UNITED STATES OF AMERICA

FEDERAL TRADE COMMISSION
WASHINGTON, D.C. 20580

Bureau of Consumer Protection
Division of Enforcement
Sarah Waldrop
Direct Dial: (202) 326-3444
Fax: (202) 326-3197
Email: swaldrop@ftc.gov

October 27, 2014

VIA FEDERAL EXPRESS

Steven Abramson, President
Pace Window & Door Corp.
7224 Route 96

Victor, NY 14564

Dear Mr. Abramson,

As you know, the Federal Trade Commission sent letters to 15 window and glass
manufacturers, including Pace Window & Door Corp. (“Pace™), on August 17, 2012.
Pursuant to the Commission’s vote, the letters were also published on the FTC’s website.
The FTC’s letter to Pace expressed concerns about certain claims Pace made about the
energy savings attributable to use of its windows.

Upon receipt of the FTC’s letter, Pace voluntarily removed the savings claim in
question from its website, and the FTC did not pursue enforcement action against Pace.
Based upon your recent request for further information about the FTC’s actions, we are
sending this letter to confirm that the FTC has closed any inquiry into Pace’s advertising
practices.

Our decision not to pursue enforcement action is not to be construed as a
determination that a violation did not occur, just as the sending of a warning letter should
not be construed as a determination that a violation has occurred. The Commission
reserves the right to take further action as the public interest may warrant.

Sincerely,

Sehe wWen

Sarah Waldrop



