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Bang & ng & Olufsen h n hereby sub ubmits these co  comments in r n response t to the 
Com mmissions not ons notice of propos roposed rulem making Proje ect No. P094 094201. 

Introduct ntroduction 
Bang & O ng & Olufsen n is a small teelevision maanufacture p placed in Europurope. Our 
productsproducts are solld by over 1.200 d  1.200 dealers rs in more ththan 100 countr n 100 countries in­
clud uding US in an n extensive n  network of r  of retail stores.. Approxima ately 65% 
of thof these stores aare B1-store es, which excclusively sell ll Bang & Olu ufsen 
products.products. 

Labe el placement nt 
The commission propos on proposes t two options for t ons for televisioon EnergyGu yGuide labels. 
An a adhesive lab bel affixed on thon the products b  products bezel or a triangularr cling la­
bel. W . We have products  products whe ere the surfa ace of the tel elevision cons on consists of an 
opticcal coated g d glass. An opt ptical coating ng is one or m more thin lay yers of ma­
teria al deposited on th d on the glass, ss, which alteers the way in which th ch the glass 
refle lects and tran nsmits light. ght. This opticalal coating will ill be damag ged by an 
adheesive label a and this will  cause costuumer compla ains. We sugg suggest hav­
ing ththe possibili ility to place th the label alon ong with the e show card. rd. 

In §305.17 n §305.17 e.1 iit says “Manufnufactures sh shall affix ad dhesive labelsls” We 
wou ould like to m make the Comm mmission awa ware, that th he request to st to label 
every ry single product product is inappropr ppropriate. S Such measur re will substaantially 
incre ease the adm ministrative and financiaal burden of n of a manufact cture, 
without h thout having a correspond onding markeet effect. It is obvs obvious th ous that the la­
bel prov  provides the e intended purch  purchase orieentation onlly through its vts visibility 
at po t point of sales, s, but not aft fter un-packa kaging a pro oduct after pr purchase. 
As sucAs such we propospropose to makake it clear in th n the propos proposed rule that t only tele­
vision p on placed on th  on the market for tht for the purposrpose of beiing displayedd in a shop 
shallll have the la abel affixed. d. 
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Timing of proposed Requirements 
The Commission believes that six months will be adequate to allow for 
testing and labeling televisions.  
Six months transitional period is too short. We propose to consider a 
transitional period of 12 month in order to give manufacture sufficient 
time to purchase, test and introduce a label on the televisions. This will 
also allow us to make sure, that product in the shops can be sold out 
before the introduction of the label otherwise this products must also 
be supplied with a label. 

Thank you for your consideration of these comments. 

Sincerely 

Lone Nielsen 

Environmental consultant 
Bang & Olufsen 

lon@bang-olufsen.dk 
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