


 Chains with 15 or more units nationwide

 Post calories as prominently as price

 Patient Protection and Affordable Care 
Act – March 2010











 3 months before & 11 months after

 NYC (posting starts April 1, 2008)

 Control locations—Boston & Philadelphia

 110 million transactions

 11,000 cardholders





 Ave. calories per transaction falls by 6%

› From 247 to 232 calories per transaction

 The impact is all from food choices

› Beverages choices unaffected

› Food calories fall by 14%



 Effect is greater for individuals that 
tend to buy lots of calories

 Effect is smaller for less educated & 
less wealthy



 Revenue per transaction falls slightly

 Offset by an increase in transactions

 Zero net impact on Starbuck’s profit

 Revenue increases by 3% for Starbucks 
located within 100m of Dunkin Donuts



 Calorie posting is no silver bullet

 Effects may be larger at other chains

 How information is provided is key

 Good news – major companies 
understand the value of developing 
more nutritious food


