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PURE, NATURAL & ORGANIC
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FORTHE BATH:

Foamy.and luxurious, rich
natural oils, amollients

and humectants are
combined to 'malceyour
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Natural and organic
ingredients may cause
color variations

Ingredients:Agua (Purified Water), Sodium
Myreth Suifate, Anthemus Nobllis (Chamomile)
Flower Extract™, Cocam¥opropylBetaine, Aloe
Barbad ensis (Aloe Vera) Leaf luice®, D ecyl
Glucoside, Calendnla Offleinalis (Marigold)

Flower Extract®, Polyguaternium-7,
Symphytum Officinaleé (Comfrey) Leaf Extract®,
Cyclomethicone, Amica Montana {Araiea)
Flower Extract,Dimethicone, Hypeticum
Perforatum (Sttolin's Wort) Plant Extract®,
THis Cardata (Linden) Floveer Extract,
Panthienol (VitB5), Simmondsia Chinensis
(ejobaySeed O Tucopheryl Acetate (VitE),
Triticum Vulgare (ydrolyzed Wheat) Protein,
Tritiewm Vulgare (Wheat) Amino Aclds, Tritloum
Vulgare (Wheat) Germ 00, Lecithin, llermy!
Palimftate (Vie, A), Clteds Grandis (G rapefruly)
Seed Extract, Sodim Denzoate, Potassium
Surbate, Natural Colos Essential Q1 Blend.
“Certiied Organic

Questions? Comments? . Call our
Toll Free Hotllne 1-877-JASON-0Y
wwwjasoh-nauvalcom

C-¢8000-2eS8L-0

M fg. By: :

JASON NATURAL COSMETICS
Culver Clity, CA 90232-2484
Naturally; since 1959

MADE IN USK

J/A/S/O/N.

PURE, NATURAL & ORGANIC

No Lauryl/Laureth Sulfates

Enriched with Charmmiomile,
Marigeld and Whole Wheat Proteins

Minimizes Tangling to Ease
Wet and Dry Combing

Kids OnlyI™ Extra Gentle
Shampoo for children of all
ages. Today's pollutad
environmentand water can
be harsh on young
children's hairand skin.
JASON Kids OnlyI™ Extra
Gentle Shampoo s
specifically formulated with
extra-mild botanical
surfactants to cleanse
gently, thoroughly and in
total comfort. Certified
organic extracts of
Charnomileand Marigold
help calm and soothe. Mild
enough for daily use. This
shampoo has the same pH
as the tears from your eyes,
sotharelll be no tears if
shampoo getsinte your
little one’s eyes,

To Use: Thoroughly wet hair.
Always do aquick light-
lathering shampoo first. Rinse
and follow with a second
super-lathering to thoroughly
remove stiibbom cilsand

-excess dally dirtand debris.

Repeat,ifnecessary. Foradded
protection of hair and sclp,

ol with JASON Kicls OnlyI™

Extra Gentle Conglitionsr.
+ Na Lauryl/Laureth Sulfates
= Safe For Use'On Children
» Bio-Degradah/le
* No AnimalBy-Products
* No AnimalTesting
« Ng Synthetic Fragranges
. AR

e

17.5FLOZ 517 mLe
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= NATURAL PRODUCTS

EXCLUSIVELY AT EXPO EAST ‘OB

Your Guide to

Natural Beauty

J/A/S/O/N.

PURE, NATURAL & ORGANIC




J/A/S/O/N.

PURE, NATURAL & ORGANIC

At JASON, we believe that it is equally important to pay
attention to what you put on your body as well as what you
put in your body. JASON Natural Products has been a
leader in the natural personal care category since 1959 by
creating pure, natural, and organic products for entire
body. We offer a wide range of products appropriate for
the whole family including skin care, hair care, body care,
oral care, and deodorants.

Today, we have too little time and too many short cuts.
But some things should never be compromised - especially
caring for yourself and your family. Combining our legacy
in the art and science of natural personal care with the
highest quality ingredients and formulations, JASON
Natural Products are key to taking great care of your
body head to toe everyday.

JASON Natural. Caring for You Head to Toe.

The JASON Promise

At JASON, we continually strive to find the best natural yet
effective ingredients to put into our formulas so you can
be assured that you are putting the best possible natural
products on your body that work. We maintain high quality
standards in terms of what we will put into our products
and we avoid using animal by-products, synthetic colors or
fragrance, and harmful chemicals in all our products.
Additionally, we do not engage in any animal testing in the
development of our products.



1o use Apply fo damp skin in bath or LAVENDER BATH & SHOWER GEL

AvVALON
shower and gently massage into O RG AN I O SIj
moisturizing lather. Rinse clean. Fora

luxiurious bathsodk; poir Ve ounce 0 and the soothing aroma of arganically
under warm running water. grown Lavender replenish yaur skin and

INGREDIENTS Purified Water, cocamidopropyl
lietaing, disodium cocoamphodiacetate, sodium cocoy!
sarcisinae, cocanut acld, babassuamidopropalkonium

chiloride, organic lavandula angustifolia (lavendey) : -

flower™, calendula officinalis (calendula) flower™ A ' CONSCIOUSNESS IN COSMETICS
and chamamilla secutita (chamomile) flower®® extracts, i
bisabalol (chamenmile), ethylliexylglycetin, arginine

Nourishing botanicals, gentle cleansers

revitalize the senses.

Avelon Organics creates Consciousness

(amino acid), panthenol (pro-vitamin BS), locopherol in Cosmetics, an awareness of inlention,
(vitamin E), organic lavandula angustifaliz responsibility, efficacy and the value of life.
flavender) oil™ and other essenial oils,
1) Cortfod by Wit Assuronce nternalional Our science-based body care products are not
2) Lartified by BLS Dka-Garamtia lested on animals and do not eontain par
3) Curfified by International Cerlification Servites 2 2 ditiollsr haih sressrvativas, min pT olb e
A BA AR a & , mineral oi
NO PARARENS, HARSH PREZERVATIVES ’ = B ;
OF GRAPEFRUIT SEED EXTRACT. arlificial colors or synthetic fragrances fo
MO $ODIUM LAURYL OF LAURETH SULFATE. ;
1007, VEGETARIAN INGREDIENTS. assure these chemicals will not be absorbed
: Genlly cleansing, nourishing into the body through the skin.
»z?ftéﬁ??:ﬁ?ﬁ?;kﬂgug?a lather of Lavender moisturizes Avalon Organies supparts sustainable
MADE 1N GANADA 152006  fle, sstios . agriculiure and relentlessly seeks.out
www.avalonorganics.com and softens the skin,

erganic ingredients. Our products are

E£Z0000NIYH

vegetarian and hypo-allergenic.
ot OUR PLEDGE. YOUR ASSURANCE, q < PR
ore SATE, A CTIE RO OR AL e SODT Consciousness in Cosmeticsis the
CARE WITHOUT ARTIFICIAL COLORS, saurce of our vision that encompasses
SYMTHEYIC FRAGRANCES GR MARABENS - tod
o 8547 4 ollz5 106!l 5 EL COSMETICS BIRECTIVE COMPLIANT, vs all. We welcome you to join us.
——_— —— N 32 FLOZ € 950 ML A —— _—
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10 ust For daily allover use. For best
results, moisturize after bathing,
Reapply to hands after washing,

INGREDIENTS Purified waler, cyclopentasiloxane,
cetearyl alcohol, polysorbate 60, organic helianthus
annuus (sunflower) ail®h), cetyl alcohol, vegetable glycerin,
sorbitol, stearyl alcohal, dimethicone, organic lavandula
angustifolia (lavender) flower™, calenduta officinalis
{calendufa) Mower™ and ¢hamomilla recutita (chamomile)
flawet@ extracts, hahassuamidopropalkantum chloride,
Disabalol (chamomile), organic theobroma cacao
(cocoa butten)™, arganic linum usitatissimum (flaxsesd)
and cocos nucifera (coconul) oils™, sodium chiaride,
beta-plucan (vat), ethylhexylglyoerin, arginine (aming
acid), stearic acid, organic lavandula angustifolia
(tavender) oil™ and ather essential oils.

1) Certifind by Qualtly Assuranee Intsrnational
2) Gortifled by BCS Oko-Baramiia
3) Gertified by International Cerfification Servives

HO PARARENS, HARSH FRESERVATIVES
OR GRAPEFRUIT SUED EXTRACT.
100% VEOGETARIAMN INGREDIENTS.
MO ANIMAL TESYING,

AvALoN NATURAL PROULOTY
PETALUMA, GA 94975=0428 1L4.4.
MALE TN CANATEA Q2a0e e aemasn

www.dvilonorginics.com
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547491352250l

AvVALON
ORGANICS'

ITAND & BODY
LOTION

LLAVEN DFEp
ENRICHED WITH
BETA GLUCAN

MOISTURE MAXIMIZATION
Nourishing Lavender, protective plant
lipids and the rich, oal nutrifion of Bete

Glucan deliver sumpluous skin hydration.

DROANICS
4

OUR PLEDGE, YOUR ASSURANCE.
SAFE, EFFECTIVE, PRO-DRGANIC ROIDY
CARE WITHOUT ARTIFICIAL COLORS,
SYNTHETIC FRAGRANCES OR PARAEERNS,
| EU COSMETICS DIRECTIVE COMFPLIANT

s I 1
sty

LAVENDER HAND & BODY LOTION

A triple dose of rich lipid sources -
cerfified organic Sunflower, Flaxseed
and Cocanut Qils - restores the skin's

lipid balance for long-asting, easily

absorbed moisturization and silky,
supple skin. Enriched with Beta Glucan

for cellular rejuvenation.

CONSCIOUSNESS IN COSMETICS
Avalon Organics creales Consciousness
in Cosmetics, on awareness of inlention,

responsibility, efficacy and the value of life.

Our science-based body care products are not
fested an dnimals and do not cantain parabens
or ather harsh preservalives, mineral oll,
arlificial colors or synthetic fragrances 1o
assure these chemicals will not be absorbed
infa Ihe body Ihrough the skin,

Avalan Organics supports sustainable

agricullure and relentlessly seeks out

arganie ingredients. Our products are
vegetarian and hypo-allergenie,

Conscicusness in Cosmefics is the
saurce of ayr vision thal encompasses
us all. We welconie you 1o jain us.

32 FLOZ € 950 ML =
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LAVENDER MOISTURIZING CREAM SHAVE

This moisturizing cream shave formula
spreads easily, provides Iift and glide,
rinses clean and soothes sensitive skin
for a perfect shave. Enrichad with
Beta Glucan to speed the repair
of nicks or irritation.

To uge Rinse skin thoroughly with warm
veater. Apply a ihin, fransparent layer of
cream shave over damp skin. Shave
normally, finsing razor frequently.

CONSCIOUSNESS IN COSMETICS

Avalon Organics cresles Consciousness in Cosmelles,
an awareness of intention, re?omibillty. efficacy
ond the value of life.

Qur sciencabased body care products are not tested
on animals and do nal cantain parabans or ather
harsh preservatives, artificial celars or synthetic
fragrances to assure these chemicals will not be
absarbed into the bedy through the skin.
Avalen Organles supports sustainable agriculture
and relentlessly seaks out organic ingredients.
Qur products ure vegelarion and hypaallergenic.
Consciousness in Cosmetics is the source of eur visien
that encompasses us all. We welcome you 1o [oin us.

INGREDIENTS purified watzr, cetyl aloalel, stearylaleah,
tfylhen! paimitats, sorbitel, bebientrimnnium chloride, helianfius
aniyus (sinllovier) seed ul, ceritied onganic alos batbadensis leal

Juced®, linmm usitatissimum (flax) seed ofl, organic extracts of
calenduh cificmalis flower™, lavandula angustifolia {lavendur)

Nowee™, chamomilla: recality (matricaria) flawest and eamallia

sinenshs lealc™, panthencl, Yocogherol {vitamin E}, arginioe,
vezetable ghcerin, beta plucas, sodivm chioride,
hdrosyithylcellubosz, dhymﬁmﬁn, phemyethanol, arganic
fvandulz angustifolia (vendes) ol and other essential nils;
1) Certifled by Quality Asurance Intermational
A e
ﬂw‘iﬁlﬂy wnﬁgﬂl M ealian !“J‘!lﬂl

K3 PARARDYS, HARSH PRESTRVATIVES OR ORAPIFRLNT STID DXTAAZY,
1200, VESETARLEM INSTEINENTE. MO AMIMAL TESTIHG.
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AVALON NaTURAL PRODICTS
PEEALUMA, 08 H5970-0400 U S &,
MADE IN THE Ui.3.4. G007
126 331109

www.avalprorganics.com
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MOISTURIZING
CREAM SHAVE

END ER
ENRICHED WITH
BETA GLUCAN

Plant Qils and Aloe nourish,
moisturize and provide glide
for a smocth, close shave as
Beta Glucan helps speed
the repair of nicks and irritation.

OUR PLEDGE.
YOUR ASSURAMCE.

= =)
©avalon = RS VE MRS REANC B0DT
ORGANICS: [ TR O

TOETIC FRAGEAN FARABERLE
ELf COSMETICS [IRETT

. S FLOZ € 225 ML Y.
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10 use Wark into rich, maisturizing lather,

Rinse clean,

INGREDTENTS Purfind weter, cacamidonrngl betaing,
st coconmphediacatale, sodium coceyl seroasinatz,
cocanit avid. lisbassuam laneosalkonlun ehldide, otgani:
lawanduli aagustifolia {lavonder) Tloweett, caleniluls
iffis s (calendils) flowerdd e ehemomills rcitits
(chamamile) fiawes?) mvivacts, va]m‘hiu ghwenn, bisabolo!
(ehamorite), ethyliiglyessin, arginine {aming agil),

puenthenal (pfo-vltamin B5), tocanberol (vitamin EL, arganic
vty wragustifitia (avendos) ofk%:and ather essential uis.

1) Catifd by ety Besarmane Pitsrationsd
nmmm Br-Garwmtls

HE PALAREMS. HARSH PRESERVATIVES
Ok GHAFRVRUIT S350 RKTHALT.
MO SOBIUM LAURYL ©8 IA“II\‘H IIIHAII.
OO VA GITARIAN (MGRED:
HO Ak L \llllND

AVALOR NATURAL PRODUGTS
PETALUMA, C4 94970-0420 T.S.A.
MADLIN CANADA (12006 ol 1a3m

avalonorgnnics.com

[ 474913543 H

AvALON

GLYCERIN

EHHICHID WITH
VITAMIN T, BANTHENOL & ARGIMINE

Soalhing Lavender and a
moisturizing lather o clagnse hands
theroughly ye! gently.

GUR PLEDGE,

VOUR ASSURANCE.

BATE, CITLAII, DO OROANC IDUY CAR1
WILICOL A NARL CMOSS STRUMY

PRACHERI RS (o (ALY, 0 CCAN 4 0,

N 12 TL OZ & 350 ML

LAVENDER GLYCERIN HAND SOAP

Parfect for fraquent washing, Genle,
effective claansers ara blendad wilh
mwislurizing glyzerin and ceriified
organie Lavender to cleanss,
rafresh and maislurize hands,

CONSCIOUSNDSS IN COSMETICS
Avalan Orgariics creales Consei
in Cosmaiics, an awareness of intonllon,
responsibilly, slficaty and the veluo of life.

Qo seiencebased body core producss ore
nat fesied an animals and do net contain
parabens or siher harsh preservatives,
mineral ofl, artificial colers or synthefic
fragrances lo-assure thesa chemicals will nay
be absorbed inta the body through the skin.
Avalon Orgarics supports suskainable
agriculture and relenllessly seeks o
ﬁrgnnic Ingredhﬂls. QOur pfodum are

tan.and hypoall
Cmsdmnmss In Coln'behu Is the
source of aur vision thal encompusses
s all. We weleams you 1 join us,



http:b.lSSUimill~Jkonll.11

"34VS 39 "LAVWS 39

“n4diLNv3g 39

d HONOR YOUR BODY WITH i
CONSCIOUSNESS IN COSMETICS

(ur skin covers us from head to toe with a
delicate shiefd of protection. Much of what we
put on our skin is absarbed diractly into our
body. For this reason, the products we apply to
our skin must be kruly safe. Consciousness
in Cosmetics is our commitment to crealing
| | anexiraordinary range of safe, efficacious and
organic body and skin care products, using the
purest ingradients, fres of pore-tlogging mineral
oil, petrolaturm or propylene giyeol, artificial
colars, synthetic fragrances and parabens. We
only use safz ingredients we trust, because we
know they can be abisorbed into the bor

S |

STRENGTHENING OUR
COMMITMENT TO ORGANICS

Qur name - Avalon Organics - reprasents ogr
langrstanding commitment to organic
agriculture hecause if reaches the highest itleal
| of sustainability, delivering banefits to the sall, to
farmers, to the environmient and fo our customers.

Qur formutas contain sigrificant levels of
benefictal certified organic essential oils,
Botanicals, herbs and vagetable oils that produce
bath a measurable expansion of organic acreage
| | under cultivation and offer the greatest safety

|| and healthful benefits for the skin and body.
Every organicingrediant we use s certified and
each certifier is listed on our label.

Avaron OreaNICS

CONSCIOUSNESS IN EOSMETICS™
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HONOR YOUR BODY
WITH CONSCIOUSNESS"

CONSCIOUSNESS OF INGREDIENT PURITY

Avalon Organics relentlessly seeks out and uses
ingredients that are purer, more natural or erganic and
creates products that are safer to uss,

In this new reformulated range of Avalon Organics Bath
and Body products we have eliminated Parabens, the
most widely used category of body care preservatives.
We have eliminated them because they have been
implicated in breast cancer.

We centinue to exclude sodium lauryl and loureth
sulfates, which are known irritants, and use more
natural cleansers, which clean the skin and hair just
as sffectively, now mare gently.

We use arganic essential oils for fragrance and reject
mineral oil, petrolatum, propylene glycol, artificial eolors
and synthefic fragrances. Avalon Organics products are
free of all toxic synthetic preservatives, pefroleumbased
ingredients, formaldehyde donors and ofher proven
harmful chemicals.

We only use ingredients that we trust, knawing they can
be absorbed info the body through the skin.

CONSCIOUSNESS OF ORGANICS

It's in aur name: Avalon Organics. Qur name reprasents
our commitment to organic agriculture because it reaches
the highest ideal of sustainability, delivering benefits to the
soil, to farmers, to the envirenment and fo our cusfomers.

We intentionally use beneficial, certified erganic
botanicals and oils in our products that will preduce a
measurable expansion of organic acreage cultivafion.
These ingredients are certified organic accarding to
USDA Notional Organic Standards.

CONSCIOUSMNESS OF WELLNESS, VITALITY
AND LOOKING GREAT

Avalen Organics brings consciousness to the fulfillment
of our customers’ deepest desires for how they want fo
look and feel — full of vitality and radiant health — by
previding products of excepfional quality and efficacy,
products that perfarm and deliver their promise.

Our new products and new formulations offer an
unprecedenied range of enhanced benefits because
they are made with unique, innovative ingredients with
higher levels of science-based nutrients and botanicals.

CONSCIOUSNESS OF THE SENSUALITY OF
BODY CARE

Our Shampoos, Conditioners, Bath & Shower Gels,
maisturizing Soaps and hydrating Hand & Body Lofions
deliver a bouquet of luxurious fragrances of organic
essenlial oils, genfle foaming lather and rich, socthing,
moisturization. Cleansing and nourishing, they enliven the
body, hanaring it with pure consciousmess.

CONSCIOUSNESS OF PERSONAL CHOICE
AND SENSITIVITY

Avalon Organiics is conscious of the value of dll life and
neither fests aur producis on animals nor supports the
testing of our ingredients on animals.

Avalon Organics brings consciousness to the individual
dietary needs, choices and practices of our customers
and for this reason our praduets do not contain any
animalbased ingredients.

We are especially conscious of the allergeric sensiiivity of
many of our customars and offer an array of products,
which do not contein synthetic fragrances, harsh irritants or
other ingredients that commenly cause allergic reactions,

OUR COMMITMENT

Avalon Organics’ commitment to Consciousness in Cosmetics allows us to
create a larger vision that encompasses us all. Our goal is to honor the
body with consciousness. Our vision is alive and continually expanding and
we are all part of it. We are on the path of Consciousness in Cosmetics.
We welcome you fo join us.




CONSCIOUSNESS
IN COSMETICS"

Supple, soft, sensitive skin. These three simple words — Consciousness in

The skin is the largest organ in our body. While if Cosmefics — now define an unwavering

covers us from head fo toe, it's a delicate shield of commitment at Avalon Organics. A commilment fo

protection and my ch of what we put on our create an exiraordinary, unprecedented range

<kin is absorbed direcily into our body. of new and reformulated producis, which

are inherently pure and safe while
For this reason; the products we apply to ORGANICS
LN ™ hedlihy benefits of natural body care. (

expanding the efficacy and vibrantly
our skin must be truly clean and pure,

natural and organic, made from ingredients

that are effective and sdfe. This mission inspires us and guides us on all levels

_ o create natural body care products of

That's the essence, the guiding principle of
' exceptional quality.

Conscicusness in Cosmetics.

AvarLoN ORGANICS'




CERTIFIED ORGANIC SOAP BARS

-

f AvALON
il OreaNIGs |

)

ange of exquisite soaps, created with cerfified organic coconut and
variefies offer hydrating moisiurization, gentle exfoliation, superb
hig, unscented hypo-allergenic protection, and genfle washing for

Bors cleanse delicately and lother abundantly with the triple
of Shea Butier, Alee and Glycerin. Organic essential oils infuse

vlgted with Consciousness in Cosmetics, so you can be assured
ives, parabens, artificial colors or frugrances will be abserbed ints

e skin,

LAVENDER
Enriched with Shea Bufisr, Aloe and Clive Ol

LEMON
Enriched with Shea Butter, Aloe and Olive Ol

ROSEMARY MINT
Enriched with Shea Buitzr, Alos and Clive Gil
NEW! ALOE-UNSCENTED
Enriched with Oalmaal, Shea Butisr, Alee and Olive OIl

NEW! ORGANIC BABY SOAP
Enriched wiih Shea Bulier, Alos and Qlive Ol

NEW! FACIAL SOAP
Enriched with Shea Bulter, Ales and Macadamia Mur il

&
!

Ozsanics

Avaroy

i ‘TOi!S and Alee moisiurize the skin and provide perfect razor
! 5{'“!3.0*_}1 close shave. With its Beto Glucan, this wonderful
repars of wounds and irritation and pramotes cellular

B8 of Consciousness in Cosmefics so you can be assured no

--apffiser\fmﬁves, artificial colors or fragrances will be absorbed
& AKIn,

LAVENDER
Enriched with Bata Glucan

LEMON

Enriched with Beta Glucan
PEPPERMINT

Enriched with Bete Glucan

ALOE-UNSCENTED
Enriched with Beto Glucan
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inic Flent Olls
nic Plant Oils
inic Plani Qils
inie Plart Olls
inie Flant Gils

inic Plant Oils

ROLL-ON DEODORANTS

RELIABLE, HEALTHY, ALL-DAY DEODORANT PROTECTION.

Canfidence and pure assurance. We made it possible with cerfified organic essential
ails in a petroleum-frae, glycerin base that blocks the metabolic pathway: of odor
cousing bacteria and eliminafes odor.

Clean, effeciive deadorant profection, formulated with Consciousness in Cosmetics,
without aluminum, petrachemicals, propylene glycol or parabens fo ensure thess
chemicals won't be absarbed info he skin.

LAVENDER

Paraben-and Propylens Glyeol Free
LEMON

Pamaben and F‘rup’ﬂana Glyes] Fres
PEPPERMINT

Parateen and Propylene Glyos! Frez
ROSEMARY

Faraben and Frepylens Glyes| fres

WILD YAM
Paraben and Propylens Glyzs| Frae

THE PERFECYT LIQUID GLYCERIN SOAP FOR FREQUENT WASHING.

These vegetablebased lathers clean hands thoroughly yet gently. Copiously
enriched with glycerin, they moisturize with deep hydration, infusing fragrances of
organic essenfial oil of lavender, rosemary, peppermint and lemon. Avalon Organics
Liquid Glyzerin Soaps are a delightfully pure experience everywhers you wash.

Created with Consciousness in Cosmelics, so you con be assured no harsh
preservatives, parabens, artificial colors or fragrances will be absorbed into the
body through the skin.

LAVENDER

Enriched with Vitamin E, Panthen,
LEMON

Enriched with Vitamin E, Panthen
PEPPERMINT

Enriched with Vitamin E, Panthen

ROSEMARY
Entiched with Vitamin £ Panthen




RE MAXIMIZATION. LAVENDER
2 aE X i . o Enrichad with Beta Glucan and hree cerfified erganie Plant Oils
deﬁen from three luxurious cerlified organic Plani Lipids - Sunflower,

RSN A i R T P . LEMON
d Flaxseed Oils - provides longlasting, nourishing molsturization for skin Eniiched with Beta Glucar and ihreo cerifiad organic lant Ol
dry and ihir;?y. Plus frasher skin, thanks to Beta Glucan’s stimulajion of collagen PEPPERMINT
nd ‘ellilor turnover. Enriched with Beta Glucon and thres certified organic Flant Qils
+ Organics Hand & Body Lotions are formulatad with Consciousness in ROSEMARY

Enriched with Beta Glucan and thres cartifisd erganic Plant Oils

YLANG YLANG
Enriched with Bela Glucan and lhres cerfified erganic Flant Oils

NEW! ALOE-UNSCENTED
Enriched with Beta Glucan and thres csrified orgenic Flant Ols

efics, without pore clogging petroleum-based ingredients, parabens or other
arvalives, to ensure these chemicals won't be absorbed into the skin.

BATH & SHOWER GELS

BENTLE, SENSUAL CLEANSING EXPERIENCE. lAVE'ID:R " benolion
; . Enrichad with Yilamin E, Panthenol and Arginine
& genlle way fo cleanse the skin and awaken the senses with bubbling lathers CEMON
i lﬂbﬂ] exiracts and fragrant organic essential ols. Enrichad with Vitamin E, Panthenc| and Arginine
OF your body with Consciousness in Cosmetics, without petroleum-based PEPPERMINT .
dients, harsh chemicals or parabens to ensure these chemicals wan't be Siiched with ik ¢, syl iard Aogimm
tbed into the skin. ROSEMARY

Enrichad with Vilamin E, Panthenal and Arginine

YLANG YLANG
Enfiched with Vilamin E, Panthencl and Arginine




HONOR YOUR BODY
WITH CONSCIOUSNESS™”

? ’;‘

CONSCIOUSNESS
IN COSMETICS"

AvarLon OrcaANICS

PARABEN FREE

FMARSH PRESERVATIVES, SYIMTHETIC FRAGRANCES OR ARTIFICIAL COLTRS

100% VEGETARIAN INGRED|ENTS. NO ANIMAL TESTING.

QUR COMMITMENT TO SAFE, EFFECTIVE, GRGAMNIC BODY CARE WITHOUT

AYALON NATURAL PRODUCTS
Petoluma, CA $4975.0428 U.S.A. vEL: 707.749.5120 rax: 707.769.0868 AvalonOrganics.com

—

@ Frinled an racyclad paper



http:AvolofiOrgonics.com

Exhibit
B



9€0000A3"

ERlb el
H2LviW
AN OOLE Sd  S0LTSWd - WOLSAD

= . K T

BEVLGLOL & waj

MEPLLLY E-&ﬁm_.usEmEsaﬁ_ n

20 14 2l

‘ﬂ'ﬁ

9|L

Ulea———
W




6Z0000A3T

MAMD  QGIBSHd  QLOSKd NOVIESHY IUMM LS B2-6LF-HH 01 INWHOA

il

MU P
2 Jmdpadosg

LIHINI

E RN o) LA

NOILOT AQ

ONITE LINndd
SOINVODYHO




HAWD

I

G916 Sind

O85SMd  HOVTE SWd  TUHM LOdS

SANTIOTHSHI

e ——

3 HUIM LDWANGD HOAY "ATHO 36N TYNHALXE HO

280 ) M
EOROAON DLING A1) JO NIU MDUL BUF
ERTS dD MM A1 ION DEARAD E] BINKE Ao
Sl Al Aypeeat pow Kpad )
ARG B0 JONPIAIDIT SOANAIS Jtdd i
Winy dRPID. pouma Ay sy 3
IEIMItIOg AP G ainiopn Himo, nennsp
oo

vz pazt
.m ADS) UDIS L,

19

w_m_ZO 11d

<aON3T8 LIn¥4
SOINVOHO

SR

ZFrLoLL # W3L
260808



—_—\

Taking Natural Health 8 Calltyg

Care to the next levelfof pérfo
with Nature’s Gate Organics

== ":H_.-.,

T

SRS 8
Ry | B
s INCEARE 2 é " ;
&__"ﬂ‘ 7y e i
o er s A E

00 Mason Avenue; CHEGWOL 1311 #(818)882- 295415 (800)327-2012 * vrww.naturesgatebeauty.com




ORGANICS

NOW paraben Free

Nature's Gate Herbal ahd Fruit Blend Organics deliver aptimal performance and purity with
Certified Organic botanicals of Lavender, Chamomile, Lernongrass, Red Tea and Grapefruit,

* Unique, Intoxicating Scents!

* No Parabens

* No Phthalates

* No Sodium Laureth/Lauryl Sulfates

= No Mineral Oil, Lanolin or Petrolatum
¢+ No Animal Derived Ingredients

* No Animal Testing

The Organics Campaign

\We are very excited to introduce an integrated program designed to defiver in store exciternent and drive retail
s3les with coupans, samples, in store marchandising materials and discounts!

Call your Sales Representative to learn how you can participate today.

www.hatures-gate.com » 1.800.327.2012

Cirele Reply #1716
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Gracn Apple & Ginger
Thickening & Volumizing Shampoo

# 3700DE - 8 Fi oz. (237mL)
| upc - 718334337005
SRP - $8.99

Desert Essence Organics Green Apple & Ginger
Thickening & Valimizing Shampaois a.gentle but
effective dieansing system based on sugar and
coconut oil. Organic extracts and oils pravide
moisture, minerals end vitamins that hair needs 1o
grawstranaer. Uppn use, hairis softer, shinier and

fare manzgeable.

Italian Red Grape Shampoo

.- Italian Red Grape Conditioner

# 3703DE - 8 Fl oz. (237mL)
UPC - 718334337036
SRP - 58.29

Diesart Essence Organics lalian Red Grape Shampoo
prepares the hair for the restorative and protecting
benefits of Desert Essence Organics talian Red Grape
Congitioner. The Inaredients wotk synergistically to
protect both color and non-colorireated hair from
damaae by environmental stressors suich as the sun.
This unique farmula alse repairs damage that has
already occurrad. i

Spicy Citrus Hand and Body Lotion

# 3742DE - 8 Fl 0z. (237mL)
UPC - 718334337425
SRP - $8.99

Desert Esserice Organics Spicy Citrus Hand and Body
Lotion is-an-organic lotion that provides deep
moisturizing of the skin throtiah the use af organic
oils and matural waxes, After use of this pure.
formtla, your skin will feel silky and rejuvenated.
Lightly seented with natural essential oils of aranae,

ginger and clove.

~ Coconut Hand and Body Lotion

# 3743DE - 8 Fl oz. (237mL)

UPC -71 8_334337432

SRP - $8.99

[esert Essence Organics Coconut Hand and Body
Lotlon is an erganiz lotion that uses trepical oils and
extracts to help skin rafresh and renew. After use of
tthis-pure-formula, skin looks and feels silky. [tis
lightly scented with tropical organic coconut oil.

T T e

Vanilla Chai Hand and Body Lotion

Green Apple & Ginger
Thickening & Volumizing Conditioner

# 3702DE - 8/ Fl oz. (237mL)
UPC - 718334337029
SRP - $8.99

Desert Essence Organics Green Apple & Ginger
Thickening & Violumizing Condltioner is.a fast-
pensatrating, natural conditicner which leaves hair
smooth and silky. @raanic exiracts and sils provide
deep moisturizing, while vitamins and aptioxidants
penetrate inta the shaft 1o cotrect everyday damage
and make individual|hair strands'look fuller.

# 3704DE - 8 Fl oz. (237mL)
UPC - 718334337043
SRP - $8.99

Desert Essence Grganics [tallan Red Grape Conditioner
is a fast-penetrating, natural conditioner which isakle
o protect bath color and non-color treated hair from
damage done by environmental stressors such as the
stn. The powerful antioxidants—resveratrel and red
wine extraci-are able to act as antioxidant UV filters
to protect the hair

. Almond Hand and Body Lotion

# 3741DE - 8 Fl oz. (237mL)

Srdnnics

a UPC - 718334337418

SRP - $8.99

pesert: Essefce Organics Almand Hand and Body
Lotion:is an erganic lotion that provides deep
'nourishment to dry skin. After use of this pure
formule, your skin will feel soft and sitky, Liahtly
scented with rich, natural almond eil.

Bulgarian Lavender Hand and Body Lotion

# 3744DE - 8 Fl oz. (237mL)
UPC - 718334337449
SRP - §8.99

Desert Essence @rganics Bulgarian Lavender Hand
and Body Lotion is an organic [oticn that uses
Bulgarian Lavandér to.calm the:skin andsenses.
Bulgarian Lavender isfroma differentspeces of
plant than traditional lavender. This spedies is known
throughetit Eastern Europe to fiave a healing =fiect
on the skin, as well'as ary ability to sootheihe senses,

# 3745DE - 8 Fl oz. (237mL)

UPC - 718334337456

SRP - §8.99

Desert Essence Organics Vanilla Chai Hand and Body

Lation is an organic lotion that uses Teas and Extracts
to help repair the skin and clm the senses.

aa

Desert Essence’

£3rganics

www.DesertEssence.com

SSEiCE

i, &y e

 ltemNo. 0385,
©2006 Desart Essence


http:SRp�58.99
http:mbre.(Tlan~eab.1e
http:SRp�58.99

- Desert Essence’

*{}rgamcs

"A line of beauty care products based on .
\,#ngredfents and traditions found on organic
arms from around the world '

Grganics | ©rganics S OIOanIEs | roanics e
- Grgamgj 9 : : . g i

s
-1 -

AtDesert Essence, we believe that natural health is impertant both inside and aut, 50 We Lise

only pure, natural and erganic ingredients. Fellowing our established tradition of excellence,
we are very proud fo introduce our new Desert Essence O|gamcs lire.

100% Vegan and Free of Wheat, Gluten, Parabens,

Sodium Laurel/Laureth Sulifates, Phthalates, Artificial Fragrances and Colors,
Silicones, EDTA, Glycols and Petroleum based ingredients




t Desert Essence, we

slieve that natural health
important both inside
1d out, so we use

nly natural and

rganic ingredients.

esert Essence

irganics is a line of

eautly care products based on

igredients and traditions found on

rganic farms from around the world.

ollowing our established tradition of excellence we are very proud to

jtroduce our newest additions to the Desert Essence Organics: Ilne

Re’pt'lil' Hair Care

s
30y .J'

S e D

RECEheN WSILEL= Croanics  Organics

e, rgamcs

Ry

Phtschic Foot
Repali Croas

EDTA, Glycols and' Petroleum based ing
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FREEMAN-"

everything to keep your body, from
head to toe, smoothed and soothed

About Freeman
Producis

Great Deals
Mailing List

My Account
e View Cart

search

shop

 Feeling Beautiful
- Good Stuff Organics
Truly Luscious

Beautiful Body

BareFoot

o o

(8]

(el

o

o Bare Hands

<[ E

o Vita K Solutions/Perfect C
o Good Stuff Organics
o Feeling Beautiful

Ellin LaVar Textures
Top 10 Miracles

© 0 0Oe 06 0o 0O
7
22
o
(g
=3

hitp://www.freemanbeauty.com/portal/store/store.asp?nProductiD=23627 1/12/2010


http://www.freemanbeauty.com/portal/store/store

. [What's New]|

" [Top 10 Products]

. |Great Deals|

E Good Stuff Organics

Creamy Body Wash

goodstuff®
“organics

.. Creamy
® o PodyWash
COCONT &

¥ i bendiy Eageg
-
= e o

Cy el

Good Stuff Organics Creamy Body Wash features a blend of natural Coconut Oil to hydrate and help protect skin from free
radicals, organic Aloe Vera to soothe and cleanse, organic Grape See Extract, and Fair Trade Cocoa Butter for the ultimate

refreshing and hydrating shower experience.

Usage:

Squeeze onto hands or washcloth, work into lather and massage over body. Rinse well.

Recommend:
Use daily or as needed.

Available sizes:
10 fl. oz

Price: $8.99

Quantity: 1

http://www.freemanbeauty.com/portal/store/store.asp?nProductID=23627

1/12/2010


http://www.fi�eemanbeauty.comipOliallstore
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Ur. Bronner's Talephone Survay
Freguency Quastionnaira

March 6-23, 2008
401 Organic Personal Care Product Consumers

Q.1 Interviewer initials Hello, my name is (interviewer name). I'm from California Opinion
Surveys. | would like to ask you a few questions about products you may buy at your local store.
| am NOT selling anything and ! will NOT ask you for a donation. Are you the primary shopper in
the household, do you evenly split the shopping responsibilities with another member of the
household, do you do some of the shopping, or do you do almost no shopping for the
househoid? (IF ALMOST NO SHOPPING) Can | speak with the person in the household who
shops or does the shopping on your behaif? (REPEAT INTRODUGCTION FOR NEW
RESPONDENT) (IF NEW RESPONDENT NOT AVAILABLE, SCHEDULE CALL BACK)

Total*
PriImary ShOPPET ......cccoiiiieeieieer e e 79
SPIt @VENIY ...t 14
S0ME SNOPPING ...oeoeeveieeieeeeeee oo 6
Aimost no shopping (ASK FOR PERSON IN HH WHO

SHOPS) ..o -
(No shopper in household) ...........ccoeeeveeeioroeee -
(Don't Know/refused) ...........o..oecommeeee oo -
(ref:Q1)
Q.2 How many shoppers are there in your household?

Total
One (GO TO SCREENT). ..ot 39
Two or more (GO TO BDAY) oo, 61
Don't know/refused..............oooeoioorieeeeeeee -
{ref. PRIMARY)

Q.3 (IF PUNCH 2 ON PRIMARY) For this survey, I'd like to interview a shopper in your
household who is at least 18 years of age and who had the most recent birthday. Can | speak
with him or her? (IF YES, CONTINUE) (IF RESPONDENT NOT AVAILABLE, SCHEDULE

CALL BACK)

Total
Y85 oot 100
NO e e -
(ref:BDAY)

*All totals in the survey reflect percentages

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008




Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 2

Q.4 Are you or is any member of your family involved in the news media or in marketing
research? (IF YES, TERMINATE)

Totai
YBS oo -
NO o 10

(ref.SCREENT)

Q.5 Are you or is any member of your family employed by a company that manufactures
heaithcare/personal care products? (IF YES, TERMINATE)

Total
YBS oo -
NO e 100

(ref:SCREENPR)

Q.6 In the past year, have you purchased organic products, such as organic foods, organic
health care products, or any other product you consider to be organic?

Total
YOS et 100
NO e -
(Don't know/refused) ..o -

(re.ORGSCRN)

Q.7 in the past year, have you purchased natural personal care products that you consider to be
organic, such as soap, shampoo, body wash or lotion?

Total
YBS oo 100
NO. e -
(Don't know/refused) ...........coooooivvoonvcone -

(ref. SCREEN2)

Q.9 Would you say you purchase organic personal care products on a reguiar basis,
occasionally, or hardly ever?

Total
On a regular basis ... 40
Occasionally ..o 52
Hardly ever.............cooooveeeee 8
(Don't know/refused) .......ooocoovvvocircroce -

(ref:USEAMT)

Q.10 Do you consider most of the personal care products you purchase to be organic, or are
there just a few specific such products you purchase?

Total
Most are organic.............cccoeervooeoooeconoe 21
Just a few specific items................ 75
(Don't know/refused) .........coooovvevccoine 3
(ref.QUANTORG)
© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Q.11 Do you regularly purchase liquid soap among the personal care items you consider

organic?
Total
YBS ot e et e 45
NO Lot 52
(Don't know/refused) .............ooococovveemieeeo 3

(ref:SOAP)

Q.12 Now, | am going to read you a few label names of liguid hand soap. Please tell me

whether you consider a product with this label organic, or not organic.

Not
Org- Org-
anic anic
12 Blue Sky Organics, Liquid SO8D «.....o.eeeeeereeoesoeooooo 59 15
13 Blue Sky, Obsessively Organic, Liquid S0P e, 54 19
14 Blue Sky Liquid Soap, Made with Organic Qils...................oo.. 36 39
15 Biue Sky, Pure Natural and Organic, Liquid Soap...................... 55 16
16 Blue Sky, 100% Organic Active Ingredients, Liquid Soap .......... 63 13
17 Blue Sky Natural S0ap..........ccovoeeeeeeeeerooeeoo 22 49
(ref.ORGANIC)

Org-
DK/ anic
Ref -Not
26 43
27 34
25 -3
29 39
24 50
30 -27

.18 Now | would like you to compare the labels of these products to each other. Please rank
each label as to how organic you think it is on a scale from "1" to "5" with "5" as the MOST
organic and "1" as the LEAST organic. You can use any number from "1" to "5."

Mean 1 2 3
18 Blue Sky Organics, Liquid Soap ................... 38 7 8 18
19 Blue Sky, Obsessively Organic, Liquid
SOBP .o, 38 8 9 17
20 Biue Sky Liquid Soap, Made with Organic
OIS .o, 30 9 20 34
21 Blue Sky, Pure Natural and Organic,
Liquid S0ap.....cooooiee e 36 6 8 24
22 Blue Sky, 100% Organic Active
Ingredients, Liquid S0ap...........ccccvvvevvveveo. 42 4 6 11
23 Blue Sky Natural Soap........ccovvvvveveon, 23 31 22 21

(ref: MSTORG)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved.

4
21

16

15

21

19

DK/
5 Ref
34 12
37 12
10 12
28 12
48 12
8 12

March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-232, 2008

(.24 Now | am going to read you a list of liquid soap products. Please tell me whether you are

familiar with this product. Are you familiar with:

24 Avalon Organics Glycerin Hand S08p .......oooveovovooo \; %s
25 Dr. Bronner's Magic Soaps, Made with Organic Oils .................. 32
26 Queen Helene Organic Fair Trade Certified Cocoa Butter

Body Wash.............oooieeeceeeeeeeeeeeeeeeeeoo 18
27 JASON, Pure, Natural, and Organic Satin Soap.........ccovvvevioi 21
28 Nature's Gate Organics Liquid S08P.........covover oo 25
29 Kiss My Face "Obsessively Organic” Liquid Soap.......ccoove....... 37
30 Burt's Bees Hand S0@p...........ccovecvoeeeeoeoo 69
31 Softsoap Hand S0@P...........cooomvmoeceeeeooeoeeoooooo 68

(ref:PRODUCT)

Q.32 Do you currently use this product? (IF NO) Have you ever used this product?

No, No,
Used Never
Yes Before Used

32 Avalon Organics Glycerin Hand Soap ......oooooooviooo 12 9 78
33 Dr. Bronner's Magic Soaps, Pure-Castille Soap, Made with
Organic QS .........cocecvieeeeee e 17 8 74
34 Queen Helene Organic Fair Trade Certified Cocoa Butter
Body Wash. ... 5 7 88
35 JASON, Pure, Natural, and Organic Satin Soap...ccoveeiie, 7 7 86
36 Nature's Gate Organics Liquid S08P. ..o, 8 8 83
37 Kiss My Face "Obsessively Organic" Liquid Soap......ccov......... 12 8 78
38 Burt's Bees Hand S0@P........c....oooovimeeooooooo 32 14 53
39 Softsoap Hand S0@p............o.ooeooooooeooo 53 16 30
(ref:PRODUSE)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved.

No
66

66

80
78
73
61
30
30

DK/
Ref
1

2

Yes
-No
-33

-24
40

40

DK/
Ref
1

March, 2008



Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Q.40 Now, from what you know, which of these products do you consider "

organic."
Not
Org- Org-
anic anic
40 Avalon Organics Glycerin Hand 808P i 60 20
41 Dr. Bronner's Magic Soaps, Pure-Castille Soap, Made with
Organic OilS ..........coucveeeeneeee oo 48 34
42 Queen Helene Organic Fair Trade Certified Cocoa Butter
Body Wash........cooooe e 58 22
43 JASON, Pure, Natural, and Organic Satin Soap..coire, 61 21
44 Nature's Gate Organics Liguid SOAP- i 68 13
45 Kiss My Face "Obsessively Organic" Liquid S0ap..ciet 67 15
46 Burt's Bees Hand S08pP..............oooowmeueeooooeoeeoo 45 39
47 Softsoap Hand S0ap...........coovemoeoeeeeoeoeooeooo 8 79
(ref:PRODORG)

organic" or "not

Org-
DK/ anic
Ref -Not
20 M
18 14
20 35
18 40
19 54
18 52
16 7
13 -0

Q.48 Now | would like you to compare the products | have read to each other. Please rank the
procuts on a scale from "1" to "5" based on how organic you consider each product to be, with
"5" as the MOST organic and "1" as the LEAST organic. You can use any number from "1" to

II5.II

Mean 1 2 3
48 Avalon Organics Glycerin Hand Soap .......... 36 4 13 21
49 Dr. Bronner's Magic Soaps, Pure-Castilie
Soap, Made with Organic Oils .......................... 33 7 15 29
90 Queen Helene Organic Fair Trade
Certified Cocoa Butter Body Wash .................. 36 7 10 18
51 JASON, Pure, Natural, and Crganic Satin
SOAP...oiti e 36 8 9 25
52 Nature's Gate Organics Liquid Soap............. 3.7 8 8 22
53 Kiss My Face "Obsessively Organic”
Liquid S0@pP ..c.oveii e, 3.7 9 10 13
54 Burt's Bees Hand Soap............cooovvvoi 1l 31 18 16 20
55 Softsoap Hand Soap........ccooovvevoeooo 1.7 583 21 9
(ref.RANKORG)

© 2008 Greenberg Quinlan Rosner, Al Rights Reserved.
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Q.56 Now | am going to read you some types of ingredients. For each,

opinion, a product branded as "Organics" shouid or should not contain that ingredient.

(Dpnds Shid
Shid on DK/ -
Shid Not Qnty) Ref Not

please tell me if, in your

56 Ingredients made with both plant and petroleum

COMPOUNGS - 15 79 0 6 -64
57 Petrochemicals ................c.oooeemovin 5 89 - 6 -84
58 Synthetic preservatives ...........cooovvovveev e 9 37 0 4 78
89 Organic oils ..........ooure oo 91 5 - 4 86
60 Cieansing ingredients based off of organic agriculture,
with no pesticides used...............ooooooveeeimieo 88 9 1 3 79
61 Cleansing ingredients based off of conventional
agriculture, that may have used synthetic fertilizers,
pesticides or herbicides ................o.oooovmoeioe 5 92 0 2 87
62 Plant-based ingredients that have gone through a
hydrogenation process............cooooovueeeovooeeeooo 48 40 1 11 8
63 Plant-based ingredients that have gone through a

34 49 - 17 15

SUITtIoN ProCESS ...oovivuie e
(ref.INGRED)

Q.64 If you were looking for a liquid soap you consider organic, which would you prefer:

A liquid soap with its major cleansing ingredients based on conventional agriculture, that may

use synthetic fertilizers, pesticides and herbicides.

OR

A liquid soap with its major cleansing ingredients based on organic agricuiture that does not use

synthetic pesticides and herbicides.

Total

Liquid soap with conventional agriculture-based

cleansing ingredients ..................cooooo 28
Liquid soap with organic agriculture-based cleansing

Ingredients ..o 70
(BO).oe e 0
(NERher) ..o 2
(Don't know/refused) ............cocooeemvi 1
(ref.PESTEIOR)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved.
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 7

Q.65 In your opinion, should a product be permitted to be branded "Organics" if its cleansing
ingredients are based on conventional agricuiture that may use synthetic fertilizers, pesticides or
herbicides, or should it not be permitted to be branded or labeled "Organics".

Total
Should be permitted to be branded "Organics"............co...... 5
Should NOT be permitted to be labeled "Organics”............ 94
(Don't know/refused) .............cocovmoeio 1

{ref.PESTICID)

Q.66 If you were looking to buy a liquid soap you consider organic and you knew that a
particular soap contained petrochemical preservatives and that most of its major cleansing
ingredients were made from conventional agriculture and not from certified organic agriculture,
would you still buy that soap, or would you look for another brand that had cleansing ingredients
made from certified organic agriculture?

Total
Sl buy that S0@P ..o 11
Look for another brand with more organic materials........... 85
(Don't know/refused) ..............cccoooevoeio 4

(ref:AGRIC)

Q.67 Have you heard, read, or seen anything about "fair trade"? (IF YES) Have you heard a lot,
some, or only a little?

Total
Yes, heard @ lot.....oo.ocoouoioiiieeoooee 16
YES, SOME ....oveiieriieie oo 26
Yes, alittle.. ... 19
NO e 39
(Don't know/refused) .............coooevvooei 0

(ref:FAIRTRAD)

(.68 Have you heard, read, or seen anything lately about truth in organic labeling? (IF YES)
Have you heard a lot, some, or only a littie?

Total
Yes, heard alot ..o 12
YES, SOME ...t oo 22
Yes, alittle..........cooooomviii oo 20
NO e e 46
(Don't know/refused) ..............cooovovvceeo 0

(ref:Q67ADD)

Q.69 Fair trade helps producers of agricultural products invest in their farms, communities, and
protect the environment by promoting fair prices and fair labor conditions to empower farmers.
If a product is labeled "Organic fair trade", does that communicate to you that the majority of the
product is organic and fair trade, or that less than a majority of the product is organic and fair
trade?

Toftal
Majority organic and fair trade.................oooooooioo 73
Minority organic and fair trade........c.o.oooooiovooo 13
(AboUt qUAal).........coovvreeriie oo 1
(Don't know/refused) ..o 13

© 2008 Greenberg Quintan Rosrer, All Rights Reserved. March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 8

Q.70 Of all of the ingredients in Queen Helene's bodywash, one minority ingredient - cocoa
butter - is "fair trade." Do you believe Queen Helene should be aliowed to make its current "fair
trade” claim based on a single ingredient that does not make up the majority of the product?

Total
Yes, should be allowed to make the "fair trade” claim ........ 14
No, shouid not be allowed to make the "fair trade" claim.... 79
(Don't know/refused) .......oooveooooeroe 7

{ref. QUEEN)

Q.71 Now, | would like to ask you a few questions for statistical purposes only. How often do
you go shopping for food and personal care products?

Total
EVerY day ... 4
Several days aweeK ..o 16
Once or twice aweek.........ccoo.ooovceeve 58
Once or twice a month ... 21
Less than once a month..............oooo 1
(Don't know/refused) ..o 0

(ref:.SHOPPING)

Q.72 Thinking in political terms, would you say that you are Conservative, Moderate, or Liberal?

Total
LIDEral........ocivieeeeeee 31
MOdErate ..o 36
CONServative ... 28
(Don't knowfrefused) ..o 5
(ref.IDEO1)

Q.73 In what year were you born?

Total
18224 e 10
25 =29 e 6
S0-34 e 11
35-39 e 10
A0 -84 e 11
4549 e 14
5054 e 10
5559 e 9
60 -84 ... 6
OVEI B4 10
(Noanswer)......ccocooooocooomiee 3

(ref:AGE)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008




Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 9

L Q.74 What is the last year of schooling that you have completed?
Total
T-ATthgrade. ..o 3
High School graduate.................ccoooooeeeeooe] 15
Non-college post H.S. ..o 1
SOME CONBGR......eoeririeetee oo 31
Coilege graduate..............coeeeoeereoeee oo 34
Post-graduate school .................ooooeeoeoeeoooe 15
(Don't Know/refused) ........c.couveeeovseeeeeeeeee oo 1
(refEDUC)
Q.75 What is your race?
Total
WIS L. 65
BIACK. ..ottt e 6
HISPANIC/LAtING.....c.voveeit e 19
ASIAN .ot 4
(OB ..o 2
{MIXEA) ..o 2
(Don't Know/refused) .............ccoovueom oo, 2
(ref.RACE)
Q.78 Last year, that is in 2007, what was your total family income from all sources, before
taxes? Just stop me when | get to the right category.
iy Total
ot Less than $10,000.............cc.. oo 3
$10,000 to under $20,000 .........ooeeeeeeeeoeeeeeeeeo 4
$20,000 to under $30,000 ........cccvvmmeeeeeoooeo 9
$30,000 to under $50,000 ..o 14
$50,000 to under $75,000 ........oooeee oo 15
$75,000 to under $100,000 ......c.ooomeeeeoo oo 14
$100,000 to under $150,000 .........ooov oo 17
$150,000 to under $250,000 ........oooooeroooo 6
$250,000 OF MOTE...ooveeeeeeeeeeoeee e 2
(Don't know/refused) ........ocooovioueoreee e 16
(ref.INCOME)
Q.8 Record respondent's gender (INTERVIEWER CODE — DO NOT ASK)
Total
MBIB.......ooeii e 30
Female ... 70
(ref:GENDER)
i

© 2008 Greenberg Quinlan Rosner, All Rights Reserved, March, 2008



Horagaai”

Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Region

Total
LA COUNY. .o 25
LA AT Lttt 22
BaY ATa. ... e 22
B8N DBGO oottt 9
Sacramento/MNOTth ..., 11
Cenfral Valley ...t 11
Y (o) o o TP 44
SOULH ... e e s e e s s e 56
0o T 66
1 T = o T 34

(refREGION)

10
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Dr. Bronner's intercepis
Frequency Questionnaire

March 9-12, 2008
453 Organic Product Shoppers

Q.5 In the past year, have you purchased natural personal care products that you consider to be

organic, such as soap, shampoo, body wash or lotion?

Total
Y S et e ettt e s areeenes 100
N Ottt e e et e e en e st taesnees -
(Don't knowlfrefused) ... -
(ref.SCREEN2)
Q.6 Record respondent's gender (INTERVIEWER CODE -- DO NOT ASK)
Total
= 1= O OSSR 34
FEMALE (e 66
(ref.GENDER)
Q.7 Would you say you purchase these items on a regular basis, occasionally, or hardly ever?
Total
Onaregular BasiS......ccoee e 41
Oeeasionally ... 45
Hardly @VEF ..o e 14
(Don't know/refused) ... -
(ref.USEAMT)

Q.8 Do you consider most of the personal care products you purchase to be organic, or are
there just a few specific such products you purchase?

Total
MOSE AFe OTGANIC......oviiii e e 43
Just a few specific TemS....ccov e, 54
{Don't knowfrefused) ........cooiiiiiri s 2

(ref.QUANTORG)

Q.98 Do you regularly purchase liquid soap among the personal care items you consider
organic?

Total
Y B8 ettt et e e e rr e s ranae e s e e een 69
8 o T U OO U TS 29
{Don't knowfrefused) .......coocoiiiieiiiee e 2

(ref:SOAP)

® 2008 Greenberg Quinfan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Intercepts: Frequency Questionnaire, March 9-12, 2008

Q.10 (BLUE SKY TEST) Now, which of these products would you consider organic?

Not

Org

Org- Org- (DK/ anic
anic anic Ref} - Not

10 Blue Sky Organics, Liquid S08p ...cccocccvviiire e 75

11 Blue Sky, Obsessively Organic, Liquid S0ap.....c.cccoooeevrinnnienn... 72
12 Blue Sky Liquid Soap, Made with Organic Ois..........occoenvvvee, 61
13 Blue Sky, Pure Natural and Organic, Liguid Soap......c.......coe.... 77
14 Blue Sky, 100% Organic Active Ingredients, Liguid Soap .......... 81
15 Blue Sky Natural Soap.......cccocco i e 44

(ref:-ORGANIC)

15

19

20

15

11

43

¢

9

10

7

8

13

60
53
32
62
70

1

Q.16 (BLUE SKY TEST) Now | would like you to compare the labels of these products to each
other. Please rank the six labels below in order, from "1" {0 "6" in terms of which you think is the
"most organic” liquid soap, with "1" as the most organic, and "6" as the least organic. Each must

have a number in order and you cannot give any the same number.,

% % % % % %

Mean 1 2 3 4 5 6
16 Blue Sky Organics, Liguid Soap .......cc.......... 36 13 13 20 26 16 12
17 Blue Sky, Obsessively Organic, Liguid
SOBIP e s 36 11 19 15 18 26 11
18 Blue Sky Liguid Scap, Made with Organic
OIS e e 40 9 11 17 20 22 21
19 Blue Sky, Pure Natural and Organic,
Liquid Soap.......ooocviiiiii e 30 17 26 25 14 12 6
20 Blue Sky, 100% QOrganic Active
Ingredients, Liquid Soap ....ccccvvevevvivivineeeeeeeeee 23 44 21 12 8 10 5
21 Blue Sky Natural S0ap......ccceveeeeci. 46 5 10 12 14 13 45
{refMSTORG)
© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Intercepfs: Frequency Questionnaire, March 9-12, 2008 3

Q.22 Here is a set of liquid soap products. Are you familiar with:

Yes
(DK/ -
Yes No Ref)] No
22 AVEION OrganiCs.......veiiiiiiciireeiiieiaeeimrie e etir e eeee e e e e eeevrntnrearans 62 36 2 27
23 Dr. Bronner's Magic SO8P ....coovcvvviiiieiieciii e 43 53 4 -9
24 JASON .ottt e 50 46 4 4
25 Nature's Gate Organics.......ccooocir e 53 44 3 9
26 Kiss My Face "Obsessively Organic”............cccvveevciinevecninnen, 49 47 4 2
27 BUM'S BEES. ...ttt e 58 38 4 21
28 SOMSO@P cveeei i 79 19 2 61
(refPRODUCT)

Q.28 (SHOW ALL PRCDUCTS) Do you currently use this product? (IF NO) Have you ever used
this product?
No, No, Use
Used Never (DK/ or
Yes BeforeUsed Ref) Used

29 AvEION OrganiCS.....cvovveiiverirveriin e eeninerrer s seersreeesenes 40 24 35 1 54
30 Dr. Bronner's Magic S0ap .c..cocceevveeiieieeiec e 21 22 55 2 42
STUASON Lo 27 22 48 2 49
32 Nature's Gate Organics.......occccveveciivree v 28 24 47 1 52
33 Kiss My Face "Obsessively Organic"..................... 29 20 48 3 49
34 BUM'S BEES...coiiiriereeir et 30 25 43 2 55
35 SOfSO08PD <oeee e e 56 22 2t 1 78
(ref.PRODUSE)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner’s Intercepts: Frequency Questionnaire, March 9-12, 2008 4

Q.36 Now, which of these products do you consider "organic” or "not organic.”

Not Org
Org- Org- (DK/ anic
anic anic Ref) -Not

36 AVAION OrganiCs. . ..c.e.viiiieieeee ettt e s rareees 85 12 3 72
37 Dr. Bronner's Magic S0ap ..oocvvvvireenieere s rrsinenneesssinereer e e eneeeae s 64 24 12 40
B8 JASON Lo e e e 5 33 11 23
39 Nature's Gate Organics......ooiice e e 77 16 6 61
40 Kiss My Face "Obsessively Organic”.........cccovoivieiiecinieeeennnen, 75 18 7 57
41 BUM'S BEES ...t e 5 30 11 2%
A2 SOMSOAD 1o e 26 63 11 -36
(ref:PRODORG)

Q.43 Now | would like you to compare these products to each other. Please rank the seven
products in order, from "1" to "7" in terms of which you consider the "most organic” liquid secap,
with "1" as the most organic, and "7" as the least organic of these soaps. Each must have a
number in order and you cannot give any the same number.

% % % % % % %
Mean 1 2 3 4 5 6 7

43 Avalon Organics..........ccccceeveeeen. 28 30 20 18 12 11 5 4
44 Dr. Bronner's Magic Scap..........e.ooeeee 38 18 11 13 18 18 12 8
45 JASON e 44 8 11 14 15 2t 19 13
46 Nature's Gate Organics.......ccc.ccceeee. 33 14 28 20 15 M 8 5
47 Kiss My Face "Obsessively

Organic” ... 37 14 15 21 17 18 1 7
48 Burt's Bees.....cc.coevveniiiniceiiciecee, 44 10 10 8 15 16 33 7
49 SoftSoap ..o 56 5 8 6 9 7 11 56
(ref.RANKORG)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Intercepts: Frequency Questionnaire, March 912, 2008 5

Q.50 Now [ am going to read you some types of ingredients. For each, please tell me if, in your
opinion, a product branded as "Organics" should or should not contain that ingredient.

Shid (De- (DK/
Shid Not pends) Ref)

50 Ingredients made with both plant and petroleum compounds ....20 64 11 4

51 PetrochemiCals ......coviieiieiie e e 16 66 12 6
52 Synthetic preservatives........cccovve e 19 81 16 4
B3 01GaNIC 011 .o e 84 10 4 2

54 Cleansing ingredients based off of organic agriculture, with
N0 PESHICIES USB ..o e 70 16 10 3

55 Cleansing ingredients based off of conventional agriculture,
that may have used synthetic fertilizers, pesticides or herbicides ...20 57 18 5

56 Plant-based ingredients that have gone through a

NYdrogenation PrOCESS......oouviie et 30 42 19 8
57 Plant-based ingredients that have gone through a suifation

IFOCEEE 1.ttt ittt ce e e et e e st a et ee st ba e e e amate e e ennnne et 23 47 19 11
(ref.INGRED)

Q.58 In your opinion, should a product be permitted to be branded "Organics" if its cleansing
ingredients are based on conventional agriculture that may use synthetic fertilizers, pesticides or
herbicides, or should it not be permitted to be branded or [abeled "Organics".

Total
Should be permitted to be branded "Organics".................. 33
Should NOT be permitted to be labeled "Organics"............ 63
(Don't know/refused) ........ccovi i 4

(ref.PESTICID)

Q.58 If you were looking to buy a liquid soap you consider organic and you knew that a
particular soap contained petrochemical preservatives and that most of its major cleansing
ingredients were made from conventional agriculture and not from certified organic agriculture,
would you still buy that soap, or would you look for another brand that had cleansing ingredients
made from certified organic agriculture?

Total
Still buy that 808P ... 39
Look for another brand with more organic materials........... 58
(Don'tknow/refused) ..........ccooiiiiiie e 3

(ref-AGRIC)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008




Dr. Bronner's Intercepts: Frequency Questionnaire, March 9-12, 2008

Q.60 Now, | would like to ask you a few questions for statistical purposes only. How often do

you go shopping for food and personal care products?

BEVEIY day ccoeeee e
Severaldaysaweek...........oooeeeeeiiiiiiiveinn
Onceoriwice aweek........ccccoeeeeieeeiriiinnnnn,

{Don't knowfrefused) .......ccoeeo e

(ref.SHOPPING)

Q.61 In what year were you born?

(NO ANSWEE) ... cre e

(ref-AGE)

Q.62 What is your race?

ASIAN Lo
(OB e
{MIXE) e
(Don't know/frefused) ........cccvvcciviee e

{ref.RACE)

Q.65 Last year, that is in 2007, what was your total family income from all sources, before

taxes? Just stop me when | get to the right category.

Less than $10,000........ceereeee e
$10,000 to under $20,000 .. ...,
$20,000 to under $30,000 ... .eoeveiiie e,
$30,000 to under $50,000 ......cooovivmeeeeeee.
$50,000 to under $75,000 .....ovveeeee e,
$75,000 to under $100,000 ....ovviivrviina,
$100,000 OrmOre ..o,
{Refused). ..o
(DONTKNOW) .o

{refINCOME)

® 2008 Greenherg Quinlan Rosner, All Rights Reserved.
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intercept location

Total

LOS ANQEIES...ccoiiiiii et 46
Orange COUNTY ..ot e 16
SaN DIBHO. vt 5
SAN FranCISCO .oeoeieiic e 33
{ref.LOCATION)

Store location

Total

LA-Trader Joes-Sepulveda,West LA........oceivviee e, 4
LA-Whole Food Market-Gayley,LA.............coooveevvieeeeeeennn. 4
LA-Bristol Farms-Beverly W Hollywood ........ccooceeviviieen. 1
LA-Whole Foods-3rd,LA ... eeee e, 5
LA-Trader Joe's-Arroyo Pkwy,Pasadena ..............cccveeveenn.. 4
LA-Trader Joe's-Mission,Pasadena ..............cccccevvvveeeeeennnn. 3
LA-Whole Foods-Arroyo Pkwy,Pasadena..................c.co..... 0
LA-Trader Joe's-Lake,Pasadena..........ccooooveiieivenvcveeeen, 1
LA-Trader Joe's-Mason,Chatsworth............ccccoveevevieeneenn. 1
LA-Trader Joe's-Sta Monica,W Hollywood..........cccooveeee. 3
LA-Trader Joe's-Balhoa,Granada Hills............coooeeeeeieeee, 5
LA-Whole Foods-National LA ......ccoeeeeceee e 15
OC-Trader Joes-Culver,Irving .........c.ccovveeee e, 2
OC-Trader Joes-Campus,Irving ..........ccooiivv v ieeeeee e 6
OC-Henry's Market-Harbor,Costa Mesa ..........coooooovl. 4
OC-Whole Foods-Park, TUSHIN ......oooovvveeeeeee e, 0
OC-Sprouts Farmers Market-Alton Pkwy,Irvine .................. 2
SD-Whole Foods-University,San Diego ...........ccoveeevioennn. 1
SD-Trader Joes-Grossmont,LaMesa .....covvvevvieviven, 4
SF-Rainbow Grocery-Folsom,San Francisco..........ceeevee.... 4
SF-Trader Joe's-Bay,San Francisco ..o eeiieeeecvviernnn 11
SF-Mall-Milpitas.. .. cccv v 18
{ref.STORELOC)
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- A Campaign to Establish Strict Organic Standards for Body Care Products -

rganic Consumers Association’s

new campaign, “Coming

Clean,” is working to have
organic body care products covered
under the same rigorous labeling
and production standards thar are
now in place for organic foods.

Scientists and medical prac-
tiioners warn of the impact of
substances absorbed through the
skin—whether it’s soap, shampoo,
cosmetics, suntan oil, or lotions for
babies and children.

This process of direct absorption
through the skin and capillaries into the body
is particularly important, because it completely
bypasses the kidneys and liver, which normally filter
out toxins. The ability of skin to serve as a direct and
unfiltered “gateway” into the bloodstream is exactly why
nicotine patches and other medicinal surfactants are so
effective.

Consumers who are already seeking out organic food
also want organic body care products. Body care compa-
nies, capitalizing on this consumer concern, have started
labelling some of their praducts “organic,” too, but it is
not always clear what that means.

Many of the leading brand name products in the
body care and cosmetics marketplace currently labeled

“organic” are composed mostly of “organic” perfumed
water, often containing as litele as 5% organic
ingredients other than these waters. In ad-
dition, 2 number of these products con-
tain perroleum-based ingrediencs which
can contain trace toxic contaminants.

Compounding the problem, various
campanies and interests in the “natural”
products industry are pressuring a task
force of the Organic Trade Association
(OTA) 1o formulate proposed federal or-
ganic standards for body care products
that could seriously undermine the integ-
rity of the organic label.

Organic Consumers Association
6101 Cliff Estate Road
Little Marais, MN 55614
218 226 4164 - §ax; 218 353 7652
www.organicconsumers.orq

These compromised standards, if en-
acted, would allow companies to simply
add “organic” perfumed water to the
same synthetic cleansers, condition-
ers, and preservatives found in
main-stream products.  If the
“organic water” is 70% of the
content, the product could then
legally be labeled “70% organic.”

In response to this outrage,
Organic Consumers Association
(OCA) launched its “Coming Clean”
campaign at the Narural Products
Expo West in Anaheim, California in

March, 2003.

The OCA believes that the only real solutions o
this problem involve public education, markerplace pres-
sure, and network building—as well as possible litiga-
tion and legislative action. Either we must convince the
OTA and the US Department of Agriculture National
Organic Program (NOP) to resist pressure from “natural”
companies attempting to water down organic standards,
or the organic community will have to develop and
popularize an appropriate third-party certified “Eco-
Label” which meets the traditional standards of organic
integrity.

We must begin to educate ourselves to identify and
avoid problemaric and potentially hazardous products
and ingredients already sold in the markerplace. (See
the ingredients graphic on the other side, for
a start.) We should also make certain that
Fair Trade pracrices, validated either by
third party organic or Fair Trade certi-
fiers, permeate the entire chain of pro-
duction and marketing of body care
products labeled as organic.

For further information on OCAs
Coming Clean campaign, see our website,
as well as the other side of this leaflet.

If you would like to get involved in the
Coming Clean campaign, please contact
the QCA national office.


www.organicconsumers.org

A number of body care product companies are counting non-
agriculrural water as organic, to greenwash their products
and make organic label claims, even though their formula-
tions are largely composed of the synthetic cleansers, condi-
tioners and preservatives found in mainstream products. This
fraud is destroying the integrity of the organic label.

FLORAL WATER

Floral waters (or hydrosols) are the warter by-prod-
uct of essential oil steam distillation and are basi-
cally a complicated way of making tea. Companies
making body care products based on syntheric sur-
facrants (detergents or werting agents) front-

load their ingredient list with floral

waters and warer extracts/infusions.

The names of the synthetic sur-\
\

factants that actually make up the
product are buried further down
the list. These waters are claimed to

THE SOLUTION

Organic Consumers Association believes thar body care

ingredients and products should only be labeled oreanic if

Certified organic agricultural feed-stocks (raw materials)
are used exclusively, rather than petroleum or conventional
vegetable feed-stocks, in the manufacture of key ingredients.

The manufacture of these ingredients is reasonably
simple and ecological.

The roxicity of each ingredient is minimal.

Non-agricultural water is not counted as con-
tributing to organic content. (Agricultural water
is the narurally occurring water in 2 plant.)

~ 70% ORGANIC?

Even though organic floral water/
hydrosol is over 99% non-agricul-
tural water, this water is counted
as “organic”. This practice drasti-
cally inflates the weight of organic

. '=~§be lkey functional erganic compo-
#nents but are, in the conwext of the

whole product, inconsequential.

CORE INGREDIENTS

The core ingredients in these prod-
ucts often include one or more of

the following:

Olefin Sulfonate is a surfactant,
derived entirely from petroleum,
and has no place in an organic
product.

Cocoamidopropyl Betaine uses a
petroleum intermediare in building
the surfacrant.

Erhoxylated surfactants like
Sodium Myreth Sulfate use petro-
leum-derived ethylene oxide to eth-
oxylate alcohol sulfates which can

produce 1,4 dioxin, a toxic material, in trace

quantities.

. Paraben preservatives are also petroleum-derived.

fm-/ o

INGREDIENTS: certified organic rose”
mary floral water, botanical infusion
of certified organic neltle, rose hips.
DEDPEEmint thyme, yucca, witch ha”

2el, hops; olefin sulfonate, cocamido®
\ bropyl etaine, sodium myreth, cocd
’ mide mea, methyl glucose dioleate.
certified organic aloe vera, certified
Organic tea tree oil, wildcrafted blue
Cypress oil, hydrolized wheat protein.
hydrolyzed wheat starch, soyamide”
Propalkonium, panthenol (vit b-3)
disodium edta, paraben preservatives.
Pure essential oil of peppermint.

GROWN N ACCORDANCE WiTH THE
CALIFORHIA ORGANIC FOGDS ACT OF 1950

Organic Consumers Association
6101 Cliff Estate Road
Little Marais, MN 53614
218 226 4164 - fax: 218 353 7652
www.orqanicconsumers.om

ingredients, to make the claim
“70% Certified Organic Ingre-
dients.” organic reg-
ulations stipulate that only the

However,

non-water weight of a prod-
uct is counted when determin-
Ing organic content. A soup com-
pany cannort replace regular warer
in a conventional vegerable soup
product with “organic rosemary
water” and then claim the soup
is “70% Organic” without organi-
cally sourcing any of the vegetable
ingredients.
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DO YOU KNOW WHAT'S IN
YOUR BODY CARE PRODUCTS?

When the

brand name
says ‘Organics’,
be sure to check
the ingredients!

A Quick Shopper’s Guide to
Organic Body Care Products

Unf otr Zm?tel Y AVOID CONVENTIONAL
most poay care DETERGENTS AND PRESERVATIVES

P I'OdUSfS WIH! ﬂ!,e A body cleansing product based on such conventional
I./VOI' d “Or ganics synthetics should not be considered “organic.”” Look out for
in the brand name ingredients like: Cocoamidopropyl Betaine, Olefin Sulfonate,
are not nearly as Sodium Lauroyl Sarcosinate, Potassium Cocoyl Glutamate,
organic as you Parabens, Phenogyethanol, etc. Ma'ke sure liquid soaps” are

: : made from organic versus conventional oils or synthetics.
might think.

; LOOK FOR “ORGANIC" VERSUS
Don’t fall for "PURE NATURAL" ESSENTIAL OILS
the product

brand in g, rea d Even at low use levels, essential oils often support more farm

. : 2 acreage than the rest of the ingredients combined, and that
the mgredlent list. acreage should be organic not conventional.

TO LEARN MORE, DON'T BE FOOLED BY HYDROSOLS AND
VISIT THE LONG LISTS OF ORGANIC HERBAL WATER EXTRACTS

ORGANIC These ingredients look good at the front of ingredients lists
CONSUMERS but are mostly ordinary water with minimal relevance aside

from making conventional synthetic products appear organic.
ain. ASSOCIATION

st UENINM www.organicconsumers.org
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SURVEY INDICATES CONSUMERS ARE CONFUSED ABOUT
ORGANIC PERSONAL CARE PRODUCT LABELING

The Organic Censumers Association Implemented an expansive consumer survey in
2007. The survey resulis indicate consumers are widely confused by current labeling
techniques used by most popular organic personal care products,

WHO TOOK THE SURVEY?

The survey was sculpted with the assistance of organic industry experts, including
organic personal care product manufacturers, organic certifiers, and consumer rights
protection advocates. The 19 question survey, was taken by more than 5,500 consumers
who regularly purchase organic products. The participants of the survey represent
shoppers who go out of their way for organic products. 74% of survey respondents say
that most or "a good portion” of their personal care products contain organic ingredients.

CONSUMERS MISUNDERSTAND THE MEANING OF "MADE WITH ORGANIC"
Nearly half of the survey respondents incorrectly believe that a product labeled as "Made
with organic ingredients" is either "all" or "nearly all* organic ingredients. In reality,
there are no federal regulations requiring personal care products labeled as "Made with
organic ingredients” to contain any particular level of organic ingredients, and most
personal care products using this label are made up of 70% or fewer organic ingredients.

CONSUMERS MISUNDERSTAND WHAT "CERTIFIED" MEANS

Surprisingly, only 16% of survey respondents were aware that a personal care product
with the "USDA Certified Organic" seal on its label is very likely more organic than a
product that only lists a certifying agency. In the actual marketptace, more than 95% of
personal care products are not organic enough to meet the criteria required to use the
USDA organic seal, and these products, which often contain multiple conventional
synthetic ingredients, simply list a certifying agency for the organic ingredients contained
in the product. According to this survey, consumers are confused by the listing of the
certifying agency or wording such as "contains certified organic ingredients" and falsely
assume it means the whole product is organic.

CONSUMERS HAVE STRONG OPINIONS ABOUT SYNTHETIC INGREDIENTS
Although most personal care products with organic labeling contain some mix of
synthetic ingredients, 60% of survey respondents indicated that even products labeled
as "70% organic" should not contain synthetic ingredients and 30% said synthetics
should only be allowed only if they are manufactured from organically derived sources.
This percentage may be tempered when compared to the fact that 55% of respondents
didn't know some synthetic ingredients are currently allowed under the USDA National
Organic Program for food products. The organic personal care survey aiso found that
67% of organic consumers believe that a personal care product that is allowed to contain
new additional synthetic ingredients in the "made with" category, should require front
paneling labeling stating: "This Product Also Contains Synthetic Ingredients”.

CONSUMERS THINK PRODUCTS WITH THE WORD "ORGANIC" IN THE BRAND

NAME SHOULD REALLY BE ORGANIC

An averwhelming 98.6% of organic personal care survey respondents believe that a
product with a derivation of the word "organic” in its brand name should either be 100%
organic, or, at the very least, should NOT contain synthetic detergents and preservative
ingredients that are not currently allowed under the NOP.

The full survey resulits are below:

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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1. To what degree do you purchase organic food products?

Response Response
Percent  Total

Most of my food has
organic ingredients,

65.2% 3626

A good portion of my food
has organic ingredients, but s
it's probably less than half.

25.4% 1410

Very few of my food
products have organic
ingredients, but I use those = >3% o
regularly.

Occasionally I purchase a
food product with organic « 3.6% 199
ingredients but not regularly.

I've never purchased a food

product with organic . 0.2% 9
ingredients.
. Not sure. . 0.4% 20
o Total Respondents 5559
tskipped this question: i
2. Do you currently use any personal care products (e.g. shampoo, lotion, toothpaste, cosmetics,
etc.) that contain organic ingredients?
Response Response
Percent  Total
Most of my personal care
products have organic i 45.2% 2514
ingredients,
A good portion of my
personal care products have . o
organic ingredients, but it's © 28.3% 1571
probably less than half)
Very few of my personal care
products have organic . 0
ingredients, but I use those = 11.9% 663
regularly.
Occasionally I purchase a
} personal care product with o
organic ingredients but not = 10.6% 390
regularly.

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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I've never purchased a

personal care product with . 1.7% 95
organic ingredients.
Not sure. « 2.3% 126

Total Respondents 5559

TS S-SR S 4 . Lot o
R ipen UiH e UONTGH:

3. All "organic" labeling of products in the U.S. is regulated by the government.

Response Response
Percent Total

True g 10.7% 593
False i : 61.5% 3421
Not sure wiis 27.8% 1545
Total Respondents 5559

fukinped this auesiton:

4. If you saw a food product labeled as "Made with Organic Ingredients”, what portion of organic
ingredients would you expect in that product?

Response Response
Percent  Total

All of it. wi 27.9% 1549

Nearly all of it. ws 24% 1336

At least half of it. 18.7% 1038
Less than half of it. & 19.6% 1087

Not sure. e 9.9% 549
Total Respondents 5559

fskinned this guestion)
5. If you saw a personal care product labeled as "Made with Organic Ingredients", what portion of

organic ingredients would you expect in that product?

Response Response
Percent  Total

All of it. 25.1% 1395

Nearly all of it. 23.5% 1308

At least half of it. 16.8% 932
Less than half of it. s 23.5% 1308
Not sure. wiiis 11.1% 616

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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Total Respondents 5559

{skinped this question; i

6. If all you knew about "Product A" 1s that it 1s certified organic and all you knew about "Product
B" is that it has the USDA Organic seal, which product would you think is more organic?

Response Response
Percent  Total

50.2% 2791

Product A sosiis s
Product B s 16.3% 905

They'd be the same ciiisi 16% 892
17.5% 971

Not sure. s

Total Respondents 5559

iskinped this question) b

7. Are you aware that the USDA national organic standards allow the use of certain synthetic
ingredients and processing aids in minor amounts in food products that are considered "necessary”

for food production (example: ethylene--used to ripen tropical fruit)?
Response Response
Percent  Total

45.4% 2524
54.6% 3035
Total Respondents 5559

Yes, | knew that. s
No, I didn't know that. .

{skipped this question? i

8. The current list of allowed synthetic ingredients under the national organic standards was
developed specifically for food products. There are some personal care companies (e.g. lotion, lip
balm, etc.) that are currently meeting those food-grade standards and claim no new synthetics
should be allowed. But there are some personal care companies that claim certain types of
products can't be made without additional synthetic ingredients (example: nearly all sunscreens
currently rely on zine oxide to block the sun, which is a synthetic ingredient). Should personal
care companies get to add more allowable synthetic ingredients to that list for the non-organic
portion of their products that are labeled "70% Organic"?
Response Response
Percent  Total

8.4% 465

Yes. wis

NO. i 23.8% 1324
I don't believe there should
—— 55.5% 3085

be a hst Gf allowed R
synthetics for products
containing organic

http://www.organicconsumers.org/bodycare/surveysummary.htm
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ingredients in the first
place.

Not sure. susaii 12.3% 685
Total Respondents 5559

R

ivhkinned ibis question) i

9. Which of the following type of product do you believe synthetic detergents should be allowed
in (note: Shampoos typically use one of three different types of "cleansers": detergents, soaps or
natural plant saponins. Each of these "cleans” the hair in a different way. The majority of
mainstream non-organic shampoos on the market are currently detergent based. Some argue that
if a product claims to be natural and organic, the detergents should be replaced with soaps or
natural plant saponins. Others argue that a product will function very differently without the
synthetic detergent, thereby making it function differently from what a consumer may expect.):

Response Response
Percent  Total

a) Personal care products that
are labeled as being totally 1% 54
organic should be allowed to
contain synthetic detergents.

b) Personal care products that
are labeled as being at least

J\E 70% organic should be wisaiusig 28.9% 1606
) allowed to contain synthetic
detergents.

¢} Neither a) or b) .2 62.3% 3463

d) Not sure. wi 7.8% 436
Total Respondents 5559

iskippedd this guestion i

10. Which of the following type of product do you believe synthetic preservatives should be
allowed in (note: the majority of mainstream non-organic personal care products on the market
contain synthetic preservatives. Some argue that if a product claims to be natural and organic,
these synthetic preservatives should not be allowed as the National Organic Program does not
allow synthetic preservatives and there are natural preservatives and methods of bottling a product
to provide a limited shelf life without synthetics. Others argue that removing synthetic
preservatives from personal care products would result in a shortened shelf-life and possible
microbial contamination, thereby requiring some personal care products to be refrigerated or

labeled with an expiration date):

Response Response
Percent  Total

__} a) Personal care products that 1.1% 61
are labeled as being totally * e
organic should be allowed to

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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contain synthetic
preservatives.

b) Personal care products that
are labeled as being at least

70% organic should be suswsineia
allowed to contain synthetic
preservatives.

¢) Neither 2) or b) woiesiidiimiae
d) Not sure. s

31%

60.2%
7.7%

Total Respondents

ishipped this guestion)

1724

3346
428
5559

11. If a personal care product has the word "organic" or "organics" on its label, claims to be made
of 70% organic material and also contains synthetic ingredients that are not currently allowed
under the <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>