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June 9, 2011 

Federal Trade Commission 
'Office of the Secretary 
Room H-l13 (Annex W) 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

Re: Interagency Working Group on Food Marketed to Children: FTC Project No. P094513 

To Whom It May Concern: 

On behalf of the Illinois Manufacturers' Association and our thousands of member companies across the state, I 
am writing to express our deep concern over the proposed advertising restrictions developed by your office in 
conjunction with other federal agen~i¢s. We dispute the idea that these restrictions will improve the health of 
our citizens. Also, we qii~~Gp;Iil~:~rrf~tJ;.a;Jjout the impac~ of this proposal on tens ofthousands offood 
manufacturing jobs in fI1jfl!oi,~::{J:~li~":"i"","'" 

..,~ ~. :/'f,,--' . , • .;- .. , 

Clearly, the IllinoiS Manufacturers' Assooii:i'jjp,n is ;);f'rbn~":~~~p~~'ei1t;,Cif initiatives to improve the health and 
. "'"1.;,-'" ........ ', .r., .J.:,-, ';' 


weilliess of our members and citizens.:The IMA:l:egularJy{'p'lll)lisl;fE!s',a WeI/ness Memo sent to our member 
companies and is partnering with the Illinbj?"p~~l3:~rr;e~fdfpu~lf,fiHealth on a wellness program called 
Manufacturing Miles thattracks and incents c(jmparir~'§;1¥P..? entourage employees to walk, bike and engage in 
healthy activities. '> ,,;:~,.\~ , 

. : :..~ ,;' .', .~"''\/" 
. (\l~~;~;f ..••~':·!··, ,,' 

HoWever, we strongly disagreeiN'itha'ny conclusionthat<;~dvertising restriCtions will have any meaningful'fnipact 
on the healtlfissues' fadrrig/o'tiri':mi'tiOn~' hI fact; stuaies show that theobe~ity:rWte(ln;the lLs.: increased'while :" 
food advertising has decreased.' These restrictions are not based'orrscc'ie:riCe'and'contradict eXIsting nutritiona'j 

government between'th'EFmarketpl'ace and the consumer-with pote-ntially:d'is'asrro'tls ,consequences. illinOis is 
hOnie to many'ihdtfst'riesarid companies that will be impacted by thiS" propOsaL" Weddri6t need to further' 
hinder economic growth and employment with unnecessary restrictions. 

We ask thatyou'to withdraw this proposal. 
. t •... , : ,­L .:: 

.',.:. \"..: .. ' ,.' i.' . ....Sincerely, 

Mark Denzl6J} ,- ­
'0 ";:.:.Vice President & Chief Operating Office 

f C. '!' 

Serving Illinois manufacturers since 1893 

guidelines provided by other federal agencies. ' 

Our greater concern is that this proposal will negatively impact 'thousands"Ofjobs across the country' by inserting 
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