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PanasonicPanasonic CommentsComments onon ApplianceAppliance LabelingLabeling DisclosuresDisclosures NoticeNotice ofof ProposedProposed RulemakingRulemaking 

PanasonicPanasonic CorporationCorporation ofof NorthNorth AmericaAmerica ("Panasonic"),("Panasonic"), aa leaderleader inin thethe manufacturemanufacture andand salesale ofof 
flatflat panel,panel, highhigh definition,definition, andand otherother televisiontelevision technologies,technologies, appreciatesappreciates thethe opportunityopportunity toto commentcomment onon 
thethe FederalFederal TradeTrade Commission'sCommission's "FTC""FTC" proposedproposed rulerule toto requirerequire EnergyGuideEnergyGuide labelslabels onon televisions.televisions. 

PanasonicPanasonic stronglystrongly supportssupports providingproviding consumersconsumers withwith meaningfulmeaningful energyenergy usageusage informationinformation forfor 
theirtheir televisionstelevisions andand otherother consumerconsumer electronicselectronics products.products. TheThe Commission'sCommission's proposedproposed rule,rule, withwith somesome 
modification,modification, willwill benefitbenefit consumersconsumers byby helpinghelping toto ensureensure thisthis informationinformation isis moremore readilyreadily availableavailable andand 
aidaid inin theirtheir purchasepurchase decisionsdecisions andand overalloverall awarenessawareness ofof thethe energyenergy consumptionconsumption ofof consumerconsumer electronics.electronics. 

Therefore,Therefore, ourour comments,comments, willwill focusfocus onon thethe locationlocation ofof anyany physicalphysical label,label, thethe valuevalue ofof 
"electronic""electronic" labeling,labeling, andand thethe informationalinformational contentcontent ofof TVTV energyenergy labels.labels. 

LocationLocation ofof LabelsLabels 

FlexibilityFlexibility inin placementplacement ofof thethe labellabel isis ofof criticalcritical importanceimportance toto manufacturers.manufacturers. TheThe FTC'sFTC's 
proposalproposal toto requirerequire aa labellabel bebe affixedaffixed eithereither toto thethe frontfront bezelbezel aroundaround thethe displaydisplay screenscreen oror onon thethe screenscreen 
itselfitself isis problematic.problematic. ThisThis isis becausebecause ofof practical,practical, butbut realistic,realistic, considerations.considerations. NewerNewer TVsTVs featurefeature 
narrowernarrower bezels,bezels, makingmaking placementplacement ofof usefuluseful EnergyGuideEnergyGuide labelslabels exceedinglyexceedingly difficult.difficult. 

Similarly,Similarly, affixingaffixing aa "cling""cling" typetype labellabel ontoonto thethe screenscreen itselfitself isis notnot aa reasonablereasonable optionoption inasmuchinasmuch asas 
manymany consumersconsumers willwill damagedamage theirtheir TVTV screenscreen byby -albeit-albeit unnecessarily-scrapingunnecessarily-scraping offoff thethe cling.cling. 
Unfortunately,Unfortunately, consumersconsumers dodo damagedamage thethe screensscreens onon theirtheir TVs,TVs, eveneven thoughthough flatflat panelpanel TVTV screensscreens areare 
veryvery rugged;rugged; andand oneone wantswants toto avoidavoid extremelyextremely productproduct costlycostly returnsreturns toto thethe retailers,retailers, whichwhich meansmeans toto thethe 
manufacturers.manufacturers. Also,Also, clingcling labelslabels wouldwould obstructobstruct consumers'consumers' viewview ofof thethe TVTV screen,screen, whichwhich isis thethe 
manufacturer'smanufacturer's primaryprimary marketingmarketing meansmeans forfor thethe productproduct itself.itself. 

WeWe believebelieve aa betterbetter approachapproach toto placementplacement ofof aa physicalphysical labellabel onon anyany "front""front" surfacesurface wouldwould bebe toto 
affixaffix thethe labellabel toto thethe sideside oror onon thethe rearrear ofof thethe TV,TV, whichwhich consumersconsumers will,will, atat anan excitingexciting time,time, alsoalso seesee 
whenwhen unpackingunpacking andand settingsetting upup theirtheir TV,TV, soso theythey willwill bebe remindedreminded ofof thisthis importantimportant informationinformation (see(see 
belowbelow regardingregarding pre-purchasepre-purchase information).information). 
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ConsumersConsumers wouldwould stillstill bebe providedprovided withwith importantimportant informationinformation aboutabout thethe product'sproduct's energyenergy usage,usage, 
butbut thethe labellabel wouldwould notnot interfereinterfere withwith thethe product'sproduct's primaryprimary functionfunction ofof displayingdisplaying aa high-qualityhigh-quality picturepicture 
oror hinderinghindering aa consumer'sconsumer's abilityability toto getget aa realreal impressionimpression ofof thethe TV'sTV's performanceperformance andand howhow itit wouldwould looklook 
inin thethe home.home. Therefore,Therefore, wewe recommendrecommend thatthat energyenergy labelinglabeling bebe availableavailable forfor TVTVss atat pointpoint ofof purchasepurchase inin aa 
mannermanner inin whichwhich thisthis informationinformation wouldwould bebe especiallyespecially usefuluseful andand actuallyactually helphelp inin comparisoncomparison shopping.shopping. 
ThisThis couldcould bebe readilyreadily accomplishedaccomplished byby useuse ofof "electronic"electronic labeling"labeling" (see(see ourour proposalsproposals below).below). 

FinallyFinally withwith regardregard toto physicalphysical labeling,labeling, thethe proposedproposed requirementrequirement toto includeinclude energyenergy usageusage 
informationinformation onon productproduct packagingpackaging materialsmaterials createscreates significantsignificant challenges.challenges. UnlikeUnlike aa printedprinted labellabel onon thethe 
sideside ofof thethe TVTV itself,itself, energyenergy disclosuredisclosure informationinformation onon thethe shippingshipping boxbox oror packingpacking materialsmaterials willwill notnot 
benefitbenefit consumers-mostconsumers-most ofof whomwhom willwill nevernever seesee oror handlehandle thethe product'sproduct's boxbox priorprior toto makingmaking theirtheir 
purchasepurchase decision,decision, bebe itit onlineonline oror inin aa retailretail environment.environment. So,So, requiringrequiring energyenergy useuse informationinformation onon thethe boxbox 
willwill addadd moremore costcost forfor compliancecompliance toto manufacturers,manufacturers, and,and, therefore,therefore, thethe consumer,consumer, withoutwithout anyany significantsignificant 
benefit.benefit. 

PleasePlease note,note, too,too, thatthat boxesboxes andand otherother packagingpackaging materialsmaterials areare typicallytypically designeddesigned andand producedproduced 
manymany monthsmonths beforebefore productionproduction ofof thethe TVTV andand beforebefore finalfinal productproduct performanceperformance measurements,measurements, includingincluding 
energyenergy use,use, areare confirmed.confirmed. Thus,Thus, aa requirementrequirement toto provideprovide thisthis informationinformation onon thethe boxbox couldcould disruptdisrupt thethe 
currentcurrent logisticallogistical processprocess ofof bringingbringing thethe productproduct toto market.market. 

ElectronicElectronic LabelingLabeling 

AsAs manymany formsforms ofof physicalphysical labelinglabeling ofof TVTVss wouldwould proveprove challengingchallenging withoutwithout significantsignificant 
interferenceinterference toto thethe customarycustomary andand importantimportant retailretail displaydisplay patterns,patterns, PanasonicPanasonic stronglystrongly encouragesencourages thethe 
FTCFTC toto considerconsider "electronic"electronic labeling."labeling." OneOne approachapproach wouldwould involveinvolve prominentlyprominently displayingdisplaying thethe energyenergy 
usageusage informationinformation inin anan on-screenon-screen setupsetup menu.menu. ThisThis menumenu couldcould bebe activatedactivated eithereither byby thethe retailer,retailer, inin 
preparingpreparing thethe unitunit forfor aa floorfloor display,display, oror byby aa consumerconsumer testingtesting thethe TV.TV. AnAn electronicelectronic label,label, whenwhen 
activatedactivated inin aa retailretail environment,environment, couldcould provideprovide consumersconsumers withwith energyenergy usageusage informationinformation forfor aa 
predeterminedpredetermined amountamount ofof time.time. ForFor example,example, electronicelectronic displaydisplay ofof thethe informationinformation couldcould bebe cycledcycled onon aa 
regularregular basis,basis, ensuringensuring consumersconsumers accessaccess toto thethe energyenergy usageusage informationinformation whilewhile maintainingmaintaining useuse ofof thethe 
demonstrationdemonstration videovideo contentcontent usedused inin promotionpromotion ofof thethe TV'sTV's picturepicture performance.performance. 

PanasonicPanasonic believesbelieves thisthis optionoption couldcould bebe effectivelyeffectively utilizedutilized inin retailretail settingssettings andand wewe wouldwould 
welcomewelcome thethe opportunityopportunity toto furtherfurther collaboratecollaborate withwith thethe FTCFTC toto developdevelop thethe parametersparameters andand guidelinesguidelines forfor 
suchsuch electronicelectronic labeling.labeling. 

InformationalInformational ContentContent ofof thethe LabelLabel 

PanasonicPanasonic appreciatesappreciates thethe Commission'sCommission's flexibilityflexibility inin thethe designdesign size,size, andand locationlocation ofof thethe 
proposedproposed physicalphysical labellabel andand agreesagrees forfor thethe mostmost partpart withwith thethe proposedproposed informationalinformational content,content, whichwhich 
wouldwould bebe consistentconsistent withwith EnergyGuideEnergyGuide labelslabels onon homehome appliances-aappliances-a keykey factorfactor inin consumerconsumer useuse andand 
effectiveness,effectiveness, wewe believe.believe. 

TheThe Commission'sCommission's proposalproposal toto calculatecalculate annualannual energyenergy costscosts usingusing aa uniformuniform 1111 centscents perper kilowattkilowatt 
hourhour electricityelectricity raterate andand dailydaily usageusage raterate ofof fivefive hourshours onon dailydaily isis appropriateappropriate toto provideprovide consumersconsumers withwith 
realisticrealistic numbersnumbers forfor validvalid comparisonscomparisons betweenbetween products.products. ButBut toto betterbetter ensureensure comparisonscomparisons betweenbetween 
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"like""like" products,products, PanasonicPanasonic urgesurges thatthat thethe FTCFTC modifymodify itsits "ranges"ranges ofof comparability"comparability" forfor TVTV sizessizes toto betterbetter 
representrepresent consumerconsumer shoppingshopping preferences.preferences. Specifically,Specifically, wewe proposepropose thethe FTCFTC adoptadopt thethe followingfollowing scale,scale, 
whichwhich dividesdivides TVsTVs intointo thethe 1212 popularpopular andand actualactual sizesize groupings:groupings: 

oototo 20"20" oototo << 20.520.5 

2121 -- 23"23" (~(~ 20.520.5 toto << 23.5)23.5) 

2424 -29"-29" (~(~ 23.523.5 toto << 29.5)29.5) 

3030 -- 34"34" (~(~ 29.529.5 toto << 34.5)34.5) 

3535 -- 39"39" (~(~ 34.534.5 toto << 39.5)39.5) 

4040 -44"-44" (~(~ 39.539.5 toto << 44.5)44.5) 

4545 -49"-49" (~(~ 44.544.5 toto << 49.5)49.5) 

5050 -- 54"54" (~(~ 49.549.5 toto << 54.5)54.5) 

5555 toto 59"59" (~(~ 54.554.5 toto << 59.5)59.5) 

6060 toto 64"64" (~(~ 59.559.5 toto << 64.5)64.5) 

6565 toto 69"69" (~(~ 64.564.5 toto << 69.5)69.5) 

70"70" oror moremore (~(~ 69.569.5 oror more)more) 

TheseThese sizesize groupingsgroupings moremore accuratelyaccurately reflectreflect typicaltypical purchasepurchase patternspatterns andand willwill allowallow consumersconsumers 
toto makemake betterbetter informedinformed purchasepurchase decisionsdecisions basedbased uponupon sizesize clustersclusters thatthat predominatepredominate inin thethe marketplace.marketplace. 
AdoptionAdoption ofof ourour proposedproposed sizesize groupings,groupings, whichwhich isis generallygenerally supportedsupported byby thethe majormajor TVTV manufacturers,manufacturers, 
wewe believe,believe, willwill placeplace TVTVss intointo categoriescategories thatthat willwill facilitatefacilitate clearclear andand equitableequitable comparisons.comparisons. 

ImplementationImplementation DateDate ofof LabelingLabeling Requirement:Requirement: 

MostMost TVTV manufacturersmanufacturers introduceintroduce newnew modelsmodels inin thethe Spring.Spring. ToTo provideprovide forfor aa uniformuniform 
introductionintroduction ofof aa labelinglabeling requirementrequirement acrossacross modelsmodels fromfrom thethe samesame year,year, PanasonicPanasonic wouldwould recommendrecommend 
thethe FTCFTC introduceintroduce anyany requirementrequirement effectiveeffective inin March.March. Thus,Thus, ifif thethe FTCFTC intendsintends toto havehave newnew 20112011 TVTV 
modelsmodels toto carrycarry aa label,label, aa MarchMarch 20112011 rulerule introductionintroduction wouldwould bestbest correspondcorrespond toto manufacturingmanufacturing 
schedules.schedules. PleasePlease note,note, however,however, toto achieveachieve thisthis 20112011 goal,goal, wewe urgeurge thethe CommissionCommission toto explore,explore, adopt,adopt, 
andand publishpublish itsits rulerule byby latelate SummerSummer ofof 2020110,0, soso thatthat allall appropriateappropriate technicaltechnical andand printprint implementationsimplementations 
cancan bebe accomplishedaccomplished withinwithin thethe established,established, industry-wideindustry-wide design/manufacturing/retailingdesign/manufacturing/retailing cycle.cycle. 
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InIn summary,summary, wewe agreeagree thatthat thethe introductionintroduction ofof EnergyGuideEnergyGuide labelslabels forfor TVsTVs wouldwould representrepresent aa 
significantsignificant stepstep forwardforward inin providingproviding valuablevaluable energyenergy usageusage informationinformation toto consumers,consumers, andand PanasonicPanasonic 
supportssupports thethe Commission'sCommission's objectivesobjectives inin makingmaking thisthis informationinformation readilyreadily availableavailable toto consumersconsumers toto aidaid inin 
theirtheir purchasepurchase decisions.decisions. WeWe hopehope thatthat youyou findfind ourour commentscomments helpfulhelpful inin thethe FTC'sFTC's deliberativedeliberative process.process. 

PleasePlease letlet usus knowknow ifif youyou havehave anyany questionsquestions asas wewe welcomewelcome thethe opportunityopportunity toto workwork withwith thethe 
CommissionCommission toto promptlypromptly concludeconclude andand implementimplement rulemaking.rulemaking. 

Sincerely,Sincerely, 

' 

PeterPeter M.M. FanonFanon 
ViceVice PresidentPresident 
CorporateCorporate && GovernmentGovernment AffairsAffairs 




