulas are the precise 
scientifically proven combination of extraordinary skin care and tanning 
ingredients to help you maximize a proven positive effects of the sun ... your tan. 
While overexposure to the sun and burning are bad for you, medical studies 
demonstrate that, in moderation, exposure to sunlight is crucial for the maintenance 
of good physical and psychological health. 
Besides making you feel good about how you look, numerous studies demonstrate 
that little to no exposure to the sun may be equally as bad, if not worse, to your 
overall health as too much sun. 
Did You Know That? 
*Sunlight is the only reliable source of vitamin D and provides the vitamin D 
requirement for most of the world's population. (Boston University, 1989) 

*Exposure to sunlight increases the body's ability to metabolize cholesterol, leading 
to a 13% decrease in blood cholesterol levels. (New England Medial Journal, 
1953)4 

*Studies indicate that exposure to UV light may have similar affects [sic] as 
exercise: decreased blood pressure, lower resting heart rate and a 39% increase in 
output of blood. (University ofFrankfurt, Germany, 1992)5 

*Seasonal Affective Disorder (SAD), with symptoms such as as [sic] sadness, 
insomnia, carbohydrate cravings, anxiety and irritability, is commonly found in 
northern areas where exposure to sunlight in winter months is significantly 
decreased. (National Institute of Mental Health, 1985)6 

*Studies indicate that people with the lowest risk of skin cancer are those whose 
main occupation is outdoors. (Lancet, 1982)9 

*Significant seasonal bone loss, as a result of inadequate vitamin D formation, 
occurs in people who live in areas with reduced winter sunlight. Bone loss can lead 
to Osteoporosis and Osteomalacia, a softening of the bones. (University of Maine, 
1993) 11 

*Colon and breast cancer deaths are three times higher in northern states like New 
Hampshire and Vermont compared to sunny states like New Mexico and Arizona. 
(University of California, San Diego, 1986)12 

Of course, no single study or studies may prove scientific fact. As fmther studies 
are done, science will tell us more about the effects of sun exposure. However, as 
these studies emphasize, the sun may have positive effects as well as negative 
effects. 
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Remember!! 
The key to maximizing the positive effects of the sun is to achieve the perfect 
balance. Take care to get just the right amount of sun to maintain your health, but 
don't ever allow yourselfto burn. REPEATED OVEREXPOSURE TO THE SUN 
CAN LEAD TO PRE-MA TORE AGING, WRINKLING AND SKIN CANCER. 
However, moderate exposure in combination with the use of California Tan's 
exclusive Heliotherapy""' formulas can help you optimize the beneficial aspects of 
having a spectacular, golden brown tan while. minimizing the negative effects of 
overexposure and dehydration. 

CAUTION: 
California Tan® products are intended to be used for tanning and moisturization 
only. They ARE NOT intended to promote any of the reported physiological and 
psychological benefits of the sun that are described above. 

Studies provided by California Tan's 
Scientific Research Center 

(Exhibit H, Tropical Sizzle Heliotherapy ..... Maximum Strength Intensifier 
label)( citations omitted) 

I. Heliotherapy ....... . The Positive Effects of the Sun""' 
California Tan's Scientific Research Center, a panel of the world's most renowned 
scientists, reviews thousands of studies relating to light and health which inspired 
California Tan to create its exclusive HeliotherapyThl three step system that contains 
the precise combination of proven tanning and skin care ingredients to help you 
maximize a positive effect of the sun- your tan. Burning and overexposure are bad 
for you. But sunlight is essential for your psychological and physiological good 
health. 

HELIOTHERAPY.,., REFERENCE CHART 

CONDITION 

AIDS 

AIDS lS a fatal and incurable 
epidemic. 

Cancer Prevention 
Breast and colon cancer can be fatal 
if not detected early. 

Fitness 
Fitness increases energy and reduces 
risk of heart disease. 

MEDICAL EFFECT 

Preliminary studies indicate that 
phototherapy may be beneficial in 
treating patients with AIDS-related 
complex. 

Sunlight exposure may prevent 
certain types of cancer: colon and 
breast cancer rates are three times 
higher in northern states like New 
Hampshire and Vermont compared 
to sunny states like New Mexico and 
Arizona. 
Exposure to sunlight may have 
similar effects as exercise: 
decreased blood pressure, lower 
resting heart rate, a 39% increase in 
the output of blood. 
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Osteoporosis 
Osteoporosis is a growing epidemic 
of weak bones in the U.S. 

CONDITION 

Seasonal Affective Disorder (SAD) 
More than 25 million Americans 
suffer from SAD each year. 

Skin Cancer 

Complaint 

Significant seasonal bone loss due 
to lack of sunlight produced vitamin 
D is prominent in areas with reduced 
winter sunlight and can lead to 
Osteoporosis. 
MEDICAL FACT/BENEFIT 

A .1993 study shows that 70% of 
patients with SAD show 
improvement after light treatment, 
the only known cure for the "winter 
blues." 
Skin cancer has been linked to non
UV causes: diet, genetics and 
alcohol. 

[each "EFFECT" or "BENEFIT" accompanied by citation] 
Studies provided by California Tan's Scientific Research Center 

While these studies indicate a wealth of benefits may result from sun exposure, no 
single study or studies may prove scientific fact. As research continues, science will 
reveal more about the effects of the sun. These studies emphasize that the sun may 
have positive as well as negative effects. 

Remember! 
To maximize the benefits of sun exposure you must achieve balance and determine 
the best amount of sun exposure for you based on your skin type and how easily 
you burn. Consult your physician if you have any doubt and don't ever allow 
yourself to bum. 
REPEATED OVEREXPOSURE TO THE SUN CAN LEAD TO PRE-MATURE 
AGING, WRINKLING AND SKIN CANCER. 
However, moderate exposure in combination with the use of California Tan's 
exclusive Heliotherapy TN formulas can help you optimize the beneficial aspects of 
having a spectacular, golden brown tan while minimizing the negative effects of 
skin dehydration. 

Caution: 
California Tan® products are intended to be used for tanning and moisturization 
only. They ARE NOT intended to produce any of the reported possible 
physiological and psychological benefits of the sun that are described above and 
California Tan® does not represent that such benefits result from use of its products. 
(Exhibit I, Tan & Tone Legs Maximum Strength Heliotherapys"' Maximizer- VT 
Contouring Cream label)( sources for each medical benefit omitted) 

J. MO R E AB 0 U T HE L I 0 THERA P y™ 
Promoting Heliotherapy TM 

CAN INCREASE YOUR LOTION SALES 
Let your customers know that.. .. 
*Let your clients know that lotions 
can help them reap the positive 
effects of the sun and UV -light (a 
tan, increased immunity, lower 
cholesterol, etc.) while protecting 

FAST FACTS ON HELIOTHERAPY 
TM 

Did you know that the sun produces 
many of the same benefits as 
exercise? 
Such as: 
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themselves from and/or .preventing 
the negative effects. 
*Say to clients when they're signing 
in -- "Did you know that the sun has 
some of the same effects on your 
body as exercise, like lower 
cholesterol and and more oxygen 
going into your cells?" 
*Put up a Heliotherapy'"" poster at 
eye-level in each changing room. 
*Make it a point to post one new 
positive effect of lN -light exposure 
per week in an area where salon 
employees will be most likely to 
read it. (See box-right). 

Complaint 123 F.T.C. 

*Lowering blood cholesterol levels 

*Lowering your resting heart rate 

*Increasing your oxygen intake into 
cells 
*Increasing your energy level 

From Dr. Zane Kime's book; 
Sunlight 

Tape this on the outside of your cash register 
where all your clients will see it and watch 
your membership sales soar! 

(Exhibit J, salon owner newsletter) 

PAR. 5. Through the use of the statements and depictions 
contained in the advertisements and promotional materials referred to 
in paragraph four, including but not necessarily limited to the 
advertisements and promotional materials attached as Exhibits A-J, 
respondents have represented, directly or by implication, that: 

A. The negative effects of exposure to sunlight or indoor UV 
radiation, including skin cancer and premature skin aging, are caused 
only by overexposure or burning and not by moderate exposure, over 
a period of years, including exposure sufficient to cause tanning. 

B. Tanning as a result of exposure to sunlight or indoor UV 
radiation is not harmful to the skin. 

C. Use of California Tan Heliotherapy products prevents or 
minimizes the negative effects of exposure to sunlight or indoor UV 
radiation, including skin cancer and premature skin aging. 

D. Exposure to sunlight or indoor UV radiation reduces the risk 
of skin cancer. 

PAR. 6. In truth and in fact: 

A . The negative effects of exposure to sunlight or indoor UV 
radiation, including skin cancer and premature skin aging, are not 
caused only by overexposure or burning, but also can be caused by 
cumulative moderate exposure, over a period of years, including 
exposure sufficient to cause tanning. 
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B. Tanning as a result of exposure to sunlight or indoor UV 
radiation is harmful to the skin. 

C. Use of most California Tan Heliotherapy products in 
conjunction with exposure to sunlight or indoor UV ra9iation does 
not reduce the risk of skin cancer or premature skin aging, because 
most California Tan Heliotherapy products do not contain sunscreen. 

D. Exposure to sunlight or indoor UV radiation does not reduce 
the risk of skin cancer. 

Therefore, the representations set forth in paragraph five were, and 
are, false and misleading. 

PAR. 7. Through the use of the statements and depictions 
contained in the advertisements and promotional materials referred to 
in paragraph four, including but not necessarily limited to the 
advertisements and promotional materials attached as Exhibits A-J, 
respondents have represented, directly or by implication, that: 

A. Exposure to sunlight or indoor UV radiation prevents or 
reduces the risk of colon and breast cancer. 

B. Exposure to sunlight or indoor UV radiation lowers elevated 
blood pressure. 

C. Exposure to sunlight or indoor UV radiation has benefits 
similar to those of exercise, including decreased blood pressure and 
lower heart rate. 

D. Exposure to sunlight or indoor UV radiation significantly 
reduces serum cholesterol. 

E. Exposure to indoor UV radiation is an effective treatment for 
Seasonal Affective Disorder. 

F. Exposure to sunlight or indoor UV radiation is an effective 
treatment for AIDS. 

G. Exposure to sunlight or indoor UV radiation enhances the 
immune system. 

H. For the general population, reduced winter sunlight can lead 
to bone disorders such as osteoporosis and osteomalacia, and 
increased exposure to sunlight or indoor UV radiation is necessary to 
reduce the risk of such disorders. 

I. California Tan Heliotherapy MAXIMIZERS help users achieve 
up to 42o/o better tanning results. 

J. California Tan Heliotherapy products that contain 2o/o 
VITA TAN improve users' ability to tan by up to 67%. 
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PAR. 8. Through the use of the statements and depictions 
contained in the advertisements and promotional materials referred to 
in paragraph four, including but not necessarily limited to the 
advertisements and promotional materials attached as Exhibits A-J, 
re~pondents have represented, directly or by implication, that at the 
time they made the representations set forth in paragraphs five and 
seven, respondents possessed and relied upon a reasonable basis that 
substantiated such representations. 

PAR. 9. In truth and in fact, at the time they made the 
representations set forth in paragraphs five and seven, respondents did 
not possess and rely upon a reasonable basis that substantiated such 
representations. Therefore, the representation set forth in paragraph 
eight was, and is, false and misleading. 

PAR. 10. Through the use of the statements and depictions 
contained in the advertisements and promotional materials referred to 
in paragraph four, including but not necessarily limited to the 
advertisements and promotional materials attached as Exhibits A-J, 
respondents have represented, directly or by implication, that: 

A. Scientific studies demonstrate that exposure to sunlight or 
indoor UV radiation provides the health benefits set forth in 
paragraphs five and seven. 

B. The American Medical Association has endorsed exposure to 
sunlight or indoor lN radiation as an effective medical treatment. 

PAR. 7. In truth and in fact, 

A. Scientific studies do not demonstrate that exposure to sunlight 
or indoor UV radiation provides the health benefits set forth in 
paragraphs five and seven. 

B. The American MediGal Association has not endorsed exposure 
to sunlight or indoor UV radiation as an effective medical treatment. 

Therefore, the representations set forth in paragraph ten were, and are, 
false and misleading. 

PAR. 12. The acts and practices of respondents as alleged in this 
complaint constitute unfair or deceptive acts or practices and the 
making of false advertisements in or affecting commerce in violation 
of Sections 5(a) and 12 of the Federal Trade Commission Act. 
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EXHIBIT A 

Exhibit A 
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California Tan's· 
Quick Reference Tanning Guide* 
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"I love the sun, 
but how can 1 
feel good .. about 
tanning?" 

The 
Heliotherapy''' ... 

Positive Effects of The Sun'" 
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Complaint 

EXHIBITC 
Exhibit C 

Heliotherapy: .. The Positive Effects of The Sun .. 

!lC:Gl2127 

2 • What Is Heliotherapy ? 
..,......,...,,,..;;,,., 1 lila!~ • MWJ1 
tfW tiUIWfrt II II lUll 1/r __,.,.,,....," ......... 

-...-·-·-"'-'"'"-......... ell .... --... ""-"""- ~""'"'~ "'""-....--... ... --....., .. lht--11-111' -"""""'_.,__ ... ._ ,..,..-. ............. -........... --...... .-~-~-~ 
ttftUfMCII~~"'"'JCnrfa~ 

DWJWkMwiW? 
•~lib UM ,_...CNfiOf fol tftrr IIUtll'lftfl o4 JCN PIOt'tniS lnd CJIINI ,...dl_ 
et4tii!Qfftfflcrtrti~~\Mdb....,..~.WIIf"'-*" 

~..,....lg'f IS lhr cWr.,.... CAn IQ Su~ (rtlarw ()rrwdll I C'f[ftC,.., 
ft.-wtl¥sed tJr W'k(M ~IOftN'1nC I~ <lftll ._.. ~ 

.CUnorntf'p AI(1S t!'SUrtft CI""I(S \Ill! ntfCiff'Wfl"' U I ll fffttfrt't loaf tof 00011 

~. ·~ OOI1'r' tfti~UAt SJl""" 

•Httltltftelacrr liWG lll ,..,,,, OOt'tiMIIUOI'J'\ ttduct' I !'It ~ttf',a coum Ot 1\ 

muc:" .n SO'\ A1 a ru."n '"'"""n 1't11't Oftn touftd to~ lnfl" 11\d "'~ 
lrwt't Clllli ·<QptUirvt t,NthOI\\ 

•Sc~tnfl"\ ill tr. 6.Jytor Un•wrutv liltdiCII ~~I'll¥! \UlUnlull'y v\td hri'l>
l'hlf'ICJit' tD dlr'Unltt' rtw A.OS """' llld lfftff mtafals 01SUW1 lnd ~ ~~ 
1*-otfwftpy to detOI'II I I'ftu\llt b4CIOd hit lrl n\hll!On\ 

•tttt~Gthffl"' ' ' practcft tn Clllltff ,,._., lnffffutn .. sucuulwf DMA 

-~ Wll""' houn Ill loCftiiiUC- 1111 .,,... ails"''" II -·· ....... 
tht not rut ltn.,. .,,.,.,,lllt'd 1~ lo in ot Utt ''"''" ltutfd rt1110"4kd 
.,..a,...,,"""'"'""'-· . . 
- ... IPI'G-........... ..-.. .. -~~~-... 
•IN_• _II_.....,_.ots.,.IWI-.PI'Iwlhti!UI-ot 
hfOft.lhfUOI"tlflll fftfOI'IUitj•fiNtl(l). I COftflhlll louft4 Ill Mt 60, of 
P'!'l\lftltOtrbarnoOIIOis · 

-~~~~~~--IMI""t--•nw-w..._uo_,. "'*' urar cnraaturt ..-.aN ...... ".,.. c.ae . ._. •.all ....._ ......... _.lllll"""'"'""'olltn"""- .. .,.-.. _ · 
C~ltfOffUI f.ln 's SculllthC RtMitt• Ctf'lfff . , ,, uncct'ltf f ft.t ncn IMur 
-..,.. lilt -illldslllllttSoot-

SIIIIf•~ltC....... I .. sSII ... t~ciiiMdC.• 

r ...... - .. ~ 
It'd'~ .. ~ IGI'C!S, OUSt Yl 

1·800·SUN·CARE 
( AllfORMA 
TAN~ 

, ... ~ ........... nt'~,,~,..,,,......., , ...... .........,.. ..... .,....-.o~ 
0.V .J"'II''II(11 *' .. l'll'lllllif l t_OI ..... If ...... lj,.. _.IAIM_..., ___ 1-. 

.,..,..,.~·~u ......... tamaM•on~ 
SCIUIHU.OM 
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EXIDBITD 
Exhibit D 

Is Sunlight 
the Answer 

for cancer prevention? 
S~\-: s·.~.::U?.; ~m tbf ;;!li\·ersi~· tf C3lilor!::a. i.u: Diego J::= ;~l·.r

:~i: :x~::.s uT£ t :i .iw:Hgb1 rna~ phi) !ir. i:l;;tOrtam :-:..,;e m :;!r' 
~rii~·Pm ! n:-: ::.f :frt! lc t~·pt.1 c:' rd~1':er. t\'hi!f :~o;:-;~·:~ 

:· •~r·:'..;~\:·S:J:":: :o :~P sur. a!:~ ~~rra;!!~ 1.:1:: ~tt :ia~m:•.::. :~i! 

i?~~arc~ ;how5 ~~=!l th~ .iun may b:i\'t' many pro~rtit·s •.r..1! .:<-:~ 

~r~·.-~m b:-:'a.it. \:cicn 4:;d onnan c &.'ll·H. 

-~~ :l ~F-~Caa" i:: ~h~ iludr !:·: rl~i!:lt~uapy, Cal:ic:a!ci 7:~;-: ' .: 

~: ; c:!l~ii:r ~es~!Hb Cer.t~r ~.a.; ur.r~·;ered th =' 'ji!~.l; :/ 

;!Udi~l amm;;:<rairng ~of be;:~ii~ or 1.:\'·~~r;osur~. 

)m-:lies O:i ~t. toward iiorha.su a~ the :.:ni'len1r:1 'lf -:~tirl·r:m ~a:-~ 

i>it~'i. 5h3w that tbt !nridcnre :>! b:-cas~ .:anc~r !~ ~l) .. ·•~s~ !!1 

~::•.i !l'JiPS n~a~es; Lh~ ~·.f·H~:- wnere :.hf c~po~~~:\· :·~r :;i;~~~ • 
:-:tyo;cre ;.i ~ : ~h~=-·
\1 taa:n~ U ~!ct:~J:c1 ~ ~ 
uposurr ~~ l:l!::i~t: ,_; 
assDL!~le~ witt a !!>w~~ 

!':sk ~~ i.ull :l~r;.FI 

car.rtr. 

Vitamin D produced by 
exposure to sunlight is 
associated with a lower 
rS< of fala txmst cam l:'s :i\i! ~~ipr:;Jng :~.~t 

YtiL'u!! :.he J_ 5.. roior. a::·! 
t-~~E..l~ !:&nC!r rates iLl~ thre;? time.; iugher in ncr.bt-"Ti st.a:~' !~~~ 
\~w rla.:n!)Sh!re an~ Vennom CO!n?atf~ !J sulll!y ;tal~; iJi< \f". 

'.l1~:r~ ad .v:zona a:rnrding :~ r~sear·: h :JMu~:r1 ~r ;)• 
F=a..ti ~l!'i~:l !a~ Ci~ l'i:.i-rersiry lf C!X'!Jr-n;l, 5dn megc. 

!!'i ~il~iti~T!. :r.!-. Y.e~anom! Cini~ a~ t!;tt ~r.h-~r.;ity :r :'~~~t_.

-\:.:;:i'l: .Lt ~t~:::a.;~~ ;ie\\· :~st'ar•:h 3!:cwir.~ th3: 1 ~P : ':'.....-~5' 
.:-.~:~e:.c;; :H !i.:.J~ c::1c~r "C~u:s k ::1Cs~ J~·J~1~ whnsf !I': !1:: 

;cr;;p11:Jn :; JUidoors. 

·s~r U"!, ;1JJ')' i; ;:.i!! ~;.a cr.1c lil:t' df£~rts ol iU: ~-'iJOitJ:-~ . :ht 
s.::~Jcr ~i He'ic:teu~y in1i~a1es thai '.h! sun !s ~ecmar; [v• ';,.;
-~ !:::~t~ !:JC w~i1·~€itg. ~lD~~~:; 1g:~f' tn~·. )Yf(t~?•)Df~ ~~-~ 
·j·~:-:!!L~ : :CJ lrJd LO ;~, ancer 11'! s~a:r ·:ne; H~~· .. ~vll ~ ~ .. ~·: 

!tU\!t:'iiitiC~. ?Xposl~f! :.C Sl1ati~t Jla~ !1:0:1~ '.lS ~1.1\ -'E~ t !it~ 

~: 1~:1! ::.1: !'r.~rt ·JbO:J{ ~f~U:;\t:"r:i~( _ ~~f h:;:r. ·.;. :_:!'~ ·. :.! .. 

-,. ;~~ . ;:~as< :at: I·~OO·Sl'\(.-\R.E 

The Positive Effects of The Sun-. 
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EXHIBITE 

Exhibit E 

From high blood pressure _to __ A,IDS . .. 
1• ~ • • r. • ' ...... . 

s Sunlight the Cure of the '90's? 
Although the experts . warn 

.t\.against long·term over· 
exposure to the sun and bumiilg, 
new research points to .the healiog 
powers of the sun. As Dr. Jacob 
Uberman suggests. with over 100 
biological functions arrected by 
uposure to sunlight. it's not 
s~g that the suo plays such a 
vital role in 001' health and ~-being. 

lnstjJuie ·~r Mental Health, light 
trealllient is the most efTetlive.clfre 
(or Seasonal MTeclive i>i~order 
(SADJ: ·. or tbe ~inte~;1M~es. 

•UV-Iight ti'eatment is .·oo. th'e 
forefront of the search ·ror an 
AIDS tu're . .- Scientists at Bavlor 
JJolversfty Medicai .Cenier bave 
used liglit to destroy the AIDS virus 

; ~ other infeciious diseases. 
Today, people are looking for more · : , 
natural cures for everytbilig from . • ~ve~ though the\jurY is still out on 
common ai lments to serious • tbe ~effects of son expclSIU!. we 
diseases. As a major conlribu~r to are ·now ·discovering that the 
the science of ll eliothe.rapy". ·· ~un plays · ;tn ·· Important role 
California Tan's Scientific Research ., io' the::"ll)ilnteciance or good 
Center has uncovered ~uodreds of heahb: ··-rlirou;gh the science of 
studies demonstrating the positive He6olherapy'. we are learning that 
effects of sun exposure. .. ~afailce·; is ·_most important. 

- . lt\. .. -.-J.. d 
· .,:;._ "!"'~~ and burning' can _lea 

•In a re<ent SIUdy by Dr. Zane Kime, :.'. J o -~kin· ,cancer iri ·some ca~es. 
patients with high blood pressure : l!owMr, in tbe rjgltt amoun,ts. we can 
experienced a dramalic decrease in beiletit from tbe SWJ 's.bealiDg~. · 
blood~ lasting m-e to gx days · ._.,., • . >r:~~~~ · 
after just ooe treatment oTUV-Iight. To fiod out morli · abotlt 

• The Natioltal Psoriasis Fouodalion 
has released Sllldies .llaling that 80% 
of psoriasis sufferers show im· 
provement ~ exposw-e to l;V-tight 

Heliotherapy" ... The Positive Ell'ects 
or tbe Sun. atttod one of California 
Tan's Heliotherapy' Symposiums 
hosted by distributors across 
America. Please calli-800-~CW: 
or your local authorized California 

•According to studies conductfd by ran• distributor for the SymposiUDI 
Dr. :-iormllll RasenthaJ 31 the ~ationaJ nearest you • 

CALIFORNIA 
TAN~ 30G121S4 

Heliotherapy·· . .. The Positive Effects of The Sun ... 
-'~··.;~· .... . ~ . 

~"""""'-,·~~i,~~~ .;;.:M~1u,._. .. ~UIIIIWf ~WW'E fDGWIIMUIOl*.w ,~ ~z;O .. (.KoQQDr W :l't:~ MJb_(4,110l10 

~.('t~.:r."(•~ .· .. (udr kold~r~"o 42 

~,~; . CT 00 16 48 
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EXHIBITF 

Exhibit F (cont) 

,1;:. • '..; .•• ,_,·:-",I.' •.• •· • j t'··l• .ll , ··h.: .. .. :'! .. f, 'l h'a.' i/; •• ;. ; :l-.. ·: ~·· ':i:-.:_.'·: ~~ ,· .. ; :J:, . ·: .. . t : .• 
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EXHIBITG 

Exhibit G (cont) 

CALIFOR\1~ TA\ 

TROPICAL FURY' 
lle&thlnpy· MAXIMIZER" 

\l.nimize Tht Posili1e Eiiteti oiTM Sun 
Willi uliiomL£ Ton'lfXCiusM ~- bnW, 
TI1JI)ic.d fiJI'( lift liNdryoilllul M:11Ylly~ ,ou 
with .dllht Ll,..,. Olld rroilalririnc b!ntrils cl. • ~I od 
wilhout lht pNSY ftr~ iii.J ~~no mineRI 
ools. Tht moll~ 1¥1!, edic: oob conbned with 
tho"""' prt(iw blfnd d Lllvq n sl<in eft~ 
fillS prtMdt ~ lo 41% b!a!r Llnn .. reulb lor. drfp, 
doli, AriM Llllwrfl Ml$]liorwl art b )011' !lin, 

•A """rH.":'~Iiulty prown biMI c1. uli~omU 
T•n's MAXIMIZER Ulmpl.. provide 
lht"""' oileclM! mokaJriUlion 10 help you~ 
~ 10 42"1o bell!\' LlMins retlilllnd COUIIIll'«< rht 
drvi"' edi!Cftcl.lht sun lor • !pi!COOJIM. aoldon ~.own· 
Lln. 

• Tht moil oileclivo combtn~~ion oi ,.,.,, ""'ic oils 
provide •II ll>t unninc •nd moisturirins benoliiS oo· 
•noil f011ht ~- rict>tsl !.In I)OI~bltwiilloullht 
_g,.,.svllte<-iftl. 

• Sht• &Jae<combined wilfl lhtfl«ttn.l oiVil.lmin 
C help< ml~ ¥OUt sl<in's oplimum moi!llnt ~1: 
•net one! ,..,.,,Jizt lht irtt r.diuls ~~ c.n uust 
line •nd wrinkles. · 

• Scim111iully pr<Mn Uniutenol dniNh<•lly helps 
rft!ucolht ~oolwrinklodo!Jih ond fonolint~ 
lrt up 10 1).10:. whorl usod f!1Ui¥fy. 

• Cruol!'f-fr~. Conwns no mine<•l ods. suntcrtms. 
•••m•l bv-ll<oducu. dye or •mf101l coloollon!. 
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CAliFORNIA TAN 
Heliotherapr . .. 

The Positive 
Eirect~ oi The Sun 

C~liromia Tan:sexdusive~·ioonu
l~s are a Pfe<Jse, ~ientific~Uy proven com
bmatJon 01 ~ate-<>r-the-alt skin care and tan
n,ng mgred1enrs th~t help you maximize a 
proven poslflve effect of the sun . your tan! 

While 1t's true that over exposure 10 the sun 
and bum in~ are bad for you, medical science 
has also discovered that, 1n moderation 
exposure to the sun is crucial to the maint; 
nance of good physical and psychological 
healrh. 

~n ~ilion to the fad that a tan makes you 
reel ~ood about how you look. a number oi 
stud1es have noted that linle to no e~posure 
to the sun may be equally as bad. ii not worse. 
to vour overall health as too much sun. 

Exhibit G (cont) 

DID YOU K~O\\' THAT! 
• According to a studv conducted bv the Um
,~,ryoiSvdnevandMelanomaCiimcm 198!. 
rhe people w1th the lowest risk oi !km cancer 
were those whose m~in outdoor JC11V11V was 
sunbathing. tsee note II 

• The same study also iound that the highest 
incidence ol skin cancec occurred m those who 
spent most oi their lime indooo under rluores
cent lighting which is derlcient oi the ultra
violet poll ion oi the sun spectnJm.,see n01e ~~ 

•The iindings oi the above sludv were con
firmed in 1985 by Dr. f. Alan Anderson, a 
physicist with the Food and Drug .~dm inis
ttation at the New Yoric Universllv oi Medi
cine, who found that over a. period ol time, 
fluorescent lights alone emit eOQUgh radia
tion to cause skin cancer. Jsee note Ji 

•Mice living under natural unril teced sunlight 
have been proven to live more than twice as 
long as mice living under tluoresc:ent lights. 
(see note 41 

•Amll-ding to Dr. Jacob libetman. exposure 
to !he sun is necessary 10 !he maintenance oi 
over 100 vital biological iundions.tsee note )I 

•In a 1980 study, it was concluded thai expo· 
sure to sunlight produces the same beneiits as 
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.. crco~e : oncreases in strenglh. energy. 
endurance. tolerance 10 suess. and the abili· 
IV oi !he blood 10 ab$0rb and carrv orygen; 
and decreasing !he resling heart rate. blood 
pressure. respiratory rare. blood sugar and lac
lie acid. lsee nole 61 
• Massachusetts General Hospilal reported 
tharex~ure 10 UVIight isessentiall"of a healthy 
level oi vitamin D in the body. Vitamin D is 
necessarv ior the absorption oi calcium and 
01her viral miner;Jis irom !he diet. tsee nOie 71 

• Researchers al$0 iound 1ha1 the dietary vii· 
amon D iound in milk and vitamin supple· 
ments is no1 a suilicienl replacemenllO lhe 
vllamin D !hat is produced by exposure 10 !he 
sun ior the mainrenance oi heiilthy bones and 
Ieeth and al high levels, dietary vitamin D has 
been found to be very roxie. (see no1e 8) 

• Srudies indicare !hal exposure lo ullra-violet 
lighlos an effective tool for lowering elevated 
blood pressure. lsee nole 91 

• According to a recenrsrudy conducted at the 
Tulane University. lhe heart became 11ronger 
and pumped IOO(e blood when the subjects 
were exposed ro ultra-violet light (see nofe 101 

• ArecenrSiudyreportSthatlighr plays an impor· 
rani role in how eifecti~y cella in enzymes can 
regulale viral bodily iundions. (see nole 111 

Exhibit G (cant) 

• Sunlighl ~as been ;coentiiicallv proven on 
numerous srudies 10 reduce serum cholesrerol 
levels. I see nore 1 !I 

• In a 11udy conducted by The .-'.mencan Soo
erv ior the Sludy oi Arte~iosclerosis, 97% oi !he 
subjects had a I J•~ deere~ in I~ level 01 
choleslerol wirhin rwo houl"i aner rhe II lSI expo
sure. tsee note 1 Jl 

• According to lhe Universiry of Clrolina. expo· 
sure to sunlight is necessary to the productoon 
oi Solilrollan import ani hormone iound wolh· 
in the skin). lsee nole 141 

•In 1987.rheWaiiSrreerlournal reponedrhal 
chickens raised under iull-spectrum lighring, 
!he closest rn.Jich to na1111al Slllllightlived rwice 
as long, laid more eggs. were less aggressive. 
and laid eggs rhar were lS'l'o lower on cho
lesterol than chickens raised under fluores
cent lighting. lsee nole 151 
•Medical findings indicate that the sex hor· 
rnones are om elficienl when a woman or 
man i~ expmecl to sunlight. (see note 161 

• The pineal gland located in the~ center 
oi the brain regulates the numerous boologiCal 
iuooions by processing rhe body's exposure 
ro regular day and nigh! cycles. I see nole I I I 

• In many northern European countries. stud· 
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,~ have found that a direct correlation exists 
belwl!l'fl decreall!d exposure to sunlight and 
a higher incidence of insomnia. irrilabilily, alco
holism. dep!~ioo, and suicide. (see 001e 18l 

• The National Psoriasis Foundation ~ lh.!t 
80% oi !he peojlle suifet"ing from 1'5o!iasis 
imprO\'I! wnenexJl(Y.Ied IOSUnlighUsee nole l~l 

Oi course. no single study or studies may priM' 
scienlific fact. _And as further studies are done. 
science will tell tn more about the eifecn oi sun 
exposure. But these studies emphasize that the 
sun may have positive as well as neg.~ live elf ern. 

RE.\IE.\IBER! 

The key to maximizing the positive effects of 
the sun istoachievetheperlectbalance. Take 
caretogetjusttherightamountolsuntomaifl
lain your health, but doo't ever allow your
~lf to bum. REPEATED OVEREXPOSURE TO 
THE SUN CAN lEAD TO PRE-MATURE 
AGING, WRINKliNG AND SKIN CANCER. 
Moderate exposure. however, in combination 
with the use of California Tan's .exclusiVe 
llr.lilllllnpy"formulas can help you optimize 
the beneficial aspect oi naving a spectacular, 
golden,brown_tan while minimizing the neg
ative effects ot ovef exposure and sktn deh~
dration. 

Exhibit G (cont) 

CALIFORNIA TAN 
Heliotherapr 

ACHIEVE A SPECTACULAR 
DEEP. DARK TA~ AND FEEl 

GOOD ABOUT IT 

CAtmON 
u-~ '"""""""'.,- ro e1 Ullo 10t 

l~""'NC "-~0 o.OS1litllAOON ONLY n-., An \01 
,nlfndpdfO l)f'Qii.lc_t..., <» lhr ~~-Mil 0\11• 

croq,c .. - ............... ..O..dtt<nll< 

--l>w~'•••·--c-
SOUACU 

1 a...~. v.-... ... ~ .. --..~...,.. .......... ..-.~£ ........ ., ,,....,.....,,_....'.l>ri..u.c... '""''"1• p.m_.,, 
l f-N.~..-.d-."L-~ -
.,.j-l>f~Ufi•Wcrt.'u...t dl.l'lllp:1li 

J 1~. O..S. tt .al., ·~l~J'M't Mfl~ '"" ~~ ro fl.....,,..,.,. .. 11>10>\.' IMI:ft. .... I , l'ill: p. ;o; 

• ~l!iwiN. 'G>bo<ILJ;I: lhoriAKl>M"-..
..-.d"""'-'~oi-.J _ _ .... 7. polU'IIIi 

; -D.!Kd>.l.;t. ...-..,.,;;..r ..... S...lo 
w&c-.-~19'11. -

l """'-D.z-.~ 1\<nn.CA -Hroiflf'W<•· 
nG"I'Ir.IW. 

i rrwt.t.M.. '~lrfl: IJirtftCI'I\I~UnW~O ~,..._ 
... n~c:a--;,m~-·~ ..... ., ... ~. 
ull<io<tl11l91- -Yift=....,.oiho-'<Ol"-.." 
~- .... <51. 19ei' .. ... 10. 

I ~IA~oi-"""""'Owt""'ois..l ... ._· '*' ~(j~Ql~lb~-.,. HII'Nil 
llon.'Sc-. . ... 116.11Mn'l'ill, D. IIJH· IOO). 
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·-·' ~ ·· ·l t~t (llfOIJ (~ t"( ~olfQ'I I\n 
'""" ~ .nt CMOIM OAM • """"',. .a..I\M ,. 
ftl..~ ,of JU I•Jt ;J j·~ 

II ''-'"'t'. i ¥'4 ~ttrt. l \ ' "'.tlt:.~~ l-tN-)Ipmt
W\f(tll'ffNhC~ ~(hM\(M~t»\\ofMl :r: 
~. Phgu~ Mid~ -01."1! \.Wrl'l 
1•:0, , t~J~-6i0 ' 

I~ II '«r-i 8 A~ IH . ' L"'I\QCtwt.ldW/101'1 

~~~-:':~~.V::~":~1~r~: 
101 ,o1 a ''i1 0 a 
1.& ~Wf'l .ll .. . .wt..\Wid .... t~~ .o. lj i'CI I 
(){t , ,.. p ~ 

!; fo(.M, L "\\'ftd\u..-tfft lllwC~l .. <J' 
~OI(lrl\.·n.rw•Sttnt~ ,o ~ '~'. rG I l l 

10..: '"' 
16 C.O.IlO•undlm.L ,...._.,.,.,.""" 
gn,.,~n:ISp.ufdMrWmlof .. IW'r'~ . (Mt-

U'~- \d !? "';" p tlll'i 
1: "-tU, 'Thf!iilacoc..t>ooM:....,..,.., 
lbli~wc..a..:o....· ~~~~d~Vlcr~ 
...... Wll. ~ . rm.7.~~1,., p. ~b- l~. 

It \«rdri 

'' lofmNI'. L 1.ft f'f .SUW.W 11'1 . !Mt \\~ k.tl• 
IW · oltt-)Q 

·-~ 
ff7"1n.niorm.ltl0n 

~~. (llo>wW111t:O 
C•hrom .. ,...,., Sc""'mc RN~ttn Ctoltr. 

OoNid 1. C'-'1 · "-irn1 
~~o " · c..m Dl..loo. I ~9: 

S...fri• Hins. c~ 90~10 
M.odrlo Tho U.s.A. 
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Exhibit H (cont) 

STEP 2 
lll'illlilll'roiJI.I I:\ T£ :\ .,, r I(~ 

l.lkt'' \ou Bt•\OIHI \11ur 
T.Hlninl_\ Pl.llt' oiU 

Designed for serious 
tanners who have reached 

the Tanning Plateau 
CALIFORNIA TAN® 

Tropical SIZZLP" 
MA'xtMUM STRENGTH 

What is the Tanning Plateau? 
Studies conducted by International Resean:ll 
Labs show that after a period of tanning, 
your skin begins to thicken, blocking ultra· 
violet (lN) exposure and reducing further 
lan111ng. This is 1cn0wn ~the Taming Plateau. 

Continued Inside ... 
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Tropical SIZZLE"s exclusive Jlt•liuthmp) "' 
formula contains a powerful combination or 
scienlilically proven tanning and skin care. 
ingred1en1s. This maximum strength blend is 
designrr1 lo help· you break through your 
Tanning Plateau laster than ever before. 
gtvnt!l YfKtlhe deep, dark intensified tan you've 
always wanted. 

• Maximum levels or micro-encapsulated 
Tissue Respir~tory Factors (TRF) race to the 
areas of your: kin that are most in need where · 
IIley work to rr.turn your skin back toils Aaturat, 
healthy state. As a result. optimum liV 
penetration is restored •. allowing you to 
achieve a greater level of dar~ness tllan you 
e.verthought posstble 
• Maximum levels of Copper Peptide 
nanospheres ;one· in.Of1 the areas of your 
skin that are • opper deficient. resulting in 
a heightenec!.level ol skin darkening. 
• Maximum levels or Unitrienot· drastically 
reduce the appearance ot .line lines and _ 
wrinkles by up to 64%. 
• Maximum levels of California Tan's-12-Hour· 
Hydration Complex help prevent peeling and 
flaking and prolong the life of. your tan. 

llcliothera1•Y'" Ut•dabl 
CALIFORNIA TAN® 
Heliotherap_yn•. . . 

The Positive EITect.s 
·. or the Sun"' 

Only C'.alifomia Tan's exctusive llrJiotherapy'" 
formulas are. the precise scientificallY. 
prov~n ~ombinatioo or extraordinary skin 
care and tanning ingredient's to help you 
maximize a proven posillve ellect of the 
sun ... your ·tan. 

While overexposure to the sun and burning 
a·r~ bad lor you; m-edical studies 
demonstrate that. in moderation, exposure 
to sunlight is crucial lor the maintenance 
of good physical and psycho I~ leal health. 

Besides making you feel good about how 
you look, numerous studies demonstrate 
that little to no exposure to the-sun may 
be equally as bad. if not worse. to your 
overall health as too much sun. 

IHtl Yuu I\ nun That'! 
• Sunlight IS the only reltable soUtce ~ ~ 
vitamin D and provtdes \he v11amin D 
requnemcnl toi most ol the world's 
populalton. (Boston UruverSJiy. 19891t 

· ·.A~contuiy tu Dr. Cctlr1~ Garland. just 15 
minutes of exposure lo natural sunlight 
pe~ day on your hallds and race is suHicient. 
in mosl cases. ror the Recommended 
Datly llllnwanr.c of v1tamin 0. !University 
or Ca1tlu11ua. San 01c·yu t993l 2 

• Tannmg lleds that erm'l UVB may be uselul 
lor the pro~uction ot vtlamin 0 !Boston 
University. 19921 3 

• Exposure to sunlighttncreases the body's 
abtlity to metabolize cholesterol. leading to 
;1 t3% decrease in blood cholesterol levels. 
tNew England Medical Journal. 195314 

• Studies mdicate that exposure to lN light 
may h<IYr. smular allccls as e•erc1se. 
!lccreasecJ bluutJ pressure. k1/Yer restinghr.art 

rate and a 39% increase tn output ol blorKI 
!University of Franklurt. Germany. 1992) ~ 

• Seasonal Anective Disorder (SAO), w1th 
symptoms such as as sadness. insomnta. 
carbohydrate cravings, anxiety and 
irritability, is commonly found m northern 
areas where exposure Ia sunlight in winter 
months is significantly decreased (National 
Institute of Mental Health. t985l 6 

• When the chest and back are e•posed to 
sunlight, the male sex hormones may 
increase by 120%. (Or. Z Kime. 1980) 7 

• Reports indicate that BOo/o of people 
suHering from psoriasis improve when 
exposed to sunlight (The National Psoriasis 
Foundation. 1986) 8 

• Studies indicate that people with the lowest 
risk ot skin cancer are those wt10se ma1n 
occupation is outdoors. (Lancet 19821 9 

• Sunlight aHects over t DO vilal btologtcal 
functions. (Liberman. 19911 10 
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•Significant seasonal bone loss. as a result 
of inadequate vitamin 0 formation. occurs 
in people who live in areas with reduced 
winter sunlight. Bone loss can lead to 
Osteoporosis and Osteomalacia. a sottening 
of the bones. (University of Maine, 1993) 11 

•Coloo and breast cancer deaths are three 
ti111es hiyhcr in OOtthcrn states like New 
Hampshire and Vermont compared to sunny 
s1a1es like New Mexro aoo Arizooa ... (Uliversjty 
of Galilornia, San Diego, 1986) 12 

•Ozone levels naturally lluctuale up to 5% 
daily based on weather, time of day and 
lime of year. (Reading University, England, 
1990-91) 13 

01 course. no single study or studies may 
prove scientific fact. As further studies 
are done. science will tell us more about 
the effects ol sun exposure. However. as 
these studies empllasize.the sun may have 
positive as well as negative ettects. 

llmnember!! 
The key to maximizing the positive effects 
of the sun is to achieve the perfect balance. 
Take care to get just the right amount of 
sun to maintain your health, but don't ever 
allow yourself to burn. REPEATED 
OVEREXPOSURE TO THE SUN CAN LEAD TO 
PRE-MATURE AGING, WRINKLING AND SKIN 
CANCER. However, moderate exposure in 
combination with the use of Galifornia Tao's 
exclusive llrllollwrap)·'"' lormulascanhetp 
you optimize the beneficial aspects or 
having a spectacular, golden brown lan while 
minimizing the negative effects of 

. overexposure and skin dehydration. 

No Animal Tes1lng • No Animal By-Pruducw 
No Mineral Ollt • No Artificial Dyn or 

ColoraUona • Won't Clog Porta 

CAUTION: 
C:lhlomia Tan® prodU:1s ate Intended to be use<! for 
lanniogandmoistufilaliononty. TheyAII£NOTinlendeo 
to prOOuce anr ol the repo<1ed pllrsio1Q9ical ard 
~benelllsollllest.rltllillatedesaibedall-. 

Studies provided by California Tao's 
Scientific Research Center 

Sources 
1. Holic~. Or M el al. •·sunl1ght Regulales ... , 
Jou!Ni..9LCllll~~!llllllU ... i!lii.Metab.OI.!i.IT!. 
Vol. 68. No. 5. 1989 o. 882-7 
2. Davie, OtM W J.. "VrtaminOiromSklll : Cl!!utaf 
saetx:c, vo~. 63. 1982. p. 461·72 
3. Chen. l C .. el al "halua1ion ol the Effecl : 
6iologlql.f~e!=1S _QI ~lgtJL New Yor1< Waller de 
Gluy1er & Co. 1992. 
4. 1\Uscliul. ll el ~~ ·unraviOI<!I ~radtalol and 
Cholesterol .. .- Ci!Ml!m, Vol. 8. 1953 p 8 
5. Fal<enbach, Dr. A elal. "HeartRaleVanabohty ... : 
BIOioQita EMe<;ls ol .lJght. New Ycl~· Waner de 
Gnrrtcr & Co. 1!192. l!;CC al~n '"''" 7) 
6.1bsen11-ef.Or N.,etal "Seasoli!IAIIecliveDWdcr 

.:ll\c.~~ill!ggg[E~oUIQ!lL New 
'rork: Amals ol the New Ycl1< Academy ol Screrces. 
YO! 452. 1985. P9 260·9 
1. klme, Or Z .~. Penryn. CA. Wot!dHeallh 
Publicalions. t980: p 217 
I. lOIImeiel. L. 'lel lhe Sonsl11ne In;· E~sl.\'lesl. 
July 1986: p. 36·9. 
8. Beral. V. e1 al. "Malignanl Melanoma . : llle 
t.net. AIJgust 7. 1992. p 290-3 
10. lb!<man. Dr J . Wl.LMl:!I!Linu!.llltiullir.t. 
Santa Fe: Bear & Company Publishing. 1991 
11. Fm!n, Dr. c .. et 111 'Sim:ml ~.,Bin 
Mass .. : ~~l'I!Jiui~6 
!'!WimedUoe, .lt9JSI1993, Maire p 185 
12. Galland. Dr C e1 al. "Calcium and Cancer: 
Cli!1ical.ltt/U1100, July/Augusf I 986 161·6 
13. Webb. Or A. "Spectral Measurements 
Arner.qn ~eteQrofogocal S<:!;~ety, 1991 
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STEP 1 
Heliotberapy-· 

MAXIMIZER - vr 
Go From .\o Color 
To The Utimnte. 

(,'ol rorrn Tan 

CALIFOR~ I.-\ T.>,N· 

T.m ,\ Tone 
LFGS 

MAXIMUM STRENGTH 
Dark , .Jnning And 

Contouring Cream Gel 
T.1n & Tont> Legs -maxtmum 
strength oark tanntng and 
shmmmg formula contatns our 
exclustve VT ·technology and 
proven ltrmtng agents to 
Cltmm•sn tr.e appearance or 
unstgl'flfy cellulrte wntle acl'fteVtng 
spectacular tann.ng results 
Maxtmum strengtn levels ol 
VITA TAN · tpatent penOtngl 
Cleltver up to 53% better tanntng 
results whtle mtntmwng the 
Stgns ol agtng Plus. Legs Iitts 
and ugntens tor v1s1bly toned 
tntgns. ntps ano buttocks 

Continued inside ... 
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When compared lo Unipertan. 
products containing 1 'l'o 
VITATAN .. help improve your 
natural ability to develop a golden 
brown tan by up to 53%. 
.o~; .. ,_,,,~*""'''"hllbs ~1.1 ..... 1"' ,., 

• VITATAN'" deliversupto50'Yo 
ol the actives Ia !he Ianning 
source through the most 
technically advanced multi-level 
liposome system. 

• Specialized tiposomes 
encapsulate the proven 
contouring complex and target 
cellulite to smooth the appearance 
of sponginess alter jus! one use. 

• Scientifically-provenskin care 
ingredients maintain optimum 
moisture balance, leavrng skin 
salt. supple and silky smooth. 

• Fast-acting cream gel formula 
absorbs quickly without the sticky 
alter-feel of ordinary gels. 

• Ideal for every day use. 

llrllothrra~f ... thousands ol studies 1 elalln~ In ingredrenls lo lrelp you ma•11nize a 
Thr.l'u5itivr. EITr.c s uf tlw Suu · hghl and hcallh which in~pHed positive eHect ol the sun -your tan 

Calilor1~aT~n tocreatellse>clusrve Br11ning and overexposure are Oad 
Calilornla Tan·s Scientific Research llrlluiiiNUI'J 'lhree step syslem that lor you. But sunlight is essential lor 
Center. a panel or the w011d's most conta1ns the precise combinalron your psychological and physiological 
renowned scientisls, reviews ol proven Ianning and skin care good health . 

IIEUOTIIEI\APY" REH!nENCl CIIART 
CONDITION MEDICAL EfFI!CT SOURCE 

AIDS Preiimioar1 slullies lndrcale thai pllolo· hylor, A el al ' Ealracorporeal 
AIOS is a lalal and unturable epidemic !hera~ may be benelicialln lreal"''l oat~nls Pholothemother apy lor Cutaoeous T -Cell 

wilh DS·relate11 comple•. lymphoma and Olher Diseases· 
s.r-t .. HIITIIlDIOIIY- 29·2.132. 1992 

f.ancer Prevention ~~~~~~~~~~ ~~~~~'i:~~~ ~:~ Garlano. Dr C el al ' Calcium and Colon 
8rns1 and colon cancer can be latal il Cancer' Cllnltal Nutrltlon. July/August 
not delacle11 early . are lhr~ ltmes hi9h11 in no!lhern states 161 ·6, 1986 

like New Hampshutancl Vermont comr,•"'" 
tosunroysla leshkeNewMez~t~~ aooAr tona 

Common Cold 10 mrnule erposure to ullravlolel lrghl one Krmo, Dr Z Sunlltht. Penryn. CA World 
·.ympiOmSindude: runn,nose. ~zinQ. 

lo lhr~ times a week tesulls"' a re1lutl100 Healln Plrlrlitaltoos, 1980 
sore lllroat, cough~. muscle aches. ol lrequenty o4 colds up to ~0.3,., 

Fitness Err.:sure to sunloghl onay have srpritar Falkeobach, Or A el al "Hea!l Aale 
fitness irlcreases energy ancl re1luces risk el eels as eaercise. decreased blood Variabrlity • Btotcr;,lcat EHttta olllghl. 
ol hea!l disease. pressure. lower resllng hea!l rate. a J9~. New York, Waller e Gruyter, 1992 

oncrease In the OUIPUI ol blood 

Obesltl Sunlighl stomulales the Chyrord grana wnoch Hollwlth. Fr it zloTIIt lnnutnee of Ocular 
Oboslty I one 01 lhl lead~ causes of boosts yr>ur melabo~sm llgl!l ~cepl non Mtlabollllrlln Men 
dealh"' Che U.S. ~~~ Anhnol. New Ylr!k· Sp<lf19e!Vorlag. 

Osteoporosis Signrhcanl seasooal bone loss 1lue 10 lack Rosen. Dr C er al ·seasonal lNr<lS o1 

~=sin is~ ~~wiog epidemic of 
of sunf'!lfllproduced V11amrn 0 Is promrnenl Sunlight on Bone Mass In Elderi~Women" 
"' areas wtlh reduced w.ntet sunhqf'11 and 81olo;icol Enlttls of light ew 'lork 
can lead to Oste1)j)Orosos Walle! de Gruy1er. 199~ 

l'sori&<;ti 80'- of Psouas1s sulle•ers st'lcw • PUVA Myth. Pharmacy N•ws •ol 
Psoriasis is a clvonic condition wllh no impfO¥"tmenl wtlh lN exposu•e 6 I, 1994 

known curt 

Chari t:onlinurs lin Rrr rm 
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CONDITION 
Srasonal AJTectivr.llisordr.r 
lSAU) .. . 
l.101e than 25 million Americans suller 
from SAil each year 

Sr.x llri1·1• 

Skin l:nnrr.r 

Slrr.ss 
Sl!ess increases the ris~ ol illness two 
to lour lrmes 

Vilamin J) Or.Or.il'nry 
Vrtarnirt 0 regulale5 calcium. magnesium 
and pMsphorous abSorph0<1. 

MEDICAL fACT/B~NHIT 
A 1993 study sllows that 70'l'. of patients 
wrth SAD Sllow Improvement alter light 
heatmenl, the 0<1ly known .ttrre for !he 
"winter blues." · 

Wilen the chest and batk are uposed to 
sunlighl, the malo sea hormones m;,y 
Increase by up to t 20'4. 

Skin Cancer has been linked to non-lN 
causes: diet. genetics and alcohol. 

SUniVtt eXOOSII'e decseases aaenatine and 
noradrenafine I!Mls lor an "anti-stressii)Q" 
effect and re4easesendorphins tor Ito! leelii'IQ 
of "well-being." 

Sunlighl is the mosl responsible source 
of vrlamin 0. 

Ps"~~~ :.g.f:C"iJ.'s of tanning. vitamin 0 

- ~-..---~~---"~ .. --------------~~· 

StiURCI: 
Wrrz·Juslice, A ef af. "Ughllherapy in 
SeaSOf\aiAtlective DiSOfder Is Oependenl 
on limeoiDayOfCircadianPI\>se" Atth 
Gen Psychlauy,.S0929, 1993 . . 

Kirne
1
llf Z Sunllghi.Penry<r,CA World 

lleallt Publicahons, I 98Q. 

Marchand, Or. L. "Dietary Factors In the 
Etiology ol Melanoma· Cllliles In 
Derma!a!o'gy. 10:79, 1992. 

Greilet.F.elal "lNConditioni'!!l· Physical 
and PhysloiQ11ical Impact Curren! 
ProtMnlllnl)jrmalal~y. Vol, 15:282· 
9, 1986. 

HoJ~:u~~.~ :1 ·~~3~~:ip:~.~~~u';~~ 
MetabDIIsm. 6&882. 1989. 

Malsuol<a. L. el al. "Suntannrng and 

~=~~ ~r~~:~s~~lcY.:':.m,iMr 
1990. 

Siudit•s prnl·idPd b)' California Tan's Scirnliflr. llr.st•arr.h Cl\lllt•r 

Whil" llww •hrdir'S indir'atr a 11o•alth uf 
bt•w•fil, m:ty fl'!tUIC rntm "un 1'\p!I1'Url', 1111 
>inKir ~llld! nr stud it" m~y pm1~ ~irulif)•· 
rnrl. 1\s ff'~rarrh runtinUI~. !'ol'fl'llt'l' Will 
rr·w·aluHrn· nl~rul tlrr rfhl< uf tlu• ""1. 
I ht•<~.~• !'lurlir~ ~'1\\)Jha~il.c·lbatthr '"1111 lllil\' 

h;cw ~~ili\1' m, \WU il~ IW)(:tli\1' t•ITI·rl"' ' 

Rrmrmbrr! 
\u mn\imi'" lh•· 'h-·nt·nL, ,,f !lUll '''ptl!'tun· 
' ' 'U 11111~1 i\fhir\t' bttlanrt• and d•:h·rmuu•tl"' 
b." I itrnuuu111r ~un "'P~urr fur ~~~~~ b:t~-.d 

un )trllr skin lrpr aml huw ra<il) )"II burn. 
Cunsull)'our pliysirian if I'IIU h.'rr ann ,.. 
and dun I r1rr allow )llli~llln hurit. 
ll"ri:An:IJ Ull'R I'XI'IISliHETtll'lll' 
lAS IMIJ Ttl PRUIATUHt: M;INt;, 
WKINHINI; ,\Nil S~IN C\NilR. 
lh'''''' rr, nK-'t'f:\t«' rlp,;un• in ntmhi n:~tion 
11ith thr u~r nf IJ!Iifurnl• hns t\rlu~itr' 
Urllnlh.rap( furmula. ran. lu•lp 11111 

uptimiu lh•lio•nrrH'i~l a.'fll"'l' uf hn1iri~ • 
'PN'Iarular. ~uldr•n brn•·n tan w~rh• 

minimi .'.in~ llll' ''~"~:l,i\ t' PfTI'I'I!ri uf s\iu 
do•hydratinn 

[au lion: 
t:alifumin 'fnn·Jrrrolurllan• inh•mlr•d lubt· 
us.-d rur (;\RIIill~ :llld nmlsturit:~litlll IIIII\ 
'lll<'r MIE NHT 1111PIIdt'11111 pr .. lun• an) irf 
th•• n·r,tr~l'd pu~ihlf' phl~inluKir;al :wd 
pMrllllug•ral bl·ndits uf tfw ~un that ~r·· 
dt.;_nibl'l't atMtrt~ illld t: ... Jifurni:• 'hm' dtH~ 
Rtll n•pn-~·rU lllilt~llrll br•m•flt.; fl')rlllli rruiU 
UM' urit!'rl prndurb. 
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FEBRUARY • 1994 

ffi ADVERTISING 
a: For Preferred 
~ s a/0 ns Begins February 8th 

T hmu~rb :111 inlriiSI' ronsum1•r ad•••ni~inl( rampaign in h!ople and Y' ... 
m:ll!aJim..,. California ·nm· "ill tlu lor 1annin)1; in lhr ~~Is 11ha1 \r~~u.~ and 
l'aul \litrht•ll did for hair c·:tn• in 1hc• ·~tk. fur lh•• flrs11imr r'rr. ronsunll'r< 

"IH' rurn•nlf~· pun·ba.<i~ • Ua11aiian frupir and Copprrtonr from lhr muhi·biUion 
11ill look 10 salons for hil(hrr qualit~· 

Exhibit J 

• 1-800·222-SALON 
~Toll·free Relerral Numbe• 
How II Works 

• Heliolherapy-
• Product Parade 

I n addtt1on to the 30 million Amenuns who re.ad ~ magJJine. c ~htornta 
hn tS ag:gressevely cargeltng the all·tmporcanc teen marke t l hrougn 
~ ..... maga.zme aoven•semenls. Our research shows that teens cue '"to 
tann1n9 and love tryeng new products! 

32 mtllton people wt ll see our Jds ~nd lhe IOII·Iree Preferred Safon referral 
numDer e\lery week througnout ttle hetght of the tannmg season. 

MAGAZINE ISSUE ONSAU WHY 

._. ..... March 218 ll's lne Prom Issue 
!Need we say more') 

Apnl JIB It's me height of me seilson' 
May 4112 

~ Spec~al 2128 • J/15 Everyone reads •1' 
20111 /IroN. 

Issue 

414 It's me MI!IM of me season 
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at) ~ Know?\Vhat's 
In · Lotion 

as melanm. Keratm. 
are hne lor bronzers 

your salon. Your salon's reputation is 
when you sell a product that makes 

claims and eapected results. 
Read labels carefully to protect yourself and your clients. Make sure 

vou are selling ·real" tanning in a bottle (see boxl. 

Lu ~ .. ql·a T,, ;· ''i\S 0:'~~ .l~ ~VO-;!C ''t!C :Jy ma,cr ::r"~em iCal conlpann~~ 

nuy these ayes ano skm reooenang agents lor our products. We n; 

steaolastly refused to use them Calilornta Tan uses 0, 

angreo•er.ls lhal maa1m1ze reatlanmng. 

INGREDIENT 
::>ltMidh 

RE:\D TIIF L-\HELS 
Beware ol so-called Ianning 

"accelerato~" willlthese ingredients: 

~'/HAT IT DOES PRODUCTS THAT UsE IT 

or Beta C~rotene Temporary Dye · Swedish Beaauutv ....... ~ - -:::::::::===-=~ ., Maiilm rempoary aye iiOd9 a a a:; &J&5f & soort:f 
Supre's Jam and Extreme 

""""~- .. . !Stand Heat . 
Tan 

MORE ABOUT H E L I 0 T·H E A A P V 

Promoting Heliotherapy· 
CAN INCREASE YOUR LOTION SALES 

/.t'l .'JOUr customers know that .... 
• Let your clients know that lotions can help them reap the 
positive e"ects ot the sun and LN·Iight (a tan. increased immunity, 
tower cholesterol. etc.) while protecting themselves from and/or 
preventing the negative effects. 

• Say to clients when they're signing in - "Did you know 
that the sun has some of the same ellects on your body 
as exercise. like lower chOlesterol and more oxygen going 
onto your cells'" 

• Put up a Heliotherapy · poster at Lye-level in each 
changing room. 

r--------------------------------

I 
I 

F.-\ST F-\CTS 0\ HEUOTHER .. \PY 
Did you know that the sun produl't's 
many of the same benefits as exerdse? 

Suchas: :-.:·,·· ·... . . ,, 
• Lowering · I levels 
• Lowering your ·'iteart rate ,. 
• Increasing your oxygen intake into cells 
• Increasing your energy level 

• Make It a pomt to post one new positive e"ect of UV-Iight : from Or. zane Kime's book; Sunlight 
exposure per week in an area where salon employees 0 ~ L---- - --------- - ----- - - ----------
WIII be most likely to read ll. (See box-nghl). .Jill# h o P lh15 on , , e outstae ol your casn reog!sl•r w h e re iilll your CltCfHS w•tt ~i"t' 

...,..,- - d nd w.atcn vout ""''l'mbef'Snto s.a1e~ soar' 

NOW AVAilABLE 
tfELIOTHERAPY''' 

SY~IPOSIUI\'1 VIDEO 

I 
n t·rsponsP 10 hrar.' dPmand. California 
Tan · is making arailablr the 1}(1-minutr 
llrl iolh('rap~ .. Produrt S~ nlllOSium 

\ 'id('o. If .\ou ran'! make it to one or the• 
s~·mposiums. or if .rou\r aurndrd and twrd a rrrrrshrr- the llf'liolhrrap~ · Produr 
s ym pos iu m \'ideo is just t h t' thing. 1.i kl' t lw li n• s,rm posi ums. tlw ridt•o ro\ t' r 
hrliothl'rap~ ·. st•lling tl'rhniqurs and c•as\ -lo-rl'mc•mbrr information about tlw produrt lin 
in an r•nll'rlainin!! formaL 'iiJ'l.l nlu-; no ... t;t!!l' iiiHI h:111rllin!! . Call: 1-SIHI-~1 \ -C \llr lo ordl't 

A-r' l)et.~,l-" 
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CALIFORNIA 'rA!\ I!' 
EX PERl'S 

()F THE M<>:\:TI-I 
nw.w• tanning scion .~upplin~ art• n•rtijit•d 
t•xprrts on 1/l'liot ht•rap.lf -and hai"P madr 

California Tan ' thrir prrmirr produtl lint•. 
1-~t·lfrt'r to mlltht' onP nt•an•st you. 

Cindy Austin 
Tan Systems 

Huron, OH 
1800) 999-8266 

OVERHEARD 
Salon ownrrs art' talking about California Tan's 

Hrliothrrap~ ·· Produrt S~mposiums: 

" \I~ sah•s rrally did inmast' ~ timrs aftrr aurnding 
om• of Cal Tan's llrliothrrap_r" S~·mposiums!-

.. Thr sprakrr 11as fabulous!" 

''I'm 1rr~ glad I ramr: llrarnrd a lot!" 

"l'u· hrard thl' prN•rnatinn hl'l'on· and Pl f' l'~ 
lillll' l lt·arn 'omt· thin~ llt''', .. 

California Tan'~ Heliotherapy" 
Product Symposium 

IS COMING TO YOUR AREA 
FOR 01\'E E.VGAGEMEI\T Oi'-''LY 

Distributors across America will bt hosting a 
nalional ~rits of California Tan" Heliotherapy~ 

Product SgmposilllfU to eduratt salotu on oarious 
1J111tCU of tht ~muting buiness. Gunt speaktr. Mih 
llradj will iltof» talo111 how to ~ lotion salts 
b!l as • cu 4001. Topics of disculion include: 

. c.,..,....,.. product lliiOIIIIdlt 

• Suectsdlll ~~ .... uta---
• 'fill bets._. Helld: * -... nr I'IIIIM areca flllk s..· 

• Tilt~ If .... ..,..,..,. tlispllys 
........ llllitlnbn 

• lltw IIIJIIIIII ,_. catt.r-. 11111 1111111«1 sessions 

SCHEDULE 
DATE PHONE 1 LOCAnON 
02- 17-94 800-727-8266 PHOENIX, AZ 
02-2·:;-M I"~ ·~--1 · ~lilA IU~ ¥• 
02-27-94 704-522-1752 CHARLOnE. NC ..,.._ ~ __ , __ VA 

03-07-94 800-776-4247 DETROIT, Mf ....... ...~ . ·' ·'::: ........... . 
03-09-94 800-776-4247 CLEVELAND, OH 

-<-UW.Ikt- • ·:Jalf i•• -·'1.: · .. 
03-19-94 412·744-4844 JEANEnE, PA 
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Exhibit J (cont) 

t~UUf, \ f ·~l..liiU\ ,q I 
fl!:i.l d i!R' • .. nu.n\ uupu.;l') I IIIII 

N EWJ:RO 
HELl 

0 U C T P A-AR~P"""'fii~E----

#1 SE 
In over 100 clinical tesls, 

Helix·· out-performs, · 
out-tans and out-

premium price. 

How it works 

FE\tr:R 
Tl'JrnS OFF 

This Step-1 CREME GEL 
Maximize~ is ta«ing 

the industry by storm. 
Tropical ,...., .. r . .,.., 

great for getting those 
building a base tan 
hooked on lotions. 
It simultaoeously 

maximizes tanning 
results, optimizes 

exposure time 

The toll-free Salon referral 
number in People and....,..._.. 
magazine advertising: 
• The number w•ll be opera!lonal 24-hours a day. seven days a 

week and. even during holidays. 

• caners 10 the toll-tree numoer will gel a hve opera!or lor the lirsl 
lew monllls. aM an automa!ed one aner !hat They w1U be asked 
to g1ve lhelf ZIP code or enter 1t from their touch tone phOne 

• The computer system will pull up the name and phone number of 
tne Preferred Sat on '" the caller's area based on ltle z1p code pra-1ded. • 

• The callers will also be g1ven the o1l't1on of gett~ng up lo three salon i 
hst~ngs it there are lhree Preferred Salons 10 their area. ~ 

• To max1m1ze •nd1v1dual retailer benefit. '' !here are three Preferred Salons •n a ~ 
g1ven ZIP code. then each salon's name will be the first relerral on every thud ~ 
calllo the loll-tree numoer. ~ 

already the 
growing gel on the 

market. This Step-2 
Intensifier should be 

prominently displayed 
- its fun plclrclging 
and bright pi/pte gel 

can't be ignered. The 
Fusion'" "'Ira-light 

gel gets y • beyond 

fhr- lfrliodtf"f'"&fJ' • Rrpntt b ~ mnrh IWI\'Wtlr r 

ronliLilliiiJ thr lllt'Sf virn1iftr r~rt\ Jbtllil lhf P"'lll"' 

Mfrrtsoflhr \4.ln U1d \Uflfiln' prodVft, hlf 'Uft t .lf"' 

~ ond Ulfir WOO>. 

Publishrd 8) 
CoiUORia Tu' 

1100 Glndoo .1•·• .. Swit mo 
ID< .III!flts.C.\'100!1 

1 ·800-Sl'~.{Aft£ 


