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Overview

s Objectives
m "Survey" topics and guestions

= [opics and guestions
m Resale price maintenance
s Schools of thought
m [heories of competitive effiects
m Antecedent circumstances
m [ess restrictive alternatives
m Special circumstances of interest
m Other topics of interest

= Approach to research

m Different designs, cross-sectional/longitudinal
approaches, multiple methods/technigues of analyses



Resale Price Maintenance

s "RPM" practices
m ~amily. of practices for restricting /ntrabrana.
price competition
1 RPNV arrangements

. [FoVy retaller ana. manuiacturer cooperanon. /S
ACCOImpPIISAEead, mechanisims o monitor these
arrangements, ana now. they: are enforcea

s Freguency ofi RPM

m Changes in the depth ana breadth of RPNV
Dost-Leeqgin



Schools of Thought

s [Wo perspectives toward RPM

m [reatment: Complexity of competition in distribution
and retailing

Extent markelplace sUlbsclibes o, the. features and processes
oI eachi school of thought?

= Varying conclusions as to RPM and ...

m Interests in adopting
Extent manuiacturer/consumer lnterests may. alverge?

n Likelihood of circumstances for abuse
Extent or circumstances conalcive to abluse?

s Competition forms for safeguarding against abuse
Extent adiffering forms of competition safeguara against abuse?



Theories of Competitive Effects

m Explanations translate directly from the
schoeols of theught

n Ermpirical relevance. 01 each explanaton?
Aqggregate marker outcomes? Speciic
/managerial and: consumer: Processes, Ieaalig
[0, [hese’ outlcomes?



Theories of Competitive Effects

m Procompetitive explanations

n Nature and authenticity, or problems? Freguency. ana.
/mpact or thelr occurrence? Efiectiveness ol RPM. i
So/Ving provlems? ineoretical challernges. to
explanarons?

Exp: Special promoetional services w/firee riding

m [Sow domanuiacturers optan the. patronage or retalers, to
IAVEst I1l. SPecial polnt-o01=sale. promotonal services? Is the
PIroVis/on. off these Services significantly Jeopardizea by, iree
riaing?: Does RPN solve manuiacturers: prob/emnis i optaiiinmg
the support ofr their retalers with respect to special point-or-
sale promotional services?’ Does RPN safeguard these services
from free riding? What /ssues challenge RPM's effectiveness in
solving these problems?

= Special interest for research



Theories of Competitive Effects

= Anticompetitive explanations

m How /s RPN adopted, compelled or otherwise
e/mployead o, SUPPress compettion? How: oiten? How
detrmental are. the results? ineoretical challenges o
explanarons?

Exp: Dampened interbrand competition

m oW 4o manuiacturers view: the use. or RPNV by other
manuiacturers?: Do they, seelil as a commitment by, the
manuiacturer and Jts retajlers to a ceritain. price that ey will
Aot adeviate from?. What /s the nature ana extent or tis
commitment? How ao manufacturers react to: the commitment
orf other manufacturers to RPV?" Do they rajse thelr prices as a
result of the manufacturer’s commitment? How often does this
occur? How detrimental Is I/t to consumer welfare? What /ssues
challenge the use of RPM in this way?

= Special interest for research



Antecedent Circumstances

s Circumstances leading to RPM

m Starting point: ThHeornes ol competitive
effects

n Procompetitive applications

m 54s/s Of principal-agent proviems and iactors
hart /mpact imanuiacturer: Se/utions o them

m Anticompetitive applications

m C/reumstances /eaalng to colltision, exercise o
marker power, ana inaepenaent effects



| ess Restrictive Alternatives

Alternatives (less restrictive of competition than
RPM) for encouraging and securing promotional
Services othenwise jeopardized by principal-
agent problems

n /aentification. or alternanyes? Comparative restriction
oI compention? Effectiveness /i Solving. provlenis?
Costs ol implementation. ana managenient?

“Classic™ alternatives
Trade promotion
m Promotional allowances. Differing types

Other alternatives
m Branded variants



Special Circumstances of

Interest
s Internet retailing

n Innovative platform for retailing
Nature of Intermet/lnterner retailng and lnternsiay,
Wit RPVI7
s \WWidening™ and “deepening™ of markets
Implications for interorana and jntanrana
compernition?
n Distinction of Internet retailing and
established retailers and free-rider
justifications for RPM

Applicability of distinctions? Valldity or free-riding
Justification? ldentification or free-rider?



Special Circumstances of
Interest

m Dual distribution

m Manufacturer sells through more than ene channel of
distribution to reachi same end-users
Exp: Independent retailers and manufacturer-owned stores

= Schoeols ofi thought

m Key: Extent manufacturer and consumer interests
diverge due to manufacturer's retail role

Notivations for aual aistripution ana use: or RPV7
Circumstances and degree a manufracturer's role. ana
/nterests as a retaller Impact /ts aecision to adopt RPM?
Does manufacturer's role as retaller demonstrate /ts ability to
avord retailler abuse of RPM? Role of manuracturer-ownead
outlets In safeguarding against this abuse?



Other Topics of Interest

Measuring and assessing effects: 7ests and
criteron.

- Moderating| effiects: Single brana versus
muitprana. retalers.

- Viederating effects: /naepenaent versus
Jntegratea aistiputorn.

- |nteraction effects: Effects ol RPN ana othier
restraints.

- Subversion off RPM: Product diversion ana
aroitrage.
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