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Commlsslon 

'Washington,
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Re:Re: Rulp Rnvtnw,COPPACOPPA RULE REVIEW, P104503P104503 

COMMENTS ON BEHALF OF THE WORD OF MOUTH MARKETING ASSOCIATIONCoiunrnNrsoN Bnualp op run WoRp op Moutu MaRrntlNc AssocrarroN 

TheThe WordWord ofof Mouth MarketingMarketing AssociationAssociation ("WOMMA")("WOMMA") respectfullyrespectfully submits thesetheseMor-rth sr"rbmits 
CommentsComments inin responseresponse toto thethe reqliest byby thethe FederalFederal TradeTrade CommissionCommission ("FTC")("FTC") forfor publicpublicreqriest 
commentscomments onon thethe implementationimplementation ofof thethe Children's OnlineOnline PrivacyPrivacy ProtectionProtection ActAct ("COPPA")("COPPA") 
throughthrough thethe Children'sChildren's OnlineOnline PrivacyPrivacy ProtectionProtection Rule ("COPPA("COPPA Rule").Rule").RLrle Recluest.for 

Childlen's 
SeeSee Requestfor PublicPublic 

Comment onon thethe Federal TradeTrade Commission's Implementatiol1 (?l the Children'sChildren's OnlineOnline PrivacyContment Federul hn¡tl.entenÍution Privac¡,Conunissiort's oÍ'the 
ProtectionProtection Rule, 75 Fed.Fed. Reg.Reg. 1708917089 (Fed.(Fed. Trade Comm'n Apr.Apr. 5,2010).Rule,J5 TracleComrrl 'n 5, 2010). 

WOMMAWOMMA isis thethe leadingleading tradetrade associationassociation inin thethe marketingmarketing andand advertising industriesindustries thatthataclvertising 
focusesfocuses onon wordword ofof mouth,mouth, consumer-generated and socialsocial mediamedia platforms,platforms, including marketingmarketing 
techniquestechniques thatthat includeinclude buzz, viral, community,community, andandbvzz, vi lal,  inf luencerinfluencer marketingmarketing asas wellwell asas brandbrand 
blogging.blogging. committecl ancl appropliateguiclel ines 

conslìr-r-ìer--qenerated inclr-rdingancl 

WOMMAWOMMA isis committed toto developingdeveloping and maintainingmaintaining appropriate guidelines forfor 
marketersmarketers andand advertisersadvertisers engagingengaging inin suchsuch marketingmarketing practices,practices, iclentifyingidentifying meaningfulmeaningful 
measurement standardsstandards forfor suchsuch marketingmarketing practices,practices, andand articulating "best"best practices"practices" forfor thethe 

FoundedFounded 2004,2004, cunently hashas 300300 menibers,whichwhich 
measulement alticulating 
industry.industry. inin WOMMAWOMMA currently approximatelyapproximately members, 
includes:includes: (i)(i) marketersmarketers andand brandsbrands thatthat useuse wordword ofof mouthmouth marketingmarketing toto reinforcereinforce theirtheir corecore 
customerscustomers andand toto reachreach outout toto newnew consumers; (ii)(ii) agenciesagencies thatthat deliverdeliver wordword ofof mouthmouth servicesservicesconsLrmers; 
andand technologies;technologies; (iii)(iii) researchersresearchers thatthat tracktrack thethe word ofof mouthmouth experience,experience, andand (iv)(iv) offlineoffline andand 
onlineonline practit ioners.practitioners. 

wold 

MembersMembers ofof WOMMAWOMMA mustmust abideabide byby aa Code ofof EthicsEthics andand StandardsStandards ofof ConductConduct thatthat isis 
designeddesigned toto assistassist inin thethe developmentdevelopment ofof compliancecompliance proceduresprocedures andand thethe evaluationevaluation andand executionexecution 
ofof marketingmarketing campaigns.campaigns. Specifically,Specifically, membersmembers ofof WOMMAWOMMA shareshare inin theirtheir commitmentcommitment toto 
engageengage inin practicespractices andand policiespolicies thatthat promotepromote anan environmentenvironment ofof trusttrust betweenbetween thethe consumerconsumer andand 
marketer,marketer, andand toto complycomply withwith applicableapplicable laws,laws, regulations,regulations, andand rulesrules concerningconcerning thethe preventionprevention 
ofof unfair,unfair, deceptive,deceptive, oror misleadingmisleading advertisingadvertising andand marketingmarketing practicespractices thatthat areare designeddesigned toto 

Cocle 

enableenable thethe reasonablereasonable consumerconsumer actingacting rationall y toto makemake betterbetter informedinformed purchasing decisions.decisions.rationally pur-chasing 

AA keykey valuevalue thatthat WOMMAWOMMA membersmembers adhereadhere toto isis responsibility, andand thethe CodeCode ofof EthicsEthics 
specificallyspecifically providesprovides thatthat "WOMMA"WOMMA membersmembers believebelieve thatthat workingworking withwith minorsminors inin marketingmarketing 
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plogl'ams caLe,programs requiresrequires sensitivitysensitivity andand care, givengiven theirtheir particularparticular vulnerabilityvulnerability toto manipulationmanipulation andand 
deception."deception." GivenGiven thatthat valuevalue ofof responsibility,responsibility, StandardStandard ofof ConductConduct NumberNumber 77 ofof thethe CodeCode ofof 
EthicsEthics specificallyspecifically addressesaddresses marketingmarketing withwith childrenchildren andand adolescents,adolescents, providingproviding "A"A WOMMAWOMMA 
membermember shallshall notnot includeinclude childrenchildren underunder thethe ageage ofof 1313 inin anyany ofof itsits wordword ofof mouthmouth marketingmarketing 
programsprograms oror campaigns,campaigns, andand shallshall complycomply withwith allall applicableapplicable lawslaws dealingdealing withwith minorminor andand 
marketing,marketing, includingincluding thethe Children'sChildren's OnlineOnline PrivacyPrivacy ProtectionProtection ActAct ....". . . ." 

WOMMAWOMMA submitssubmits thatthat therethere isis aa continuingcontinuing needneed forfor thethe Rule.Rule. ThereThere areare obviousobvious 
privacyprivacy andand safetysafety risksrisks presentedpresented whenwhen childrenchildren accessaccess thethe Internet,Internet, communicatecommunicate through socialsocial 
networkingnetworking sites,sites, andand useuse mobilemobile webweb technologies.technologies. Indeed,Indeed, givengiven emergingemerging technologiestechnologies thatthat 

thror-rgh 

colìect infoÍmationareare easilyeasily ableable toto collect basicbasic personalpersonal information suchsuch asas names,names, addresses,addresses, e-maile-mail addresses,addresses, 
andand telephonetelephone numbers,numbers, thosethose risksrisks willwill bebe amplified.amplified. WOMMAWOMMA lookslooks forwardforward toto assistingassisting thethe 
CommissionCommission inin understandingunderstanding thethe signif icantsignificant changeschanges toto thethe online environment.environment.onìine 

Washrngton,D.C.DATED:DATED: Washington, D.C. 
2 1 . 2 0 1 0J u n eJune 21,2010 

Respectfr-rllRespectfully Submitted,y Submittecl, 

Kristen L.L. Smith,Smith, CAECAE 
ExecutiveExecutive Director,Director, WordWord ofof MouthMouth 
MarketingMarketing AssociationAssociation . 
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By: 'A~th;;E. Dfr{~sta =--~ AnthonvE. DiResta 
GenelalGeneral Counsel,Counsel, WordWord ofof MouthMouth 
MarketingMarketing AssociationAssociation 
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