Interactive Advertising Bureau
114 E. 27th 5t. 7th Flaor

New York, New York 10016
212.380.4700

April 14, 2010

Via electronic filing: https://public.commentworks.com/ftc/privacyroundtable2

Hon. Donald S. Clark

Federal Trade Commission

Office of the Secretary, Room H-135 (Annex P)
600 Pennsylvania Avenue, NW

Washington, DC 20580

Re: TAB’s Comments — Privacy Roundtables — Comments, Project No. P095416

Dear Secretary Clark:

The Interactive Advertising Bureau (“IAB”’) provides these comments in response to the
Federal Trade Commission’s (“Commission” or “FTC”) request for comment in conjunction
with a series of roundtable discussions on evolving consumer privacy issues. As the
Commission reflects on the current status of online privacy, it should consider the tremendous
value created by online advertising for both consumers and the economy, and the impact self-
regulation and education has collectively had on consumer privacy. As the Commission has
previously recognized, industry self-regulation is the preferred approach for addressing the
intersection of privacy and online advertising practices.'

Founded in 1996 and headquartered in New York City, the IAB (www.iab.net) represents
over 375 leading companies that actively engage in and support the sale of interactive
advertising, including leading search engines and online publishers. Collectively, our members
are responsible for selling over 86% of online advertising in the United States. The IAB
educates policymakers, consumers, marketers, agencies, media companies and the wider
business community about the value of interactive advertising. Working with its member
companies, the IAB evaluates and recommends standards and practices and fields critical
research on interactive advertising. The IAB is committed to promoting best practices in
interactive advertising, and is one of the leading trade associations that released cross-industry
self-regulatory privacy principles for online behavioral advertising in July 2009.

IAB believes that the appropriate approach to address consumer online privacy is through
industry self-regulation and education. Existing and emerging robust self-regulatory principles

! See FTC Staff Report: Self-Regulatory Principles for Online Behavioral Advertising (Feb. 2009), available at
http://www2.ftc.2ov/0s/2009/02/P085400behavadreport.pdf.

? Press Release: Key Trade Groups Release Comprehensive Privacy Principles for Use and Collection of Behavioral
Data in Online Advertising, July 2, 2009, available at
http://www.iab.net/about_the_iab/recent_press_releases/press_release archive/press_release/pr-070209.
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address privacy concerns while ensuring that the Internet can thrive, thereby benefiting
consumers and the U.S. economy.

I. Online advertising generates a significant consumer and economic benefit

For almost two decades, online advertising has been an economic driver that has fueled
Internet growth and delivered innovative tools and services used by consumers and business to
connect, communicate, and contribute to the continued evolution of the Internet. This
advertising based model continues to drive Internet growth and deliver consumer benefit.
According to a recent study entitled Economic Value of Advertising-Supported Internet
Ecosystem conducted for IAB by Harvard Business School Professors John Deighton and John
Quelch, e-commerce and online advertising contribute $300 billion each year to the U.S.
economy and employ 3.1 million Americans.’

The revenue generated by online advertising supports the creation and entry of new
businesses, communication channels (e.g., micro-blogging sites and social networks), and free or
low-cost services and products (e.g., email, photo sharing sites, weather, news, and entertainment
media). Online advertising enables consumers to compare prices, learn about products, and find
out about new and local opportunities. Additionally, the Internet empowers small businesses,
enabling them to flourish and compete where costs would otherwise hinder their entry into the
market. Consumers value the tremendous benefit that they gain from such ad-supported services
and products and from the diversity of online companies. Thus, the Commission should avoid
unintentionally stifling this positive contribution to the economy and consumer benefit.

Perhaps most importantly, the record demonstrates that consumers are increasingly
embracing and participating in Internet activities. A quick analysis of the most recent indicators
reveal that online retail sales during the 2009 holiday season increased 5 percent from 2008,
according to a report by the research firm comScore, with consumers spending $27 billion more
than the previous year. Consumers were more satisfied than ever with their e-commerce
experiences, according to ForeSee Results’ E-Retail Satisfaction Index, giving their online
shopping adventures a score of 79 out of 100, the highest rating since the survey began in 2001.
Perhaps most informative, research demonstrates that consumers are generally not reluctant to
participate online due to advertising and marketing practices. According to a 2009 survey by the
National Retail Association, of those consumers who were reluctant to shop online, just 0.1%
cited concerns over privacy and the same miniscule percentage (0.1%) cited concerns about
retailers tracking online activity.

I1. Self-regulation addresses concerns with online advertising

Self-regulation continues to be the appropriate approach for addressing the interplay of
online privacy and online advertising practices. This approach has successfully demonstrated its
ability to address consumer concerns while ensuring that the marketplace is not stifled or
smothered by overreaching and rigid regulation. Unlike formal regulations, which can become

? Deighton & Quelch, Economic Value of Advertising Supported Internet Ecosystem, at 4, 12 (June 10, 2009),
available at http://www.iab.net/media/file/Economic-Value-Report.pdf.
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quickly outdated in the face of evolving technologies, self-regulation provides industry with a
nimble way of responding to new challenges presented by the evolving Internet ecosystem.

The Commission has long recognized that self-regulation is the preferred approach for
online behavioral advertising. In the February 2009 Staff Report, the Commission stated, “Staff
supported self-regulation because it provides the necessary flexibility to address evolving online
business models.”™ We agree. To that end, IAB was centrally involved with the development of
the Self-Regulatory Principles for Online Behavioral Advertising (‘“Principles’”), which was
released in July 2009 in conjunction with the American Association of Advertising Agencies,
Association of National Advertisers, Direct Marketing Association, and Council of Better
Business Bureaus (“Coalition”).5

The Principles were designed to apply broadly to the diverse set of actors that work
interdependently to deliver relevant advertising intended to enrich the consumer online
experience. In all, the Coalition delivered seven principles to foster consumer friendly standards
that are to be applied throughout the ecosystem. The Principles call for consumer education, the
provision of new choice mechanisms, data security, heightened protection for certain sensitive
data, consent for certain material changes to online behavioral advertising data collection and use
policies, and strong enforcement mechanisms.® In addition, the Principles require enhanced
notice outside of the privacy policy so that consumers could be made aware of the companies
they interact with while using the Internet. Together, these principles will increase consumers’
trust and confidence in how information is gathered from them online and how it is used to
deliver advertisements based on their interests.

This cross-industry self-regulatory initiative represents an unprecedented, collaborative
effort by the entire marketing-media ecosystem. The Coalition started this effort in April 2008
by convening a task force to evaluate existing self-regulatory efforts. In October 2008, the task
force began drafting principles together with eight industry association and 25 companies. In
January 2009, the Coalition publicly announced its efforts, and in April 2009, the Coalition
began socializing the principles within industry.” In July 2009, the Coalition released the Self-
Regulatory Principles for Online Behavioral Advertising.® In the following month, the Coalition
turned to enforcement, operational implementation, and educational planning. As part of the
operational implementations, IAB initiated an effort to develop technical specifications for

* FTC Staff Report, Self-Regulatory Principles for Online Behavioral Advertising, at 11(Feb. 2009), available at
http://www.ftc.2ov/0s/2009/02/P085400behavadreport.pdf.

> American Association of Advertising Agencies, Association of National Advertisers, Direct Marketing
Association, Interactive Advertising Bureau, and Council of Better Business Bureaus, Self-Regulatory Principles for
Online Behavioral Advertising (July 2009), available at http://www.iab.net/media/file/ven-principles-07-01-09.pdf.
® The Principles apply heightened protection for children’s data by applying the protective measures set forth in the
Children’s Online Privacy Protection Act. Similarly, this Principle requires consent for the collection of financial
account numbers, Social Security numbers, pharmaceutical prescriptions, or medical records about a specific
individual for online behavioral advertising purposes.

" Press Release: Key Advertising Groups to Develop Privacy Guidelines for Online Behavioral Advertising Data Use
and Collection, January 13, 2009, available at

http://www.iab.net/about _the iab/recent press releases/press release archive/press release/pr-0113009.

8 Press Release: Key Trade Groups Release Comprehensive Privacy Principles for Use and Collection of Behavioral
Data in Online Advertising, July 2, 2009, available at
http://www.iab.net/about_the_iab/recent_press_releases/press_release_archive/press_release/pr-070209
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implementing notice through a link in or around an advertisement. In April 2010, IAB, along
with the Network Advertising Initiative, released the CLEAR (Control Links for Education and
Advertising Responsibly) Ad Notice Technical Specifications, a set of common technical
standards enabling enhanced notice in online ads.” These technical specifications will allow
advertisers and ad networks to begin offering a clickable icon in or near online ads that directs
users to additional information about online behavioral advertising and choices about such ads.
In addition, as described in more detail in section III, IAB launched a consumer education
campaign.'’

In January 2010, the Coalition announced its intention to select wording and a link/icon
that participating companies will use when engaged in online behavioral advertising to indicate
their adherence to the Principles and as the link that provides consumers with easily accessible
disclosures about data collection and use practices associated with online behavioral advertising.
This wording and link/icon will appear on Web pages where data is collected either in or around
advertisements or on the Web page itself, and is required in all instances when and where online
behavioral advertising occurs.

The Coalition continues to work to implement the Principles. One key implementation
area involves developing accountability programs. IAB understands that strong independent
enforcement is key to any self-regulatory program. This is why IAB has allocated considerable
funding to the Council of Better Business Bureaus (“CBBB”) to develop a robust compliance
and monitoring system for the entire industry. The CBBB is a leader in building enforcement
programs around difficult advertising policy issues and has successfully partnered with the FTC
in the past on issues such as food and beverage advertising and online marketing to children.

The Commission should continue to support this industry-wide self-regulatory effort and
should maintain the dialogue that industry has undertaken with the FTC. This effort has already
delivered an unprecedented comprehensive self-regulatory framework for online behavioral
advertising, continues to provide effective educational resources, and has shown tremendous
promise and likelihood to achieve its objective — delivering consumer friendly standards for
online behavioral advertising across the Internet. This effort should proceed and have the
opportunity to succeed.

II1. Consumer and business education is critical to protecting consumers online

IAB believes that consumer education is vital to demystifying online advertising
practices and informing consumers of the availability of choice and tools to control one’s online
experience. For this reason, IAB has taken a leading role in providing consumer education. In
December 2009, IAB commenced its “Privacy Matters” initiative to deliver information about
online advertising. In the coming months, IAB will expand its campaign jointly with the

? Press Release: JAB and NAI Release Technical Specifications for Enhanced Notice to Consumers for Online
Behavioral Advertising: Critical Step in Interactive Industry’s Ongoing Self-Regulatory Efforts, April 14, 2010,
available at http://www.iab.net/about_the_iab/recent_press_releases/press_release archive/press_release/pr-041410.
10 Press Release: IAB Launches “Privacy Matters,” Its First-Ever Consumer Education Campaign, December 3,
2009, available at http://www.iab.net/about_the_iab/recent_press_releases/press_release archive/press_release/pr-
120309.
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Coalition and the participating business community. The second phase of the educational
campaign will provide both consumers and businesses with information concerning the
Principles.

A. Phase One: Consumer Education

In December 2009, IAB launched “Privacy Matters,” an education campaign designed to
educate consumers about how they can manage their online experience and to help consumers
better understand and appreciate how Internet advertising supports the Internet. As part of this
unparalleled effort, IAB, through the participation of its online publisher members, has
committed to deliver more than 500 million online public service announcements (“PSA”),
providing details about online advertising and tools that consumers can use to manage their
online privacy.

The “Privacy Matters” campaign was designed to capture the attention of consumers and
engage them in an interactive educational experience.'' As a consumer scrolls over a PSA, the
PSA transforms to reveal a roll down window that provides very detailed information, in plain
English, about online advertising. Consumer can link from the PSA to the “Privacy Matters”
web site (http://www.iab.net/privacymatters/) to learn more about the workings and history of
online advertising, “interest group targeting,” “geo-tracking,” “demographic targeting,” and
“behavioral advertising.” These five separate educational modules provide information about
advertising practices and make resources available to consumers about the availability of choice,
online security, and tips on how to safely surf the web.

Through February 2010, IAB and its partners have delivered more than 353 million
impressions. The results thus far have been excellent. Ten percent of all delivered impressions
are being “moused-over” by consumers and the average amount of time that consumers spend on
the PSA once they roll over it is 28 seconds. The time spent viewing a PSA is equivalent to
about twice the exposure time of the most common, 15-second, TV commercial. Perhaps most
encouraging, the click-through-rate (“CTR”) for this campaign is out performing the standard
0.03% - 0.06% CTR range for public service campaigns. These numbers demonstrate that
consumers are taking the time to read the information and interact with the educational
resources. In all, the “Privacy Matters” campaign is effectively engaging consumers.

B. Phase Two: Principles

The IAB understands that education is an essential component to the success of the
industry developed self-regulatory principles for online behavioral advertising. For this reason,
IAB along with the other Coalition members have committed to a second educational phase
intended to educate consumers and businesses about the Principles. This multifaceted campaign
will include the launch of an industry Web site that will include educational resources, the
delivery of PSAs, and community outreach by the participating trade associations.

' The attachment includes examples of PSAs from the “Privacy Matters” campaign.
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This campaign will educate the online community about the nature and operation of the
new self-regulatory program. We will educate the community on the purpose and functionality
of the selected icon/link used to provide notice of online behavioral advertising practices. For
consumers, the campaign will describe the availability of this enhanced notice in all instances
when and where online behavioral advertising occurs. Consumer will be made aware of the
types of information collected and used for advertising purposes and will be informed of the
availability of new choice mechanisms and how to exercise such choice. The campaign will also
provide educational materials and resources to the business community that will explain the
scope and purpose of the Principles. In addition, the trade associations will work with their
members to explain how businesses can come into compliance with the industry principles.

% % %

We thank you for the opportunity to submit these comments, and look forward to
working closely with the Commission on these important issues. Please do not hesitate to
contact me with questions at 202-253-1466.

Sincerely,

Michael Zaneis
Vice President, Public Policy

cc: Stuart Ingis, Venable LLP
Michael Signorelli, Venable LLP
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Attachment:
IAB Privacy Matters Screenshots
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! { Wi MEANT FOR R TR visitsite
_‘00%%  COMEONE ELCE/ CROLANINGEC Sty 2o

shows schedule watch episodes " T Ei Search schedule watch episodes MOBILE

weekdays ZetHptic on ABC | weeknights at 9pm on SOAPnet

Scary Monsters and Super Creeps SORRY THIS AD WAS MEANT FOR
SOMEONE ELSE

’ g Irrelevant advertising is just silly, really.
P tThe;Tt's \thy adtvertisters ﬁse target[\j ng
achnologles to try to showyou ads

FLORENGIA LOZANG e . y - g that you' beintgryested in. &?tifyou're

concerned about data privacy, we'd

All FlashForward Photos

. v / v B { like it if you'd click and come joinus
Came to tow t A 2 over oni our site. We've got materials
Marital Status: e that explain data privacy issuesand a
Occupati [ . lace for you to express your thoughts.
" | g p[hank you! B

pecial g
tuesday december 8th 8:30/7:30c ?bc

GENERAL '
HOSPITAL <4 %) CHittSs

FIND THE ON-SCREEN KEYWORDS AND
RECEIVE BONUS CONTENT

Example for Visualization Purposes
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ABC ROS 160x600

SKIP THE ITALIAN
RESTAURANT TONIGFE

HEY! THIS BANNER AD CAN TELL WHERE YOU LIVE! MIND IFWE COME OVERAND SELLYOU SOMESTUFF?
We're kidding, actually, no banner ad can tell where you live. But ad servers use cookies to tell what general region you live in |
and target their ads acoordingly. I the privacy issues around your personal data interest you, won't you click to join us over ' L]
i
i

! iab.

on our site to find out more and join our coriversation? Vie'd love to have you participate. Thank you!

Wideo + Blogs « Mobile « Newesletters « ABC « ESPM

Hot Topics:

4 =Tt Entertainment Tiger Woods + Jesper Parmevik » Grammmy Nads
GREY'S anaromy . , e SNEWS

Sound Of

More Entertai

ment: Michael Jackson | Jon & Kate | Patrick Swayze | Celebrity Photos  Farrah Fawcett  Stars Behind Bars | Movies | Quick Fix

Watch Live President Obama, Vice President Biden Open Jobs Summit

Wihat d think? watCh
e Video &

{ ' Keeping a Secret?

Mere wing a secret

WATCH. Huckehee BE B ATCH: White
an Clemmans; | Feel House Tackles Gate
Aurul’ Crazhers and Jobs

WWATCH: Married!
Groom Updates
Facehaok & the
Altar

WATCH: Medyiding
Surprised Kty

Home = Entertainment

Oliver Stone: Greed Is Legal in "Wall Street 2

Oliver Stone: This time, greed is legal on Wall Street with banks, hedge funds key in new film

Watch Video we 4]

By BRETT ZONGKER Associated Press Writer The Associated Press
WWASHINGTOMN December 3, 2009 (AF) Fosta Comment WATCH: The WATCH: Kimmel:  WaTcH: Perez: |
Return of Male The Tiger Soap Didn't Out
MESSAGE BOARD POST A NEW TOPIC ot Poge Share this story with friencs BEma  ElRSs @it FoniSize & A Cleavage, Opera Continues  Meradith Badar
i = - He-vage’
Digg submit K Facehaok Twitter ) Reddit QU stumbleUpon  |5] More fade
TOPICS LAST POST
Hallywood filmmaker Oliver Stane is again taking on the financial warld in 2 sequel to 1987's A better bank.
successful "wall Street,” but this time he said greed is not only good — it's legal A better rate
Stane just finished filming "wall Street 2* and dropped a few hints No minimurms. 24/7 live Customer Care.

Sponsored Links

while talking to a class at American University late Wednesday that
focuses on his work

12-MONTH CD

The movie again stars Michael Douglas as corporate raider Gordon 1 900/
Gekko, a character who preached *greed is good” and earmed q v ] 0
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ABC News ROS 300x250

ABC News ROS 160x600

« Titles +« Authors + Reviews «and more!
[ Go Now ]

Hot Topics:

@N EWS Heath et - O

Grammy Nods

Watch Live President Obama, Vice President Biden Open Jobs Summit

WATCH Hucksbee WIATCH Vibite WATCH. Married!

atch

Video m { on Clemmons: | Feel Heuze Tackles Gate Groom Updates.
Awid’

e M\ Facenool s e
Alter

4 =annp M

Home = Heaith

Watch Video

13 New Stem Cell Lines Released for Research

NIH Opens Federal Funding for 13 Embryonic Stem Cel 96 More Will Likely Follow

ko « Blogs « Mobile « Newslettars - ABC « ESPN

Home Wideo News Poltics Biotter WUITLN Ertortainment Money Tech Travel World Nows  Nightline This Week 2020 Good Morning America

More Health: Injured Giving Birth, Skater Blogs Way to Obanpics | OnCalls Wind & Mood Center - OnCalls Men's Health Center | OnCall+ Heart Health Center

WATCH, Mechticit
Surprized Kty

BY LAUREN COX SNEWS
ABC News Medical Unit Jcomments  WATCH: Wioman  WATCH Is There a wATCH: Pet
Dec. 2,200 Loses 100 Race Gap in Health Insurance
Poundsin10  Medicine?
Share thfs story wih triends BEmal  ERSS  SPin FoniSze A A Moine
Digg s B3 Facebook Twitler 9 Reddit @ StumbleUpon |53 More

The National Institutes of Heaith announced it will make 13 new embryanic stem cell Iines wil be
available for federally funded research, and wil consider adding 20 more new empryonic stem
cell lines to a national registry on Friday

For Eigh[ years, scientists using federal
grants had to vie for access to just 21
approved lines, or colanies of stem cells
derived from a human emhryn The Bush
administration Imposed a moratorium on
federally-funded research on new
embryonic stem cell lines created after
August 8, 2001

Heailth News
3!

But, President Obama overturned the
Bush maratarium on March 9 and
announced a new process, along with the
NI, for approving fecerally-funded

Example for Visualization Purposes

Blogs Way 10 Gan

s
Contest semi-finalist, bedridden
foryears with pain, fights to go to

ey

More Sk Tock: Moty Gt Gudo Alead ofthe Curve | TechBes  Top Gadkiors of the Decads. g Maps Updatod  Asian Carp Thw aates Ganat Lakos

Watch
Video @

Comcast Aims to Reshape Entertainment With
NBC

Watch Video

By DEBORAN YAO AP Brsiness Wator The Associated Press
PHLADELPHIA Dicamber 3, 2008 AF) 4 comment

e Weew @RS @ rowsss s A

s 0o P TSR

Corp. announced Thursday @

D buy @ majorty stake n NEC

opera

. 30 3Ty Of Cabie

r movie stutio

y amer

nows

aiready raising

ast wouid wieid tog

tertanment

indeed. i e Geal clears reguiatory and
Y ) Briae

0 woui hiave regional sports neteorks

deal s 3 major hurming point for COmCast, C830UBING e PRilaceipiia-nased company 10 3

It remain content 1o

ngomerate ana sbove the (ack of cable oper

s

RS oo e
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Soapnet ROS 300x250

J el Programming Guide

Days o¢ ) '

Clistmes s 9 ' " family
| Holiday CD 1 , @ i
< Walch Decomber i-25 L - 5 SHAKET famlly
Features: Bank of Mom and Dad | Personality Quizzes | General Hospital Full Episodes LOGIN | REGISTER

shows news video photos games schedule boards soapnetic  road to stardom | EEIRaNICAN

Home » Photo Index Page

Featured Galleries

Who knows Michael Killed ...

Top 10 Celebrity Guests o...

112 (3

Credit Check with Sarah Russo!

Credit Check with Sarah Russo!
Get an update on Sarah Russo's new spending habits!
WATCH YIDED »

Mitch Laurence 101 viki vs. Dorian 101 Kendall Hart 101

Evil will fall! e
Example for Visualization Purposes
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Chow Leaderboard MP3.com 300x250

s WEANT FOR —

afree mp3 account | Fi in | Help

SOMEONE ELE!]

ay Party ime  Baking Frenzy  Charitable, Di LOGIN | SIGN UP

I

HOME CHOWHOUND Qisisiysill RESTAURANTS & BARS STORIES VIDEO BLOG | MYCHOW  HOLIDAYS Home @ Free Music Mews & Features Videos Photos MP3Players Charts Podcasts  Forums
RECIPES : PASTA/NOODLES I rock + pop  hip-hop alt + indie  hard rock + metal r&b+ soul electro + dance  country international jazz  artist gignup

View these recipes as a On The Insider: Daketa Fanning Talks'Mew Moon'

PHOTO GALLERY | GO » R. Kelly

lery [ reci with images ONE E Listen to his

- RECIPE Untitied on

Pl » Untitled on

Pancetta and Pea Fusilli Ly . H. DHY Rir slatae sita

Last.fm!

By wowvetilutter | MEMBER RECIFE

.
Sd?” “Iﬁ for the Recipe of the Day

newsletter
Maryland Style Mac 'n’ Cheese
Third-place winner in =F Food WWars' 2009 Mac Battle Rovale with Cheese. IH THE CHOWHOUHND BOARDS : HOME COOKING T T
: Yukon Gold potatoes - can I bake/roast/FF
Baked Macaroni and Cheese them? P / F
By acmlzy | MEMBER RECIPE Diane in Baxley in Home Cooking
IS0 easy delicious pasta recipe Top MP3 Artist Videos |
Vadouvan Mac 'n’ Cheese ) shaebones in Home Cooking AD3COM EDITORS BOG
& crowed favorite st F Food Wars' 2009 Mac Battle Royale with Cheese.
Is a Safeway ham acceptable or should T 0 l.
splash out on Smithfield or Edwards etc? Speakea Lastfim's Best of 2009 Spoon and William
Lasagna with Eggplant and Chard P ¥ : P —
yoial EEP buodales in Home Cocking The Mp3.com music blog The year's top artists Eggleston o T
By ryanchwayne | MEMBER RECIFE Latkes on the griddle...? for news, songs, and based on Scrobbles Check out the cover for P
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Gamefaqgs Skyscraper

+~ 4d Feedback

Login Required

“ou must be logged into track games and add them to your collection. If you don't have an account, you can register one for free.

User Statistics for All Games

Own it How Playing Played Kt Track It -
17E303 FPlan to Get 264341 Mowe Playing 98013 Wiant ta Play TE553 Baszic
G0570 Have Access 176643 Plaved 7030 Mews FAGS
1255595 Orwn it 210715 Played a Lot 11043 Mewr Cheats
276316 Beaten 5858 Updsted FAGs

220012 Tatally Besten i 74288 FAQs of Chests BANNE
CAN TELL ﬂHEHE

II L ‘lIVE!
——?--89.

I
1 2 3 4
087% 0.42% 0.71% 1.18% 2T% GAd4% 14.46% 27 19% 2TE 15.42%

Sponsored Links

GCamecube Game

Skip the Lines, Shop Online Instead Save on Gamecube Game.
hing.com

"CSI: Deadly Intent” Game
Explore Crime Scenes, Examine Dead Bodies & Find The Truth! Buy Bow:
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