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June23,2010June 23, 2010 

JonJon Leibowitz,Leibowitz, ChairmanChairman 
FederalFederal TradeTrade CommissionCommission 
600600 PennsylvaniaPennsylvania AvenueAvenue N.W.N.W. 
Washington,Washington, DCDC 2058020580 

RE:RE: FoodFood IndustryIndustry MarketingMarketing toto ChildrenChildren RepOli: PaperworkPaperwork Comment:Comment: ProjectProject No.No. P094511P094511Report: 

DearDear ChairmanChairman LeibowitzLeibowitz andand Commissioners,Commissioners, 

WeWe areare writingwriting toto expressexpress ourour strongstrong supportsupport forfor thethe collectioncollection of2008 marketingmarketing activitiesactivities andand 
expendituresexpenditures informationinformation fromfrom foodfood andand beveragebeverage companiescompanies engagedengaged inin marketingmarketing toto childrenchildren andand 
adolescents. 
and Adolescents: A Review of Industry Expenditures, Activities ond Self-Regulation, has been
invaluable to the scientific and public health community. As the majority of the information
presented has not been publicly available before and cannot be identified through traditional

adolescents. 
and Adolescents: A Review ofIndustry Expenditures, Activities and Self-Regulation, has been 
invaluable to the scientific and public health community. As the majority of the information 
presented has not been publicly available before and cannot be identified through traditional 

TheThe informationinformation reportedreported inin thethe FTCFTC 20082008 ReportReport entitled,entitled, MarketingMarketing FoodFood toto ChildrenChildren 

of 2008 

researchresearch methods,methods, thethe reportreport hashas beenbeen widelywidely usedused toto supportsupport publicpublic healthhealth initiativesinitiatives andand guideguide 
researchresearch plans.plans. TheThe updatedupdated 20082008 data,data, togethertogether withwith thethe newnew datadata onon productproduct nutritionnutrition andand researchresearch 

advertising,onon thethe psychologicalpsychological effectseffects ofof foodfood advertising, willwill provideprovide criticalcritical newnew informationinformation aboutabout thethe realreal 
impactimpact ofof thethe Children'sChildren's FoodFood andand BeverageBeverage Initiative,Initiative, asas wellwell asas thethe fullfull scopescope andand impactimpact ofof foodfood 
marketingmarketing targetedtargeted toto youngyoung people.people. 

ThankThank youyou forfor thethe opportunityopportunity toto submitsubmit thesethese commentscomments andand forfor providingproviding thisthis importantimportant service.service. 

Sincerely,Sincerely, 

KellyKelly D.D. Brownell,Brownell, Ph.D.Ph.D. 
Co-FounderCo-Founder andand DirectorDirector 

Jennifer L. Harris, Ph.D., M.B.A.
Director of Marketing Initiatives
Jennifer L. Harris, Ph.D., M.B.A. 
Director of Marketing Initiatives 

MarleneMarlene B.B. Schwartz,Schwartz, Ph.D. 

DeputyDeputy DirectorDirectorDirector Director ofof LegalLegal InitiativesInitiatives 


Ph.D. JeruriferJennifer L.L. Pomeranz,Pomeranz, J.D.,J.D., M.P.H.M.P.H. 




