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Panel 1

Obtaining Information About Persons: Skip-Tracing and Beyond

This panel will discuss technologies used to locate, identify, and contact debtors. The
discussion will address the accuracy and effectiveness of such technologies and the
privacy, data security, and other consumer protection concerns they raise.

® What new and emerging techniques are used by collectors to locate, identify, or
find information to contact consumers?

® How do newer technologies affect the accuracy of the underlying debt information
(e.g., how much is owed) or in correctly identifying the debtor?

® What legal or policy issues do newer skip-tracing and other technologies raise?
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Panel 2

Telephone Technologies: Dialing, Talking, and Texting, in an Age
of Enhanced Mobility

This panel will explore telephone technologies in debt collection and will include
a presentation of demographic information about mobile phone use. Panelists will
discuss legal and policy issues surrounding collection calls and text messages and
examine how collectors use predictive dialers and similar technologies.

Are the costs and benefits to collectors and consumers of making landline
telephone collection calls different from those of making mobile calls or sending
text messages? If so, how?

What are predictive dialers, and how common is their use in debt collection? What
features can be used by or with them to increase the likelihood of a call complying
with the FDCPA, and reaching the correct debtor seeking the right amount? What
are the costs and benefits of predictive dialers?

Should collectors be permitted to communicate with consumers on their mobile
devices with greater or less frequency than at present? What would be the costs
and benefits of such recommendations, and would they require any legal or
policy changes?
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Panel 3

Managing the Flow of Information: The Intersection of Collector
Software, Information Systems, and Compliance

This panel will examine how collectors manage the flow of information about debts
and consumers. It will focus on the sources of information input into collector
information management systems, the range and capabilities of collector software
platforms, and the potential of these technologies to foster compliance with the law.

® How does collector software manage information and data flow? How are parts of
the debt collection process integrated into software systems? What debt collection
functions have become automated? What implications does automation have

for consumers?

® What is the state of collector information management? What implications
do collector software platforms have for compliance? How can they improve
compliance? How are consumers affected when collector software does not

function properly?

® What are the costs and benefits to consumers and collectors of a third-party data
repository for information about debts?
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1:45 Panel 4
Communication by Email: Boon or Bane to Collector-Consumer
Relations?
This panel will explore collector use of email to contact consumers, consumers’

receptiveness to being contacted by email, and the potential benefits and risks to
collectors and consumers of engaging in such communications.

® How prevalent is the use of email in collector-consumer communications?

® Are consumers more or less receptive to having collectors contact them by email
than by phone or regular mail? Why? Does collector use of email to contact
consumers raise different privacy concerns than traditional telephone or written
communications?

® How does the FDCPA apply to collector-consumer communications
through email?
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Panel 5

Using Social Media for Debt Collection: Consumer Information,
Collector Communications, and Privacy Issues

This panel will focus on debt collectors’ use of social media to conduct research about
consumers and communicate with them, in light of how consumers understand and
use social media and their expectations regarding privacy.

® How, and to what extent, do collectors use publicly available content from social
media to confirm consumer identities, find contact information for consumers or
third parties, and locate assets or employment information?

® How, and to what extent, are collectors using social media to communicate with
alleged debtors or third-parties, such as their friends and family members? How
does the FDCPA apply to collector-consumer communications over social media?

® What privacy, security, and other consumer protection concerns may be raised by
collector use of social media to research and communicate with consumers and

third parties?
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Panel 6

Future Directions: Looming Issues and the Regulatory Landscape

This segment will be a forward-looking discussion of the policy questions that have
arisen throughout the workshop with an eye toward identifying public and private
initiatives to allow collectors to use new technologies while providing adequate

protection for consumers.

® Are changes in law and policy necessary to respond to the consumer protection
and compliance concerns raised by advances in technology? If so, what changes

are needed and why?

® Aside from changes in law and policy, what can be done to foster the use of
emerging technology to best protect consumers?

® What are the trends in the industry, including the projections for industry
adoption of the technologies discussed throughout the workshop? What

technologies are emerging?
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