Federal Trade Commission
Office of the Secretary

Room H-113 (Annex W)

600 Pennsylvania Avenue, NW
Washington, DC 20580

Re:  Interagency Working Group on Food Marketed to Children: FTC Project No. P094513
To Whom It May Concern:

[ write on behalf of Imagine Print Solutions to express our serious concerns about the economic
fallout the proposed ban on child advertising would have on business partners to the food
industry. As a company that works closely with food marketers, Imagine Print Solutions is aware
of the responsible self-regulation already occurring in the food industry to promote healthy eating
for all ages, including for kids. We are proud to be associated with those efforts and see the
proposed “voluntary” standards proposed by the IWG as an unnecessary and unwarranted
intrusion by the Federal government and one that could have a devastating impact on our
business.

It is ironic that this proposal is made at the same time that the Obama Administration is requiring
a government-wide revamping of “outdated regulations that stifle job creation and make our
economy less competitive.” It does not appear that the Federal agencies involved in developing
the IWG guidelines have given any consideration to the negative economic impact these new
advertising standards would have on the food industry. Unwarranted restrictions on advertising
will stifle investment in product innovation, which in turn will make American food companies
less competitive. This would not only have a direct, negative effect on food companies and the
millions of people they employ, but that negative effect would spread to all of the suppliers,
vendors and consultants to the food industry, negatively impacting the people they employ. In
short, the IWG proposal runs counter to the President’s Executive Order 13563 and should
therefore be rejected.



