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9:00-9:15

9:15-10:30

10:30-10:45

10:45-12:00

12:00-1:00

Introduction to FTC at 100 by Chairman Kovacic

The International Agenda

How should an agency prioritize its international efforts? What is the value of
international outreach? What rating should be given to the FTC’s international
efforts? What should the FTC be learning from other agencies? How can the
FTC improve its international efforts?

Lead discussants: Alberto Heimler, Csaba Kovacs, Markus Lange, Zoltan
Nagy, Joe Philips, Simon Roberts, Monica Widegren

Break

Assessing Agency Effectiveness

This session will focus on measuring agency effectiveness. Is welfare the
appropriate measure of effectiveness? How can one accurately estimate the
welfare benefits an agency’s actions? What other metrics can be used to
evaluate agency performance?

Lead discussants: Allan Fels, Frederic Jenny, Francisco Marcos Fernandez,
Andreas Mundt, William Prasifka

Enforcement, Advocacy, and Research Agenda

This session will discuss how agencies develop an enforcement, advocacy,
and research agenda. What priorities should an agency follow when selecting
cases? How should research projects be chosen and evaluated? How well is
the FTC doing at selecting the right cases and remedies, and areas for
advocacy and research efforts? How appropriate is the guidance the FTC
provides in press releases, decisions, speeches, and guidelines?

Lead discussants: Nick Hill, Rene Jansen, Francois Leveque, Jacques
Steenbergen, Walter Stoffel






