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t has taken 30 years,
Ibut the government has
finally decided that it’s

time to protect children
from companies that try to
. ell them junk food.

g ¥ Back in the late 1970s, the

B| Federal Trade Commission
suggested a ban on gl adver-
tising, not just food advertising, that was di-
rected to young children.
(A petition from the
Center for Science in the
Public Interest, publisher
of Nutrition Action, and’
another consumer group
" triggered that proposal.)

The FTC argued that
advertising to young
children is unfair because
“kids don’t understand
what ads are and can
easily be. hoodwmked% 'P‘

Sadly; the food, toy,
“broadcasting, and
‘advertising industries
 convinced Congress to

7\/ Lo/ CapfIprcn @ypi7z

sauthority to regulate )
“advertising to children, which stilltha }E
the FTC today.

" As Congress looked the other way for 30
years, an obesity time bomb exploded. The
- . percentage of young children and teenagers
who are overweight or obese has tripled.

‘That-alarming increase has led many to

questlon the wisdom of exposmg unsophlstl—

“Cqtedyoangsiers 1o Soiinistlcated dGavertising
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In April, the government proposed volun-
rtepeal much of the FTC's tary limits on foods advertised to kids.

. Ph.D.

_ sae Liebman, M.S.
“sctor-of Nutrition

‘S'iephen B. Schmidt
Editor-in-Chief

The proposed voluntary guidelines would ne Hurléy, RD

limit unhealthy fats, sodium, and added sugj J‘B’ vid Schardt

ars in foods advertised to children under 18. Senior Nutritionists

Advertised foods would also have to includ ‘é@l"}ﬁgg‘gi‘r‘;‘gg;‘

some fruit, vegetables, extra-lean meat or Melissa Pryputniewicz, B.S.

poultry, or other healthful ingredients. Zah}frg,e;g%;:};,t ;\rrfs .Sc.
The advertising industry immediately Jorge Bach

Art Director

CIRCULATION MANAGEMENT
Dennis Bass

. Debra Brink

Louella Fennell

James Nocera

charged that the guidelines were “overly je-
strictive” and “sufficiently onerous that they

would basically block a substantial amount of
advertising.”{{ hope so! )

If the proposal is final-

Myriam Boucher
Damon Dorsey
Greg Hildebrandt

. . Cecilia Saad Chris Schmidt
1 ized, we'll see dramatic Keri Waldmiller ! me
{ reductions in ads for un- SCILENTIFIC

ADVISORY R~

.- healthy foods on children’s
“TV shows and Internet
“sites. Though the guide-
f| lines are voluntary, they
# would still pressure adver-
tisers to clean up their act.

June 13 is the deadline
for the public to comment
# on the proposal. You can
| bet that the food industry
will weigh in big time.

To voice your-views,
write to FTC Project No.-
P094513, FTC, Office {aw
of the Secretary, Room ,(gt’»'
H-113 (Annex W), 600 Pennsylvania Avenu. ..
N.W., Washington, D.C. 20580. Or file a com-
ment at https://ftcpublic.commentworks.com/
ftc/foodmarketedtochildreniwg.
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